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FAMILY-FRIENDLY BARDONECCHIA has emerged as the
cheapest choice for a budget-conscious ski holiday in the
latest Post Office Travel Money Family Ski Resort Report.
Produced in conjunction with Crystal Ski Holidays, the

Italian ski resort was one of five to record a fall in prices
since last season, taking the top spot for best value for the
first time in the 12-year history of the report. Bardonecchia
took the top spot for value off Bulgaria’s Bansko, which was
the long-time number one. Prices have also dropped at
Jungfrau, with the Swiss resort recording an 11% fall. 
In contrast, the Swiss resort of Saas Fee was the most

expensive with a 13% price rise, making it twice as
expensive as Bardonecchia.  
Prices in Bardonecchia have dropped 1% since last season

to around £1,478 and the resort now offers the cheapest
family lift pass at £391, while the £489 cost of ski school for
two adults and two children is £100 lower than in runner-up
Bansko. However, prices in Bansko have risen by more than

18% to £1,487, although it is still in the second spot for value.
Other Eastern European resorts recorded price rises, the

survey found. Kranjska Gora recorded the biggest price
increase of 23% to £1,636 – the Slovenian resort has fallen
two places to fourth in this year’s table. This rise has
mostly been attributed to a jump in the cost of equipment
hire, which has increased by £90 or 31% from £294 last
year to £384 this season. However, ski school remains
cheaper in Kranjska Gora than in any other resort at £355
for a family of four.
Among other destinations, prices are down by 7% in

Andorra with the Grandvalira offering good value – Canillo
resort rated as the fifth cheapest this year. France and
Austria recorded price rises. In France, Morzine’s prices
have risen by 16%, Serre Chevalier is up by 10% and Les
Deux Alpes is up by 12%. In Austria, Ellmau’s prices rose by
9% but Rauris, a new addition to the survey was the lowest
priced Austrian resort, coming in seventh on the value table.

IN CELEBRATION of its centennial year, Collette invited staff and agents to embark on the recreation of its first ever tour in the US. The tour began
in Pawtucket, Rhode Island venturing down to Miami, Florida and stopping in destinations including New York City, Washington DC, Raleigh,
Augusta, Jacksonville, St. Augustine, Palm Beach, West Palm Beach, Miami, Jekyll Island, Savannah, Charleston, New Bern, Philadelphia and
Providence. Along the way, the team made stops for charity meal packaging events by partnering up with Rise Against Hunger, as a finale to the
company’s One Million Meals initiative. Pictured travelling down the Dixie Highway and the Old Brick Road in Florida are, from the left, Melanie
Peterson, Katie Rozenas, Jean Gagnon, Collette tour manager Derek Moscarelli and CEO Dan Sullivan, Jr and Tom Gagnon. Visit www.collette.com
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AIRPORT LOUNGE operator No1
Lounges has opened a new lounge at
Gatwick Airport’s South Terminal, under
its My Lounge brand.
The lounge features an outdoor

terrace and views of the airport.
No1 now operates three brands in

the North and South Gatwick
terminals: My Lounge, aimed at the
premium economy and leisure
markets; No1 Lounges, its core
business class brand; and the
Clubrooms, its first-class brand.
The new lounge marks No1’s

partnership with Norwegian Airlines,
which has chosen No1 to provide
lounge access for its Premium long-
haul passengers.  
Phil Cameron, founder & CEO of the

brand said: “We are so excited to be
opening My Lounge at Gatwick Airport
and to be able to offer its uniquely

relaxed, social lounging in both
terminals. We are also delighted to be
partnering with Norwegian, who have
chosen it as their Premium lounge at
Gatwick. Our existing lounges have
proven to be extremely popular with
business and leisure travellers alike, so

this new opening ensures we can offer
the greatest choice of experiences, from
informal to first-class lounging, and
meet the ever-increasing demand.”
Bookings are now being taken for

the lounge with prices at £24 for
adults and £12 for children.

The Great Escape from Advantage
ADVANTAGE TRAVEL Partnership will help its members’
customers escape the mundane routine of the winter months
with its 2019 Turn of Year campaign, ‘It’s time to join…The
Great Escape’. 
Members will be able to utilise a variety of centrally created

direct, digital and print marketing assets designed to maximise
engagement and sales opportunities. Large scale direct and
personalised marketing activity will spearhead the campaign
and reach more than one million new and existing customers. 
David Forder, head of marketing for the association, said: “

‘It’s time to join…The Great Escape’ is a fun message that is
aligned to peoples’ mindset of wanting to get away from their
daily routine when the January blues usually kick in. It allows
us to play a little with the creative delivery using emotive
imagery that will really engage our members’ customers.”
“For the first time ever in a Turn of Year campaign, we’ve

also produced a series of animated digital images to use
across social media and members websites highlighting a
variety of holidays on offer, and together with the inspirational
content we’ve written for our members to use, they will now be
able to really engage and capture their customers attention
online. Our peak season campaigns have always performed
above industry standards, and we expect the January 2019
campaign to continue this trend.”
Visit www.advantagemembers.com for more details.

travelbulletin.co.ukJanuary 4 20194

newsbulletin

STUNNING SAADIYAT... The Jumeirah Group has launched its first
eco-conscious resort on Saadiyat Island off the coast of Abu Dhabi.
The stunning foyer reflects the resort’s focus on marine life.

Channelling the Channel Islands with a new brochure and agent incentives
AIRWAYS HOLIDAYS has launched a new brochure for agents keen to sell Channel Islands holidays for 2019. The
brochure features inside information as well as the top ten things to do on each of the islands. For early bird bookings,
some hotels are still offering rooms for 2019 at 2018 prices, as well as early discounts on seating upgrades for Condor
Ferries and free nights, meals or room upgrades, with many valid until February 28. The brochures can be ordered
through Tradegate or viewed online at www.airwaysholidays.com.
Agents who book any Channel Islands package online with Airways Holidays will be entered into a monthly draw to

win a four-star break at a Channel Islands hotel. 
Additionally, agents can win other prizes with the company – they can claim a Love2Shop voucher for every online

booking by emailing their booking reference to sales@airwaysholidays.com. This is valid for bookings made until the
end of this month. Agents can also send the results of the new “Find Your Dream Holiday” quiz on page 5 of the new
brochure to be in with a chance to win a Jersey hamper, Guernsey gin or Sark chocolates. 

