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GLOBAL LUXURY travel network Virtuoso has determined
2018 will be the year for discovering less-visited
destinations. The company's 2018 Luxe Report, which
forecasts what to expect in travel for the year ahead, shows
the desire for unspoiled natural beauty continuing to
motivate travellers. The annual report reveals consumer
preferences in high-end and experiential travel, as
discerned from a comprehensive survey of the network’s
travel advisors worldwide. 
Five must-take trips for 2018, according to the 

company include:  
� Cold is hot. Seasoned travellers in search of fresh
destinations are setting their sights on chillier climes.
Iceland continues to surge in popularity, cruisers are
enthusiastic about Alaska, and adventurers about
Antarctica and the Arctic.

� Exploring new destinations is the year’s top trip
motivator, and travellers are embracing the opportunity
to push beyond their comfort zone. Advisors suggest that
people check out at least one new place a year, and
challenge themselves to try something unexpected during
their sojourn: swim with marine life like dolphins or
manta rays, go zip-lining or ballooning, or take a
helicopter tour.  

� Connecting with family through travel. After topping the
list of trends since 2010, multi-generational travel has
firmly established itself as a travel niche. Following close
behind is travel with immediate family, also a consistent
trend that will carry forward in 2018. Whether renting a
European villa for a celebration with loved ones, cruising
to the Galapagos Islands, or snorkelling at the 
Great Barrier Reef, a family trip creates lifelong
memories, strengthens bonds and plays a pivotal role in
childhood education.

� Experience Africa. From culturally rich South Africa, also
2018’s top adventure destination, to the wilds of
Botswana and Kenya, to the souks of Morocco, Africa is
one of the world’s most diverse continents. Advisors say a
safari is an integral part of the African experience,
particularly with wildlife preservation a priority for today’s
sustainably savvy travellers.

� Be a traveller rather than a tourist. Immersive
experiences not found in a guidebook or brochure,
opportunities to meet locals, wandering neighbourhoods
and making spontaneous discoveries are the best ways to
experience a destination, according to the company's
advisors. Whether it is wine tasting, or learning a
traditional craft or a new language, travellers will be
seeking out the true culture of that area they are visiting. 

PREMIER HOLIDAYS took a group of agents on a ten-night fam trip to South Africa recently. The group spent several nights in Cape Town
and enjoyed a visit to Inverdoorn Day Safari to spot the Big 5, before heading to Hermanus and Stellenbosch, where activities included a
foodies on foot tour and wine tasting via the Franschhoek Wine Tram. Pictured at the top of Table Mountain are, from the left: Ruth Angus,
Garstang Travel; Gemma Lyons, Premier Holidays; Felicity Turpie, Premier Travel; Charlene Markham, Lincolnshire Co-op Travel; Jayne
Jones, Hays Travel Chichester; Madeleine Mayes, Fred Olsen Travel; Jo Cook, Premier Holidays; Gemma Russell, Andrew Earles Travel;
Christina Pegler, Milford Travel; and Nicola Williams, Gates Travel.
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THE TRAVEL sector is being urged to
invest in artificial intelligence (AI) to
improve the booking process, as more
than a quarter of UK holidaymakers
find it too difficult to pick the perfect
destination according to mobile
technology group, Apadmi.
The company found that 27% of UK

travellers think there’s too much choice
when deciding where to go and not
knowing what to expect from their trip or
whether it will suit their tastes, they
struggle to find the ideal destination. It
surveyed a total of 1,000 people who’ve
taken a holiday in the last 12 months and
findings revealed that 56% of travellers
also struggle to compare prices for
different holiday packages, and figure out
exactly what they get for the price. 
For 28% of Brits booking their holidays,

travel brochures and websites don’t make
the choice any easier. Consumers claim
they don’t go into enough detail about the
hotels and destinations listed, while 29%

find the images of resorts and locations
to be misleading. 
A fifth (21%) of consumers are now

calling on travel agents to invest in AI
innovations to help simplify booking
options and provide tailored
suggestions. Digital chat bots are
already widely used in the industry.
They can ask a series of qualifying
questions and use existing customer
data, such as their browsing options
and any details captured during face-
to-face consultations, to suggest
highly-personalised choices. 
Nick Black, CEO of Apadmi, said: “It

can be tricky to search for a holiday
unless you have a specific destination
in mind – you might know you want a
relaxing break or a city getaway, but
how do you know which resorts offer
the right facilities and accommodation
that will suit you? 
“Often this requires a lot of

research by the customer, comparing

different options, discounts and
websites. This is a lengthy and
overwhelming process, and as our
research suggests, travel agents
can, and should, help solve 
this conundrum. 
“Our report found that

holidaymakers are increasingly
looking for travel providers who give
them a more personalised service to
help narrow down their options. AI is
the most effective way to do this. 
“Embracing this technology would

remove many of the irrelevant travel
suggestions many customers are
currently presented with in the mass-
market travel sector. It would also
enhance customer service in-store, as
travel agents can use data collected
through AI to pick up where the
customer left their plans online,
providing that seamless, multi-
channel experience that’s currently in
such high demand from consumers.”

Headwater offers new choices for
multi-generational family getaways
NEW FOR summer 2018, Headwater is launching a selection of
new holidays designed to appeal to multi-generational families
looking to enjoy quality time together in a new and fun way.
Offering a crafted mix of hiking and biking options, the new

French and Spanish choices join existing options in Austria and
Gozo. Some holidays are single centre - ideal for families not
wanting to pack up and move on - and others follow the
operator's traditional hotel-to-hotel formula and supported by
researched route directions and with bag transportation. 
As an example of holidays, a seven-night breakfast stay in

the village of Calella de Palafrugell in Spain is ideal for families
wanting to combine time on the beach with gentle activities. As
well as receiving a comprehensive range of circular walking
and cycling route directions (all gentle 1-level), guests are also
given complimentary bikes for the duration of their stay, plus a
full range of watersports can be arranged locally. For those
wanting to explore further afield, a bus service links all the
surrounding pretty medieval villages and also extends to
include the cities of Gerona and Figueras. 
The holiday departs on Saturdays from April 14 to

October 13 and costs from £849 per person excluding
flights. Three evening meals, hire, fully researched walking
and cycling notes and 24/7 support from a rep are included
in the price of the holiday.  
For bookings and further information call 01606-822675 or
email sales@headwater.com 
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TEAM TRAVEL TRAIL…Tracey Wilkes (left) and Charlotte Barnett
from Travel Trail in Tenbury secured a £52k world cruise booking
– the biggest booking they’ve made to date in their 21-year travel
experience. The ladies’ combined efforts resulted in a ‘Grand
Round the World Cruise 2019’  with Cruise & Maritime Voyages
(CMV) worth £52,000.

Overall the company reports that the desire for
experiences that foster genuine human connection is a
key driver for today’s travellers, and that travellers also
seeking rare accommodation, as demonstrated by
requests from customers including an igloo in Norway, a
private castle all to themselves and sleeping under the

stars in the desert – no tent required.
The company also reports that with the focus on far-

flung exotic destinations in 2018, it is not surprising that
luxury travellers are embarking on international trips of
two weeks or longer, which are seeing strong demand.
Plus week-long international trips and three- to five-day
domestic trips also continue to be popular.

continued from previous page

Travel Agents encouraged to invest in AI to improve booking process 
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New service & support chatbot from Booking.com 

newsbulletin

‘Better in Winter' campaign from the
Balearic Islands tourist board 
THE BALEARIC Islands tourist board has been
showcasing the local cuisine of Mallorca, Menorca, 
Ibiza and Formentera as part of its ‘Better in Winter’
tourism strategy.
The Balearic Islands have long been recognised for

their outstanding cuisine which has evolved over the
centuries and has been influenced by the varied
cultures that have passed-though or settled in the
islands. Focussing on fresh local seasonal ingredients
from the land and sea, the diet is characterised as part
of the Mediterranean Diet, declared ‘Intangible Cultural
Heritage’ by UNESCO in 2010 and reflects a way of life
and a specific way of eating and cooking, involving
sharing food and enjoying the surroundings.
In 2017, the Balearic Islands welcomed a range of

gastronomic developments which have firmly cemented
their position as a leading destination for a foodie
break. These included the retention of ten Michelin
Stars at the ninth annual Michelin Star Awards and the
recent opening of a new gastro market (Mercat 1930) in
the Balearic capital, Palma, as well as an ever-
increasing number of new restaurants and bars.
For more information visit illesbalears.travel

