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newsbulletin

New research shows the average
Brit needs a holiday every 56 days
A SURVEY of 2,000 adults by Holiday Hypermarket revealed
tiredness and stress take their toll just eight weeks after
returning to work from a break.

The survey also found that most of us only manage to take
time off twice a year - often months apart, and more than half
said holding out for a holiday causes their productivity at work
to suffer.

The company’s general manager, Kay Dixon, said: ‘’It’s no
surprise that we lose that ‘refreshed’ feeling so soon after
returning from holiday. With such pressure to get back into the
normal routine it can feel like our time spent relaxing abroad
was just a dream.  But as the research shows, throwing
ourselves back into work too hard can mean we feel the need
for another holiday very quickly.

“Taking a day off here and there is sensible, but a regular
trip abroad can be more beneficial for both our mental well-
being and our productivity when we return.’’

The research showed that being overtired was the main
culprit for constant getaway dreams, and more than a third of
those surveyed said the main reason they book a holiday is
feeling they want to ‘live’ instead of existing for work.

A significant 77% believe it is unhealthy to go a whole year
without taking time off to go abroad, yet one in five admitted
they don’t stick to this themselves.

And it’s not just energy levels that suffer, as more than half
feel their motivation drops when they need a holiday, admitting
their work isn’t at its best or they simply can’t be bothered to
do things properly.

Tellingly, nearly two thirds rated their productivity at five out
of ten or below before taking a holiday, whereas three quarters
of adults rated it at eight or above when they return. The
research also revealed that a beach holiday is the most
desirable type of break for more than four in ten adults, while
city breaks and adventure trips are also popular.

Sense of humour
saves image of
Brits abroad
THE TRADITIONAL
stereotype of the sunburnt,
tipsy British tourist –
complete with questionable
footwear – prevailed in
Travelzoo’s recent European
Tourist Stereotypes Survey.
The company polled 2,400
people across the UK,
France, Germany and Spain
to find out what each nation
thought of its European
cousins when they travel
abroad.

British tourists were
singled out for their sense
of humour and open-
mindedness in the survey,
but were also perceived as
being the heaviest drinkers
on holiday. Brits are also
seen as being less generous
than other European
nations, with almost half of
Spanish respondents
claiming UK travellers are
the least generous when
abroad. Overall, Spanish
tourists were voted by all
four countries as the most28 south america

Colombia welcomes new
growth following hotel &
airlift developments

THAMES TRAINING...Sunvil recently held a training day for agents on the River Thames on board
Genevieve, a historic 40ft motor launch, where agents enjoyed a three-hour cruise from Hurley to
Henley-on-Thames. Genevieve turns 100 this year and, in celebration, the company is offering £100
off the usual charter price – now from £600 for up to ten people, including a captain, crew and five
hours’ charter time. Champagne and canapés can also be arranged for an additional cost. For
details call 020-8758 4797 or see www.vintagethamescharters.com. Pictured ready to train are,
from the left: Isobel Stone, Tony Sheldon Travel; Yvonne and Peter Holmes, Classic Travel; Dee
Giagoni, Rendezvous Travel; Sue Hart, Travel Impressions; and Debra Mackenzie, Triangle Travel.

● continues on next page
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HAVEN IS hanging the bunting and handing out invitations as
its favourite pink elephant gets ready to celebrate another
birthday across all 35 holiday parks. Guests of all ages are
invited to join Anxious and the rest of the Seaside Squad for a
birthday ball from September 29-October 3. Families can join
Anxious, along with Bradley the Bear, DJ Ned, Greedy the
Gorilla and Rory the Tiger to help celebrate, with traditional
party games, a birthday show and ceremony, plus the chance
for children to get a photo taken with their favourite characters.

Throughout the birthday breaks, families can take advantage of
the company’s range of sports activities including football,
fencing and archery coaching, crazy golf, go-karts, adventure
playgrounds, as well as the swimming pools and SplashZones.
The company is offering travel agents deals to help secure
bookings with prices starting from £79 for the whole family for
a four-night break at Thorpe Park, Lincolnshire, based on a
September 29 arrival. The price includes accommodation for
up to six people sharing a standard two-bedroom caravan.

Birthday celebrations for Haven’s Anxious The Elephant
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A BITE OF THE BIG APPLE...Marking the launch of Funway Holidays’
‘New York Sale’, which offers savings of £50 per person on city
break packages, is the operator’s managing director, Stephen
Rhodes (left), and marketing manager, Nick Talbot. Bookings must
be made by September 30 via www.funway4agents.co.uk quoting
NY50, for travel up to December 31, 2015.

likeable – topping the lists for being the
most courteous, generous, friendly and
helpful.

The company’s managing director,
Richard Singer, said: “Luckily for us
Brits, our world-famous sense of
humour continues to be our saving grace
on foreign shores. Our fun-loving party

spirit also came out in the feedback from
other nations, but perhaps a little
restraint with the sangria and sunshine is
called for, as well as a little more care in
our appearance when hitting the beach!”

The French, who labelled themselves
“arrogant” and “rude”, are the least
popular overall when ranked according
to their stereotypical traits. UK travellers

were particularly unkind to their French
cousins, with more than half of UK
respondents agreeing that French
travellers lack humour. A further 47% of
British travellers said that the French
lack courtesy, which greatly contrasts
with the opinion of French travellers, as
a huge 92% think of themselves as
courteous individuals.

Newsbites
● THE MINISTRY of Foreign Affairs and International

Cooperation of Cambodia has recently announced an
upcoming visa fee increase, effective from October 1. A
Type T Tourist Visa has increased to US$30 and a Type E
Business Visa has increased to $35.

● SOUTHEND AIRPORT has beaten all other UK airports
for the second year running to be named Best in Britain
in the latest Which? airport passenger survey.

● ROCKY MOUNTAINEER has launched its 2015 brochure
which highlights 25 reasons to experience a trip with the
company during its 25th anniversary plus a selection of
new itineraries.
For more information see agent.rockymountaineer.com

● AIR TRANSAT has launched its summer 2015 flight
schedule to Canada with services from the UK to seven
Canadian destinations.  Return flights start from £378
per person including a £20 early booking discount when
booked by September 30.

● VIRGIN HOLIDAYS has released its 2015/16 USA brochure
featuring departures from January 1, 2015 through to
April 30, 2016. Included for the first time are cycling
holidays in Washington State and Death Valley, nine new
properties in New York and new destinations in Utah and
the Deep South. For details see www.vhols4agents.co.uk
or call 0844-557 3933.

● AURIGNY’S NEW service between London City and
Guernsey will commence on Monday September 8, with
fares from £89 each way.
For details see www.aurigny.com

● INSIGHT VACATIONS has launched its USA & Canada
brochure for 2015 featuring two new itineraries, nine
Insight Gold Luxury journeys, as well as new Signature
Experiences included on every tour to ensure that guests
experience the destination through the eyes of a local.
For details see www.insightvacations.com

● CHILDREN CAN travel for free on luxury UK day train,
Belmond Northern Belle, up until October.
For details see www.belmond.com

● continued from previous page
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Exodus launches new winter trips for
thrill-seekers and fairy-tale fans
EXODUS HAS announced 11 new trips for its 2014/15 winter
brochure, with a wide variety of winter activities, from
snowshoeing and cross-country skiing to more cultural
walking tours, as well as five new destinations: Estonia,
Latvia, Lithuania, Turkey and Albania.

Following demand from summer walking tour
customers, the operator has launched several
snowshoeing holidays for the coming season, with
snowshoeing trips available in the French Alps, Albania and
Turkey, as well as cross-country skiing in France and the
High Tatras of Northern Slovakia.

For clients in search of a new sporting challenge, there
is the Transjurassienne Ski Race. Located in the French
Jura Mountains, the challenge is one of the most popular
in the ski racing calendar and stretches more than 50km.

Meanwhile, a new collection of cultural trips will see
customers travel from Vienna to Prague, sample
Stockholm and the Baltics, discover winter in Transylvania
and marvel at Finland’s Northern Lights.

Tom Wilkinson, the company’s winter adventures
programme manager, said: “We have stepped up the
programme by adding more cultural tours and several new
destinations such as Albania and Estonia. A range of
difficulty levels also means a world of choice for beginners
as well as repeat customers.”

As an example of prices, a five-day ‘Vienna to Prague in
Winter’ tour journeys from the imperial city of Vienna
through wintry landscapes to the historic capital of the
Czech Republic, Prague. Christmas markets are central to
the trip, with stops en route at the medieval towns of Cesky
Krumlov and Pilsen, UNESCO Capital of Culture for 2015
and home to Pilsner Urquell.

The first departure is on November 27, with prices
leading in at £999 per person including flights and
breakfast accommodation.
To book or for further information call 0845-805 0366 or visit
www.exodus.co.uk

KENNEDY COUP...Attraction World has announced that the
Hadfield family from Derby (pictured) were the winners of its
exclusive VIP Kennedy Space Center competition. The family, who
booked their tickets through Midcounties Co-Operative in Derby,
by agent Emily Ditchfield, received a personal, VIP tour of
Kennedy with their veteran guide, Captain Jon McBride, as well as
a goodie bag full of space memorabilia. Agents had to make a
booking during June for Kennedy Space Center for their
customers to have a chance of winning the prize.

newsbulletin
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CITY CRUISES is highlighting a selection of party packages for
the festive season.

A Thames Christmas Party Cruise is an ideal option for
shared parties from ten to 180 people, whether celebrating
with friends or planning an office get-together. The four-hour
parties depart from Westminster Pier, taking guests on a
leisurely cruise along the River Thames. Weaving through
central London and passing many of the capital’s famous
landmarks, guests will enjoy a three-course festive meal, wine
and welcome drink, before dancing the night away to classic
party tunes provided by an on-board DJ.

For a tailor-made party experience, the company can offer
venues with a difference. Catering for groups of 12 to 1,200
guests or more, bespoke experiences offer a variety of menu
options and trimmings, plus on-board entertainment.

The Hispaniola is also being highlighted and is ideal for
clients looking to celebrate on the river without setting sail.
Offering views of the London Eye and Houses of Parliament,
party planners can hire the whole ship or have exclusive
access of the bars or seated restaurant.

Meanwhile, the newly refurbished RiverLiners provide a
stylish and relaxed ambiance that are ideal for late afternoon
or evening celebrations for up to 150 people. Flexible for
seated events or standing cocktail parties, the operator can
offer tailored packages for all groups and tastes.

