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CUSTOMER RATINGS are becoming an increasingly 
important factor to customers exploring their options in the 
travel market, according to research carried out by pricing 
specialists Simon-Kucher. 

The research, which looked at the opinions of around 
6,400 customers across 23 different countries, found that 
ratings play a major role in the way consumers decide to 
spend their money. The study revealed 56% of consumers 
check travel and hospitality ratings regularly, while 36% of 
surveyors said they add to the momentum of customer 
reviewers by creating their own ratings after making a travel 
or hospitality-related purchase.  

Notably, a third of respondents said they recently switched 
from their initial choice of business due to consumer ratings, 
with a further 40% admitting they tend to choose the highest 
rated option available when making a travel/hospitality-based 

decision. The research also found that half (50%) of people take 
advantage of customer ratings in order to make them feel 
better informed when making these decisions, with 30% 
maintaining ratings reduce the amount of bad purchases they 
make. However, just one fifth of participants claimed they 
would buy more of something with good ratings, with another 
20% claiming they would may more for higher rated products. 

Mark Billige, managing partner at Simon-Kucher, said: 
“Successful use of ratings has been a driving force allowing 
Amazon, ebay, Uber, AirBnB, TripAdvisor and many other 
platforms to harness thousands of smaller suppliers, while 
building huge levels of satisfaction and trust amongst 
consumers with minimal marketing spend.  

“The use by businesses of the power of ratings to 
influence customer behaviour is only going to grow further 
with time and across more sectors,” he continued. 

TAKING PRIDE of place in South Bank’s Archbishop’s Park, the world’s fastest city centre zip wire is returning to London for its third year 
running, featuring a string of enhancements set to add to the adrenaline-pumping experience. This year’s iteration includes a fourth zip 
wire to accommodate larger groups of thrillseekers, as well as an indoor meeting area equipped with Wi-Fi, with offers starting from £25 
per person for a group booking. Zip Now London returns to London on June 12, welcoming riders from the ages of eight and over.
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IT’S TIME to dust off the flower crowns and 
buy an industrial-sized bag of glitter – Butlin’s 
has released details of this summer’s Family 
Festival, taking place in the grounds of 
Somerset’s Minehead Resort. 

From June 21-24, the resort will be 
transformed into a social hub for families to 
spend some quality time together, featuring 
live music, street food-style eateries and a 
packed schedule of activities via the branch’s 
summer entertainment programme. 

The four-day event features an eclectic 
lineup of musicians, all of which will be taking 
to the outdoor stage for live performances. 
This year’s acts include ABBA: Here we go 
again, Sing F J Sheeran; and Salute: the story 
of Little Mix. Live character performances will 
also play a role in the festival’s feel-good 
vibes, with marmalade-loving Paddington and 
Mr Potato Head joining this year’s lineup. 

In typical Butlin’s fashion, guests can 
meet their favourite TV characters, including 
Mr Men and Little Miss; the Teletubbies; 
Billie and Bonnie; and the Skyline Gang. 
Interactive shows such as Animal Antics will 
also give festival goers a chance to learn a 
thing or two throughout the day. During their 
stay, families can explore Butlin’s Traditional 
Fairground or take part in a range of 
outdoor activities such as go-karting and 
cruising on mini Segways. 

Unlike the typical festival experience, 
customers will be relieved to hear there’s 
no need to bring a tent along to the 
Minehead Resort. 

Guests can enjoy a Family Festival break at 
the company’s Minehead Resort, Somerset, 
from £69 per person. This price is based on 
two adults and two children sharing a Silver 
Suite for three nights, arriving on June 21.  

A cracking season of chocolate in York 

WITH EASTER just around the corner, York is celebrating its status as ‘Britain’s Home of 
Chocolate’ with a duo of delicious events to treat sweet-tooths across the region. 

The Great York Bunny Search will see families exploring the streets of York in search of 
brightly coloured ceramic rabbits which have been stowed away in shop windows for keen-
eyed chocolate fans to discover.  All bunnies are decorated by local businesses and artists, 
some of which will be brought to auction via vistyork.org/easter. The event will take place 
between April 2-23, and all proceeds from The Great York Bunny Search will go to the York 
Teaching Hospital Charity.  

Chocolate fans can also go wild for the York Chocolate Festival on Parliament Street, 
taking place on April 19-22. Guests will be able to sample treats and pick up some 
chocolate making tips of their own along the way. Shambles Food Court will be home to an 
Easter egg trail, as well as a petting farm where guests can interact with their favourite 
furry friends. York’s Chocolate Story will also be organising the Easter Bunny’s Chocolate 
Egg Hunt, Chocolate Easter Egg Masterclasses and an enlightening Easter Tour, with eggs 
hidden across Treasurer’s House, Castle Howard and Beningbrough Hall. 

“You would be hopping mad to miss out,” remarked Paul Whiting, head of Visit York. 

travelbulletin.co.ukApril 5 20194

newsbulletin

SWEEPING THE CLOUDS AWAY... In celebration of 50 years on our screens, SeaWorld Orlando has 
launched its very own Sesame Street, including colourful characters and the resort’s first ever parade.

Butlin’s gears up for Family Festival 2019

CMV travels to 
Mozambique in a 

fundraising voyage for 
tornado victims 

IN AN effort to help the 
humanitarian crisis in 
Mozambique, Malawi and 
Zimbabwe, Cruise and 
Maritime Voyages (CMV) 
invited passengers to raise 
money on board its ship, 
Astor, which visited 
Maputo, the capital of 
Mozambique following the 
devastation of Cyclone Idal. 

Starting off with a 
sizable donation from 
CMV, the voyage managed 
to raise a total of £7,756 
for the relief programme; 
UK-based DEC (Disaster 
Emergency Committee). 

Speaking of the 
fundraising voyage, Chris 
Coates, commercial 
director of CMV said: “We 
have chosen to donate to 
the DEC, an umbrella 
emergency relief charity 
supporting 14 UK aid 
charities including; 
Christian Aid, Save the 
Children, the British Red 
Cross and Oxfam. This 
appeal has been well 
supported by passengers 
raising thousands of 
pounds to help the people 
of Mozambique, Malawi 
and Zimbabwe at this 
difficult time.” 

While Maputo was largely 
unaffected by the tornado, 
almost 1,200 square miles 
of Mozambique have been 
flooded, leaving thousands 
without food, clothing  
or shelter.  
To donate, visit 
https://donation.dec.org/ 
cyclone/ 
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TO MARK the Cuban capital’s 500th 
birthday, Havana Hotels & Resorts is 
offering a grand total of 500 free nights’ 
accommmodation in Iberostar’s Grand 
Packard, Parque Central and Habana 
Riviera resorts. 

Any guests booking four or more nights’ 
stay before November 16 will have a chance 
to enjoy an additional night in any of the 
three Havana hotels at no extra cost. The 
newly opened Iberostar Grand Packard 
offers room from £256 per night, while the 
Parque Central begins from £256 and the 
Habana Riviera starts at £144 per room, 
based on a standard room for two people. 

The promo code “500HAVANA” must be 

used on the Iberostar website to take 
advantage of the offer, which is only valid 
for the first 500 bookings, and is 
applicable for stays between February 1 
and November 16. 

Celebrate Easter with Warwickshire’s WarnerFest 

WARNER LEISURE Hotels is getting customers excited for Easter with the launch of 
WarnerFest 2019, headlined by TV presenter and BBC broadcaster, Jo Whiley.  

Whiley will act as host for the evening, with Warwickshire’s Studley Castle becoming 
home to a curated lineup of live music, including new bands and tributes to the greatest in 
rock and pop; before taking to the stage for her very own DJ set on April 13. 

Bookings for WarnerFest 2019 start from £199 per person for a two-night stay and £299 
for a three-night break. Both options are offered on a bed-and-breakfast basis, based on 
two people sharing a Stables room and arriving in Warwickshire on April 12. 

Iberostar Parque Central.

Reaching new heights 
at the Airports Expo 

THE GREATEST minds in 
aviation will be venturing 
to Olympia London for the 
fourth annual British-Irish 
Airports Expo, taking place 
on June 11-12.  

A wide selection of 
speakers and more than 70 
exhibitors have already 
been confirmed for the 
event, hosted by Heathrow 
Airport. Speakers include 
BBC security 
correspondent Frank 
Gardner; accessibility and 
assistance manager for 
easyJet, Celine McGuigan; 
Fiona Right, customer 
services and security 
director for Manchester 
Airport; and Paul Smith, 
consumers and markets 
director for CAA. 
Visit www.airports-
expo.com/register/

Libre rooms in Cuba to celebrate Havana’s 500th birthday
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FOLLOWING THE success of its inaugural 
season in the Caribbean, Celebrity Cruises’ 
flagship, Celebrity Edge, is set to make its 
European debut this May. 

The ten-night Iberian Peninsula cruise is 
set to sail from Southampton to the 
Mediterranean, and will be the only time 
the cruise company sails direct from the 
UK this year. 

With room interiors and spa designed by 
Kelly Hoppen MBE (from BBC Two’s 
Dragon’s Den), Celebrity Edge features a 
total of 29 restaurants, lounges and bars; 
including five complimentary dining options 
inspired by French, Mediterranean, Tuscan 
and New York favourites, as well as the best 
in sea food from the Ocean Grill. 

The cruise also includes ‘Le Petit Chef’ – a 
unique multimedia experience in which a tiny 
3D chef prepares your meal at your table. 