Global capitalises on
turn of year campaign 
THE GLOBAL Travel Group
is hoping to kickstart 2018
by helping members
capitalise on the upcoming
peak booking period.
As part of its new Live

For Travel campaign, which
runs from this month
through to March, the travel
consortium will be giving
agents all the promotional
materials they need to
maximise sales during this
lucrative season. 
The activity comes on

the back of new figures
that show sales for the
group’s members are up by
more than 20% in 2017.
The Indian Ocean has been
performing especially well
for agents, with Mauritius
leading the charge closely
followed the Maldives,
whilst the United Arab
Emirates has proved
another stand-out
destination, with bookings
up more than 50%. Cruise
continues to perform well
for the group with sales
increasing year-on-year. 
The consortium is also

considering a fresh new
look to reflect its forward-
looking industry approach.
Andy Stark, the group’s
managing director, said:
“With sales soaring for our
agents, we’re committed to
ensuring our seasonal
campaign provides
members with everything
they need to achieve their
full potential during the
peak periods.  
“By continuing to work

closely with agents to
create bespoke
promotional tools and
dedicated training, we’re in
the strongest position ever
as a group and look
forward to welcoming more
agents to The Global Travel
Group family in 2018.”
For more information on
the group’s seasonal
#LiveForTravel campaign
see globaltravelgroup.com
or call 01244-521266.

Anniversary celebrations
from Funway 

FUNWAY HOLIDAYS is
celebrating its 25th
anniversary next month
and is celebrating early
with the launch of ‘Peaks
Offers And Incentives’.
The campaign will be

centered around the
number 25 including four
new incentives for travel
agents: Lucky 25th Agent
(the 25th agent to book a
holiday in January will
receive a prize); Agent 25
Discount (which runs until
February 28) giving agents
an increased booking
discount to sell - from
23% to 25%; £250
MoneyCard Rewards for
the five top selling agents;
and 500 Club Incentive,
where the first 25
members of its incentive
scheme, ‘500 Club’ to
reach 25 bookings will be
rewarded with a prize. 

BOOKING.COM HAS announced the
expansion of the pilot version of its new
service and support chatbot, the Booking
Assistant, now widely available to English-
language bookings worldwide. The Booking
Assistant merges proprietary Artificial
Intelligence technology with the company’s
customer service support, and empowers
customers to get first-line support for their
upcoming bookings, including timely
responses to their most common stay-
related requests, all through a single
intuitive chat interface. It covers topics such
as payment, transport, arrival and

departure times, date changes, cancellation
requests, parking information, extra bed
requests, pet policies, Wi-Fi and internet
availability, as well as a variety of greetings
and thank-you messages.
If the Booking Assistant has identified a

question it can’t solve on its own, depending
on the nature of the query, it pulls in
support from either the customer service
team or the property, adding their response
directly into the conversation. In addition,
the Booking Assistant always identifies the
source of that information, so that it’s 100%
transparent for customers.

IT’S SHOWTIME!...The Global Travel Group’s commercial
director, Cherie Richards (second from right), celebrates the
opening of Pure Destinations’ new branch in Mere Green, Sutton
Coldfield with owner, Lakh Hayer (right), branch manager,
Simone Adams (left) and personal travel expert, Natasha Cooper.
More than 100 guests visited the branch where customers were
greeted by Vegas showgirls, Champagne and Elvis! 
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P&O CRUISES is to play host to four
dedicated Strictly Come Dancing 
cruises this year in partnership with 
BBC Worldwide.
Welcoming back some of the Strictly

favourites from 2017 cruises, including
Janette Manrara, Aljaz Skorjanec and
Giovanni Pernice, the cruise line is also
welcoming new dancers to its themed
cruises this year including Dianne
Buswell, Pasha Kovalev and Anya Garnis. 
Craig Revel Horwood also returns

alongside the Strictly dancers in 2018 on
all Strictly Come Dancing cruises. 
New for this year, guests can also sign

up for private one-to-one dance lessons
with pro dancers from the show, plus
enjoy an exclusive dinner hosted by the
show’s dancers for the first time in one of
the ship’s select dining restaurants.
The themed cruises are a 14-night

Spain, France & Italy cruise on Azura,
departing on April 13 with prices from
£959 per person; a 14-night Spain,
France & Italy cruise on Ventura,
departing on May 11 with prices from
£1,049; a 14-night Spain, France & Italy
cruise on Britannia, departing June 3,
with fares from £1,239; and a 14-night
Spain, Monaco & Italy cruise on Azura,

departing on July 21 with prices from £1,359. 
To book or for more information call
0843-374 0111 or visit pocruises.com 

newsbulletin

Attraction World
introduces 14 days for
the price of seven at
Disney World Resort

ATTRACTION WORLD has
announced the return of its
most popular ticket offer.
From now through to July
31, 2018, guests can now
benefit from 14 days for the
price of seven days 
at Walt Disney World
Resort in Florida. 

Adult prices are now
£443 (from £457) and child
prices (ages three to nine)
lead in at £420 (from £428).

The company is also
running a value-added
offer on all main Florida
ticket purchases – a free
day trip to Clearwater.
Prices are usually £52 for
adults and £48 for children,
and the offer is valid on all
bookings made up until
January 31, 2018. 

Strictly fans invited to 'dance and dazzle' with TV stars on
board P&O Cruises in 2018 
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Free drinks or free tours in Fred.
Olsen’s new ‘Cruise Sale’ for 2018/19
FRED. OLSEN Cruise Lines’ biggest sale of the year has
arrived, featuring more than 100 sailings from its ocean
and river programmes for 2018/19. Guests can explore
the world on the line's fleet of four smaller, ocean ships
– Balmoral, Braemar, Boudicca and Black Watch – as
well as on its new river ship – Brabant – and take
advantage of free benefits, either complimentary drinks
or tours, by making a cruise booking by March 1, 2018. 
Guests can opt for the line's new ‘Cruise Sale’, and

choose from a free all-inclusive drinks upgrade on a
wide range of 2018/19 cruises or free shore tour credit
of up to £200 per person.
Example ocean and river itineraries in the new ‘Cruise

Sale’ include Boudicca’s 15-night ‘Floral Funchal & the
Canary Islands’ cruise (adult-only), ex Dover on April 13,
2018, with prices starting from £1,599 per person; 
and Black Watch’s 16-night ‘Sun, Sea & Monaco Grand
Prix’ cruise, ex Liverpool on May 18, 2018, with prices
from £1,999. 
Prices are based on two adults sharing an Interior or

standard room and include accommodation and all
meals on board, plus entertainment, port / airport taxes
and transfers, as applicable. 
For further information see fredolsencruises.com/travel-
agent-centre or call 01473-746164.

travelbulletin.co.uk

New ways to book single occupancy with
AmaWaterways 

AMAWATERWAYS HAS issued its 'Solo Traveller Promotion',
where guests travelling alone can now reserve a spot on more
than 145 departures in 2018 – including 24 wine cruises –
throughout Europe and Asia, and enjoy the stateroom of their
choice without having to pay a single supplement (applies to
all stateroom categories excluding suites, A+ and AA+). 

In addition, solo guests booking a lead category
stateroom (category E and D) on any departure will receive
a waived single supplement fee with the company's Solo
Traveller Programme. Combinable with the Past Guest
Privilege and Onboard Future Cruise Benefit Programmes,
both offers are capacity controlled and guests are
encouraged to book early to access the widest choice of
itineraries and departure dates. 

The company also provides a third option for solo
travellers on four ships – AmaDolce, AmaDante, AmaLyra
and AmaCello – which offer a limited number of specially-
designed single occupancy staterooms featuring a French
balcony, requiring no single supplement.

Kristin Karst, the company's executive vice president and
co-owner, said: “There’s something liberating about
travelling on your own, as it gives you the opportunity to
truly immerse yourself in a new culture and meet new
people, in many cases making lifelong friends. 

“We are always excited to welcome solo travellers onboard
and have continued to see tremendous growth in this market.
We encourage those travelling on their own to book early in
order to benefit from this special offer, before we begin to see
increased demand during Wave Season in January.”

