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For more details or to book visit www.funway4agents.co.uk or call 0844 557 0626

BOOK A HOLIDAY TO THE ‘SUNSHINE STATE’ WITH OUR 
NEW FLORIDA BEACHES 2015 & 2016 BROCHURE!
Visit www.funway4agents.co.uk to view the e-brochure or request copies via www.trade-gate.co.uk

PENSACOLA

EXPLORE PENSACOLA WITH OUR HANDPICKED OFFERS

 

 
SINGLE 

CENTRE

3* Hilton Pensacola Beach Gulf Front Resort

£799pp

Departing: 14 January 2015

FLORIDA

4* Holiday Inn Resort Pensacola Beach Gulf 
Front

£819pp

Departing: 14 January 2015

Panama City Beach - 2 nights 
3* Holiday Inn Club Vacations Panama City 
Beach Resort
Pensacola - 5 nights 
2.5* Best Western Plus Blue Angel Inn
New Orleans - 3 nights 
3* Holiday Inn French Quarter - Chateau 
LeMoyne

£1169pp (Includes 11 days car hire)

Departing: 11 November 2015

 
SINGLE 

CENTRE

 MULTI 

CENTRE

FLORIDA
BEACHES
2015 & 2016

DISCOVER THE DIVERSE AND INSPIRATIONAL 'SUNSHINE STATE'

Beautiful Beaches

Tailor Made Service

Fly Drive Holidays
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newsbulletin

Generation Jetset survey reveals how
British family holidays have changed
MILLENNIALS ARE more likely to have visited Mallorca
than Morecambe, or been on a theme park ride than a
donkey ride, new research from Sykes Cottages suggests.
The YouGov poll paints a picture of how childhood

holidays have changed over the past 50 years, from who we
travel with to the destinations we visit, as well as what we
do when we get there.
The average member of Generation Jetset - UK adults

currently aged between 18 and 24 - went on their first
holiday at three years old and are the first generation to be
more likely to visit a foreign beach on their travels as a
child (61%) than the shores of Blighty (54%).
In contrast, the average respondent aged 55+ was over

eight years old at the time of their first holiday and 11%
went on a foreign beach holiday as a child, compared to
69% who visited a British beach.
The differences between the generations don't stop

there; Generation Jetset is far more likely to have gone on
holiday with extended family and friends than older age
groups. More than half (51%) of 18 to 24-year-olds have
been on holiday with their grandparents and at least a third
have been on holiday with their cousins (33%) or friends
(39%).
And when it comes to holiday activities, Generation

Jetset is more likely to have visited a theme park (71%)
than taken a donkey ride (36%). However, traditional
holiday activities remained popular, such as eating an ice-
cream (88%), building sandcastles (82%) and swimming in
the sea (78%).
Looking at the overall picture, the majority of UK adults

took their first childhood holiday abroad at age six. The
majority took their childhood holidays with their parents
(89%) and/or siblings (56%) and ate an ice-cream (91%),
built a sandcastle (86%) and swam in the ocean (69%).
Overall, a British beach was top of the list for the
destination of a childhood holiday (66%), followed by a stay
in a caravan (49%) and a trip to a holiday park (36%).
Tom Lowes of Sykes Cottages said: “We all remember

our childhood holidays fondly, but our survey shows just
how much those holidays have changed in the past 50
years. It's good to see however, that people still enjoy a
visit to the 

Pensioner spend
reaches £7,000 on
holidays abroad 
HOTELS.COM has
discovered that a fifth (20%)
of OAP travellers (those
above the age of 65) admit
to spending on average
more than £500 a day while
abroad, excluding
accommodation and pre-
booked flights, and choose
to take fortnightly trips
whenever they travel. This
amounts to £7,000 spent
per foreign holiday. 

The survey also found
that just 10% of
holidaymakers under the
age of 65 part with £500 or
more on each day of their
holiday, while senior
sightseers are more than
willing to spend the extra
silver pound. One in ten
(10%) of our older
generation choose to
holiday for more than a
leisurely 18 days at any one
time compared to just 4% of
those busy working in their
30s and 40s.

Findings also revealed
that boat trips and exotic
excursions topped the list of
most favoured holiday, with
more than half of those
surveyed admitting this is
their priority when abroad.
This was followed by eating
out, going food shopping,
buying souvenirs and
searching for designer
clothes. 

            

         
      

          

     

 

 

 

      

   

       

   

      
       

 
    

      
     

       

     

   

 

 

 

 

...A group of UK travel agents were invited by Olympic Holidays and the Greek National Tourism
Organisation to an evening dedicated to Greek cuisine at The Life Goddess in Store Street, London last
month, with chefs on hand from Aldemar Resorts:  The event was held as the final part of this year’s
Sympossio gourmet tour. Pictured are, from the left: Nicola Reed, Katie Sadler, Nina Jones and Julie
Hatchman from Thomas Cook in Whitton with chef Manolis Roumpakis from Aldemar Resorts in Crete.
For more information on Sympossio Greek Touring visit www.sympossio.gr

This Week

3 news
a round-up of this week's
industry news & 
developments 

8 notes from normanton
Sandy announces details of
the Yorkshire Travel Ball
2015

9 agent bulletin
training updates & agent
offers to get you in the
festive mood

10 staff review
Jill Sayles checks in at the
Casa Palacio de Carmona
Hotel near Seville

11 puzzle bulletin
play Su Doku for your
chance to win a £50 M&S
voucher

12 event bulletin
pictures from our Indian
Ocean showcase event in
Bristol

14 bulletin briefing
Neil Basnett from Elite
Travel Group checks out the
2014 Global Peace Index 

15 hotel bulletin
a round-up of new property
launches plus the latest
offers

16 personality bulletin
the co-founder of Lost Earth
Adventures takes the hot
seat this week

17 germany
why the GNTB feels on top
of the world in tourism
terms 

20 accommodation-only
Hotelbeds continues to
accelerate development in
Asia Pacific

COOKING UP A TREAT

� continues on next page

22 activity holidays
get your clients active by
enticing them with new
adventure options 
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STENA LINE has decided to use
humour as a way of telling its
customers that they need to book
early in order to secure the lowest
fares and preferred sailings on their
Irish Sea routes.
The ferry company is also making

its £69 single, for a car and driver fare
available during the Christmas
season.
The line's head of travel, Orla

Noonan, said: “At Christmas we want
to spend time with our nearest and
dearest and every year, thousands of
people cross the Irish Sea to share the
festive season with family and friends.
We make that journey home not only
cost effective, stress free and fun but

as we have no baggage charges
you can get a present for all of
your loved ones and, as pets
travel for free, no-one gets left
behind.
“Once onboard, passengers

will be treated to the best ferry
experience on the Irish Sea. And
don’t worry if you’ve forgotten
that last minute present – you’ll
find super gift ideas in our
onboard store. Plus, with up to
50% off High Street brands
including fragrances, cosmetics,
toys and electrical, there’s
something for the whole family.” 
For further information or to book
see www.stenaline.co.uk 

All Inclusive Hard Rock Hotels
announces new music experience
ALL INCLUSIVE Collection has launched Music Lab, a
new music experience available at Hard Rock Hotel
Cancun and Hard Rock Hotel Riviera Maya, and coming to
Hard Rock Hotel & Casino Punta Cana in 2015. 
Designed for meetings goers, wedding parties and

anyone who is a true music-lover (aged 12 years and
above), the programme is divided into four classes – Jam
Band, Spin Session, RockTube and Studio Time.   
Jam Band puts guests in a rock band of seven people

regardless of their ability to play an instrument or sing.
Participants are assigned a Rock Counsellor who takes
them through the rehearsal process and onto the stage
where they will play a live show to a packed house.
During Spin Session, participants are placed in a DJ

Remix group and are assigned a DJ Counsellor who will
also guide them through the rehearsal experience and
onto the stage where they will perform a live show.
Guests have the opportunity to put their own spin on
classic and modern tracks as they work together in a
group of six, adding beats, vocals and special effects to
the piece. 
RockTube allows guests to star in their own music

video, while they perform live on a Hard Rock stage and
walk the red carpet like a celebrity. Afterwards, the newly
created star will be able to upload the video on their
social media pages to share with friends and family.
Studio Time, which is available only at Hard Rock Hotel

Cancun, invites guests to jam along and record
themselves next to some of rock ‘n’ roll’s most iconic
bands in Hard Rock’s Jammit studio. 
Using iPad recording stations powered with Jammit

software, music-lovers can isolate or remove an
instrument from the mix and record themselves jamming
with the original tracks from their favorite bands. 
For more information visit http://musiclabexperience.com
or email uksales@hrhaic.com

Stena Line urges holidaymakers to grab Christmas by the baubles  

MODEL, MEGAN Green, grabs Christmas by the
baubles as ferry company Stena Line reminds
customers to book early to secure the lowest fares
and preferred sailings on their Irish Sea routes. 

www.travelbulletin.co.ukDecember 5 2014 4
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...bus powered on food and human waste has taken to the road,
which engineers believe could provide a sustainable way of
fuelling public transport - cutting emissions in polluted towns and
cities. The 40-seater Bio-Bus, which runs on gas generated
through the treatment of sewage and food waste that’s unfit for
human consumption, helps to improve urban air quality as it
produces fewer emissions than traditional diesel engines. The
Bio-Bus can travel up to 300km on a full tank of gas, which takes
the annual waste of around five people to produce. The first
passengers to get on board the Bio-Bus were visitors to the UK
who were commuting from Bristol Airport to the historic city of
Bath. Bath Bus Company, which operates the service, said the bus
was greener for the environment and added that it was extremely
pleased to be using the Bio-Bus for its rapidly growing A4 service
from Bath to Bristol Airport via South Bristol.

ice-cream man! Going on holiday is an important part of
childhood and can be a great way of introducing children to
new things, whether it's the sealife you can find in a

rockpool or the chance to try interesting new foods.
“We need to make sure our children don't miss out on the
simple pleasures of a Great British beach holiday, including
the unpredictable weather!”