Among the ship’s features is Eden – a 

relaxation space with the name inspired by 
the sanctuary’s surrounding gardens – as 
well as a rooftop deck; equipped with 
private cabanas, swimming pool, running 
track, and three-deck-high martini-glass 
Jacuzzis. The deck and rooftop garden will 
also be the setting for live music 
performances and a full-sized cinema 
screen, so guests can enjoy the comforts of 
dry land from the middle of the ocean. 

Celebrity Edge calls at Bilbao, La 
Coruña, Lisbon, Gibraltar and Palma De 
Mallorca before finally arriving in the Italian 
capital of Rome. 

Customers can enjoy an Ocean View 
stateroom on board the ten-day cruise from 
£1,379 per person – a saving of £270 
compared to standard pricing. Price includes 
meals and entertainment, as well as taxes. 
For more information, call 0800-441 4054 or 
visit www.celebritycruises.co.uk  
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MEAT FREE IN THE MALDIVES... Catering to the growing popularity  of veganism across the globe, the 
Harawalhi Island Resort has announced a vegan-oriented restaurant – JFK (Junt Food Kitchen).

Sailing sale with Royal Caribbean 

ROYAL CARIBBEAN has launched a series of on-board offers, including buy-one-get-
one-half-price offers and free Wi-Fi on selected 2019-20 sailings in an effort to 
encourage holidaymakers to experience a cruise this summer.  

Customers can enjoy a 14-night Mediterranean voyage with the line’s Explorer of the 
Seas, sailing from Southampton on July 21, starting from £2,270 per person based on 
two people sharing an Interior stateroom, with the option to upgrade to an Ocean View 
stateroom for an additional £130 per person. 

For customers hoping to explore the bohemian streets of Northern Europe, the 
Independence of the Seas visits Paris, Normandy, La Coruña and Bilbao on a round-trip 
from Southsmpton, setting sail on August 24. Prices start from £1,200 per person for the 
six-night cruise, based on two people sharing an Interior stateroom, with Ocean View 
Staterooms available for an extra £200 per person. 

Likewise, on May 9 holidaymakers can travel from New York on a nine-night voyage 
across the Caribbean onboard Anthem of the Seas, visiting Bermuda, San Juan, Puerto 
Rico and Cape Town; with prices starting from £1,489 per person, including flights from 
Heathrow. All offers are subject to availibility. 
For more information on visit www.royalcaribbean.co.uk or call 0844 493 4005.

Celebrity Cruises makes debut departure from UK

EL AL sets sights on the 
Windy City  

TO MEET the growing 
customer demand, EL AL 
Israel Airlines has 
announced plans for non-
stop flights between 
Chicago and Israel. 

The route marks EL AL’s 
eighth destination in the US, 
joining New York (JFK and 
Newark), Boston, Los 
Angeles, Miami, San 
Francisco, Las Vegas and 
Orlando. It is expected to 
have three weekly non-stop 
flights to and from Chicago’s 
O’Hare International Airport, 
and intends to maintain ties 
between Chicago’s  
300,000 Jewish population 
and Israel.  

“Chicago is the third 
largest metropolis in the 
United States and is one of 
the important academic, 
cultural, industrial and 
business centers,” said 
Michael Strassburger, vice 
president of commercial 
and industry affairs at El 
Al. “The state is considered 
an especially attractive 
tourist and business 
destination. EL AL plays a 
special role in the ties 
between the diaspora and 
Israel, and we are pleased 
to bring another major 
destination in the United 
States closer to Israel, 
enabling tens of thousands 
of additional tourists to 
visit Israel annually.”  

The routes are expected 
to launch in the beginning 
of March 2020, and tickets 
are currently on sale.
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Princess Cruises supersizes its 
Australian programme  

PRINCESS CRUISES has unveiled its biggest ever Australia 
programme, which includes record capacity in Sydney and 
Adelaide and the deployment of its two newest ships.  

The 2020-21 programme, which goes on sale from April 
11, 2019, offers holidaymakers a choice of 123 cruises, with 
five Princess ships departing from six ports across 
Australia between October 2020 and April 2021.  

Princess will visit almost 80 destinations in 19 countries 
and increase the number of cruise days to its highest ever 
level. The programme features visits to 14 UNESCO World 
Heritage sites and a range of late-night departures. 

The season will see the line's newest ship, the 3,560-
guest Majestic Princess, return to Australia for her third 
season to sail alongside sister ship, Regal Princess, which 
will make her inaugural visit. Both vessels will be based in 
Sydney and offer 35 cruises between them, boosting 
Princess Cruises' Sydney capacity to record levels. 
For more information, go to www.princess.com/holiday 

AGENT INSIGHT
with...

Eileen Saunders - Travel Counsellors

THE CLOCKS went forward last weekend 
and British summertime officially began so 
we can now start looking forward to 

warmer weather and longer days. 
In February, we already had a taste of summer 

with temperatures reaching 20°C, the highest 
temperature for that month since records began. 

We had to take advantage of the weather so 
we headed off to Cambridge for a couple of 
days. We stayed at the Hilton which, with its 
central location and comfortable 
accommodation, was a good choice. 

Cambridge is one of the most visited cities in 
the UK, attracting visitors from home and 
abroad. It is a small city and the centre is traffic-
free so walking is the best way to get around. We 
booked a guided walking tour, taking in the main 
highlights of the city, which was very enjoyable. 
Our guide showed us places we would never 
have found by ourselves.   

When visiting Cambridge, one of top things to do 
is to go punting on the River Cam along the “Backs” 
(backs of the colleges). This is worth doing at any 
time of year but on a warm sunny day in February, 
without the summer crowds, it was perfect. 

There is so much to see and do in Cambridge 
and we managed to fit in such a lot in our limited 
time there. We visited King’s College and 
listened to the world-famous college choir and 
we even managed to get the last couple of 
tickets available to see the “Cambridge 
Footlights” the annual student’s review.  

Our seats were in the front row and my 
husband warned that the cast might single us 
out sitting so close to the stage – and it turned 
out that he was right. Within minutes of the start 
of the show during a Sherlock Holmes sketch, I 
was singled out and revealed as the murderer – 
and sworn at which caused much hilarity. The 
show was completely bonkers but very funny! 

We had a great time in Cambridge and while 
eating and drinking outside in the sunshine, I had 
to keep pinching myself that it was February. 

Cambridge is a beautiful historic city and it 
has something for everyone; and with UK  
breaks becoming increasingly popular, it is 
somewhere that is definitely worth 
recommending to your clients.
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Wonderful ‘Wanderwege’: 10 new 
hiking routes in Germany 

FROM EASY, family-friendly 3km paths to hefty 25km trails; 
ten new hiking routes have been announced in Germany, 
certified by the German Ramblers Association. 

Meandering through pleasing landscapes to historical 
towns and villages, the new routes are situated through 
the regions of Baden-Wurttemberg, Bavaria and North 
Rhine Westphalia. Beatrix Haun, director of the GNTO UK 
and Ireland, said: “Hiking is one of the most perfect ways 
to get to know a country. When you take in the beauty of 
the surrounding landscapes, exploring routes at your own 
pace, you can discover the welcoming local restaurants 
and make friends along the way. Best of all are the 
memories you take home with you, feeling refreshed and 
relaxed from Germany’s spectacular natural landscapes, 
fresh air and satisfying hiking trails.” 

Standout routes include the 21km ‘Seven-Berge-Weg’ 
– a challenging path scaling seven mountains via the 
surrounding forests and meadows; or the circular  
‘Niesetalweg’ route stretching 25km through the eastern 
Westphalia, starting at Marienmuenster Abbey, along the 
‘Way of the Cross’ with the chapel at nearby Castle 
Vörden.  Alternatively, the 8km ‘Rundweg Bussard’ in the 
Bavarian Forest is a treat for foodies – taking in small, 
local restaurants and regional food specialities along the 
way. Art lovers should head for Stuttgart and the nearby 
‘TalaueKunst Weg’ – a 4.5km circular trail that will 
comfortably lead walkers through the landscaped Talaue 
park, the nearby natural flood plains by the river and old 
town of Waiblingen, with its impressive half-timbered 
houses and home to many works of art created by 
renowned German artists on public display. 

The destination has regional ‘hiking days’ during the 
year to raise awareness of routes and the regional 
highlights. The National Hiking Day is on May 14 and 
later in the year, there is the Healthy Hiking Day event 
on September 14. 

The German National Tourist office has put together an 
interactive map which agents can access to help would-be 
wanderers plan a personalised route along with hiker-
friendly accommodation displayed along the way.  
Go to www.germany.travel for more details. 

newsbulletin
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DURING JANUARY and February, Riviera Travel ran an incentive for agents to be in with the chance to win a holiday for two, travelling to either South Africa or Vietnam and Cambodia on one of the operator’s escorted tours, or a Budapest-to-the-Black-Sea river cruise. Pictured with Riviera’s Paul Mellon is Samantha Smith of Ocean World Travel, who was the lucky winner.

AGENT incentives
●   IN CELEBRATION of ten years of 
Trafalgar’s ‘Be My Guest’ experiences, 
agents can claim a Hello Fresh recipe box 
for every booking secured by the end of 
April. Launching in 2009, the concept has 
grown to more than a hundred experiences 
around the world and sees passionate 
hosts open up their homes and businesses 
exclusively for Trafalgar’s guests. 
Agents that secure any Trafalgar 
Worldwide 2019 booking before April 30 
will qualify and can claim their ‘Classic 
Box’ voucher by emailing 
agency.sales@trafalgar.com. This incentive 
runs alongside Trafalgar’s Guided Rewards 
programme, so agents can also earn £50 of 
rewards with every booking (for two 
persons) secured, and redeem prizes from 
a wide variety of categories. 

