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newsbulletin

GATWICK AIRPORT has conducted a strategic
review of its terminal operations and has
announced a plan to operate airlines out of
single terminals in the future, as part of its bid
to ease passenger journeys and simplify
operations. 
The airport's two largest carriers, easyJet

and British Airways are the first to announce
moves, with easyJet consolidating its
operations out of the North Terminal, instead
of being spread across both South and North,
and British Airways moving its operation to
the South Terminal.  Both moves will take
place around November 2016.
The decision will provide a good mix of

airlines across the two terminals and will
allow each airline to grow its operations, and
benefit from the £2.2billion investment
programme that Gatwick is now half way
through.
For easyJet passengers, the consolidation

and Gatwick’s investment programme means
that passengers will benefit from a
completely transformed North Terminal. The
Terminal will be extended with increased
floor space and improvements including
£36m investment on a new check-in area; a
large self-service bag drop; a new layout
boosting peak check-in capacity from 3,000 to
4,350 per hour; £30m investment for the
security area - able to process 5,000
passengers per hour; a new departure lounge
with more space for future growth; 30,000
sq.ft of new retail space; and a refurbished
arrivals area with a more spacious concourse

and better choice of retail.
BA passengers will benefit from improved

security in the South Terminal including
automated security gates and dedicated lanes
for families and those with reduced mobility,
helping 96% of passengers to be processed
through security within five minutes; state-of-
the-art self-service immigration gates leading
to shorter queues; new Pier 1, which includes
an investment of £185m to construct a state-
of-the-art facility, offering new aircraft stands,
gate rooms, lounge facilities and storage for
2,600 bags; and Europe's largest walk-
through World Duty Free and newly
refurbished departure lounge. 
The BA check-in zone will also be upgraded

and a new Premium lounge will be built. The
South Terminal is also on the same level as
the train station – which is to receive a
£120million upgrade - ensuring BA
passengers benefit from a quick and easy
train to plane transfer.
Stewart Wingate, the airport’s CEO, said:

“This move is a major milestone on our
journey to become one of the world’s most
efficient airports.  We look forward to having
all our airlines operating out of single
terminals so both our passengers and airlines
can benefit from a more streamlined
operation and state-of-the-art facilities.
“Our growth plans are transforming

Gatwick, and in addition to the investment we
are currently making, we will build the world's
most efficient two runway airport if we win the
right to expand.”

Airlines to operate out of single terminals at Gatwick

Condor Ferries has announced the official name of its new, state-of-the-art ferry - Condor Liberation -
recognising the 70th anniversary of the liberation of the Channel Islands. The name has been chosen by a
judging panel following a naming competition held in the Channel Islands, which received 7,146 entries.
Clive Davies (right) from Guernsey was the ultimate winner and receives a year’s free travel with the ferry
operator. Liberation is currently in Poole Port, which will be her UK base, and is undergoing a full internal
customisation fit out, including the installation of a new Duty Free shop, children’s play area, information
desk and range of eating and drinking outlets. The team will also finalise three new seating lounges,
including two upgrade areas. From the end of March, all journeys to the Channel Islands will be on
Liberation from Poole. Pictured with Clive is the operator's executive director, Steve Champion-Smith. 
For details see http://102.condorferries.co.uk

NAME GAME...

This Week

3 news
a round-up of this week's
latest announcements &
product launches

8 notes from normanton
Sandy enjoys a trip to the
capital

9 agent bulletin
new booking incentives to
get you inspired

10 bulletin briefing
new contributor, AITO, offers
their view on the changing
boundaries of the tourist
map 

11 puzzle bulletin
try your luck at Su Doku for
the chance to win a £50
M&S voucher

13 london life
NEW! a round-up of hotel
offers, tours & attractions in
the capital 

14 agent review
one agent tells us about her
stay at the Crowne Plaza
Heathrow

17 escorted trips
Titan explains how agents
can escort their clients to
the right holiday

23 accommodation-only
romantic retreats:
Valentine's Day offers to
entice your customers

27 malta & gozo
operators boost
programmes in response to
demand

S01�TB0602�2015�Start_Layout�1��04/02/2015��12:23��Page�3



TRAVELPORT HAS added
new features to its agency
desktop technology,
Travelport Smartpoint.
The latest version marks

a change in the company's
hotel and car offering and
means that agents can grow
revenues by searching,
selling and booking this
travel content more
effectively than before. 
The new technology now

mirrors for travel agents the
experience of consumers
booking hotel and car rental
online, by allowing them to
access enhanced features
including pictures,
comparisons and maps, all
within the same workflow.
Key benefits include the

integration of hotel ratings

and reviews from
TripAdvisor directly on travel
agents’ screen to help them
deliver an improved
customer experience;
Travelport Trip Quote, which
lets agents generate
customer quotes and email
them directly to customers;
Agent Alert, which reminds
travel agents to consider
hotel and car options when
they book a flight for a
customer with an overnight
stay; new customer-driven
enhancements, like
improved PNR history to
increase agent productivity
and personalisation to help
build better long-term
relationships with
customers; and more
payment solutions including

pre-payment modifiers and
single-use credit card
payments from suppliers
such as eNett.
The latest version of

Travelport Smartpoint also
continues to improve
upselling and cross-selling
opportunities through the
integration of the
company's Rich Content
and Branding
merchandising solution for
airlines. More than 80
airlines have now signed
up, providing travel agents
with the opportunity to
compare and sell airlines’
products and services more
easily and effectively. 
For more information visit
www.travelportsmart
point.com

FOLLOWING THE success of
the CLIA UK & Ireland
Cruise Week, the association
has announced details of its
first CLIA UK & Ireland River
Cruise Weekend taking place
in March and aimed at
raising the profile of river
cruise holidays within the
travel trade and to the
consumer.  
Via social media, the

event will focus on
promoting the diversity of
destinations available on a
river cruise holiday together
with the experiences and
service provided by the
association’s 17 river
members.
The association's UK &

Ireland director, Andy
Harmer, said: “More travel
agents than ever are now
selling river cruises but we
want to grow this interest
further. Together with our 17
river members, we will
highlight the very best of
river cruising – whether
that’s in Europe, America,
Africa or Asia, there are just
so many fantastic places to
visit.  
"We will ask travel agents

and guests to Tweet
#lovecruise with a
wonderful photo of a river
cruise destination or
experience explaining why
they love river cruising. We
will be collecting river cruise
stories, blogs and videos so
that we can maximise
exposure across all social
media platforms. We are
also placing additional river
specific training modules on
our website to help agents
make the most of the River
Cruise Weekend which runs
from March 26-30. This
segment of cruising is
growing at a tremendous
pace and we want to ensure
agents are best placed to
take advantage of the
opportunities this brings.”   
For further information see
www.cruiseexperts.org 

COX & Kings is offering a free two-night
stopover on all new tailor-made bookings to
Australia, New Zealand and the South
Pacific.
Agents booking any tailor-made holiday

to Australasia for their clients before
February 28, can offer their customers a
free stopover en route in a first class hotel.
For example, clients can choose from a
stopover in Dubai, Hong Kong, Singapore or
Los Angeles.
One free two-night stopover per booking

can be applied to either the outbound or
return journey in selected hotels, and room

types and blackout dates apply. 
To qualify for the offer, a minimum spend

of £5,000 per person is required. 
For more information visit
www.coxandkings.co.uk/australia-
and-new-zealand

First CLIA River
Cruise Weekend
goes ‘social’ in
March

Travelport enhances desktop technology for agents 
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...Lorraine Davidson (left) from Traveller’s World in Salisbury is the third of The Gambia Experience's
eight winners to receive a free seven-night holiday for two, staying in a beachfront hotel in The
Gambia, as part of its 'Win a holiday every week' competition, which runs until the end of February.
Pictured with Lorraine is the operator's Gill Synnuck.

GAMBIA GAIN

Cox & Kings offers free stopovers en route to Australasia
Dubai
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AIRWAYS HOLIDAYS has
expanded its range of
Channel Islands product with
new hotels and self-catering
properties for 2015. 

More exclusive and unique
holiday experiences are also
being featured, including
packages for Jersey’s Battle
of Flowers, Island Hopping
and Michelin Dining
Experiences.

The Channel Islands
Heritage Festival, celebrating
the 70th anniversary of the
Liberation of the Channel
Islands, is also featured with

a range of carefully selected
twin-centre hotel options, as
well as Companion Breaks for
single travellers. 

Meanwhile, new properties
range from forts, castles and
follies, offering self-catering
accommodation in some of
Jersey’s unique landmarks.

The company's sales
director, Gill McCarthy, said:
"As we are based in the
Channel Islands, we wanted
to use our local knowledge
and expertise and feature
holiday packages that offer a
unique experience, giving

our agents something
different to offer their
customers."

To encourage online
bookings, agents who book
any Channel Islands package
on the website will be
entered into a draw to win a
four-star break at a Dolan
Hotel in Jersey before March
30. There are ten prizes to be
won.

Agents can also claim a £5
Love2Shop voucher for every
online booking, by emailing
their booking reference to
sales@airwaysholidays.com 

FROM MAY 1, agents will be able to book short
break packages including Eurostar direct from
London St Pancras to Lyon, Avignon and
Marseilles through SuperBreak. 
The operator will combine overnight

accommodation with Eurostar tickets, to offer
easy to book short break packages, and agents
can also add-on value rail connections into
London from stations around the UK to ensure

that customers get a complete package. 
Packages start from £196 per person for

three nights in Lyon at a three-star hotel, £291
for three nights in Avignon at a four-star hotel
and £275 in Marseilles at a three-star hotel, all
with Eurostar travel. 
For more information see
www.superbreak.com/agents or 
call 01904-436000.

x

Replacement
service from DFDS
DFDS SEAWAYS has
confirmed that it will be
adding Stena Nordica to
its Dover-Calais service.
The new ship will bring
the line's Dover-France
fleet back up to five ships
and will replace Dieppe
Seaways, which was
returned to its owner at
the end of November. 