� continued from previous page

THE UK’S FIRST
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A WELCOME RECEPTION...Cyplon Holidays took a group of agents on a five-star fam trip to Cyprus last month,
staying at the Four Seasons Hotel, Limassol and flying with Norwegian Airlines on its new flight from Gatwick. Pictured checking in (to
check out) the Four Seasons are, from the left: Helen Neocleous,  Cyplon Holidays; Jo Joyce, Go Travel; Imogen Goldstein, Toucan
Travel; Chaminda Boteju, Peacock Travel; Nicola Chamberlin, Karnak Travel; Chris Peristiani, Cyplon Holidays; Julie Hanby, Toucan
Travel; Keith Connell, Ember Travel; Lauren Kemp, Hays Travel (Bath); and Kay Maile, Cannon Travel; with Nick Aristou – from the
Four Seasons. 

Dear Lauretta
Evidence is growing that unqualified online

reviews are doing more harm than good, with the
recent news about ‘fines’ for guests who are
reporting their bad experiences on TripAdvisor.
Rather than trying to dig themselves into a hole

even further by issuing a ludicrous charge, the
hotelier should be doing something positive to
change guests’ perceptions and encourage people
to write fair and balanced reviews.
On the flip side, (although there is no evidence in

this case) guests are using the threat of a negative
TripAdvisor review to obtain discounts and
upgrades, creating a hostile situation between hotel
and guest that is unlikely to end well. 
It’s time people recognised that the entire

unqualified online review market place is filled with
lies and misinformation. 
Qualified reviews are the only thing people should

ultimately rely on. 

Steve Tate, chairman, Cristal International
Standards

Brittany Ferries offers 25% saving for
customers who book now

BRITTANY FERRIES has launched its 2015 range of ferry-
inclusive holidays to France, Spain and Portugal with a
selection of new products and destinations and a 25% early
booking saving for customers who book by December 16. 

The saving applies to both accommodation and return ferry
sailings and is available for travel throughout 2015 including
the Easter and summer school holidays.

New additions for 2015 include a wider range of dog-
friendly holidays, a new selection of gites in Alsace Lorraine in
eastern France and an expanded range of themed car and
motorcycle tours. 
The full range of holidays is now available at
www.brittanyferries.com/holidays or for more information call
0871-244 1444. 

Romania Travel Centre launches
exclusive music tour for agents
THE ROMANIA Travel Centre (RTC) has announced the
addition of an exclusive George Enescu Festival package for
agents to sell. The four-day musical escape includes
tickets to two concerts during the 2015 festival, one of
which is a performance by the Royal Liverpool Symphony
Orchestra. The itinerary also includes a full day excursion
to Sinaia for a tour of Peles Castle and Sinaia Monastery.
For more information see www.romaniatravelcentre.com and
www.festivalenescu.ro/en or call 01892-779718.
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Newsbites

PRESTIGE HOLIDAYS has launched its new website with a
wider selection of tailor-made stays across more than 30
destinations. 

Breaks can be searched by destination, under special
offers and holiday type including golf, spa, all-inclusive,
family-friendly, romance and beach. 

Under the 'What’s your holiday type' section, breaks can
also be chosen by hotel requirements such as a property
with a beach and golf course nearby and crèche and spa
facilities. The agent then selects the month of travel with or
without a destination and the site highlights the most
suitable hotels and gives prices with ground arrangements,
showing the cheapest options first. To complete the search,
agents can click the 'book now' button to add flights.

The operator is also featuring guest reviews for the first
time on its site, as well as information on the reservations,
sales and marketing team.

Much of the information and new features have been
introduced as a result of agent feedback. The site has more
dedicated agents’ pages featuring printable special offers
that can be used for window displays, as well as information
on incentives and educational opportunities. There are even
generic downloadable travel agency agreements and ATOL
certificates that they can give to clients. 

All the agent’s bookings are clearly displayed on a secure
section of the site and repeat invoices can be downloaded
direct from an agent’s account page.  
For details see www.prestigeholidays.co.uk

Holiday providers can reap rewards
with Tuxedo’s new travel card
TUXEDO MONEY Solutions has launched the Escape Travel
Card – a prepaid MasterCard currency card designed to
deliver significant income potential for partners.
The travel card is underpinned by a bespoke programme

developed in line with each client’s specific requirements,
and enables distributing partners to earn commission
whilst offering their customers a simple, safe and cost
effective way to manage overseas spending. 
Cardholders can use the card to make purchases in

shops, online or over the phone for free, while clients can
co-brand or fully white label the card to present
cardholders with a branded travel essential.
The company's solution offers a commission rate to

distributing partners, paid over the life of the card for all
loads. It also gives travel agents, tour operators and FX
bureaus an alternative option for customer promotions and
incentives. Rather than giving discounts, free packages or
cashback, the cards can be preloaded, not only earning the
distributing partner a commission payment on the load but
also encouraging uptake and further use.
Sales of the card can be tracked enabling the distributor

to expand their database and customer MI. The sale is
tracked not only by source but also channel, branch and
agent (including homeworkers), giving distributors
improved performance and channel analysis.
For more information visit www.tuxedomoneysolutions.com

Prestige Holidays launches trade-friendly website with wider search options 
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ASSINIBOINE PARK Zoo in Canada's Winnipeg
has opened a new 'Journey to Churchill' exhibit which offers an
insight into Arctic species, the fragile ecosystem and climate
change. Visitors can look through an underwater tunnel into
two icy pools to see polar bears and seals and view wolves, the
Arctic fox, muskoxen and snowy owls in the ten-acre exhibit’s
three biodiverse zones.

� WARNER LEISURE Hotels has released a selection of
two-night midweek breaks at a number of its
country and coastal locations on selected dates this
month from £89 per person. The breaks include a
hotel room or chalet accommodation, buffet
breakfast, three-course evening meals with the
Simply Dine package, a range of activities plus  live
entertainment every night. For details see
www.bourneleisuresales.co.uk or call 0808-141111.

� AMERICAN EXPRESS Cardmembers jetting off
during the busy festive season can earn up to £70

worth of statement credits when they add offers
to their card through Foursquare and shop at
participating airport shops. The offers are open to
all American Express consumer Cardmembers
until January 31, 2015 at participating retailers
across terminals in Heathrow, Gatwick, Stansted,
Manchester and Edinburgh airports. 
For details see
www.americanexpress.co.uk/airsquare

� SIMPLY SWEDEN has joined the Association of
Independent Tour Operators (AITO).
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Larnaka offers selection of free
activities for visitors this winter  
VISITORS TO LARNAKA (until April 30, 2015) will be able to
take part in a series of free activities and sightseeing days,
courtesy of the Larnaka Tourism Board. The new
experiences have been launched to give holidaymakers a
unique insight into the region, visiting some of the main
attractions as well as some lesser known places. There will
also be the chance to try local food and wine and see local
craftsmen and women at work.
Activities include a one-hour 'Beach Gymnastics' session

on Mondays at 09:00; a full day excursion to Mazotos
Camel Farm on Tuesdays; a two-hour guided walking tour
called ‘Larnaka Past & Present’ every Wednesday; a
'Traditional Day in Athienou' on Thursdays from 12:00 to
13:30; a two-hour walking tour which takes visitors to the
Scala area of town along the Castle seafront to visit hidden
pottery workshops every Friday; and a full day 'Larnaka
Villages' tour, which takes in some of the region's prettiest
mountain villages, including Lefkara and Skarinou, every
Saturday. 
A 'Musical Sundays' option is also available, where

guests can see performances of traditional Cypriot and
Greek music and dances on the seafront at Foinikoudes,
from 11:00 until 12:00. All activities need to be pre-booked
and hotels will issue guests with a voucher to take part.  
For more information visit www.larnakaregion.com 

Serena Hotels
highlights new
activities in East

Africa
SERENA HOTELS has
introduced a number of
new activities for guests
in its lodges in Tanzania
and Kenya. 

Activities range from
interactive cooking
lessons and Swahili
lessons to Maasai
lectures teaching guests
about culture, dances and
bead making.

As examples, Kilaguni
Serena Safari Lodge in
Tsavo has introduced new
photography lessons,
aerobics and bicycle
riding as part of its
initiative to keep guests
active outside the gym.
Guests can also learn
basket weaving and bead
making from the Kibwezi
Women group and can
also learn how to make
cocktails. 

At Lake Elmenteita
Serena Camp, new
activities include horse-
riding, jogging and bush
barbecues for
lunch/dinner, while
guests staying at
Amboseli Serena Safari
Lodge can learn more
about Serena’s
environment conservation
lectures and plant a tree.
Other activities include
birding safaris, nature
walks and camel rides. 
For more information
visit
www.serenahotels.com

FRENCH TRAVEL Service (FTS), which
specialises in customised travel for people
who want to explore France at their own
pace, is highlighting its adaptable tours for
2015, with a greater choice of holidays in
France and beyond.