The Solo Traveller Programme can also be booked for
guests seeking the luxury of more stateroom space on 
a friends' getaway or as part of a multi-generational 
family holiday.

newsbulletin
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NEWS BITES
�  TRAVEL COUNSELLORS is teaming up with sustainable tourism
charity, the Travel Foundation, to launch a partnership that will
put sustainable tourism firmly on the map for its franchisees
and customers, across its seven operating countries. The tie-up
will see the Travel Foundation supporting the business with
identifying and embedding sustainable practices across its
operations, and connect Travel Counsellors and its customers
with the charity’s global programme of destination projects,
research and advocacy work. 

�  THE TRAVEL Luncheon Club (TLC) has launched a new website at
travelluncheonclub.co.uk

�  VIRGIN LIMITED Edition has confirmed that Necker Island will
welcome back its first guests to a newly restored Great House
as early as October 2018, with further accommodation to
reopen in 2019.

�  ROYAL BRUNEI Airlines (RB) has launched a new partnership with
Heathrow Rewards that enables RB’s Royal Skies members to
spend their points on frequent flyer miles.

�  STAR ALLIANCE has launched a new dedicated website for its
customers in the UK. See staralliance.com/uk

�  AXIS TRAVELMarketing has unveiled its new website as part of a
major rebrand. With a clean design and improved functionality,
the new site offers quick and easy access to essential information
and provides enhanced content on the different travel industry
services that the company conducts; marketing, representation,
PR, MICE, crisis management and social media.

�  CATHAY PACIFIC has boosted its direct flights from Manchester to
Hong Kong to a daily service.

�  CUMBRIA TOURISM is planning to emulate the 25 million reach
achieved in last year’s winter marketing campaign with the
launch of a free marketing toolkit to support its 2,500 member
businesses through the winter months. It comprises a range of
marketing resources including imagery and seasonal itineraries
for businesses to integrate within their own marketing, to
promote themselves and Cumbria as an all-year-round visitor
destination. For details see cumbriatourism.org

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

LEARN TO EARN...The recently opened Polka Dot Travel in Bangor,
North Wales welcomed training with Super Break on a range of
products recently. Pictured are, from the left: the agency's Kelly
Wallis with Freya McCann and Bethany Sharpe from Super Break.

Ihope you all had a fantastic Christmas and New
Year! I attended the Yorks & North Midlands
ABTA Meeting in Leeds and would like to

congratulate Tony Mann from Idle Travel near
Bradford on his appointment as the Regional
Chairman for Yorkshire & North Midlands. He will
do a great job! It was an excellent meeting with lots
of info on what’s happening regarding credit card
charges and legal implications.

Diogo Castenheira must be so pleased that
Hainan Airlines has led winners at the World Travel
Awards Grand Final 2017! The airline scooped the
trophies for World’s Leading Airline - Business
Class, World’s Leading Airline Inflight
Entertainment, World’s Leading Cabin Crew &
World’s Leading Excellence Inflight Service. Hainan
Airlines’ International Lounge at Beijing Capital
International Airport was hailed World’s Leading
Airport Lounge - Business Class. That’s pretty good
going when you think that according to Which
magazine’s customer feedback, BA, Ryanair &
Vueling were bottom of the short-haul rankings. At
the top end was Jet2 & Norwegian with 76% - and
well done to the Channel Islands’ Auringny Air with
80%. Singapore Airlines was top of the long-haul
with 86%, Emirates 82% & Qatar 78%. BA also only
scored third worst on long-haul behind Thomson &
Thomas Cook Airlines with just 50%!

‘Be the reason someone smiles today’ and
Gandhi said ‘The greatness of a nation and its
moral progress can be judged by the way its
animals are treated’.
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A LOTTA BOTTLE…The Global Travel Group’s salesand business development manager, Darren Bond, bringsout the bubbly at Excelle Travel in Leeds tocongratulate them for surpassing a significantmilestone in sales. Pictured with Darren is the agency’sPat Foster (middle) and Alison Wood.

AGENT TRAINING
�  RivieRa TRavel has unveiled a new
agents portal featuring an updated
booking page and new training modules.
The portal also features an area where
agents can add individual details so
that commission can be correctly
attributed to the agent making the
booking. The booking page features three
options - 'hold an option', 'make a
booking' or 'create a trip planner'.
Meanwhile, the Trip Planner allows
agents to present a printout of
itinerary details and costings to
clients. See rivieratravel.co.uk/agents
and rivieraexpert.com 

�  TTC agenT academy has launched its
first parent company e-learning course,
highlighting The Travel Corporation’s
diversity of travel experiences. The
new, five module course is available to
agents through Trafalgar, insight
vacations, Uniworld and Contiki’s e-
learning programmes. With the successful
completion of all five TTC e-learning
modules, agents will be given access to
a downloadable certificate of
accreditation and equipped with the
skills to more effectively sell all of
the TTC brands within the group. loyal
agents will also be given various
selling opportunities, incentives and
exclusive offers. See ttc.com 

�  The BahaMaS Tourist Office has created
a new online training programme, giving
agents access to a series of quizzes
and training modules, supported by
advice and assistance. The 16 main
islands of the destination are brought
to life for agents to truly engage with
their customers and convert interest
into bookings. For details see
bahamac.co.uk. a £20 Red letter Days
voucher is given for every confirmed
booking (for a minimum seven-night
booking including flights and
accommodation) emailed to
info@bahamas.co.uk

agentbulletin

Fancy a fam?
CONTIKI IS giving UK agents the chance to
win the trip of a lifetime which culminates at

a legendary music festival as part of its
ROCK Around the World annual incentive.
Incentive winners will take a fam trip

through the West Coast of LA, San Diego and
Vegas, and take in a well-known festival in the
area. UK agents can earn their spot on this
year’s trip to the US, with 30 places available

in total to both top sellers and wildcard
winners, by making as many bookings as they

can by February 28. To register for the
incentive agents should email

rock@contiki.co.uk
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Industry
Insight by...

Tracey Poggio, chair of ANTOR, outlines how you can
meet and engage with ANTOR members in 2018...

IT IS amazing just how resilient the outbound market has
been to date, even if the results of the third quarter ONS
outbound passenger travel survey showed the first signs of a
downturn in outbound travel, primarily linked to the pound
sterling exchange rate. It will be interesting to see how the
next two quarters fair at a time when many travellers take ski
or winter sun breaks/cruises as well as short breaks.
With 55 member countries from across the globe priorities

and strategies differ, but we all learn from each other’s
successes, similar challenges and opportunities. While many
island nations are recovering from natural disasters, they will
no doubt be looking to build back with even better products
and look at past examples such as Samoa and Grenada.
Gibraltar and Tunisia amongst others are looking forward to
reinstated airlift coming from the UK in the New Year,
affordable accessibility being key to a destination’s success. 
We know that the majority of our members will be back at

WTM and you can meet more than half at ANTOR Meets the
Travel Trade on June 19 at the IOD, London. Many
destinations can also be found at the Destinations Shows or
regional roadshows by PATA or CTO. However, there are also
many other opportunities throughout the year for you to meet,
engage and exchange in person as well as learning through
online training programmes (see the ANTOR website for
member training platform links). Here is just a snapshot of
new products and dates for your diary. For a regular update
see the ANTOR events page antor.com
Grenada Tourism Authority will be launching ‘Silversands

Grenada’ in May, the first new-build independent deluxe
property on the famous Grand Anse beach for a generation.
Agents can log bookings and be rewarded via
puregrenadarewards.co.uk. You can meet Grenada at The
Telegraph Travel Show, (February), RHS Chelsea Flower Show
(May), September Luxury Wedding Show, October
Birmingham Dive Show and October Chocolate Show.
This year has been designated for Barbados as the ‘Year

of Culinary Experiences’; from fine dining to zesty street
food prepared in time-tested tradition. More roadshows
are planned for 2018, and Barbados will continue to carry
out a robust schedule of training and webinars which can
be arranged with the team. Look out for Barbados at the
National Wedding Show London and the inaugural
Destination Weddings and Honeymoons Show Birmingham
amongst others.
Miami will be launching the completion of the 30-acre

Miami World Centre in downtown Miami, the All Aboard
Florida line linking downtown Miami to Orlando and the new

and reimagined Miami Beach Convention Centre. Miami’s
main trade events include the Big Travel Trade Event in
Belfast on June 12-13 and Greater Miami CVB sales
mission, from June 25-29.
Canada is planning a series of roadshows in June in

partnership with provinces, territories and commercial
partners (hotels, airlines, rail etc): in Birmingham on June 13,
Exeter (14), London (18) and Manchester (19). 
Samoa is promoting its new national carrier Samoa

