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GASTRONOMIC TOURISM is on the rise in the UK as more
travellers seek out authentic dining experiences, including
eating in locals’ homes, a new report from credit card
provider MBNA suggests.
A significant 86% of the 2,000 people surveyed as part of the

company's food tourism research said food plays an important
role in their holiday experience, with 40% seeking authenticity
above anything else when it comes to foreign cuisine.
The data reveals that travellers want to go beyond just eating

at restaurants while they are abroad, opting for a more
immersive experience; one in five (21%) say they have visited
locals’ homes to dine with them, while 49% have visited a food
festival or market, and 20% have visited a farm or orchard.
Being able to eat locally-sourced food was also an

important consideration for one in five (21%) travellers,
while only 14% were most attracted to an inexpensive
dining experience.
Exploration is key when it comes to food tourism, the survey

suggests, with 68% of respondents saying they find new places
to eat by wandering around their location, rather than looking

at reviews or internet recommendations.
The research revealed a difference in what certain age

groups want from their cuisine when abroad, with more
than a third (35%) of 18-24 year olds stating that ensuring
that the food they order is ‘instagrammable’ is a top
consideration when dining. The younger generation prefer
unique dining experiences, with 10% having attended
cooking workshops while on holiday, and 53% tucking into
street food. This generation was also the most likely to get
their inspiration from social media, with 26% having
researched where to eat using this method.
For those aged 55 and over, the search for authenticity in

their gastronomic travels is about embedding themselves
in the culture. A quarter (25%) of this age demographic
have eaten at locals’ homes, while 59% have visited a food
festival or market. They were the most likely to obtain
dining recommendations from locals (40%) and 73% enjoy
exploring the location for new tastes.
MBNA analysed its own data, looking at credit card

transactions in eateries around the globe to discover where
the up and coming culinary destinations could be. Between
2014 and 2016, India saw a 91% increase in average
monthly restaurant and fast-food transactions, while
Japan’s similar transactions increased by 58%. The United
Arab Emirates also saw a substantial increase of 45%, as
did Greece with 44%.
More information about the study can be found at
mbna.co.uk/blog/food-tourism

TOURISM NOOSA and Thai Airways recently hosted a product manager and senior sales fam trip to Noosa in Australia’s Queensland.
Pictured enjoying the scenery and keeping their eyes peeled for a pot of gold at Rainbow Beach are, from the left: Gary Titterington, Gold
Medal; Gina Murray, Bridge and Wickers; Owen Walker, Cox & Kings; Laura Holt, freelance journalist; Jacqueline Freakes, Tourism Noosa;
Amberlie Hyde, Abercrombie & Kent; and Alison Hennessy, Audley Travel.

newsbulletin

greece
operators & airlines promote new
deals & programme highlights03 news

a look at this week’s industry
announcements & new product
launches

09 agent bulletin
new booking incentives and agent
offers

11 puzzle bulletin 
play Su Doku for your chance to win a
£50 M&S voucher

14 bulletin briefing
news and views from AITO

16 personality bulletin
which industry personality is in the
hot seat this week? 23 escorted tours

boost your knowledge of solo holidays
to sell with confidence 

19 middle east
Dubai highlights latest attractions to
tempt clients

17

Pot of gold...

One in five travellers dine with locals in search of authentic experiences

business bulletin
new meeting facilities & deals to
promote to business clients15

This week

S01 TB 0610 2017 Start_Layout 1  04/10/2017  11:54  Page 3



RED FUNNEL, the Isle of Wight specialist has confirmed that it
is to spend £3m on a major refurbishment of its ro-pax ferry,
Red Eagle, in the New Year.
The work will be similar to the new look given to Red Falcon

and Red Osprey in 2014 and 2015, and will be carried out by
local marine businesses. 
The refurbishment of Red Eagle, coupled with the order for

Red Jet 7, amounts to an investment of more than £10m in the
company's cross Solent services by the consortium of UK and
Canadian pension funds who acquired the business in July
2017. The decisions underpin the new owners’ commitment to
growing the cross-Solent market and helping to stimulate the
Isle of Wight's economy.
Kevin George, Red Funnel’s CEO, said: “We are delighted to

make this exciting announcement so soon after ordering Red
Jet 7. The refit of Red Eagle will bring the interior right up-to-
date with a contemporary new look and a class-leading travel
experience for customers which matches the best in the UK
ferry industry.”
Work on Red Eagle will start in January 2018 and will be

completed in time for the summer timetable which starts on
March 29. The project will see a significant increase in the
number of internal seats for customers and involves a
complete refit of B Deck including a state-of-the-art galley and
new toilets. On A Deck, there will be a dedicated pet’s lounge
and a purpose built Signature Lounge offering a premium club
experience for discerning travellers. 
High-capacity Wi-Fi, USB charging points, air-conditioning

and digital entertainment are just a few of the features
available to everyone on board. Outdoor space to soak up the
sun will also be available on two of the decks.
For more information see redfunnel.co.uk/newlook
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MISSOURI MATES...Missouri hosted a celebration of Jazz and
Blues for the travel trade during its recent UK sales mission,
which was held at the Taittinger Terrace in the Theatre Royal
Drury Lane, London. Delegates from St Louis and Kansas City
hosted key industry partners including travel agents from
Statesman Travel and Flight Centre, amongst others. During the
week-long mission, the team also carried out destination training
with Hayes and Jarvis, Kuoni and Funway Holidays. Pictured are,
from the left: Renee Eichelberger, St Louis; Jenny Wilson, Kansas
City; and Donna Cordle Gray, Missouri Tourism Office. For details
see visitmo.com

Brits list comfort factor on medium-
to long-haul flights top priority 
NEW RESEARCH by Jetcost.co.uk has discovered that Brits
embarking on medium to long-haul flights worry most
about being uncomfortable, being sat next to someone
unpleasant and needing to use the toilet during take-off. 
A range of pre-emptive measures are taken, with Brits

spending £73 on items to make the flight more
comfortable, including a dedicated flight outfit, a travel
pillow and travel socks.
Clothing and blankets can be purchased for those

wanting to ensure they are comfortable during a flight,
and medication can be taken by those worried about
needing to use the toilet whilst in the air, but
unfortunately nothing can be done beforehand to pre-
empt sitting next to someone unpleasant.
The 2,390 respondents were asked if they took any

pre-emptive measures to combat their concerns of
‘being uncomfortable’ (30%), ‘being sat next to someone
unpleasant’ (27%) and ‘needing to use the toilet’ (22%),
and four fifths of respondents who worried about being
uncomfortable purchased items to make their flight
more comfortable (82%), while a third of those worried
about using the toilet choose to drink less and even take
Imodium (32%). Of those concerned about being sat next
to someone unpleasant, 91% felt they had no control
over this until they got onto the flight and could
potentially request a seat change. 
According to the poll, when asked to estimate how much

they spent per flight, in order to be comfortable, the average
response was revealed as £73. 

Red Funnel's Eagle welcomes refurb

Discover Madeira launches 
Madeira Ocean Trails campaign 

DISCOVER MADEIRA has announced the launch of the new
Madeira Ocean Trails, a campaign to promote active tourism
on the island. 

Madeira Ocean Trails is hosting a selection of events on the
island, offering active visitors the chance to be fully immersed
in nature whilst running or hiking at any pace. On this year’s
agenda is the third edition of EcoTrail Funchal - Madeira Island,
taking place on Saturday October 28. EcoTrails takes place
annually in ten destinations around Europe and comprises of
80km, 40km, 25km and 15km races. These four routes will take
place on Madeira’s Ocean Trails and are unique as they
combine urban and rural trail running. They aim to combine
running with ecological and environment sustainability. These
are manifested in Madeira during the lead-up to the event as
reforestation, requalification of green spaces, cleaning and
recovery of paths take place, among other projects.  

