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MORE THAN £1billion is unknowingly spent on secret fees
and charges by British travellers when exchanging foreign
currency, according to a new report by the Travel Money
Club and the University of Wolverhampton.

The study revealed that £1.15billion is added to foreign
exchange rates in the form of hidden fees, commissions,
transaction charges and mark-ups before it reaches the
pockets of British holidaymakers. 

According to the Office for National Statistics,
£66.3billion is spent on foreign currency during visits
abroad each year; 75% of this is exchanged in UK banks,
bureaux de change, travel agents, supermarkets and Post
Offices before departure. But hidden margins, charges and
commissions mean that Brits spent £40billion buying the
20 most popular currencies rather than the £38.85billion it
would have cost with Travel Money Club.

People face paying as much as £200 extra when exchanging
£2,500, with rates varying on different currencies from the
same provider by as much as 6.25% and travel agents offering
some of the poorest retail rates available. 

There is currently no regulation on retail currency
providers and the rates they offer, unlike the home energy

market which recently introduced guidance for providers
and the rates they charge. The lack of transparency means
that many currency retailers hide fees and commissions in
their rates rather than being open about operating charges.

Research also found that 90% of travellers admit to getting
their currency from a regular source, with less consideration
for getting the best deal. 85% believe that there is minimal
difference in fees and charges between providers. 

This lack of awareness in charges resulted in almost all
(98%) travellers considering convenience among their most
important factors when buying foreign currency. Travellers who
do shop around spent an average of just 12 minutes comparing
conversion rates before purchasing. 

In light of the findings, Travel Money Club is lobbying for
greater transparency in the pricing of retail foreign exchange to
allow those travelling abroad to make a more informed choice
about where to buy their travel money and how to benefit from
the best rates. Currently foreign exchange rates are packed
with stealth charges, making it difficult for travellers to
understand which providers offer the best value. 

FUNWAY RECENTLY held an event at The Dorcester in London for the trade to mark its 25th anniversary this year. Guests, including 25
agents, were treated to a three-course dinner and drinks, and the event was held in conjunction with the Barbados Tourist Board, Virgin
Atlantic/Delta Airlines and Elite Island Resorts. Pictured in celebratory mood are, from the left: Allan Ashford and Alison Ashford, Meadway
Travel; Barbara Charlton, The Sussex Travel Company; Melissa Tilling, Funway Holidays; and Tanya Pace, The Sussex Travel Company. 

newsbulletin

event bulletin
images from our escorted tours
showcase

03 news
this week’s industry insights &
developments 

09 agent bulletin 
booking incentives, agent offers &
fam trip opportunities

11 puzzle bulletin 
play Su Doku for your chance to win a
£50 M&S voucher

12 bulletin briefing 
news & views from the Elite Travel
Group’s Neil Basnett

13 bulletin interview
we get the lowdown from the new
director of the Tunisian National
Tourist Office

30 shopping tourism
new developments & deals to 
offer clients

19 family holidays
a round-up of new destinations,
programmes & summer offers

15

continued on next page

FUN WAY TO CELEBRATE...

Brits overpay more than £1billion on foreign currency exchange annually
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NEWCASTLE INTERNATIONAL Airport
has unveiled the progress on its new
international arrival hall, which is on
course to open ahead of the summer
this year.

The multi-million pound investment
in collaboration with UK Border Force,
which will enhance the customer
experience, sees the arrivals hall
significantly expanded and improved
and includes five new ePassport gates. 

The self-service machines use facial
recognition technology to verify the
user’s identity against data stored in the
chip in their biometric passport. The new
ePassport gates will be available to use
for all those aged 12 or above holding
UK, EEA and Swiss passports.

The extension to the passenger
terminal will house 448sq.m of

additional floor space for the
immigration area, as well as 110sq.m of
space at the departure gates, and has
been constructed around normal day-to-
day operations by County Durham-based
firm, Esh Group.

Richard Knight, the airport's
director of operations, said: “I’m
delighted with how well work is
progressing on our improved and
expanded arrivals hall and can’t wait
to unveil the space, as well as the new
ePassport gates, to our customers. 

“At Newcastle, we pride ourselves
on our low queue times across the
airport and with passenger numbers
through the terminal increasing, this
expansion will play a big role in
ensuring we can help passengers
head home following a wonderful trip

or experience all that the North East
has to offer as a visitor as speedily 
as possible.”

Work on the expansion began last
year and is expected to finish in the
spring, with the new arrivals hall 
and ePassport gates being completed
in June.

Ski Beat releases details of 2018/19
programme in top French resorts
SKI BEAT has released online details of its 2018/19 ski
chalet holiday programme, featuring more than 50 fully
catered, high quality ski chalets, in seven of France’s top
ski resorts. 

The coming season will be the company’s 31st,
operating flights from Manchester and Gatwick and
hosting skiers in traditional style, comfortable chalets,
with cooked breakfast, afternoon tea with home-baked
cakes and three-course evening meals with wine. 

The company’s sales and marketing director, Laura
Hazell, said: “After 30 years of offering top quality ski chalet
holidays, our new season choice of ski holidays represents
what we believe British skiers are looking for. Top of the list
comes the chalet location, to be close to the slopes and
lifts, plus a comfortable base to return to. 

“We are also seeing a lot more families travelling
together than ever before, with the multi-generational
holiday having seen a marked increase in popularity. During
the past season we hosted many family groups with
grandparents, parents and children holidaying together in
the homely and convenient surrounding of a chalet.”

The launch includes an early booking offer of one free
place for every ten travelling, for all chalets
accommodating ten or more guests.
For more information see skibeat.co.uk or call 01273-
855100.
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FEEL THE FORCE…Mark Hamill, the actor who plays Luke
Skywalker in the Star Wars film series, opened the Skywalk at
Gibraltar’s ‘Top of the Rock’ recently. At 340m directly above sea
level, the Skywalk is higher than the tallest point of London’s
Shard and offers 360-degree views spanning three countries and
two continents. It is set to become Gibraltar’s premier tourist
attraction and links to other sites within the Upper Rock Nature
Reserve including the Windsor Suspension Bridge and the famous
Apes’ Den via a series of walking trails. Details at skywalk.gi   

Don Clark, the company's founder, said: “The truth is
that foreign exchange is still a wild west when it comes
to retail regulation, with no restrictions on what can be
charged to consumers and how much can be added in
the form of hidden fees and charges. This results in
hugely different prices between providers, and even
across branches of the same company. 

"Leads and lags are also commonplace, with delays in
publishing better rates, and the accelerating of poorer
rates ahead of market drops, inflating profits for retail

currency exchanges – a similar pricing strategy to the
one used by petrol stations when oil prices fluctuate. 

“We want to lead the way in campaigning for fairness
and transparent pricing, so consumers properly
understand their options and can make an informed
choice. We look forward to the day when all businesses,
whether commercial or retail sellers in the foreign
exchange sector, follow suit. Following Ofgem’s
introduction of regulatory guidance for home energy
providers, we encourage the retail travel money and
exchange sector to follow suit, bringing transparency to
British customers."

continued from previous page

Multi-million pound investment at Newcastle Airport will introduce ePassport gates 
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New website from Visit La Palma
LA PALMA Tourist Board (Visit La Palma) has launched a
new website aimed at captivating the digital traveller to visit
‘La Isla Bonita’ (the pretty island). 

Showcasing the landscapes of La Palma with striking
photography and video footage, the new site has been
developed to inspire tourists looking for a back-to-nature
Canary Island experience. 

Available via a desktop or mobile device and connected to all
the destination’s social media channels, the platform is divided
into three main sections designed for maximum ease and
simple navigation: Organise, Experience & Discover. 

Organise includes information on how to get to La
Palma, on-island transportation, where to stay and where
to eat. Here visitors can also find details on the island’s
main tourism companies, museums and galleries and
sample one or two-week itineraries. Experience details
outdoor activities, key tourism routes and tours. It also has
a dedicated section on stargazing; one of the island’s most
well-known natural attractions, and a specific section on
slow travel; focusing on relaxation and rejuvenation. 