Oh my, we’re just lounging around at Gatwick’s South Terminal

S01 TB 0401 2019 Start_Layout 1  21/12/2018  14:47  Page 4



5travelbulletin.co.uk January 4 2019

Belgium promotes water, wine,
whisky and washing in Wallonia 
THE BELGIAN Tourist Office – Wallonia has announced the
theme for its 2019 promotions. The ‘Wallonia – Land of
Water’ campaign will focus on the region’s rivers and lakes,
such as the rivers Meuse and Escaut, and the Lakes Eau
d’Heure, near the French border, offering 30 miles of
shoreline for walkers and cyclists. Other natural wonders
on offer include 300 million-year-old cave complexes with
underground rivers and the wild waters of the Ardenne,
which is known for adventure tourism, such as white water
rafting and canyoning.
The campaign will also focus on the towns and villages of

the region with beverage-oriented attractions, such as wine
trails, whisky tastings from the Belgian Owl brand and
beers brewed by Trappist monks.
Spa, one of the world’s oldest health resorts, dating back

to Roman times, will be part of the promotion, with the
sulphurous bubbling water renowned for its therapeutic
properties. As well as the drawcard of spa breaks, Spa is
home to one of Belgium’s more offbeat attractions, the
Laundry Museum, dedicated to the history of washing
clothes over the centuries.
The office is keen to promote Wallonia as a versatile

destination for either short breaks or longer holidays, with
options for road, rail and coach travel available. Go to
www.walloniabelgiumtourism.co.uk for more details.

newsbulletin

JERUSALEM WELCOMED 4.8 million tourists in 2018, a year-on-year increase of 38 per cent, according to
a report by Euromonitor. This places the Israeli city at the top of the list for annual growth in inbound
visitors. The city’s jazz scene is one of the major attractions with the Jerusalem Jazz Festival drawing big
crowds last month. Photography of the Camilla Battaglia Quartet by Erica Mela Magagnato.

Bargain bunk-ups in
Las Vegas

FLAMINGO LAS Vegas, one
of the Nevada city’s iconic
hotels, has launched 14
bunk bed rooms, along
with one of the largest
dedicated bunk bed suites
in the US with nearly 1,000
square feet of space.
The new rooms are part

of the second phase of the
$156 million room
renovation programme. The
hotel expects to welcome
its first guests to the bunk
bed rooms on February 1
and the rooms are now
available for booking from
$115 per night.
These rooms are aimed

at families and large
groups. The biggest of
these rooms features two
queen-sized beds, each
fitted with an overhead
full-size bunk, as well as a
large parlour and full
kitchenette with
refrigerator. The standard
bunk bed rooms are 515
square feet in size and also
feature two queen beds
with overhead bunks.
Designed by Forrest

Perkins, the rooms feature
retro-chic designs in gold
and flamingo pink.
Eileen Moore, regional

president of Flamingo Las
Vegas said: “These new
accommodations allow
guests to socialise
together for the entire
duration of their stay in a
dynamic yet comfortable
lodging environment.”

All change at Luton as
terminal upgrade works

are completed
LUTON AIRPORT’S
upgraded terminal has
been officially opened after
three years of work.
The £160m project has

been the biggest in the
airport’s 80-year history,
with major improvements
made in the terminal and
to the ways in which people
get to and from the airport. 
New facilities include

30 high street and luxury
stores, free Wi-Fi, more
than 1,000 new seats,
boarding pier with eight
extra boarding gates,
bigger security area, dual
carriageway, bus
interchange and multi-
storey carpark.
Nick Barton, CEO of

London Luton Airport, said:
“We celebrated our 80th
anniversary in the summer
and now we have completed
our three-year
transformation which brings
a host of benefits to
passengers. This is a new
era for LLA. We are the
fastest-growing major
London airport and are now
in a position to play an
increasingly important role
in the UK’s aviation
network.”

Go off the beaten track with Exsus Travel’s new brochure
LUXURY TOUR operator Exsus Travel has launched a new worldwide brochure, ahead
of 2019, the operator’s ‘Year of the Trade’. The brochure, titled ‘Escape the Obvious’
highlights Exsus’ major destinations and off-the-beaten-track experiences. The
brochure allows agents to search by holiday type or destination with the aim of
creating high-end bespoke holidays for clients.
Neil Sealy, head of trade sales at the company, said: “Whether you choose to search by

holiday type or destination, we are confident you will find lots of unique ideas within these
pages, and if you don’t see what you, or your clients, are looking for, please call us - our team
will relish the opportunity to use their creativity and passion to suggest some incredible ideas.
Each and every Exsus holiday is tailored from scratch and personalised to each client.”
To request a copy of the brochure, go to www.exsus.com
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Checking in on the latest hotel
industry trends and forecasts 
HOTELBEDS HAS released a report on trends within the
hotel industry, with one of the major findings being that
consumers are generally more comfortable buying
accommodation from intermediaries rather than going
direct to a website. The report authors expect this trend to
continue into 2019 and beyond with intermediaries growing
their share of hotel sales.
It was expected last year that the alternative

accommodation sector would continue to grow
exponentially but 2018 has seen a massive slowdown in
growth and the report authors expect this to continue.
Consolidation has been a major part of the

accommodation sector over the last 12 months and will
continue in 2019. Investors and owners have recognised
that the sector is extremely fragmented.
A growing trend is airlines selling hotel accommodation

via their websites with the report finding that this has
increased over 2018 and is expected to “snowball” in 2019.
Service, rather than price, is expected to become the

main differentiator for consumers when choosing
accommodation, according to the report and technological
innovations will help hotels stand out in a crowded market.
Additionally, there is a trend towards greater price
transparency with hotel bookings.  
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SNOW BUSINESS... Off the Map Travel is offering an Arctic
adventure holiday based at Kilpisjärvi, in northern Finland. Guests
will be able to ride snowmobiles by day and stay in glamping tents
by night. Trips are available until April 2019. www.offthemap.travel