The ferry will need to
go into dry dock for a refit
and rebrand before it can
join Calais Seaways on the
Dover-Calais service, but
she is expected to be
ready for business in the
next couple of months. 

The latest addition to
the passenger and freight
fleet of ferries is around
170m long with capacity
for around 400
passengers and 2,000
lane metres of high
vehicle capacity. 

w: www.digital-trip.com

e: info@digital-trip.co.uk 

t: 0844 357 7973

Make Digital Trip your technology partner and 
you can operate online with all the sophistication 
of the major players at a fraction of the cost.
Start your journey at www.digital-trip.com

2014 WINNER - BEST TECHNOLOGY PRODUCT

Simple. Powerful. Award Winning. 
Travel Technology

      17:06:32

newsbulletin
Airways Holidays expands Channel Islands product

SuperBreak introduces new Eurostar routes from May 
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Discounted fares with Air Transat
AIR TRANSAT has launched a seat sale offering deals on
flights from Gatwick to Canada until February 10,
including the cities of Toronto, Montreal, Vancouver,
Calgary, Halifax and the airline’s newest addition, St
John’s. 
Return Eco Class flights, flying on selected dates up

to October, lead in at £385 per person to Toronto, £401
to Vancouver, £407 to Calgary and £449 to St John's. 
The airline has recently introduced more flexible Eco

fares, allowing passengers to make changes for free up
until the day of departure. Travellers can choose from
three rates with different levels of flexibility including
Eco Class – the best available rate with no flexibility or
refunds, Eco Extra – an affordable rate offering the
flexibility to make changes or cancel for a fee, or Eco
Max – the maximum flexibility fare which allows
changes and cancellations for a fee up to the day of
departure, but no changes within 24 hours.
The airline has also recently introduced individual

touch screens with on-demand entertainment on its
Airbus A330 fleet, and a service on its Airbus A310s
where passengers can access entertainment including
films, TV shows and music through their own personal
tablets, smart phones (iOS and Android) and laptops.
For information and reservations call 020-7616 9187 or
visit www.airtransat.co.uk

Pandaw launches new tour operation
with £20 Amazon booking incentive 
PANDAW HAS announced the launch of a London-based
tour operation.
The new business, Pandaw Expeditions, has obtained

an ATOL licence and offers flight-inclusive packages
direct to travel agents and clients.
The company's London office will offer a range of

packages including flights, transfers, luxury hotels,
domestic flights and sightseeing, and can also offer
tailor-made itineraries.
Hugh Clayson, the operator's commercial director,

said: "We are delighted to be launching Pandaw
Expeditions as we celebrate 20 years in Southeast Asia.
As specialists in the region, we have much to bring to
the market in terms of exciting river adventures and
once in a lifetime experiences in newly opened-up
Burma and remote parts of Vietnam, Cambodia, Laos
and India.
“The new tour operation is launching in response to

demand from customers and travel agents who over the
years have requested the option of booking flight-
inclusive packages with us. We’d urge any travel agent
who would like to work with us to simply get in touch;
we can provide expert advice on our growing fleet of
luxury river ships and other support and training for
agents. In addition, throughout this month we are
offering £20 Amazon vouchers on every flight inclusive
booking we receive from agents.”
The company is launching a new website at

www.pandawexpeditions.co.uk to support the tour
operation.
For reservations and further information 
call 020-3773 8796.

www.travelbulletin.co.uk
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NIKA ISLAND RESORT MALDIVES
EARLY BOOKING OFFER SUMMER 2015: 

Book 45 days prior to arrival and receive 10% Reduction on the Room Rate
Valid for stays between 01 Mar – 31 Oct 15

FREE NIGHTS 2015: Stay 7, Pay 6; Stay 14 Pay 12 
Valid for stays between 01 Apr – 31 Oct 15
ALSO – EXCLUSIVE HONEYMOON OFFERS!

PLUS – EXCLUSIVE TRAVEL TRADE OFFER!!!
Garden Villa on FB basis for 5 Nights with Return Seaplane Transfers 

From £ 599 per person 

MORE EXCLUSIVE DEALS FOR TRAVEL TRADE PERSONNEL 
ONLY VISIT OUR WEBSITE FOR MORE INFORMATION

CHAAYA LAGOON HAKURAA 
HURAA MALDIVES

EARLY BOOKING DISCOUNT - 10% EARLY BOOKING OFFER FOR SUMMER 2015
Book between now and 30 Apr 15 and receive 10% Discount on all categories

Valid for stays between 01 May - 31 Oct 15
ALSO NEWLY RELEASED WINTER 2015/16 RATES AVAILABLE

PLUS – EXCLUSIVE TRAVEL TRADE OFFER!!!
Water Bungalow on All Inclusive basis for 5 Nights with Return Seaplane Transfers 

From £ 979 per person 

All above offers are subject to availability. Terms & Conditions Apply

www.osborneandebel.com

SRI LANKA - MAURITIUS - SEYCHELLES - INDIA - UAE
Over 150 hotels and a selection of tours available on our website

Including exclusive offers for Summer 2015 and 2015/16 rates now available

newsbulletin
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Newsbites
� IN RESPONSE to agent feedback and increased demand
for more tours in several Turkish resorts,
DoSomethingDifferent.com has added two new resorts in
Turkey - Kemer, a seaside resort in the Antalya province,
and Sarigerme near Osmaniye Village in the Muğla
province. Add-on day trips and activities include boat
trips, quad safaris, Turkish baths, river rafting, scuba
diving and an evening barbecue cruise. 
Call 020-8090 3890 for details. 

� THE ORGANISERS of the 12th annual Travel Technology
Europe (TTE), which takes place from February 25-26,
have unveiled the conference programme for the show.
Full details are now online at
www.traveltechnologyeurope.com

� JET2HOLIDAYS has added Antalya in Turkey as a new
destination this summer. A seven-night, self-catering
stay at the three-star Hanay Suites in Side, departing
from East Midlands on May 28, costs from £277 per
person, based on two adults and one child sharing,
including transfers and a 22kg baggage allowance. 
For details call 0800-408 5587 or visit
tradesite.jet2holidays.com

� CLIENTS BOOKING a sailing of six nights or more with
Royal Caribbean by February 28 can enjoy selected
beers, wines and soft drinks included in the price of the
voyage, plus up to $400 spending money for use on-board. 
For details call 0844-493 2061 or visit
www.royalcaribbean.co.uk

� SUNRISE MARKETING has been appointed as the UK
representative for Le Grand Courlan Spa Resort and
Grafton Beach Resort sister properties in Tobago.  After
undertaking renovations on both properties, the
ownership and management of the family business has
decided to refocus on the UK market. 
For details email denise@sunrisemarketing.co.uk 

7www.travelbulletin.co.uk Febuary 6 2015

P&O Cruises is celebrating
raising more than £600,000
for charity partner Macmillan
Cancer Support. The money
raised, by both employees
and customers, will fund local
Macmillan projects. Pictured
marking the occasion is
Rachel Gascoigne from
MacMillan and Gerard
Tempest from P&O Cruises. 
For details see
www.macmillan.org.uk/getin
volved 

SUPPORT
NETWORK.... 

newsbulletin

Hard Rock adds Hotel Riviera Cancun 
HARD ROCK International has announced its most recent
addition to its All Inclusive Collection - Hard Rock Hotel
Riviera Cancun in Mexico. 

The all-inclusive resort will be situated along the shores
of the Caribbean and a 15-minute drive from Cancun
International Airport. Set to open in late 2017, the property
will be the third Yucatan Peninsula hotel in the company's
portfolio and will feature 1,800 oceanfront guestrooms.

Features of the new resort will include six restaurants,
five bars and lounges plus multiple entertainment venues,
along with lagoon-style swimming pools complemented by
picturesque white-sand beaches. 

For adventure seekers, the property will offer a variety
of excursions, such as snorkelling and kayaking, while
more than 90,000sq.ft of meeting and event space will be
available. 

An artist’s impression of Hotel Riviera Cancun 
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Business Class upgrade from Wendy Wu
WENDY WU Tours is offering a free one-way Business Class
upgrade to customers booking its China tours in 2015,
excluding July and August.  
The deal is valid on any bookings made by February 15

on selected China fully inclusive group tours and
represents a saving of £1,000 per person. Customers can
also upgrade both ways from £799 per person. 
Air China Business Class seats have an 80" seat pitch,

16" screen, on-demand entertainment, fully flat bed,
L'Occitane luxury amenity kit, award-winning menu and
vintage wines. Customers will also have lounge access at
the airport and a limo airport transfer. 
Flights are from Heathrow and are non-stop to China.

Wow - the east coast of America has had it
bad - cities on lockdown and thousands (not
hundreds!) of flights grounded, which of

course had an effect on airlines travelling from
here. Mind you, the snow has caused some delays
for us here as well.

It always amuses me the way prices go up fast
enough but are slow to come down. It's great that
petrol has come down a bit but I am still waiting for
it to be 99p a litre (nearly said gallon!) I read that
easyJet's fuel bill could fall by £35million in the first
half of 2015 and fuel savings could be passed onto
passengers - I think that should be a definite 'would'
and other airlines must be experiencing lower fuel
bills, so come on - get them passed on to
passengers and make us all happy.

Went to London with my friend at the weekend
through SuperBreak's concessions and stayed at the
Imperial Hotel, Russell Square. The hotel is in a
great position for getting to different places and I
was pleased with the size of the executive twin room
- it was lovely and spacious and we enjoyed the
English breakfast. I have been to London lots of
times to attend ABTA meetings in the past, but I
have always gone and come straight back, and never
really done the 'tourist' thing. We had fantastic
weather so we walked everywhere - I even got a
blister on the bottom of my heel! Went on a cruise
on the river and fitted in a show - I saw Memphis at
the Shaftsbury with Beverley Knight - what a great
show and well worth seeing. I wanted to go on the
London Eye but I am saving that experience for
when I take my brother, perhaps later in the year, as
I know he would like that.