As an example, the company is offering
five nights’ stay in the Upper Loire Gorges
from £569 per person including all rail
travel, five nights' breakfast stay and one
night on half-board, plus a St. Etienne City
Pass which gives unlimited access to all

local museums and public transport.
The operator, which offers 10%

commission to agents, also now features
four multi-centre tours - Aquitaine featuring
Bordeaux, Bayonne and St. Jean de Luz;
Brittany featuring Rennes, Vannes and
Quimper; Languedoc-Roussillon featuring
Montpellier, Narbonne and Perpignan; and
Provence featuring Avignon, Arles and
Nîmes.
For further information call 01243-778125
or visit www.f-t-c.co.uk

French Travel Service expands tour options for 2015 

newsbulletin

MAIN WINNER....Cruisingexcursions.com has announced Thomson Main Street store
in Manchester as the winner of its recent agent incentive. During the incentive campaign agents
were entered into a prize draw each time they made an excursion booking. The winning agency
won £1,500 to be shared by the branch staff. Pictured celebrating is crusingexcursions.com’s
Michelle Burge (left) with, from the left: the agency's Sharon Whipday, Kelly Middleton, Andy
Rennie Scrivens, Donna Manetta and Louise Burke.

RM extends early
booking bonus offer
ROCKY MOUNTAINEER’S
early booking bonus offer of
up to £340 per person in
added value has been
extended and enhanced
with an extra credit of up to
£105 per person on
bookings with select travel
dates in April and May 2015. 

The bonus added value is
applicable to new qualified
bookings from now until
December 19, and the total
amount of credit can be
used towards extra hotel
nights, activities, tours and
the cruise portion of the
company's Rail and Cruise
packages.

A 12-day/11-night Grand
Rail Circle is an ideal
applicable option, as it
includes all of the iconic
Canadian Rockies
destinations such as
Jasper, Lake Louise, and
Banff, AB and the
cosmopolitan city of
Vancouver and Whistler,
BC. Guests will experience
five days on the Rocky
Mountaineer and the rest of
the time can be spent
sightseeing and
experiencing the best of
Western Canada. 
To find out more visit
agent.rocky
mountaineer.com
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ISAW A lovely grey and white cat suitable for my
brother, Rod, at Hull Animal Welfare a few weeks
ago. I thought it was going to be similar to Paul

O’Grady’s Battersea Dogs Home and I would be
frisked to see if I was bringing any cats out! But I
behaved myself! Anyway, he is so chuffed he has a
cat again and she is called Sophie. Talking of cats,
which I know I do occasionally, (ha ha) the Greek Cat
Welfare Soc has paid for the neutering of 10 cats in
the Gouves area around the Kassia and Kalia Htl and
will be doing another 10 this week. I am really
pleased that the money raised from the Yorkshire
Travel Ball is being put to good use – as they say
one small step! 

Talking of the Yorkshire Travel Ball, it will be at
The Village Hotel again junc 28 M62 on Thurs 16th
July. I have emailed the tour operators that had
tables this year so I’m looking forward to more
replies soon, but if any operators are interested, do
email me at s.murray922@btinternet.com

The Typically Italian evening went well in Leeds
with 100% attendance and it was great to see
Daniele Broccoli and Mariam again, plus co-hosts
Justin Coles from Somak Holidays (I do love their
brochure with the lions on the front) and Chloe and
Ashton from Your Car Hire, which of course is trade
only. It meant everyone could just relax and talk to
who they wanted to without rushing around. Don’t
forget Typically Italian is holding a London event on
18th December in Westminster - if you fancy going
email tradesupport@typicallyholidays.com
This is my last column this year so I just want to
wish everyone a great Xmas and hope you get lots of
great presents!

’No one is guaranteed happiness. Life just gives us
time and space – it’s up to us to fill it with joy and
meaning’ and ‘We can’t do much about our
appearance but we have total control over the kind
of person we become’. 

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from
Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 
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MOVERS

TIPTO TEAM...Tipto has announced that Titan
Travel has joined its organisation of specialist independent
tour operators. Pictured marking the occasion is the
operator's Edwina Coppock (left) with Tipto's Lorna Willis.

�  MANTIS COLLECTION has appointed Michelle de Klerk as
sales & marketing director UK and Ireland.

� SCOTT GIBSON has joined Pegasus Solutions as chief
executive officer.

�  OMAN AIR has appointed new country managers for each
of the two new destinations it will be flying to from this
month. Ritchie Tuano has been appointed for the
Philippines, in readiness for the launch of three flights a
week from Muscat to Manila on December 2, while Iman
Hartono is the new country manager for Indonesia,
where three flights a week flights from Muscat to Jakarta
will launch on December 12, with a fourth frequency
being operated from January 2.

�  JTA has appointed Diane Court as head of business
development.

�  MARIA GUADALUPE (Lupita) Ontiveros has been
appointed as regional sales manager for Velas Resorts.

�  CAMBRIDGE INTERNATIONAL Airport has appointed
Nathan Deverell as airport general manager.

�  CHRIS RAND has joined Balkan Holidays as sales and
marketing manager.

�  HOTELREZ HOTELS & Resorts has appointed Salvatore
Lauretta as global sales director.

�  FROM FEBRUARY 15, 2015, Raphael von Heereman will
join CLIA as Europe secretary general.

�  NICK VARNEY, CEO for Merlin Entertainments, will take
over the role of chairman of the British Hospitality
Association (BHA) when incumbent Alan Parker CBE
steps down on January 1, 2015.

�  NOTTINGHAM BASED school and group tour operator,
Halsbury Travel, has appointed Ian Foxall as national
sales manager.

�  ATLYN FORDE has been appointed director of marketing
UK & Europe of the Saint Lucia Tourist Board.

�  STEPHANIE ROBERTSON has joined All Leisure Group as
sales executive for the North, Scotland, and Northern
Ireland.
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�  BRAZIL TRAVEL Association (VBRATA)
has launched a new campaign to
introduce the state of Maranhão to
operators and agents. The destination is
home to one of the most unknown
Brazilian natural attractions, the
Lençóis Maranhenses, which offers a
haven of white sands dunes filled with
crystal clear drinkable water lakes. The
campaign offers online training for
agents and operators, developed by
Bossa Brazil (BOT – Brazil Online
Training), where agents also have the
chance to win a selection of prizes when
they complete the online course. Prizes
include the new iPad air, meals for two
people in Brazilian restaurants and
places on fam trips in 2015. 
For details see www.maranhao-
onlinetraining.co.uk and
www.brazilot.com 

�TO CELEBRATE the start of the festive
season, SeaWorld Parks &
Entertainment is offering agents the
chance to win a luxury Marks & Spencer
Christmas hamper, worth £100. Agents
who want to get their hands on the box
of treats, which includes wine, Prosecco
and chocolates, should complete the
online training course at
www.seaworldparksagents.co.uk. Once
all modules have been completed,
agents will be asked to answer a simple
question and submit their answer along
with their name and contact details by
Monday December 8. Agents who have
already completed the training can still
log on to the training site to enter the
competition.

AGENT OFFER
AMRESORTS COLLECTION has launched an
Advent Calendar Facebook campaign where
participants have the opportunity to answer
questions on a daily basis for a chance to win
weekly prizes. To enter, agents should 'like'
AMRAgentsUK page on Facebook and then
click into the Advent Calendar app. Agents
can visit the site daily until December 24 and
participants will be presented each day with a
multiple choice question. For each correct
answer the participant will be entered into
two draws - the weekly prize draw and the
grand prize draw. The weekly prizes include a
350ml bottle of Brugal Anejo rum and £50 in
Amazon gift cards amongst others, while the
grand prize is a five-night stay on an
Unlimited-Luxury, all-inclusive basis for two
at Dreams Tulum Resort & Spa in the Riviera
Maya, Mexico. The weekly prizes will be
awarded on December 5, December 12 and
December 19 and the grand prize will be
announced on January 7.

Training updates
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Xmas special
As our special Christmas treat to yo

u, make sure

you pick up next week's Travel Bulle
tin for a one-

off Christmas bonanza featuring boo
king

incentives, agent offers & fam trips g
alore! 

For information or to request a brochure 
e-mail agencysales@rivieratravel.co.uk

Jadvent 2... is coming

Even bigger than 2014

S03 TB0512 2014 Start_Layout 1  03/12/2014  12:26  Page 9



Royal Air Maroc launches Tangier-
Gibraltar service in March, 2015
ROYAL AIR Maroc will commence services between the
northern city of Tangier and Gibraltar on March 29, 2015.

Flights will be operated by the airline's fleet of 70 seat
ATR72 turboprop aircraft which offer both Economy and
Business classes, initially twice weekly on Thursdays and
Sundays.

Services will be conveniently timed so that passengers
can connect from Casablanca with one-stop at Tangier,
opening up Gibraltar to the largest city in Morocco and for
connections from Casablanca to the rest of Morocco.

Collette teams up with RHS to offer
2015/16 Garden Tours brochure
COLLETTE, IN conjunction with The Royal Horticultural Society
(RHS), has launched its new 2015/16 Garden Tours brochure
which brings together nine floral destinations from around the
world, incorporating the best gardens from the USA to New
Zealand. 

Each of the speciality tours offer guided tours from a local
horticultural expert and a collection of the world’s most iconic
gardens and natural heritage sites. Examples include the
Antonio Borges Botanical Gardens in Portugal, the Harold
Porter Botanical Garden in South Africa and the Remarkable
Mountains in New Zealand, where much of the filming for The
Lord of the Rings movies took place. 

The tours allow travellers to visit some destinations in ways
that are usually ‘off-limits’ to the general public, including a
private guided tour of Chateau de Courances, a family owned
chateau near to Paris with extensive gardens and the
opportunity to partake in the 22nd annual International Garden
Festival at Chateau de Chaumont-sur-Loire. 