Next year, there are two events; Madeira Island Ultra
Trail, an endurance race taking place on April 28, 2018. It
begins in Porto Moniz, at sea level, with passages by the
highest points of the island, and then finishing at Machico.
The other challenge awaiting thrill-seekers is the Ultra
SkyMarathon, which will take place on June 1. The Ultra
SkyMarathon Madeira is a technical mountain race which
consists of steep slopes and trails in Santana. 
For details see madeiraallyear.com
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New Twitter information service from Birmingham Airport 
KEEN TWITTER users travelling to and from Birmingham Airport can now receive real time
flight updates to their account following the launch of a new service called ‘FlightSmart’. 
Using the @FlyBHX handle, the free service allows Tweeters to sign up to receive regular

updates on their flight - from when the check-in opens to flight departure, plus immediate
notifications of any cancellations or delays. 
David Winstanley, the airport’s chief operating officer, said: “Customer Service is at the

heart of everything we do, alongside safety and security, so we’re proud to be able to offer
our customers this new innovative service that gives them the information they want in the
way they want to receive it. 
“FlightSmart allows passengers to enjoy their time at the airport, making the most of

the facilities, rather than constantly looking at the flight screens. It will also allow friends
and loved ones to track flight statuses and we hope to be able to roll the service out
through other social media channels in the very near future.” 
In addition to receiving flight information, other messages will be issued by the airport

highlighting important information and commercial offers. 
For details visit birminghamairport.co.uk/important-information

newsbulletin

SCONE PALACE promises six nights of spookiness combined with some of Perthshire's scariest folk
tales as it extends its Spirits of Scone event this Halloween. The five-star visitor attraction will
transform its historic grounds into a horrorscape for the event, which runs from October 26-31, to
offer an illuminated tour around the Palace grounds, including the graveyard and the Ghoul's Maze.
Some gruesome characters from Scottish history will be brought back to life with spine-tingling
stories inspired by local folklore. Tickets start at £5 from scone-palace.co.uk

October deals from
Avalon Waterways

AVALON WATERWAYS is
offering a range of deals,
cabin upgrades and an
agent incentive during
‘Plan A Cruise Month’
which runs until the end of
this month.

Customers are being
offered complimentary
access to UK airport
lounges for bookings made
this month, which is in
addition to the included
private home pick-up
service by executive car, 
to and from the UK
departure airport. 

A saving of £400 per
couple is also applicable on
any 2018 Avalon river
cruise, and to secure a
preferred departure date
and cabin category, a
deposit offer of £99 per
person (Europe), and £199
per person (Asia or Amazon)
is available for bookings
made during October.

In addition, a range of
cabin upgrades are
available on the company's
popular French river
cruises. For example, book
a Deluxe Stateroom on the
11-day ‘Burgundy &
Provence’, and upgrade to
a spacious 200sq.ft
Panorama Suite for £499
per person, which offers a
saving of £260 per person.
A cabin upgrade to a
category B Panorama Suite
worth £100 per person is
also available on an eight-
day ‘Paris to Normandy’
cruise, priced from £1,799. 

Agents can benefit from
a booking incentive of £20
Love2Shop vouchers for
every booking made during
October, with no restriction
on the number of vouchers
agents can earn for
multiple bookings.  

To claim a voucher,
agents can email
agencysales@avaloncruise
s.co.uk with their name,
contact details and booking
reference number.  
For more information or to
make a booking see
avaloncruises.co.uk

ATLASGLOBAL HAS launched a new
initiative for Business Class Passengers;
to choose from an unlimited domestic
flight package for 3,500 TL or an
unlimited international flight package for
US $3,500. Passengers can enjoy
unlimited Business Class flights to more
than 50 destinations for eight months.
Those who buy the package can fly as

often as they want in Business Class on
Atlasglobal flights. Business Class
passengers receive privileges such as
leather seats with generous legroom,
additional baggage allowances,
complimentary food and drink, VIP

transfer service in Istanbul Atatürk
Airport and use of lounge facilities 
in Istanbul. 
The package is only on sale until

November 5, and there is a limited
number of packages available. Those who
buy the package can fly in Business Class
as many times as they want between
October 1 and May 30, 2018. 
Atlasglobal flies daily from Stansted to

Istanbul with convenient onward
connections to many destinations
throughout Europe, the Middle East and
CIS countries.
For further information see atlasglb.com

Atlasglobal launches Unlimited Flight package
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FRED. OLSEN Cruise Lines’ guests
can kick-start 2018 in style at the
world-renowned ‘Rio Carnival’, on an
epic 46-night ‘South America with Rio’
cruise, with savings of up to 30% off
the original brochure price. 
The line's 1,350-guest cruise ship,

Balmoral, will be setting sail on the
South American adventure –
exclusively for adult travellers (18+) –
from Southampton on January 23,
2018 and, for a limited time only,
guests can book an Interior room from
£2,999 per person, which offers
£1,400 off the original brochure
price. To take advantage of the
winter saving, guests must book the
cruise by October 18.

Justin Stanton, the line's sales
and marketing director, said: “As is
always the case with Fred. Olsen,
there is so much included in the
cruise price; if guests book this
amazing South American adventure
now, they can take advantage of
savings of up to 30%.  
“The cruise offers a multitude of

experiences to give guests a lifetime
of memories for less; the itinerary
has been carefully planned to spend
three nights in Rio de Janeiro during
the colourful Rio Carnival, and also
includes visits to a selection of
Spanish and Portuguese islands, to
add to the sunshine Iberian flavour."
For further information visit

fredolsencruises.com/travelagentce
ntre or call 01473-746164.

Norwegian launches world's longest
low-cost route from LGW-Singapore
NORWEGIAN HAS announced the launch of its first route
from Gatwick to Asia with a special Singaporean themed
celebration to mark the carrier’s inaugural flight 
to Singapore. 
The new 12-hour 45-minute flight to Singapore Changi

Airport is now the world’s longest route operated by a low-
cost airline, covering 6,764 miles (10,885km) using new,
state-of-the-art Boeing 787-9 Dreamliner aircraft.
Consumers can fly direct to Singapore from Gatwick four

times weekly, with fares leading in at £149.90 one-way. 
The carrier's Boeing 787-9 Dreamliners are designed for

comfort as all passengers have personal 11-inch seat back
screens offering a wide selection of complimentary inflight
entertainment. All seats are equipped with USB ports for
charging personal electronic devices. Premium passengers
also benefit from spacious cradle seating offering more
than a metre of legroom and free lounge access at Gatwick
from £699.90 one-way.
For details see norwegian.com/uk
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JAMAICA'S JEWEL Grande Resort & Spa is now open and agents are being offered an introductory 50% booking offer to sell to clients through
Funway Holidays. The new resort is set on Montego Bay and offers a personal butler service, an Italian villa inspired spa sanctuary featuring a
Himalayan salt halotherapy lounge, as well as two oceanfront swimming pools. A total of 299 guestrooms are offered - from junior suites and villas to
extravagant penthouses among the resort’s three towers. Including the discount, bookings with Funway cost from £1,439 per person for seven nights'
all-inclusive accommodation, including Virgin Atlantic flights and transfers. See funway4agents.co.uk or call 020-8290 9754.

Florida discount card offered for free
for limited time from Attraction World 
FOR A LIMITED-time only, Attraction World customers who
purchase any of the main Florida theme park tickets for 2017
or 2018 will receive the new FloridaPacked Pass for free.  
The card currently retails at £29 and offers the opportunity

of saving the average family of four hundreds of dollars off
the cost of eating, shopping and other attractions in Florida.
More than 130 restaurants including Bongos Cuban Café,

Shogun Japanese Steak House, Blue Martini, CICI’s pizza
along with High Street chains such as McDonalds are on
average offering 20% discount off the food bill, and each
pass is valid for up to four people and can be used as many
times during a 14-day period.
Other exclusive offers include discounted entry to some of

the smaller attractions including I-Drive 360 and discounts
off merchandise at Kennedy Space Center, along with value-
added extras at Gatorland and Boggy Creek.

Party in Rio next year with Fred. Olsen’s 46-night South American itinerary
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New Exeter flights from Flybe
FLYBE HAS added more flights to its 2017/18 winter
schedule from Exeter. 
Its weekend flights to and from London City Airport

will continue operating on Saturdays and Sundays
through to March 2018 with more convenient timings to
better suit leisure travel. 
The enhanced schedule also includes extra flights for

Christmas and February half-term to Paris Charles de
Gaulle and to Newcastle, to meet customer demand over
these busy holiday periods.
One-way fares available for booking at flybe.com cost

from £34.99 including taxes and charges. 
For further information see flybe.com

travelbulletin.co.uk

Worldwide Adventures launch from Tucan
TUCAN TRAVEL has issued its Worldwide Adventures
brochure for 2018/19 featuring some of its most popular
itineraries, as well as useful information to help
customers and agents make a booking with confidence. 
The launch of the new brochure comes at the same

time as the Peruvian Government release the Inca Trail
Trek permits for 2018. 
The announcement is four months earlier than

expected and believed to be the result of demand being
much higher and permits selling out faster than ever
before for the 2017 season. 
Rolf Stanley, the operator's Latin America destination

manager, said: “Permits for trekking the Inca Trail Trek
during peak season (between May and September)
booked out within six weeks of being released to the
public last year. With availability being released earlier
than usual, there is a real risk that many people will be
caught out and will be left empty-handed. 
“While there are plenty of other alternatives to the

Inca Trek, for those who feel it is the only way to reach
Machu Picchu, it’s important that they book their trip as
soon as possible.” 
As an example of tour options, a 19-day Lima to Lima

'Complete Peru' itinerary leads in at £2,379, including a
15% brochure launch discount. 
Highlights include an Inca Trail trek; guided tours of

Machu Picchu, the Sacred Valley of the Incas & Colca
Canyon; a visit to Huacachina Oasis; a boat tour of the
Ballestas Islands; a day trip to Lake Titicaca; and a two-
night Amazon Jungle Excursion.        