“Imagination will take you everywhere” and “Life
begins at the end of your comfort zone”.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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TAUCK HAS announced its
2015 solo traveller savings,
and the company has again
eliminated the single
supplement on its Category
1 European riverboat
cabins. 

In addition, the company
is reducing its single
supplement by more than
£650 on 161 departures of
62 itineraries to four
continents.  

The operator's CEO, Dan
Mahar, said: "Solo
travellers love the
camaraderie and sense of
assurance they experience
on our land tours and
cruises, and we handle all
of the advance planning
and details for our guests,
so there’s no anxiety or
worry."

Besides waiving the
single supplement for the
Category 1 cabins on its
European riverboats, the
company is also taking

more than £650 off the
price for solo travellers
booking Category 4 and 5
cabins on 37 departures of
15 different river cruises.
Elsewhere in Europe, the
operator has reduced the
single supplement by more
than £250 on 48 departures
of 18 different land tours
and in North America, up to
£200 has been cut off the
single supplement on 48
departures of 19
itineraries.

The company is also
welcoming solo travellers
in other ways. For example,
it has dedicated four cabins
for solo travellers on the
two new riverboats it
launched last year, the MS
Savor and MS Inspire, and
it also features a dedicated
Solo Travel Forum and Solo
Travel section on its
website.
For further information
visit www.tauck.co.uk

Tauck announces savings for solo travellers

MOVERS
�  JEAN-MARC FLAMBERT has been appointed vice
president of sales and marketing UK and Europe at the
Antigua and Barbuda Tourism Authority. 

�  COLLETTE HAS expanded its marketing department with
the appointment of two new executives - Kelly Fowler as
trade marketing executive and JoJo Fung as media
marketing executive.

�  MIKE BUGSGANG has been appointed chief executive of
the Group Travel Organisers Association (GTOA).

�  AMAN HAS appointed Christina Deeny as group head of
global sales.

�  SANDALS RESORTS has appointed Jane Bolton as head
of commercial.  

�  FRED.\ HAS appointed Amy Whitwood as its dedicated
sales executive for Pullmantur Cruises.
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�  
HOSEASONS IS offering agents the chance to
win one of eight breaks from across its product
portfolio. Agents who confirm a booking by
March 1 will automatically be entered into a
weekly prize draw. 

�  AIRWAYS HOLIDAYS is offering agents the
chance to earn a Love2Shop voucher for every
online booking made by March 30, as well as a
chocolate hamper via its Facebook page plus
the chance to win one of ten four-star breaks in
Jersey. 
For details see
www.airwaysholidays.com/agent-
resources/agent-competitions

�  UP UNTIL February 28, agents can earn up to
£10 per booking in SayShopping vouchers when
booking with Affordable Car Hire, and can
claim an extra £10 in Compliments vouchers
for every five bookings made. 
For details call 0845-900 0420 or visit
www.affordablecarhire.com 

...PURE LUXURY has announced the launch of a new incentive offering
agents the chance to win a place on a seven-night luxury multi-centre
fam trip to the Far East, flying Club Class with British Airways. Places
on the trip will be awarded based on the top selling agents and the
most improved sales. Pictured highlighting the route of the trip is the
operator's Ruth Hilton. 

Booking incentives

9www.travelbulletin.co.uk Febuary 6 2015
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AGENT COMPETITION
SEAWORLD PARKS & Entertainment is giving

agents the chance to win an indulgent spa

treatment, watch one of the latest blockbuster

movies or fill up on pizza, as part of a new

competition. Vouchers for SpaFinders, Pizza

Express and Odeon Cinemas, worth £40 each,

are offered to agents who complete all module
s

of the SeaWorld Parks & Entertainment online

training course, before Monday February 9. Th
e

course is available at www.seaworldpark-

sagents.co.uk. Agents who have already

completed the online training course, can still

enter the competition at www.seaworldpark-

sagents.co.uk/competition

�  FUNWAY HOLIDAYS has teamed up with
Virgin Atlantic to offer agents the chance
to win one of ten £100 prizes to be paid to
their MoneyCard when they make a
booking to selected Caribbean
destinations including Virgin Atlantic
flights. Agents will automatically be
entered into the prize draw, which runs
throughout this month, and the more
bookings made, the more entries agents
earn. See www.yourmoneycard.co.uk.
Meanwhile, to celebrate Valentine’s Day,
the company is asking agents to tweet a
message why they love Funway with the
hashtag ‘tweetheart’. The most romantic,
soppiest or funniest tweet will win a
romantic luxury hamper. The competition
closes on February 14. 
See www.funway4agents.co.uk

�  COSMOS HOLIDAYS and Avro have joined
forces with Leeds Bradford Airport to
offer agents the chance to win VIP tickets
to see Irish rock band, The Script at the
First Direct Arena in Leeds. The six
agencies that book the most passengers
on summer 2015 holidays from Leeds with
Cosmos Holidays and Avro by February 16
will each win two tickets to the event on
Tuesday February 24, seated in a private
box.
For details see www.cosmosagents.co.uk 

FAR EAST FAM

EXPLORE IS giving agents the chance to win £500in Red Letter Day vouchers for their agency in a
‘Your Life, Your List’ prize draw. To enter, agentsneed to select their top three ideas from the
operator's shortlist at
www.explore.co.uk/bucketlistcomp by March 2. For details see www.explore.co.uk/travelagent orcall 01252-888799.

AGENT OFFER
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TAKE A look at today’s tourist
map of the world. It’s all pretty
obvious – Spain, Greece, Turkey,

Morocco – all appeal to the majority
of clients. The Middle East and its
politics are best avoided. For long-
haul holidays, India, Thailand and
Vietnam are the norm these days.
And that’s pretty much how it’s
always been.

Well, no. The boundaries of the
tourist map are constantly changing.
Imagine a time when Afghanistan,
Iran, Iraq and Syria were all on the
tourist map. Imagine, on the other
hand, the south west of Turkey
unvisitable because the roads were
poor and the tourist hotels non-
existent; the Caribbean was only for
the rich; South America only for the
adventurous; India was too far to fly
for less than three weeks; and
Vietnam too risky to visit because
the Vietnam War had left too many
scars on both the Vietnamese and
ourselves. This was how it was, just
a few decades ago. Places now on
the tourist map were not there then,
whilst places on people’s bucket list
then have disappeared now.

Yesterday’s no-no might well be
tomorrow’s definitely.

Why such changes to the tourist
map? Firstly, countries which at one
time had a rudimentary
infrastructure for the tourist have
now improved their infrastructure to
levels of sophistication acceptable to
the average tourist – think Vietnam
or Turkey. Secondly, some
destinations gain air links that open
them up to the tourist – think
southern China, when flights started
to Kunming. Thirdly, once

destructive politics calms down in a
country, it becomes far more
accessible – think Burma, for
example.

Perhaps most of all, the average
tourist is getting more adventurous
and willing to visit places once seen
as too undeveloped or too far to
travel to, just for a week or two. To
see mountain gorillas in Africa used
to be too rough a journey for many
tourists; now clients can fly into
Central Africa for a week and return,
having seen the gorillas in their
natural habitat.

Where does this changing tourism
map help you, the travel agent?

Regular clients are a blessing; it’s
always cheaper to retain existing
clients. But regular clients bring a
problem – how do you keep them
excited with new ideas; what do you
offer them if they have visited all the
places on their regular tourist map?

The answer lies in looking at the
niche market of adventure travel; it
is becoming more mainstream with
each passing year.

You can either introduce your
regular clients to some of the
companies in the adventure market
or, if they sound too adventurous,
then read up where today’s
adventure companies are offering.
Then cross-check against more
mainstream operators that your
clients may be comfortable with, and
you may well find that operator is
featuring some increasingly off-beat
destinations – visiting mountain
gorillas is one example that is
creeping into more mainstream
brochures. Your client may then be
more willing to try new places.

Don’t say to yourself ‘my clients
are not adventure travellers’. It’s easy
for you to think that, if all they have
ever done is travel to mainstream
destinations. They may not have tried
anything new on the tourist map,
simply because no-one has
introduced them to a wider world.
And for any good travel agent, leading
clients towards new ideas and
destinations will keep them coming
back.

Are there some new, or returning,
destinations? 

Well Burma was once a destination
for the adventurous traveller; now it’s
almost mainstream. Laos, Cambodia,
Uganda, Zimbabwe, Senegal, Bolivia,
Colombia, Haiti, Uzbekistan - and
here in Europe there’s Albania –
that’s just a random pick of places
around the globe that might not have
seemed tourist destinations once, but
now are coming onto the tourist map.

The tourist map is constantly
changing and the new holiday
destinations either returning to, or
coming on to that changing map,
might well be the source of much
new business for you.

Industry Insight 
by...

‘The constantly changing boundaries of the tourist map’ by DEREK MOORE, AITO chairman

bulletinbriefing

"The average tourist is
getting more

adventurous and willing
to visit places once

seen as too
undeveloped or too far

to travel to"

www.travelbulletin.co.ukFebuary 6 201510

S03�TB0602�2015�News�2_Layout�1��04/02/2015��11:35��Page�10



  

puzzlebulletin

11www.travelbulletin.co.uk Febuary 6 2015

Where Am I?

Lucknow is the administrative capital of this
Indian state.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, Febuary 12th. Solution and new puzzle

will appear next week.

The winner for 23rd January is Maxine Howe, 
Thomas Cook in Grantham.