Airways and its six weekly flights linking Apia and Auckland
and two services between Apia and Sydney making twin-
centre holidays even more accessible. Agents and tour
operators wanting to improve their South Pacific knowledge
can sign up for a fam trip to Samoa based around STE (The
Samoa Tourism Exchange) taking place May 2-4. 
Samoa, will be at the Adventure Travel Conference &

Showcase in Olympia on January 18-19 for the first time
where adventure specialists can pre-book meetings along
with Jordan, who are also exhibiting at the show.
Jordan’s Read Sea resort, Aqaba is positioning itself as

the Middle East’s leading winter sun destination with the
two multi-billion dollar developments: Ayla and Saraya
Aqaba, both of which will open new luxury beachside
resorts in 2018 and five, five-star hotels, along with the
country’s first 18-hole championship golf course, a water
park and wake park. A Hercules Bomber has also been
sunk for new diving experiences.
In March, Taiwan will be in London (12) Guernsey (21)

and Jersey (22) with PATA and at Destinations
Manchester and London.
The German National Tourist Office is hosting the annual

Germany Travel Show at Church House, London on February
1 for the UK travel trade, from 14.30-18.30. See
germany.travel/gts. This year the focus is on food tourism
through the ‘Culinary Germany’ campaign -
germany.travel/culinary 
Latvia celebrates its 100th anniversary and Airbaltic will

relaunch flights from Riga to Aberdeen in May. There will be
a seminar in Latvia about the UK over 50s travel market,
while Latvia’s other main focus will be on the MICE market
participating in the Meetings Show, seminars and in a media
marketing campaign.
The Visit Denmark Travel Trade Roadshow is scheduled to

take place in May, with marketing campaigns to be
announced shortly, workshop dates are: Edinburgh on May 7,
Manchester (8) and London (10). 
Save those dates and have a successful 2018!

bulletinbriefing
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Where Am I?

This historic city district is renowned for its artistic history and
for its famous white-domed church which sits on its summit.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 11th. Solution and new puzzle

will appear next week.

The winner for 8th Decemeber is Sarah-Jane Walker,

Thomas cook in Leicester.

December 8th Solution: A=3    B=4    C=5    D=9

Number: 001

Across 
1. The Pacifica and Magica are ships of this

cruise company (5)
4. Jordan's famous pink city (5)
6. Verona airport code (3)
7. Doctor Who's time machine (6)
9. Fertile part of a desert (5)
12. Australian state, in short (3)
13. Landmark and backdrop for London's New

Year's Eve fireworks display (3)
14. Venezuelan Falls (5)
16. Flows through Vienna (6)
18. Used each winter in Jukkasjarvi to create a

new hotel (3)
19. Major ferry Line (5)
20. Famous New York Square (5)

Down 
1. Recently chosen as UK's City of Culture 

2021 (8)
2. Capital of Costa Rica (3,4)
3. Car hire comparison company, Holiday ___ (5)
4. Popular European city break destination (5)
5. Major travel company (3)
8. The PM's country residence (8)
10. Hotel brand, Park ___ by Radisson (3)
11. EU country (7)
14. P&O cruise ship (5)
15. Historic city in 11 Down (5)
17. Arrecife, Lanzarote airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

00
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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IN NOVEMBER 2015, the Palmanove-Magaluf Hotel
Association, Calvia Town Hall and Meliá Hotels International
pledged to transform the area of Magaluf through a
collaborative five-year regeneration plan. Two years later, the
destination is making headway in achieving its five key
objectives as the Palmanove-Magaluf Hotel Association
reveals its summer season results and a summary of how
investment in the area is starting to have an impact.
The quality of hotels in Magaluf has continued to

improve, with 60% ranked as four- or five-star properties
and a total of 30,000 beds now available in total in the
destination. Average per room, per night prices have also
increased in line with the investment in hotel facilities to
ensure a high-quality product and total overnight stays
increased by 4.4% to almost 5.5 million in 2017, compared
to 2016. This increase in stays has also been attributed in
part to the opening of Magaluf’s first five-star property,
VIVA Zafiro hotel, and the renovations of Meliá Calvia Beach
and Sol Beach House Mallorca.
Indicators of the destination’s transformation can be

seen when looking at the shifts in customer segmentation.
This demonstrates a change in the area’s tourism model,
influenced by the investment in high quality facilities and
customer safety to make Magaluf an attractive family
holiday destination. Family and adult couples continue to
dominate the customer segment, representing 70% of
guest numbers – an increase of 13.23% compared to 2013.
Young people, associated with Magaluf’s nightlife culture,
now only represent 22% of the area’s overall visitors - a
decrease of 7% when compared to figures seen in 2013.
The UK has maintained its position as the primary tourist

market, representing 22% of all travellers to Mallorca and
48% of Palmanove & Magaluf’s. Total numbers of British

tourists increased by 1% compared to 2016, totalling
167,316 hotel stays, in spite of Brexit.
Extending Magaluf’s season to a nine-month period,

running from March to November, is one of the key
objectives in the destination’s five-year plan. Increased
security, public order and the overall reputation of the area
also remains a priority.
Working in partnership with the local government and

Hotel Association of Palmanove-Magaluf, Meliá Hotels
International has invested a total of more than 200 million
Euros in the refurbishment of its properties in the area to
support the wider regeneration of the destination. For
summer 2018, the hotel group will launch a new state-of-
the-art shopping mall, offering underground car parking
space in the centre of Magaluf, as well as introducing a new
hotel – Sol House Calvia Beach - overlooking the beachfront,
replacing the previously demolished Jamaica Hotel.
Sebastián Darder, president of the hotel association,

said: “The destination aims to continue consolidating new
quality product and the new customer segmentation, which
has allowed us to increase occupancy, profitability, and the
social and economic sustainability of Magaluf, as well as
continuing to improve the reputation of the destination
among adult travellers and families.
“The destination continues to improve year after year. In

2017 we have presented a summary similar to that of the
excellent year in 2016, although with a greater number of
overnight stays, longer hotel opening periods, and a larger
number of jobs created. And, in spite of the relatively
frequent news about events in Punta Ballena, a very
specific street within the destination, we are also very
satisfied to report that the figures for crime, drunkenness
and other public order issues remain in clear descent.”

Magaluf makes headway in regeneration plan to become more family friendly
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Wellness & Wellbeing season at Puente Romano
STARTING THIS month, the Puente Romano in Marbella has launched its
second Wellness and Wellbeing Season; three-months of health-focused,
trend-driven experiences and programmes designed to enable guests to live
their lives to the fullest. 

The new season aims to offer guests the opportunity to relax, recover
and rejuvenate, amidst the surroundings of the authentic Andalusian
village-style resort.

Launched in partnership with spa brand Six Senses, which operates the
spa at the resort - Spain’s only Six Senses Spa – the resort has created a
dynamic season of tailor-made programmes. 

The new retreats include ‘Mindful Living’, ‘Sleep, Soothe & Sea’,
‘Mastering the Art of Tennis’ and a unique programme in collaboration with
38 Degrees North that will offer guests holistic long weekends throughout
the season to kickstart their health and wellbeing and achieve the best
results. Activities include boot camps on the beach, ‘sound bathing’ with
Tibetan singing bowls, private tennis lessons, personal training sessions and
a variety of Six Senses Spa treatments, set to the backdrop of the natural
botanical gardens and sea views.