Prices start from £1,589 per person for the Andalucía: Land
of Castles, Palaces and Gardens tour, which journeys through
the Spanish landscape, incorporating many well-known
gardens along the way. There is reserved seating at a flamenco
performance, as well as the chance to visit three UNESCO
World Heritage sites, including the famous Cathedral of
Seville. Included are visits to some of Andalucia’s best known
gardens, such as Spain’s famous Generalife Gardens, where
guests will be joined by a specialist garden architect for the
tour. Another highlight is a trip to the Royal Andalusian School
of Equestrian Art’s palace and gardens, where visitors will tour
the grounds before enjoying the artistry of a ‘dancing horses’
equestrian ballet. The tour
ends with a walking tour of
Santa Cruz Quarter, with its
bright flowers, white-washed
buildings and winding
streets. 

The price is based on two
adults sharing and includes
seven nights'
accommodation, flights,
door-to-door UK airport
transfers within 75 miles,
ten meals and the services
of a specialist RHS guide. 
For a copy of the latest
brochure visit www.trade-
gate.co.uk or 
call 0800-804 8701.

staffreview
Jill Sayles from Travel Bulletin took a two-night break at

the Casa Palacio de Carmona near Seville. 
Here are her thoughts...

If you'd like to take part and receive a £10 M&S
voucher please email jill.sayles@travelbulletin.co.uk 

or call 020-7834 6661 with your name and contact details. 

First Impressions: ..............................8/10
Friendly check-in by the owner. After dropping my bag off, I
did a self-guided tour of the main areas at the boutique
hotel including the courtyard, garden, terrace, swimming
pool and restaurant. 

Comfort: ..............................................9/10
It felt like a home away from home - very peaceful. My
charming double room was in Andalusian style. There was
a TV in the room and Wi-Fi is available in the library. 

Quality:................................................9/10
This converted 16th century mansion retains a rustic
charm. Many of the 33 rooms have recently been
refurbished and the owner’s antiques decorate the
communal areas.  

Affordability: ......................................9/10
Double rooms start from 80 euros. 

Service: ..............................................9/10
Felipe Guardiola-Medina and his wife, Reyes, run the
property. One of them was always there if I needed
anything. 

Good to know: ............................................
Spend time discovering the historical town Carmona. Try
Felipe’s home-cooked food. The property is just 30km east
of Seville and 15 mins from Seville airport.

Overall scoring: ........................................

newsbulletin
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Where Am I?

Asian country, capital city is Dushanbe.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, December 11th. Solution and new

puzzle will appear next week.

The winner for 21st November is Sarah Weaver, Travellers

World in Cumbria.

November 21 Solution: A=2    B=7    C=6    D=9

�A

�B

�C

�D

Number: 046

Travagrams

Across 
1. P&O ship currently cruising the Caribbean (5)
4. Mountaineer's spike (5)
6. Capital of Canada (6)
8. The scenic resort of Clovelly is in 

this county (5)
10. Currency of Hungary (6)
12. Historic Massachusetts city (6)
13. Scottish isle (5)
14. Operator specialising in boating holidays (6)
15. Egyptian city and pyramid style hotel in 

Las Vegas (5)
16. South American mountain range (5)

Down 
1. Lewis Hamilton recently won his second world

championship in this city (3,5)
2. Studios and theme park operator (9)
3. English river (4)
4. Small island, part of the Dodecanese group (6)
5. Singer-songwriter, Rita (3)
7. Premier Inn is part of this hospitality 

company (9)
9. BBC TV drama series, sounds mythical (8)
11. Literary award, Man ___ Prize (6)
13. Continent (4)
14. Brussels airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 24

Crossword

Su Doku

N
um

be
r: 
04

6

5 star luxury hotel in Scotland set within its own estate in Perthshire

European rail experts offering High speed rail travel across Europe,
Eurostar, Ski trains, Overnight trains, Local and regional trains, InterRail

and Swiss passes and AutoTrain.

Sane Leg Gel

Fancy Veg Sos

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

im
ag
e 
cr
ed
it
: L
ee
 H
ug
he
s
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pixmix
Travel Bulletin held an Indian Ocean showcase event at the Marriott
Royal Hotel in Bristol. Agents met up with a variety of suppliers,

enjoyed a buffet evening meal and had the chance to win a selection of
prizes…

CHEERS!…
TOP TABLE...

FIZZY PRIZE…

LUX WINNER…
MALDIVES 
SMILES…

NETWORKERS…
CHOCS AWAY…
Daniel Fellingham (left) from Travel
Counsellors receives a bottle of Champagne
and a box of chocolates from Rob Grover of
Expedia.

Tracey Quirk (middle) from Birmingham Airport
updates agents on the latest offerings.

Emelie Westberg (left) from
Starwood Hotels & Resorts presents
Carol Wootton of Thornton’s Travel
with her prize of a four-night stay at
an Island Cottage in the Maldives.

Nicola Johnson (left) from Lux
Resorts presents Carolyn Pack from
C The World with a £100 Love2Shop
voucher.

Emma Colyer (left) from Air Mauritius and
Sharon Jones (right) from Sunset Faraway
present Laura Clarke from Global
Independent Travel with her prize - a bottle
of Champagne and a box of chocolates.

Will Taylor from Banyan Tree table updates his table of agents.
Global Independent Travel's Emily Bissex
receives a bottle of Champagne from Raj
Mistry of Carrier.
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Introducing Magellan
Our impressive new flagship joins the fleet in 2015

We are delighted to announce the addition of Magellan, our impressive new

flagship, to our expanding fleet. This more contemporary small to medium-

sized cruise ship offers expansive lounges, deck areas and a wide choice of

leisure facilities combined with the same attentive service and traditional

British cruising style that CMV are known for. 

To launch our new cruise programme for Magellan, we have introduced 

amazing Buy One Get One Free deals on all her 2015 inaugural sailings 

(excluding the Maiden Solar Eclipse Cruise) plus the newly introduced Marco

Polo and Azores cruises and winter 2015-16 sailings. These offers are on

sale now for bookings made by Friday 12th December 2014.

Main Reception Lobby Hampton’s Lounge Bar Kensington Restaurant Magellan Main Show Lounge

Book online at: www.cruiseandmaritime.com  Call: 0844 414 6161

BUY ONE
GET ONE 

FREE!
Only 25% single 

supplement
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WELL, FOR any person in a
senior position in a company
to claim that after just two

years ‘the job is done’ merely
smacks of total arrogance and an
ego of jaw-dropping proportion. She
may well claim that she had only
ever intended to stay a short while
and would move on to fresh
challenges but can the job really be
complete after just two years? To all
intents and purposes, there can be
no denying that Harriet Green’s
performance whilst leading the
helm has been outstanding and has
been a major contributory factor in
saving Thomas Cook from what
would probably have been total
collapse. The travel industry is
stronger by having Thomas Cook
still in existence after so many years
but for many within the company,
the harsh practices that were plainly
needed could hardly be looked back
upon now with much happiness or
satisfaction.

Countless good and loyal
members of staff lost their positions
when cost-saving measures had to
be implemented so there will be
many who will now resent the fact
that the lady deemed to be
responsible will move on to another
highly paid role elsewhere having
done very well personally out of
Thomas Cook. Without her efforts,
supported by a good team, the
company may well not have
survived: her belief that her work
was complete was certainly not
endorsed by the city or the markets
as was evidenced by a 20%
immediate fall in the share price.
Time will of course tell whether she
in fact was fully aware that all the

problems were far from over and
that she did not want to be around
when they or new ones surfaced. 

All of us have to deal with nervous
travellers, especially those travelling
abroad for the first time. The rise of
the package holiday from the 1960s
onwards encouraged Brits to travel
overseas and in many cases over the
years holidaymakers have evolved
into travellers. I was interested
therefore to see the published list of
most peaceful worldwide countries
in the 2014 Global Peace Index. For
the eighth year in a row, Iceland
(with or without Peter Andre) has

been voted the most peaceful
country in the world. The island
nation was joined in the top five by
Denmark in Scandinavia, Austria,
New Zealand and Switzerland. One
reason quoted for Iceland remaining
at the top of the list is that it does
not have any army: nor does Costa
Rica but they creep into the list at
No. 42! Surely the UK must feature
strongly, many of you will argue? It
actually comes in at No. 47 (a rise of
four places from last year), ‘based
on the levels of internal and external

peacefulness’, out of the list of 162
countries. Not surprisingly, Syria
was adjudged the least peaceful
place on the planet, edging out
Somalia, Iraq, South Sudan and
Afghanistan. Interestingly, none of
the top ten most peaceful countries
are destinations that feature
prominently for those wanting a
beach holiday, so perhaps nervous
travellers would be best advised to
consider lakes and mountains
destinations, countries that offer
wonderful scenery or skiing and
adventure activities, for example.
Those wanting chocolate and frilly
lace knickers will be pleased to see
that Belgium comes in at No. 9!

Although autumn and early winter
has so far been very mild, the
continuing dull greyness is enough
to make anyone suffer from
Seasonal Affective Disorder – more
commonly known as SAD, and often
brought on by a lack of bright light. I
am taking myself off to Makadi Bay
by the Red Sea in Egypt and
hopefully a week of sun is just the
tonic that I shall need to get me
through the inevitable round of
Christmas lunches and dinners (five
at the last count!), even before
Christmas Day. I was amused to see
that earlier in the year it had been
decided to recognise an
International Flip-Flop Day to
celebrate the shoes that are the
choice of beach-lovers and gap-year
students the world over. I personally
have always found flip-flops
incredibly uncomfortable in addition
to finding the constant slapping
sound of shoe against bare foot
really annoying - no stress on
holiday then!