January 23 Solution: A=9    B=8    C=4    D=2

�A

�B

�C

�D

Number: 005

Travagrams

Across 
1. Leisure airline, sounds regal (7)
6. State capital of Oregon (5)
8. West African country (5)
9. Austrian city on the Danube (4)
10. One of the Great Lakes (4)
12. Calum, recently seen on Big Brother (4)
13. Capital of Qatar (4)
15. Valley, located in the Mojave desert (5)
16. Actress Maxine of Silk and The 
Village fame (5)
17. Island in the West Indies (7)

Down 
1. Period TV drama, set in a famous store (2,9)
2. Aka The Eternal City (4)
3. Australia's southernmost capital city (6)
4. Midwestern state (9)
5. Tivoli World amusement park is located in

this popular Costa del Sol resort (11)
7. The Queen Mary is permanently berthed 
     here (4,5)
11. Volcanic island in the Tyrrhenian Sea (6)
14. Narrow strip of land jutting into the sea (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

00
5

This region is where Cancale Oysters are produced.

Part of Florida home to hundreds of secluded islands and beaches.

Art By Nit 

Demonstrably infers a

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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KING’S CROSS THEATRE
Good’s Way, King’s Cross, London N1C 4UR

NOW PLAYING UNTIL  
6TH SEPTEMBER

GROUP R
ATES

  

20
% O

FF
!  

SC
HOOLS

 FR
OM  

ONLY
 £1

6.5
0

ADELPHI THEATRE | BOOK NOW

 ‘WHAT A SHOW!
 AN UTTER, JOYOUS, HEARTFELT SMASH’

CAITLIN MORAN

GAY
TIMES

GIVE YOUR 
FAMILY SOME 

SOUL!

PALACE THEATRE   NOW BOOKING UNTIL SEPTEMBER 2015

‘LONDON’S FIVE-STAR SMASH-HIT MUSICAL’
JAMES BROWN

WRITTEN BY RODDY DOYLE      DIRECTED BY JAMIE LLOYD

OVER 20 SOUL CLASSICS LIVE ON STAGE!
FEATURING

MUSTANG SALLY MR PITIFUL I HEARD IT THROUGH THE GRAPEVINE 
RIVER DEEP, MOUNTAIN HIGH IN THE MIDNIGHT HOUR WHAT BECOMES OF THE BROKEN HEARTED 

PAPA WAS A ROLLING STONE REACH OUT KNOCK ON WOOD TRY A LITTLE TENDERNESS 
(I CAN’T GET NO) SATISFACTION YOU KEEP ME HANGIN’ ON AND MANY MORE!

GIVE YOUR 
FAMILY SOME 

SOUL!

+44 (0)20 7492 9999 or email sales@encoretickets.co.uk
myEncore.co.uk – The Travel Trade’s booking platform

www.encoretickets.co.uk

West End theatre tickets  Restaurants  Attractions  Sightseeing
The #1 ticket agency for the Travel Trade

Exclusive tour operator rates available
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Tune Hotels has opened the 130-room Tune Hotel
Canary Wharf, which is conveniently located for people
flying in and out of London City Airport and for leisure
visitors wanting to visit local attractions such as the O2,
ExCeL and the Olympic Park. Rooms start at £55 with
special promotional rates from £35 available throughout
this month. 
For more information visit www.tunehotels.com 

Hotel Updates�

� A BITE TO EAT
London's Notting Hill
area has welcomed a new
addition - West Thirty Six.
The unconventional grill
house and cocktail
lounge is located on
Golborne Road, in close
proximity to the non-stop
energy of Portobello
Road, and takes classic
items from a
conventional grill house
menu and places a
unique twist on them. As
well as cooking with
natural fuels and
charcoal to deliver the
finest quality, the kitchen
aims to stay true to the
philosophy of buying the
best British produce and
delivering an authentic
taste. The property
features lounge areas
and two outdoor spaces
with an open grill and bar
over four floors. It also
offers a neighbourhood
home, changing from day
to night to accommodate
young and creative people
as a place to work, hold
meetings, and hang out
with friends. It will also
become a space for
creative people to
showcase their works.
For details see
www.w36.co.uk

Tauck is inviting guests to experience London as
Londoners know it on a six-day World Cities London tour
which leads in at £2,410. The group tour includes five
nights at The Langham, London in the heart of the West
End; daily in-depth, culturally themed sightseeing that
ventures off-the-beaten path; a tour of Shakespeare’s
London and the Globe Theatre, with a 17th-century
printing press demo; lunch at Fortnum & Mason; a guided
visit to The British Museum (lunch included); a ride in a
private capsule on the London Eye observation wheel; a
Royal Wedding walking tour; dinner at Gordon Ramsay's
maze Grill; transfers; 11 meals; as well as gratuities,
service charges, taxes and porterage. 
For details see www.tauck.co.uk or call 0800-810 8020.

Tour News�
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newsbulletin

In celebration of the current exhibition at the Museum of
London, The Bloomsbury Hotel has launched an
overnight Sherlock Holmes package for a limited period.
It offers a day at the Sherlock Holmes exhibition,
afternoon tea and a copy of the newly released Sherlock
Holmes miniature book "How Watson Learned The
Trick". The package is available until April 12 and costs
from £295 for two people including breakfast. 
For details see www.doylecollection.com/bloomsbury

� ATTRACTION
NEWS

Next month, Warner
Bros. Studio Tour London
– The Making of Harry
Potter will unveil a
20,000sq.ft expansion,
including the original
Hogwarts Express steam
engine and a recreation
of Platform 9 ¾. The
new, permanent section
will offer a glimpse into
how some of the films’
most iconic scenes were
created as well as give
visitors the chance to
climb aboard the train’s
carriage and to pose with
a luggage trolley as it
disappears through the
platform wall. 
Officially opening on

March 19, the new,
must-see section has
been redesigned and will
be built by many of the
crew members who
worked on the film
series. Visitors will be
able to walk along the
train’s adjoining carriage
and sit in the interior
carriage set that was
used during filming. A
selection of prop luggage
will be on show and
visitors can find out
which character owned
which items by turning
an interactive dial. A
train-themed souvenir
shop will also be open on
the platform, stocking a
wide range of goodies
inspired by the Harry
Potter films and,
specifically, the
Hogwarts Express.
Entrance will be included
in the standard ticket
price.

Hampton Court Palace

The Strand Palace Hotel is playing Cupid this year with
two very special Valentine’s menus. Available on
February 13 and 14, the three-course menus have been
designed with love in mind, with prices from £40 per
person, including a glass of Champagne on arrival.
For details see www.strandpalacehotel.co.uk
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Holidays from £350 with Eurocamp
FOR HOLIDAYS booked by February 27, Eurocamp is
offering a selection of holidays for less than £350 per party,
per week. The company is also offering deals during school
holidays as well as low season. Options include an Easter
stay at Bella Italia parc in the Italian Lakes, with seven
nights from April 5 staying in a two-bed Classic mobile
home from £315 for the whole family. 
For details call 0844-844 0000 or visit
www.eurocamp4agents.co.uk

Carnival Cruise Line returns to Europe
CARNIVAL CRUISE Line has announced the details of its
most innovative ship, Carnival Vista, debuting in spring
2016. Designed to connect guests to the ocean with
sweeping views and plenty to do both outdoors and in, Vista
will introduce a range of new features including SkyRide, a
suspended open-air cycling experience; the world’s first
IMAX Theatre on a ship; an expanded waterpark featuring
the line’s first raft-riding water tube slide; Seafood Shack,
a delectable New England-inspired eatery; RedFrog Pub,
the line’s first onboard brewery; and other enhanced
dining, bar and entertainment options; as well as new
scenic and family-friendly accommodation types. 
The ship’s inaugural Mediterranean itineraries will mark

the line’s return to Europe, with a 13-day cruise departing
from Trieste, Italy - the first European voyage for Carnival
in three years. A variety of spectacular Mediterranean

agentreview
Jackie Frith from Travel-PA.com stayed at the Crowne
Plaza Heathrow for two nights. Here's what she thought

of the airport hotel... 

Jackie receives a £10 M&S voucher for her review. 
If you'd like to take part and receive a £10 M&S

voucher please email jill.sayles@travelbulletin.co.uk 
or call 020-7834 6661 with your name and contact details. 

First impressions ..............................10/10
It was very busy at reception but I was greeted exception-
ally well. When I enquired about Wi-Fi I was given a
complimentary 24-hour access code to use it.

Comfort ..............................................8/10
The hotel had a modern feel to it and was very friendly.
There were a couple of restaurants that looked like they
had a wide choice.

Quality ..............................................10/10
My room was very spacious with a huge desk to work on,
plus a double sofa and coffee table. The decor was very
tasteful and modern and the bathroom was a decent size. I
was extremely impressed with the room.

Affordability ........................................8/10
It was £132 for two nights in a single room. For London
hotel prices I thought this was a fairly good price.

Service ................................................8/10
I had room service on the first night and it was one of the
best room service meals that I have had. I also asked for
more milk sachets for my coffee and they brought me a jug
full. On the second night there was a big function, so it was
a set buffet type menu in the restaurant that I wasn’t overly
impressed with. I would have preferred to have been able
to order from the a la carte menu.

Good to know ............................................
If you are staying on a conference or
workshop make sure you mention this
at reception as it can save you money
on parking.

Overall scoring: ..................
9

10/

newsbulletin
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THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182

3228

@T2news

Earn up to £100 credit per booking  

to spend in over 50 top brand UK stores.

Introduces the All-New...
Introduces the All-New...

REGISTER NOW TO START EARNING TODAY!
Simply email travel2rewards@travel2.com with the 
following details:

 First name
 Last name
 Email address
 Agency name
 ABTA number

BECAUSE YOUR LOYALTY 
COUNTS...
We have listened to your feedback and have  
revamped our T2 Rewards loyalty programme, 
simplifying the scheme and offering you increased 
earning opportunities based on the value of your 
booking.
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tours & cruises

We are a member of ABTA and all our flight inclusive holidays are protected by the CAA’s ATOL scheme. *Savings of up to £120 per booking are available until 20 February 2015. †The private 
home pick up service offer is available if you live within 50 miles of your chosen departure point. If you live further than 50 miles away, then you can still take advantage of this offer by paying 
the excess mileage of £1.70 per mile. **UK airport hotel offer is on a per room basis at a 4 star hotel located within 20 minutes of airport.  All offers are correct at date of print, 27 January 2015.