FANTASTIC WINTER OFFER!
Book by 31 Oct 17 and receive:  

30% Discount on Room Rates
Complimentary Upgrade from BB to HB 

AND Complimentary Return Speedboat Transfers
Valid for stays between now – 08th Jan 18! 

NEW LOOK WEBSITE NOW ONLINE 
 

SRI LANKA - MAURITIUS - SEYCHELLES - INDIA - UAE - CARIBBEAN
Over 230 hotels and a selection of tours available on our website

Including exclusive offers for Winter 2017 
2018 RATES NOW RELEASED

www.osborneandebel.com
All above offers are subject to availability. Terms & Conditions Apply

GILI LANKANFUSHI MALDIVES

OUTRIGGER KONATTA MALDIVES

HUVAFENFUSHI MALDIVES

ANANTARA DHIGU MALDIVES

5* DELUXE ALL INCLUSIVE – DONE IN STYLE!  
Book by 15 Nov 17 and receive:

Special Reduced Rates on Rooms and Transfers
IN TOTAL UP TO 50% DISCOUNT ON NORMAL RATES!

Based on Konatta Blissful Package All Inclusive
Valid for stays between 01 Oct 17 – 30 Sept 18

AUTUMN OFFER – STILL BOOKABLE  
Book by 31 Oct 17 and receive :  

Free Nights Stay 4 Pay 3 
PLUS Complimentary Upgrade from BB to HB 

PLUS 30 Minutes Spa Treatment per person per stay!
Valid for stays between now – 30th Nov 17!

LAST CHANCE FESTIVE OFFERS! 
Book By 31 Oct 17 and receive:  

Up to 30 % Discount on Room Rates for all stays 28 Dec 17 – 08 Jan 18
WINTER MEAL PLAN UPGRADE EXTENDED TILL DECEMBER! 

Receive Comp Upgrade from BB to HB 
Valid for stays between now – 27 Dec 17 

newsbulletin
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NEWS BITES
� HEATHROW.COM HAS signed a new deal with CarTrawler to
offer passengers worldwide car rental solutions, with cars
from 2,300 suppliers across the globe. Ryanair has also
announced a two-year extension of its partnership 
with CarTrawler.

� VIETNAM AIRLINES and The People's Committee of Thua
Thien Hue Province have launched a dedicated partnership
aimed at driving tourism, improving investment and
boosting the socio-economic development of Thua Thien
Hue province, while simultaneously promoting the image,
products and services of SkyTrax four-star rated national flag
carrier Vietnam Airlines.

� TICKETS HAVE gone on sale for central Scotland's autumn
outdoor light show, which runs from October 25 -November
12. The Woodland Light Experience is a family-friendly event
in central Scotland, a short drive from Glasgow, Edinburgh
and Perth. See woodlandexperiences.co.uk 

� TIPTO HAS unveiled its new look website, which now
features a cleaner, fresher look and feel with key areas
highlighted to prioritise information important to agents.

� PAPILLON GRAND Canyon Helicopters has launched new
tours showcasing Grand Canyon West’s new restaurant,
Sa’Nyu Wa, which means “Home of the Eagle.” Whether
arriving by helicopter, airplane or Mercedes Sprinter vehicle,
guests have three unique ways to travel to the Grand
Canyon before experiencing a three-course lunch at the
area’s only full-service dining location. For details see
papillon.com

� ROYAL BRUNEI Airlines has announced that it plans to
resume direct flights to Beijing in December. The expansion
into China will begin with a twice-weekly service to Beijing
using the Airbus A320 CEO and with an additional weekly
service added at the earliest opportunity.

� SAFECHARGE HAS been selected by Italian airline Blue
Panorama Airlines as its new payments partner. SafeCharge’s
Payments Engine is an end-to-end platform providing a
smart and direct connection to Visa and MasterCard.

PANDAW HAS announced the addition of a third ship to join
its Laos Flotilla on the Mekong River in September 2019.
This will be the 17th vessel in the line's fleet that currently
ply the waterways of six South-East Asian countries. 
The double-decked vessel, to be named RV Sabei

Pandaw, will be 45m long and designed to meet the
navigational challenges of shooting the rapids in the Laos
gorges. At the same time it will have the shallow draft to
enable year-round passage across Yunnan into China.
The Sabei will have just 12 classic Pandaw staterooms

and an open plan saloon with flexible indoor or outdoor
dining. It will be deployed between Vientiane, the Laos
capital, to Jinghong in China. Travellers on the four-
country expedition will visit Laos, Thailand, Burma and
China. Highlights include the ancient Laos capital of
Luang Prabang, visits to tribal villages, national parks and
the river itself which is intensely dramatic and wild.
The company's founder, Paul Strachan, said: “There

can be no waterborne experience to match sailing
through Laos. The fast river with its continual spate of
white water, the jungle clad peaks, the gorges; then
there is the friendly welcome in every village, the ethnic
diversity and the cultural riches. Traversing the
remotest parts of four very different countries you see
all of South-East Asia, lost and timeless.”
For more information call 020-8326 5620 or see
pandaw.com
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Stena Line to add extra North Sea freight capacity on Rotterdam-Harwich route
IN RESPONSE to demand on the route from Rotterdam (Europoort) to Harwich, Stena Line is increasing capacity by
changing to larger ships.  
The current RoRo ships, the Capucine and Severine, operating twice-daily from Europoort in the Netherlands and

Harwich in the UK will be replaced by larger ships, the RoRo ships MV Misada and MV Misana, when their present
charter contracts expire in January 2018. The overall freight capacity of the route will increase by some 20%. 
The change coincides with the expected completion of a second berth in Europoort, part of a significant investment

programme in the port to ensure it develops into a strong multipurpose freight transport hub. The capacity expansion is
also linked to Europoort developing as an important rail freight connection point to and from the UK. 
Annika Hult, trade director at Stena Line North Sea, said: “We have seen a strong growth in the transport market to

the UK over the past several years and we intend to maintain our strong position on the continent – UK market. We
want to be in the best place to care for the business needs of our most important relations, our customers. With this
tonnage change and capacity increase we clearly show that we will keep on providing a reliable service where we can
meet future demands. Europoort continues to develop as a key freight hub for Stena Line and we are confident our
customers will react positively to our further expansion.
"The new vessels will be chartered on a time-charter contract and will consequently be fully manned. Unfortunately

this will impact our onboard staff. As a company we want to avoid as many redundancies from happening as reasonably
possible, and we will be looking at all available options including redeployment to other vessels within Stena Line.”

Pandaw unveils details of 
third ship on Mekong River
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AGENT OFFER

THIS MONTH, Silversea is giving agents across
the UK the chance to win a £250 Ticketmaster
voucher as part of its Silversea Advocates

recognition programme. The winners can use the
voucher on a selection of live entertainment
experiences, ranging from music, sports, arts,
theatre, comedy and attractions. Ten winning
agents will be chosen from a shortlist provided
by the line’s regional sales managers, with each
putting forward agents based on their sales
performances, marketing promotions or  or

attendance of events. In addition to being in the
running for monthly prizes, the selected agents
also have the chance to experience the product
for themselves on a VIP fam trip at the end of

2017. For details see silversea.com

9travelbulletin.co.uk October 6 2017

BRING ON THE SUN...Funway Holidays, in associationwith British Airways and AMResorts, have announcedthe winner of its 'Summer Sunshine Giveaway'. PhoebeClough (right) from Dawson Sanderson won a holidayfor two to the Dominican Republic – including BAWorld Traveller Plus flights and seven nights at thefive-star Dreams Resort & Spa. Pictured celebratingwith Phoebe is Funway's Amy Drummond.

Booking incentives
�  GOLD MEDAL has issued its latest
campaign giving agents the chance to
win a £10,000 cash jackpot and one of
ten fam trip places to Atlantis, The
Palm. For the chance to win, agents
need to make a qualifying booking
including room nights at Atlantis,
The Palm in Dubai and return flights
with Emirates or Qantas before
October 31. The winner and four
runners up will be allocated a place
on the fam trip, and the remaining
five fam trip places will be awarded
to agents who apply via the
application form online directly
outlining why a place on the trip
would be beneficial. See
goldmedal.co.uk for details. 