The company has also launched its New Year’s Eve
packages for clients looking to plan ahead this year. Offering a
prime position for London’s extravagant fireworks, there are a
variety of cruises on offer – from five-hour dinner cruises to a
shorter Stargazer cruise.
To book or for further information see www.citycruises.com,
email info@citycruises.com or call 020-7740 0400.

RAFFLES ISTANBUL has opened in the heart of the Zorlu
Center - a new hub for fashion, food and the arts on the
European shore in Beşiktaş - overlooking the Bosphorus, the
Princess Islands and the historic peninsula.

The new hotel offers an art concierge to steer clients
through the city’s new art scene which, over the last few years,
has shifted from heavily traditional to a reinvigorated one,
celebrating its new generation of artists. 

As well as having designer shops on its doorstep, the new
hotel offers guests a personal shopping and styling service, while
guestrooms offer balconies with panoramic views of the city.

Other features include a rooftop pool, a Champagne bar and
a spa, which uses exclusive Organic Pharmacy products.

Rates start from €600 per night.
For more information visit www.raffles.com

Raffles announces launch of Istanbul
property featuring art concierge

Raffles Istanbul

City Cruises offers selection of party
packages to mark the festive season
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Keeping an 

i on Apps
THE ZAGREB Tourist Board has launched

a new mobile app, Zagreb Be There,

which provides five themed sightseeing

tours of the city, allowing visitors to get

away from the usual tourist trail when

exploring. As an example, Space Explore,

takes the viewer around an art

installation of the solar system which has

planets located around the city. Users are

encouraged to check-in online at various

locations using the app to compete for

discounts on entrance tickets. The app is

free and available to download on iPhone

and Android.

UNITED AIRLINES is offering its

customers Uber transportation

services via its mobile app.

Customers with iOS and Android

mobile devices can access Uber

ground transportation information

in the app’s menu or in the “My

Reservations” card with a current

reservation. The app will display

Uber information, including types

of available vehicles, estimated

wait times and prices. Customers

can use the app to ensure a more

convenient journey, from

checking in for an international

flight from their home or office to

finding instant ground

transportation options at their

final destination.

REFUND.ME, AN internationalpassenger rights specialist that helpsflyers claim their right tocompensation for flight delays,cancellations, missed connectionsand overbooking, has released a newapp for travel agents using the Sabresystem. The app, called Top SabreRed Appy and available to agents viathe Sabre Red App Center, willautomatically monitor thousands ofbookings and detect delays andcancellations eligible forcompensations of up to $800according to EU law. This EU lawapplies to all flights outbound fromEurope, regardless of destination. Italso covers flights from the US toEurope if operated by an EU carrier.
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BUTLINS IS offering a new
festive break at either
Bognor Regis or Skegness
resorts for its new Just For
Tots Christmas Wonderland
breaks and at any of its three
resorts for the inaugural
New Year After Party.

Just For Tots Christmas
Wonderland is designed for
families with children under
the age of five. The four-
night festive break will take
place from December 15 this
year.

Children will meet Father
Christmas in a Christmas
Storytime session, watch a
live pantomime, learn to
skate on the tots-friendly
ice-rink, experience the
magic of the Skyline
snowstorm and watch a
Christmas-themed creative
play, all included in the price
of a break.

Alternatively, families can
book a two-night New Year

After Party break on
January 2.

This includes full access
to the resorts’ facilities
including Splash
Waterworld, the Traditional
Fairground, kids’ character
shows, children’s activities
and live evening
entertainment.

A four-night Butlins Just
For Tots Christmas
Wonderland break at
Skegness costs from £60 per
person arriving on Monday
December 15. The price is
based on two adults and two
children sharing a Silver
self-catering apartment.

Alternatively, a two-night
New Year After Party break
at Minehead costs from £65
per person arriving on
Monday, January  2, 2015. 

It is based on two adults
and two children sharing a
Silver self-catering
apartment.

newsbulletin

MOVERS
● BELMOND HAS appointed Jean-Baptiste Laglace as

general manager for UK luxury day train, Belmond British
Pullman.

● MARK WOODCOCK has been appointed commecial director
of airport lounge operator, No.1 Traveller.

● LIZ MCMEIKAN has joined Flybe as non-executive director.
● TRAVELPORT HAS announced two new senior additions to

its UK management team - Paul Broughton as commercial
director and Claire Osborne as technical director.

● CRUISINGEXCURSIONS.COM has appointed Ryan Inman as
marketing executive, Tamhas Woods as PPC & marketing
executive and Laura Spiteri as junior graphic designer.

● ANTOR’S AGM elected and appointed its 2014/15 board
members. Tracey Poggio (Gibraltar) was re-elected as
chairman, alongside Treasurer Robin Segal (Jersey),
whilst Oretis Rossides (Cyprus) was appointed to work
with Tracey as the new deputy chairman. Other board
members for 2014/15 include Josephine Wiggall-Lazarus
(Quebec), Michael Michael (Korea), Bogdan Becla
(Poland), Cherrie Osborne (Antigua and Barbuda) and
Omayma El Husseini (Egypt). Serge Moes, the former
Director of Tourism at Luxembourg Tourism Office and
former Chairman and webmaster for ANTOR, was
appointed as the first honorary fellow of ANTOR
unanimously by the members, in recognition of his many
years of service to the association.

Butlins adds new festive breaks for winter
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with Eileen...At home

What has homeworker Eileen

been up to this month?

CAN IT really be September already? One minute
we’re looking forward to the summer and before we
know it, autumn is all too soon on the horizon. What

a great summer we’ve had though - it’s been amazing,
hasn’t it? What I’ve enjoyed most is the lovely balmy nights
- something we get all too rarely in the UK.

Travel Counsellors has been celebrating recently having
been awarded the prestigious 2014 Queen’s Award for
Enterprise. Last week the official award presentation took
place at our head office in Bolton and I was fortunate to be
invited along to join the celebrations. The award was
presented by Mr. Warren J Smith, the Lord Lieutenant of
Greater Manchester, who represented Her Majesty the
Queen. The official speeches were followed by a
Champagne reception; it was a very enjoyable afternoon
and a proud day for everyone to receive recognition of the
part each individual has played in the success of the
company in its 20th anniversary year.

The journey to Bolton entailed a nine-hour round-trip
journey from my home in Essex, so rather than travelling
there and back the same day and risk missing the main
event due to travel delays, I decided to travel by train and
stay over the night before. I stayed at the Midland Hotel in
Manchester which is a very good hotel in a very convenient
central location and not far from the station - from there it
was just a short journey on to Bolton. Unfortunately, time
didn’t allow me to see too much of Manchester, but I’ll be
returning there again in November for our annual
conference so I hope to see a bit more then. 

There’s another award ceremony for me to attend next
week, Travel Bulletin Star Awards evening at the
Landmark Hotel in London. I am really looking forward to
it as it’s always a great night with interesting and amusing
company and excellent entertainment. There’s a bit of a
change this year; instead of the usual formal black tie
dress code, there is the option to come dressed as a rock
or pop star. It should be fun, but I may have to (reluctantly)
stick to more conventional attire as I’m not sure my Tina
Turner outfit will be suitable to wear on my way up to
London during the rush hour, do you?  

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

jill.sayles@travelbulletin.co.uk 

newsbulletin
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WEBSCLUSIVES

●  Win £50 of Compliments Vouchers (for use at John
Lewis, Boots, Mothercare and many more retailers)
with our new competition in association with The

Holiday Team. 
Enter to day at www.travelbulletin.co.uk/competitions

●  Win a fantastic Scandinavian Hamper (worth £80)
courtesy of Taber Holidays. 
Go to www.travelbulletin.co.uk/competitions

●  Take Carnival’s Travel Agent Mood Index survey and
you could win one of five Carnival Family Beach
packages, packed with fun items. 
Take the survey today at
www.surveymonkey.com/s/PF982TG

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go

European football tickets 
on sale with Innstant Travel

INNSTANT TRAVEL has added to its selection of sports tickets
with the introduction of European football tickets to help agents
boost sales and earn more commission.

The company’s UK head of sales, Gary Gillespie, said: ‘The city
breaks booking period is fast approaching and offering clients
sports tickets is an excellent way of increasing revenue.

“Italian football tickets are a great place to start and we are
offering most of the popular matches at surprisingly low rates.
These products are ideal whether the customer is a serious
football fan, looking for something different as a gift or just has
some free time whilst on a business trip.”
For further information visit www.innstanttravel.com

New yoga, spa & fitness breaks 
from Turquoise Holidays
TURQUOISE HOLIDAYS has a new range of pre-Christmas
winter sun holidays to nurture the body and soul, ranging from
a one-off, week-long holiday at the W Retreat in the Maldives
to a series of ‘Wildfitness’ holidays in Zanzibar and Kenya.

As an example, an exclusive ‘Wellness Week’ will run at W
Retreat & Spa from November 29 to December 7, with prices
from £4,595 per person. It includes welcome drinks and an
‘overcoming jetlag’ session; a 60-minute signature treatment;
sunset meditation and stretching; overwater sunset yoga;
sunrise yoga; breakfast on W’s private island, Gaathafushi; a
three-course dinner; and snorkelling, diving and parasailing.
For more information visit www.turquoiseholidays.co.uk
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●  PETER DE Savary’s Mount Cinnamon Resort &
Beach Club in Grenada is giving agents who book
two holidays (a minimum of seven nights per
holiday) by November 30 two complimentary
nights for two people, including breakfast, at one
of the resort’s sister properties. A two-week
booking will be accepted as two bookings.
Incentives need to be claimed by e-mailing
annabel@lepetit-monde including client names
and dates of travel. For details see
www.mountcinnamongrenadahotel.com, email
reservations@mountcinnamongrenada.com or
call 0808-234 2497.

●  TRAVEL 2 IS giving agents the chance to win one
of four £200 Ticketmaster vouchers as part of its
‘Malaysia 2014, have you been?’ campaign. Agents
who make a Malaysia booking with a minimum
five nights’ ground arrangements by October 31
will be entered into the draw. Agents making a
booking that includes flights with Malaysian
Airlines and five night’s ground arrangements will
be given an additional entry.