Industry Insight 
by...

Neil Basnett, chief executive of Elite Travel Group, reviews the 2014 Global Peace Index...

bulletinbriefing

"Not surprisingly, Syria

was adjudged the least

peaceful place on the

planet, edging out

Somalia, Iraq, South

Sudan and Afghanistan"
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LUXURY BOUTIQUE hotel
group Grace Hotels has
launched  the next level of
its Bespoke by Grace
programme. The concept,
originally launched in 2010
to enable guests to
personalise many aspects
of their stay before arrival,
has now been expanded to
include a range of bespoke
experiences centred on
themes including
gastronomy, adventure,
culture and romance.  

The bespoke experiences
are designed to help guests
get the most out of the
hotel group's diverse
destinations, and each
activity benefits from the
hotel’s insight into each
locality. They range from

sunset picnics in hidden
locations with a private
butler to tours of the finest
local vineyards with guests
blending their own wines
with a local winemaker.
Highlights include an early
morning visit to Panama’s
fish market with the head
chef followed by a culinary
master-class at the hotel,
the chance to spend the day
with a local photographer to
capture the essence of
Santorini’s majestic
scenery, and an open-fire
cooking class in Argentina’s
Calchaqui Valley with
traditional asados and
parrillas.

The experiences now
supplement the core
Bespoke by Grace service

which enables guests to
customise their in-room
experience through a
choice of pillows, room
fragrances, bathroom
products, in-room fitness
kits, a local mobile phone
programmed with useful
numbers and more. Guests

can also request extra
touches such as
Champagne and
strawberries,
monogrammed pillows and
bathrobes.
For more information visit
www.gracehotels.com/besp
oke-by-grace

Grace Hotels launches bespoke experiences 

hotelbulletin

...has opened on the island of Sal in Cabo Verde. The five-star, all-
inclusive resort is located on Algodoeiro beach, facing a coral reef
with a rich variety of marine life and is a few minutes from the
colourful city of Santa María and Amilcar Cabral international airport.
The property features 1,143 luxurious suites distributed amongst
several buildings, 14 bars and five restaurants, a spa,  gym, five
outdoor pools for adults and two children’s pools, a themed play area,
sports facilities and event and meetings facilities. 

InBrief
�  THAI HOSPITALITY group Manathai Hotels & Resorts has

launched its collection of boutique properties, targeting
travellers who seek authentic experiences and deeper
connections to some of Thailand’s most culturally rich
destinations. The hotel group manages four resorts in its
launch portfolio, all located in coastal destinations either
along the Andaman Sea or Gulf of Thailand, with each
property embodying its own style and charm, inspired by
local surroundings and flavours. 
For details see www.manathai.com

�  MIRIHI ISLAND Resort in the Maldives opened earlier this
week to unveil a new contemporary design following an
extensive renovation. The property now offers new two-
bedroom Overwater Suites offering a 160sq.m living space,
re-designed interiors, an extended spa and a new wine
bar. Set on a private island in the South Ari Atoll, the resort
is a luxury boutique property featuring 37 spacious villas.
For details see www.mirihi.com

�  SMALL LUXURY Hotels of the World has welcomed Hunas
Falls by Amaya to its range of luxury boutique hotels in Sri
Lanka. Seated by the foot of the Hunasgiriya Mountain, the
hotel overlooks the Hunas Falls and is surrounded by
stunning scenery of mountains and lakes. The hotel is a
three-hour drive from Bandaranaike International Airport
and offers 31 rooms and suites, an outdoor pool, a mini
golf course, a tennis court and a restaurant.

Conrad London St. James launches
Christmas Afternoon Tea

CONRAD LONDON St. James is offering a new Christmas
Afternoon Tea experience where guests can take their pick
from a selection of savoury and sweet goodies in the
setting of Emmeline’s Lounge.
Seasonal inspired treats include a Christmas Snow

Scene for £37 or, for an indulgent Christmas treat, free-
flowing Champagne for an extra £8 per person.
Guests can sample the traditional delights of the

quintessential British afternoon tea including cranberry
and Christmas spice scones served with traditional
Devonshire Clotted Cream and offered with a selection of
home-made jams and preserves.
For visitors who enjoy a savoury treat, Brussel sprout

shot Turkey Ballotine Venison bites and beetroot and
spinach savoury goodies are offered, and cakes and
pastries include fun and seasonal additions such as the
snowflake macaroon, winter berry Christmas tree, mini
meringue snowman and edible snow. 
To book or for more information visit
www.conradhotels.com/London or call 020-301 8080.

MELIÁ DUNAS 
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What's your favourite 
household gadget?
I’d probably have to say my laptop, well
actually Skype (on my laptop) as I’ve
been teaching my dad and 93-year old
grandma (who live in Canada) how to use
it. It’s great to see friends and family that
live all over the world, rather than just
talking to them over the phone.

What are your favourite 
TV programmes?
Dragons’ Den, Orange is the New Black
and Breaking Bad. I don’t watch a huge
amount of TV, but these are the ones I
make a point of watching.

Who does the cooking?
It’s a pretty 50/50 divide between my
husband, Richard, and myself. He’s an
expert in the classics, while I can whip up
a pretty mean curry.

What's a typical weekend 
for you like?
It depends on if I’m working or not. The
great thing about my profession is work
often means that I’m outside in the hills
and on the crags across the UK. If I’ve
got a free weekend, you can often find
me mountain biking, rock climbing or
scrambling in the Lake District, Yorkshire
Dales or Peak District. Anything that gets
me outside and moving. In the evening it
may be a barbecue with mates or a jaunt
into York where there’s a tremendous
amount of decent pubs and restaurants.

What's your guilty pleasure?
It’s embarrassing, but I’m a fan of cheesy
romantic comedies.

What do you do to relax?
It depends on the mood I’m in, but
something active and fun like mountain
biking is a great way to switch off and
live in the moment. Otherwise I like to
read - I’m a big fan of reading
biographies/real life accounts of
adventures in the mountains.

What's your favourite movie?
I’m a fan of Love Actually.

What other companies/organisations
have you previously worked for?
The first job I ever had was working as an
assistant in my best friend’s parents’
restaurant, Coyote’s – I still miss the food from
there! I’ve also worked for the YWCA as
marketing and communications coordinator
and was a supervisor at Starbucks during my
school/college years in Canada.
I’ve done lots of odd-jobs in my day and
worked as a freelance copywriter for a few
different organisations in the public and private
sector. I had a really fun summer working as a
camp counsellor for the YMCA and one of the
best jobs was working in a heli-hiking lodge in
the remote Bugaboo Mountains in Canada –
my colleagues were incredibly talented
mountain climbers and guides, some of which
had climbed some of the highest, hardest
mountain routes and summited Everest
multiple times.

If you could change one thing in the
industry what would it be?
That the rules and regulations of bonding for
tour operators were made more transparent
and clear for the consumer.

What personal item do you have on
your desk at work?
A few fun things have made it into my office –
an original Game Boy, some juggling balls and
a framed picture of my husband and I on our
wedding day.

What's the best thing 
about your job?
I love being able to provide life-changing
experiences for people and to share the joy
and knowledge of travel and culture with
others. Beyond providing an outstanding guest
experience, I love the variety of the job and
getting to meet people from all walks of life.
No two days are the same. I think it’s quite a
big responsibility when someone entrusts you
with their hard earned holiday time and I like
being able to help people’s dream holidays
come true.

Where would you most 
like to visit and why?
This is a list that never ends, but I spent six
months in India a few years ago and never
went to the Taj Mahal. It’s rare that you hear of
a landmark that actually lives up to its
reputation and I want to see for my very own
eyes the beauty and majesty of it.

What are your hobbies?
I’m interested in writing and photography, as
well as graphic design and media studies. I also
love to cook when I have the time and
travelling to new places.

What's your favourite (non-work
related) website?
Matador Network http://matadornetwork.com -
amazing travel, culture, social commentary
website from hundreds of different contributors
around the world.
I also like Red Bull TV – redbull.tv - which
shows really great clips and films plus short
articles about adventure sports across the
globe.

What trait do you dislike in other
people?
Dishonesty.

What is your best quality?
I’ve got a positive attitude and outlook on life.

At homeAt work

At play

Co-founder/director, Lost Earth Adventures
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WHEN IT comes to feeling good, very
little can compare to the thrill that the
German National Tourist Board (GNTB)
felt last week when it was revealed that
the country had been voted in top place
in culture terms of a national brands
index of 50 nations, putting it ahead of
the UK and US.
Not surprisingly, the GNTB boss

Petra Hedorfer was over the moon,
saying "Germany's reputation as a
country and as a tourist destination is
intertwined. On the one hand this
strengthens our outstanding reputation
and attraction as a tourist destination,
while equally we are promoting a
successful incoming tourism industry
and Germany's image as a whole."
She added that in the category of

tourism they could improve their
position and be on a par with classical
holiday destinations such as the
Mediterranean region, for example.