I HOPE you all had a brilliant Christmas. Let’s hope that
2019 will be a brilliant year for our wonderful industry.
Next year − as well as the Yorkshire Travel Ball in July −
I am doing a ‘Love Travel’ Party on February 12. It will
be an opportunity for everyone to celebrate after a busy
January. The theme will be “love travel” so tour
operators and consortia can show the love to their
agents and members. There will be entertainment,
including a DJ, and it will be held at the The Village
South Hotel in Leeds. If you are interested in booking a
table, half a table or tickets, please email me at
s.murray922@btinternet.com 
Groovething played at last year’s Yorkshire Travel

Ball and they were very popular. They will be playing at
this year’s Yorkshire Ball − check them out at
www.groovething.co.uk. Once again, we are hoping to
help animal charities at this year’s ball. 
Did you know that the Austrian capital, Vienna, has

beaten Australia’s Melbourne to be named the world’s
most liveable city in the Economist Intelligence Unit
survey on city livability? It’s the first time a European
city has topped the rankings of 140 cities. Manchester
saw the biggest improvement of any European city
rising by 16 places to rank 35th. It’s food for thought
when booking city breaks. 
‘Anyone can hold the helm when the sea is calm’ and

‘Confidence comes not from always being right, but
from not fearing to be wrong’.
PS: Who spotted my “deliberate” mistake in my last

column? I wrote about African Pride’s tours to
“Tasmania & Islands”. It should have been “Tanzania
and Zanzibar Islands. Oops! My apologies.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 
news@travelbulletin.co.uk

Normanton...
Notes from
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TO CELEBRATE Titan’s 40th anniversary, 20 luckyagents won places on the 14-day essential Vietnam andCambodia tour. The group started in northern Vietnam,Hanoi and Ha Long Bag before heading east to Hoi Anfollowed by Ho Chi Minh in the south, finishing up inCambodia’s historic town of Siem Reap.

AGENT INCENTIVES
�  TEN AGENTS will win a spot in a VIP
private box at the 2019 BRIT Awards plus
an invite to the star-studded afrer-
party with Gold Medal. To be in the
draw, agents can either send any Gold
Medal booking reference made until
January 31 to
getmetotheBRITS@goldmedal.co.uk or, to
win one of the last two spots, you will
need to make a short video in which you
tell the operator what it will mean to
you to win the prize. Singing is
allowed. Post the video to the Gold
Medal facebook page, tweet it to
@goldmedalagents or email to
getmetotheBRITS@goldmedal.co.uk. Full
details about the incentive are
available at www.goldmedal.com

�  A luxuRy holiday for two to Jersey, a
Dyson Supersonic Hair dryer and fam trip
places to Thailand, Borneo and the
Channel Islands are all up for grabs as
part of Premier Holidays’ ‘2 Months 2
Win Prizes’ peaks incentive campaign.
Running until February 28, agents who
make a booking during this period will
be automatically entered into weekly
draws to win a host of great gifts. In
addition, all agents who book with
Premier will be entered into a monthly
draw in January and February for the
chance to win two star prizes. As part
of the campaign, agents will also
receive up to £150 per long-haul
booking, £5 per short-haul booking, and
benefit from low deposits of £50 per
person for long-haul holidays booked in
January. Visit
www.trade.premierholidays.co.uk 

AGENT TRAINING
AGENTS CAN boost their knowledge
of the beautiful Cook Islands with a
Travel Bulletin Travelgym online
course. The islands sit halfway

between New Zealand and Hawaii, the
climate all year round is idyllic and

there are historical sites to experience
as well as gorgeous beaches. To

register and take the course, go to
www.travelbulletin.co.uk/travelgym 

agentbulletin

�  NEW: Win a seven-night stay for
two adults at the Luxury Bahia
Principe Ambar  

�  Three-night stay to be won at the
new Marconfort Costa del Sol
Hotel in Torremolinos

�  Win a seven-night stay at the new
Fantastia Bahia Principe Hotel 
in Tenerife
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ON CHRISTMAS Day 2018, ABTA
launched its Travel with Confidence
campaign with four radio advertisements
across three stations.
The radio advertisements are expected

to reach more than six million listeners
and each one has been developed to target
a different audience; one for families on
Heart DAB, one for young people on
Capital DAB, and one for the over 55s on
Classic DAB. A fourth advertisement is
running across all three stations.
The radio campaign will be followed by

an online targeted advertising campaign
on Youtube and via programmatic, which

will run between January and February
2019. Holidaymakers will also be directed
to ABTA’s website, www.abta.com, for tips
on how to travel with confidence.
Victoria Bacon, ABTA’s director of brand

and business development said: “As we
move into 2019 people’s thoughts are
turning to booking holidays for the year
ahead and we want to remind them of the
importance of booking with an ABTA
Member, to ensure they travel with
confidence. I would encourage all ABTA
Members to get behind the campaign by
using the Travel with Confidence logo in
their advertising.”

travelbulletin.co.ukJanuary 4 201910
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BEYOND THE TOWER... Visit Blackpool is hoping to draw more visitors from the meetings,
conference and exhibition sectors, as well as attracting tourists keen to check out the
famous tower. Launching the campaign for more business travellers are, from the left, Julie
Vincent, Winter Gardens’ Conference Centre sales manager, Sir Andrew Parmley, and Mandy
Tythe-McCallum, business tourism manager for Visit Blackpool. 