    For details see www.travel2.com

●  AGENTS can earn between £25 and £400 in
Love2Shop Rewards by booking an If Only...
holiday by the end of October that includes Air
Mauritius, Heritage Awali, Heritage Le Telfair,
Long Beach, Sugar Beach, Veranda Grand Baie,
Veranda Paul & Virginie, Veranda Palmar Beach
or Veranda Pointe aux Biches. Agents will also be
sent 2015 early booking offers - from £5,299 for
seven nights' all-inclusive for a family of four. 

●  VIRGIN HOLIDAYS has launched its latest
campaign which includes a new agent ‘Chill or
Thrill’ competition and a nationwide
merchandising tour that gives agents the chance
to pick up Disney goodies and other prizes. Agents
who book any of the operator's packages by
September 30 can register it at
www.vhols4agents.com to be entered into a prize
draw to win an ‘Ultimate Chill’ day for one, or one
of five team prizes. 

●  SANDALS AND Beaches Resorts is launching The
Big Luxury Included Giveaway, giving agents the
chance to win a free week’s stay at a resort of
their choice. A total of 19 Luxury Included week
stays are up for grabs for those who book a
Sandals or Beaches holiday by September 30. The
higher the category, the more entries the agent
receives. For example, a Deluxe room equals one
entry while a Butler Elite Suite equals three
entries. Plus, for those who book clients into
Sandals LaSource Grenada or Sandals Barbados,
entries will be doubled. 
For details call 020-7590 0210 or visit
www.sellingsandals.co.uk

Agent training
TALKING STICK Marketing &
Communications is hosting an evening of
update presentations and networking with fiveof its African clients - Africa Albida Tourism,Wild Frontiers, Chilo Gorge Safari Lodge, TheGondwana Collection and Legacy Hotels andResorts. The evening events, which commenceat 17:30, will include a short update presenta-tion from each of the partners on their newdevelopments and what they have planned for2015, along with a selection of food and drinks.Events take place at the London Crowne PlazaKensington on September 8, at CheltenhamHotel du Vin on September 10 and at the MillHotel in Chester on September 11. For detailsor to register email 

david@talkingstickmktg.co.uk

Booking incentives
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TAKEAWAY TEAM...Cosmos Holidays’ super
sellers won VIP tickets to see Ant & Dec’s
Takeaway on Tour at the First Direct Arena
Leeds by booking the most passengers from Leeds
Bradford Airport with the operator to Antalya,
Barcelona, Bodrum, Dalaman, Faro, Crete,
Lanzarote, Larnaca, Palma, Menorca &
Tenerife. Pictured ready to enjoy the show are,
from the left: (back row) Vicky Harpin and
Lynne Pollard, Althams Travel; Ellie Morris and
Elaine Wilde, Cooperative Travel; Sarah Hill and
Michelle Jones, Idle Travel; Jane Slater, Althams
Travel; and Dave Castledine, Thomson); with
(front row) Claire Thornton, Thomson); Emma
Holliday, LBA; Kathryn Armitage, Althams; and
Ashley Rushman, Cosmos Holidays.
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COSMOS HOLIDAYS has
launched its 2014/15
European ski & snowboard
brochure featuring Andorra
for the first time, as well as
the Italian ski resorts of
Livigno and Lavarone to
complement its existing
programme of European ski
resorts across Austria,
France and Italy.

Ski holiday packages with
Cosmos, ski flights with Avro
Flights and accommodation
with somewhere2stay are all
accessible via the operator’s
new trade portal
www.cosmosagents.co.uk,
providing an easy-to-use
holiday search and booking
process for each company.

Packaged with flights from
Manchester and Gatwick to
Barcelona, newly featured
resorts in Andorra include
Pas de la Casa, El Tarter,
Soldeu and Incles in the
Grandvalira ski area, offering
value for beginner and
intermediate skiers. Andorra,
with its lively après ski scene
appeals to the youth market
with prices starting from
£295 per person including
flights and seven nights’ self-
catering accommodation.

In Italy, newly introduced
Livigno offers high altitude
skiing in a traditional

mountain resort setting with
modern facilities and a lively
après ski scene due to its
tax-free status. Lavarone is
also new to the programme,
offering modern snow-
making facilities to boost the
natural snowfall, as well as a
snowpark for boarders. A
seven-night stay departing on
January 10 from Manchester
to Verona costs from £279
including flights, seven
nights’ half-board
accommodation at
Monteverde Hotel in
Lavarone and transfers.

Early bookers can take
advantage of a deposit of £59
per person as well as free ski
or snowboard carriage on
bookings made before
October 31.

Kim Barber, the operator’s
product and commercial
manager, said: “Building on
the success of our first full
ski programme last year, we
have refined our product
range to add to the choice of
picturesque resorts, excellent
ski areas and good quality
hotel accommodation at
great value prices.

“The appeal of Andorra
with its good value après ski
scene, fantastic choice of
skiing in the Grandvalira ski
area and charming villages is

clear. Families can take
advantage of the two ski-
kindergartens and a special
children’s activity ski course
in Soldeu with the whole area
having great appeal for both
beginners and intermediate
skiers.”

All holidays include resort
transfers and 20 kilos of hold
luggage as standard in the
base price. Customers can
pre-book a range of extras
such as equipment hire,
lessons and ski passes. Six-
day ski tuition is available
from £92 per adult or child,
while six-day ski set hire,
including boots, skis and
poles, is available from £50
per adult and £23 per child.
Six-day lift passes are
available from £110 per adult
and £77 per child.

Meanwhile, sister
company Avro Flights has
launched its full range of ski
flights for winter 2014/15 to
include Barcelona,
Friedrichshafen, Grenoble,
Munich, Innsbruck, Verona
and Venice.

Lead-in prices are from
£74 per person from Gatwick
to Barcelona return, from £66
from Gatwick to Grenoble,
from £78 from Manchester to
Friedrichshafen and from £78
from Manchester to Venice.

Cosmos adds Andorra for 2014/15 via new trade portal
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RACING AHEAD...Tipto and its supplier members recently treated its best supporting and key independent
agents to a VIP Ladies Day at the Pontefract Races in Yorkshire to thank and reward them for their support
throughout the year. Pictured enjoying the action are, from the left: Bronwen Hanley, Co-operative Personal
Travel Advisors; Gemma Walker, Newmarket Holidays; and Suzanne Bracegirdle, Navenby Travel.

Belleair offers
‘deluxe’ savings to

commemorate
Duchess of

Cambridge’s visit to
Malta

BELLEAIR HOLIDAYS is
offering deluxe summer
savings to follow in the
footsteps of the Duchess of
Cambridge, who will be
visiting the popular island
on September 20-21 on a
solo tour to join
celebrations marking the
50th anniversary of Malta’s
independence from the UK.

The company is offering
up to £60 per person
discount for regional
departures this month and
next, as well as free
private transfers when
booking five-star
accommodation.

As an example, a seven-
night, luxury breakfast
stay at the five-star Grand
Hotel Excelsior in
September costs from
£1,207 per person,
offering a saving of £40
per person. It includes
direct flights from Bristol,
accommodation in a
deluxe seafront room,
transfers and
complimentary entrance to
a selected Malta
attraction. The offer is
subject to availability and
is based on two adults
sharing for a September
16 departure.

Alternatively, a seven-
night breakfast stay in a
deluxe marina view room
at the five-star Hilton
Malta leads in at £1,017
per person, saving £60 per
person. The price includes
direct flights from
Glasgow, transfers and
complimentary entrance to
a selected Malta
attraction, and is based on
two sharing, valid for
travel on September 16.
For further information or
to book see
www.belleair.co.uk/agents
or call 0845-365 3412.
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Where Am I?

Cloud forest in Costa Rica

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 11th. Solution and new

puzzle will appear next week.

The winner for 8th August is Lisa Clover, Co-op Travel in

Manningtree,  Essex.

August 8 Solution: A=2    B=7    C=6    D=4

➠A

➠B

➠C

➠D

Number: 033

Travagrams

Across 
1. Escorted tours specialist (5)
3. New X Factor judge, should add spice 

to the show (3,1)
6. Flows through Syria and Iraq (9)
7. Lively Bali beach resort (4)
8. One of the Hawaiian islands (4)
10. Capital of Peru (4)
11. City in Tuscany with a famous tower (4)
13. Popular Algarve resort (9)
14. American singer-songwriter, Bruno (4)
15. Resort on the Black Sea (5)

Down 
1. It's not a town or a city, but a 

BBC drama (3,7)
2. Tokyo's international airport (6)
3. Historic French city on the Moselle river (4)
4. Milan's famous opera house (2,5)
5. Capital of Ethiopia (5,5)
7. Uganda's capital city (7)
9. Flows through Dublin (6)
12. Hotel brand, part of Accor (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

03
3

Stuck for ideas on weekend breaks and holiday ideas across England?
This tour operating company can help! 

This hotel chain began the day that rock legend Eric Clapton donated
his guitar to its’ original café in London. 

Tanned Vigils

The Choral Dork 

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

Im
a

g
e

 c
re

d
it

: 
P

e
te

r 
H

o
o

k
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Jet2.com &
Jet2holidays

announce further
expansion at three

key bases
JET2.COM AND
Jet2holidays are
celebrating further growth
at three of their key
Northern bases with the
launch of seven new
summer 2015
destinations: Antalya,
Gran Canaria, Larnaca
(Cyprus), Malta, Rome,
Prague and Zante.

The new route additions
mean that more than 1.6
million seats will be
available from Glasgow,
Newcastle and Belfast
International Airports for
next summer, giving
agents greater choice and
flexibility when it comes to
helping holidaymakers
book their trip.
For more information call
0800-408 5587 or to view
details of the new routes
see https://tradesite.
jet2holidays.com

DOSOMETHINGDIFFERENT.COM HAS
added a new selection of opera
performances at the Metropolitan Opera
House in New York to its portfolio.
As examples, a viewing of The Merry
Widow - Lehár’s enchanting comic
operetta about a beguiling femme fatale
who captivates all of Paris – is available

between January and May next year and
costs £112 per person.
Alternatively, seats to watch La
Traviata, available from December
through to January, cost £112 per
person or a showing of Hansel And
Gretal, available from December to
January leads in at £61.

Annabel Cove, the company’s business
development manager, said: “Our new
portfolio offers comedy performances
and enchanting fairy tales for the whole
family as well as some of the most
famous operas in the world.”
For more information 
call 020- 8090 3890.