Book now & save up to  
£120 on all escorted tours* 

Special offers include our private home pick up service from just £49 per person† or our UK                            
     hotel  airport  offer for just £29** per room including 14 nights free car park 

Touring holidays are packaged with the widest choice of flights from 21 UK airports plus airport transfers 
More flexibility to add stopovers, city/resort stays, upgrade flights or combine tours/cruises
Touring products include worldwide classic tours, small group tours in the Far East and Australia,               

    ‘Relax & Explore’ in Europe & North Africa and rail journeys
‘Relax & Explore’ in Europe and North Africa – offers the flexibility to choose to see and do as much                    

     as you want in a destination based on a single or twin centre holiday
Our experienced team and network of worldwide offices means complete peace of mind

Why Book With Us… 
Book your
escorted 
tour now
& save!

Reservations & Admin: 0800 440 2795
Brochure requests: www.trade-gate.co.uk 
For more information contact Agency Sales: agencysales@cosmostours.co.uk

ABTA No.V3031
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THE UK escorted touring market is experiencing
something of a renaissance at the moment; this sector
is traditionally considered a niche or specialist product

by agents – so what could possibly be driving this apparent
surge in uptake?

Is it as a result of better products and more exciting
destinations? Higher levels of consumer awareness
possibly? Perhaps it’s a generational thing; the baby
boomers are now in their 50s and early 60s and this
demographic tends to have a more adventurous attitude
towards travel, looking for more experience led vacations
that appeal to a special interest or long held travel dream.

Whatever the reason, it’s certainly on the up and the UK
escorted touring industry is seeing healthy levels of growth
in recent years and this trend appears to be gathering
momentum.

Dispelling the misconceptions

But how do you convince a client to try an escorted tour if
they have never considered it before? Many of the
objections I hear are: "We like to travel independently" and
"We don’t want a coach tour" or perhaps most commonly
"It’s too expensive". These are all common views, but not
necessarily accurate. Let’s address some of these popular
misconceptions one by one:

"It's all old people": The average age on Titan’s
California and the Golden West tour for example is nearer
50 than 60. This mass appeal tour has something for
everyone. When I went on this very same tour in 2010 the
youngest clients were in their early 20s, there was a
honeymooning couple in their 30s and the remaining
majority were young middle-aged couples.

"We don’t like coach tours": Although coaches are often
used, they are still the easiest way to get a group around,
but many escorted touring companies offer rail journeys;
ocean, coastal and river cruises; stay and explore
itineraries; as well as combinations of all these travel
options.

"We prefer to travel independently": Destinations such
as South Africa, South America, India and China are ideally
suited to an escorted tour. The vastness and diversity of
these destinations can be mind boggling, even to the most
experienced independent traveller. An escorted tour
ensures clients maximise their time, whilst the very nature

of a pre-defined itinerary guarantees all the ‘must see’
travel icons, destinations and attractions, with the
minimum hassle (entrances are often fast tracked to avoid
queues which is a real bonus)

"It’s all packing and unpacking every day": Again not
necessarily. Many of our itineraries have multiple nights in
the same location, reducing the need for this inconvenient
aspect of touring. Also, we include porterage at every hotel
so once the client's bags are taken from them on arrival,
that’s the last time they will touch their bags outside of a
hotel room or ship cabin. Indeed, if packing is still an issue,
suggest an escorted river or ocean cruise, where the client
will unpack only once throughout.

"It’s too expensive": Often the headline price can look
quite high, but once you take the client through all that is
included it becomes quite another matter. For example, we
include home pick-ups, meet & greet service at
cruise/airports, all in-resort transfers, four- and five-star
accommodation wherever possible, as well as included
excursions, varied meal plans and exclusive events such as
cocktail parties and receptions. Break it down into a daily
rate so the client better understands the real day-by-day
value - food, excursions, accommodation, entertainment
and transport – our 17-day 'The Majesty of Southern India'
tour is from £116 per person per day for example. 

"As an agent they are too hard to sell /complicated /
unprofitable": With an escorted tour all the hard work is
already done - there’s no need to construct complicated DP
itineraries which are time-consuming, often expensive with
variable commission levels from a multitude of suppliers,
plus so many unrelated elements stitched together that the
chances of something going wrong increases exponentially
as the client progresses through their holiday.

So what is driving the current growth in escorted
touring? Well, I believe it’s actually those agents with a
progressive approach to seeking out new markets who
really understand their clients' needs, and ultimately are
not afraid to bring new and exciting travel options to their
clients' attention.

So next time you have a client wanting to see Machu
Picchu, the Great Wall, the Taj Mahal or Venice, suggest an
escorted tour, and give them more than they ever imagined
was possible. 

escortedtrips

by CRAIG LIDDLE, trade marketingexecutive, Titan

Escort your clients to
the right holiday
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Debut US & Canada brochure from
Tauck offers authentic experiences
TAUCK HAS issued its first US/Canada brochure for the UK
market featuring a selection of authentic experiences.

A new tour offers the Canadian Rockies and the
Bugaboos where travellers can enjoy a heli-exploring
experience in an alpine wonderland inaccessible to most. 

Also new to the range of North American tours is a ten-
day 'Wild Alaska' tour, where travellers can discover
remote and less-visited places. Experiences include flight-
seeing the snow-capped peaks of Denali or cruising the
Kenai Fjord, and prices lead in at £3,990 for ten days.  

Ray Steward, the company's UK & Ireland country
manager, said: “Following on from our European River
Cruising and Tauck Collection brochures, USA and Canada
is the latest of our 2015 sterling priced brochures. With a
strong pound, heightened interest in the US and some
fantastic new products, I’m really excited about this
brochure. We offer travellers unique experiences, such as
overnight accommodation in national park lodges that are
normally difficult to obtain. We also invite each guest to
enjoy one complimentary night’s hotel stay (pre- or post-
tour) on all of our tours and cruises.” 
For more information or to book visit www.tauck.co.uk 

Collette boosts value added deals in
second edition 2015/16 brochure 
COLLETTE HAS launched its second edition 2015/16
brochure with the introduction of several new services that
will make joining one of its worldwide escorted tours easier
for clients, even from the remotest parts of the UK.

The operator has increased its free private and direct
door-to-door pick-up service from 75 to 100 miles within
the nearest UK departure airport, and has also introduced
a new Park and Stay service (a complimentary overnight
hotel stay with free parking), plus offers departure options
from 16 UK regional airports. 

The new brochure features a selection of escorted tours
to destinations in Latin America, Africa, South East Asia
and Europe for departures up to April 30, 2016, and to
mark its launch, savings of £250 per couple are available,
for bookings made by February 28.
For more information see www.collette.com or call 0800-804
8700. 

escortedtrips
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has added three small
group safaris covering
South Africa. Two of
the new itineraries
cover the Kgalagadi
Transfrontier Park,
home to the black
maned Kalahari lion,
while the third takes in
Nossob camp - one of
the best locations to
spot the park’s
predators in action. As
an example of prices, a
five-day Transfrontier
Kgalagadi
accommodated safari,
which includes stays at
the Twee Rivieren,
Mata Mata and Nossob
camps, costs from
£695 per person, based
on two sharing, plus a
local payment from
£95 per person.
Transport, twin share
accommodation, most
meals and the services
of a tour leader/driver
are included. For
details call 020-7706
4700 or see
www.acacia-africa.com 

ACACIA AFRICA
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Tour the ancient sites of Turkey with
Anatolian Sky Holidays

ANATOLIAN SKY is offering an eight-night escorted tour of
the western coast of Turkey that incorporates many of the
destination's iconic historical sites as it makes its way from
Antalya to Istanbul, along the Aegean Sea coastline.
The Ancient sites and the Cotton Castle tour begins in

Antalya, close to a host of ancient cities including the
Pamphylian trading cities of Side, Perge and Aspendos.
Guests will also visit a number of ancient theatres
including the free-standing theatre in Side, which seated
20,000, and one of the best preserved theatres in the world
in Aspendos. 
A highlight of the tour is Pamukkale, home to the famous

Red Water and Calcium Cliffs. Whilst staying in Pamukkale,
guests will visit the largest Necropolis or graveyard in the
ancient world and swim in the red waters or the thermal
pools with their Roman columns. The tour also visits
Aphrodisias, Ephesus, Pergamum and Troy and Gallipoli,
before finishing in Istanbul, to take in the Blue Mosque,
Hagia Sophia, Topkapi Palace and the Hippodrome.
Prices lead in at £1,099 per person, based on two

sharing, and includes flights, half-board accommodation,
transfers, some entrance fees and excursions and the
services of a guide.
For details or to book see www.anatoliansky.co.uk or call
0844-273 3585. 

www.travelbulletin.co.uk

escortedtrips

RAILTRAIL TOURS has expanded its range of
holidays for 2015 adding four new tours to its UK programme,
including a five-day Yorkshire Moors by Steam and six new tours
to Europe – featuring for the first time the Italian Lakes: Garda,
Como and Maggiore. For more information see
www.railtrail.co.uk or call 
01538-382323.

New tour options from Riviera Travel
RIVIERA TRAVEL has added five new tours to its escorted tours
programme for 2015.

They include a five-day Iceland option from £799; a six-day
Stockholm & Copenhagen break for £869; an 11-day or 14-day
Deep South USA option for £1,899 ( 11 days) and £2,299 (14-
day Texas extension); a 22-day New Zealand break from £3,999
(including a helicopter tour of the Franz Josef glacier and a
two-day stopover in Singapore); and an eight-day Santiago,
Bilbao & the highlights of Castile and León for £849.