She said: "In the field of culture,
which involves among other things
cultural heritage, we have risen from
fifth to to first place as voted by
participants of the survey. This confirms
the direction of the GNTB's global
marketing campaigns."
Apart from anything else, last month

saw the 25th anniversary of the fall of
the Berlin Wall, and next year will see
the country celebrating  25 years of
reunification, which the country reckons
will herald a major incoming tourism
boost.
Hedorfer said: "Reunification has

proven a huge benefit to Destination
Germany and its incoming tourism
industry. Since 1993, when incoming
tourism began to be statistically
recorded for the country as a whole, the
number of foreign visitors to Germany
has more than doubled, up by 107%."
There has also been a significant rise

in the number of UK visitors to Germany
in the first eight months of this year - up
by almost 4% to just shy of 3.5million
overnight stays.
The GNTO's UK and Ireland director

Klaus Lohmann said: "These latest
figures show how the UK's interest in
Germany continues and we are
delighted. It also shows the strong
connections between the two countries.
"Next year provides the perfect

opportunity for anyone to discover
Germany. As a holiday destination it
offers huge choice, from the coastal
regions in the north, lakes and
mountains in the south and the
beautiful towns, cities and natural
landscapes in between.
"In a year that reflects on so much

history, it's time to discover something
new, and our campaigns for 2015
provide a perfect starting point to do
that."

FFESTINIOG TRAVEL is featuring four escorted tours to
Germany next year, aimed at rail enthusiasts, that explore
the country’s steam, train and tram treasures.
As examples, an eight-day Harz Winter Gala, which

departs on February 10, leads in at £1,200 per person and
gives clients the chance to visit the Harz Mountains in
Germany and ride the world-renowned Harzer
Schmalspurbahnen (HSB). Based in Wernigerode, the rail
holiday is an ideal option to explore the former East German
area when it becomes a snowy winter wonderland.
A 16-day Eine Kleine Dampfmusik departs on May 27 and

September 16 and leads in at £1,840. The itinerary travels
across Europe by train to take in the sights of Germany with
visits to Bonn, Frankfurt, Nuremberg, Rostock and the Harz
Mountains. 
Alternatively, guests can opt for a 15-day Tramways of

Germany tour which departs on September 16 from £1,990.
The escorted tour indulges people’s passion for trams whilst
enjoying the culture and hospitality Germany has to offer,
with visits to Essen, Hannover, Leipzig, Berlin and Cologne. 
To book or for more information call 01766-772030 or see
www.ffestiniogtravel.com

Ffestiniog Travel highlights 2015 escorted tours collection for rail enthusiasts 

Germany really does feel on top of the world in tourism terms 
by PAUL SCUDAMORE

ranks amongst the oldest in Germany and is
located on the Römerberg in the city’s old
town. Visitors can expect to find a range of
traditional Christmas delicacies, including
Bethmännchen (small marzipan and almond
biscuits named after Frankfurt’s famous
banker family, the Bethmanns), hot apple
wine with cinnamon and cloves, and the
Quetschemännchen (colourful figures made
of nuts and dried plums). Other wares
include a range of paintings, photos, statues
and glass and wire products. A special
extension to the traditional Frankfurt
Christmas Market is the 'Pink Christmas
Market' at Friedrich Stoltze Square, where
the market stalls and Christmas trees glow in
bright pink and the rustic wooden booths
serve hot cocktails, homemade soup and
gingerbread. The Frankfurt Tourist+Cong  ress
Board (TCF) is offering a guided Christmas
market tour, 'Stories, Sweets & Savouries',
which offers stories of Frankfurt and some of
its famous personalities and takes place on
Saturdays and Sundays at 11:30 and 13:30.
This year's Christmas Market is open until
December 22 from 10:00-21:00 Monday-
Saturday and from 11:00 to 21:00 on Sunday.
For details see www.frankfurt-tourismus.de 

germanyTHE FRANKFURT
CHRISTMAS MARKET 
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MARITIM has welcomed a
new hotel to its portfolio, the
MARITIM Hafenhotel in
Rheinsberg. Located in the
harbour at the most southern
tip of the Mecklenburg Lake
District, the hotel is in the
heart of one of the most
popular German tourist areas

and features its own private
beach, along with 176 rooms,
including 36 Junior Suites and
24 Island Suites complete with
private boat-landing stages.
In addition to a comprehensive
range of watersports, the
hotel also offers an extensive
Wellness Lounge with a wide

range of massage and beauty
treatments, as well as a
sauna, swimming pool and
fitness club. Conference
facilities offer ten seminar
rooms of various sizes with
the largest room measuring
1,094sq.m and able to
accommodate 911 people.

12-day Highlights
tour from Trafalgar
TRAFALGAR'S 12-day
Highlights of Germany
option includes a cruise
along the River Rhine,
sightseeing tours in
Hamburg and Berlin, a
visit to the Christmas
market in the medieval
town of Rothenburg,
plus a visit to Munich.
Prices start from £977

per person and include
11 nights' breakfast
accommodation, private
VIP airport door-to-door
transfers, included
sightseeing and the
services of a travel
director throughout.
For more information
visit 
www.trafalgar.com

BMI REGIONAL has responded to
customer demand and boosted two core
routes from Bristol Airport ahead of its
summer schedule launch at the end of
March 2015. 
The additional 7,000 seats from Bristol

to Frankfurt and Munich will enable three
daily departures to Frankfurt from
February 2 and two daily departures to
Munich three days a week from February
3.
Flights to Frankfurt will now depart at

06:40, 11:50 and 16:30 with a flight time
of 100 minutes. Return flights arrive in to
Bristol at 10:30, 15:40 and 20:45. The new
Munich service will operate on Tuesday,
Thursday and Friday departing Bristol at
18:55 (Tuesday and Thursday) or 17:25
(Friday), returning at 23:25 on Tuesday

and Thursday and 21:55 on Friday. 
Bristol and southwest residents will

now be able to get back home directly
from international destinations via
Munich with codeshare partner,
Lufthansa, instead of spending an extra
night travelling. Likewise, the new
evening departure to Munich from Bristol
allows customers to do a full day’s work
in Munich on the back of a night's sleep,
and get home the next evening back to
Bristol. 
The airline's flights from Bristol to

Frankfurt are codeshared with Lufthansa,
which offers customers flying from
Bristol the opportunity to continue their
journeys from their local airport to
destinations across Europe, Asia, Africa
and America on the Lufthansa network.

The carrier's chief commercial officer,
Paul Sies, said: “Due to customer
demand we’ve brought forward our
summer 2015 schedule with flights now
starting on February 2. Travellers from
Bristol and the southwest now have more
flexibility and choice to get to Frankfurt
and Munich. For our Munich customers,
the addition of an evening flight means
that they can avoid the hassle of the ‘red
eye’ early morning flights and enjoy a
good night's sleep ready for any meeting
the next day. 
"All customers benefit from our ‘bags

fly free policy’, our complimentary full
bar, as well as our free breakfast and
bistro service on board.”
For more information visit
www.bmiregional.com

RAILTRAIL TOURS is highlighting three
German tour programmes for 2015.
A six-day Best of the Rhine & Moselle,

departing from St Pancras and staying in a
four-star hotel in the Moselle Valley on a
half-board basis with three included
excursions, leads in at £695 per person.
Alternatively, clients can opt for a seven-

day Harz Mountains Steam itinerary, which
includes First Class travel from St Pancras,
half-board accommodation at the four-star
HKK Hotel in Wernigerode, four excursions
and use of a rail pass on a free day. Prices

start from £1,075. 
A nine-day Berlin, the Brocken &

Germany's Glorious Gardens is also being
featured, with First Class travel from St
Pancras and half-board accommodation at
the four-star Berlin Hotel. Also included is a
stay in a palace hotel within the grounds of a
ducal estate, a visit to the German National
Garden Show and a day exploring the
landscaped gardens of a UNESCO World
Heritage Site, with prices starting from
£1,495.
For details see www.railtrail.co.uk

germany
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bmi regional adds 7,000 seats from Bristol ahead of summer schedule launch

 Become a partner and sell European rail 
tickets the smart way!

For affi  liate options or offi  cial DB Bahn agency 
partnerships (attractive commission scheme) 
 visit bahn.com/uk or call 020 8339 4708!
Get in, relax.

      

Railtrail Tours promotes new itineraries

MARITIM Hotels adds new hotel in Rheinsberg to portfolio 
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DOSOMETHINGDIFFERENT.COM IS highlighting
one of its most popular tours in Germany, where
guests can travel from Munich to see the Royal
Castles of Neuschwanstein and Linderhof, of
which the former has featured in a range of
movies and inspired Disneyland’s Sleeping
Beauty Castle. 
The full day (ten-and-a-half-hour) tour costs

£41 per adult and £21 per child and includes
the visit to Linderhof, the smallest of Bavaria’s
three royal castles and a short shopping stop in
Oberammergau, famous for its wood carving
tradition and uniquely painted houses. 

THE CITY of Munich is currently conducting travel and
tourism market research online to find out more about
the LGBT (lesbian gay bisexual transgender) market
segment.
The city is hoping to gain differentiated knowledge of

the LGBT travel market, which will then be used to
design suitable marketing strategies. 
Of particular interest to the city is the image that

Munich projects for this particular target group
including the key criteria for choosing to travel to
Munich. The survey also aims to analyse the role the
annual Christopher Street Day parade (CSD) – the

largest LGBT event in the city – plays in picking Munich
as a travel destination.
To complete the questionnaire, users should click on

the button that features Munich's silhouette on a
rainbow background with the inscription 'Your opinion is
important to us!' at www.munich.de 
The survey, which is online until March 2015, is

geared towards those who consider themselves a
member of the LGBT community and participation is
anonymous, with protection of personal data
guaranteed. As a thank you, the city is raffling off a free
weekend in Munich. 

Frankfurt Tourist+Congress Board
Phone: +49 (0) 69/2123 88 00
E-Mail: info@infofrankfurt.de

Whether it’s a shopping spree, an international exhibition
at the Museum Embankment, an open air festival in
summer or the traditional Christmas market in December
– Frankfurt is definitely worth a visit in 2015!