�  TRAFALGAR HAS launched a new
incentive programme called Trafalgar
Treats which rewards agents based on
their selling prowess. For every
Trafalgar or CostSaver booking made,
agents are awarded points which they
can use to redeem an array of prizes
such as restaurant vouchers, spa
treatments, polaroid cameras, team
paintballing experiences and more.
Trafalgar bookings are worth 50
points and CostSaver bookings 30
points – and one point = £1.
Trafalgar sales managers will also be
awarding extra points to agents that
go above and beyond to promote the
brands to their customers. Points can
be redeemed in exchange for prizes at
anytime until September 2018 which
means agents can choose to collect
points throughout the year and save
up for big prizes like a 43” Samsung
4K TV screen (760 points) or a
Vivienne Westwood Weekend Bag (400
points). To get involved, agents
should register at
trafalgartreats.com     

agentbulletin
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NEWS BITES
�  P&O FERRIES has partnered with data and technology driven
insurance specialist, Hood Group, to launch its new travel insurance
product following a competitive tender process.  The new offering
gives customers the choice of buying their travel insurance
independently or alongside their ferry ticket purchase. The range of
insurance packages also offer a number of different options such as
camping or motorcycling overseas so that travellers can tailor cover
to suit their own unique requirements. 

�  GOLFERS BOOKING a 2018 break at any of QHotels' ten four-star
golf resorts can take advantage of ‘early-bird' offers if they book
before October 31, with prices for a one-night, 36-hole deal starting
at £79. Group bookings are also offered a 20% discount on drinks at
the venue, a £10 resort voucher as well as one in 12 going free. See
qhotels.co.uk/golf

�  INSIGHT VACATIONS has unveiled its new Europe 2018 collection
featuring 70 Insight Experiences, 100 guided holidays and four
distinct journey styles.  To mark the new collection, travellers are
offered 10% savings with an early payment discount on bookings
made and paid for before January 26, 2018.

�  ATLANTIS PARADISE Island, Bahamas, is revamping its
complimentary resort credit offering for guests in 2018 by
increasing the overall amount given to guests with a tiered system
that also rewards longer stays. Agents can pass on the increased
complimentary credit when making a booking between now and
December 20 for travel between January 2 and May 31, 2018. Details
at atlantisbahamas.com

APT sails into Plan a Cruise Month 
CRUISE AND tour operator APT has launched a special
incentive designed to encourage travel agents to book its
European and Asian river cruises during CLIA UK & Ireland’s
Plan a Cruise Month.
In recognition of its 90th anniversary, the company is

offering agents the chance to win £90 worth of Love2Shop
vouchers by booking clients on any river cruise this month to
go into the draw to be one of four winners.
The company's national sales manager, Jessica Shelton-

Agar, said: “We’ve got some incredible deals running so
securing sales should be easy. Plus our on-road sales team
will be on hand across the UK, helping agents to secure
bookings throughout the month."
Special offers include savings on European river cruises. For

example, couples who book a classic 15-day Magnificent
Europe luxury river cruise from Amsterdam to Budapest will
save up to £4,600 per couple. The offer applies to a number of
departures between March and October 2018 for the
company's most popular cruise, meaning prices currently start
from £2,795 per person based on twin share. 
The cruise takes in 15 of central Europe’s towns, villages

and cities. In addition to three exclusive Signature Experiences
- a visit to Germany’s Namedy Castle, a cocktail reception and
private concert at Vienna’s City Palace and a private rail journey
on the Majestic Imperator – the price also includes home-to-
airport private transfers, flights, all onboard meals and drinks
plus sightseeing, tipping and onboard entertainment.
In Asia, the company is offering the chance to ‘Fly Free in

Premium Economy’ when clients book a luxury river cruise to
Vietnam and Cambodia. Prices lead in at £3,695 per person for
an August 30, 2018 departure, based on two sharing and the
journey takes in all the key highlights of the region with guests
enjoying the chance to explore Angkor, Kampong Chhnang,
Kampong Tralach, Koh Chen, Oudong and Phnom Penh
(Cambodia) and Tan Chau, Sa Dec, Cai Be and Ho Chi Minh
City (Vietnam) where guests disembark.
For more information email agentclub@aptouring.co.uk or call
0800-046 3002.
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WINNING IN WINCHESTER…Hays Travel agents attended a Bright
event in Winchester recently. Pictured with Jonathan Whiteley of
First Class Travel are, from the left: Hays agents Hayley Tyrrell,
Lydia Cooper, Audrey Denney and Amy Johnson. 

•   NEW: Win sparkling gifts from Swarovski Crystal
Worlds, Austria

•   Czech Beer and Luxury Cosmetics to be won from
Czech Tourism

•   Win 1 of 4 Four-night stays in the Caribbean with
Paradisus by Melia

•   Win a Lavazza coffee machine with Novasol

•   Win a cabin case from the launch of Sandos
SMART Agents 
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Where Am I?

A fortress of red sandstone, this former imperial residence of
the Mughal Dynasty was built in 1565 and is also a UNESCO

World Heritage site. Entrance is through the ornately
designed Amar Singh Gate revealing an ancient city filled
with gateways, courts, passages, palaces and mosques.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 12th. Solution and new puzzle

will appear next week.

The winner for 22nd September is Robert McMillan, PW

Travel Service in Gateshead.

September 22nd Solution: A=2    B=9    C=8    D=3

Number: 038

Across 
1. London-based family-run tour operator

specialising in holidays across the
Mediterranean (6)

4. Capital of Samoa (4)
8. London Heathrow airport code (3)
9. Spanish island destination (5)
10. City home of the Parthenon (6)
12. Popular Colorado ski resort (4)
15. Former name of Thailand (4)
17. George Town is the capital of this Malaysian

island (6)
21. Tower in New York with a golden elevator (5)
22. Airline initially, with a cedar tree logo (3)
23. Italian river (4)
24. The Schönbrunn and Hofburg palaces are

popular tourist attractions in this city (6)

Down   
1. Touring musical about this Liverpudlian 

singer (5)
2. Scottish and Australian city (5)
3. Adults only on this P&O Cruise ship (6)
5. Capital of Cape Verde (5)
6. Venezuelan Falls (5)
7. Airline initially, with a main hub in Karachi (3)
11. Thomson is changing to this name (3)
13. The UK's largest hotel brand, Premier ___ (3)
14. Site of the Temple of Apollo (6)
15. Major ferry Line (5)
16. First name of former JLS singer now appearing

on Strictly (5)
18. Capital of Jordan (5)
19. West African country (5)
20. Canton and lake in Switzerland (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

03
8

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

It’s quality over quantity when it comes to looking at agent partnerships says 
MATT SPILLER, agent sales manager at InsideAsia Tours

WHEN IT comes to specialist operators
training agents, many operators often brief
the agents on their full portfolio of holiday

options to sell, which can sometimes be a bit
baffling – how on earth can they remember
everything, especially on the phone or face-to-face
when they’re under pressure from a client who
wants ideas asap?

Travel agents are knowledgeable at managing a
booking from ‘hello’ to ‘welcome home’, and they
have knowledge on the destinations, but sometimes
it’s not quite enough knowledge. It’s the specialist
tour operator that has the true experience of a
destination. Rather than just send a quote that the
agent has asked for, operators should check why
that particular holiday was being asked for. If
clearer information is provided, everybody can give
better advice and support.

One idea could be that that the operator/agent
works out which three or four holidays would really
sell well to their customer base over the course of a
few months. The operator ensures the agent knows
as much as possible about the trips and provides
the agent with extra information, photos, videos and
books if available, to really help create the picture
for the agent and encourage a sale. It doesn’t
matter if there are slight deviations from the main
trips, as the core holiday is still there.

This means that the agent has a few core trips
they know really well, which would ensure their
sell-in is far more enticing and interesting, and in
turn, it would be more likely that the client would
book the trip. This could happen every few months,
with a selection of trips each time; by the end of the
year, the agent would have a selection of at least 12
trips that they’re able to sell extremely well!

This brings me onto the importance of getting on
the road and meeting agent partners. Many
operators, including ourselves, are often stuck in
their own little bubble. It’s only when we step
outside of this bubble that we can really learn about
our own business. By meeting agents in their own
surroundings, we can gain a much better
impression of their business and their customers,
and what sort of trips they may be interested in.

Meeting face-to-face also improves relationships,
rather than just relying on impersonal email
exchanges. No matter how complex and hi-tech the
world has become, we can’t get away from the fact
that the most important and worthwhile business is
still done face-to-face.

This may seem fairly obvious and will not be any
sort of revelation to many who are reading this, but
it is very hard for smaller operators to see past the
time and financial constraints of doing this and take
the plunge to start calling on our agent partners.
It’s definitely worth it though!