DoSomethingDifferent.com adds New York opera experiences

newsbulletin

INGHAMS HAS introduced Arosa in Switzerland (pictured) to its portfolio for 2014/15. The chocolate box
village sits high in the Graubünden Mountains and offers high altitude, snow-sure skiing, two hours from
Zurich. Slopes are easily accessible from the village centre, with blue and red runs for intermediates and
40km of back country runs for advanced skiers. For winter 2014/15 a new chairlift linking Arosa with the
neighbouring resort of Lenzerheide, will increase the ski area to 225km of pistes all available on one lift
pass. As an example of prices, a seven-night, half-board stay at the three-star Sorell Hotel Arosa costs from
£894 per person, including flights from Gatwick and free First Class rail transfers for all guests. 
For details see www.inghams.co.uk/agents or call 01483-791114.
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THE ANNUAL SATOA Travel
Awards are to be held on
September 18 at Bbar, 43
Buckingham Palace Road in
London, where agents,
operators and associated
African and Indian Ocean
suppliers come together to
recognise the leaders in
their field.

Now in its third year, the

evening promises a mix of
celebration and networking
in a fun, informal setting.

A few remaining tickets
are still available to book
and cost £35 per person
including food and drinks.
Alternatively, a deal for buy
five tickets and receive one
free is being offered (book
for four people online and

email the name of the fifth
free person to
info@satoa.com).

The closing dates for
votes is September 9 at
www.satoa.com under the
‘travel awards’ link. For
more details on the event,
the ‘events’ link on the
website provides additional
information.

SATOA hosts annual Travel Awards at London’s Bbar
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BELMOND REID’S Palace in
Madeira is offering two late
deals for clients looking to
make the most of the last of
this year’s summer sun.

One More Night offers
guests staying for three
consecutive nights a
complimentary fourth night
at the hotel. Prices start
from £651 based on a
breakfast stay in a Classic

room up to October 31. 
A Suite Sensations deal

offers guests spending
three consecutive nights in
one of the hotel’s suites
25% off the best available
rate. Prices start from
£1,494 for three nights,
including a 25% discount,
based on a stay in a Junior
Suite and including
breakfast. The offer is valid

until September
30. Facilities at the property
include a spa, three
swimming pools, a selection
of restaurants, tennis
courts, plus a range of
sporting activities including
sailing and hiking. 
To book or for more
information visit
www.belmond.com or call
0845-077 2222.

New culinary tours
from Rabbie’s

RABBIE’S SMALL Group
Tours has introduced a
number of culinary tours for
this year, some of which can
be taken during Scottish Food
and Drink Fortnight, which
takes place from September
6-21.

Highlighting local food and
drink has long been integral
to the operator, but a recent
increased demand for
sampling homegrown
produce has prompted the
company to introduce a wider
range of options for culinary
adventurers.

New for this year is the Isle
of Arran Adventure– a three-
day tour to explore the west
coast of Scotland where
visitors have the chance to
visit one of the last remaining
independent distilleries in
Scotland, and stop at the
Arran Cheese Shop for a taste
of the local cheese.

Departing on September
28, prices start from £149 per
person for transport and a
guide. Accommodation and
meals are extra to suit
individual budget
requirements.

Also new this year is the
Magical Mull, Isle of Iona &
West Highlands four-day tour,
where visitors are given the
opportunity to sample a local
tipple at the Tobermory
Whisky Distillery. Prices start
from £199, which includes
transport and the services of
a guide. Accommodation and
meals are extra and the tour
departs on Thursdays
throughout this month.
For more information call
0131-226 3133 or see
www.rabbies.com

AL FRESCO Holidays has launched a
preview brochure for 2015 with the
addition of a new parc, Le Pin Parasol in
Vendee, France.
The parc is located on the shore of Lake
Jaunay and offers a number of
children’s activities including a rubber
ring chute and toddler splash zone, gym,
sauna and Jacuzzi.

The new preview brochure also offers a
range of booking incentives including
early booking offers with up to 30% off,
free nights, two mobile homes for the
price of one, free Dover to Calais ferry
crossings, no amendment fees and a
deposit of £50 per mobile home for early
bookings.
Other schemes include a Best Price

Promise which aims to match
comparable holidays at lower prices, a
loyalty bonus of up to £100 and an agent
concession scheme where agents, and
up to five friends/family, can holiday
with the company for seven nights for
just £99.
For more information see www.alfresco-
holidays.com or call 0871-971 0600.

2015 preview brochure from Al Fresco Holidays features new France parc 

newsbulletin

THE GREAT BRITISH BIKE-OFF...On September 12, a team of keen amateur cyclists working in a
variety of roles for Marriott Hotels in the UK will be embarking on an extraordinary challenge, in aid of
youth charity The Prince’s Trust. They will be cycling from the Aberdeen Marriott to the Renaissance
St Pancras Hotel in London in a series of legs, which will require visiting 63 Marriott International
hotels in the UK and 16 Prince’s Trust Centres. The time limit is seven days to cover some 1,641 miles,
with the aim of raising around £50,000. At the same time as the cycle ride, each Marriott hotel will be
carrying out a 24-hour sporting challenge to help reach the fund raising total. Pictured gearing up for
the challenge is tour organiser and general manager of the Marriott Hanbury Manor Hotel & Country
Club in Ware, Hertfordshire, Govert Deketh (white shirt), with staff from the hotel group. To donate,
visit www.justgiving.com/company/marriotthotels

CRUISE & Maritime
Voyages (CMV) is
highlighting a new
opportunity for October as
an alternative for going out
to lunch or dinner. 

On Friday October 3 and
Saturday October 4, clients
can walk up the gangway

and board the Marco Polo
in Tilbury for a meal out.

The line’s idea is to offer
the chance to experience
life on a traditional and
classic style cruise ship.

Prices are from £49 per
person and include time to
stroll around the ship, a

welcome cocktail, a four-
course lunch with wine and
a show. Dinner prices are
from £79, with the option to
stay on board overnight for
an extra £10 which includes
breakfast the following day.
For details see
www.cruiseandmaritime.com

Late offers from Madeira’s Belmond Reid’s Palace

Sample a C&M Voyages cruise with lunch or dinner
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AIR SEYCHELLES will take delivery of its
first Airbus A320 aircraft in December,
heralding significant enhancements to its
international flight schedule at the same
time.

The changes, effective from December
1, include increased weekly frequencies
between the Seychelles and Abu Dhabi,
more capacity on flights to Mauritius and
revised schedules for routes to and from
Johannesburg, Mauritius and Paris.

The carrier’s CEO, Manoj Papa, said:
“The addition of a two-cabin Airbus A320
aircraft to our fleet, configured with 16
seats in Business Class and 120 in
Economy Class, forms an essential
component of our plan to establish
ourselves as the carrier of choice in the
Indian Ocean region.

“The aircraft, a wet lease from partner
Etihad Airways, will allow us to extend

the depth and breadth of our network,
increase our regional brand presence,
and crucially deliver more revenue which
will be used to further develop our
expanding services.

“Subject to regulatory approvals and
beyond confirmed schedule updates and
frequency enhancements, additional
route announcements are planned in the
coming months, so that by the end of
2014 our brightly-coloured aircraft will be
seen at many more destinations.”

From December, Mauritius services
will move to a morning departure from
the Seychelles, operating on Monday,
Friday and Saturday, with the Saturday
service flown by the island carrier’s
Airbus A330-200 aircraft, providing 29%
more seat capacity.

Paris services, operated by an Airbus
A330-200 wide-body aircraft, will sport

new flight numbers, and depart Paris
Charles de Gaulle airport on Wednesday
and Saturday, arriving in Seychelles
Thursday and Sunday. Similarly, flights to
Paris will depart Seychelles on Tuesday
and Friday, arriving in Paris the following
day.

Johannesburg’s three weekly wide-
body services will operate on Tuesday,
Friday and Sunday, offering a convenient
new weekend option for guests.

The carrier’s services between Abu
Dhabi and Seychelles will increase from
14 to 18 flights per week, while partner
Etihad Airways will continue to operate
three return services per week on the
same route, offering customers a choice
of 24 weekly flights between Seychelles
and Abu Dhabi.
For more information visit
www.airseychelles.com

AIR INDIA has committed to
increase its Birmingham-
Delhi-Amritsar operation
from four flights weekly to
daily services from
November, when its 18th
Boeing 787 ‘Dreamliner’
aircraft is inducted into
service. 

The airline’s commercial
director, Pankaj Srivastava,
said: “Since starting our four
times weekly Dreamliner
programme from
Birmingham Airport last
year, we have handled more
than 80,000 passengers on
board 210 flights, serving
business passengers,

tourists and people visiting
friends and relatives.

“We are committed to
develop and grow in this
market and once we have
taken the delivery of our
18th Dreamliner aircraft in
November, we hope to
launch the daily operation
from Birmingham. This will
provide an extra 1,500 seats
a week and give passengers
greater choice, flexibility and
opportunity to travel from
the convenience of
Birmingham Airport to
Amritsar and Delhi, and
onwards on our extensive
global network.”

The carrier’s current
schedule operates from
Birmingham each Saturday,
Monday, Tuesday and
Thursday on its B787
Dreamliner aircraft, which

has a 256 split seat cabin
consisting of 18 Business
Class and 238 Economy
seats. 
For further information or to
book see www.airindia.com

Ethiopian Airlines partners with Worldpay
ETHIOPIAN AIRLINES has partnered with Worldpay to
streamline its business transactions and meet the
needs of its global customer base.

Worldpay’s global acquiring network reduces the cost
and risk associated with international payment
acceptance, whilst maximising global customer reach by
connecting to locally preferred payment methods. This
helps the airline to show prices in their customers’ local
currency to enhance sales conversions.

The carrier’s chief financial officer, Nega Mekonnen,
said: “We are pleased to partner with Worldpay to
further enhance our potential to meet our 15 years
strategic roadmap and cement our position as Africa’s
premier airline. It also allows us to offer our customers
a wider range of payment options to suit their
preferences.”

Air India commits to daily flights from Birmingham from November 

Air Seychelles plans enhanced flight schedules and frequencies this year

www.travelbulletin.co.ukSeptember 5 201414

airlinebulletin

AMERICAN AIRLINES is launching a daily service between Miami
International Airport (MIA) and Cap-Haitien, Haiti (CAP). Agents
can now book travel on the new route for their clients for travel
beginning October 2, subject to government approval. The new
route supplements the carrier’s longstanding service to Port-au-
Prince, Haiti, and will be operated by a Boeing 737-800.
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I’LL NEVER forget my dad’s ‘fatherly’ advice as I walked out
the door for my first ever job interview back in the 80s – “A
first impression can last a lifetime,” he said, before

adding, “Don’t screw it up!”