Are you looking for more events, ideas for Frankfurt
programmes, sightseeing tours or further information?

www.frankfurt-tourismus.de

Frankfurt am Main –
Multifaceted Metropolis

� �� �� �� �

germany

FRED... is promoting its tailor-made city breaks to
Germany as well as scenic routes for 2015, all to coincide with
the 25-year anniversary of German reunification which takes
place next year. The operator sees this as a great opportunity
for agents to push holidays and short breaks to Germany.
Sample packages include a three-night Dresden city break
from £399 per person, based on two sharing, including
breakfast accommodation at the Dorint Hotel and flights from
London City. Meanwhile, a ‘Romantic Road’ scenic tour leads
in at £989 to include flights, eight days’ car hire and six
nights’ breakfast stay in a selection of mostly four-star hotels.
For details call 0808-159 5256. 
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Munich offers online research to find out travel needs of LGBT market 

Royal castles tour from £41 with DoSomethingDifferent.com

Neuschwanstein Castle

Neuschwanstein Castle
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SUPERBREAK has added two
properties to its portfolio of hotels in
London. The three-star Ibis Styles
London Kensington and the five-star
Conrad London St James are on sale
now and fully commissionable to
agents.
A bed-and-breakfast stay at the Ibis

Styles hotel leads in at £75 per person,
per night. The property is located three

minutes walk from Earl’s Court station
and rooms feature flat screen TVs and
complimentary Wi-Fi. 
A breakfast stay at Conrad London St

James leads in at £174.50 per person,
per night and the property is located
close to Buckingham Palace, St.
James's Park, Big Ben, the Houses of
Parliament and Westminster Abbey. 
For further information or to make a

booking visit
www.superbreak.com/agents or call
01904-436000.

Book the best selection of  beach hotels 
in Majorca, Menorca, Ibiza and Formentera

      

HOTELBEDS HAS reported solid growth
in the Middle East, Asia, Australia and
the Pacific Islands. 
According to the company's statistics,

thanks to its size, scale and market
opportunities, the MEAPAC region is
consolidating its position as a top global
tourist destination, with visitors
travelling mainly from the UK, South
Korea, United Arab Emirates, China and
Indonesia. At the same time, the top
growing source markets for the region
are China, Indonesia and the
Philippines. 
The development of tailor-made IT

solutions and an increasing company
presence in local markets have played a

key role in the good results achieved
this year according to the company,
which says that the signing of new
agreements was a key driver for its
growth in the region. 
Following on from this, the company

has signed 225 new Key Partnerships
and Preferential Partnership
Agreements (PPA) this year with
relevant hotel chains and independent
hotels. These include Archipelago
International, one of Indonesia’s largest
local chains; Far East Hospitality, a key
player in Singapore; Jumeirah, Rotana
and Kerzner, top chains in the Middle
East; and Regal and Dorsett, chains
whose core activities take place in Hong

Kong. 
The company's managing director,

Carlos Muñoz, said: “MEAPAC is our
largest geographical region, as well as
one of our fastest-growing markets both
in terms of source markets and
destinations. Our investment in human
talent and technological innovation are
consolidating our reputation in this
region as the most forward thinking
player in travel distribution. Our
commitment to constant innovation and
localisation, together with the tourism
infrastructure improvements made in
the region itself during the past few
years, will undoubtedly continue to be
key drivers for further growth.”
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Hotelbeds continues to accelerate its development in Asia Pacific

SINGAPORE, together with Dubai,
Bangkok, Hong Kong and Kuala Lumpur were
announced by Hotelbeds as the most visited
destinations within the fast-growing MEAPAC
region

London hotel additions from SuperBreak with prices from £75 per night.  

accommodationonly

Conrad London St James
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Five-star launch by Palladium Hotel Group
PALLADIUM HOTEL Group has added to its Playa d’en
Bossa hotel offering with the new five-star Grand
Palladium White Island Resort & Spa, scheduled to open in
spring 2015. 

The new hotel will be a transformation of the former
Fiesta Club Palm Beach, which is being completely
redeveloped to become the latest addition to hotel group’s
portfolio of luxury five-star establishments. 

Along with neighbouring Grand Palladium Palace Ibiza
Resort & Spa, the two hotels will create a new complex
where facilities and services are shared, similar to the
existing Grand Palladium Resorts located in Mexico,
Dominican Republic and Jamaica.

Ideal for families, groups and couples, the new hotel will
offer 430 rooms, almost half of which will be spacious
suites. When combined with the Grand Palladium Palace
Ibiza Resort & Spa’s 411 rooms, the new complex will
become the largest resort in Ibiza, offering a huge variety
of services and facilities.

Grand Palladium White Island Resort & Spa will feature
a large freshwater pool with an integrated Jacuzzi and
Balinese-style sun loungers, as well as two tennis courts.
Guests will also have access to the two outdoor pools at
Grand Palladium Palace Ibiza Resort & Spa as well as the
kids’ splash pool and a state-of-the-art spa & wellness
centre. 

The complex’s outdoor facilities and services are
completed with a varied entertainment offering which
includes a children’s playground, several kids’ clubs
including the Mini Club for the younger ones and the Black
& White Junior Club for children over nine, complete with
video consoles and an interactive tech zone offering Wii
systems, PlayStations and a ‘mini-cinema’.
For more information see www.palladiumhotelgroup.com

AMARI is offering members of the travel trade industry
50% discount from its Best Available Rates for stays until
December 20. The offer is available with promo code
BONANZA268. Meanwhile, as Amari Phuket begins its 30th
year of operations in 2015, it will also be getting ready to
unveil a completely new wing to guests. The additional rooms
at the new Ocean Wing will occupy one of Phuket’s prime
locations tucked in a tropical forest on a hillside above the
ocean. Comprising 148 rooms, divided into one- and two-
bedroom suites with extra space for living including a kitchen
and dining areas, the new expansion will bring the total
inventory of Amari Phuket to 345 rooms. At the heart of the
new Ocean Wing is a Clubhouse featuring a swimming pool
with a sun deck and pool bar. Additional facilities include a
fitness centre and exclusive dining and lounge areas. 
For more information visit www.amari.com  

accommodationonly

Amari Phuket Ocean Wing suite

S05 TB0512 2014 Accom Only_Layout 1  03/12/2014  14:45  Page 21



THE FIRST edition of the
Tenerife Walking Festival will take place
from March 10-14, 2015. Aimed at families,
groups of friends, couples and individuals
with an interest in walking and a good
sense of adventure, the festival will feature
15 different trails which are classified into
three categories: volcanic, coastal and
green tracks – all of them highlighting the
island’s diverse scenery. The trails are
accompanied by activities including
stargazing, dramatised tours and visits to
wineries and museums. The northern town
of Puerto de la Cruz will be the nerve
centre of the Tenerife Walking Festival and
where participants can benefit from free
entry to the town’s main attractions. Those
interested in attending will need to pay a
joining fee of �20 which includes a
welcome pack, daily transport to each trail,
a wristband that gives discounts in local
stores, restaurants and museums and the
services of a mountain guide on every
walk. During registration participants are
required to select four walks from a total
of 15, ranging in price from �15- �20
each. Also, Iberia is offering a 15%
discount on flights to Tenerife and special
hotel rates have also been negotiated for
participants. For details see
www.tenerifewalkingfestival.com

Learn to dance
package by Sandals
SANDALS RESORTS has
launched its first dance
themed holiday package,
‘Strictly Dance at Sandals’ at
Sandals Grande Riviera
Beach & Villa Golf Resort in
Jamaica.
Clients booking the

package will be introduced to
the world of ballroom by
professional dancers and TV
stars James and Ola Jordan,
and will receive their own
butler as part of the Luxury
Included dance experience.
Prices start from £1,599

per person for travel between
April 29 and May 13, 2015
and include seven nights’ all-
inclusive accommodation in a
one-bedroom Butler Villa
Suite, flights with Virgin
Atlantic from London, No. 1
Traveller Lounge passes,
transfers, three dance
masterclasses, a welcome
cocktail reception with hors
d’oeuvres and an open bar,
an exclusive gala dinner with
James and Ola with a dance
performance from the
dancing duo and a pre-gala
dinner photo session, plus
one complimentary photo to
take home.
For details call 0800-597

0002 or visit
www.sandals.co.uk

Imaginative Traveller ramps up active adventures in 2015
IMAGINATIVE TRAVELLER is showcasing
more than 160 trips to more than 60
destinations in its new 2015 brochure, of
which 96 are new. 
The operator's marketing manager,

Lorna Archibald, said: "We've significantly
ramped up the number of active
adventures we offer to 40, whether it's
trekking in Burma or Madagascar, biking
in Jordan, Burma, Vietnam or Cuba,
volcano-visiting in Indonesia, walking in
Andalusia or sailing in Cuba.
"Burma, Morocco and Jordan were our

biggest sellers for 2014 and whilst we
anticipate that sales to each will remain
strong for 2015, we're anticipating that
Vietnam and Indonesia will also become
big hitters for the coming year due to

improved flight links."
As an example, a 14-day Burma by Bike

tour costs from £2,049 per person. It
starts in Bagan and traverses Shan
Highlands, crossing the central plains
around Mandalay, and down a descent
from Mt Popa. There's welcome respite,
too, out of the saddle to float down the
Irrwaddy River and explore Inle Lake by
boat with its famous floating markets. A
trekking in Burma trip is also available
from £2,099 for 14 days, and takes in the
remote tribal villages in the Chin Hills,
with a climb of Mt Victoria, while other
cycling trips are available in countries
including Jordan and Cuba. 
For further information call 01728-
885561.
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New road cycling
adventure from
Wilderness
Scotland
WILDERNESS
SCOTLAND, which
introduced road cycling
trips last year, has
launched a new Island
Explorer road cycling
adventure for next year,
which explores the Inner
Hebridean islands of
Islay and Jura and the
Isle of Arran in the
company of an
experienced guide. 