All prices include flights, accommodation, guided
excursions and a tour manager, and are based on two sharing. 
To book or for more information see
www.rivieratravel.co.uk/agents
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Morocco & Japan additions from Contiki
CONTIKI HAS added two new destinations for 2015 -
Morocco and Japan.
In Morocco a five-day in-depth explorer takes guests to

Fez and Marrakech, with the chance to
admire the Atlas Mountains and green
oasis of Ifrane.
Prices start from £405 per person

including four nights' breakfast
accommodation,  sightseeing tours and
the services of a trip manager and driver.
The new Japan tour offers two weeks

exploring Tokyo and Kyoto and a
historical trip to Hiroshima during the
70th anniversary year of the atomic
bombings. Guests will also get the
chance to explore Japan’s castle city of
Matsumoto en route to Takayama,
followed by a trip to Osaka. 
Prices start from £2,395 including 12 

nights' breakfast accommodation, sightseeing tours and
the services of trip manager and driver.
For more information visit www.contiki.com

escortedtrips
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Rabbie's promotes new four-day exploration
RABBIE'S SMALL Group Tours is highlighting its new four-
day ‘Shakespeare’s England, Wales and Cambridge’ tour. 

The first stop is Shakespeare’s birthplace, the historic
town of Stratford-upon-Avon, home to the Tudor cottage
and gardens of his wife Anne Hathaway. The trip continues
to the historic cities of Chester, Lincoln and Cambridge,
where guests can discover Snowdonia and the Peak District
National Park and visit Conwy Castle and Chatsworth
House. 

The tour departs from London every Tuesday with prices
from £280 per adult and £224 for children (aged five-15),
including breakfast accommodation, transport and the
services of a guide. Meals and attractions are extra. 
For more information see www.rabbies.com

Back-Roads Touring offers door-to-door
private transfers for summer tours
BACK-ROADS Touring has revealed that 50% of its UK
clients are now single travellers. With maximum groups of
18 people, the company gives travellers the opportunity to
explore European culture with a mix of single travellers,
friends and couples accompanied by knowledgeable tour
leaders. 

For the first time, the company is offering door-to-door
private transfers for all UK summer tours, with the addition
of flights and private airport transfers in Europe for all
European summer tours.

As an example, a new five-day 'Taste of Scotland' culinary
journey leads in at £2,195 (from £2,895), and departs on
various dates from May to October. It visits Edinburgh, St
Andrews, Ballater, Balmoral Castle and Pitlochry, tasting
local Scottish cuisine along the way. The journey also
includes private dinner on Royal Yacht Britannia.
To book or for more information visit
www.backroadstouring.com or call 020-8987 0990.

TABER HOLIDAYS has added a ten-night 'Grand Tour
of Iceland' option from £3,335 per person, which takes in the
destination's waterfalls, geysers, lagoons, volcanoes, glaciers and
lava flows. The price includes flights from Heathrow, transfers,
accommodation with breakfast and dinner and the services of a
guide, as well as entrance to a number of attractions and a boat
trip on the Jökulsárlon Glacial Lagoon. It departs on selected
dates in June, July and August. For more information call 01274-
875199 or see www.taberhols.co.uk

FOR 2015, Travel 2 is offering a number of new escorted tours in the US and Canada including an eight-day Islands of New England,
seven-day Southern Charm,  ten-day Californian and ten-day Eastern Canada with an optional New England cruise. The 15-day Western
Discovery Tour continues to be the company's top selling escorted tour in this region, and offers two shorter durations of nine and 12 days,
featuring some of Western USA’s top highlights including the Grand Canyon, Bryce Canyon, Zion National Park, Las Vegas, Yosemite National
Park and San Francisco. Prices lead in at £1,929 for a May 21 departure including flights, selected meals and sightseeing, for bookings made
by February 28. For details see www.travel2.com or call 0800-022 4182.
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PRICES FROM 
as little as £449pp*

VIP
Home Departure
Service from every 
UK address†

To order your bulk supply 
contact BP Tradegate

£10 
Love2shop
for every booking 
made in February
(See website for details)

SAVE
between
£50 and £1650pp**
(selected itineraries)

PRICE 
PROMISE
Once con� rmed, if we 
lower the price then 
we automatically 
refund the difference

SPECIAL OFFERS
for solo travellers

* Refers to Waterloo 200th Anniversary Cruise tour ** £1,650 saving based on 
our Uniworld Timeless Wonders of Vietnam, Cambodia & the Mekong river 
cruise † Not currently available in Scottish Isles or Sark

NEW The 
Compendium 
Collection
The only Titan brochures you need

         

escortedtrips

Elvis exhibition helps grow awareness of
Cosmos Tours' Music Heritage breaks 
COSMOS TOURS & Cruises reports that it has seen increased
interest this year for its Memphis and American music
heritage escorted tours as the largest exhibition of Elvis
artefacts ever displayed in Europe opened at the London O2
Centre in December.

The company's product and commercial manager, Leila
Grochowski, said: “Interest is always strong for our American
music themed holidays in the Deep South and in particular for
those featuring anything associated with the life of Elvis. 

"The opportunity to see items from the Graceland archives
here in the UK has drawn a lot of interest around Elvis’ life.
Amazingly, this year is the 38th anniversary of Elvis’ death and
our special departure in August to commemorate the
anniversary always sells out.”

The operator features a twin-centre holiday of Memphis
and Nashville for an insight into America’s landmark musical
cities. The seven-night break ‘Elvis & the Southern Sounds’
includes city sightseeing in Memphis and Nashville, a stay at
the Heartbreak Hotel, a guided Platinum tour of Elvis’ home of
‘Graceland’ and visits to Sun Studio where Elvis cut his first
record and his birthplace in Tupelo. Other highlights include
the Memphis Rock 'n' Soul Museum, Stax Museum of
American Soul Music, tickets to the radio music show, the
Grand Ole Opry, as well as the Country Music Hall of Fame in
Nashville.

Prices lead in at £1,300 per person including flights, four
nights in Memphis and three nights in Nashville (room-only
accommodation), a range of guided sightseeing and transfers.
Departures from May to November as well as single share
options are available. 
For details or to book call 0800-668 1365 or visit
www.cosmostoursandcruises.co.uk

REGENT HOLIDAYS has launched its new 2015 brochure which
includes a number of new additions, including the 14-day
Cambodia in Depth tour, with the chance to celebrate like a
true Cambodian at Phnom Penh's Water Festival 'Bon Om
Touk' in November.

The tour begins in Phnom Penh with a city tour and a visit to
Toul Sleng Genocide Museum accompanied by a survivor of the
facility. Guests will also explore the Royal Palace (which houses
the Silver Pagoda) and visit the National Museum. The itinerary
then travels north to Banlung, passing through several villages,
including those of the Tampou people, before taking a bicycle
and walking tour of the town. 

Highlights of the tour include a visit to Angkor Complex, a
collection of historically important temples and an excursion to
the Bon Om Touk Water Festival, which celebrates the reversal
of the Tonle Sap and Mekong Rivers with the change from wet
to dry season. 

Prices lead in at £2,495 per person based on a November 5
departure. It includes flights, half-board accommodation,
transfers and a guide. 
For further information visit www.regent-holidays.co.uk or call
020-7666 1244.

Regent adds new 14-day Cambodia
Water Festival tour for 2015
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HOSEASONS HAS issued its 2015
Lodges and Parks programme with a
new-look brochure featuring 630
locations – 512 in the UK and 118 in
Europe.

This year sees major expansion
across the range of the company's
specialist collections including Bouja -
a new range of luxury caravan breaks
designed to appeal to holiday park
customers looking for that little bit
extra; three new Daisy Door Cottage
Collection locations in Shropshire,
Norfolk and North Cornwall; seven new
Evermore Lodge Holiday Collection
locations in South Cornwall, Isle of
Wight, Norfolk, Essex, Somerset, North
Wales and Yorkshire; one new Go Active
location in Derbyshire; and three new
Autograph Lodge Holidays locations in
Lincolnshire and two in Shropshire,
bringing the total to 29. 

The programme features 118 parks
in ten European countries. Included in
these are Voyager First, a collection of
four- and five-star parks designed with
British families in mind, with an
English-speaking representative on
hand. Other features of the programme
include ‘Family Fun’ parks offering
lively and entertainment-filled holidays
for the whole family at 134 locations;
‘Relax and Explore’ parks offering
quieter locations in picturesque
surroundings - an ideal base to explore
the local area at 231 locations; ‘Lodge
Escape’ parks offering a choice of
timber lodges and Scandinavian log
cabins; 426 locations offering pet-
friendly accommodation; and a range of
early booking discounts including
savings of up to £200 off holidays
during peak school summer holiday
weeks. 

Meanwhile, the company is offering
10% discount off all Easter breaks at
Fairview Lodges from April 3-10. 

Based just a short drive from the
Yorkshire coastline, the high-quality
Finnish log lodges blend traditional and
modern living and are ideal for families
looking for a luxurious break combining
relaxation with stunning scenery.

Each two/three-bedroom lodge
features a contemporary kitchen, a
modern bathroom, underfloor heating,
smart TVs and Blu-ray players. Many
also feature an outdoor hot tub. A
three-night short break for a family of
four in a Pietrain Lodge (with an
outdoor hot tub) costs £580 (down from
£645), while a seven-night stay costs
£805 (reduced from £895).
For more information or to book visit
www.hoseasons.co.uk or call 0345-498
6130.

accommodationonly

Hoseasons launches new-look 2015 lodges & parks programme 

Book now on

                                  One of  the largest 
 of   

in the market, covering more than 

Now 
our hotels include

reviews!

INTERCONTINENTAL Hotels Group (IHG), has announced
the opening of Crowne Plaza London - Battersea.

The rebranded 78-room hotel is owned by Fabiano Hotels
LTD and managed by IHG. It is located close to Clapham
Junction offering easy connections to both the centre of
London and Gatwick Airport. 