AITO often organises very useful training and
workshops on these sorts of topics throughout the
year, including sessions at the annual overseas AITO
conference in November, and AITO Agents Domestic
conference in January. This year, the AITO overseas
conference is in the Alentejo region of Portugal
(November 23–26), and for those AITO members who
haven’t yet booked, there are still a few places left!

"Meeting face-to-face also
improves relationships, rather
than just relying on impersonal

email exchanges"

bulletinbriefing
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Business travel joins rank of company
perks most prized by business execs
NEW RESEARCH from American Express has found that
globalisation has brought about a significant shift in attitudes
to business travel. The vast majority (80%) of UK business
travellers surveyed say business travel has helped broaden
their world view. Furthermore, nine out of ten business
travellers in the UK say they enjoy business travel, with 71%
saying that travel makes their job more interesting. 

Meanwhile, business travel has joined the ranks of fringe
benefits identified as most important when considering a
new position. Respondents cited joining the company
pension scheme (86%), health and life insurance (70%) and
flexible working (86%) as important benefits when
considering a new role, with business travel (61%) coming
in just above the most traditional of company perks, the
company car allowance (59%).

The global survey of business travellers, conducted by
YouGov for American Express, also shows that travel is critical
to helping companies achieve their growth potential, with 76%
of professional respondents believing that face-to-face
meetings are essential in achieving their company objectives.
In an era of increased cost cutting, travel budgets are often the
first area of discretionary spend to be cut, but more than half
(54%) of UK business travellers surveyed said reducing
business travel would give competitors an advantage, and
almost a quarter (22%) believed revenue would decrease by
50% or more if they had to stop face-to-face meetings.

The research also highlights the importance of professionals
looking after their health and wellbeing while away, which in
turn will ensure business trips are as productive as possible.  

When asked to choose the top three factors most
detrimental to their wellbeing when travelling, UK
professionals chose: not getting enough sleep (56%); fatigue as
a result of being busy or extended working days (50%); not
exercising as much (34%); eating too much/differently (34%);
and drinking more alcohol than usual (21%).  

To overcome this, many choose to build relaxation time into
their trips - and more than half said sightseeing or
participating in local experiences in their free time was one of
the top ways to positively impact their wellbeing.

ACCORDING TO a new Opinium survey commissioned by
iCarhireinsurance.com, 13% of business travellers have been
accused of damage to a hire car they did not do. The survey found
that almost one in four (24%) have also found existing damage on
a hire car that was not marked on the checkout sheet, and the
same amount said they were suspicious that the rental company
would charge them for damage they did not do. Only a third (36%)
of business travellers say they check a hire car fully for damage,
including wheels and tyres, before driving it. However if damage
isn’t noted on the checkout sheet, car hirers are liable for the
excess amount, if the hire car is damaged or stolen even if it’s not
the driver’s fault, which can be up to £1,500 with Budget in
Barcelona for a week’s rental this month. iCarhireinsurance.com’s
free travel app, called ‘iCarhire’ , features 'SNAps' technology,
allowing people to take date and time stamped photographs which
can be used as evidence in the event of a dispute or claim.  

Christmas wrapped up at Celtic Manor
THE CELTIC Manor Resort in Wales is showcasing its
festive offering for businesses, big and small, to celebrate
this Christmas. 

As examples, Themed Christmas Nights are ideal for
smaller organisations wanting to celebrate in style by
joining all the fun of a larger party. Priced from £39 per
person, party night places include a three-course meal,
half a bottle of wine per person and entertainment. 

Alternatively, the resort's Festive Lunches are ideal for
celebrations within the working week and getting together
with colleagues or clients to raise a glass to the year that
has passed. Guests can choose from three restaurants –
The Grill, Rafters or Newbridge-on-Usk – each serving
their own special seasonal menus from November 30 to
December 15. Two courses cost from £18.95 or three from
£22.95, available Monday–Friday.  

The resort also offers a selection of spaces tailor-made
for self-hosted celebrations. Prices for a ‘create your own’
party night package start from £40 per person for a
minimum of 60 guests. 
For further information see celtic-manor.com

�  THE NEWLY opened 155-rooom Tamburlaine in Cambridge offers
five dedicated, yet flexible meeting rooms that can cater up to 120
people. The two formal event spaces, The Marlowe Suite and
Master’s Suite, both offer neutral colours with ample natural light,
providing organisers with a blank canvas to dress and create any
style of event. Both suites provide Wi-Fi, integrated state-of-the-art
TVs, fully soundproofed dividing walls and electronic signage.
Details at thetamburlaine.co.uk

�  SACO, A provider of serviced apartments, is offering its customers
access to the fastest broadband speeds in the UK – symmetrical
1,000Mbps gigabit broadband, which they can log onto as soon as
they enter the property. Hyperoptic, the UK’s largest residential
gigabit broadband provider, is enabling the connectivity. Its
services are already live in many of SACO’s properties across
London, including SACO The Cannon, Leman Locke and Fitzrovia.
Installation is also taking place across its portfolio of serviced
apartments throughout the UK - in Birmingham, Bath, Bristol,
Cardiff, Farnborough, Glasgow, Edinburgh, Manchester,
Nottingham and Reading. 

�  TRAVELPORT HAS announced the first 1,000 hotels offering
Travelport negotiated corporate-friendly rates to the company’s
corporate travel agency customers. Located in 48 countries,
participating hotels in the Travelport Exclusive Rates programme
will offer negotiated rates with at least one element exclusive to
the Travelport Travel Commerce Platform.

�������
businessbulletin
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How do you relax?
On my bike. You will see me cycling
around Richmond Park, Teddington
and Chiswick – weather permitting!

What’s your favourite gadget? 
iPhone – I’m hooked on social media!
Follow me on Twitter and Instagram
@maxcamposlondon

What's your favourite movie or TV
programme? 
I signed up to Nexflix because of
House of Cards and now I’m into
Suits and How to Get Away with
Murder.

What's your most embarrassing
moment? 
I have a bad memory and tend to
forget things and people’s names, so
I’m constantly embarrassing myself.
Luckily, I’m also a nice person and
friendly, so people tend to forgive
me.

Do you have any nicknames? 
Well my name is Maximiliano, but
most people in the UK shorten it to
‘Max’. In Argentina, ‘Maxi’. I worked
in Venezuela for a year and because
of my Argentine accent,
everyone called me Posho.

What's the best
compliment you've
received?  
People like my positive
attitude, my
friendliness, how
good I look for my
age, but stop talking
about me, I’m a very
humble person!

My greatest strength is... 
I’m always in a positive mood and
have lots of crazy ideas. Never give
up!

My one weakness is... 
Food – I can’t stop trying out new
recipes at home (and eating the
results, hehe!). I also wish I could
speak more languages.  

What’s your favourite quote? 
It would be JFK’s: “Ask not what
your country can do for you; ask
what you can do for your country.”
Very powerful!

What skill would you like to master?
Time travel. I love history, and going
back in time to see the past and my
ancestors would be great. And going
into the future to see what is going
to become of this planet would be
amazing.

Who would you most like to be
seated with on an aeroplane?
Maggie Smith and Judi Dench, but
clearly they would have to invite me
to join them in Business Class or
they would have to travel with me 
in Economy! 

Which fictional character do you
most liken yourself to? 

Sherlock Holmes. 

What do you love about
the travel industry? 
I meet so many
interesting people from
all over the world and I
have managed to travel

to see new places. Also,
the possibility to work in different

countries, learn about new cultures –
there is never a dull moment. There
is always something different
happening and something new to
look forward too.

If you could change one thing in the
industry what would it be? 
A pay rise and bonus for everybody! 

What's the best thing about your
job? 
I’m not looking for promotion but
anyone who knows my boss will
agree: Colin Stewart is such a nice
person and a pleasure to work with.
And the London team: I’m very lucky
to be in such a friendly environment. 

What is your top travel tip? 
Call me old fashioned but
when I travel I still refer
to my travel guide
books. Lonely Planet is
my favourite.

Where currently ranks
highest on your travel
wish list? 
I would love to go skiing
in Canada and spent
some time travelling
around in Asia.

Anything else that
you’d like people
to know about you? 
I love movies and I
was once an extra in
Elizabeth: The
Golden Age, but
sadly they deleted
my scene! So my 15
minutes of famous
are gone. 
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Max would love to go skiing in Canada

Senior Sales Manager, Air Europa

Max Campos
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greece

Culture & Challenges
at Costa Navarino 

FOR THE fifth consecutive
year, Costa Navarino is to
host the Navarino
Challenge, a diverse sports
weekend held on October
13-15 with a Cultural
Weekend to follow from
October 20-22.