New airline partnership means more options for US-Latin America holidays
A PROPOSED joint business agreement (JBA) between Copa Airlines, United Airlines and Avianca, pending US
government approval, will offer more options and greater flexibility for agents booking holidays for customers who plan
to visit the US and Latin America on the one trip.
The agreement will open up the air travel market between the US and 19 countries in Central and South America, allowing

the three airlines to operate as if they are a single carrier. By integrating their complementary route networks into a
collaborative revenue-sharing JBA, Copa, United and Avianca will offer customers many benefits, including services for more
than 12,000 city pairs, new non-stop routes, additional flights on existing routes and reduced travel times for many journeys.
“We believe this agreement benefits our passengers by providing competitive fares and a superior network of more

than 275 destinations throughout Latin America and the US, and also promotes tourism and investment in our region,”
said Pedro Heilbron, CEO of Copa Airlines.

ABTA launches national ‘Travel with Confidence’
campaign to support industry's busiest sales period Norwegian culinary

delights are a shore thing
with P&O

P&O CRUISES has launched a
series of shore experiences
where 'Food Heroes' will lead
guests on a journey of discovery
in Norway. Chef Marco Pierre
White, pâtissier Eric Lanlard and
wine expert Olly Smith will lead
a series of excursions, where
small groups can discover how
top Norwegian chefs create local
delicacies with regional produce.
These experiences will be

offered across seven cruises in
2019, before going on sale for
Iona’s maiden season in the
Norwegian Fjords from 
May 2020. 
Paul Ludlow, president of the

cruise line, said: “We know our
guests want to immerse
themselves in new cultures and
enjoy authentic experiences that
provide a sense of the locality
they visit. Food has an
unmatched ability to
communicate a unique sense of
place, with local cuisine
providing a direct connection to
the history of a region, the soul
of its people and the rhythm of
daily life. Our Food Heroes will
deliver a unique menu of
experiences, with all the
ingredients for the most
appetising of adventures.”
Guests going ashore in

Stavanger with chef Marco White
will get to see food preparations
from farm to high-end cuisine.
Eric Lanlard will take his guests
to experience dairy products at a
collective of fermenters and
preservers in Stavanger and, in
Bergen, drinks expert Olly Smith
will take a small group of guests
to a brewery.  
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Where Am I?

This geological formation and island tourist attraction is made
up of sand dunes comprising sand of seven distinct colours -

red, brown, violet, green, blue, purple and yellow. Since these
differently coloured sands spontaneously settle in different
layers, the dunes acquire a surrealistic, striped colouring. 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 10th. Solution and new puzzle

will appear next week.

The winner for 7th December is Lesley Cartwright,

Launceston Travel in Cornwall.

December 7th Solution: A=5    B=3    C=7    D=1

Number: 001

Across 
1. Royal Caribbean cruise ship, ___ of the 

Seas (7)
5. Flag carrier of the Netherlands (3)
7. Capital of Sicily (7)
8. Batu Ferringhi Beach is a popular destination

on this Malaysian island (6)
9. Eggheads presenter, Jeremy (4)
11. Sport played on horseback (4)
13. Currency of Morocco (6)
16. Social networking company (7)
17. Changi International airport code (3)
18. Actor, Dick who returns to make a 1 Down

cameo appearance (3,4)

Down 
1. This magical nanny returns to a cinema 

near you (4,7)
2. The Shinkansen bullet trains run through this

country (5)
3. Wightlink regularly cross this strait (6)
4. City on the river Ouse (4)
5. Tour operator with HQ in Zurich (5)
6. Nonagenarian Disney cartoon character (6,5)
10. Global Hotels and Resorts brand (6)
12. UK airport (5)
14. First name or 2018 I'm a Celebrity 

winner (5)
15. Capital of Ukraine (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

00
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Ibiza’s a sure thing
IBIZA’S SUSTAINABLE
tourism strategy, titled
‘Ibiza, World Heritage’, will
focus on the island’s rich
customs and traditions to
highlight the ‘other side of
the island’. 
The slogan for the

campaign is ‘Ibiza… sure
you know it?’ which aims to
tackle the stigma
surrounding the island’s
nightlife and ultimately
promote its rich cultural
heritage. Through the
promotion of its cultural
proposition, the destination
aims to develop a
sustainable tourism model
that draws in visitors all
year round. 
Ibiza is a UNESCO World

Heritage Site thanks to its
biodiversity and cultural
significance. Standout
features include the
historic walled town of Dalt
Vila, the Phoenician-Punic
Puig des Molins necropolis,
the Phoenician site of Sa
Caleta and the meadows of
the Posidonia seagrass
that surround the island.
For more information visit
www.illesbalears.travel

spain&herislands

SPAIN MAY have seen a fall in visitor figures
for 2018 but the destination remains confident
in its position as a favourite for UK
holidaymakers, seeing an increase of spend
from visitors and a greater demand for
speciality breaks that engage with the local
culture and traditions of Spain.
The uncertainty surrounding Brexit, falling

value of the pound and comeback of
competing Mediterranean destinations have
all contributed to this drop in tourism figures.
However, keen to put these numbers in
perspective Javier Pinanes, director of the
Spanish Tourist Office, pointed out: “We are
going to close this year (2018) with good
figures. In terms of tourism, it’s true that we
are going to lose probably half a million in
tourism figures or more, but we must
consider that in only one year, from 2015 to
2016, we had two million more tourists; we
may lose half a million but really we are going
to have more tourism than we had in 2016,
which was a spectacular year in terms of
tourism for everyone.”
Speaking to Travel Bulletin in an

exclusive interview during November’s WTM
Pinanes continued: “However that's not the
most significant thing for us this year. We
have seen an increase in spend, particularly
from the British market – from January to
September we may have minus 2.9% in
terms of tourism, but we have plus 2% in
terms of spend and, most significantly, 5%
more in terms of daily spend of the tourist.” 
The tourism board has redoubled its