As an example, ‘Mindful Living’ has been designed to relieve stress and
help guests find their inner calm during a three-night stay in one of the
hotel’s junior suites, including a healthy breakfast daily. In addition, guests
will receive a private mindfulness session with the resort’s in-house expert,
an active wellness deep pore facial at the spa and a private tennis lesson at
the Puente Romano Tennis Club, to work on their skills. This package is
priced from 1,545 Euros based on two people sharing.
Further information can be found at puenteromano.com

spain&herislands

Great Rail Journeys takes 
in Costa Brava

BASED IN the unspoilt town of Roses,
guests on Great Rail Journeys’ ‘Roses,
Cadaques & the Catalan Coast’ tour can
discover the cultural highlights of Spain’s
Costa Brava region.
The ten-day itinerary includes

Barcelona, Cap de Creus National Park,
Besalu, Figueres and Dali Foundation and
starts from £2,775 per person.
Julian Appleyard, commercial director

for the operator, said: “The Costa Brava
is a magical part of the world with
unspoilt rugged beauty - it is simply
breathtaking. My favourite part of this
tour is the cruise along the coast to
Cadaques; on this cruise the boat sails
along a stretch of the Cap de Creus, past
towering cliffs and mini bays. This area is
only accessible by boat, so is something
that not many people see and is a true
hidden gem of the region.”
Tour departures fall on May 21, June 9

and September 11.
Visit greatrail.com or call 0800-240 4470
for more details.
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Super Break promotes ‘Authentic
Andalucía’ programme to Seville 
SUPER BREAK is highlighting its series of exclusive short
breaks to Seville in southern Spain, using whole plane
charters from airports around the UK. 
Seven departures in March are featured and the new

programme allows agents to sell short break packages
using the first direct flights to Seville from seven
regional UK airports.  
A series of four- and five-day ‘Authentic Andalucía’

short breaks are available from March 5 – March 26 and
prices start from £549 per person which includes flights,
accommodation, transfers and two excursions worth
£120 per person. 
One departure is featured from each of the following

airports: Norwich for five days on March 5; Humberside
for four days on March 9; Bournemouth for five days on
March 12; four days from City of Derry on March 16;
Durham Tees Valley on March 19 for five days; Cornwall
Airport Newquay for four days on March 23; and five
days from Cardiff on March 26.
For the first time the operator is featuring charters from

Cornwall Airport Newquay, City of Derry and Durham Tees
Valley. The City of Derry departure has been timed to
coincide with St Patrick’s Day so that customers can
maximise their stay whilst taking the minimum amount of
holiday from work. In addition, the Cardiff departure
includes Good Friday, allowing for one less day off work.
Each short break includes direct flights, hotel

accommodation on a bed-and-breakfast basis, overseas
transfers, 20kg of baggage and 5kg of hand baggage, a
Seville Discovery hop-on-hop-off sightseeing bus ticket with
complimentary entry to more than 20 attractions, a full day
guided trip to nearby cities of Jerez and Cadiz and services
of a company representative in resort
For more information call 01904-436000 or visit
superbreak.com/agents

spain&herislands

EXCLUSIVELY FOR adults only, the five-star Nobu Hotel Marbella will
be bringing the style of the global hotel brand to the ‘Golden Mile’ of
Marbella this March. It will be Nobu Hotels’ second hotel in Spain,
following the launch of sister property, Nobu Hotel Ibiza Bay in June
of last year. A member of Small Luxury Hotels of the World, guests of
this 81-room property will have VIP access to Marbella’s nightclubs,
private check-ins at the private owner’s club, a roving mixology cart
offering in-room cocktails, priority access to Nobu restaurant and
lounge, a private swimming pool, personal concierge, an exclusive
beach area, in-suite signature treatments and in-room dining from
Nobu. Prices for a Deluxe Double Room start from approximately
£262 per night on a bed-and-breakfast basis.

         
     

     
       

t     

Costa Brava tipped to make a comeback in 2018
FOLLOWING THOMAS Cook’s recent announcement that
‘retro destinations’, including Catalonia’s Costa Brava, are
making a comeback the region’s tourism board has put
together a listing of the top seven reasons why
holidaymakers should visit the Costa Brava in 2018:

1. Visit a chocolate factory
Girona will welcome the Roca brothers’ first chocolate
factory in 2018. The brothers already have a 3-Michelin
Star restaurant called El Celler de Can Roca - voted the
best restaurant in the world - and Rocambolesc, a
whimsical ice cream shop in the medieval city. The new
chocolate factory will offer a bean-to bar concept and
boutique hotel in Girona’s old town. 

2. A Girona city break
The capital of the Costa Brava, Girona is a must visit -
renowned for its 2000-year history and well-preserved
medieval and Jewish quarters, dating back to between the
11th and 15th centuries. Some of the highlights include the
Arabic baths, the Romanesque and Baroque cathedral, the
14th century city walls and the colourful houses lining the
River Onyar. Girona is also known as the ‘City of Festivals’,
holding celebratory events throughout the year. A visit in
May will see one of Catalonia’s best festivals – the Temps
de Flors which sees find a huge variety of floral murals, by
national and international artists, spread across the city’s
courtyards, monuments, streets and gardens.

3. On your bike
Catalonia’s Greenways are cycle paths along converted
railway lines. These easily accessible routes have minimal
inclines and are perfect for people of all ages and abilities,
offering a great way to explore the region’s diverse
countryside, from mountains and ancient volcanoes,
through the city of Girona, to the Mediterranean coast.  

4. Mediterranean coastline
Along the Costa Brava’s 214km stretch of coastline, visitors
can discover old world charm in many of the towns and
villages. Hotspots include: Tamariu, a quaint fishing village
with beachside terraces serving up the fish of the day;
Calella de Palafrugell, home to eight beaches; and Begur,
a medieval town with winding cobbled streets, colonial
townhouses and quirky boutiques, bars and restaurants.

S05 TB 0501 2018 Spain & Her Islands_Layout 1  03/01/2018  12:20  Page 17



THE GRAN Hotel Miramar in Malaga
is inviting guests to enter into a
world of senses at its new Botanical
Spa by Sisley. 
The new spa blends natural plant-

based products with Moorish
traditions to create a calming oasis in
the heart of the city and the newly
opened hotel is highlighting itself as
an ideal spot for clients looking for a
short break to Malaga.
With a reputed 320 days of sunshine

a year and a city centre packed with
historic and artistic attractions, the
city is a sunny but stimulating
getaway. As the birthplace and early
inspiration of Picasso, the city break

destination continues to attract
creative souls with the opening of
three new attractions: a branch of The
St Petersburg State Russian Museum;
the Pompidou Centre; and the
Museum of Fine Arts and Archaeology.
The destination is served from 29

UK airports and is a short two-and-
a-half-hour flight time away. A 15-
minute drive from the airport can see
guests arrive at the city’s first grand
luxury hotel. The Gran Hotel Miramar
recently received a two-year 65
million Euro renovation, restoring it
to its former glory and is set to
become one of Europe’s foremost
grand dames.

travelbulletin.co.ukJanuary 05 201818
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LOCATED ON Mallorca’s Northwest coast, Virgin Limited Edition’s
Son Bunyola estate covers over 700 acres and has three villas
available for rental; the five-bedroom Sa Punta de S’Aguila, four-
bedroom Sa Terra Rotja and three-bedroom Son Balagueret. Each
villa offers a private pool, a chef and concierge service. From Easter
through to June guests staying seven nights or more will receive
their final night for free. Rates start from 11,505 Euros for a seven-
night stay and include all drinks, breakfast, lunch and dinner.

Shearings Holidays adds air only options for 2018 breaks to Costa Del Sol
SHEARINGS HOLIDAYS has introduced air only options to the Costa Del Sol for 2018. Available for agents to book from
January to October, a selection of hotels are featured, with flexible durations, room types and departure dates. 
Matthew Herbert, product and yield director for the operator, said: “For 2018 we’ve looked to offer agents something a

little more flexible to book for their customers. Instead of fixed date and duration coach tours, these new Costa Del Sol
options are available only with flights and allow customers to choose when they go, for how long and from what airport.”
Costa Del Sol packages start from £719 per person for seven nights at the Hotel Las Arenas, located 50m from the beach

in Benalmadena, on a bed-and-breakfast basis with Gatwick flights and transfers. Other departure airports are available.
Visit shearingsagent.com for more details.

5. Lose yourself in nature
Keen hikers have plenty of places to explore. In the northern
part of the Costa Brava, there’s the Cap de Creus Peninsula
and its natural park complete with rocky coves, cliffs, small
bays and forests. Hikers can also make their way up to Cap
de Creus Lighthouse for views across the area. 

6. Wine & Dine
The destination has an abundance of local food to try; from
Girona’s local market, El Mercat del Lleó, where visitors
can find fresh produce such as monkfish, salt cod and
Catalan sausage to fresh fish in one of the Costa Brava’s
many seaside towns and villages and fideauá – a Catalan-
style paella, made from short noodles instead of rice.
Catalonia, and particularly the Costa Brava, is known to be
one of Spain’s top wine destinations. Visitors can follow the
Empordà Wine Route for vineyard tours, wine tastings,
visits to wine museums and even bicycle and kayak tours
with winery stops along the way.