Welcoming all ages and
abilities, the three-day
Navarino challenge will be
led by Greek American
ultra marathon runner and
resort ambassador, Dean
Karnazes. Other
commended athletes will
join professional and
amateur sports fans, as
they embark on running
routes through the
picturesque surroundings
of Messinia with its rolling
hills and olive groves,
rugged mountain peaks
and sandy beaches, with
half marathon distances
available. In addition, 10km
and 5km routes are
offered, along with a 1km
route for children.

The resort will also be
hosting a Cultural
Weekend event on October
20-22 in partnership with
the Benaki Museum 
and the Athens
International Airport. 

The event will include
discussions, presentations,
screenings and
performances around the
theme of tradition and
fashion in the modern era,
with world-renowned
fashion designers and
talented artists showcasing
their work and on hand to
talk with guests.
For more information visit
costanavarino.com

IF YOU have any clients (and I am sure you do)
who are looking for a short weekend break
away to somewhere that ticks all the
activity/relaxing/invigorating/educational/
gastronomic/retail-therapy/historic/local-
culture/fun boxes, then you probably could not
go too far wrong with recommending Athens.
Yes, Athens.
Here is a city steeped in culture and history

that seems to ooze out of the ground as you
walk around, for everywhere there are the
remnants of the ancient city. But it also has a
modern buzz about it that excites the senses,
from the pedestrianised Ermou main
shopping street, the Plaka labyrinth of narrow
streets jammed with small shops, cafes and
restaurants of all descriptions, to the
Monastiraki and Psiri areas of old Athens
where several of the shops can be likened to a
permanent flea market. 
Then there is the hustle and bustle of the

fabulous main market on Athinas Street,
which features three undercover markets
selling a vast array of meat, fish, fruit and
vegetables. And of course there is the main
attraction, The Parthenon and Acropolis and
the must-see Acropolis Museum, regarded as
one of the finest museums in Europe.
But where to stay? The essence of the city

lies in its walkability, so a central hotel is
essential for a short stay to get the most out
of the time spent on the ground. One such

property is the Grecotel Pallas Athena on
Athinas Street, a short walk from the central
Monastiraki Square where all the main areas
of the city seem to merge.
Grecotel is an independent family-run chain

of luxury hotels and has a culture of attention
to detail, personal service and style – which
this property has in bucketloads. Each of the
63 rooms and suites is decorated individually
with some brilliantly quirky touches. For
instance, as part of a complete top-to-toe
renovation, completed in 2014, five talented
graffiti artists (the city is renowned for graffiti,
or in some cases graff-arti) were engaged to
decorate the rooms on each of five floors and
the results are stunning. Also, throughout the
hotel (including in the bedrooms) there are
pieces of art and sculpture that underline the
boutique atmosphere.
The central location of the hotel (which has

an undercover first floor terrace for breakfast,
cocktails or dinner) mean that it is popular
with leisure visitors, 20% of whom are British.
As an example of short break packages

available, British Airways Holidays has a
three-night Friday-Monday offer later this
month for £452 per person based on two
sharing, including flights from Heathrow and
breakfast accommodation at the Pallas
Athena, which can arrange airport transfers
for around 50 euros each way.
For details see grecotelpallasathena.com

Belief in boutique branding pays off for central Athens hotel
by PAUL SCUDAMORE

Jet2 adds 250,000 seats to Greece for summer 2018
AS PART of its biggest summer programme and due to increased demand, Jet2.com and
Jet2holidays have announced a major expansion to their Greece offering for summer 2018, with
more than 250,000 additional seats on sale. This includes significant growth to popular Greek
holiday destinations including Kefalonia, Kos, Rhodes, Crete and Corfu.
Halkidiki was a new destination for the operator this year and reported as a success, with

inaugural flights from East Midlands, Edinburgh, Leeds, and Manchester launched in May this
year. Due to increased demand, flights from the four airports will be back for summer next year
with increased capacity. In addition, flights to Halkidiki will launch from Birmingham, Glasgow,
Stansted and Newcastle next summer.
As a package lead in price, seven nights’ breakfast stay at the Zeus Hotel in Halkidiki costs

from £319 per person, based on two sharing and travelling from Stansted on May 5, 2018. It
includes 22kg baggage allowance and transfers.
For further information call 0800-408 5587 or visit trade.jet2holidays.com 
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Olympic Holidays launches 2018
Gold Collection brochure
OLYMPIC HOLIDAYS has launched its 2018 Gold Collection
programme complete with an agent incentive, new
destinations, a focus on family ‘Gold’ choices, new
properties and luxury value deals from May-October 2018
that can all be booked now.  
In addition to the new options, all customers booking a

holiday from the Gold Collection automatically enjoy VIP UK
airport lounge access and private airport transfers as part of
their package.   
Clare Tobin, chief commercial officer for the operator,

said: “Value and luxury aren’t mutually exclusive, and our
Gold Collection offers an edit of properties and experiences
that really deliver both, from the private transfers and
lounge passes included, to the calibre of resort and meal
plans. As an island specialist with more than 50 years
experience, we continue to add new destinations and
properties to our Gold Collection. We are particularly excited
with the increased number of Gold Collection holidays now
available to families, ensuring that the annual getaway to
spend quality time together is as memorable as possible.” 
As part of a new agent incentive, agents can build up a

discount on their own holiday for every customer Gold
package booked before December 31. Each Gold package
customer booking earns £10 per person off the agent’s
holiday. For their own holidays, agents are also able to book
with a £49 per person deposit, accrue all their incentives
and pay the remainder ten weeks’ prior to their own
departure.
For further information call 020-8492 6868 or visit
olympicholidays.com

THE MYCONIAN Collection is a family-owned brand encompassing
nine luxury hotels on Mykonos. Perched on the hills above Elia Beach
stands the Myconian Villa Collection, a selection of villas offering
private infinity pools, outdoor Jacuzzis and open plan spaces, as well
as the Unique Grand Villa Elia, considered the largest villa in Greece.
The Imperial, poised at the foothills of Elia Bay is a member of the
Leading Hotels of the World. South of the island, Ambassador offers
views over the bay of Platis Gialos, whilst in Mykonos Town the five-
star Kyma, Naia and Korali provide contemporary design following
recent refurbishments. Meanwhile, the Royal Resort, as well as the
Utopia and Avaton are perched above Elia Bay, offering panoramas
over the island. Room rates start from £194 per night staying at the
Myconian Korali and Kyma. Visit mykonosluxuryvillas.com
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GOLD MEDAL has added the Lapita, a Dubai Parks and
Resorts hotel to its Middle East offering.
Tricia Birmingham, the operator’s senior product

manager for the Middle East, said: “The hotel is part of
the Autograph Collection following the opening of the
new theme park and is located at the park so it gives

guests convenient access to the rides and attractions.”
Packaged from £599 per person, the company is

offering three nights at the five-star property staying in
a deluxe king room on a half-board basis, including
flights, access to all the parks and Q-Fast pass access.
Visit goldmedal.co.uk or call 0800-014 7777.

middleeast

AS THE first museum of its kind in the Arab
world, the Louvre Abu Dhabi will be ready to
open its doors to the public on November 11. 
Located in Abu Dhabi and focusing on

shared human stories across civilisations
and cultures, the museum city has been
designed as an ‘Arab medina’ under a vast
silvery dome by Pritzker Prize winning
French architect Jean Nouvel. Visitors can
walk through the promenades overlooking
the sea beneath the museum’s 180m dome,
comprised of almost 8,000 unique metal
stars set in a complex geometric pattern.
When sunlight filters through, it creates a
moving ‘rain of light’ beneath the dome,
reminiscent of overlapping palm trees in the
oases found in the United Arab Emirates.
On display will be a collection of artworks,

artefacts and loans from France’s top
museums spanning the entirety of human
existence: from pre-historical objects to
commissioned contemporary artworks,
highlighting universal themes and ideas and
marking a departure from traditional
museography that often separates according
to origin. In addition to the galleries, the
museum will include exhibitions, a children’s
museum, restaurant, boutique and a café.
His Excellency Mohamed Khalifa Al

Mubarak, chairman of Abu Dhabi Tourism &
Culture Authority and Tourism Development &
Investment Company (TDIC), said: “Louvre

Abu Dhabi embodies our belief that nations
thrive on diversity and acceptance, with a
curatorial narrative that emphasises how
interconnected the world has always been.
The museum represents the latest innovation
in a long-standing tradition of cultural
preservation nurtured by the founding leaders
of the UAE.
“Louvre Abu Dhabi forms one element of

Abu Dhabi’s cultural strategy, which
safeguards our rich heritage and catalyses
creativity. Investment in a vibrant cultural
ecosystem supports the UAE’s economic
diversification and development as a modern,
dynamic society. 
“Louvre Abu Dhabi will inspire a new

generation of cultural leaders and creative
thinkers to contribute to our rapidly-changing
and tolerant nation.”
Opening celebrations will include a wide

range of public programmes including
symposiums, performances, concerts, dance,
and visual arts by renowned contemporary
and classical artists. An inaugural special
exhibition - ‘From One Louvre to Another:
opening a museum for everyone’ - opens on
December 21, and traces the history of
Musée du Louvre in Paris. 
Tickets for the museum will cost 60 AED for

general admission, 30 AED for those aged
between 13 and 22 and is free for children less
than 13 years old.