The third section, Discover, outlines key nature
experiences, the island’s best beaches, cultural activities,
details on the local cuisine and culinary opportunities and
general information about the island including the weather. 

There is also the option to subscribe to a monthly
newsletter, for up-to-date news on the island. 
For details see visitlapalma.es/en

newsbulletin

TRAIN TO GAIN…Tourism Nova Scotia provided training at the
office of North American Highways recently. Pictured are, from
the left, the agency’s Rachael Surtees, Ben Whitehead, 
Frank Fallows and John Surtees.

Turkish Airlines launches flights to Aqaba
TURKISH AIRLINES has announced the launch of flights to Aqaba, Jordan. The coastal
city has become the 303rd destination served by the airline and marks another important
step in its ambitious global expansion. 

Turkey’s national carrier offers three flights per week to Aqaba - the second city
in Jordan to be serviced by the carrier after Amman.

Return flight prices start from £420 all inclusive.
For further information visit turkishairlines.com or call 020-7471 6666. 

Bring a friend for
free with HF Holidays 
HF HOLIDAYS has
introduced ‘Bring a friend
for Free’ this summer on a
choice of UK guided
walking breaks.
For example, clients can

take a friend or partner on
a seven-night full board
stay in Malhamdale,
Brecon or Church Stretton
for free, with a choice of up
to three walks a day and
stays in bespoke walkers
country house
accommodation. 
As an example, an

exploration of the Brecon
Beacons takes in iconic
sights, including the
summit of Pen-y-Fan and
the waterfalls of the Mellte
Valley. Clients will stay at
the recently refurbished
Nythfa House located on
the edge of the market
town of Brecon, which
features spacious public
rooms, attractive gardens
and an indoor pool.
A seven-night stay,

departing on Friday July 20,
leads in at £845 per person.
It includes the option of
bringing a friend for free,
full board accommodation
and a choice of two daily
guided walks. 
To book or for further
information visit
hfholidays.co.uk or call
0345-470 7558.

EVA Air to launch daily
non-stop Taipei-Chiang

Mai flights 
EVA AIR will launch daily
non-stop flights between
Taipei and Chiang Mai on
July 1. The airline will
serve the route with an
Airbus A321-200,
configured in Business and
Economy Classes for 184
passengers. With easy,
one-stop connections
through Taipei, the new
route will give passengers
on the carrier's  82 weekly
flights from North America
more convenient access to
Chiang Mai, Northern
Thailand’s largest city.
The Chiang Mai arrival

times are early enough in
the day for passengers to
enjoy some sightseeing,
while the return flights to
Taipei are scheduled so
that passengers can make
one-stop connections to all
of the major cities EVA
Air serves in North
America, including Los
Angeles, San Francisco,
Houston, Chicago,
Seattle, Vancouver,
Toronto and New York.
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SHEARINGS HOLIDAYS has launched a
selection of Croatian coastal cruises on
intimate, state-of-the-art, yacht-like ships with
capacity of less than 40 passengers. Offering
customers the chance to get up close and
personal with ports and islands that larger
ships can’t reach, the new itineraries are
available on a wide selection of dates between
late April and early October.

Jane Aktins, the company's managing
director, said: “This is something a little
different for us and offers agents a new
product to promote from a trusted brand. It is
perfect for customers who fancy cruising the
rugged Adriatic coast and its islands in a more
intimate way and these seven-night trips take
in some of Croatia’s most unspoilt beaches,
historic treasures and traditional villages.”

Four different ships are featured: MS Arca –
19 cabins, maximum 38 passengers; MS
Desire – 20 cabins, maximum 40 passengers;
MS Princess Aloha  - 18 cabins, maximum 38
passengers; and MS Adriatic Queen – 15

cabins, maximum 31 passengers.
The ships offer a range of facilities

including Wi-Fi, sun decks with sun beds
and Jacuzzi or plunge pools, an outdoor
lounge with tables and comfy sofas. Cabins
offer en-suite facilities and air-conditioning.

As an example of itineraries, a seven-night
Coastal Explorer, departing between 
July and October costs from £1,396 per
person on MS Arca.

The itinerary travels south from Split,
with highlights including a swim at the
famous Golden Horn in Bol, oyster tasting
in Ston and exploring the Elaphiti Islands.
The ship will stop at Brac, Hvar, Bisevo, Vis,
Korcula, Mljet, Slano and Dubrovnik and the
price includes flights from Luton, UK airport
lounge pass, transfers, seven nights'
breakfast accommodation on the ship, six
lunches plus a welcome dinner and Captain’s
dinner. Five excursions are also included. 
For further information or to book call
0344-874 8220 or see shearingsagent.com 

travelbulletin.co.ukApril 6 20188
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IN SUPPORT of sustainable tourism, Alila Hotels and Resorts, which operates in Indonesia, India and Oman,
is adopting EarthCheck operating standards, integrating the natural, physical and cultural elements of the
properties' environments. A stay at the Alila Seminyak in Bali, which offers 96 rooms, 143 suites and one
penthouse, leads in at US$360 per room, per night. The beach resort property is located less than 30
minutes from Ngurah Rai Airport and a short walk from Seminyak centre. Facilities include a spa, gym,
swimming pools, meeting and event space, beach bar and restaurant. Free Wi-Fi, 24-hour in-room dining,
transfers, laundry services and car rentals are also available. For details see alilahotels.com

New adrenaline-fuelled
adventures from
Celebrity Cruises 

CELEBRITY CRUISES has
unveiled a new range of
adrenaline-charged,
world-opening
experiences designed in
collaboration with
adventurer Ben Fogle. 
The new excursions are

an expansion of the top-
rated Ben Fogle’s Great
Adventures excursion
series currently offered
in Europe and the 
Middle East.

Ben Fogle’s Great
Adventures programme
enables guests to explore
destinations through the
eyes of a local; they can
experience culture, history,
famous sights, wildlife and
adventure at ports of call
throughout Europe, and
now the Caribbean and
Alaska as well.
The line's vice president

and managing director UK,
Ireland and Asia, Jo
Rzymowska, said: “We’re
exceptionally excited to
work with Ben Fogle and
extend his series of Great
Adventures from the seven
popular tours in Europe
and the Middle East to 18
tours around the world.
“Our Ben Fogle’s Great

Adventures programme
has been a real guest
favourite and these
exhilarating new
additions give agents
further opportunities for
selling cruises with
exclusive excursions in
some of the world’s most
incredible destinations.”
Fogle’s global travels

have been the inspiration
of the 11 new activities
which have been added to
the programme. They
include ocean yacht
racing in Antigua, a
Mount Liamuiga Volcano
hike in St. Kitts and an Icy
Strait Point Kayak
Adventure in Alaska. 
For further information see
celebritycruises.co.uk/
benfogle

New small ship Croatian coastal cruises from Shearings

New research reveals the Instagram poses to avoid 
NEW RESEARCH conducted by Bolsover Cruise Club, has revealed the most annoying
holiday Instagram poses filling our social media feeds.

More than a third of the public said they weren’t a fan of people shots with selfies
revealed as the most annoying holiday pics they see on Instagram, just ahead of beach
snaps of hotdog legs.

The poses were disliked by the public, who felt that they were overly pretentious, and a
bit too show off, while also ruining the often-picturesque landscapes and backdrops of
the holiday destinations they were taken at.

The top poses people should avoid are the selfie (34%), hot dog legs (22%), kissing a
partner (17%), candid looking away shot (16%) and people 'pinching' sunset/building (14%). 

Further research revealed the shots we should be taking to rake in the likes. Snappers
should think more about taking shots of wonderful landmarks they encounter on holiday,
with followers most likely to hit the precious ‘like’ button when seeing, sites such as
Iceland’s famous Blue Lagoon, the world’s tallest building, Dubai’s Burj Khalifa and the
Duomo di Milano in Milan.
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Booking incentives
�  Premier Holidays and Tourism malaysia
have joined forces to highlight
malaysia as a must-visit destination,
as well as promoting tours and
excursions. agents will benefit from
up to £150 in shopping vouchers for
every malaysia booking made during
the campaign, which runs until april
30. a host of tactical twin-offers to
malaysia have also been released to
help agents sell the destination. 