7. The Dalí Triangle
The Dalí Triangle is made up of three towns whose wind-
tossed coast and ever-shifting light inspired the works of
the famous surrealist. The Dalí Theatre Museum in
Figueres is one of three museums devoted to the artist,
housed in a quirky pink castle-like building featuring his
signature eggs and gold figurines on the rooftop. The
other two iconic locations where Salvador Dali lived and
worked are Portlligat, home to the artist’s private
residence and workshop, and Púbol, home to the Dalí
Castle House-Museum, which he constructed for his
muse, Gala, who is buried onsite.
For more destination go to experience.catalunya.com.

Gran Hotel Miramar opens Botanical Spa

S05 TB 0501 2018 Spain & Her Islands_Layout 1  03/01/2018  12:20  Page 18



S06 TB 0501 2018 UK & Ireland_Layout 1  03/01/2018  09:51  Page 19

https://www.palladiumhotelgroup.com/es/palladium/info/royal-suites-hotels/


WILDERNESS IRELAND has crafted a new 12-day adventure, cycling from Ireland’s most southwestern point
to its most northerly, following the coast along the rugged Wild Atlantic Way. Biking over 670km, guests will
pass through eight different Irish counties and enjoy dramatic landscapes. Among the highlights are:
Killarney National Park; Connemara’s panoramic ‘Sky Road’ and the Aran Islands; and the quiet back lanes
of County Sligo, Yeats’ Country. The trip ends at Malin Head, an otherworldly rock promontory in Donegal.
Throughout the trip, guests stay in hotels and B&Bs chosen for their true Irish welcome and comfortable
beds after a long day in the saddle. Prices start from 3,180 Euros per person sharing, including 11 nights’
bed-and-breakfast accommodation, eight lunches, two dinners, guiding, transfers and ride support
throughout. Departures fall on July 28 and August 18. Visit wildernessireland.com

Super Break launches packages to Farnborough Air Show
SUPER BREAK has launched new packages to one of the largest air shows in the world;
The Farnborough International Air Show.

Attracting thousands of visitors each year, the air show sees a diverse range of aircraft
on the ground as well as exciting flying displays including wing walking, formation flying
and aerobatics. Details of the 2018 show are still being announced but favourites such as
the Supermarine Spitfire and the Bristol Blenheim are already confirmed alongside a Great
War display. A dedicated family area will also provide activities such as face painting,
interactive exhibits and arts and crafts during the show. 

Packages are available which combine overnight stays at a range of hotels in the area
with tickets to the show on either July 21 or 22. Packages cost from £119 per person based
on a one-night stay at the three-star Mercure Bush Hotel, Farnham on a bed-and-
breakfast basis and one-day entry to The Farnborough Airshow.
For more information visit superbreak.com/agents or call 01904-436000.
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FOLLOWING THE recent expansion into
Europe of Marriott International’s extended
stay brand, Residence Inn by Marriott; the
hotel group is launching a new campaign that
will offer guests a unique way of exploring
their host city, with a curated programme of
free events led by influential residents.

Launching in London, ‘Take Residence:
UK’ will invite hotel guests and the general
public to immerse themselves in the culture
and community local to the recently opened
Residence Inn London - London Bridge and
Residence Inn London - Kensington (set to
launch in early 2018). 

On average, extended-stay guests stay
for two weeks or more when they travel
and this initiative has been launched so
that they might discover authentic
experiences that aren’t usually found in
the guidebook. From food and fitness to
art and culture, those who sign up will
embark on themed tours, workshops and
experiences led by local residents who
have the knowledge to help them get

under the skin of the city and maximise
their time in London.

This winter will see food and travel
Instagrammer James Thompson (aka
Food_Feels) and Charlie Dark, the founder
of cult running collective Run Dem Crew,
launching these tours and exploring the
area local to London Bridge. The campaign
will continue at both Residence Inn London
Bridge and Residence Inn Kensington, with
an additional line up of London residents
including: food writer Victoria Stewart;
holistic nutritionist, life coach and yoga
teacher Pandora Paloma; fitness guru and
TV presenter AJ Odudu; and creative
walking collective The Midnight Run. 

Following each of these tours, which
accommodate from 11 – 30 guests, the
influencers’ top London tips will be
accessible via a dedicated page on the hotel
group’s website. 
Tickets will be released on Event Brite and
more details can be found at
residenceinneurope.com

Experience real London with Residence Inn by Marriott

Warner Leisure offers
new culinary concepts 
WARNER LEISURE Hotels
will be welcoming new
culinary concepts at selected
properties during 2018
including a Masters of
Mixology experience at
Corton Coastal Village and
new dining services at
Lakeside and Gunton Hall.
Guests at Corton Coastal

Village, Suffolk can savour
the flavours of its Masters of
Mixology experience, with
the opportunity to learn how
to make and taste test the
signature cocktail range and
new mocktails. 
At Lakeside and Gunton

Hall, a culinary spectacle
has been launched with
guests able to enjoy
personal live cooking
demonstrations. At any time
guests can ask the chef to
whiz up an omelette or try a
new range of breakfast
classics to kick-start brisk
wintery adventures.
Meanwhile guests staying at
Nidd Hall, Yorkshire can
experience ‘Great & Small’,
a new concept restaurant
with a tapas twist. 
Prices for a three-night

break at Corton Coastal
Village start from £149 per
person arriving on February
2. This price is based on two
adults sharing standard
accommodation inclusive of
the Simply Dine package.
Visit
BourneLeisureSales.co.uk
for more details.
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RAILTRAIL HAS added the ‘Six Wonders of the Waterways’ to its Grand Tours by Rail programme,
featuring some of the finest examples of industrial architecture. The itinerary features four steam
trips along heritage lines and four cruise excursions and two visits to UNESCO World Heritage Sites.
Specially selected hotels keep passengers immersed in the heritage of the industrial revolution even
after the day’s exploring is done and customers can take advantage of the tour operator’s ability to
connect them to the tour by rail from any station in the UK. A departure date is set for June 9 running
for ten days and prices start at £1,195 per person. Visit railtrail.co.uk or contact
TravelAgents@Railtrail.co.uk

February half term
breaks at Butlin’s from

£78 per person
BUTLIN’S IS offering guests
special deals on selected
February half term breaks
across its three seaside
resorts, with three- and
four-night breaks starting
from £78 per person. From
February 9 – 19, families
can enjoy some quality time
together and make the most
of the holiday park’s onsite
entertainment and
activities. 
Back by popular demand

for February half term
breaks, British Comedian
and winner of America’s Got
Talent, Paul Zerdin, will be
taking to the stage to show
off his ventriloquism skills
with his puppet friends. Mr.
Potato Head will be taking
to the stage for the first
time ever during February
half term alongside Mr. Men
and Little Miss, Danger
Mouse, and the company’s
new pantomime for 2018,
Cinderella Rocks.
Other activities and

entertainment available
include Splash Waterworld,
Butlin’s Traditional
Fairground, a selection of
sports and activities from
Archery to Go Karts to High
Ropes.
This £78 per person price

is based on four people
sharing a Silver self-
catering apartment at the
holiday brand’s Minehead
resort arriving February 9
for three nights. 
The company is further

offering deals on other
selected school holiday
breaks in 2018 including
the Easter break and the
summer holidays across all
three of its seaside resorts.
Families can also take
advantage of a ‘kids eat
free’ offer on selected
school holiday breaks when
a dining plan is added to
the booking.
For further information visit
BourneLeisureSales.co.uk
or call 0845-0704742.

PREMIER HOLIDAYS has rolled out a New
Year campaign to the Channel Islands for
the peak booking period.

The operator has released a series of
tactical offers to Jersey and Guernsey to
welcome in 2018, which are valid from
January 2 to the end of February. The offers
incorporate added value for clients
including free nights, free half board, half
price room rates and free room upgrades.
They are valid for travel from January until
September and include flights from Gatwick
and various regional airports. Travel by sea
from Poole is also available.

Jersey new year deals include three nights
at the four-star Radisson Blu from £259 per
person with an upgrade to a sea facing room;
three nights at the Merton from £245 with a
half price room offer on Sunday to Thursday
stays; and a seven-night summer holiday at
the Mayfair with half-board from £559.