 
●   THROUGHOUT APRIL, agents can earn 20 
points per booking with Carnival Cruise 
Line’s Loyalty Rocks Club incentive. 
These points have the value of £20 and 
can be exchanged for a variety of treats. 
To register for the Loyalty Rocks Club, 
go to www.LoyaltyRocksClub.com 

 
●   SERENITY HOLIDAYS is offering travel 
agents £200 towards a team night out as a 
reward for booking a total of five 
package holidays from any of its three 
brands: The Gambia Experience, Goa 
Experience or Cape Verde Experience. 
Agents can add extras to the packages, 
such as excursions, cultural experiences 
and widlife adventures. The cash reward 
applies to package bookings made until 
May 31 by any member of a branch. To 
receive the prize, the five bookings 
across the team need to be registered by 
emailing trade@serenity.co.uk by June 5. 
For more information about the packages 
on offer, log on to www.serenity.co.uk 

agentbulletin

● £100 Love2Shop vouchers and 
San Diego beer to be won. 

 
● Win a case of Prosecco with 

Sense5Stars. 
 
● Win accommodation and park 

tickets for the family at Europa 
Park in Germany.
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Japan, Singapore and South Korea are 
top of the ladder for easy visas 

THE HENLEY Passport Index has awarded Japan, 
Singapore and South Korea the joint top spot on its ranking 
of countries for easy access for their citizens with a visa-
free/visa-on-arrival score of 189. 

Following a visa-exemption from Uzbekistan, Germany 
sits in second place, with a score of 188. Five countries now 
share third place – which is based on data from the 
International Air Transport Association (IATA) – Denmark, 
Finland, France, Italy, and Sweden, all scoring 187.  

The UK and the US look increasingly unlikely to regain 
the top spot they jointly held in 2015, with the UK now in 
fifth place with a visa-free/visa on arrival score of 185, and 
the US in sixth, with a score of 184.  

The UAE continues its upward trajectory and is now just 
one spot away from entry into the top 20. After the 
formalisation of a mutual visa-waiver agreement signed 
with Russia, UAE passport holders can now access 165 
destinations without a prior visa. This score marks a steep 
ascent from the position the UAE held a decade ago, when 
the country shared joint 61st place with Thailand and 
Zimbabwe, and had a visa-free/visa-on-arrival score of 52. 
Another success story is Albania, with the Albanian 
passport climbing 28 places over the past ten years – 
citizens can now access 116 countries without a prior visa. 

Afghanistan and Iraq remain at the bottom of the ranking 
with a score of just 30, a position one or both countries 
have occupied throughout the index’s 14-year history.   

newsbulletin

PIZZA THE ACTION... Carnival Cruise Line delivered pizzas to 
select partners to celebrate the launch of the ‘Pizza Anywhere’ 
function on its app for passengers. This is the latest addition to an 
app that already offers services such as pre-cruise purchasing of 
excursions, onboard dining reservations and online check-in. 
Pictured from the left is: Hannah Beagley from Carnival Cruise 
Line, with Shamaura Prause, George Georgiou, Dean Jeffries and 
Harvey Whitbread, all from Ocean Holidays.
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Qantas marks one year of London-Perth flights with sky-high stats 

A YEAR on from Qantas launching a non-stop flight from London to Perth – the only direct connection between 
Europe and Australia – the Australian national carrier’s CEO Alan Joyce released a report card showing the 
positive effects of the route. The report is based on independent data analysis by Deloitte Access Economics and 
it found that 71% of international visitors on the route chose to stop over in Perth, which helped to drive more 
than 1.1 million visitor nights spent in the state of Western Australia. 

Strong customer demand has seen the flights average at 94% full. Average flight times between London and 
Perth averaged at 16 hours and 5 minutes, with the fastest flight being 15 hours and 15 minutes. 

UK residents make up the majority of overseas passengers at 31%, while just under 60% of passengers on the 
London-Perth leg are from Australia. Qantas has seen a 30% increase in the total number of passengers 
travelling between London and Australia via Perth – including a 7% increase in visitors from the UK travelling to 
the capital of Western Australia. 

“Despite all the complicated logistics and technical challenges, there have been only been four cancelled 
flights out of 720 planned services for a reliability rating of 99.5%. That’s a credit to the literally hundreds of 
Qantas people behind the scenes involved in making everything work smoothly,” Mr Joyce commented. 
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Where Am I?

Rising up amongst the ancient monuments of this UNESCO World 
Heritage Site this tower is one of this country’s oldest functioning 

temples. The temple is dedicated to Shiva and rituals can be observed 
in the mornings & the evenings. The pillared hall interior feature 

intricate sculptures and murals which have survived the centuries too.

Fill in all the squares in the grid so that each row, column and each of the 

3 x 3 squares contains the digits 1-9. 
Once you have completed the puzzle, simply identify the numbers that relate 

to the letters, A, B, C and D then e-mail the solution, with your name, 

company name, and full postal address plus phone and ABTA number if 

applicable to: 
 
competition@travelbulletin.co.uk 

Closing date for entries is Thursday, April 11th. Solution and new puzzle  

will appear next week. 

The winner for 22nd March is Jeanette Crosdil, Thomas 

Cook in Bognor Regis. 

March 22nd Solution: A=1    B=6    C=4    D=9

Number: 014

Across  
1. Hotel chain, part of Wyndham (4,3) 
4. Prince William recently presented this award 

to Harry Kane (3) 
6. Mahon, Menorca airport code (3) 
8. South American country (7) 
9. Known as the national drink of Greece (4) 
10. Aka the Garden of England (4) 
12. Canal linking the Med with the Red Sea (4) 
13. Currency of 16 Across (4) 
16. Funchal is the capital (7) 
17. Drama series, Killing ___, recently 

nominated for a BAFTA (3) 
18. Flag carrier of the Netherlands (3) 
19. Principality in the Pyrenees (7) 
 

Down  
1. Disney character taking flight at a cinema 

near you (5) 
2. Dramatic Falls on the border of Argentina  

and Brazil (6) 
3. Capital of Greenland (4) 
4. Picturesque Cornish fishing village on 

Mount's Bay (9) 
5. North African country (5) 
7. This huge structure by Lake Mead is a 

popular tourist attraction (6,3) 
11. Cruise Line, based at Carnival House, 

Southampton (6) 
12. Luxury safari specialist (5) 
14. Ferry operator with UK base at Holyhead (5) 
15. Capital of Peru (4) 

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?  
Please see page 26

Crossword

 Su Doku

N
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r: 
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4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

➠A

➠B

➠C

➠D
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Mixed news for the travel industry 
amid Brexit uncertainty 

RHYS GRIFFITHS, partner at Fox Williams, gave agents at 
The Travel Network Conference (TTNG) an update on the 
impact of Brexit on the travel industry. He said a no-deal 
Brexit was still “very much a possibility” and advised 
agents to “understand the issues and be prepared”. 

In regard to flights between the UK and the EU, Mr 
Griffiths said the EU and the UK have agreed to a 12-
month extension to the open skies arrangements so UK 
carriers can continue to fly into and over the EU. This 
means agents can reassure customers that flights will 
continue between the UK and the EU for at least 12 
months in the event of a no-deal Brexit. However, there is 
no similar arrangement in place for bus and coach travel 
between the UK and the EU, which could affect coach 
operators as well as the professional competence 
certificates of British bus drivers. 

Agents should advise customers that drivers will need 
an International Driving Permit for the EU post-Brexit. 
These cost £5.50 and are available from most post offices. 

Post-Brexit, British travellers will need passports issued 
within ten years and with at least six months validity to visit 
the EU. From 2021, there are plans for a visa for non-EU 
citizens that would last three years and cost seven euros. 

Insolvency protection will become more complicated in 
the event of a hard Brexit, Mr Griffiths cautioned as 
mutual recognition of insolvency protection will end. EU 
companies will not be able to use EU insolvency 
protection when selling to UK customers and vice versa.

Festival of rail breaks with Ffestiniog 
RAIL HOLIDAY specialist Ffestiniog has launched four 
short-haul itineraries, departing in May and June. 

Departing on May 15, a wildlife-focused 12-day trip 
through the Romanian Danube Delta and the Carparthians 
costs from £2,320 per person twin share. On May 16, an 
‘Elbe – Sea to Source’ 15-day trip in the Czech Republic 
departs at a cost of £2,270 per person twin share. 

On June 13, a 15-day trip through the German, Swiss, 
Italian and Austrian alps departs with prices starting at 
£2,030 per person twin share. On June 15, a five-night trip 
focused on Switzerland’s Lake Lucerne departs, priced 
from £1,645 per person twin share. All prices include 
travel from the UK, either by rail or air to Europe.  
For more information, go to www.ffestiniogtravel.com   
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ABTA advises members on energy 
usage and carbon emissions 
WHILE ONLY applying to a small proportion of its 
members, ABTA released guidance on compliance with a 
mandatory government initative on energy usage and 
carbon emissions, which came into effect this month.  

The  Streamlined Energy and Carbon Reporting (SECR) 
framework aims to simplify the way in which applicable 
companies report their energy use and carbon emissions, 
and provides information to help businesses be more 
environmentally sustainable and save costs. 

ABTA has guidance for members on the SECR 
framework, including information on who the scheme does 
and does not apply to, exemptions, how and when to report, 
and what information should be provided to comply. 