efforts in recent years to more evenly
distribute the geographical concentration of
its visitors. A large proportion of incoming
tourism to Spain centres around its coasts
and islands and the Spanish Tourist Office
has been working with agents and extending

its knowledge of the rest of the country to
British tourists, particularly northern and
mainland Spain, other cities and inland
regions. This is in tandem with an extension
of the summer period and an offering beyond
its sun and beach product – a strategy which
is yielding positive results. Pinanes
explained: “We are developing a national
focus on a special target of clients; those
who are interested in culture, gastronomy,
the art, the history and the traditions of Spain
and those who wish to engage with the local
culture. These people contribute to our
objectives; they spend more money, they
consume other products differently to 'sun
and beach' and they go to other places and to
cities taking speciality breaks – they’re a very
interesting type of client. 
“We're seeing very good results with this

sort of client; from 75% of clients focusing on
sun and beach with 25% looking to our other
products, in only one year we have moved to
another proposal seeing a 70% / 30% split.
These five points represent something very
important for us; it’s more spend, different
destinations and other motivations to travel.”
Speciality breaks will be a priority for the

tourist office throughout 2019. Closely
aligned with the type of clientele with which
travel agents work, Pinanes concluded:
“Travel agents are very important partners
for us. They work very closely with the
tourists we wish to attract and we are trying
to involve travel agents in all of our activities
and marketing plans. We are going to
continue working very actively with UK travel
agencies: with traditional tours and FAMs
inviting travel agents to Spain in order to get
know the destinations; presentations of our
destinations here in the UK; and online
training programmes.”

Spain still a favourite for UK holidaymakers as tourist
office makes speciality breaks a priority for 2019
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Palladium to open its first hotel 
in Southern Spain
THE PALLADIUM Hotel Group is continuing its expansion
programme with the announcement of Palladium Hotel
Costa del Sol; a new property in southern Spain that will
open its doors this July.
After an extensive renovation project, the building will

become a four-star establishment with 336 bright and
spacious rooms, all of which will have views of the
Mediterranean. Adopting the same contemporary and stylish
feel of all the properties under this brand, the hotel will
further reflect the group’s growth strategy of expanding via
management contracts and alliances with strategic partners,
and will be Palladium’s first property in Costa del Sol.
The property is situated on the beach front and is 30 minutes

from Malaga airport, in the coastal town of Benalmádena. It
will have three restaurants with a show-cooking restaurant, an
à la carte restaurant offering local and international dishes,
and a seafront beach club where guests can enjoy
Mediterranean flavours in a relaxed atmosphere facing the sea.
A stand out feature of the property will be its Sky Lounge.
While the new property is aimed predominantly at

couples, children are welcome and there will be appropriate
facilities available including kids club, offering kids
activities and leisure programmes.
Rooms at Palladium Hotel Costa del Sol are available to

book for stays from July 5. Deluxe rooms are priced from
£227, based on two people sharing on an all-inclusive basis.
For more information visit www.palladiumhotelgroup.com
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Winter service from BA helps Palma’s
positioning as year-round destination
BRITISH AIRWAYS has launched its first year-round
service from Gatwick to Palma, making the capital of the
Balearic Islands more accessible than ever to UK
travellers during the low season.
The service will operate three times per week – on

Tuesdays, Fridays and Sundays – until March 29, and
further supports the tourism board’s objective to position
Palma as a desirable year-round city break destination for
the UK and to increase visitation numbers during a
quieter and more authentic time of the year.
Pedro Homar, general director of Palma 365, said: “At

Palma 365, we are committed to offering tourists the best
experience possible when visiting Palma and it is important
to us that we showcase the rich culture and history Palma
has to offer year-round. By increasing connectivity from the
UK during the low season, the launch of the new British
Airways winter service from Gatwick to Palma is a step in
the right direction for us to accomplish our long-term
objective of increasing visitation during the low season and
creating a more sustainable tourism model, which benefits
both locals and visitors alike. We are delighted with the
launch of the new flights and will continue to work closely
with our partners such as British Airways to promote the
authentic side of Palma and to position the city as a leading
year-round tourist destination.”
Palma 365 has also launched an initiative to raise

awareness of emblematic shops to help tourists discover
the authentic side of the city’s food and wine scene along
with sites that showcase traditional Mallorcan trades and
historical heritage.
For more information go to www.visitpalma.com/en

Top five things to do in Gran Canaria’s
great outdoors for 2019
WITH AN average temperature of 22 degrees, there’s a lot
for holidaymakers to discover year-round in the great
outdoors of Gran Canaria. As we enter 2019, here’s a quick
breakdown of some of the island’s biggest springtime
festivals that agents can recommend to their clients who
are seeking something a bit different or a chance to engage
with the local culture, al fresco…

January to March
Bound to be the biggest street party on the calles of the

capital is 2019’s Carnaval de Las Palmas de Gran Canaria,
running from February 15 to March 10. Each year sees a
different carnival theme and this year’s will be inspired by
Rio, so visitors can expect revellers to party like it’s
Copacabana which is not that difficult as the capital city
boasts a similar beach in Las Canteras and one of the
world’s best metropolitan playas which hosts much of the
carnival action.
In February, the interior of the island receives a fresh

burst of white and pink as the almond trees begin to
blossom. Locals mark this occasion with the Fiestas del
Almendro en Flor and festivities take place in south-
central’s San Bartolomé de Tirajana and easterly
Valsequillo. The main event, however, is held in the
mountainous village of Tejeda where visitors should go to
sample the street food including the traditional frangollo
dessert which goes heavy on the almonds.