In Guernsey, tactical offers include three
nights at St Pierre Park from £299 per

person with an upgrade to a garden view
room; five nights at Saints Bay with free
half-board from £475; and three nights 
at La Villette from £379 including one 
free night.

Agents can promote the campaign during
peaks with a range of promotional
materials including different sized window
posters, which can be downloaded from the
operator’s website. 

Travel agents who make a booking with
the operator during peaks will be
automatically entered into a twice-weekly
draw to win a selection of prizes, including
a smart TV, Amazon Echo Plus, a spa day,
Apple watch and GoPro Hero. There are
also places on a number of fam trips up for
grabs, including a Jersey and Guernsey
educational. Alongside this, agents can
earn £5 for every Channel Islands booking. 
For more information visit
trade.premierholidays.co.uk or call 08444-
937444.

Win prizes in Premier Holidays’ Channel Islands campaign

Arena Rail Holidays travels Norfolk’s historic railways
REPORTED BY Arena Rail Holidays as among some of its most popular escorted tours are
those incorporating ‘little trains’ - historic steam and narrow gauge lines in a variety of
destinations that allow visitors to soak up the scenery at a leisurely pace and enjoy stepping
back in time on these heritage railways. 

The operator’s programme for 2018 includes several of these tours in the UK, including a
five-day ‘Little Trains of Norfolk’ itinerary that includes journeys on four of the county’s historic
railways - The Bure Valley Railway, The Bittern Line, The Poppy Line and the Mid Norfolk Steam
Railway. Each of the routes offers a chance to discover unspoilt countryside and idyllic villages,
with additional excursions to the seaside resort of Cromer, a paddle boat cruise of the Norfolk
Broads and a chance to discover The Queen's country retreat, Sandringham. 

The tour departs on May 28 or August 19, priced from £399 per person. The price is based on
two sharing and includes four nights’ accommodation on half-board basis, coach transfers, all
excursions and services of a tour manager throughout.
For more information visit arenatravel.com or call 01858-435655.
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DID YOU know that the tag
#porridge pops up on Instagram
almost two million times on any
given day? Or that porridge can be
enjoyed at any hour with chefs and
foodies creating ever-imaginative
sweet and savoury options suitable
for lunch, dinner and dessert? 

VisitScotland, working together
with Scotland Food & Drink, has
launched The Porridge Grand Tour
of Scotland: a range of unique
porridge-themed adventures where
oat enthusiasts can indulge in their
love of porridge whilst exploring
Scotland’s heritage, cities and
dramatic landscapes.

Malcolm Roughead, chief executive
for the Scottish tourist board, said:
“With a rich natural larder and world
famous products like porridge,
Scotland offers visitors a truly special
food and drink experience. The
Porridge Grand Tour of Scotland
means porridge-lovers from all over
the world can try some of the finest
examples of this wonderful delicacy
while exploring some fantastic

locations across the country.
“Food and Drink is an integral

part of the visitor experience and,
by working together, we can
promote the rich and seasonally
variable larder and show that
Scotland is well placed to excel in
the provision of locally sourced,
high quality food and drink products
for visitors from near and far.”

The Porridge Grand Tour offers
suggestions of places to stay, visit and
taste a variety of porridge dishes in
Scotland – with the option of eating it
over seven times in one trip. Visitors
who might not want to eat porridge
for every meal, can of course dip in

and out of oaty experiences as they
see fit. There will also be themed
cultural learning and activities to get
involved with along the way, with six
suggested itineraries to choose from
which head out from Edinburgh,
Glasgow, Inverness and Aberdeen.
Visitors can also follow their
tastebuds to Ayrshire and Arran, the
Outer Hebrides and beyond.
The itinerary suggestions can be
adapted to suit individual appetites
and offers lots of recommendations
for things to do and places to see. 
A map and suggested itineraries is
available to download from
visitscotland.com/porridge 

Spoons at the ready: VisitScotland launches the Ultimate Porridge Holiday
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NESTLED BETWEEN the Caribbean Sea and the lagoon of Bahia Petempich, Breathless Riviera Cancun
Resort & Spa is a modern all-suite resort ideal for adults looking to beat the January Blues. Chic
accommodation and amenities are all part of the Unlimited-Luxury experience, where almost
everything is included such as 24-hour room service, daily refreshed mini-bars, pool and beach wait
services, à la carte dining and more. Social and party pools stud the Riviera Maya landscape to provide
all day entertainment and are the location for the resort’s special monthly and weekly events and
parties. Funway Holidays is offering seven nights staying at the resort from £1,780 per person based
on two adults sharing, including Heathrow flights with Aeromexico and departing January 26.

New wellness weekends launch at Es Saadi Marrakech
MOROCCO’S ES Saadi Marrakech Resort has launched a new wellness weekend detox package
for those looking for a healthy getaway.
As part of the two-night Detox & Vitality Programme guests can indulge in ten carefully

chosen spa treatments, offering a mix of new treatments and traditional Moroccan therapies all
working together to provide holistic rejuvenation and relaxation. The package includes unlimited
access to the Oriental Thermae and Palace Spa facilities and its array of dry or humid heat
baths, combining the virtues of colour and music as well as Oriental fragrances. There is also
yoga in the hotel’s exotic gardens and nutritious organic food in-between treatments to ensure
that guests receive the ultimate physical and mental rest.
Prices start from £1,967 for the three-day wellness weekend Detox & Vitality Programme

package, inclusive of room rate in the Es Saadi Palace.

wintersun

LOCATED ON Mexico’s Caribbean coast, the
five-star TRS Yucatan Hotel has reopened
following extensive renovations and offering
a new level of personalised service through
its Infinite Indulgence programme.
The resort is part of Palladium Hotel

Group’s re-branded adults-only offering,
TRS Hotels, and is a conversion of the
former The Royal Suites Yucatan by
Palladium and neighbouring hotel Grand
Palladium Riviera Resort & Spa.
The resort’s new Infinite Indulgence

concept is an evolution of the all-inclusive
plan and allows guests to enjoy ‘luxury
without limits’, savour the highest quality
gastronomy and relax in spaces created to
reconnect with nature.
Sergio Zertuche, chief sales and

marketing officer for the hotel group, said:
“As the adult market in Mexico and the
Caribbean continues to grow, Palladium
Hotel Group seeks to make a difference
through the evolution of its exclusive
adults-only brand, TRS Hotels, and for this

reason important renovations were
executed at the Riviera Maya properties.”
The renovations include the creation of

454 suites, some with private pools. New à
la carte restaurants, updated pool areas
and the addition of an innovative beach club
are among the new features of the
renovated hotel.
Visit palladiumhotelgroup.com for 
more details.

Palladium reveals newly refurbished TRS Yucatan Hotel 

Embark on a tour of
India with Great Rail

HOLIDAYMAKERS CAN
escape the winter and enjoy
the sun with Great Rail
Journeys’ India’s Golden
Triangle tour.
With departures running

from this month through to
November, 12 days on this
five-star Indian rail
adventure starts from
£1,800 per person during
which, guests can discover
the country’s kaleidoscopic
of sights, from historic
temples to ornate gardens.
The itinerary includes New
and Old Delhi, a Toy Train
rail journey to Shimla, the
Taj Mahal, Agra Fort, the
Palace of the Winds and the
'Pink City' of Jaipur.
Julian Appleyard,

commercial director for the
operator, said: “India is one
of our most popular
destinations and this tour
showcases the very best of
the country. Visiting the
iconic Delhi and Taj Mahal as
well as taking guests to
lesser known attractions,
this is an incredible journey
in India. It is the perfect
place to find some winter
sun and discover the
fascinating culture of 
the country.”
Visit greatrail.com or call
0800-240 4470 for more
information.
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LAUNCHED IN September, Aer Lingus’ new route to Miami
provides travellers with the ideal spot to catch some winter sun,
explore picturesque coastlines and delight in Cuban charms.
Travellers wishing to party in The Magic City can take advantage of
one of three weekly flights to Miami provided by the airline with
fares from London starting from £209 each-way including taxes
and charges when booked as part of a return trip.