�  Cruise and maritime Voyages (CmV) is
giving agents the chance to win one
of ten prizes in a new incentive
coinciding with its ten years of
cruise operation and a new preview
brochure. among the prizes - for
bookings made by april 30 - are two
tickets for the Chelsea Flower show,
Joules Printed Wellies, molton Brown
gift sets, a Virgin Pamper day for
two, a large Hotel Chocolat Hamper
and a family visit to the lucky Tails
alpaca Farm.

�  THrougHouT aPril, agents can earn ten
points per booking with Carnival
Cruise line’s latest loyalty rocks
Club incentive. The points have the
equivalent value of £10 and can be
exchanged for a variety of treats,
plus every Carnival Panorama booking
will earn agents £20/20 points.
agents must claim their reward within
the month of booking. For details see
loyaltyrocksclub.redpoints.co.uk 

Agent offer
MARGARITAVILLE BEACH Resort Grand

Cayman is offering agents a two-night
complimentary stay for two, available from
now until December. The offer will allow
agents to learn more about the new full-
service destination beach resort recently

added to Grand Cayman’s growing hospitality
line-up. Agents who want to extend their trip
are eligible for a special rate of $139 (£102)
between April 2 and December 20, with
resort fees waived. For details email

reservations@mrgc.ky

agentbulletin

FANCY A FAM?
TRAVEL 2 is giving eight agents a place on its
fam trip to New Zealand. For the chance to

win, agents need to register for the 100% Pure
New Zealand Specialist programme at

traveltrade.newzealand.com and complete ten
fun and interactive online training modules to

become a ‘Bronze Level Specialist’. This must be
combined with Travel 2 package sales to New
Zealand, including return flights with Air New
Zealand before April 15. Details at travel2.com
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NEWS BITES
�  HAPAG-LLOYD Cruises will hold the naming ceremony for its second
expedition ship, the HANSEATIC inspiration, on October 13, 2019 in
Antwerp. She will sail from Antwerp the following day for her 15-day
maiden voyage to Tenerife.

�  UNIVERSAL ORLANDO Resort has unveiled its new menu coming to
Voodoo Doughnut at Universal CityWalk this spring. Guests will be
able to devour more than 50 types of doughnuts, including one-of-a-
kind delectables such as the Portland Cream, the Bacon Maple Bar
and the iconic Voodoo Doll doughnut. 

�  QUÉBECORIGINAL, the official tourism board for the Canadian
province of Québec, has launched its new campaign, ‘Let Go’ 
to encourage all types of travellers to go ‘offline’ and immerse
themselves in new cultures, new activities and new travel
experiences. 

�  LE SHUTTLE Freight reports that it has seen the second best month
for traffic since it opened last month - an increase of +5% compared
to February 2017. 

�  CLIP ’N CLIMB Leeds is set to open on May 26 featuring 32 individual
climbs. The new facility, the third largest in the UK, will cater for
people of all abilities from four years up. Prices are £12.50 for children
aged four-16 and £15 for 17-plus years. For details see
clipnclimbleeds.co.uk

�  LUXURY REP Collection has been appointed as the UK office for
Pugdundee Safaris - one of India's responsible tourism companies.
The collection includes six intimate jungle lodges in central India, as
well as a lodge in Nepal where visitors can go in search of tigers, sloth
bears and a wide range of wildlife. Pugdundee also offer a range of
bespoke wilderness experiences including cycling safaris, motorcycle
tours, photography tours, walking and mobile tented safaris. 

�  NEWMARKET HOLIDAYS has joined Cruise Lines International
Association (CLIA) ahead of a new partnership to be announced 
later this month.

�  The Israel Ministry of Tourism (IMOT) has announced the launch of its
new advertising campaign. The £2million campaign will see the new
Two Cities One Break advert run on UK TV channels ITV, Sky and
Channel 4. It will also feature on video on demand and online.

�  QUEEN LATIFAH, Grammy award-winning musical artist, acclaimed TV
and film actress, label president, author and entrepreneur, has been
named godmother to Carnival Cruise Line’s newest ship, Carnival
Horizon. Latifah will participate in the ship’s official naming ceremony
as well as a special 'Lip Sync Battle: Horizon' showcase on Horizon in
New York City on May 23.

�  THE GERMAN National Tourist Board has launched a new microsite
on germany.travel with free downloadable recipes, providing a
tempting itinerary of regional food specialities across Germany’s 16
Federal States.

�  THE NEWLY rebranded Radisson Hotel Group has introduced a
refreshed loyalty programme, Radisson Rewards, replacing Club
Carlson. Radisson Rewards will align with the hotel group's new
corporate identity and will make it easier for members to associate
their benefits with all brands and initiatives. The updated programme
comes with some exciting enhancements including making status
more accessible for members. All current members account numbers
and point balances remain the same.

�  BOUTIQUE ASIAN adventure travel company, Experience Travel Group,
has launched a new brand strategy and identity. The simple logo is
formed from the idea of the company as experience curators who are
there for its customers every step of the way. A symbol for the brand
has also been designed, inspired by a compass or key that drives and
unlocks experience.

travelbulletin.co.uk

newsbulletin
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Where Am I?

At 580m high and with three different leaps during its descent,
these falls are amongst some of the tallest and mightiest in this
country. However, being located deep in the wild they are only

accessible by a long hike on the Milford track or via a scenic flight.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 12th. Solution and new puzzle will

appear next week.

The winner for 16th March is Naimah Archibald, 
Footloose Travel in West Yorkshire.

March 16th Solution: A=1    B=9    C=3    D=8

Number: 013

Across 
1. Well-known hotel brand (4)
3. North African mountain range (5)
8. A leading provider of escorted holidays (5)
9. One of the Florida Keys (5)
10. Maryland city on Chesapeake Bay (9)
13. State capital of Iowa (3,6)
16. Popular Italian lake (5)
18. UK airport (5)
19. P&O Ferries operate from this port (5)
20. Geordie stand-up comedian, ___ Noble (4)

Down 
1. Animated canine movie, sounds like a part of

London (4,2,4)
2. This tour operator can take you to 16 

Across (7)
4. Floral symbol of the Netherlands (5)
5. Venue for the Scottish Grand National (3)
6. Welsh bass-baritone, Sir ___ (4)
7. Popular thermal attractions in Iceland (3,7)
11. Alderney Channel Islands airport code (3)
12. Maseru is the capital (7)
14. Chicago international airport (1'4)
15. Major river, flows into the Med (4)
17. South American city, in short (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 32

Crossword

Su Doku

N
um

be
r: 

01
3

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Neil Basnett, chief executive of the Elite Travel Group, offers his take on the latest ABTA
regional meeting, long-haul flights & Easter chocolate consumption...

THERE WAS a surprisingly high turnout this week
at the regional ABTA Meeting held at Birmingham
Airport. Despite what some may have considered

in advance to have been a tedious agenda as GDPR and
changes to the Package Travel Directive and ATOL
regulations featured prominently, it just goes to prove
how worried independent travel agents and small tour
operators still are about the impact all of these
changes will have on their businesses. ABTA as usual
are being really supportive of the industry and are
trying to provide as many of the answers as possible. It
is plainly obvious however that there are still so many
grey areas, as poor Paula from ABTA was unable to
answer many of our questions.
One debatable ‘improvement’ is the proposal that

clients themselves have to obtain their ATOL
certificates directly from the CAA rather than these
being issued by the tour operator. One of the reasons
that so many travellers make their holiday
arrangements through independent agents is that all
the administration for their bookings is handled
thoroughly and professionally. Agents ensure that
clients immediately receive a valid ATOL certificate
to provide them with the reassurance that their
payments for the holiday have full financial
protection. This arrangement is seemingly working
very well, so as the old saying goes: “If it ain’t broke,
don’t fix it’. If the CAA in future is going to rely on
clients downloading their own ATOL certificates, how
many will actually bother? The crunch will come
when there is a financial failure and the clients are
not in possession of a valid ATOL certificate. Who
picks up the pieces then? And who will get the
blame? My guess is that the onus again will be back
on the agent!
This week saw Qantas’ first non-stop flight from