Nearly 30 years on and the cliché still holds its weight with
regards to the digital world where we increasingly find
ourselves spending so much of our time, interest and money.

For travel agents, websites are often the first insight
potential holidaymakers will have of your business. They act
as a shop front to everything you do and can make or break
whether people stick around and buy your products and
services.

If your website isn’t appealing, isn’t user-friendly and doesn’t
draw the eye, then you’ll be turning people away. Remember,
people tend to use search engines to find what they need and
they’ll then go quickly through the most relevant results,
making comparisons between the various websites they find.
Those comparisons can be based on many factors, but mainly
the design and site structure. Get it right and you’ll be the
toast of the travel agent community and a success in the
online sphere.

Moreover, with 30% of web users now using their mobile
devices, including tablets to browse online, the importance of
having not just a website, but a fully responsive mobile
website is absolutely critical if your brand is going to stay
relevant. Despite the growing evidence that the smartphone
reigns supreme, many agents still find themselves struggling
to develop effective, user-friendly mobile sites. Making sure
your website is mobile enabled, accessible and user-friendly
across all platforms is a critical first step in presenting a
strong digital shop window to the world and ensuring a
positive first impression. Once this has been undertaken,
you’ll stand yourself in good stead in terms of attracting new
clients and potentially increasing your revenue, whether

you’re a homeworker or High Street agent.

To underscore just how important we at The Global Travel
Group believe a sharp looking website is as a digital shop
window to the world, over the next three months we’re going
to be running a competition for our agent partners to win a
full scale website re-design, courtesy of our in house
technology team, a prize worth upwards of £3,000.
Open to all Global Travel Group members watch out for the
launch....coming soon.

And to ensure each and every travel agent across the UK has
a shot at winning something, whether you’re a Global Travel
Group member or not, we’re also going to be running a
separate competition to encourage agents to re-think their
own physical shop windows and what sort of impression they
present to the world.

Tweet us a photo of your spruced up or redesigned shop
window to @GlobalHQ1 using the hashtag #TGTGshopwindow.
If your pic receives more retweets or likes than anyone else
before the end of October then you’ll find yourself the owner
of the latest iPad.

Luckily for me, that day back in the 80s I heeded my father’s
advice and managed to present a confident and
knowledgeable persona, landing my first ever gig in the
travel business. Remember – whether it’s a sloppy suit or a
sloppy site, first impressions count.

Industry Insight 
by...

Why first impressions really do count by Andy Stark, managing director, The Global Travel Group

bulletinbriefing

“With 30% of web users now using

their mobile devices, including

tablets to browse online, the

importance of having not just a

website, but a fully responsive

mobile website is absolutely critical

if your brand is going to stay

relevant”
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“If your website isn’t appealing,

isn’t user-friendly and doesn’t draw

the eye, then you’ll be turning

people away”
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Survey reveals a fifth of 
passengers don’t like leaving a docked ship

A NEW piece of research conducted by bonvoyage.co.uk has
revealed that one fifth of cruise passengers refrain from
leaving a docked ship at one or more destinations of their
journey, whilst 6% will not depart the vessel for the entire
duration of their holiday whatsoever.

The findings revealed that ‘free food and drink’ and ‘on-
board entertainment’ are the top motivations for staying on
the ship. Other reasons included young children/elderly
relatives not wanting to leave the ship (28%), bad weather
(18%) and uninterested in the destination (16%).

The survey polled 1,259 adults aged 18 and over who had
taken a cruise holiday within the past five years. When
asked ‘Did you stay aboard a cruise ship for the entire time
that it was docked in any of your voyage’s destinations?’,
21% of respondents revealed that they had done so in at
least one port. The remaining 79% of respondents
confirmed that they had disembarked from the ship at each
location their cruise had visited.

Of the 79% of respondents who had visited each destination,
83% revealed that they would never consider staying on a
docked cruise ship, as one of the main attractions of a cruise
was the opportunity to visit a plethora of cities and countries.

FRED. OLSEN Cruise Lines is offering guests the chance of
a winter sun getaway on Balmoral’s 34-night ‘Caribbean
with Cuba’ cruise, departing from Southampton on
November 3. 

The longer cruise is a welcome return to Bermuda for
the cruise line and offers an overnight stay in the Cuban
capital, Havana. The first port of call is Funchal, on the
‘Garden Island’ of Madeira, before Balmoral heads across
the Atlantic to Bridgetown, Barbados, where guests can
take a tour to the natural phenomenon of Harrison’s Cave,
formed from crystallised limestone, which is now one of
Barbados’ ‘Greatest Wonders’.

Next, it is on to St. George’s, Grenada, ‘The Spice Island’,
with its horseshoe-shaped harbour and natural beauty,
followed by the islands of St. Lucia and Antigua. Other
ports of call include Grand Turk, capital of the Turks &
Caicos Islands; Nassau in the Bahamas; Hamilton, the
capital and administrative centre of Bermuda; and Ponta
Delgada in the Azores.

Prices start from £2,999 per person, based on two adults
sharing a twin-bedded, inside cabin, and include all meals
and entertainment on board, plus port dues. Guest can
choose to upgrade to an ‘all-inclusive’ drinks package for
£10 per person, per night.
For further information visit www.fredolsencruises.com or
call 0800-035 5242.

34-night winter Caribbean & Cuba
break from Fred. Olsen for £2,999

cruisebulletin

MSC CRUISES is offering a limited series of wine-themed cruises,
where guests can hone their knowledge through expert-led
tastings and talks, plus excursions to wine estates. An eight-day
‘On The Wine Routes’ will depart from Genoa, Italy, on November
2 and 9, and December 14, making stops in Italy, Tunisia, Spain
and France. The November cruises are scheduled to call at
Naples and Messina (Italy); Tunis (Tunisia); Barcelona (Spain) and
Marseille (France), while the December departure’s Italian stops
will be in Civitavecchia, near Rome, and Palermo, in Sicily.

InBrief
● TRAVEL COUNSELLORS has reported a significant rise in cruise

sales during its latest international sales incentive, in partnership
with Celebrity Cruises. The company reports a 13% growth in
sales over the past month, with bookings made with Celebrity
Cruises up 38% on the same period last year.

● THIS AUTUMN, Seabourn is giving guests the chance to visit
some of the least-discovered parts of Africa’s west coast,
including the islands of Cape Verde and Bom Bom Island (São
Tomé and Príncipe), and along the coasts of Namibia, Angola
and Senegal. A 32-day South African Line Voyage fly/cruise
costs from £6,279 per person, based on two sharing a suite,
and includes flights, transfers and a 32-night cruise departing
from Barcelona on November 19. 
For details call 0843-373 2000 or visit www.seabourn.co.uk 

● PAUL GAUGUIN Cruises has debuted its 68-page 2015 Tahiti,
French Polynesia, Fiji & the South Pacific brochure. The new
issue showcases a variety of cruises in exotic destinations on
The Gauguin along with itineraries, cruise schedules, maps,
highlights and fares. 
For details see www.pgcruises.com/e-brochure

● 11 NEW overland adventures in some of the world’s most
exotic locales are among more than 60 extended mid-voyage
excursions Silversea Cruises will be offering in 2015. Unlike a
partial day shore tour, single or multiple day inland
adventures offer a more intimate, in-depth and personal
encounter with the local people, history, wildlife and natural
attractions that lie just beyond the ports of call. 
For details see www.silversea.com

● NORWEGIAN CRUISE Line has announced that it has reached
an agreement with MEYER WERFT GMBH of Germany to build
two new Breakaway-Plus class cruise ships for delivery in the
second quarter 2018 and the fourth quarter 2019. Each ship
will be 164,600 gross tonnes and include 4,200 passenger
berths.
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Founder, Rabbie’s Small Group Tours

What’s your favourite 
household gadget?
I guess it’s got to be the corkscrew when
friends come round.

What are your favourite 
TV programmes?
I love the Danish political drama Borgen, and I
generally like dramas, but my favourite would
always have to be Test Match cricket highlights.

Who does the cooking?
My wife does it mainly and she is a fantastic
cook. If I’m lucky, she occasionally lets me at
the stove during the weekend.

What’s a typical weekend 
for you like?
Typically varied and could involve a game of
cricket or golf, a social weekend with friends,
running around with the kids and even the
occasional slobbing on the sofa in front of the
TV.

What’s your guilty pleasure?
The siesta hour when we are in Spain. It’s
incredibly rejuvenating!

What do you do to relax?
Walk the dog, cooking and occasional sporting
activities with an emphasis on the occasional.

What music do you listen to?
An eclectic mixture of blues, reggae, salsa,
middle eastern, classical and rock and roll. It
keeps it interesting.

What’s your favourite movie?
Withnail and I. It just reminds me of my days at
uni, which were just magic.

What’s been your latest DIY project?
I used to do everything and even earnt a living
as a painter and decorator. Now I limit myself
to fixing items of furniture that need repairing -
much more enjoyable!

What other
companies/organisations have
you previously worked for?
The kibbutz at Kfar Menachem, Romeo’s
Bistro in Melbourne and Hotel Hermitage
et Pacard in Chamonix. Other than that
I’ve always been my own boss.

If you could change one thing in
the industry what would it be?
The seasonality of demand.

What personal item do you have
on your desk at work?
A beautiful pen my wife gave me for my
40th birthday.

What’s the best thing 
about your job?
The variety and challenges. I love
watching people develop their skills and
knowledge.

What’s a typical day like?
There isn’t one, but often I will have a
number of meetings and fill in the gaps
between. Always lots of emails to
respond to as well. 

What’s your favourite travel app?
I hate to say it, but it’s Tripadvisor. 

Who has been your inspiration in
the travel industry?
I have met loads of inspirational people
in the industry over the years, who have
helped me develop my own ideas. To
name one would be unfair on all the
others. 

What skill are you most proud of?
Leadership. I’ve managed to grow
Rabbie’s from being a one man band to
employing more than 100 people today -
still pinching myself!

Robin Worsnop

Where would you most like 
to visit and why?
The Silk route through Afghanistan to China. I
spent some time in Iran when I was growing
up and that area has always appealed to me. 