Louvre Abu Dhabi to welcome visitors from November

Qatar waives entry visa
requirements 

QATAR NOW allows visa-
free entry for citizens of 
80 countries. 
The move means that for

those wishing to visit Qatar
they will no longer need to
apply or pay for a visa;
instead, a multi-entry
waiver will be issued free-
of-charge at the port of
entry on presentation of a
valid passport with a
minimum validity of six
months and a confirmed
onward or return ticket.
For visitors from the UK

this waiver will be valid for
30 days from the date of
issue and will entitle the
holder to spend up to 30
days in Qatar, during either
a single trip or on multiple
trips. This waiver can also
be extended for a further
30 days.
For more information go to
visitqatar.qa

Gold Medal adds Dubai Parks & Resorts’ hotel to portfolio

S05 TB 0610 2017 Middle East_Layout 1  04/10/2017  09:44  Page 19



S05 TB 0610 2017 Middle East_Layout 1  04/10/2017  09:44  Page 20

http://www.centarahotelsresorts.com/b2b/


21travelbulletin.co.uk October 6 2017

Ras Al Khaimah to open world’s longest zip line in December
THE RAS Al Khaimah Tourism Development Authority (RAKTDA) has announced that the
world’s longest and highest zip line will officially open on the UAE’s highest peak, Jebel
Jais, this December.
With the exact length remaining a secret until the multi-million dollar adventure tourism

product’s opening, the zip line has been designed to further propel the UAE’s most northern
emirate and it’s reputation as a global adventure tourism destination. 
Speaking at a press conference to launch the flagship tourism product, Haitham Mattar, CEO

of RAKTDA, said: “Building on the success of last year’s launch of the Jebel Jais Via Ferrata
adventure product, the new zip line represents Ras Al Khaimah’s most significant tourism
product opening since Al Marjan Island, our coral-shaped leisure tourism archipelago. This key
product launch will further enhance Ras Al Khaimah’s unique mountain-beach-desert offering
as the emirate moves towards its goal of attracting one million visitors next year.” 
The zip line will be open to all ages, providing participants meet the required minimum weight

of 35kg and maximum weight of 150kg, and a minimum height of 120cm. The experience will
consist of two lines, allowing friends and family to take part in the flight together. 
Mattar said: “The zip line will be like no other experience out there. Once harnessed to the zip

line in a horizontal superhero position, participants will soar through the sky as if they're a bird;
it’s the closest you can get to the experience of flying. 
“The flight will take them to a suspended landing platform where they will be transferred to a

second line to complete their journey back to the ground. In its first phase of operations, the zip
line will be able to accommodate 250 people a day – or 100,000 in a year. Nothing like this exists
in the world – let alone this region – it is a true first for Ras Al Khaimah and adds another
amazing attraction to the UAE’s diverse tourism portfolio.”
More information can be found at jebeljais.ae

middleeast

NEXT YEAR will mark the completion of a billion dollar tourism development of Jordan’s city of Aqaba. The
Red Sea resort city launched Jordan’s first 18-hole Championship golf course, Ayla Golf Club, in March 2017
with additional developments including the creation of Ayla Resort and Beach Club, a new-look marina, the
sinking of a Hercules bomber for new diving experiences and the launch of a new shopping mall with
restaurants. A new five-star hotel, Al Manara Saraya Aqaba – part of Starwoods’ Luxury Collection – and the
four-star Marina Plaza Hotel by Swiss-Belhotel will both open before the end of 2018.

New attractions to be
found in Dubai 

TRAVELLERS CAN find
plenty of attractions being
added to Dubai this autumn.
Now open in the

neighbourhood of Al Habtoor
City, La Perle is a new
theatrical experience and
the first resident live
performance show in the
UAE with 450 performances
scheduled through the year.
It offers a 1,300-capacity
theatre combining
technology and creative
imagery to produce a visual
display spectacular.
Conceived by Cirque du
Soleil director, Franco
Dragone, performances
featuring an array of aerial
and aquatic stunts. Tickets
start from £83 per person.
Visit laperle.com
Dubai is also the first city

outside of Japan to open
Orbi, a high-tech, multi-
sensory natural history
project from the BBC and
Sega, setting visitors on a
virtual voyage of discovery. 
The attraction consists of

12 different nature zones
designed to create
immersive and impossible
expereinces. The
centrepiece of the attraction
is the Earth Theatre, a 35m
wide screen with a powerful
3D sound system, where the
natural world comes to life
through technologies
including fog, vibratory
sensations and fragrances.
Visit orbidubai.com
Meanwhile, Ain Dubai –

the largest and tallest
observation wheel in the
world - is now halfway
complete. The wheel rim is
now clearly visible at
Bluewaters Island, where
the landmark is being
assembled. Once completed,
it will offer visitors 360-
degree views of the city and
its coastline. Visit
meraas.com
For further destination
information go to
visitdubai.com

MUSCAT BAY in Oman is on track for a new
luxury development this year, with two five-
star beachfront hotels, a boutique hotel, a
resort hotel with five residential zones and
a state-of-the-art recreational facility that
will be operated by the Jumeirah Group. 
Muscat Bay, which is being developed in

partnership between Omran and Saraya
Oman, is located on the outskirts of Muscat
on a secluded beach surrounded by the
Hajar Mountains. The destination is being
built on 2.2 million square metres of land,
with an expansive beachfront and a high
point of 250m above sea level. 

Muscat Bay development in Oman on track for completion 
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Going solo: get to grips
with solo holiday options
to sell with confidence 

THE NUMBER of solo travellers
taking holidays has increased in
recent years as more operators
begin to focus on this historically
underserved sector. Holidays for
solo travellers come in a number
of shapes and sizes, and it is
vitally important that agents
understand their customers’
specific needs in order to
recommend the right thing.

Single supplements
Some companies will offer places on their ‘regular’
holidays with no single supplement. These tend to offer
good value for money for a more budget-conscious,
seasoned traveller who is happy to spend their time
amongst couples or strike out on their own. 

However, for a variety of reasons, it will not suit a lot of
people, and so a holiday just for solo travellers is the right
choice. Being surrounded by people who are in a similar
situation can immediately put even the most nervous of
travellers at ease. I love reading letters from our customers
about how they found the whole idea of the holiday
terrifying, yet the moment they said hello to a member of
the group all their concerns evaporated.

The biggest bugbear of solo travellers is of course the
single supplement. However, I am often surprised by how
misunderstood it is; as many people understand, a 100 euro
hotel room with two people in it costs 50 euros per person,
whereas with one person it costs 100 euros per person.
Where hotels have double rooms that they sell for sole
occupancy, anything less than charging the full amount
represents lost revenue. Ensuring your customer
understands that this is the reason that the holiday costs
more than if they were sharing a room should lead to better
conversion and of course, happier customers. It is always
worth clarifying whether the operator is offering double
rooms for sole occupancy or actual ‘single’ rooms of

course. If the hotel is charging extra for a room which
couldn’t physically accommodate two people then it is
much trickier to explain this to your customer.

Easy solutions & reassurance 
Many solo travellers will need additional reassurance when
making their booking, and so identifying easy ways of
putting their mind at rest is essential. 

The journey to the airport is something that comes up
time and again as a big worry and a barrier to booking. If
there are flights from a local airport then a simple taxi
journey should provide a relatively quick and inexpensive
start to the holiday, rather than having to get themselves all
the way to London. 

Also, some companies include a meet-and-greet service
at check-in; this can really help to make the airport
experience so much easier.

A common misconception is that solo travellers want all
of their meals included in the price of their holiday.
However, in my experience of speaking to customers first
hand, this is often not the case. One main concern is the
first night, and so ensuring that something is organised
while they settle into the group is important. Thereafter, it
very much depends on the destination that they are in as to
whether included meals are a necessity or not. After all,
one of the joys of travel is eating out in local restaurants.
Having a knowledgeable guide or tour manager will help to
ensure that guests can be pointed towards suitable eateries
for a stress-free dinner.