For clients travelling on business the hotel features
200sq.m of meeting space, free Wi-Fi and ample car

parking. For leisure guests the area has a number of
nightlife locations and is in easy reach of many of London’s
top attractions.

Guests can take advantage of the Verta Spa and gym
facilities followed by a relaxing drink in the Terrace bar
which overlooks the River Thames. For dining, the
Riverside Grill Restaurant serves a British grill with a twist,
where diners can watch the chefs in action.

InterContinental Hotels Group opens Crowne Plaza London - Battersea
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New Cotswold hotel from SuperBreak 
SUPERBREAK HAS added the three-star Close Hotel in
Tetbury to its selection of hotels in the popular short break
region of the Cotswolds. 
Nestled in the heart of the vibrant town, the former

town house, which dates back to the 16th century, offers a
contemporary take on country-house style.
Each of the 18 bedrooms are individually styled to reflect

its character and charm, some with views over the garden
or historic Tetbury High Street, and all stocked with luxury
toiletries and quality bedding. 
Throughout the day, The Brasserie (which overlooks the

walled garden and terrace), serves a menu of British
dishes with a modern twist. In the evenings, guests can
choose from an extensive Brasserie menu or the Dining
Room dinner menu which showcases the head chef's flair
and imagination.
Prices are from £52 per person, per night on a bed-and-

breakfast basis, which is fully commissionable to agents.
To book or for more information see
www.superbreak.com/agents or call 01904-436000.

IBEROSTAR, which offers training programmes, events
and competitions for agents, is highlighting discounted rates to
encourage the trade to experience properties for themselves,
with up to 30% off website prices. The company's loyalty
programme, StarClub, means that agents can also earn points
from their clients' reservations and redeem them against
holidays for themselves and their families.

AMARI is offering members of the travel trade 50%
discount from its best available rates. Agents can book
accommodation up to December 20 by using promotional code
BONANZA268. 
For details visit www.amari.com
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Debut hotel opening from Urban Villa
BOUTIQUE HOTELIER, Urban Villa, has announced the opening
of its first property in the Great West Quarter development in
London.
The company combines the cultural experiences of boutique

hospitality with the convenience, comfort and discretion of
luxurious residential living, and the hotel contains 100 all-suite
bedrooms within a glass-clad, cylindrical building off the Great
West Road commuter lifeline.
All bedrooms feature enclosed winter gardens with floor to

ceiling panoramic views, plus kitchens and contemporary
features. Guests are encouraged to treat their suite as an
apartment but receive regular servicing along with a vibrant
lobby culture featuring events set within a dramatic backdrop.
Both spa treatments and personal training sessions can be
ordered to suites, and guests also have a choice between soft
or hard mattresses. Additional features include same day
laundry and an in-house launderette. 
The surrounding neighbourhood contains London’s Kew

Gardens, the bohemian Chiswick, Gunnersbury Park and
Twickenham international rugby ground. A short tube journey
from South Ealing will take guests directly into the heart of the
West End. 
Room rates start from £100 for a Studio and £135 for a

Master Villa, including VAT. 
For more information email enquiries@urbanvilla.com or see
www.urbanvilla.com  

accommodationonly

will be serving new culinary dishes inspired by the famous
painter, Paul Klee, for the first time between February 16 and
March 1. Reproductions of the work of the master painter are
exhibited throughout the five-star deluxe hotel, and throughout
the specialty weeks, guests ordering Paul Klee dishes will be
given complimentary entrance to the Paul Klee Centre, which is
celebrating its tenth anniversary this year. Double room rates at
the hotel lead in at CHF505 (approximately £368) including
breakfast. 
For details see www.schweizerhof-bern.ch
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SWITZERLAND'S HOTEL
SCHWEIZERHOF BERN

GETABED HAS reported strong sales in 2014 and the year-to-
date for 2015 in a number of destinations worldwide, and
attributes the increases to its investment in its direct
contracting team. 
The company has seen 'massive increases' for the start of

2015 in traditional summer destinations such as Spain and her
islands, Greece, Portugal and Cyprus, and also reports year-
on-year increases in city hotels such as Dubai, Dublin, Paris
and London, as well as a marked growth in Sharm el Sheikh
bookings.
In the USA, the operator has seen an 8% increase in 2014

versus 2013, with particular strengths in Orlando (+19%), Los
Angeles (+45%), Fort Lauderdale (42%) and New Orleans (+69).
This year has also seen a strong start for New Orleans, up 58%
against the same period last year, and Chicago up 17%.
In Spain, the company attributes its head start in 2015 to its

expansion of Spanish inventory in recent months. So far this
year the operator has seen increases of 141% in Mallorca,
+154% in Costa del Sol and +250% in Costa Blanca. 
The company's managing director, Matt Stuart, said: “Over

the past 18 months we have made significant investment in
our direct contracting programme, and this strategy is now
paying dividends. We are seeing good growth against the same
period last year, both in areas where we are traditionally
strong such as the US, but also newer destinations for us,
which is great news. 
"In the US, we are still seeing strong growth in pre- and

post-cruise accommodation, and in other destinations it’s
simply down to an increase in stock and ultimately choice for
the agents. We are seeing some really keen rates across the
board where we are contracting directly, and this is being
passed on to the trade.”
For more information visit www.getabed.co.uk 

Getabed reports strong growth in 2015
across range of destinations  
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Great value hotels, villas  
& apartments worldwide

To book www.s2sagents.co.uk

ABTA No.K9485

Sovereign Beach, Kardamena, Kos 
All Inclusive

* Based on 2 adults sharing, departing May 2015.  
† Based on 2 adults sharing, departing July 2015.  
** Balance due 8 weeks prior to travel.
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Child age up to 13 years

BRAND NEW for summer 
2015 introducing our 
Cosmos Kids’ Club (July & 
Aug) for 3-11 year olds
Our Cosmos Kids’ Clubs 
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designed with our younger 
customers in mind. 

Pay £25 per booking 
deposit**

£22pppn 

for May*
£33pppn 

for July†

First 
Child 

FREE!

         12:00

accommodationonly

Romantic retreats: Valentine's Day offers to entice your customers

•To celebrate the opening of Hotel Bon
Sol Resort & Spa in Mallorca for the
2015 season on February 7, the hotel
is planning a themed event for St
Valentine’s Carnival weekend: ‘Bon
Sol pays homage to Downton Abbey
circa 1920’s’. The programme will
include welcome cocktails and dinner
on February 13, a gala dinner dance
on February 14 and Sunday brunch
the following day. Weekend guests are
also offered two free 30-minute
treatments in the Nirvana Spa or two
full spa treatments if they stay for
seven nights. Prices for a three-night
stay are from £240 per person on
half-board and £557 for a week. See
www.hotelbonsol.es or email
bonsol@hotelbonsol.es

•Thailand's boutique resort, The
Sarojin, has launched a new
experience, inviting couples to 'Share
a Little Love' and celebrate their union
this Valentine's Day. The resort's new
experience will offer a range of
memorable experiences including a
Buddhist blessing of love from a Thai

Buddhist monk, lessons on how to
become an elephant owner in Khao
Lak National Park and giving back to
the local community with street food
lunch for local disabled children. The
package also includes a private
candlelit dinner. Packages start from
approximately £425 for two people and
rooms cost approximately £363 per
night until February 28.

•Spain’s five-star La Manga Club is
offering a two-night breakfast stay for
two from approximately £300 including
a three-course dinner with Cava and
two free drinks in the resort’s Piano
Bar. Alternatively, guests can opt for a
Valentine’s Day spa break, which
includes a 30-minute Romanza
treatment each and use of the spa’s
Jacuzzis. For details email
reservas@lamangaclub.com or visit
www.lamangaclub.com

•Mandarin Oriental, Paris will celebrate
love throughout February by offering
four romantic treats, including two in
partnership with Guerlain. As an
example, a ‘Kisses from Paris’

overnight stay package offers a one-
night breakfast stay for two, a bottle of
Champagne in the room, French Kiss
perfume by Guerlain with an engraved
message and Kiss Kiss lipstick by
Guerlain for collection at the spa. It is
available until February 28 and costs
1,075 euros based on two sharing. See
www.mandarinoriental.fr/paris

•Wills and Kate enjoyed many a
romantic evening in the hotel bar at
Fairmont St Andrews during their
university courtship - and with the
five-star resort's Valentine's Day
offers, couples can add their own
touch of royal romance. A ‘Recipe for
Romance' package, available on
February 14, costs from £164.50 per
person and includes overnight
accommodation with full Scottish
breakfast, a three-course meal and
full access to the Signature Spa. Suite
upgrades are available for £80 per
room. Call 01334-837000, email
standrews.scotland@fairmont.com or
see www.standrewsbay.com using the
promo code PVAL.
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BELLEAIR HOLIDAYS has introduced a new agent incentive,
giving the trade the opportunity to win a range of prizes.
The new 'Take Me Out' incentive offers a £30 cinema

voucher; a £50 voucher to enjoy at Jamie’s Italian; a £60
Essentials Carry Out hamper; a £90 luxury Carry Out
hamper; a theatre and concert ticket; a premium Carry Out
hamper; a VIP Take That ticket; and the top prize of a ticket to
Europe’s Isle of MTV Malta 2015 street party - or a V Festival
VIP place. 
If the whole agency performs well, staff members will be

rewarded with a night out courtesy of the operator.
To be in with the chance of winning, agents need to email

booking references, their name and ABTA number to
sales@belleair.co.uk   
The incentive is valid for all air inclusive package holiday

bookings made between now and March 31.
All entrants must also complete the free online e-training

course to qualify - see www.onlinetraveltraining.com/free-
courses/providers/belleair   