What are your hobbies?
Playing cricket and golf, walking and reading
fictional books. 

What’s your favourite (non-work
related) website?
Holy Cross Cricket Club blogspot. It’s my cricket
club’s repository of wit and repartee from
various talented writers who happen to play
cricket with me. It beats Private Eye any day.  

Do you use social media for 
work and play?
I would describe myself as a social media lurker
and about the worst contributor of all time. I do
enjoy keeping up to speed with various things
through friends and people I follow though. 

What trait do you dislike 
in other people?
Dishonesty, taking others for granted and
people who feel entitled to things. 

What is your best quality?
I hope it is honesty, kindness and integrity, but I
guess that’s for others to judge. 

What’s your most 
embarrassing moment?
I attended a staff conference a number of years
ago and I met someone for the first time who
was just joining Rabbie’s. He’d been happily
socialising and meeting lots of his new
colleagues, but the moment I started talking to
him he keeled over and fainted. I didn’t think I
had that sort effect on people! 

Do you have any nicknames?
Millions based on my hair and surname –
wiggy, parsnip and root vegetable come to
mind. Although my cricket pals still refer to me
as 2 dogs. 

At home

At work

At play
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SUNVIL DISCOVERY has
added new itineraries in
Scandinavia for this year. 

A 'Sami encounters and
winter activities' option is
based at Mattarahkka
Lodge in Swedish Lapland
and allows guests to
indulge their winter
wonderland fantasies as
well as gain an insight into
Sami culture. 

Activities include a husky
sled excursion, an evening
snowmobile expedition to
view the Northern Lights
and a visit to a Sami family.
Led by a Sami guide, the
tour gives guests the

opportunity to learn about
the culture and lifestyle of
Lapland’s indigenous
people. In the evening
guests will enjoy dinner
with a local Sami family. 

The three-night trip
costs from £1,702 per
person, based on two
sharing and includes
flights from Heathrow,
transfers, full board
accommodation and
excursions. 

A 'Northern Norway at
its most spectacular' tour
has also been added,
which explores the frozen
landscapes of Northern

Norway in the winter. 
Activities include a

coastal wildlife safari by
boat, a guided evening
mountain hike and an
Arctic bathing experience,
complete with insulated
flotation suit. 

The five-night trip costs
from £1,735 based on two
sharing and includes
flights from Heathrow,
transfers, mixed-board
accommodation and
activities. 
For further information or
to make a booking call
020-8758 4722 or visit
www.sunvil.co.uk

Shellfish
Extravaganza

package at The
Grand Hotel

THE GRAND Hôtel in
Stockholm will be offering
its freshest and finest
shellfish as part of its
‘Shellfish Extravaganza
Package’ this autumn,
where September and
October is the best time to
eat shellfish, caught in
cool water when fully
grown and mature.

Between September 17
and October 12, as part of
the hotel’s ‘Themed Menu
Weeks’, the property will
be serving lobster,
oysters, langoustines,
prawns and mussels daily
in The Veranda
Restaurant, which offers
views of the waterfront
and Royal Palace. 

A selection of hot and
cold crustaceans will also
be offered, served with
accompaniments to
enhance the flavour.

Prices for the package,
which is available seven
days a week, lead in at
approximately £110. Prices
to stay at the property this
month start from
approximately £380 per
room, per night, based on
two people sharing with
breakfast included.
For further information
email info@grandhotel.se
or visit www.grandhotel.se

SUPERBREAK HAS grown its product
offering in the popular Scandinavian city
break destination of Reykjavik, with the
addition of four new hotels. The properties
can be booked either as accommodation-
only or as part of a flight inclusive package
with flights from a choice of UK airports.

The four new hotels are fully
commissionable and bookable online at
www.superbreak.com/agents 

Prices in late October are from £90.50 per
person, per night with breakfast at the four-

star Radisson Blu 1919 Hotel; £75.50 room-
only at the four-star Reykjavik Centrum
Hotel; £57 with breakfast at the four-star
Grand Hotel Reykjavik; and £37.50 with
breakfast at the three-star Park Inn Island. 

A flight inclusive package costs from £346
per person including three nights at the
three-star Park Inn Island Hotel, with flights
from Heathrow with Icelandair.
For details or to book see
www.superbreak.com/agents or 
call 01904-436000.

SuperBreak announces new property additions in Iceland 

scandinavia

TABER HOLIDAYS has added an
'Aurora Lavvu and Dog Sledding Safari'

to its programme. Guests spend the
night on a husky ranch in Alta Norway,
in a unique aurora lavvu, which offers

the experience of viewing the Northern
Lights through a transparent wall. The following day, guests will embark on a two-day dog sledding
safari across Finnmarksvidda National Park, driving their own team of dogs. The night will then be
spent in a secluded mountain lodge before heading back to the ranch the following day and the last

night spent in Alta. More adventurous clients can opt to sleep in the Sorrisniva Igloo Hotel. Prices for
the four-night break start from £1,835 per person including flights from Heathrow, transfers and

some meals. The tour departs every Friday from January 23 until mid-April 2015.

Sunvil Discovery boosts portfolio with new tours
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THIS WINTER Inghams is offering value ski/snowboard
packages for £159 in the ski resort of Saariselkä, which
includes five days at ski school, five days ski/snowboard hire
and a five-day lift pass. 

As an example of packages, a seven-night, half-board stay
at the four-star Holiday Club Spa Hotel costs from £674 per
person including flights from Gatwick to Kittilä and transfers. 

Meanwhile, the company is offering the first 20 beginner

bookings, departing between January 11 and February 8,
2015 to Levi and Ylläs, a free learn to ski/snowboard package
worth £225. 

It includes seven days' equipment hire, five days' ski school
and a seven-day lift pass. Staying at the four-star Levitunturi
Spa Hotel, prices start from £764 per person, based on a half-
board basis, including flights and transfers.
For details see www.inghams.co.uk

THE ARP-HANSEN Hotel
Group, which offers
affordable, design-focused
accommodation, has
recently unveiled its new
Wakeup Copenhagen,
Borgergade, complete with
341 rooms, with a further
157 rooms expected to be

unveiled in autumn.
The hotel offers a central

location and is promoting
affordable prices, along
with its high quality and
modern design. 

The hotel group has also
announced that it is
continuing its strategic

partnership with Tivoli by
building a new themed
leisure and business hotel
which will form an integral
part of the existing Tivoli
Hotel. 

The hotel will be ready to
welcome guests in 2016
and will offer 288

guestrooms, along with
meeting and conference
rooms. The total capacity of
the hotel will be 700 rooms,
plus meeting facilities that
can accommodate 6,000
guests.
For further information see
www.visitdenmark.co.uk

Direct flights to
Kussamo from

Crystal Ski
CRYSTAL SKI will offer
skiers in the north-west of
the UK improved access to
Finnish Lapland’s ski
resorts this winter with
direct flights from
Manchester to Kussamo. 

The new weekly charter
service will run from
December 21 to February
15, 2015 offering direct
access to the resorts of
Ruka, Iso-Syote and Salla.

Arp-Hansen hotel group expands in Copenhagen with Wakeup Copenhagen Hotel

Wakeup Copenhagen

Inghams offers five-day ski/snowboard packages from £159 per person
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scandinavia

THE RABOT Mountain Cabin in Northern Norway has recently opened, welcoming hikers from all over the
world. The cabin, which offers 30 beds and is situated in the Hemnes region, is located 1,200m above sea
level and is surrounded by some of the highest mountains in Norway. Accessible only by foot or on skis, the
cabin features large windows providing panoramic views and use of local materials. It is one of 500 cabins
operated by the Norwegian Trekking Association and is open throughout summer and winter.
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BEST SERVED Scandinavia has
issued its latest winter 2014/15
brochure, which features more
Northern Lights and winter tours
including a full non-ski winter
programme to Canada. 

Nordic highlights include new
tours along the coast of Norway
and the Lofoten Islands, as well
as trips to Ongajok Mountain
Farm near Alta. Bestsellers such

as Northern Lights in Tromso,
Kakslauttanen and Ice Hotel are
also featured. 

The Canada programme
includes hunting for the Northern
Lights in the Yukon and North
West Territories, winter activities
in the Rockies, lodge stays in
Quebec and watching polar bears
in Manitoba.

The company has also

launched a new website,
www.best-served.co.uk, which
features a larger selection of
holidays online.

Meanwhile, agents are being
offered £10 in Love2Shop
vouchers when they book a
minimum of three nights for
their clients including flights by
September 30, for travel up to
the end of March 2015. 

scandinavia

SCANDINAVIAN TRAVEL has responded
to demand by launching new products
for winter. 

Exclusive Father Christmas
programmes have been added to the
family area of Ruka in Finnish Lapland.
The company offers three- and seven-
night packages and focuses on small
group sizes and exclusive activities. A
choice of log cabins with two- to seven-
rooms are also offered, along with
luxury apartments with their own hot
tubs and small independent hotels. 

Amongst the included activities are

reindeer and husky sled trips through
the snow covered forest, tobogganing
and dinner with Father Christmas. The
holidays can be taken as activity-only
stays or, for winter sports lovers, can be
combined with some time on the slopes.
Departures are on December 14, 20 and
21 and prices lead in at £1,405 per adult
and £1,036 per child aged four-11. 

The operator has also added
skiNorway’s VIP ski packages, which
include exclusive adult ski tuition in
small groups, while a new range of
catered Forest Chalets in Trysil are also

available in the popular family resort,
sleeping between six and 25 people. 

Meanwhile, skiLapland’s ‘Skier’s’ and
‘Learn to’ packages for the World Cup
ski resort of Levi are also being
promoted, with up to £155 per person
savings. Clients can combine their love
of winter sports with the chance to see
the Northern Lights, or add a stay in
either a heated glass igloo or an ice
hotel.
To book or for more information 
call 020-7199 6010 or email
enquiries@scandinavian-travel.co.uk 

Best Served Scandinavia launches winter 2014/15 brochure

Exclusive Father Christmas holidays & new ski products from Scandinavian Travel 
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New exhibition at Loro Parque
LORO PARQUE, an environmentally-friendly zoological park
in Tenerife, has opened a ‘Aqua Viva, a new 500sq.m
exhibition featuring several aquariums filled with 100,000
litres of seawater and hundreds of jellyfish. 