Another query I see time and time again is from
people worried that they are too young or too old for the
trip. The truth is that these holidays transcend age and
people mix and mingle regardless. To use a cliché, age
really is just a number.

My advice is to encourage customers to take the plunge;
I have never, ever, come across someone who has regretted
giving it a try. The number of letters I receive from people
who feel that it has changed their life are testament to the
joy that a great solo holiday can bring.

by WILL SARSON, head of Solo
Traveller Collection at Riviera Travel
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Journey Latin America launches new group tours for 2018

Cox & Kings expands
collection of solo

group tours 
WITH BOOKINGS on Cox &
Kings’ Solo Traveller tours
up almost 50% compared to
2016, nine new small-group
tours have been added to the
2018 collection. 
Designed for single

travellers to explore
different parts of the world
in the company of like-
minded people, the tours
have no single supplements
and accommodation is based
on the single occupancy of
twin or double rooms in
hotels that offer sensible
prices for single travellers.
Every tour includes a
welcome and farewell
dinner, and experienced
local tour managers
accompany the groups
throughout, supported by
local guides and drivers. All
tours have a maximum
group size of 18.
The new tours in the

collection lead in at £1,195
per person for a four-night
Mystical Marrakech which
will see guests stay in a
traditional riad and discover
the city’s exotic souks and
Moroccan hospitality. During
the long weekend clients
can enjoy a cookery class,
visit a hamman and spend a
day in the picturesque 
Ourika valley.
See coxandkings.co.uk for
more details.

NEW FOR 2018 Great Rail Journeys has introduced Italian Adventure, a 12-day tour to soak up
Italian splendour with prices from £2,095 per person. The tour has been designed to showcase
the highlights of Italy in less than a fortnight, with ancient relics, stunning scenery and plenty
of culture visiting Venice, Florence, Rome, Pompeii, Sorrento and the Amalfi Coast. Departure
dates are on May 15, June 19 and September 18, 2018 and customers can save up to £100 per
person when booking on or before October 31. Visit greatrail.com

Acacia Africa’s Mozambique Tours receive a makeover with Xai-Xai addition 
ACACIA AFRICA will be adding Xai-Xai to its 14-day
Mozambique and Zimbabwe Explorer itineraries in its 
2018/19 collection.

Arno Delport, sales and marketing manager for the
specialist operator, said: “While the seaside town is famed for
its diving opportunities, snorkelers will also love the massive
reef running parallel to the shore and the huge variety of
marine life, including butterfly fish, wrasse, lion fish, moray
eels, starfish and turtles regularly sighted.”

The addition of the destination is intended to bolster the list

of dive locations visited, with the current itinerary also
including stops at Tofo and Vilanculos - the gateway to the
world-renowned Bazaruto archipelago.

Prices start from £1,485 per person and an adventure pass
costs from £210 including transport, camping accommodation,
most meals and the services of a tour leader/driver. Tours start
from Johannesburg and end in Victoria Falls with northbound
and southbound itineraries available and year-round
departures. The price excludes flights. 
Call 020-7706 4700 or go to acacia-africa.com for more details.

JOURNEY LATIN America has unveiled its
2018 Group Journeys: Escorted Small
Group Holidays brochure. 

The new edition is the company’s 38th
annual publication and includes 33 tours
covering central and South America. Four
new tours have been introduced; a classic
highlights of Colombia and three off-the-
beaten-track journeys in Ecuador and the
Galápagos Islands, Costa Rica and Bolivia.

As an example, ‘Chachalaca: Colombia’s
colonial and coffee culture’ starts in
Bogotá before moving on to colonial Villa
de Leyva and the coffee region where
visitors will get the opportunity to learn
about the coffee-growing process. The
tour then continues to Medellín one of
Colombia's liveliest cities and ends in
Cartagena. The 14-day journey costs

from £3,745 per person including flights.
Group sizes are small with a

maximum number of 20 and all tours are
escorted by leaders.

Jim Ashworth, group tours manager for
the company, said: “Although we’ve been
selling group tours to Latin America for 37
years, every year new possibilities open up.
Whether these are new flight routes, better
transport links or the emergence of new up
and coming regions, it offers us the chance
to launch new tours and make
improvements to old favourites. 

“We now offer 33 individually crafted
tours, with more than 180 departures,
visiting 21 fascinating countries, so we’re
sure there is something for everyone.”
For more information visit
journeylatinamerica.co.uk
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Leaf Peeping With Funway
FUNWAY HOLIDAYS is promoting its ‘Tour of the Month’
in the US for October as the ‘Colours of New England’
escorted tour.  

Malcolm Davies, product destination manager for the
operator, said: “The dramatic New England fall foliage
starts in the northern New England states typically in
late September and moves down to the southern New
England states around late October. 

“Autumn is one of the best times to visit when the
summer rush is over and the foliage change is at its
most dramatic. The autumn colours will always be a
major factor in attracting ‘leaf peepers’.”

Starting in Boston and travelling through New
England, the company is offering a ten-day escorted
tour from £1,479 per person including all
accommodation and flights from London with Virgin
Atlantic, based on two adults sharing and departing on
November 15. 
Visit funway4agents.co.uk for more details.

New tours added to China Links 
Travel’s brochures for 2018/19
CHINA LINKS Travel is preparing to launch two new
brochures for 2018/19; China & Indochina and Japan only.

Specialising in small group tours, private tours and
tailor-made journeys, the operator has put together 22
tours for China and 15 for Indochina. 

Highlights include new rail journeys, five-star luxury
tours for China and Indochina, more boutique tours
plus more family-friendly tours for both China and
Vietnam, as well as new beach add-ons and stopovers
in Singapore, Thailand, Malaysia, Dubai and Bali. There
will also be more Indochina experiences available such
as helicopter rides over Angkor Wat, sea plane flights
to Halong Bay, motorcycle tours in Ho Chi Minh,
cookery lessons and trips to the Cu Chi tunnels by
speed boat. Tour prices start from £1,625 per person
for an 11-day Vietnam Explorer tour.

A total of 12 tours have been created for Japan
(including group and self guided) with Amazing Japan,
Memories of Japan and Classic Japan leading in at
£2,699 per person for nine days. 

New destination experiences include skiing in Japan,
walking the Nakasendo Way, Kumono pilgrimage trail,
Kyushu by rail and stays in capsule hotels, Skokubo
(Buddhist temples), ryokans and Tokyo Disneyland for
the family. Rail passes are also available.
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We asked our staff the following question this week:

If you could choose a Mr Men/Little Miss character to describe your personality, 
what would they be called?

Crossword:
Across: 1. CYPLON, 4. APIA, 8. LHR, 9. IBIZA, 10. ATHENS, 12. VAIL, 15. SIAM, 17. PENANG, 21. TRUMP, 22. MEA, 23.
ARNO, 24. VIENNA. 
Down: 1. CILLA, 2. PERTH, 3. ORIANA, 5. PRAIA, 6. ANGEL, 7. PIA, 11. TUI, 13. INN, 14. DELPHI, 15. STENA, 16. ASTON,
18. AMMAN, 19. GHANA, 20. ZUG. 

Highlighted Word: CAPRI

Where Am I?: Agra Fort, Uttar Pradesh, India.

puzzlesolutions020 7834 6661

KIRKER HOLIDAYS’ latest Cultural Tours & Music Holidays brochure features several
new escorted itineraries, including the first in a series of exclusive Music Festivals to
be held on the shores of Lake Como. Departing on April 15, 2018 the week-long holiday
will feature performances from leading classical singers Benjamin Appl, Katherine
Broderick and Italian soprano, Rosa Feola, alongside pianists Iain Burnside and Melvyn
Tan. There will also be visits to the famous gardens of the Villa Balbianello, Villa
Carlotta and Brissago on Lake Maggiore.

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place
London, SW1W 0EX

Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

S06 TB 0610 2017 Escorting Tours_Layout 1  04/10/2017  11:41  Page 26



S06 TB 0610 2017 Escorting Tours_Layout 1  04/10/2017  15:37  Page 27

http://kanikahotels.com/


S06 TB 0610 2017 Escorting Tours_Layout 1  04/10/2017  11:41  Page 28



S06 TB 0610 2017 Escorting Tours_Layout 1  04/10/2017  11:41  Page 29

http://www.vaxvacationaccess.co.uk/


S06 TB 0610 2017 Escorting Tours_Layout 1  04/10/2017  11:41  Page 30

http://www.vaxvacationaccess.co.uk/

	TB 0610 2017 Cover
	S01 TB 0610 2017 Start
	S02 TB 0610 2017 News 1
	S03 TB 0610 2017 Bulletins
	S04 TB 0610 2017 Greece
	S05 TB 0610 2017 Middle East
	S06 TB 0610 2017 Escorting Tours