April to June
Gran Canaria prides itself on local produce such as

north-westerly Guía’s celebrated queso de flor. This flower
cheese gets its name thanks to the artichoke thistles that
are used in the curdling process. April’s last weekend brings
the Fiesta del Queso, where events start and end early,
possibly because the queso de flor is so eminently scoffable.
Gran Canaria’s May Day occurs at the end rather than

the beginning of May, with dancing around the pole
replaced by singing and swinging along to Canarian folk
music and the timple guitar. The Día de Canarias lands this
year on the May 30 but the evening before will see open-air
concerts and fireworks displays kickstart the festivities.
On June 23 is Noche de San Juan. celebrated in most

towns on the island and whose main custom is to light
beachside bonfires. Visitors can join in with revellers or
watch the festivities in Canteras from one of the many
restaurant terraces lining the Paseo de Las Canteras. This
playa is a beach for all seasons and its promenade provides
the perfect excuse to participate in one of the locals’
favourite pastimes: the paseo (stroll).
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FUNWAY HOLIDAYS has put together a selection of its top winter sun destinations into a new collection
with holidays to the Dominican Republic, Antigua and Tobago, all with daily average temperatures of
28 degrees and sunny skies. The operator is offering seven nights in the Dominican Republic staying
at the all-inclusive Dreams Resort & Spa Punta Cana. Prices start from £1,360 per person including
Gatwick flights with British Airways on February 21 and based on two adults sharing. Visit
www.funway4agents.co.uk for more information.

Brighten up January with Sandals & Beaches’ peaks incentive 
SANDALS AND Beaches Resorts has launched a new ‘Perks for Peaks’ incentive 
offering agents the chance to win a pair of Jimmy Choo shoes, a designer handbag, an
Apple watch, £500 gift card and more. An additional grand prize of a seven-night stay 
for two at a Luxury Included resort of the winning agent’s choice will be given away at
the end of the incentive period.

To enter, all agents need to do is book their client a holiday to any Sandals or Beaches
Resort during the peaks period (running up to February 5) in a Butler or Club level suite. The
agent must register their booking with their regional Sandals business development manager.
Prizes will be awarded on the Friday of each week for bookings made in the previous week.
For more information agents can call agency sales general enquiries on 0207 590 0210 or
visit www.sellingsandals.co.uk

wintersun

WITH TOUR operators once again selling
holidays to Tunisia and strong numbers 
of tourists returning to the destination’s
coastal resorts, it seems Tunisia is back on
the map for British holidaymakers seeking a
touch of winter sun,

Wahida Jaiet, director of the Tunisia
National Tourist Office for the UK and
Ireland, said: “We have been delighted to
see our British friends returning to holiday
in Tunisia. All European markets, including
the UK, have shown sound growth, and
many have exceeded expectations. Between
mid-February and the end of November
2018, 120,000 British tourists had already
visited Tunisia, thus exceeding targets for
the whole year. We are confident for this
year as well, as Thomas Cook and TUI have
both announced new flights and increased
capacity for 2019.”

To assist agents, the tourist office has
shared its top three tips for those who wish
to better sell the re-emerging destination.

1. “There’s no substitute for first-hand
knowledge, so if you have the opportunity to
visit Tunisia, do take it up. You’ll be amazed
at how much it has to offer – not just
beaches, but history and culture, as well 
as leisure activities such as water sports,
golf and spas. We will be running fam 
trips in 2019, which is a great opportunity
for agents to explore and genuinely assess
the product.”
2. “The destination provides great value

for money and is only around three hours
flight from the UK (even less from London).
Keep it in mind as a good alternative to
other destinations such as Egypt, Cyprus
and Malta.”
3. “As usual, Tunisia will be taking part in

major road shows all over the UK. Do come
along. We strongly believe that working with
the trade brings added value to the
business, so we’re always happy to answer
your questions and delighted to update you
with our latest news.”

Back on the map: Tunisia National Tourist Office shares
top selling tips with travel agents

Brits flock to classic
Canaries for winter sun
THE CANARY islands have
been a popular sun spot
since the 1960s and
research by TUI has shown
the Spanish islands are
still the most popular
holiday destinations for
many Europeans. 
Tenerife, Gran Canaria

and Lanzarote all rank as
the most popular
destinations amongst
British, Dutch, German,
French, Swiss, Swedish,
Norwegians and Danish
holidaymakers for winter
getaways. Despite various
long-haul destinations
proving popular, such as
Jamaica and Mexico, 
mid-haul destinations are
beating further flung
destinations for winter
breaks with Canaries, Cape
Verde, Egypt and Turkey
ranking strongly. 
The results were revealed

in the 2018 winter season
TUI Holiday Atlas, which
looks to the most popular
holiday destinations for
Europeans. Every year, 
20 million tourists travel
with the holiday company to
more than 100 destinations
throughout Europe and the
TUI Holiday Atlas shows
country-specific preferences
such as a love among
Europeans of the mild
temperatures and landscape
of the Canaries. Tenerife
was seen to be the number
one destination for Brits. 
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BAHIA PRINCIPE Hotels & Resorts has
launched its travel partner loyalty
programme, Bahia Principe Rewards, 
in the UK.
The programme has been designed to

help travel professionals stay abreast of
the latest news, with updated information
on all hotels and special discounts on
travel rates, so as to help provide clients
with exceptionally planned holidays.  
The rewards system operates on a

points structure with agents receiving
points for each room night sold,
regardless of the length of stay. Agents
can then multiply these points with
special promotions and can also
participate in sales rankings which will
recognise individuals on a bi-monthly
basis with top-performing partners
eligible to win exclusive gifts. 
To encourage new travel partners to join

the programme, the company is offering a
1,000-point bonus for new registrations.
Agents can also collect more points when
participating in the e-learning course (200
points) or securing referrals (150 points). 
The hotel brand is running a special

promotion giving double points on all
hotels booked by February 28 (for travel to
October 31). Triple points will also be
earned on bookings for Fantasia Bahia
Principe Tenerife, Fantasia Bahia Principe