The new attraction also features a special breeding
aquarium where visitors have the chance to see how these
invertebrate species grow. As well as jellyfish, the
aquariums are also filled with blacktip and whitetip reef
sharks and hundreds of colourful tropical fish.
For further information visit www.loroparque.com

Superbreak promotes Hallowe'en
packages at Alton Towers 
SUPERBREAK IS promoting its packages to Alton
Towers, which, between October 18 and November 2,
include ‘Scarefest’ - a fortnight of frights. 

The operator’s packages include overnight
accommodation at a selection of hotels and entry
tickets to the theme park. 

Scarefest includes the opportunity to stay on rides
until late in the evening, as well as spooky live shows
and Scare mazes. In addition, between November 7-9,
the resort will play host to firework displays. 

Prices lead in at £196 per family of four (two adults
and two children aged four-11), staying one night at the
three-star North Stafford Hotel in a family room. It
includes a one-day family pass to the theme park for all
and breakfast for adults (children pay locally).
For further information or to book see
www.superbreak.com/agents or call 01904-436000.

Universal Studios Florida boosts 
Harry Potter attraction

DIAGON ALLEY at Universal Studios Florida has built on
the popularity of The Wizarding World of Harry Potter to
bring to life experiences and places found in and around
London in the Harry Potter books and films. 

Diagon Alley and ‘London’ is now located within
Universal Studios Florida, which is adjacent to
Universal’s Islands of Adventure, where guests now
experience Hogwarts and Hogsmeade. The Wizarding
World of Harry Potter – Diagon Alley features shops, a
restaurant and a marquee attraction based on Gringotts
bank. Guests can travel between ‘London’ and
Hogsmeade on the Hogwarts Express.
For more information see www.visitorlando.com/trade
and www.universalorlando.co.uk

BARCELO SEVILLA
Renacimiento is offering a
family package in Seville which
includes tickets for the whole
family to a theme park. 

The three-night Super Family
Break costs from €118.75 per
night, per room based on a
family of four including
breakfast and one-day tickets to
Isla Mágica Theme Park.

The five-star hotel offers newly renovated adjoining or
interconnected family rooms and is ideally situated for
enjoying the theme park, which is on the hotel’s doorstep. 

Isla Mágica is based around the great age of discovery
and Spanish adventures in South America during the 15th
and 16th centuries. 

With an emphasis on exploration, adventure and learning,
families can travel the Quetzal trail, visit a pirate’s lair and find
out more about how the indigenous people lived. 

Direct flights from London to Seville with Ryanair and
easyJet cost from £28.99 one-way.
To book visit www.barcelosevillarenacimiento.com

Family package offer from 
Barcelo Sevilla Renacimiento

themeparks

WALT DISNEY World Resort has announced that its New Fantasyland has completed its final phase of the largest expansion in Magic
Kingdom history with the Seven Dwarfs Mine Train Coaster, which transports guests on a musical ride into a mine. Also new to Magic
Kingdom is Disney Festival of Fantasy Parade, a new daytime parade featuring characters and music from memorable Disney films.
For details see www.visitorlando.com/trade
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TRAVEL TRADE Tickets & Tours is
highlighting major attractions for 2015
at some of its best prices. 

Highlights include three-for-two
SeaWorld, Busch Gardens and Aquatica
tickets, available for 2015 at this year's
prices, plus Legoland single and multi-
day admission tickets, also available for
2015 at 2014 prices. 

Meanwhile, incentives for agents
include a ‘Sunbucks’ points programme

which rewards agents for each and
every booking they make, with the
opportunity to redeem points for
shopping vouchers. Incentives are also
available for agents booking Orlando
products, including complimentary 'Kids
Eat Free' cards for clients, along with
National Lottery scratch cards and
sweets for agents to enjoy.
For further information visit
www.tttandt.com

FAMILY THEME park Gulliver's has
joined the UK's other top tourist
attractions to challenge government
plans to shorten the school summer
holidays. 

Managing director, Julie Dalton, co-
signed a letter to the Sunday
Telegraph opposing the Deregulation
Bill - in its final stages in the House of
Lords - which plans to reduce the
summer break from six weeks to four. 

The bill was the brainchild of
Michael Gove, but his successor Nicky
Morgan plans to uphold his plans. 

Julie's signature on behalf of
Gulliver's, which operates theme
parks and attractions in Warrington,
Matlock Bath and Milton Keynes,
appeared alongside representatives
from Blackpool Pleasure Beach,

Thorpe Park, Drayton Manor,
Paulton's Park and a number of zoos,
safari parks and play attractions. 

The letter states: "Tourism is one
of Britain's biggest industries, worth
£127billion a year, growing at 3.8% a
year and supporting 9.6% of all
British jobs. The tourism industry
relies on the summer months for its
success. Many in the tourism industry
survived the recession by the skin of
their teeth. The economic harm
provided for within the Bill is deeply
worrying. We call on the Government
to engage with the tourism industry,
consult, and properly assess the
impact of this ill-conceived
legislation."

Dalton said: "It's our understanding
that the bill will allow schools to

choose when they run their holidays
and there's pressure to reduce the
long summer holiday and increase
other breaks.

"A third of our business comes in
the summer holiday, it's our main
trading season and naturally we see
our busiest weeks then. It's family
time, the weather's good and we all
want to keep the kids active by
getting out and about together.

"Reducing the holidays will force us
to reduce staff numbers which will
have a huge impact. We employ so
many people locally. 

“We'll always fight our way through
challenges like this, but it will be
harder for smaller attractions - so it's
crucial we join forces and make our
voices heard."

Gulliver's joins plea to government to save school holidays

TT&T highlights value prices at major attractions
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LEGOLAND Florida has brought the LEGO DUPLO line of pre-school building toys to life for Orlando’s youngest visitors with DUPLO Valley.
The new farm-themed attractions, including a train, mini tractor ride and water play area, are geared toward toddlers aged two to five.
For more information see www.visitorlando.com/trade
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VOYAGES-SNCF.com is highlighting
October half-term breaks by rail to a
selection of Europe’s theme parks. 

As examples, Disneyland Paris
offers 50 different attractions
including, new for this year,
Ratatouille, The Adventure, as well
as old favourites such as Pirates of
the Caribbean and A Small World.
The Eurostar Direct Disney service
from London to Marne La Vallée
takes around two hours and 42
minutes. Otherwise, clients can stay
in Paris and take a day trip to Marne
La Vallèe. Fares start from £69
return in standard class from
London.

Futuroscope in Poitiers, France

offers 25 original experiences
ranging from films in giant format,
thrill-filled attractions and 3D rides
with 4D effects, to games, live
shows, open-air activities, as well as
new attractions. Clients can visit the
theme park via Eurostar to Paris
then TGV to Poitiers. Journey times
from London are around five hours
and fares start from £89 return in
standard class.

Alternatively, a visit to Port
Aventura in Spain offers six
adventure areas including Polynesia,
Mexico, the Caribbean and the
Mediterranean, as well as an aquatic
park with 18 different rides such as
the Bermuda Triangle whirl pool.

Each adventure area has different
rides and shows for all to enjoy.
Clients can take the Eurostar to
Paris, then a TGV to Barcelona and a
local train to Salou. The journey time
from London to Barcelona is around
ten hours and just over an hour from
Barcelona to Salou. The route
requires an overnight stay in
Barcelona, so agents can suggest
that clients stay in Barcelona and
take a day trip down to Salou and
Port Aventura. Fares start from £191
return from London in standard class
and £22 from Barcelona to Salou.
For more information or to book visit
www.voyages-sncf.com or 
call 0844-848 5848.

Free Feast Card from Attraction World
ATTRACTION WORLD’S best-selling The ONE pass now
includes a free Feast Card for agents to promote to clients. 

The Feast Card Orlando (worth £59) is a new dining card
that is valid for up to 12 people in total and has
partnerships with more than 75 of Orlando's best
restaurants, each of which provide their best offers and
discounts to offer substantial savings to card holders. 

The ONE allows guests the opportunity to visit all the
main Florida theme parks for 14 consecutive days
(excluding Discovery Cove).

SIAM PARK, which is located in Tenerife's Costa Adeje and
is set against a backdrop of Thai architecture, has
introduced new attractions.

‘Kinnaree’ offers a 200m-long slide with high speeds,
while ‘Sawasdee’ ('welcome' in Thai) offers a children’s area
with four different slides, two of them specially designed
for racing and to test children’s skills and abilities; a mini
slide for four children at a time and a miniature replica of
the ‘Dragon’, the most popular attraction in the park. 
For details see www.siampark.net

New attractions at Tenerife's Siam Park
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BLACKPOOL PLEASURE Beach recently celebrated the 110th birthday of The Sir Hiram Maxim Captive Flying Machines, Europe's
oldest operating ride. Eurofighter Typhoon test pilot, Nat Makepeace, swapped the controls of the UK's fastest fighter jet for the
planes of the Pleasure Beach's oldest ride and was joined by managing director Amanda Thompson and her brother, deputy
managing director, Nick Thompson, on board the ride. 

themeparks

Voyages-sncf promotes range of October half-term rail breaks
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FUNWAY HOLIDAYS is offering a seven-night stay in Orlando from £689 per person, based on two adults and two children under 12
sharing. The deal includes flights with United Airlines from Manchester, four nights at the three-star Universal Cabana Bay
(pictured), savings of up to 25% plus early park admission to The Wizarding World of Harry Potter, three nights at the three-and-a-
half-star DoubleTree Suites by Hilton Tampa Bay, Universal 2-Park bonus tickets and Busch Gardens tickets. Car hire for three days
is also included along with car insurance, and the offer is valid for travel on November 10.
For details see www.funway4agents.co.uk

themeparks
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A SIGNIFICANT rise in airlift from the
UK is set to combine with a surge in
hotel development to further fuel the
significant rise in UK visitor numbers
seen in recent years, according to the
Colombian tourism board, Proexport.

UK arrivals grew by 13.9% year-on-
year between 2012 and 2013, from
23,801 to 27,101 – double the overall
market growth of 7%. With Proexport
reporting that just under 7,000 hotel
rooms will open in the country this
year, plus the launch of two new
flights launching from Heathrow, the
country looks set for a UK-inspired
tourism boom.