Not all companies will need to adhere to the new 
scheme – it will apply to around 12,000 UK companies, 
including listed and large companies. The legislation 
introduces new obligations for these companies to report 
on their carbon emissions, either as part of their annual 
report, or as a standalone energy and carbon report. 

In addition to SECR, there is a range of current and 
future carbon legislation the travel industry should also be 
aware of. For example, the Energy Savings Opportunity 
Scheme (ESOS), a mandatory energy assessment scheme 
introduced in 2014, still exists and compliance with ESOS 
will help companies comply with SECR.

newsbulletin

PURIM PARTY ON THE PIER... El Al UK celebrated its fourth annual Purim party in March at The Glass 
Room on London’s Embankment Pier, featuring a cruise of the Thames. As well as celebrating Purim 
with spectacular fancy dress, agents won awards for outstanding sales performance.   

Scenic helps 
customers get ‘appy  

SCENIC LUXURY Cruises & 
Tours is offering guests an 
app to help them make the 
most of self-guided 
excursions while onshore. 

The Scenic Tailormade 
app can be uploaded to 
Apple and Android phones, 
giving guests a self-
guiding GPS device.  

Via its Independent City 
Tours function, the app 
offers more than 240 tour 
options in more than 140 
locations, featuring 
narrated commentaries for 
1,500+ points of historical 
and cultural interest. 

For guests seeking a 
more active experience 
while on dry land, the app 
includes 50 custom-
designed cycling options 
that can be used with 
Scenic’s electric bikes. 

To improve the onboard 
experience, the app is 
fitted with a Riverview 
Commentary system which 
can be automatically 
activated at highlights 
along Europe’s major 
waterways. Additionally, 
the My Cruise function 
allows guests to access 
information about the daily 
cruise programme, 
including free activities 
and optional excursions 
and experiences. This 
function also offers an 
electronic travel wallet for 
storing documents and a 
badge scan option. 
For details, go to 
www.scenic.co.uk/ 
tailormade 

Small is beautiful with 
Indus Experiences’ new 

group tours 
SOUTHERN ASIA specialist 
Indus Experiences is 
introducing a new 
collection of escorted small 
group tours, along with a 
stand-alone brochure.  

The new brochure 
includes eight tours, 
including trips to India, 
Vietnam and Cambodia, Sri 
Lanka and Uzbekistan, 
which is a new destination 
for Indus. They have been 
designed for small groups 
of eight to 14 participants, 
led by local tour escorts.  

The accommodation 
ranges from boutique 
hotels on tea plantations to 
luxurious jungle lodges, 
and from houseboats to 
beach hideaways. 

"The new tours have 
been planned with exactly 
the same care and attention 
as our bespoke holidays. 
They are aimed at travellers 
who are keen to be part of a 
small group of likeminded 
guests − people they can 
truly connect with while 
they explore the fascinating 
cultures of Asia at a relaxed 
pace," said Asiya Zargar, 
director of marketing.

Advice for agents following Wow Air collapse 

FOLLOWING THE news last week that Wow Air has collapsed, leaving thousands of 
passengers stranded or needing to rebook flights, a spokesperson for www.jetcost.co.uk, 
offered advice for agents with passengers who have been affected. 

“Those with travel insurance, or those that have booked with a credit card or through a 
travel agent, should be able to receive compensation; but those without might be facing a 
financial loss from the situation, as well as the stress of having to re-book their flights,” 
said Alana Gomez on behalf of the price comparison site. 

“While it is sad news for the industry, it also shines a positive light on other airlines, who 
often offer ‘rescue fares’ at a discounted rate for those affected by the troubles, and this 
time should be no different,” she added. 
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IT WAS smooth sailing for Liverpool agents 
as Travel Bulletin pulled into port last week 
for its highly anticipated Cruise Showcase. 

Local agents had the chance to network with 
some of the biggest names in cruising and 
learn more about the exciting destinations 
they serve, with top insights delivered by 

tourism boards. Afloat with fun, our 
educational evening also saw attendees 

wined and dined and, in a wave of 
excitement, pick up some top holiday prizes!

HEADLINE SPONSORS

eventbulletin

#TBSHOWCASES

CRUISE TO VIENNA… Amanda Coleman from Hays Travel was the 
lucky prize winner of a FAM trip to Vienna, presented by 
CroisiEurope’s John Fair. 

GIVE IT UP FOR GUERNSEY… Steven Jones from Travel Counsellors 
was the lucky winner of Visit Guernsey’s grand prize, receiving a 
weekend trip for two from the tourist board’s Wendy Pedder (right) 
and Georgina Oakley.

HAMPER WIN… Karen Delorme (left) from Cruise & Maritime 
Voyages was on hand to present a Whittard Of Chelsea 
Hamper to raffle winner Rosanne Coleman of Thomas Cook.

EXPERIENCE EGYPT… picking up her on the spot prize bag of 
Egyptian goodies is Eleanor Cotton from Book in Style with Travel 
Bulletin’s Simon Eddolls.

WARM RECEPTION…we say hello 
to Travel Counsellors Andrew 
Whitmore and Rebecca Whitmore 
during the drinks reception.
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Want to get in on the #TBShowcases action?  
Our next event will be the Pacific Islands Showcase taking place in Chester on April 15. 

To confirm your place or find out when we will be hosting our next event near you 
contact events@travelbulletin.co.uk  

15travelbulletin.co.uk April 5 2019

eventbulletin

RIVIERA REWARDS… Emma Rodgers from Riviera Travel presents 
Gary Jacks of Lemon Tree Travel with a £50 Love2Shop Voucher in 
our raffle draw. 

SHOP WITH VIKING… Jenny Wade from Viking Cruises presents 
Frederick Simm from Luxury Travel Consultancy with a £50 
John Lewis Gift Voucher. 

TRADE TREAT… Emma Rignall (left) from Not Just Travel collects her 
prize of a £50 Touchdown Travel Voucher from Norwegian Cruise 
Line’s Kirsty Webb.

SHOWCASE READY… we welcome Becky Melia and Tom Melia from Not Just Travel to our Cruise Showcase.

PRIZED BOTTLE… showing off her product knowledge, Charmione 
Lloyd from TUI was the winner of our game of Bingo, winning a 
bottle wine which was presented by Travel Bulletin’s Simon Eddolls.

S04 TB 0504 2019 News 3_ PixMix_Layout 1  02/04/2019  15:18  Page 15



Industry  
Insight by...

David Moon, head of business development at Advantage, talks about the 
recruitment challenges facing the UK travel industry.

IT WAS reported that the number of people in work 
in the UK has continued to climb, with a record 32.7 
million employed between October and December, 

according to the Office for National Statistics. This is 
obviously good news for the UK, but it poses a 
challenge for employers. It has become obvious over 
the last couple of years that there is a real challenge 
for travel agents to fill job vacancies. While this has 
come into sharp focus lately, I don’t think this is a 
recent phenomenon. 

There are a number of reasons why this is the case. 
For one, our industry is probably not the highest-paid 
sector in the jobs markets. We face competition – and 
not just for financial reasons – from other industry 
sectors. Are we doing enough to retain the talent we 
have? Are we open as an industry to bringing new 
talent, untested talent? 

So, what can we do to help 
ourselves? 

Firstly, if you look at many 
travel recruitment adverts, 
they mainly ask for x number 
of years’ experience etc. 
Unless we change this approach, I can see the 
challenge we have.  

For travel agents, whether business or leisure, 
many roles are customer facing. In that context what 
are the main skills that we need in a person? Is it the 
technical knowledge to do the job or the right attitude 
to deliver the service? 

Ideally, we want both but, as we know, that pool of 
people is diminishing. It’s the “skill” versus “will” 
conundrum. From my previous experience, some of 
the top sales people I have employed started off with 
no previous travel experience. However, they had the 
willingness to learn the technical skills but naturally 
possessed the ability to engage with customers, make 
them feel special and ultimately deliver the sales. 
Because of the love of interacting with other people, it 
was never a chore for them to put on a smiley face 

when a customer asked for help or wanted to book. 
These are the people who will go the extra mile for 
you. It about getting the right people in the right role – 
or “Aces in their Places”. 

Of course, building up their knowledge, working 
with them regularly, helping them understand the 
industry jargon and learning about destinations does 
take time and effort. However, from past experience 
it’s an effort worth making. 

At Advantage, we have a partnership which helps 
members hire apprentices and a number of our 
members have their own apprenticeship programme 
which they run on an annual basis – it all helps bring 
in new, young talent. 

I think we generally undersell ourselves with what 
our industry can offer a person. If you think about all 
the different job sectors there are, and the different 

types of roles there are, 
there is almost certainly an 
opportunity for career 
progression, for the 
ambition. 

Other industries may be 
better paid, but I am not aware of an industry that 
offers so many opportunities and great experiences. 
Industry events and fam trips provide great 
opportunities that you would may not get the chance 
to experience if you are not working in the industry.  

The top take away is that the industry needs new 
skills in order to remain relevant to the end user. When 
you think of all the media, digital and technology roles 
our industry has created, and investment in these 
areas continues. The point is the industry is diverse, 
and I know a lot of people who have made a lot of 
money and have been paid well working in travel. 

While we are may not be considered the highest 
paid industry its worth considering this. I was once 
told “travel may not make you a millionaire, but on 
occasions, it will let you live like one”. Never a truer 
word spoken! 