Gold Medal adds Palm Jumeirah 
to Dubai portfolio
GOLD MEDAL is recommending that clients looking for
some winter sun might like to consider a trip to Dubai.
Deborah Wadhams, the operator’s product manager for

the Middle East and Indian Ocean, said: “Winter is the
ideal time to visit as there is minimal rain and the
temperatures are far more comfortable than in summer.
“Gold Medal has recently added the five-star Palm

Jumeirah - previously Viceroy Palm Jumeirah Dubai -
hotel to its Dubai offering. The hotel features 468
spacious guest rooms and suites spread across 16 floors,
decorated in a simple yet elegant style and has breath-
taking views of the Arabian Gulf. The resort has a
fantastic array of facilities including outstanding dining
venues hosted by world-class chefs and a modern spa.”
The operator can also arrange for an overnight safari

where guests are collected from their hotel before taking
a dune drive into the Dubai Desert Conservation Reserve,
stopping en route for a falcon show. There is the option to
ride a camel into the campsite, where a BBQ dinner is
provided and a freshly prepared breakfast the morning
after. Guests are also able to take a morning desert drive
with a chance to see different types of wildlife.

New artificial reef to boost Larnaka as
year round diving destination
A NEW artificial reef is to be created off the coast of
Larnaka, Cyprus this March in a bid to enhance diving
tourism to the region.
The destination is already well established in

offering divers wreck dives to the MS Zenobia, which
was a Swedish built ferry that sank off the coast of
Larnaca in June 1980 on her maiden voyage.
The new reef will begin with the sinking of the 63m

Greek vessel ‘Elpida’ - which means ‘hope’ in Greek -
in March off the coast of Voroklini. This spot is located
directly opposite the four-star Palm Beach Hotel &
Bungalows, which has recently been refurbished over a
period of four winter seasons, at a total cost of
3.2million Euros to date.
Antonis Papakyriakou, general manager for the

beachfront resort, said: “Larnaka region already
attracts both novice and professional divers from
around the world to dive the renowned Zenobia wreck
dive, which ranks among the top ten best wreck dives
globally. The addition of this artificial reef – which
enriches waters by quickly increasing marine life –will
offer divers more options, both old and new, adding
another reason to visit, year-round. The mild winter
climate of the Cyprus sea means that water
temperatures, even in the winter months are 
attractive for divers.”
Larnaka is easily accessible throughout the winter

months with flights from Birmingham, Manchester,
Liverpool, Gatwick, Heathrow, Stansted and Luton
airports. Airlines flying direct to Larnaka from the UK
during the winter include Easyjet, Cobalt Air, Blue Air
and British Airways. There are 34 weekly flights,
including daily flights with Easyjet and British Airways
from Gatwick and Heathrow meaning capacity and
choice for those looking for some winter sun.

UNICO extends ‘Unlimited
Inclusions’ with water sports
UNICO 20°N 87°W Hotel Riviera Maya has extended its
‘Unlimited Inclusions’ offering to encompass daily water
sports activities for its guests.
Available between 08:00–16:00 daily, these new

activities can be booked at reception or via the dedicated
‘Anfitrion’ assigned to each guest. On the beach front of
the 20°87° Restaurant, guests can enjoy: a relaxing
afternoon aboard a Hobie Cat Wave Catamaran, suitable
for four people; test their rowing skills with a session in
either single or double sea kayaks; head out on a pedal
boat for two people; or improve their balance and core
strength with a session on stand up paddle boards.
Active guests can also make use of the basketball and

tennis courts, which are open daily from 08:00-21:00,
take part in group fitness sessions, yoga classes or hit
the state-of-the-art gym. Any guests looking for more
personalised tuition can get pointers on their form with a
private personal training session, improve their game
with a tutored tennis lesson or perfect their yoga lines
with a one-on-one session. This private tuition is
available at a small supplementary cost.
The new portfolio of water and fitness based

activities, joins the resort’s inclusive excursions
programme, treatment and spa offering, as well as its
fine dining options.
For more information visit unicohotelrivieramaya.com
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PERCHED ON Koh Samui’s north shore,
Santiburi Beach Resort & Spa has 
unveiled a new collection of
multigenerational experiences .
Encompassing marine, wellness,

culinary, culture and sports; each theme
highlights the island’s tropical environment
and rich local culture and encourages
guests to learn a new skill to take home.
Entertaining all ages and interests, the

resort’s beach campus activities include a
selection of marine sports which make the
most the most of sun, sea and surf; as well

as diving or snorkelling the coral reefs
around Koh Samui, Koh Phangan and Koh
Tao with qualified instructors.
Highlighting the delicious world of Thai

cuisine, culinary activities allow food lovers to
learn about essential Thai ingredients whilst
visiting the resort’s onsite herb garden,
alongside the chance to prepare popular
dishes themselves under the guidance of one
of the resort’s chefs. Young chefs can also
treat their family to a meal of simple yet
flavourful Thai dishes they’ve prepared with
the help of a professional chef.

Premier departs on
an Omani Desert

Adventure
PREMIER HOLIDAYS has
added a Desert Nights Camp
package in Oman to its 2018
Middle East portfolio.
The one night

independent tour, from £639
per person, includes
accommodation in a deluxe
tented suite in Wahiba Sands
with half-board and lunch at
a local restaurant.
The desert adventure

begins with pick up from the
clients’ Muscat beach hotel
or airport, travelling along
Oman’s scenic coastal route
with a stop at a spectacular
sinkhole. They will then
continue on to Wahiba Sands
where they will visit the town
of Sur and a traditional
Omani Dhow factory. A night
will then be spent under the
stars at the Desert Night
Camp; sprawled across ten
acres of sand, the camp
provides 30 Bedouin style
tents for those seeking a
desert adventure.
The next morning, clients

will visit Wadi Bani Khalid to
see the villages carved into
the hillside, before driving to
the edge of Wahiba Sands
and a journey over the 
sand dunes.
Agents can add the tour

as an extension to a Muscat
beach stay or any tailor-
made itinerary and can also
earn up to £150 for every
inclusive booking.
Visit
trade.premierholidays.co.uk
for more details.

Family adventures at Santiburi Beach Resort & Spa 

Melia prepares to add ME Dubai to Dubai skyline
ME BY Meliá has announced its debut property in the Middle East with the launch of
ME Dubai at the end of 2018.
The hotel will take residence in the 95m high Opus building, which is the newest

architectural icon in the Dubai skyline and situated in the heart of the upcoming Burj
Khalifa district in Downtown Dubai.
The lifestyle hotel will consist of 93 rooms and suites, across 19 floors, the ultra-

luxurious ‘Suite ME’, and 98 serviced apartments. The property will feature dramatic,
signature furniture in the lobby, vertical café, lounges and reception area and will offer 15
restaurants, including ROKA, the contemporary Japanese robatayaki restaurant.
Gabriel Escarrer, vice chairman and CEO at Meliá Hotels International, said: “We are

incredibly excited to open ME Dubai, our first ME property in the Middle East. Dubai is a
fascinating, exciting city, known for its progressive feats of design; all of which are
characteristics that resonate with ME by Meliá hotels and the high standards we offer our
guests. We’re confident that our unwavering commitment to exemplary service, coupled
with Zada Hadid’s remarkable design and ROKA’s sumptuous cuisine will make for an
unparalleled experience for our guests in Dubai.”
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We asked our staff the following question this week:

What's your New Year's resolution?

@TravelBulletin

TravelBulletin

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX

Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Crossword:
Across: 1. COSTA, 4. PETRA, 6. VRN, 7. TARDIS, 9. OASIS, 12. TAS, 13. EYE, 14. ANGEL, 16. DANUBE, 18. ICE, 19. STENA,
20. TIMES. 
Down: 1. COVENTRY, 2. SAN JOSE, 3. AUTOS, 4. PARIS, 5. TUI, 8. CHEQUERS, 10. INN, 11. BELGIUM, 14. AZURA, 
15. GHENT, 17. ACE. 
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Where Am I?:Montmartre and the Basilica of the Sacré-Cœur, Paris, France
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FUNWAY HOLIDAYS’ Winter Sun 2018/19 Caribbean programme is now available to book,
with a focus on Antigua, Tobago, St. Lucia and Barbados, all of which make for ideal winter
sun destinations. Holiday departures run from November 8 to March 27, 2019 and as a
sample lead-in the operator is offering a dose of ‘Barbados Winter Sun’ with seven nights
staying at the two-and-a-half star Halcyon Palm Hotel, room only, from £869 per person
including Gatwick flights with Thomas Cook Airlines and based on two adults sharing and
departing on January 12, 2019. Visit funway4agents.co.uk
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