London to Perth. My first flight to Australia many years
ago was also with Qantas and involved a change of
plane in Singapore: that was then the shortest route to
Australia. For those of us who have suffered the sector

from London to Singapore (and an even longer flying
time on the way back), and who haven’t been lucky
enough to turn left as one gets on the plane, that flight
is long enough to the point of almost being unbearable.
The thought of being cooped up for nearly 17 hours fills
me with absolute horror despite Qantas’ claims that
this is the most comfortable aircraft that they have ever
flown. Bigger entertainment screens and more
personal storage would not be sufficient incentive to
get me to take the flight! I see now that they are
planning towards a non-stop service to Sydney by 2022
and it is highly likely that advances in aircraft
technology could well see that happen. I have been
surprised not to hear any comments yet from the
medical profession about passengers developing a
greater threat of a Deep Vein Thrombosis (DVT) if they
are having to endure flights of such durations. One also
often hears stories about how airport staff brace
themselves for what politely can be termed as ‘stale
air’ smells when the aircraft door is opened on arrival:
if this is fairly unpleasant after a four-hour flight from
Fuerteventura, one shudders to think of what it must
be like after flights of 17 hours!
As I write this, the Easter holiday weekend beckons

and the true meaning of Easter will sadly be forgotten
by many. Few will not fail to associate Easter with
chocolate, bonnets and bunnies! A frightening statistic
has been released to say that us Brits consume more
chocolate than any other country including Switzerland
where some of the world’s best chocolate - Lindt – has
been produced since 1845. The average person in this
country eats 8.4kgs of chocolate in one year: we only
have five staff here at Head Office and four of us are
not great chocolate eaters. Based on averages
therefore, that must mean that our lovely Sue, who
adores chocolate, must consume around 40kgs of it
each year: as she still never puts an ounce of weight
on, perhaps chocolate is good for you after all so
lettuce leaves must be thrown out of the window!
Happy chocolate eating…!

bulletinbriefing
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THE FIRST thing that occurs to me as I sit down to
chat with Wahida Jaiet, the new UK & Ireland
director of the Tunisian National Tourist Office, is the

huge task she faces in changing perceptions of Tunisia
and convincing both consumers and the trade that the
destination is worthy of their attention.
Following the terrorism attack in Port El Kantaoui in

2015, which saw 38 people lose their lives, Tunisia hasn’t
been marketed in the UK as a tourist destination for more
than three years – and naturally, tourism arrival figures
have plummeted.

But Jaiet isn’t a stranger to challenging times. If her
name seems familiar it’s because between 2011 and 2014
she was at the helm of the tourist board where, under her
direction, UK visitors almost doubled – from 227,487 in
2011 to 424,707 in 2014.  
The fact that Jaiet is once again rising to the challenge of

building visitor confidence following the lifting of the FCO’s
advice in July last year, is testament to her character.
And this is the second thing that occurs to me while

chatting with Jaiet; she exudes a quiet confidence, yet her
straight-talking manner and steadfast determination
means that I’m fully convinced she’s not mincing her words
when she tells me that things will improve with time.

Changing perceptions
As I question Jaiet about the current situation, visitor
targets and future measures, she’s quick to suggest that I
‘forget the statistics’ – something that most journalists
would find very unnatural, given that we’re taught to back
up our stories with hard evidence.
But I can see her reasoning; Jaiet explains that her new

role means so much more than simply securing an increase
in British visitors to Tunisia; instead she wants to change
people’s perceptions and let Brits come to their own
conclusions in determining whether or not it’s a destination
that will play a part in creating amazing holiday memories.
“And,” Jaiet asserts, “Once they make up their own

mind, an increase in visitors and the popularity of Tunisia
as a tourist destination will naturally follow.”
This is underlying message that the director is keen to

promote; she isn’t interested in capitalising on the recent
increase in Brits holidaying in Tunisia by ‘ramming home the
message’ to said markets, nor does she want to rely on
promoting Tunisia as an affordable destination to cost-
conscious Brits. She simply wants to inform people that
Tunisia is back and let people make up their own minds.

The players
At present TUI and Thomas Cook remain the current
operators to Tunisia, with one specialist operator, Jules
Verne, showcasing the country’s cultural attractions to those
interested in joining group tours.
Naturally, Jaiet is keen to encourage more operators to

follow suit and, as part of her strategic plan, will look to
secure discussions with those operators who once featured
Tunisia in their programmes - and asking them to reconsider
the destination for 2019.
The demand is clearly there; Tunisia is already

welcoming an increase in numbers following the FCO’s
advice – and airlines are jumping on the bandwagon to
capitalise on the new-found interest.
In February Thomas Cook commenced three weekly

flights to Tunisia and is set to launch additional flights
from Glasgow and Cardiff this summer. And from May 1,
TUI will be offering flights from both Bristol and

In an exclusive first interview with the new UK & Ireland director of the Tunisian
National Tourist Office, LAURETTA WRIGHT finds out what’s on the agenda for
the destination’s resurgence as a British holiday hotspot…

continued on next page

Wahida Jaiet
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Birmingham. Together with Tunis Air’s daily flights from
London and regional charter departures from Manchester,
Birmingham, Bristol and Newcastle, Tunisia is on its way to
being back on the map for Brits.

The plan
Without sounding like a cliché, Tunisia offers something for
everyone as a holiday destination. I speak from personal
experience; on my first visit to Tunisia around 16 years ago,
the same thought entered my mind as we were 
escorted on a twin-centre break and turned our hand to
many different activities.
Situated on the Mediterranean coast of North Africa, Tunisia

is an ideal hotspot for the over 60s looking to escape the
British winter; its affordability and child-friendly hotels also
lend themselves well to families with tight purse strings, while
the destination also offers a plethora of historical and cultural
attractions for those looking for a more immersive experience.
And not forgetting its varied gastronomy, with Tunisian

cuisine described by Wikipedia as “a blend of
Mediterranean and desert dwellers' culinary traditions…its
distinctive spicy fieriness comes from the many civilizations
which have ruled the land…” Put simply, if you’ve got an
adventurous palate, you’ll love what’s on offer.
The TNTO’s plan is to focus on driving new partnerships

for 2019 and, in the interim, aim to get the destination ‘back
on track’ and back in Brits’ minds.
Jaiet said: “I’m looking forward to seeing how the summer

performs, especially with the new flight launches. At present
it looks promising, but there is a lot of work to be done and I
won’t be ready to celebrate until I see firm evidence.
“One of our main aims is for holidaymakers to return to the

UK with happy memories of their experience in Tunisia - and
then tell others. If the demand is there then operators will
reconsider investing their programmes in the destination.”
The strategy to working closely with partners extends

to a national advertising campaign, due to launch in the
coming weeks. This will focus on different elements
ranging from culture and gastronomy to seaside holidays
and sustainable tourism. And the tourist office isn’t resting on

its laurels when it comes to working with the trade,
recognising that an agent ‘can be that person who is at the
heart of changing perceptions’.
As such, the TNTO has invested in a series of roadshows,

fam trips and regional workshops this year, some of which
have already taken place. And by the time this article is
published, the tourist office will have recently returned from
taking 100 travel agents to the city of Hammamet on a three-
day fam trip in association with Thomas Cook.