Punta Cana and Grand Bahia Principe
Aquamarine on various bookings
windows in 2019. This promotion is valid
for individual, MICE, weddings and 
group reservations.
The company has classified its

properties into four categories: Luxury
Bahia Principe, including the brand’s
most luxurious hotels; Grand Bahia
Principe, featuring five-star hotels;
Sunlight Bahia Principe, for all Spain-
based properties; and Fantasia Bahia
Principe, a family-friendly concept which
offers themed hotels.
Lluisa Salord, senior vice president of

global sales, contracting and distribution,
said: “We rely on the travel agent
community to achieve our goals. We seek
to bolster our relationships with our
valued partners and create a collaborative
dynamic where agents can serve as brand
ambassadors and have access to the tools
they need to effectively communicate our
brand differentiators. We hope to reaffirm
that commitment to our UK trade partners
with the introduction of the rewards
programme in the market and look
forward to further building our
relationship in 2019.”
For more information or to enrol onto the
rewards programme visit www.bahia-
principe.com/b2b. 

wintersun

FOR CLIENTS seeking a relaxing winter break, Jet2 is recommending the five-star Barut Lara hotel in
the Antalya area of Turkey. The hotel has access to its own sand and pebble beach with separate
sections for families and adults. There is a spacious pool area, spa, six bars, 11 restaurants and modern
rooms furnished with high quality amenities. Jet2holidays is offering seven-nights on an 
all-inclusive basis, departing from East Midlands airport on February 21 for £539 per person, based on
two sharing and including 22kg baggage allowance and transfers. Visit www.jet2holidays.com 

Three cruises for the
price of two from 

Fred. Olsen
HOLIDAYMAKERS LOOKING
to book a last-minute deal 
to escape for some welcome
winter sun with Fred. Olsen
Cruise Lines could also see
themselves setting off on 
free holiday later in the year,
as part of the cruise line’s
‘Three cruises for the price of
two’ deal.
As part of the brand’s

‘Cruise Sale’, launched at the
end of 2018, guests who book
three qualifying cruises
across the cruise line’s ocean
and river programmes will
receive the lowest price
sailing for free.
Almost every sailing across

the fleet is included in the
offer, and also features ‘Free
Drinks & Tips’, providing
guests with an all-inclusive
drinks upgrade on selected
sailings of five to 42 nights’
duration and all gratuities 
paid by the line.
Justin Stanton, Fred.

Olsen’s sales and marketing
director, said: “Winter can
be a wonderful time of year,
bringing with it festive
celebrations and cosy nights
in, but it can also leave us
yearning for those warmer
temperatures: a sunshine
winter break can be the
perfect antidote to that.
Plus, if guests book two
cruises with us, they can
have a third sailing for free.
What better way to beat
those winter blues?”
Examples of ‘Winter Sun’

destinations included in the
‘Three for Two’ and ‘Free
Drinks & Tips’ offers include:
Braemar’s 14-night ‘Islands of
the Caribbean’ fly-cruise on
February 28; Black Watch’s 14-
night ‘Carnival in the Canary
Islands’ cruise on February 28;
and Black Watch’s 18-night
‘Exploring Cape Verde & the
Canaries’ cruise on March 14.
For those looking ahead to
next winter, a number of
cruises in late 2019 and early
2020 are also included.
For more details visit
www.fredolsencruises.com

Bahia Principe launches travel agent rewards programme
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Mar del Cabo opens in Los Cabos 
VELAS RESORTS has expanded its Mexican hotel collection
with its first boutique hotel property; Mar del Cabo on
Mexico’s Baja Peninsula.

Located midway between San José del Cabo and Cabo
San Lucas, the new boutique hotel is now the sixth property
in the Velas Resorts group and its first move away from the
all-inclusive model. 

With a new look after a US$4 million renovation of the
former Marbella Suites, Mar del Cabo is a stylish
adaptation of the classic boutique hotel and offers laid-
back beach style interiors with a Mexican twist.  

The property features 46 one- and two-bedroom suites
and two penthouses. Each suite has a king or two queen
size beds, mini-kitchens, terrace with a sitting area,
separate living area with sofa, bathroom width step-in rain
shower, and daily turndown service. Organic cuisine inspired
by local Baja dishes and coastal Mediterranean favourites
will be served at the Encanto Restaurant for breakfast,
lunch and dinner with a bar and an ocean front spa and pool
and outdoor spaces to hold private events also available.
Room rates start from approximately £151 per night. 
For more information go to mardelcabo.com or visit
velasresorts.com
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Upgrade your start to 2019 & win
Love2Shop vouchers in AMResorts’
‘The Ultimate Upgrade Sale’
AMRESORTS HAS launched ‘The Ultimate Upgrade Sale’
campaign, offering customers a range of discounts on
Club Room categories with savings of up to 40% at
selected resorts. 

The campaign booking period runs until January 31 and
is applicable for departures between May 1 and December
22. Nine of the brand’s properties are also offering a ‘two
kids stay free’ offer between May 1 -August 31, also
available to book up to the end of this month. 

The savings mean that at selected resorts, clients can
book a Club Room category for a similar price to the
Standard Room type. For example, the adults-only Secrets
Silversands Riviera Cancun offers the Preferred Club
Deluxe Ocean View room cheaper than the lead-in room
type. A family of four staying at Dreams Sands Cancun
Resort & Spa can enjoy a Preferred Club Deluxe Ocean
View room at a price very close to the lead-in room type.

An upgrade to a Preferred, xhale or Sun Club room or
suite at the Secrets, Breathless, Dreams, Now and
Sunscape Resorts & Spas treats guests to extra
privileges; for example The Preferred Club offers an
exclusive area providing luxurious services, a private
lounge, and exclusive restaurant access, use of the
exclusive beach area and Club rooms and suites all in
premium locations.