All of the islands
feature whisky
distilleries with time to
sample a tipple or two. 

Prices for five nights
lead in at £1,395 per
person. 
For further information
call 01479-420020 or
visit
www.wildernessscotland
.com

SOLOS HOLIDAYS has added several new
activity holidays to its programme for
2015, including a selection of walking
holidays.
As examples, in the UK a three-night,

half-board Celtic Rambling option leads in
at £399 per person for June 7 and October
2 departures. It offers a taster of the
Welsh countryside that includes
accompanied walks in Snowdonia National
Park and on the Welsh coast. Also in the
UK, a two-night, half-board Malvern Hills
walking tour leads in at £329 for June 14
and August 23 departures. It includes a
full-day walk following the route of the
Worcestershire Beacon Race and a

historical and cultural walk around the
spa town of Malvern.
Further afield, a seven-night, half-board

option in the Austrian Alps costs from
£849, with departures on June 7 & 28 and
September 4. Accommodation is based at
the four-star Hotel Kirchbergerhof in the
Austrian resort of Kirchberg.
Other new options for 2015 include a

five-night Finland: Land of the Midnight
Sun from £1,089 on half-board and a
seven-night Portugal: Cycle along the
Algarve itinerary from £849 including
breakfast and seven dinners.
To book or for more details call 0844-371
8860 or see www.solosholidays.co.uk

Club Med announces partnership with Cirque du Soleil
CLUB MED HAS announced a partnership with Cirque du Soleil to launch its latest concept
in experiential travel. 

Club Med CREACTIVE by Cirque du Soleil will invite holidaymakers to experience
recreational circus acrobatics and artistic activities. Visitors, from the age of four, have the
opportunity to try their hand at activities including high bungee, aerial silk, tightrope and
juggling, as well as percussion and dance plus mask painting.  

The CREACTIVE concept will debut at Club Med Punta Cana, Dominican Republic, in June
next year. The resort’s new playground will include a multi-top structure, double flying
trapeze, theatre and lounge.
For further information see www.clubmed.co.uk or call 0845-367 0670.

SPAIN’S LA MANGA Club has unveiled a new range of tennis
packages this winter, with four-night breaks starting from
�163 per person (approximately £125). 

The venue is the official overseas training base of the Lawn
Tennis Association, and players can work on all aspects of their
technique under sunny skies at the resort’s 28-court academy.

Available from now until mid-March next year, a ‘Winter
Special Offer’ costs from  €602 per person (approximately £463)
for a seven-night stay and features a ten-hour adult academy
with five days’ group tuition on all parts of the game plus an
end-of-week tournament. It also includes breakfast
accommodation at the resort's five-star Hotel Principe Felipe;
access to the spa; fitness centre, indoor pool, saunas and steam
rooms; a welcome day and last day drinks; and a 10% discount

in the pro shop. For clients seeker a shorter break, a four-night
stay at the four-star Las Lomas Village apartments is available
from �163 including three hours’ court hire per day and
unlimited additional court time subject to availability. The price,
which is based on six people sharing a three-bedroom
apartment, also offers free access to the resort’s fitness
facilities.

Meanwhile, the resort is offering an all-inclusive New Year
Fitness Kick Start camp which takes places from December 27
to January 3 and offers a range of benefits including three
workouts a day, with prices starting from £1,800 per person
based on a minimum four-night stay. 
To book or for further information email
reservas@lamangaclub.com or visit www.lamangaclub.com 

Perfect your tennis skills with a winter break at La Manga Club 

activityholidays

LAS COLINAS Golf & Country Club has
unveiled its most luxurious package
with accommodation at the resort’s
newly launched villas. From now until
May 31, 2015, holidaymakers can
experience a five-night stay and four
rounds of golf from  €420 per person.  
Located just south of Alicante and

nestled in a 330-hectare valley, the
resort features new villas which are
located in the resort’s Enebro
Community with guests able to pick
between the new Abubilla or Mirlo
villas. 
Those choosing to stay in the Abubilla

villa are offered views of the
surrounding pine forest vegetation,
three bedrooms, a large private garden
and pool. Holidaymakers opting for the
Mirlo villa are offered views of the golf
course along with three bedrooms, a
private garden and pool. 
The luxury package includes four

rounds of golf each on the resort’s 18-
hole championship golf course. Visitors
can also choose from a unique menu of
holiday add-ons provided by Las Colinas
that include local wine tours, sailing and
fishing charters, diving, hot-air balloon
rides, region tours and a visit to the

International School of Falconry Las
Colinas.
For more information or to book see
www.aworldapart.es 

Solos Holidays adds several new activity holidays for 2015

Five-night luxury package for €420 at Las Colinas Alicante resort

Las Colinas golf course
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New research from IGTM reveals golfers 
take more golf breaks now than in 2009
GOLFERS IN four key European markets take more golf breaks now than
they did in 2009, according to new research.
The findings, released by the International Golf Travel Market (IGTM),

were conducted with core golfers (those playing at least 12 times per
year) in the largest European golf markets: France, Germany, Sweden
and the UK.
The research found at least 50% of golfers in France (54%) and

Germany (50%) take more golf breaks now than in 2009, while the
figures for Sweden and the UK were 47% and 40% respectively. 
The results also indicate that Spain continues to be the first choice of

golf destination in each of the country’s surveyed with at least 30% of
golfers from France (30%), Sweden (42%) and the UK (36%), having been
to Spain for a golf break in the last 12 months.

Cooking & horse-riding lessons from ITC Luxury
ITC LUXURY Travel is promoting a cooking class at Anantara Dubai
Resort & Spa called ‘Spice Spoons’. 
It offers the opportunity for families to learn to cook dishes local to

the destination they are staying in. Classes can be completely tailored
depending on what the family would like to learn. A five-night, half-
board stay at the property, including flights and private transfers, leads
in at £1,169 per person, based on two adults sharing a Premier Lagoon
View room. 
Alternatively, horse-riding lessons are available at boutique hotel,

Desert Palm, Dubai, for £25 for children and £35 for adults for a one-
hour lesson. 
Children can also visit the stable and learn anything from the basics

such as walking and turning to dressage/jumping if they are more
advanced.
A five-night stay at the property, including breakfast and based on

two adults sharing a Palm Deluxe room, costs from £1,179 per person
including flights with Emirates from Heathrow and private transfers.
To book or for more information call 01244-355527 or see
www.itcluxurytravel.co.uk

Burgundy cycling from £1,249 with Headwater
HEADWATER IS offering a six-night cycling trip in France's Burgundy
region next year, which follows the pretty Canal de Bourgogne through
Cote d’Or, taking in the well known Nuits-Saint-Georges and Gevrey
Chambertin vineyards. 
Special selected gastronomic menus are included every evening and

the tour departs every two days between May 17 and September 22,
2015. 
Prices start from £1,267 on a self-drive basis including return

Eurotunnel, £1,249 tour-only and £1,418 for Air France flights to Paris
with connecting rail to Beaune.
It includes six nights' half board hotel accommodation, luggage

transfers between hotels, bike hire, detailed maps and the operator's
support - both in UK and overseas.
For bookings and further information call 0845-322 4672 or email
sales@headwater.com  

We asked our staff the
following question this week:

What's the best
Christmas present

you've ever received?
Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
A holiday in Sydney.

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
An iPad from my parents & brother a few years ago.
They all had one & felt sorry for me as I couldn't afford
my own - I was chuffed to bits! 

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
A bike when I was about 10.

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Hand made vouchers from my wife for 40 pints of
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Crossword:
Across: 1. AZURA, 4. PITON, 6. OTTAWA, 8. DEVON, 10. FORINT, 12. BOSTON, 13. ARRAN, 14. BLAKES, 15. LUXOR,
16. ANDES.
Down:1. ABU DHABI, 2. UNIVERSAL, 3. AVON, 4. PATMOS, 5. ORA, 7. WHITBREAD, 9. ATLANTIS, 11. BOOKER, 13.
ASIA, 14. BRU.

Highlighted Word: ANDORRA

Travagrams:  Top: Gleneagles        Bottom: Voyages SNCF

Where Am I?: Tajikistan
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age groups, and exciting excursions too.

 - Carnival is proud to unveil Camp Ocean - an exciting, new marine-themed children’s programme, currently   
 available on Carnival Freedom. Camp Ocean, which will replace the existing Camp Carnival programme, will welcome youngsters 

IF YOU NEVER DID, YOU SHOULD.
THESE THINGS ARE FUN
AND FUN IS GOOD.

FAMILY FUN!

~ DR. SEUSS

TM

 is currently available on Carnival Freedom only. 

FOR MORE INFORMATION ABOUT CARNIVAL, OR TO BOOK, PLEASE VISIT WWW.GOCCL.CO.UK

      17:06
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Our global network
is all about you
Our network includes 125 cities in over
45 countries. You’ll be connected to more
places in the world for all your business
needs. Fly anywhere and everywhere with
the convenience you deserve.

w
w

w
.koreanair.com

Reservation : 0800 413 000 (UK)  
                      00800-0656-2001 (UK & Ireland)
    Ticketing : 020 7495 8641 (UK)
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