As Jaiet joins the TNTO for the second time as UK & Ireland
director, she’s well aware of the new challenges she faces in
an ever-changing Britain. Economic uncertainty, the ongoing
threat of terrorism on home soil and Brexit are just some of
the new issues to contend with, and there’s little doubt that she
has got her work cut out.
But with that steely determination, Jaiet asserts that she

and her team are ready for it. For now though, she’s keen to
spread the message to agents that any suggestions on
training, programmes or events are more than welcome.
Being made to feel welcome was my departing impression

of Tunisia all those years ago. And today, as I left the Tunisians
in their office in Baker Street, arms laden with Tunisian
delights and bidding me a fond farewell with warm smiles, I
didn’t need to be the great detective to see that their hospitality
is genuine. And if that alone isn’t enough to convince me of a
return visit, I don’t know what will.

continued from previous page

CRYSTAL RIVER Cruises has
unveiled its 2018/19 Crystal River
Cruises Atlas, designed to showcase
every facet of the company’s river
experiences - from destination
highlights of the 35 separate
itineraries available along the
Danube, Rhine, Main and Moselle
rivers, to the all-inclusive facets and
sophisticated designs of Crystal
Mozart, Crystal Bach, Crystal
Mahler, Crystal Debussy and 
Crystal Ravel.
With the latter two set to embark

on their maiden voyages this month
and next, 2018 marks the first year
the line will sail as a fleet of five
luxury river ships.
The company’s vice president and

managing director, Walter Littlejohn,

said: “The Crystal River Cruises
Atlas is, at its core, an exceedingly
practical planning tool for travellers
and agents, as it beautifully displays
all of the possibilities available to
guests who have dreamed of sailing
Europe’s rivers.”
The 124-page River Atlas

comprises the full line-up of choices
from ship to shore, with just a few of
the highlights including new
itineraries including a ten-day
‘Enchanting Moselle’ voyage
roundtrip from Amsterdam; new
seven-day routes round-trip from
Vienna; seven-day cruises between
Linz and Budapest with optional
two-night pre/post-cruise
programmes in Salzburg; new
springtime sailings focusing on the

tulip season in the Netherlands and
Belgium; and a seven-day
‘Magnificent Christmas Markets’
sailing between Passau and
Budapest and visiting the famous
markets along the Danube.
Also featured are new pre- and

post-cruise land options including
optional stays at five-star luxury
hotels located in the cultural centres
of several cities; and optional three-
night Extended Land Programmes to
Prague, Berlin, Paris and Slovenia.
More than 200 shore excursions

are offered, with approximately 80%
of them being complimentary and
Elegant Signature Events are offered
on every voyage.
For more information call 020-7399
7604 or visit crystalcruises.co.uk

New 2018/19 brochure from Crystal River Cruises highlights 35 itineraries

Sousse, Tunisia
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Want to get in on the action? 
Travel Bulletin will be hosting its next ‘Caribbean Showcase’ event in Oxford on 

Monday 9th April. All agents who wish to attend can secure their spot by emailing
events@travelbulletin.co.uk 
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Travel Bulletin recently held its Escorted
Tours Showcase at the Harbour Hotel in

Bristol. Agents were treated to a delectable
buffet dinner and had the chance to network

with a range of suppliers and win a 
selection of prizes…

#TBSHOWCASES

eventbulletin

NOT JUST A GOODY BAG….Taz Jones (left) and Sarah Watts from
Not Just Travel check out their goody bags. 

LINDOR LUCK…Travel Bulletin’s Simon Eddolls
presents Bingo winner Monika Sethi from Ottery
Travel with a box of Lindor chocolates. 

TUNISIAN TALK… Sami Tounsi (right) from the Tunisian National Tourist Office chats with
agents in the speed networking session – from the left: Sam Williamson, Flight Centre;
Phil Hindle, Co-Operative Personal Travel Agent; Joseph Rajkovic, 2'Js Travel; Janet
Brimble, Compass Worldwide Travel; Geoffrey Pook, Global Independent Travel; and
John Wilson, 2'Js Travel.

COOKING UP A STORM…Lockie Kerr from Back Roads Touring presents
Caroline Wilson from The Holiday Bee with an ‘Asia Light’ cook book. 

PRIZE PACK…Tim James (left) from Miles More Travel won a fam trip
on the night, while Lian Dunwell (front) from Not Just Travel picked
up a £50 Love2Shop voucher, courtesy of Sue Cooper and Dave Hood
from Mercury Holidays who are pictured with the prize winners. 
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GRAN CANARIA has welcomed the opening of a new aquarium, Poem To The Seas, in Las Palmas. The
project has been developed by the Kiessling family, the owner of Loro Park and Siam Park, and is set
to be a main attraction for families to the island. Marine creatures calling the aquarium home include
squid, sharks, rays and local fish. For details visit grancanaria.com

familyholidays

NEW RESEARCH released by Marella
Cruises reveals that children wish their
parents would ignore their work emails
while on holiday and instead spend quality
time with them outdoors having adventures,
harking back to a previous generation.

The survey of 1,000 children aged six to
12 found that a quarter of kids would
rather go and explore than stare at a
screen while with their family

Nearly a third of tiny travellers stated
that spending time with their parents was
the most important thing on holiday

One in ten children believe their parents
worry too much about work and check their
emails too often while they are away, and
21% of children wish their parents wouldn’t
take so many pictures. 

Dr Anna Colton, a leading child
psychologist who worked with the cruise
line, said: “The fact that there was an
overwhelming response in wanting to
spend more time with their families on
holiday shows that this primal desire to
connect is very powerful. 

“Wanting outdoor activities further
demonstrates the desire for connection and
family time, as these activities are not done
alone. It is fabulous to see that the research
backs up what we already know is of such
fundamental importance to good mental
health in our children.”

The research also found that if kids were
allowed to do anything, they would love
nothing more than going to a waterpark
(55.%), followed by a theme park visit (51%)
or a day by the pool (39%). Going out to eat
favourite foods (43%), building
sandcastles (39%) and freedom to pack
what they want also rated high in the
poll, with goggles proving the most
important piece to pack (53%). 

Chris Hackney, the cruise line’s
managing director, said: “We were
delighted to discover during the research
that our tech-savvy younger generation
prefer quality family time on their holidays -
holidays are a great time to reconnect with
your kids, and many adults feel much
closer to their family when they’re abroad.”

New accommodation
offering at Efteling  
EFTELING, HOLLAND’S
fairy-tale theme park, has
unveiled its new family
accommodation and the
park's largest and most
expensive ride to date
this year. Loonsche Land
is the park's third
accommodation offering,
featuring a village with a
hotel, holiday houses and
themed rooms, including
tree houses built on
stilts, cabins overlooking
a lake, and lodges hidden
within sand dunes. 
Designed with families

in mind, the village has a
‘back to nature’ theme
surrounded by forests
and heather fields, with
an on-site farm 
where children can care
for animals and play in
the barn.
Meanwhile, Symbolica:

Palace of Fantasy is the
park’s latest addition. As
the largest and most
expensive ride to date, it
is set to be a firm
favourite with families,
taking guests on an
adventure through the
hidden rooms of a royal
palace, with a choice of
three different routes.  
This July and August,

the theme park’s Summer
Festival takes place when
the park is open until
23:00 on Fridays and
Saturdays, with additional
performances, live music
and summer food and
drink stalls.
A two-night stay in a six-

person holiday house in
Loonsche Land leads in at
£485 (with arrivals on
Mondays and Wednesdays).
Flights to Amsterdam from
Gatwick with easyJet are
around £60.
For more information see
efteling.com 

New research reveals what kids really want from a holiday
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Family spa experience in the Maldives 
NIYAMA PRIVATE Islands, Maldives, which is set across
two spacious private islands, has launched a family 
spa programme. 

Families are able to choose their own setting for their
spa journey - from overwater spa suites to garden
hideaways floating on water. 

Drift by Niyama offers a range of treatments with
children, giving both time together and quiet time for
adults. Families are able to indulge in matching facials,
including treatments for dad from the Men’s Zone menu.
The signature Family Spa-rty begins with massages for
all, before children are led away to be entertained with
movies and popcorn galore, as well as kids’ treatments
such as hair braiding and polish for paws. Afterwards,
families reunite post-treatment in a lime grove offering
cold-pressed juices from the Vitality Bar and ice-cream
sundaes for the kids.

The resort also offers an extensive list of aquatic
adventures; from swimming with manta rays and turtles,
snorkelling through vibrant coral reefs with an underwater
camera to water-skiing, surfing, parasailing and kayaking. 

Carrier offers seven nights from £8,810 per family of
four, based on two adults and two children (under 12 years)
sharing a Beach Studio, including a complimentary
upgrade to half-board, the Family Spa Experience, flights
from Heathrow with Emirates and seaplane transfers. 