"Do we want techincal 
knowledge or the right attitude 

to deliver services or both?"

bulletinbriefing
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SWISS introduces 
Premium Economy Class 
TO FURTHER strengthen its 
position as a premium air 
carrier, Swiss International 
Air Lines (SWISS) is to 
introduce a new Premium 
Economy Class on its long-
haul aircraft. 

The additional travel class 
will supplement the three 
existing classes – First, 
Business and Economy – 
from spring 2021. The new 
product will initially be 
available on the company’s 
Boeing 777-300ERs, with 
each aircraft offering 24 
Premium Economy seats, 
before being rolled out 
across the airline’s entire 
long-haul fleet. 

For Economy Class 
travellers seeking more in-
flight comfort, the new 
product will feature a 
newly developed seat 
giving 25% greater recline, 
20% greater seat pitch and 
a 10% wider seat thus  
providing better legroom 
and movement. “All in all, 
our Premium Economy 
Class travellers will enjoy 
a substantially stronger 
sense of personal space,” 
said Tamur Goudarzi Pour, 
the company’s chief 
commercial officer.  

The airline will embark 
on the cabin conversion 
work required in winter 
2020/21.

austria&switzerland

THE AUSTRIAN National Tourist Office is 
helping holidaymakers hit the reset button 
and take a time out in nature with a 
‘mindful’ holiday.  

Tapping into the heightened desire from 
consumers for more breaks that centre on 
wellness, the destination is highlighting its 
scenic surroundings and the many ‘back-to-
nature’ experiences that can help them to 
nourish their minds, bodies and souls. From 
wandering across a quiet Alpine pasture to 
hearing the gentle cascade of a mountain 
stream, from walking down a forest path in 
the morning fog to breathing the fresh 
mountain air; it’s these small moments and 
immersion in nature that combine for 
significant health-benefits. In exemplification 
of this point the tourism board recently 
invited three busy Londoners to explore its 
landscapes, where they could focus on 
themselves, far from the disturbances and 
disruptions of daily urban life.  

One of the participants travelled to the 
wild Ötztal Alps, which features the Stuiben 
Waterfall in the Naturpark Ötztal, Tirol’s 
highest waterfall, and said: “It was nice 
when we were hiking to just not really think 
about anything and just be able to try and 
clear your mind…In Austria I definitely had 
the chance to take some time out and to be 
in a beautiful place with mountains and to 
recharge a little bit.” The other participants 
made their way to the Zell am See-Kaprun 

region in SalzburgerLand. During the 
midsummer months the waters of Lake Zell 
make for a good time to rent a boat and row 
the waters along with guided hiking tours 
available to the surrounding summits and 
hikes for families aplenty. Their thoughts on 
their respective Austrian breaks can be 
seen on the videos accessed via the website 
address below. 

For more wellness inspiration, the 
Saalfelden-Leogang region offers nine 
‘Vitality Trails’ whilst in the village of St. 
Anton am Arlberg in the Tyrolean Alps (and 
now in its fourth edition for September 5-8 
2019) there is the Mountain Yoga Festival, 
during which visitors can calm the mind 
and practice their different Yoga positions 
against a magnificent backdrop.  

Mindful eating can also be achieved in 
Austria as most of the produce, dairy 
products, and meat are sourced locally. 
Hochkönig in SalzburgerLand for example 
is not only a leading hiking destination, but 
the culinary experience is a real attraction 
here as it is also the world’s first certified 
vegan region supported by the many vegan 
partner farms, alpine huts, restaurants, 
cafes, bakeries, and accommodation 
providers. Whilst here, visitors can try one 
of the herbal hikes and visit the herbal 
farms of the region. 
For more information go to 
www.Austria.info/mindfulness 

Arrive & revive: finding your inner calm in Austria
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ARENA RAIL Holidays has expanded its range 
of Switzerland itineraries for 2019 including a 
tour of the ‘Grand Swiss Railways’.  

Running over ten days, this tour will see 
locomotive enthusiasts experience the 
country’s idyllic mountain scenery on five 
iconic railways, winding through the white 
Alpine peaks to the shores of Lake Geneva. 
Travellers will embark on the Gotthard 
Panorama Express to the Mediterranean 
lakeside resort of Lugano; catch the 
Bernina Express through the high mountain 
pass; indulge in a three-course meal on the 
Glacier Express; ascend 14,000ft. to the top 
of the Matterhorn on the Gornergrat Bahn; 
before crossing rolling hills and green 
meadows on the Geneva Golden Pass.  

The tour also includes a trip to the Swiss 
Transport Museum in Lucerne, home to an 
extensive collection of rail exhibits such as 
a scale-model of the Gotthard railway and a 
purpose-built simulator of the Swiss 
Federal Railways’ high-speed train. 

The tour is priced from £1,895 per person, 
based on two sharing and includes nine 
nights' bed-and-breakfast accommodation, 
return Eurostar from London St Pancras to 
Strasbourg, meals, all excursions and 
connecting rail journeys, coach transfers 
and services of a tour manager. Departures 
are available on June 7 and August 30.  
For more information visit 
www.arenarailholidays.co.uk or call 01858-
435644. 

A lotta-chocca fun to be had in Geneva this spring 

WITH EASTER fast approaching, Geneva is encouraging families to hop on over this spring, 
take advantage of its ‘Easy Break’ package and to indulge in the sweet treats produced by 
some of its top chocolatiers.  

Agents can recommend the ‘Chocolate Flavours Tour’, the latest tasting experience to 
take the city by storm. During this three hour tour, by land and lake, holidaymakers can 
visit some of the country’s finest award-winning chocolatiers and learn the secrets of the 
origins and manufacturing of Swiss chocolate along with the chance to taste an array of 
mouth-watering creations, including pralines, truffles and pastries.  

For those holidaymakers keen to further indulge their sweet tooth, agents might also 
like to recommend the guided tours of Chocolate Stettler or a visit to Festichoc, Geneva’s 
chocolate festival which brings together 34 artisans from across the country. 

Beyond the chocolatiers, the city break destination has a wealth of other attractions 
easily accessible to visitors with an ‘Easy Break’ package. With this they can enjoy a guided 
visit around the cultural landmarks of the old town, including complimentary admission to 
the museum of their choice, a mini train tour and a scenic lake cruise. It also includes 
complimentary public transport during their stay with the Geneva Transport Card and 
starts from £39.82 per person.  
For more details visit www.geneve.com  

travelbulletin.co.ukApril 5 201918
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WITH AN ever increasing interest in travel to Vienna and in light of the growing numbers visiting 
Austria’s number one tourist attraction, Schönbrunn Palace is constructing a new arrival centre. The 
newly designed entrance will include a new footpath, green areas, extended parking availability and a 
new bus park as well as a storage facility for group baggage. The first section will be finished mid-
2019 and second section mid-2020.

A perfect pairing  
for Newmarket’s 
escorted tours 

WITH AN abundance of 
fresh air, pristine waters, 
colourful cities and scenic 
sights, Austria and 
Switzerland have been 
reported as two of the 
best-selling destinations 
for Newmarket Holidays.  

The operator’s 
commercial director Dave 
Sharman explained: 
“They are the perfect 
destination for escorted 
touring as every place 
visited takes your breath 
away, and the friendly, 
charming hotels in resort 
towns away from sun-
worshipping tourists are 
the perfect base for a 
stay. On top of that, the 
included excursions are a 
true highlight as clients 
will experience the 
wonderful views from an 
excellent raised vantage 
point onboard a 
comfortable coach.”  

The operator has 
holidays departing from a 
selection of airports 
between April and June 
timed for when the 
countryside is in full 
glory and also in early 
autumn when snow can 
be seen on the hilltops 
but the low lying levels 
can be comfortably 
enjoyed. 

New from the operator 
is ‘The Glorious Austrian 
Tyrol’ with includes visits 
to St Anton, Lake 
Constance and fairytale-
like Neuschwanstein 
Castle. Half-board 
accommodation and 
flights are included with 
prices starting from £649 
per person. Alternatively, 
‘Swiss Alpine Glories’ is 
well suited for solo 
travellers, with 2019 
departures incurring no 
single supplement and 
prices starting from £779. 
Visit 
www.newmarketholidays.
co.uk for more details.  

Going loco on the Grand Swiss Railways with Arena Rail
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Turn(er)ing Heads: See Lake Lucerne with the 
master of English Romanticism 

THE LUCERNE Art Society, sponsor of the Museum of Art 
Lucerne, is celebrating its 200th anniversary in 2019 with a 
summer exhibition: ‘Turner. The Sea and the Alps’. 

Running from June 6 to October 13, the museum will 
show a selection of Turner's masterpieces, with some 100 
pieces from the Tate Gallery collection in London returning 
to the place where they originated some 200 years ago. 
Joseph Mallord William Turner (1775–1851) sought out the 
beautiful and the sublime, taking him to Switzerland, where 
he studied the unique interplay of light and weather, lakes 
and mountains combined with a fascination of the powerful 
and menacing face of nature. The focus will be on the 
Lucerne and Lake Lucerne region, however Turner’s travels 
in general will also be discussed: his crossing the sea and 
his representation of the Alpine world. 

The exhibition makes for a must visit for those clients 
visiting the region and keen to explore its culture. The 
Lucerne-lake region is situated in the centre of Switzerland 
and the city of Lucerne can provide century old sights such 
as the Chapel Bridge and historic Old Town, museums, 
shopping, and festivals throughout the year. The region also 
contains mountain-based recreational opportunities, 
railways and cableways, along with Mount Rigi, Mount 
Pilatus, Mount Titlis, Mount Stoos, Stanserhorn making for 
popular excursions. 
Visit www.luzern.com for more information. 