TAP Portugal launched its new
indirect service from London to
Bogotá via Lisbon in July, while
Colombia’s national carrier, Avianca,
launched its first direct scheduled
service between the two cities in the
same month. Both services operate
four times a week from Heathrow.
With Avianca planning to introduce

787 Dreamliner aircraft on the route
later in the year, this represents a
significant increase in airlift.

Juliana Torres, acting director at
Proexport Colombia’s UK office, said:
“With double-digit growth in UK visitor
numbers in 2013, and an even bigger
increase forecast for 2014 and 2015,
it’s clear that UK visitors are falling in
love with Colombia and our
promotional campaigns such as
‘Colombia is Magical Realism’ are
really starting to bear fruit.

“It’s also heartening to see that UK
travellers are becoming more
adventurous, staying longer and
looking beyond the major tourism
centres such as Cartagena and
Bogotá. This in turn is helping to fuel
growth in centres such as Santa Marta
and Medellín, as well as natural areas
such as Tayrona National Park and the
Amazon region around Leticia."

Commenting on the 6,964 new hotel
rooms expected to open in Colombia

this year, Torres noted that, by way of
comparison, just 15,245 rooms opened
over the entire period from 2004-12.
The latest growth is being driven by
major international chains such as
Starwood, Hyatt, IHG Group, Radisson
and Iberostar, with hotly anticipated
openings including the W Bogota,
InterContinental Cartagena, Autograph
Bogotá and Marriott Medellin. 

Recent openings include the 233-
room Radisson Cartagena and the 170-
room Cali Marriott, which both opened
earlier this year. 

Thanks in part to growth in markets
such as the UK, Torres said Proexport
was well on track to surpass its target
of attracting four million visitors to
Colombia by the end of the year. Early
indications are positive as the country
welcomed more than half a million
international visitors (589,033) in the
first quarter, according to the Ministry
of Tourism - a 12% increase on the
same period the previous year.

KLM ROYAL Dutch Airlines is to expand its long-haul service
to South America next year with a new scheduled service to
Colombia’s capital, Bogota, and Cali, the country’s third-
largest city. 

From March 31, the airline will fly three times weekly,
operating a Boeing 777-200 on flight KL745. The circle flights
will start in Amsterdam, stopping in Bogota and Cali, and
returning directly to Amsterdam. The service will be part of
the carrier's new summer schedule and will operate on
Tuesdays, Thursdays and Saturdays.

Pieter Elbers, the airline's chief operating officer and deputy

CEO, said: “South America certainly has caught our interest as
we look to grow. After increasing frequencies to Ecuador and
adding Santiago de Chile as a destination to our portfolio,
expanding our services to Colombia fits our strategy." 

The service to Bogota and Cali will expand the number of the
carrier's Latin American destinations to 11.

In addition to the new flights, customers can fly to and from
Bogotá and Cali seven times weekly with KLM’s partner, Air
France, via the hub Charles de Gaulle in Paris, or with Copa
Airlines via Panama City on KLM’s daily service between
Amsterdam and Panama.

Colombian tourism welcomes strong growth following new hotels and airlift
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COMPAGNIE DU PONANT has issued its South America programme for 2015/16 and is offering a 30% discount for early
bookers along with an open bar on all cruises. Sales are now open for ten departures between October 2015 and
March 2016 on Le Boréal, L'Austral and the new (launching in April 2015) Le Lyrial. The company has also introduced
new 'Green Expeditions' involving regular Zodiac outings on the Amazon and Orinoco, in the Darien National Park, the
San Blas Archipelago in Panama, as well as Ecuador, the Chilean fjords and Cape Horn. As an example of prices, a 12-
day sailing from Acapulco to Fuerte Amador on Le Boréal, departing on October 2, costs from €2,490 per person.
For details see www.ponant.com or call 0800-980 4027.

southamerica

KLM launches scheduled service to Colombia
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Haugan Cruises adds new luxury catamaran to fleet
HAUGAN CRUISES has announced that in addition to its fleet of the Ocean Spray and
Cormorant luxury catamarans, it will be introducing Petrel, a new luxury catamaran
voyaging throughout the Galapagos Archipelago.

The vessel, which debuts next summer, features private balconies in all cabins,
spacious areas and bathrooms, plus the choice of dining indoors or Al-fresco style.
Guests also have access to a large lounge area with a library furnished with plasma
TVs, DVD players and stereos.   

Petrel is an ideal choice for clients looking for a yacht to discover the Galapagos in
an intimate setting while receiving a personalised service. The craft will feature eight
cabins with private bathrooms, a safe and wardrobe.  
For further information email travel@haugancruises.com

The Grand Hotel opens in Punta del Este this month
THE GRAND Hotel, in Uruguay's Punta del Este, will be opening its doors this month.
The hotel is located in La Brav and comprises 107 luxury ocean view rooms and 12
large suites with garden views. 

Onsite facilities include indoor and outdoor heated pools, roman baths, a
personalised beach service and bar, spa, gym, business centre, ballroom, kids' club,
hair salon and a movie theatre.

New Costa Rica &
Nicaragua tour
from Just You

JUST YOU has added a 17-
day Costa Rica and
Nicaragua tour from
£3,299 per person. The
itinerary takes guests to
Costa Rica’s San José via
Madrid, where travellers
will take a tour of the
capital city before visiting
the National Theatre and
the Gold Museum. 

Other highlights include
visiting the Tortuguero
National Park, discovering
the traditional villages of
San Juan de Oriente and
Catarina and exploring
the Hanging Bridges of
Arenal – a network of
bridges in the rainforest.
Travellers can opt to
traverse the different
levels of the forest from
the floor to the canopy
and experience a variety
of flora and fauna.  

Optional excursions
include visiting the
Tabacon hot springs and
the Managua and Masaya
Volcano National Park.
The trip has departures
from March 9, 2015, with
prices starting from
£3,299 per person
including flights, 15
nights' accommodation
with some meals,
transfers and the services
of a tour manager.
To book visit
www.justyou.co.uk or call
0844-273 4358.

29www.travelbulletin.co.uk September 5 2014

COX & KINGS has added new group tours to its 2015 brochure for Latin America. As examples, a 15-day
Peru & Bolivia: Heart of the Andes escorted tour costs from £2,995 per person and takes in the Andean
scenery of both Bolivia and Peru. Visitors will travel from historic Lima to the Sacred Valley and colonial
Cuzco to explore ancient Incan sites and then discover the scenery of the Uyuni salt flats in Bolivia. The tour
finishes with an overnight stay on both shores of Lake Titicaca, the legendary birthplace of the Incas. Also
introduced is a 12-day Treasures of Colombia escorted tour, leading in at £2,395. The tour travels from the
Andean peaks to tropical Caribbean coastlines taking in the mountainous capital of Bogota, the fertile
valleys of the coffee country and ends in Cartagena. Both prices include flights from London, transfers,
excursions, breakfast accommodation and some other meals.

southamerica
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Brazil reveals spend by foreign visitors 
during World Cup exceeded US$1.5billion
FOREIGN VISITORS staying in Brazil during June and July, when the 2014
FIFA World Cup was held, spent US$1.586billion, according to data from the
Central Bank. 

In July, the entry of foreign currency amounted to $789million, beating
the record for the month held since 1947, just a little below the June figure
of $797million. In comparison with the same period in 2013, this represents
an increase of 60%. 

President of Embratur (Brazilian Tourism Institute), Vicente Neto, said:
"The numbers show that tourism is an important source of foreign currency
for Brazil. Since January, foreign tourist spend in Brazil amounted to
$4.434billion, an increase of 10.35% in comparison with the same period in
2013, and we are working to improve these results even further." 

More than one million international visitors were in Brazil during the
World Cup, of which 61% were visiting the country for the first time,
according to a survey carried out by FIPE (Foundation Institute for
Economic Research) on behalf of the Ministry of Tourism. 

The number of international flights to Brazil during the World Cup
increased by 14% in comparison with the previous year. Statistics released by
the Ministry of Tourism also show that numbers rose from 2,368 to 2,698 in
June and July, with flights from the United Kingdom adding up to 40,408.

The survey also found that the average tourist spend was $2,099 over the
course of an average stay of 15 days, and the aspects most favourably
evaluated by visitors were hospitality, gastronomy and public security.  
For more information see www.visitbrasil.com

Contrasts of Brazil option from Travel 2
TRAVEL 2 IS promoting a 14-day 'Contrasts of Brazil' escorted tour,
which showcases some of the country's most famous sights, as well as
colonial towns, cities and natural wonders.

Prices lead in at £3,569 per person, including flights from London,
with departures on October 17 and November 14. 
For further information see www.travel2.com

We asked our staff the
following question this week:
What are you most looking

forward to at Travel
Bulletin's Star Awards?

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Celebrating everything that's great about our fab
industry!

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Getting the backstage gossip! 

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
Dinner

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
An early night - I'll be in Corfu!

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
The entertainment

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Finding out who the winners & grinners are

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
I've heard the post-awards musical entertainment 
will be electrifying!

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Collecting my most outstanding member award

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
The entertainment because it's a surprise

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
The Pop & Rock dress theme of course!

Senior Designer: Nicky Valsamakis
nicky.valsamakis@travelbulletin.co.uk
Can’t say it’s a surprise!

Assistant Designer: Lee Telot
lee.telot@travelbulletin.co.uk

Production: Erica Sesay 
production@travelbulletin.co.uk

Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

Crossword:
Across: 1. TITAN, 3. MEL B, 6. EUPHRATES, 7. KUTA, 8. MAUI, 10. LIMA, 11. PISA, 13. ALBUFEIRA, 14. MARS, 
15. YALTA.
Down:THE VILLAGE, 2. NARITA, 3. METZ, 4. LA SCALA, 5. ADDIS ABABA, 7. KAMPALA, 9. LIFFEY, 12. IBIS.

Highlighted Word: NAPLES

Travagrams: (top) Visit England (bottom) Hard Rock Hotel 

Where Am I?: Monteverde

puzzlesolutions
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LAST FRONTIERS has announced a new 11-day Classic Costa Rica itinerary. Guests can
explore the mangrove-lined channels and tropical rainforest of Tortuguero for two
nights, admire Arenal volcano for two nights where they can take a boat into Caño Negro
Wildlife Refuge, followed by searching for the elusive quetzal in the cloudforest of
Monteverde for a further two nights. Prices start from £2,475 per person based on two
people travelling and include flights, breakfast accommodation and private transfers.
For details call 01296-653000 or see www.lastfrontiers.com
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