OLYMPIC HOLIDAYS is featuring Malta
in its winter and summer programmes
this year, with a selection of three- to
five-star and self-catering properties.
The operator reports that the

destination continues to hold strong
appeal for couples young and old,
families, singles and groups of friends.
Photis Lambrianides, the company's

commercial director, said: "Malta has
been a favoured holiday spot with the
British market for well over half a
century and it still attracts good
numbers. While it's as popular as ever
with older clients, it's also now
attracting more younger visitors. 
"Despite the emergence of new

destinations around the Mediterranean,

Malta continues to deliver for us – we
offer both online and brochure
packages, plus flight-only and
accommodation-only." 
Malta hotels featured in the

operator's Summer Sun 2015 brochure
cater well for the family market, among
them the four-star Seashells Resort at
Suncrest, with its popular kids' club.
Couples looking for some five-star

pampering are offered the all-inclusive
Fortina Spa Resort in Sliema, which
faces Malta's historic capital Valletta
across Marsamxett Harbour.
Meanwhile, for clients on a budget,

the company suggests self-catering at
the Clover Holiday Complex in Qawra,
where a seven-night holiday in early

July costs from £367 per person.
Conversely, couples seeking a luxury

break can opt for the five-star service
and range of facilities at the Radisson
Blu Resort in St Julian's, where a
week's breakfast stay in early July
costs from £675 per person.
As an example of packages, a seven-

night self-catering holiday at the Porto
Azzurro Apartment Hotel in St Paul's
Bay leads in at £592 per person, based
on two sharing a one-bedroom
apartment. The price is for departures
in early August and includes flights
from Gatwick and transfers. 
To book or for more information call
0844-499 4449 or see
www.olympicholidays.com

Belleair Holidays launches 'Take
Me Out' agent incentive 

malta&gozo

Olympic Holidays offers range of accommodation to suit all tastes

Property boost for SuperBreak 
SUPERBREAK HAS added four new hotels in Malta to

meet the growing demand for short breaks to the island. 
Two of the properties are in the village of Qawra in St

Paul’s Bay and the other two are located in the resort of
Silema. 
The operator is giving agents the chance to book the

hotels either as accommodation-only or as part of flight
inclusive packages, all with full ATOL protection.
Prices lead in at £16 per person, per night at the three-

star Roma Hotel Silema, £12.50 at the three-star Imperial
Hotel Silema, £29.50 at the four-star Sunny Coast Resort
and Spa – Qawra and £20 at the three-star Sunflower
Hotel, also in Qawra. 
A four-night package at the three-star Sunflower Hotel

costs from £245 per person including breakfast
accommodation and flights from Gatwick, based on a mid-
April departure.
To book or for further information visit
www.superbreak.com/agents or call 01904-436000.
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Jet2holidays
reports strong
growth for Malta
JET2HOLIDAYS reports that it
is experiencing strong
booking figures for its
selected properties on Malta
this year, the destination
being a new addition for the
operator this year. 
Peter Kearns, the

company's tour operations
director, said, “The Ramla
Bay Resort in Marfa Bay
Mellieha is particularly
popular, providing a place to
relax in the north of the
island. Located next to the
sea on a secluded peninsula,
the resort is perfect for those
seeking tranquillity. It has its
own private sandy beach,
three pools and beautiful
gardens, giving
holidaymakers the chance to
enjoy peace and quiet in the
Maltese sun. For those
seeking a more active break,
there are outdoor tennis
courts and a watersports
centre, as well as a hotel-run
kids’ club – facilities to keep
the whole family entertained.”
As an example of prices, a

seven-night breakfast stay at
the resort, departing from
Manchester on June 1, leads
in at £399 per person based
on two sharing a double or
twin room. It includes flights,
22kg baggage allowance and
transfers.
To book or for more
information see
www.jet2holidays.com

         

            
             

                 

      

          10:01:20

CLASSIC COLLECTION HOLIDAYS has reintroduced The Victoria Hotel in Sliema following recent
refurbishment of the 140-room property. Situated in the centre of Sliema, the hotel is located a short stroll from the seafront and the
St Julian’s area with its wide choice of restaurants, bars and clubs. Seven-night prices start from £491 per person in April based on
two adults sharing on a bed-and-breakfast basis. For more information see www.classic-collection.co.uk or call 0800-008 7288.
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Blue Grotto excursion from £34 from AW
Attraction World is promoting a Blue Grotto and Marsaxlokk
excursion in Malta. The first stop is the Blue Grotto, which is
one of a series of caverns where every day, until approximately
13:00, a unique phenomenon occurs. The location of the Blue
Grotto, together with strong sunlight reflecting off the water,
leads to the cavern shining with the phosphorescent colours of
the underwater flora. The attraction, where scenes from the
Brad Pitt film 'Troy' were filmed, is a popular tourist
destination.
The tour then takes visitors on to the fishing village of
Marsaxlokk, whose waterfront is lined with ‘Luzzus’ - Maltese
fishing boats painted in traditional reds, blues and yellows.
Guests will have free time to spend browsing local market
stalls before the return journey. Prices lead in at £34 per adult
and £19 per child (aged one-12) based on a February 6
departure. 
The company is also highlighting its Fernandes Gozo and
Comino excursion, which costs from £59 per adult and £38 per
child. It takes in the islands of Gozo and Comino on the
Fernandes I, a 26.5m Schooner Rigged Turkish gulet sailing
vessel. 
The Fernandes departs from Sliema marina and heads to Gozo
where it drops anchor in a secluded bay. Guests can then
spend the morning swimming, snorkelling or sunbathing and
relaxing on the large decks. After lunch, the tour sails to
Comino to drop anchor in the Blue Lagoon, with the rest of the
afternoon spent swimming or relaxing. Fresh fruit is served
before leaving the Blue Lagoon for the return journey.

Prestige Holidays offer the best prices in Malta and Gozo.

We have fantastic offers including early booking offers, free nights and free meals.
Prices from only £359 at a 4 star hotel for a week in March.

We can book any flight from any airport, for any length of stay. New hotels this summer. 

Prestige Holidays on 01425 480400 or 
www.prestigeholidays.co.uk/malta

We have fantastic offers including early booking offers, free nights and free meals.

          

As part of its Single Travellers tours this year, and new for
2015, is Treasures of Malta from Cox & Kings. The four-day
escorted tour leads in at £795 per person and includes a
three-night stay at Hotel Dolmen Resort and a full day tour of
the Three Cities and Valletta, as well as Mdina and Rabat. The
price includes flights, transfers, breakfast accommodation
and welcome and farewell dinners. There is no single
supplement and accommodation is based on the single
occupancy of twin or double rooms. 
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We asked our staff the following
question this week:

What item is always on your
weekly shopping list??

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Milk, even though I hate the stuff!

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Eggs.

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Umm...wine.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Humble pie.

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Baby milk, love it!

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Various sweet and savoury nuts from Holland & Barrett.
Keeps me off the chocs and crisps!

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Toilet rolls

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
Deodorant.

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
Tuna.

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
Crisps! 

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk
Sriracha hot sauce

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
lucozade orange

Production: Racheal Neeson
racheal.neeson@alaincharles.com
Avocado

Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

malta&gozo

Crossword:
Across: 1. MONARCH, 6. SALEM, 8. BENIN, 9. LINZ, 10. ERIE, 12. BEST, 13. DOHA, 15. DEATH, 16. PEAKE, 
17. ANTIGUA. 
Down:1. MR SELFRIDGE, 2. ROME, 3. HOBART, 4. MINNESOTA, 5. BENALMADENA, 7. LONG BEACH, 11. ISCHIA, 
14. SPIT.
Highlighted Word: MILAN
Travagrams: (top) Brittany (bottom) Fort Myers and Sanibel
Where Am I?: Uttar Pradesh

puzzlesolutions

www.travelbulletin.co.ukFebuary 6 201530

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd - 
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX, Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

@TravelBulletin

TravelBulletin

and beyond3sixty have launched an exclusive four-day 'Private Malta'
programme that takes guests behind the closed doors of Malta's historic
private homes and Palazzo’s and offers private tours around the island,
including ‘the silent city’ of Mdina and the baroque capital Valletta. Guests
will be escorted by personal guides and local experts and highlights include
a private musical performance and an exclusive visit to St John’s Cathedral
and Caravaggio’s only signed masterpiece with an art historian. Departure
dates are from March 19-23; June 7-11 and September 10-14, with prices
from €2,320 per person. It includes accommodation at the five-star Corinthia
Palace in a deluxe room; all meals, receptions and refreshments as per the
itinerary; all visits, excursions, musical recitals, entrance fees, and
transport; the services of a local guide and guest experts; plus all local
taxes. For details see beyond3sixty.com

CORINTHIA PALACE HOTEL & SPA 
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See you on the romantic Nile 
LUXOR - ASWAN

www.egypt.travel
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Subject to availability; may be withdrawn at any time. Minimum 2 adults sharing. Discount is per booking, for holidays booked by 28/02/2015 and departing 01/05/2015 – 30/04/2016.  
Excludes late deal discounted holidays. Other conditions apply; see brochure for details. ATOL protected 9749. ® Red Sea Holidays logo is a registered trade mark of Red Sea Holidays  
UK Ltd. © 2015.

DIP INTO SOMEWHERE 
DIFFERENT THIS YEAR
We’re taking our award-winning service further with a bigger choice of hotels and 
resorts in Egypt than ever before. And new for 2015, we’re heading to stunning 
Tunisia. So if you’re looking to escape somewhere hot, beautiful and different this 
year, take the plunge and get in touch.

• Great value holidays with no hidden extras
• Expert advice and local knowledge
• 95% of our customers would recommend us
• Award-winning service year after year

BOOK BY 28TH FEBRUARY FOR GUARANTEED EXTRA SAVINGS!

Low
Deposit  
Just £75pp

We go further

Speak to us today on
0207 332 2660 or visit  
redseaholidays.co.uk/agent

New  
for 2015
Tunisia!

Save
£75 
Guaranteed!

ABTA No.Y2507
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