Long distance & luggage free on the 
Innsbruck Trek  

FOR CLIENTS keen to experience the joys of hiking but not 
just as part of a day trip, the Innsbruck Trek has opened up 
all the mountain massifs in Innsbruck and ready to be 
explored in a week long adventure.  

Jointly developed by Innsbruck Tourismus and ASI Reisen, 
the renowned Innsbruck Alpine School, the seven-day 
trekking tour not only combines some of the most beautiful 
hikes in the region, but also offers an extra service providing 
hikers with the convenience of having their luggage 
transported along with stays in selected hotels on half-board.  

The hikes can be either accompanied by a mountain guide 
on set dates or intrepid walkers can hike solo and at their 
own pace on the dates of their choosing. Agents should note 
that those deciding on hiking unaccompanied should already 
have plenty of experience using hiking maps, following route 
descriptions and must have a good sense of direction.  

The route may be pre-set but does offer plenty of flexibility: 
every day, two guided hikes are offered of varying degrees of 
difficulty (moderate or demanding) helping walkers to choose 
between a moderate or a more challenging hike depending 
on their fitness and how they feel that morning. Moreover to 
help ensure they enjoy the surrounding nature to its fullest, 
hikers won’t need to heave along any heavy backpacks on the 
way; just what they require for that day as any other luggage 
will be transported from one stage to the next and waiting at 
the next hotel, which will be pre-booked and of a three- or 
four-star standard.  

The first stage begins in the heart of Innsbruck’s Old Town 
and ends in the lofty heights of the Karwendel mountains. 
The trail then leads across the sun-drenched Mieming 
Plateau, characterised by sparse larch forests, on into the 
Stubai Alps to Kühtai, where trekkers will spend a night at 
more than 2,000m above sea level. From there they will head 
for the mountaineering villages of St. Sigmund and Gries im 
Sellrain, with the huge 3,000m summits of the Central Alps 
constantly in view, before making for Axamer Lizum. A 
special highlight of this stage is a view of the rugged beauty 
of the Kalkkögel, the Dolomites of North Tyrol. The last stage 
of the hike will bring hikers back to the Alpine-urban flair of 
Innsbruck via the well-known Zirbenweg hiking trail, lined 
with ancient stone pine woods, on the Patscherkofel.  

Individual hikes can be booked from 755 Euros and 
guided hikes from 875 Euros. 
More information about the hikes, services and bookings 
available can be found at www.innsbruck-trek.com 
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Try and sing along to possibly the hardest karaoke song in the world…  

INSPIRED BY Iceland is challenging holidaymakers to sing along to ‘The a-ö of Iceland’; a musical video that showcases 
Iceland’s unique culture and language alongside the many experiences to be had in a journey across the country. 

The fun initiative has seen social media users also give it a go, gaining traction in karaoke fashion, which agents can check 
out under the #SingIceland hashtag. The video served as a prelude to an inspirational collection of videos and captions on the 
Inspired by Iceland website, segmented into the distinct themes of ‘Journey’, ‘Taste’ and ‘Living’ but all using the Icelandic 
alphabet as their basis to deliver destination knowledge and handy tips from a through to ö. For agents keen to improve their 
destination knowledge the site also has an ‘a-ö’ of each of the country’s regions with some quick quizzes attached too. 
Go to www.inspiredbyiceland.com to have a go. 

AURORA EXPEDITIONS has responded to 
guest feedback by launching two new 
itineraries to its 2020/21 Arctic programme.  

Flexible in its approach to expeditionary 
voyaging and in light of its ongoing 
commitment to its clientele, the company 
asked for their help in deciding which 
itineraries they would like included in the 
2020/21 programme. Close to a thousand 
people voted, choosing ‘West Greenland 
Explorer’ and ‘Iceland Circumnavigation’ as 
the top two itineraries to undertake with the 
brand on board its new ship the Greg 
Mortimer, due to launch this October.  

Victoria Primrose, head of marketing and 
product for the expeditionary cruise 
operator, said: “We asked our adventurous 
and well-travelled customer base which 
destinations they want to visit next, and we 
listened. Like the rest of the new 2020/21 
programme, the ‘West Greenland Explorer’ 
and ‘Iceland Circumnavigation’ expeditions 
have been carefully curated to give 
passengers the opportunity to explore 
rugged and far-flung destinations. On these 
expeditions, passengers will have life-
changing interactions and encounter 

dramatic landscapes; discovering some of 
the world’s largest calving glaciers, 
beautiful ice fjords, black sand beaches, 
stunning waterfalls, glacial lagoons, among 
many other highlights.” 

Over the course of 11 days, guests on the 
‘Iceland Circumnavigation’ will get to chart 
the dramatic, undulating volcanic 
topography of the region. Voyagers will 
discover remote bays and fjords, take in the 
sights of Europe’s largest glacier, explore 
black sand beaches and glacial lagoons and 
spot whales in Húsavík. During this 
expedition, wildlife enthusiasts will 
experience the abundant birdlife and 
reindeer population of Vatnajökull National 
Park; adventurures can hike to mountain 
peaks and go sea-kayaking (additional cost 
applies); or relax in the geothermal waters 
of the Mývatn Nature Baths. 

Sailing roundtrip from Reykjavik, this 
circumnavigation is scheduled for June 2, 
2020 and costs from £6,300 per person 
based on two people sharing.    
The full 2020/21 program is available on 
www.auroraexpeditions.com.au or call 
0808-159 2005 for more details. 

By popular demand: Aurora Expeditions listens to guests & 
adds ‘Iceland Circumnavigation’ to Arctic programme

Ice & Fire with GRJ 
CLIENTS CAN experience 
the lands of ice and fire 
with Great Rail Journeys’ 
‘Northern England, the 
Scottish Isles & Iceland’ 
tour, departing on June 3. 

This nineteen-day trip 
starts from £2,195 per 
person and gives guests the 
opportunity to explore some 
of the most remote parts of 
Britain and spectacular 
sights throughout Iceland. 
The itinerary includes a 
Downton Abbey themed 
tour of Alnwick Castle, the 
Settle-Carlisle Line, 
Torshavn, Reykjavik, 
Shetland Islands, Orkney 
Islands, Akureyri and 
Isafjordur. 

Louise Heatley, head of 
product and contracting for 
the operator, said: “This is 
one of my favourite tours in 
our portfolio. Starting with 
an exploration of the North 
of England, with its castles 
and heritage railways, 
guests are next taken on a 
12-day cruise of the 
Scottish Islands and 
Iceland. There are lots of 
optional and extra 
excursions guests can 
partake in whilst in Iceland. 
For me though, I’d be happy 
to just explore Reykjavik; 
as the world’s most 
northerly capital it has so 
much to offer a tourist.” 
Go to www.greatrail.com or 
call 0800-240 4470 for 
more details.
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Helping wildlife enthusiasts find  
that perfect snapshot 

WILD PHOTOGRAPHY Holidays has announced that it is now 
including internal flights on its holidays to Iceland to help 
guests get to the country’s lesser-visited areas more easily. 

For example, departing on May 26 is a new tour from the 
operator to North Iceland on which guests will learn how 
to photograph Iceland’s puffins, with free internal flights 
from Reykjavík to Akureyri. 

This two-centre trip’s photography focus on the puffins 
and sea birds of Grimsey Island has been timed for when 
the country’s birdlife is at its most active. After arrival in 
Akureyri, guests will transfer to the island, Iceland’s only 
Arctic Circle location, and their base for three nights. Here 
they will learn tips and tricks from the tour’s leaders on how 
best to capture the Atlantic Puffin on camera. Other species 
to spot and capture include Razorbill, Kittiwake and Fulmar. 

The holiday’s second base is a collection of cottages on the 
shores of Lake Mývatn, Iceland’s fourth largest lake, where, in 
May, migrant bird species arrive. Here, at this time of year, 
there are more species of duck than anywhere else on earth. 
Among this landscape of spluttering mud pots, weird lava 
formations, steaming fumaroles and volcanic craters is a 
paradise for keen-eyed bird photographers who can expect to 
see both harlequin and barrow’s goldeneye ducks and more.   

Prices start from £3,300 per person sharing, including 
nine nights’ full-board accommodation, domestic flights, 
airport transfers, transfers and photography tuition with a 
maximum group size of ten. International flights are extra. 
Call 01630-647828 or go to wildphotographyholidays.com to 
find out more. 

An Icelandic G-Adventures wellness escape 
THE OTHERWORLDLY landscapes of Iceland are perhaps 
one of the best backdrops for an ‘out-of-body’ travel 
experience; rugged yet tranquil, the country’s natural 
beauty affords a great opportunity for holidaymakers to 
make the most of their surroundings, to remove 
themselves from the distractions of the everyday and to 
enjoy a truly relaxing break.  

G-Adventures has therefore introduced a new Wellness 
Iceland trip, which will see its first departures from May. 
Travelling roundtrip from Reykjavik, the seven-day journey 
is centred on movement, mindfulness and nourishment. 
During their journey of wellness, travellers will: hike 
Iceland’s rugged countryside, visit geothermal beaches and 
pools, cycle the streets of Reykjavik, take yoga classes in 
Thingvellir National Park, focusing the mind with guided 
hikes and meditations; and excite the taste buds, trying 
local dishes at a traditional horse farm and learning to 
bake rye bread in a traditional geothermic bakery. 