The price is based on a May 26 departure and the
offer is valid for travel until September 30.
To book or for more information call 0161-492 1358 or
see carrier.co.uk 

travelbulletin.co.ukApril 6 201820

familyholidays

FUNWAY HOLIDAYS reports that the Caribbean is one of its top
destinations for families this year, with bookings up by 20% on last
year. The operator is promoting savings of up to 20% off packages
plus low £99 deposits. As an example of prices, a seven-night stay at
the all-inclusive, five-star Dreams Romana Resort & Spa costs from
£1,480 per person including flights from Gatwick with Thomsonfly. It
is based on an August 15 departure and two adults and two children
sharing. For details see funway4agents.co.uk

Butlin’s lines up new entertainment with exclusive shows for families
BUTLIN’S HAS added new entertainment for 2018, which
includes exclusive performances from ‘Billy and Bonnie in
The Wizard’ and new live shows including ‘Beat Street’,
‘New Generation Wrestling’ and ‘Animal Antics.’ 

Families can enjoy the classic tale of the Wizard of Oz
as Bonnie the Bear is whisked away to the colourful
Land of Oz in search of Billy Bear, while ‘Beat Street’ is
brought to life by a cast of talented singers, dancers,
percussionists and musicians. 

Families can also enjoy mixing athleticism, dramatic
stories and larger than life characters with New
Generation Wrestling, and will be on the edge of their
seats with the new evening shows involving creepy
crawlies - from spiders and beetles to other 
unusual animals. 

A four-night break at Bognor Regis leads in at £53 per
person based on up to four sharing a new style silver
apartment arriving on April 16.
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FAMILIES WORLDWIDE has introduced a new adventurous
trip to Belize as part of its 2018 programme. 
Combining the mystery of Mayan temples with water-

based activities, the holiday is being highlighted as a unique
getaway for families. 
Also introduced are an active week in the Pyrenees; a

cultural journey through Kerala, staying on both a
houseboat and at a local farm; a safari in Tanzania; and a
wintry break to Finland’s far north. 
Offering flexibility on the itineraries, each trip can be

extended or shortened to suit an individual family’s
preference or tailored to suit different regional school
holidays. Departures are offered on a small group basis,
usually with two or three other like-minded families, which
will allow children to play together in the evenings and
parents to make new friends. However, for those who wish
to enjoy a private trip on their own, tailor-made itineraries
can be arranged with the expert help of staff. 
The Rainforests and Reefs holiday in Belize leads in at

£2,739 per adult and £2,259 per child. It includes seven
nights’ half-board accommodation, six dinners, transfers,
guided activities, excursions and flights, with the next
departure on December 31. 
A new Active Pyrenees getaway is based in the heart of

the Pyrenees in the small town of Benasque, where
families can enjoy a week of activities. 
The week begins with a walk along relatively flat terrain to

Aigualluts Plain, from where guests can see the famous
Forau d’Aigualluts waterfall and the Aneto peak, the highest
in the Pyrenees. Other highlights of the week include a
mountain bike ride through the forest of Conques; learning to
rock climb near Sacs; an easy rafting trip descending the river
from Campo, perfect for beginners; and a family canyoning
adventure jumping and sliding down a river. Families are
offered breakfast hotel and a six-night stay leads in at £1,310
per adult and £1,179 per child sharing. Transfers, guided
activities, excursions and flights are included and the next
departures are on July 8 and 22 and August 12. 
In Finland, a Northern Lights Adventure offers families a

range of snowy activities. There is the chance to go husky
sledding, try cross-country skiing and even lassoing
reindeer, and children will learn winter survival skills too,
practising to light fires, go ice fishing and building their
own igloo. 
One of the holiday highlights is an overnight

snowshoeing expedition to a cabin deep in the wilderness,
where families will eat dinner around a fire and, if they
make an appearance, watching the Northern Lights. 
Prices are from £1,705 per adult and £1,405 per child

and include seven nights’ half-board accommodation, six
lunches, guided activities, excursions and flights. The next
departure is on December 22. 
For more information call 01962-302062 or see
familiesworldwide.co.uk

Families Worldwide focuses on reefs & rainforests of Belize for 2018 programme 
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INTREPID TRAVEL has launched six new
tours specifically designed for solo parents
and their children.

Heralded as a first of its kind, the
experiential travel company says it is long
overdue for the travel industry to cater for solo
parent families, especially when the UK alone
has nearly two million solo parents.

Dyan McKie, brand manager for family trips
at the company, said: “You only need to look at
family holiday packages widely advertised by
the travel industry to see they cater for two
parents and two children. In many ways this
assumption is archaic and doesn’t reflect
today’s families. The travel industry caters for
so many niche groups but solo parents have
been ignored for too long.”

“Our existing family trips have been
increasingly popular with solo parents as it
allows children to bond and form their own
friendships, meaning that parents can enjoy
some much-deserved rest and relaxation.”

The company reports that 16% of family
bookings were for single parents and their
children in the year ending September 2017
and it is experiencing increased enquiries and
requests from solo parents. To cater to this
demand and include tours for all types of
families, the operator has designed new trips
in Costa Rica, Thailand, Northern India, Egypt,
Vietnam and Morocco. These destinations
were intentionally chosen to make it easier for
solo parents as they could otherwise feel
intimidated to travel to these destinations
alone with their children. As an example, the
15-day Costa Rica itinerary will see families
get involved in a range of adventurous
activities such as white water rafting, horse-
riding, hiking through jungles to waterfalls and
zipping through the treetops on a zip-line.
They will also glide through the waterways of

Tortuguero National Park to seek out
monkeys and turtles by foot and boat.

In addition to solo parent family
itineraries, the operator has launched its
new 2018 family itineraries including an
eight-day Bali family holiday, designed
specifically for teenagers; a Tanzania family
safari; and an eight-day trip in Mexico,
which takes families to beaches, forests,
lost ruins and colonial townships.

Meanwhile, new for this year, Intrepid’s
Tanzania Family Safari is an eight-day
camping adventure through Kenya 
and Tanzania. 

Guests can hop on board a safari truck in
Nairobi, cross the Great Rift valley towards
tea-growing highlands and pass through
the ancient homeland of the Maasai tribes.
Visitors will take in Mto Wa Mbu, a small
tribal community off the tourist trail, for a
snapshot of rural African village life, and
will visit Lake Victoria, Africa’s largest lake
and the largest tropical lake in the world,
followed by a tour of the Serengeti - home
to thousands of animals who live among the
long grass and acacia trees. 

Highlights of the trip include game drives
at dawn and dusk and a visit to the
Ngorongoro Conservation Area and
Meserani, where a gigantic volcanic crater -
home to 30,000 animals such as
endangered black rhinos, lions, impalas,
zebras and hippos – can be explored.

Departures are from July and prices
starts from £1,470 per person including
food, accommodation, transport and select
activities. Flights are extra, but children
aged 17 years and younger receive a 10%
discount off the price of the trip.
For more information or to book visit
intrepidtravel.com or call 0808-274 5111. 
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Free half-term deals
from HF Holidays

HF HOLIDAYS has waived
the price for kids aged under
11 on its May half-term
holiday options. 
Offering child-friendly

walks, leaders guide guests
through countryside and
winding trails, leaving plenty
of time to enjoy the beach,
swimming pools and games
in the evening. 
Holiday options include a

Family Walking Adventure at
Malhamdale in the Yorkshire
Dales, with a four-night
break leading in at £559 per
person based on a 
May 28 departure on a full-
board basis. 
Families will discover

Malham Cove and spot
peregrine falcons nesting on
the cliff. Other highlights
include a walk to Bolton
Abbey, where the kids can
paddle in the water or play
games on the grass; a
scramble up Gordale Scar;
and climbing Ingleborough,
one of the famous 
‘Three Peaks’.
The price includes a full

programme of guided walks,
all transport to and from
walks and the services of
experienced leaders. 
Alternatively, a Family

Walking Adventure at
Freshwater Bay on The Isle
of Wight is less than two
hours from London via the
Isle of Wight Ferry.
Holiday highlights

include the walk above St
Catherine’s Point with
views down to the
lighthouse, and Ventnor’s
free paddling pool, where
kids can walk across the
‘sea’ to a mini Isle of Wight.
The three-night break

costs from £399 per person
based on a May 30 departure
on a full-board basis. 
It includes a full

programme of guided walks,
all transport to and from
walks and the services of
experienced leaders. 
To book or for further
information visit
hfholidays.co.uk or call
0345-470 8558.