With open space as far as the eye can see and clean air, 
travellers will have time to slow down and reconnect with 
nature, while yoga sessions on black sand beaches, guided 
meditations next to waterfalls and morning mantra 
meditations have been carefully scheduled to help quieten 
the mind. Prices start from £2,099 for a May 26 departure. 
Visit www.gadventures.co.uk for more details.

A ramble through Iceland 
ENCOURAGING INTREPID holidaymakers to take a stroll in 
the land of ice and fire, Ramblers Walking Holidays has put 
together a Grade 6 (moderate) ‘Icelandic Explorer’ itinerary.   

Walkers will follow paths through rocky lava fields and in 
verdant mountain highlands; explore the active volcanic area 
of Lake Myvatn with its volcanic craters, lava fields and 
bubbling mud pools; and feel the powerful spray from 
Gullfoss – Iceland’s Golden Falls.  

The ten-night itinerary will also lead guests to the historic 
town of Akureyri and the tiny coastal enclaves of Olafsfjördur 
or Husavík, see the rush of the geyser Strokkur and admire 
Iceland’s ‘flower town’ Hverageroi, relaxing weary bones in 
hot springs and warm streams along the way. 

Prices start from £3,499 per person including flights, 
ensuite accommodation, airport transfers, services of an 
experienced leader and all transport costs. A departure is 
set for July 19.  
Go to www.ramblersholidays.co.uk or call 01707-331133 for 
more details. 

S06 TB 0504 2019 Iceland_Layout 1  03/04/2019  14:14  Page 21

https://www.scandinaviaonly.co.uk/


AS PART of Intrepid Travel’s active 
adventures, ‘Cycle Iceland’ is a nine-day tour 
that looks to visit the ancient sites of Vikings 
and volcanoes from a new perspective. 

Southern Iceland is a land of striking 
contrasts and geological wonders and 
travellers will begin in the capital city of 
Reykjavik before venturing to the famous 
Golden Circle. Pausing at the geothermal 
hotpot, Gullfoss and Geysir where the 
ground is alive with mud pools and geysers, 
travellers will then hit the road and cross 

the vast, arid sand plain of Skeidararsandur 
and onto Vatnajokull National Park to the 
striking black basalt columns of Svartifoss 
Waterfall. Clients will then get to bike 
beside blue-white icebergs at the 
Jokulsarlon glacier lagoon, and wake in the 
scenic settings of Reynivellir. 

Prices start from £3,410 per person with 
departures in August which includes 
accommodation, transportation and some 
meals. This excludes flights. 
Go to www.intrepidtravel.com to find out more. 

One Ocean Expeditions sets sail for Iceland 

SAILING FROM Edinburgh on June 12, One Ocean Expeditions will embark on its first 
expedition to the Islands of the North Atlantic. 

Beginning with an exploration of Scotland’s east coast and the Faroe Islands, the 
Canadian small-ship cruising company is to reach Iceland on June 23, giving voyagers the 
opportunity to disembark at Reykjavik and spend five days exploring the island’s dramatic 
landscapes, glaciers, geysers and lava fields. 

The long hours of daylight at this time of year mean that passengers will be able to take 
full advantage of the wide range of adventurous activities available. On foot, they will 
explore the waterfalls and enjoy local cuisine in Seydisfjordur, including a hike through 
‘Waterfall Lane’ along with a visit to the Skaftfeil Centre of Visual Arts. By zodiac boat 
small-groups will also explore the tiny Westman Islands home to spectacular birdlife and 
whale activity; a highlight on which is a visit to Storhofoi with the largest Atlantic puffin 
colony in the world. The traditional fishing village of Höfn also provides scenic views of 
Vatnajokull, the largest glacier in Europe covering 8% of the island’s land mass, and a good 
spot from which to spend the day exploring the national park. 

Sailing on RCGS Resolute, the newest addition to the company’s three-vessel strong 
fleet, passengers can make the most of the panoramic outdoor viewing areas with the 
ship’s photographer in residence. 

Prices onboard this 11-night voyage start at USD$5,695 per person sharing a triple cabin 
and USD$7,095 per person sharing a twin cabin with an early bird incentive of $500 
available on all bookings made before May 31. 
Visit oneoceanexpeditions.com to find out more. 
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COX & KINGS’ new ‘Iceland's Spectacular West’ encapsulates some of the destination’s best natural 
phenomenon and most remote regions. Travelling from Reykjavik up the south coast to the untouched 
Westernfjords via the Snaefellsnes Peninsula, known as ‘Iceland in miniature’, this tour is a showcase 
of lava formations, geothermal activities and Viking Saga history. There are also opportunities to 
birdwatch at Látrabjarg cliffs and visit the renowned Blue Lagoon. The seven-day tour costs from 
£1,395 per person based on two sharing and includes flights from London, accommodation, transfers, 
some meals, a local tour manager and guided sightseeing. This tour is also available as a private 
journey with flexible departure dates. Visit CoxandKings.co.uk 

On your bike! Intrepid gets adventurers back in the saddle

Cunard adds Liverpool 
departure in response 

to trade demand 
IN RESPONSE to requests 
from travel agents, Cunard 
has announced a Liverpool 
departure on Queen Mary 2’s 
14-night ‘Northern Atlantic 
Westbound Crossing’. 

The voyage, which is 
new for 2019, will combine 
a classic Transatlantic 
Crossing with discovery 
days in maiden port 
Reykjavik, Iceland. The 
ship will depart 
Southampton on July 14, 
arriving into Liverpool on 
the July 16, and will also 
travel to Halifax, Nova 
Scotia and arrive into New 
York for July 28. 

Gary Anslow, sales 
director for the cruise line, 
said: “We are delighted to 
have added a Liverpool 
departure in response to 
trade demand. Quite a few 
partners in the region 
asked if we would create a 
Liverpool departure, given 
our historic ties with the 
city and the demand they 
have for local departures. 
We are now looking forward 
to working with the trade 
on selling this fantastic 
itinerary to their clients.” 
For more information go to 
www.cunard.co.uk 
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ORIGINALLY OPENING in 1923 and once known as The Railway 
Hotel, Centara Grand Beach Resort & Villas Hua Hin in 
Thailand embodies the story of Hua Hin’s evolution from a 
small fishing village to a thriving holiday destination and has 
launched a new ‘Heritage Tour’. This walking tour of Hua Hin is 
free to guests and explores some of the destination’s must-see 
sites that give a glimpse into an earlier age. 

Centara’s tour takes guests through several historical 
highlights including the train station, first built in 1910 and 
still operational to this day; Wat Hua Hin temple (also 

known as Wat Ampharam) built during the reign of King 
Chulalongkorn and which remains a place of worship for 
locals, also offering meditation sessions for visitors in the 
afternoon; and a visit to bustling Chat Chai market. 

The tour will then conclude at the resort itself, sensitively 
extended and renovated to retain an elegant air of that 
bygone age. The 60-minute heritage walking tour is 
complimentary to all hotel guests and takes place weekly. 
For further information visit 
www.centarahotelsresorts.com/centaragrand/chbr/ 
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A Centara Grand historical tour that lets guests go back in Thai’m

Win a trip to Japan with the Setouchi Tourism Authority 

THE SETOUCHI Tourism Authority has launched a new e-learning platform designed to aid 
the training and development of agents across a growing product base.  

Through the portal, agents can use interactive maps to be guided through the Setouchi 
region in West Japan, with key information highlighted in each location. Each course 
explores the prefecture and the best places to experience covering themes such as: 
Adventure and Experience; Art and Culture; Heritage and History; Food and Drink; Sea and 
Nature; and Where to Stay. 

There are eight courses in total; an introduction to the Setouchi region which upon 
completion will then unlock the seven individual prefecture courses for further learning. 
Additional content will also be released throughout the year, relating to different aspects 
from within the Setouchi region, as well as newsworthy updates. 

The Setouchi region includes the seven prefectures of Hyogo, Okayama, Hiroshima, 
Yamaguchi, Tokushima, Kagawa and Ehime. Known for its modern art and sculptures, 
design in the region includes Naoshima, Japan’s Art Island, and Miyajima – the shrine of 
Itsuku-shima standing in the sea. Home to four UNESCO World Heritage sites, Setouchi is 
also known for its quality produce, such as Kobe beef, Hiroshima oysters, traditionally-
made udon noodles in Kagawa, and 275 Sake breweries. The region encompasses the Seto 
Inland Sea, which is one of the most prominent multi-island seas in the world.  

A competition run by Setouchi Tourism Authority is further offering agents the chance to 
win a place on a fam trip to Japan, taking place at the end of November. Agents just need 
to sign up to the training platform and complete the short introductory course to be 
entered into a draw. The trip will be in partnership with British Airways, which is 
celebrating the launch of its new direct flight to Osaka this month. There will also be 
further opportunities to win places on the trip throughout the year. 
For more information see https://training.setouchitrip.com 

Bangkok Airways adds 
more flights to Da Nang 
IN ORDER to serve 
increasing travel demands, 
Bangkok Airways has 
introduced additional 
services between Bangkok 
and Da Nang, Vietnam. 

The newly added flights 
include outbound flight 
PG997 departing 
Bangkok’s Suvarnabhumi 
Airport at 16:20 and 
arriving into Da Nang 
International Airport at 
18:05. The inbound flight, 
PG998, departs Da Nang 
International at 18.55 and 
arrives into Suvarnabhumi 
at 20:50. These additional 
flights will be operated by 
a 144-seater Airbus A319. 
For more information visit 
www.bangkokair.com 
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GLOBAL DEMAND for travel to China has 
never been higher, with the destination 
expected to overtake France as the most 
visited country by 2030. This global trend is 
reflected in the UK by a growing number of 
flights between the UK and China; between 
2016 and 2018 the number of permitted 
flights per week increased from 50 to 150. 