Intrepid launches dedicated tours for solo parent families 

Villa expansion from the Algarve’s Vila Vita Parc 
VILA VITA Parc in the Algarve, which aims to strike a balance between a tranquil design-forward
resort and family-friendly property catering to little ones from six months to teenagers, is
expanding its villa offerings - both on and off site. 

The 170-room newly renovated hotel offers ten restaurants (one with two Michelin stars) and a
range of facilities, including a new spa by Sisley that is launching in June. 

Sporty families can take advantage of an abundance of outdoor activities (with tuition if
required), including multiple swimming pools, tennis and volleyball courts, mini-football,
badminton, mini-golf, a driving range, a putting green and a pitch and putt green. Water sports
including pedal boats, sailboats, laser boats, canoes, water-skiing, surfing, banana boats and
windsurfing are available at the Arte Náutica Beach Club. Also nearby are facilities for horse-
riding, windsurfing, hiking and biking.

This summer, the property is inviting families to experience its ‘Family Fun’ package,
including a bottle of wine and fresh fruit on arrival in the room, a one-day pass to Zoomarine or
Slide & Splash Water Park, complimentary use of Annabella's Kids Parc facilities during the stay
(including weekly activities for children), a pizza -making lesson, and complimentary use of all
facilities including indoor/outdoor heated pools, Jacuzzi, steam bath, sauna, tepidarium, ice-
grotto, fitness room, volleyball, boules, garage, and a 9-hole pitch and putt.

The ‘Family Fun’ half-board package costs from £200 per night and a minimum of four nights
need to be booked. The package is for two adults and two children aged four to 12 years. 
For further information see vilavitaparc.com
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WITH SELFIE treasure maps, a maze to get lost in, afternoon tea
taking you back in time and photo tours around the topiary gardens,
Thailand’s Centara Grand Beach Resort and Villas Hua Hin embraces
multi-generational travel dedicated to bringing families together. The
resort offers a range of multi-generational activities; families can
embark on guided heritage walks around the hotel’s 28-acre grounds
and topiary gardens, take a family photo tour take part in a range if
activities including table tennis, volleyball, football and golf. The
resort offers 11 different accommodation types along with six
restaurants and bars. Rates for a Premium Deluxe Pool Villa start at
£280 a night for a family of four.

New site from Algarve Tourism Bureau
promotes walking & cycling options 
THE ALGARVE Tourism Bureau has launched a new
website dedicated to cycling and walking routes, 
ideal for families to learn more about taking part in
outdoor activities. 

CyclingWalkingAlgarve is a handy online resource that
features holiday preparation tips, itinerary planning
tools, maps and brochures that can be downloaded, and
details of several marked trails that showcase the very
best scenery the region has to offer. 

The routes across the diverse landscapes of the
Algarve allow for visitors to see the area through the eyes
of a local, with trails set through cobbled fishing villages
and coastal parishes through to leisurely picturesque
routes through the verdant hills and much more.

Each recommended route is categorised by its
difficulty, the estimated time for completion, the sights
and landscapes which can be enjoyed along the way.
There are also handy preparation tips on what to pack,
itinerary planning tools, with brochures and maps
available to download, plus accommodation suggestions
and guided tours with recommended partner links.

Families can, for example, get details on the longest
of these trails, the Via Algarviana, which spans across
the whole region from east to west, offering more than
300km of paths. 

The trail covers three types of landscapes in the
Algarve; from the start at Alcoutim, the route goes
through the mountainous Serra, before reaching the
plains and fields of the rural countryside Barrocal, and
finishes on the coastline in Cape St Vincent, where the
Costa Vicentina Natural Park meets the Atlantic Ocean.
It is officially recognised as a Grande Rota, meaning that
it is clearly marked and easily accessible, and it is also
divided into 14 segments of approximately 30km, making
it ideal for those seeking to walk/cycle shorter distances
or who wish to concentrate on one area in particular. 

The Rota Vicentina is popular among cyclists and
walkers alike, as several routes offer panoramic views over
the ocean, whilst allowing visitors to discover a more
rugged and preserved part of the Algarvian Coastline. 

The circular path of Troviscais to Mira is a pleasant
hour’s cycle that winds through dense woodland.
Cyclists can enjoy sights such as cork oaks, eucalyptus
and arbutus trees before meeting the still waters of the
Mira Riva. 

The Santa Clara route is a walk for the whole family to
enjoy. Departing from the village of Santa Clara-a-Velha,
hikers can behold the beauty of the caerulean Santa
Clara Lake with a backdrop of lush rolling countryside.
The scenic trail roams through village of Sabóia, and
offer sights including the old railway station, open views
across the mountainous district of Alentejo, with water
always close by.  

Alternatively, for those who like to incorporate history
into a walk, From Bordeira to the Sea offers the
opportunity to explore the picturesque parish of 
Bordeira in Aljezur. 

The trail meanders through the pine forest of
Bordalete and the beach of Bordeira. Carrapateira 
beach is also on route, which is a must-see, famous for
its sand dune landscape that roam as far as the eye 
can see.  
For more information see cyclingwalkingalgarve.pt/en 

Elounda SA Hotels & Resorts unveils
soccer school camp for 2018 season
ELOUNDA SA Hotels & Resorts has announced the
launch of its new Valencia Soccer School Camp for the
2018 season. 

The camp has been put together in partnership with
Global Premiere Soccer, one of the world’s largest and
most successful football organisations.

Located at Elounda Peninsula and Porto Elounda Golf
& Spa Resort, it will operate throughout the season from
May to October and will be aimed at children aged three
to 16 years old. For the first time in Greece, the camp will
also be introducing a ‘kindergarten programme’ for young
guests aged three to six years. 

Meanwhile, Porto Elounda Golf & Spa Resort is offering
a new Babies Travel Lightprogram. It allows parents to
pre-book all the necessary baby items prior to their visit
to ensure a seamless journey with everything waiting for
them in their suite on arrival. 

An ideal time-saving opportunity, parents can pre-
order a wide range of items online including potties, high
chairs, bottles, nappies, strollers, APIVITA toiletries,
sunscreen, baby milk and formula, as well as baby food
from Nutricia and Nestle.

Two Porto sea view interconnecting rooms start from
approximately £372 per night  based on a family of four
staying on a bed-and-breakfast basis.
For details see portoelounda.com/en/home 
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Atlantis, Paradise Island unveils 
family-friendly Coral at Atlantis 
THE NEW Coral at Atlantis in the Bahamas, which is
dedicated to multigenerational family fun, has undergone a
large-scale refurbishment to offer deluxe and premium
rooms that optimise luxury, comfort and functionality. 

The centrepiece of the hotel’s new lobby lounge,
designed by Jeffery Beers, is the Sun & Ice café by local
Bahamian chef Wayne Moncur – an ice-cream parlour
serving milkshakes, coffees and gelato, while the
property also offers a kids’ concierge. 

Adjacent to the hotel is the fully transformed Marina
Village which curates the best of the Bahamas in
celebration of the culture, taste and spirit of the country.
Foodie families can savour local flavours, shopping from
island artisans during weekend markets, seasonal festivals
and an authentic Junkanoo parade every Friday for a real
taste of Bahamian traditions.  

Also recently refurbished is the Cove at Atlantis,
which is nestled on a private white-sand sanctuary.

The five-star resort offers a plethora of new
experiences, steeped in the Bahamian culture, which are
ideal for kids of all ages. 

Meanwhile, for those wanting to give back to the oceans,
Atlantis, Paradise Island has launched the Sea Turtle
Release Programme for families to assist in releasing a sea
turtle back into the wild after its rehabilitation. 

The new trip takes place every Wednesday from 09:00-
12:00 and costs $1,200 per person with a portion of the
proceeds donated to the Atlantis Blue Project Foundation to
protect marine life and coral reefs in decline.
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TUI UK’S first programme launch after last year’s re-brand reveals
ambitious growth plans with an additional aircraft positioned out of
Doncaster Sheffield Airport, long-haul added to the programme and
five new routes for summer 2019 including Florida (USA), Pula
(Croatia), Hurghada (Egypt), Kos (Greece) and Bodrum (Turkey).
Thousands of free kids’ places will be available across all TUI and
First Choice holidays and deposits of £50 per person are offered on
short and mid-haul and £125 for long-haul. 