Has To Be China (HTBC) is an inbound 
tour operator providing a range of escorted 
tours, from short highlight tours to 
experience-driven explorations of China’s 
lesser known provinces, and has noted that 
it’s not just the interest that has grown but 
also that it has significantly diversified. 

Demand for China’s most renown 
features, such as Xi’an and the Great Wall, 
remain fierce, however some of China’s 
lesser known provinces have seen their 
stock rise, much to the benefit of global 
tourists. For example, Hunan Province is 
emerging as an international destination, 
partially helped by the Zhangjiajie National 

Forest Park which served as inspiration for 
James Cameron’s Avatar. The snowball 
effect in Hunan is now well under way with 
the province’s unique landscapes and well-
preserved ancient towns now filtering into 
common consumer consciousness - making 
it one to watch for agents through 2019 and 
beyond. The operator has both dedicated 
Hunan discovery routes, and classic routes 
that include stops in Hunan. 

As an established market player in China 
with a direct UK outpost, HTBC is looking to 
further partner with UK-based travel agents 
and the company’s managing director 
Dennis Hu, said: “Our presence in the UK 
allows us to meet with agents face to face 
and respond to needs and requests as soon 
as possible. We are passionate about giving 
a level of service matched only by the quality 
of our products.” 
For more information visit 
hastobechina.com or email 
contact@hastobechina.com 

Primetime TV spot for The Only Way is Thailand 

THE CAST of reality TV show The Only Way is Essex (TOWIE) ditched their usual European 
trip for a more tropical twist this year, travelling to the island of Koh Samui to film two 
episodes for series 24. 

Joanna Cooke, PR manager for the Tourism Authority of Thailand UK, who helped 
coordinate the project, said: “This has been a really exciting project to work on and a great 
opportunity to showcase Thailand on primetime television to an engaged audience. Not 
only is each episode of TOWIE watched by over 1.2 million viewers but the cast, collectively, 
has more than 20 million social media followers. Overall this is an excellent opportunity to 
work with multiple celebrity influencers as well as gain huge TV exposure, plus the 
massive press coverage generated from the trip and show itself.” 

The 65 strong team of cast and crew flew to Bangkok with EVA Air and onwards to Koh 
Samui with Bangkok Airways. Upon arrival, the show’s stars got the chance to hang out at 
luxury hotels and enjoy the island’s beaches, boat trips, yoga and local food. The boys explored 
the island’s jungle interior on a 4x4 adventure while the girls had the chance to meet Asia’s 
gentle giants at the island’s new elephant welfare centre, Samui Elephant Sanctuary. 
For clients who have been following the cast’s adventures and been inspired to travel to 
Thailand the TOWIE way, agents can access the full itinerary which has been shared on the 
Tourism Thailand Blog. 
Go to http://uk.blog.tourismthailand.co.uk/2019/03/12/way-thailand-towiethailand/ 
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A VIP delegation from the Hunan Department of Culture and Tourism travelled to London last 
week for a special event that played host to the China National Tourist Office in London, 
representatives from VisitBritain and the British Council, as well as an audience of more than a 
hundred UK travel industry operators and media representatives. The event was organised by Has 
To Be China and took place at the Landmark Hotel with presentations and discussions showcasing 
the many draws of Hunan and the potential this Chinese province has for tourism; highlighting its 
spectacular mountainous regions, distinctive cultural heritage and well-developed tourism 
infrastructure. This was followed by cultural performances and a display of Chinese acrobatics. 

Special rates  
for the Mekong’s 
‘Green Season’ 

AQUA EXPEDITIONS has 
announced a series of 
special summer rates 
aboard its Aqua Mekong 
expedition river cruise, 
which takes travellers on a 
grand journey of Cambodia 
and Vietnam. 

The summer rates offer 
a 30% discount off regular 
prices for chosen 
departures spread 
between May 3 to August 
13 this year and from May 
1 to August 6, 2020, priced 
from USD$2,268 for a 
three-night Discovery 
Cruise, $3,024 for a four-
night Explorer Cruise and 
$5,292 for a seven-night 
Expedition Cruise. All rates 
are on a per person twin-
share accommodation 
basis and are all-inclusive. 

The timing of the 
summer rates coincide with 
the Mekong River’s ‘green 
season’, when Cambodia’s 
and Vietnam’s abundant 
rice fields turn a rich 
emerald hue. This occurs 
when sunshine and blue 
skies are accompanied by 
sporadic 30-minute 
showers that nourish and 
cool off the land without 
affecting the travel 
experience. Visually, the 
‘green season’ is the best 
time of the year for 
photography in the Mekong. 

Cycling and kayaking 
activities, which are a part 
of Aqua Mekong’s varied 
itineraries, are also ideal 
at this time of the year. 
With no rice planting or 
harvesting duties in the 
Mekong countryside, the 
green season also 
presents travellers with 
more opportunities to 
mingle with locals and fully 
immerse in a unique, 
traditional way of life 
involving first-hand 
encounters with 
silversmiths, silk weavers 
and palm sugar makers.

‘Has To Be China’ as globetrotters revel in the year of the pig
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Wendy Wu to launch Mekong River Cruise vessel 
ACCORDING TO Wendy Wu Tours, more cruise lovers are setting their 
sights on Asia with interest for Mekong river cruises a top travel trend for 
agents to take note of. 

Value for money and ease of travel, have been cited as both 
contributing to this rise – making a river cruise one of the best ways to 
explore life along the Mekong and now a serious contender, and exotic 
alternative, to European waterways. 

Tapping into this trend, Wendy Wu Tours is soon to enter the Mekong 
River cruise market with the launch of Victoria Mekong. Adopting a stylish 
and contemporary design with an Asian twist, the river vessel is expected 
to make its maiden voyage at the end of this year. It will sail four new 
group tours and two new private tours through Vietnam and Cambodia, all 
with a maximum of 18 people per group. 

John Warr, global sales director for the operator, said: “The Victoria 
Mekong is a very exciting addition to our portfolio, filling what is a huge 
gap in the market. The ship has all the deluxe facilities of a five-star 
standard ship with the price of a four-star cruise offering the utmost in 
comfort for customers. With Victoria Mekong we are able to offer, for the 
first time, cruises sailing from the much quieter port at Can Tho Pier to 
Phnom Penh and return whereas most cruises sail from My Tho, a much 
busier and crowded port. This route also allows Victoria Mekong to 
explore the off the beaten track areas and to experience more unique 
offshore excursions along the Mekong Delta.” 

The ship will have 33 deluxe cabins and two VIP suites, all with 
private balconys. 
Visit www.wendywutours.co.uk for more information or call 0808-239 9804. 

ANA Receives first A380 from Airbus  
ALL NIPPON Airways (ANA) received the first 
of its three Airbus A380 aircrafts, at a 
handover ceremony in Toulouse, France. 

The airline’s new Airbus A380 will enter 
service on May 24, traveling between Narita 
and Honolulu, Hawaii. The aircraft is 
designed to provide maximum comfort to up 
to 520 passengers on this popular route with 
its premium layout seating. The upper deck 
is home to eight First Class suites, 56 
Business Class seats that convert to fully flat 
beds and 73 Premium Economy seats. The 
main deck will have 383 Economy Class 
seats, including 60 couch seats. This makes 
ANA the first in Japan to introduce a couch 
seat concept. Each couch is comprised of 
three or four seats and passengers are able 
to lie on the seats by folding up the leg rests. 
In addition to expanded passenger space, the 
aircraft offers heightened internet options as 
well as other advanced in-flight 
entertainment features. 

All three of the new Airbus A380s will be 
dedicated to the Tokyo Honolulu route and will 
enable the airline to double the number of 
seats connecting Honolulu and Tokyo by 2020. 
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We asked our staff the following question this week: 

If I could ban one thing it would be:

 
 

Crossword: 
Across: 1. DAYS INN, 4. MBE, 6. MAH, 8. URUGUAY, 9. OUZO, 10. KENT, 
12. SUEZ, 13. EURO, 16. MADEIRA, 17. EVE, 18. KLM, 19. ANDORRA.  
Down: 1. DUMBO, 2. IGUAZU, 3. NUUK, 4. MOUSEHOLE, 5. EGYPT,  
7. HOOVER DAM, 11. CUNARD, 12. SOMAK, 14. STENA, 15. LIMA.  
Highlighted Word: YORK 
 
Where Am I?: Virupaksha Temple, Hampi, South India.

puzzlesolutions

020 7834 6661

HONG KONG’S MTR has launched ‘Arts Train’, a pop-up moving gallery which 
celebrates five areas of the city’s vibrant arts scene. The initiative has seen a 
carriage from one of the trains on the Island Line transformed into a moving 
canvas with designs inspired by local street art, Chinese art and western art and 
augmented reality bringing the pieces to life. Dawn Page, the Hong Kong Tourism 
Board’s director for UK and Northern Europe, said: “Arts Train is a new way for 
visitors to experience Hong Kong’s vibrant and exciting art scene. The train is the 
city’s first mobile gallery on tracks, and we are excited to close Arts Month 2019 
with this exhibition.” Visit www.discoverhongkong.com/uk
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