HERITAGE HOTELS, one of Kenya’s
leading safari companies which offers
seven luxury properties across Kenya, is
offering access to a variety of authentic
and dynamic educational programmes for
children aged four-18, with its
complimentary Adventurer’s and Young
Ranger’s safari clubs.

With three safari camps in the iconic
Masai Mara and Samburu regions, the
portfolio also includes the Great Rift Valley
Lodge and Golf Resort in Naivasha, Voyager
‘Ziwani’ Tented Camp in Tsavo.

Kids can get their own guide on holiday,
with each property offering its own team of
experienced children’s guides plus an
Adventure Centre with interactive displays

on local animals and habitats, educational
games and activities and information. 

For parents looking for a holiday that
captures the essence of Africa and keeps
the kids smiling, each year from late
June to October is Kenya’s Great
Migration, where the Maasai Mara
Reserve sees herds of wildebeest and
zebra storm the banks of the Mara and
Talek rivers in their millions in search of
fresh pastures. 

Located on the banks of the Talak
River, the Mara Intrepids luxury camp is
hosted by knowledgeable and welcoming
members of the Massai community and
offers safari tents with king size beds and
modern en-suite bathrooms.

Educational programmes from Heritage Hotels 

Theme park & attraction
offers from TTT&T

TRAVEL TRADE Tickets and
Tours (TTT&T) has added
tickets for 2019 for Disney,
Universal, SeaWorld,
Aquatica and Busch Gardens
to its website so that agents
can start selling them to
families looking to secure
their 2019 holiday now.  

The company’s UK
manager, Simon Everett,
said: “I’d remind agents not
to forget to check out our
ticket combos, where we
have packaged together our
best selling tickets into one
price which will save your
clients a few extra pounds.”
For further information call
01344- 890400 or visit
tttandt.com 
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TAKING UP residence in the former Gallery at Market East, Fashion District Philadelphia is due to open
this year. Conveniently connected to the city’s famous Reading Terminal Market, the Pennsylvania
Convention Center and the largest regional rail hub in the city, Fashion District Philadelphia will offer
838,000sq.ft of retail, dining space and entertainment. Spanning three blocks, the metropolitan shopping
centre will include national retailers as well as a dine-in movie theatre with reclining seats. The
development will also see the opening of East Market, a distinctive, mixed-use space with retailers and
restaurants. For details see fashiondistrictphiladelphia.com

FUNWAY HOLIDAYS is promoting the
Caribbean's tax free shopping with
specially themed 'shop till you drop'
holiday packages to Grand Cayman,
Barbados, Antigua and Curacao.  

The operator’s product destination
manager, Malcolm Davies, said: "Apart
from beautiful beaches and perfect
weather, shopping in the Caribbean is
also quite the experience.

"Curacao is a particular popular one
with our customers. It has the largest
duty-free shopping area in the Caribbean
covering a whopping 57-acres and
attracts visitors as well as retailers."

As an example of prices, seven nights at
the all-inclusive Sunscape Curacao Resort,
Spa & Casino (staying in a deluxe garden
view room) in Curacao costs from £1,705
per person. It includes flights with KLM and
is based on two adults sharing, departing
on June 23. 
For further details see funway4agents.co.uk 
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Duty-Free Caribbean With Funway Holidays

Retail & dining
additions at Macao’s

Taipa Village 
TAIPA VILLAGE, one of
Macao’s most traditional
and atmospheric areas,
has welcomed a selection
of new restaurants and
boutique shops.
Recently-opened

eateries include the
contemporary Italian
restaurant Bella Taipa,
which features a rooftop
terrace overlooking the
village, and La Famiglia, a
Portuguese-Italian
restaurant with a friendly,
family-run atmosphere. 
Other new additions

include the American-style
restaurant Shake Shake
Homa, juice bar Guava
Juice, a boutique coffee
and lifestyle shop called
Rooftop Macau and Bare
Nutrition, a retailer selling
natural and organic
personal care products.
For further information see
taipavillagemacau.com

Curacao
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New Shop Gotham tours offer mix of TV, scavenger hunts, food & shopping 
NYC’S SHOP Gotham has introduced
new programmes for this year. 

A six-hour Ultimate NYC
Fashionable VIP Day takes visitors
on two private tours along with an
excursion around town to see
several NYC neighbourhoods.

One of the tours includes a three-
hour SoHo/Nolita Chic Boutique
Shopping Tour on foot, followed by a
three-hour limousine Gossip Girl or
Sex And The City tour. 

The tours can follow one another
or be taken a day apart and are
recommended for those aged 15 
and above. 

Prices lead in at $195 per person
for between five and nine people,
and include hotel pickup and drop
off for the TV tour portion. 

Alternatively, a five-and-a-half
hour Chinatown to Soho option
mixes shopping with a scavenger
hunt and pizza.

Visitors will explore three NYC
neighborhoods - Little Italy,
Chinatown and SoHo; spend one-
and-a-half-hours on a scavenger

hunt in Little Italy and Chinatown;
enjoy a pizza lunch; and have a two-
and-a-half-hour shopping expedition
in Little SoHo.

Prices lead in at approximately
$70 for a minimum of 15 people and
the tour is recommended for those

aged 14 and above. 
Meanwhile, for clients who prefer to

explore on their own, but just need a
little guidance, self-directed shopping
itineraries start at $55 per itinerary.
For more information visit
shopgotham.com and nycgo.com

S07 TB 0604 2018 Shopping Tourism_Layout 1  03/04/2018  16:38  Page 31

https://www.elal.com/en/UK/Superstar-Holidays/Pages/default.aspx


shoppingtourism

travelbulletin.co.uk32

@TravelBulletin

TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Victoria Beckham (I'd receive best seats in the house for everything).

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
Lois Price

Adam Potter
Online Editor
adam.potter@travelbulletin.co.uk
Harry

Paul Scudamore
Contributing Editor
Mike Adams - the pen-name I used as a pop writer in the 1960s when

interviewing the likes of the Beatles, Stones, Tom Jones, Dusty etc. 

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
Rodger The McPodger. 

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk
Wayne Kerr. 

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Amin Yashed.

Sarah Terry
Account Manager
sarah.terry@travelbulletin.co.uk

Hannah Carter
Events & Sales Administrator
hannah.carter@travelbulletin.co.uk
Hansy-Pansy

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
Duo Maxwell

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Miri Von Mirage

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
Shuri (From Black Panther)

Eugenia Nelly Mendes
Head of Production
production@travelbulletin.co.uk
Alexa

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place
London, SW1W 0EX

Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

April 6 2018

We asked our staff the following question this week:

If you had to choose a new name for yourself, what would it be?

Crossword:
Across: 1. IBIS, 3. ATLAS, 8. LEGER, 9. LARGO, 10. ANNAPOLIS, 13. DES
MOINES, 16. GARDA, 18. LUTON, 19. DOVER, 20. ROSS. 
Down: 1. ISLE OF DOGS, 2. INGHAMS, 4. TULIP, 5. AYR, 6. BRYN, 7. HOT
SPRINGS, 11. ACI, 12. LESOTHO, 14. O'HARE, 15. NILE, 17. RIO. 

Highlighted Word: ISRAEL

Where Am I?: Sutherland Falls, Fiordland National Park, Southwest
New Zealand

puzzlesolutions

020 7834 6661

MACERICH SHOPPING Centers & Fashion Outlets offers a trade-friendly
programme that welcomes both individuals and groups through
commissionable, experiential shopping packages. Agents can offer their clients
up to $1,000 in visitor savings from participating stores and restaurants and the
outlets are located in cities including Santa Monica, Santa Barbara and
Sacramento, California; Chicago, Illinois; Scottsdale and Phoenix, Arizona;
Portland, Oregon; Washington DC; Niagara Falls, New York; and the upcoming
opening of Fashion District Philadelphia in Pennsylvania. For details email Sola
Thomson at sthomson@hillsbalfour.com or see macerichtourism.com
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