Travel agents who make AMResorts bookings for the
campaign period will be eligible to receive Love2Shop
vouchers; bookings made in a non-Club room will
receive £10 per booking and bookings made in a Club
Room will receive £30 per booking. Love2Shop vouchers
up the value of £30 per booking will also be gifted when
meeting specific room requirements to Zoëtry Wellness
& Spa Resorts, Secrets Capri Riviera Cancun and
Sunscape Cove Montego Bay.
For full details visit amragents.blog/special-offers 

Onto a Win-ter with St. Pete/Clearwater
WITH AN average of 361 days of sunshine per year - and
the Guinness World Record for the longest run of
consecutive days of sunshine at 768 - St. Pete/Clearwater
is a good winter destination for Brits looking to escape the
cold, complete with January and February temperatures
that frequently hit upwards of 22C.

In 2018, Clearwater Beach was named America’s number
one and the world’s number seven in TripAdvisor’s
Traveller’s Choice Awards. Here, visitors can set up their
deckchair on the white sand and watch the yachts sail past,
perhaps catch sight of dolphins following in tow, then head
to Pier 60, which has free nightly sunset celebrations
featuring artisans, crafters, and local street performers.

St. Pete Beach, a 40 minute drive south along the Gulf
Coast from Clearwater, also ranked in the US top ten,
thanks to its multitude of water sports. Here
holidaymakers can take up parasailing, kiteboarding,
stand-up paddle boarding, windsurfing, and jet skiing.
Snorkelling and diving are also popular near St. Pete
Beach, with the artificial St. Pete Beach Reef featuring ten
US army tanks bursting with marine life. Snorkelers can
also check out the three key snorkelling spots – Fort de
Soto, Shell Key Preserve and Egmont Key State Park, the
latter two only accessible by boat or ferry.

St. Pete/Clearwater has an abundance of
accommodation to choose from, from the 1920s gem that
is The Don CeSar to sleek, modern new builds such as
Wyndham Grand, with views across the Gulf Coast. Two
new hotels that need to be on agents’ radars are the
recently renovated Fenway Hotel and The Belleview Inn.

St. Pete/Clearwater is 90 minutes from Orlando Airport,
or 30 minutes from Tampa Airport. Low-cost airlines
Norwegian and WOW air have new routes to Tampa from
£175 per person one way and Orlando from £129.99
respectively, meaning that getting to St. Pete/Clearwater is
now easier and more affordable for clients than ever before.
For more information visit www.visitstpeteclearwater.com
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A MAJOR new campaign promoting the south of Scotland
as a holiday destination has been launched by the national
tourism organisation.

A film encouraging visitors to ‘See South Scotland’ has
been unveiled by VisitScotland, as the initial phase of a two-
year campaign to market the whole of the south of Scotland
as a tourist destination across its global digital channels for
the very first time. The campaign will promote the
destination to strategic UK and European markets, focusing
on coastal and forest activities in particular. 

The film follows a family of four as they take a road trip
through the Scottish Borders and Dumfries & Galloway
enjoying adrenaline-fuelled cycling at 7Stanes Glentress in
Peebles; the rugged coastline of Mull of Galloway in the
west to St Abb’s National Nature Reserve in the east; the
Cairn Holy Chambered Cairns in Newton Stewart and the
aerial adventure at Go Ape Glentress; before taking in the
night sky of the Dark Sky Park at Galloway Forest Park.

Tourism secretary Fiona Hyslop said: “Tourism is one of
Scotland’s key growth sectors and we want to enable the
sector to grow sustainably. We are committed to promoting
the south of Scotland as a tourism destination and this
video is part of a larger, south of Scotland specific
marketing campaign. The video and wider campaign
highlights the region’s unique scenery and tourism
attractions including exciting adventure tourism and

mountain biking opportunities. The south of Scotland has
much to offer through its scenery, local food and drink,
quiet hideaways as well as many bustling festivals. I am
pleased to welcome this campaign which highlights some
of the very best the south of Scotland has to offer which will
no doubt attract many more visitors to the area.”

Paula Ward, the tourism board’s regional leadership
director, added: “This film really does bring to life the dark
skies, dramatic coastline and some of the world’s best
walking and cycling routes on offer across the south of
Scotland. It is a very exciting time for tourism with the
launch of this ambitious two-year campaign to develop and
deliver an ambitious, targeted and co-ordinated marketing
programme that promotes the wealth of fantastic
experiences on offer across the South of Scotland to
European markets for the very first time. 

“Scotland is about building bridges, connecting places
and bringing people together. Tourism is at the heart of this
and VisitScotland plays a role by championing
collaboration, spearheading digital innovation, promoting
local areas and events and ensuring that tourism is
recognised for the ripple effect of success, wellbeing and
prosperity its brings to all sections of society.”

A dedicated See South Scotland campaign page has been
created at www.visitscotland.com/seesouthscotland and the film
can be viewed at www.youtube.com/watch?v=-Tw8HzZCZGM

So much to see in VisitScotland’s ‘See South Scotland’ holiday campaign

Put your best foot forward to discover the sights of the Wales Coast Path
THE WALES Coast Path provides 870 miles of uninterrupted coastal walking across Wales’ seven coastal regions and in
2019, the path will encourage visitors to get outdoors by launching a new walking festival and augmented reality app. 

The walking festival will coincide with Visit Wales’ Year of Discovery 2019 and will aim to attract visitors to each of the seven
regions outside of the tourist season. Visitors to the path will also have the opportunity to download the path’s new augmented
reality app in April 2019, helping to enhance their experience with engaging visuals, informative stories and interactive games. 

During their excursions, visitors may even get the chance to spot grey seals, harbour porpoise and bottlenose
dolphins off the Pembrokeshire Coast or explore world class beaches such as Barafundle Bay and Three Cliffs Bay. With
a fifth of the Wales coastline protected by the National Trust, those hoping to hunt for some history can discover plenty
of ancient castles and numerous protected buildings along the path in 2019. 

The Wales Coast Path walking festival begins in May 2019 with the location dates to be confirmed.
Go to www.walescoastpath.gov.uk to find out more.
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Women-only holidays introduced by
Wilderness Scotland
FOLLOWING ITS recent recognition as one of the UK’s Best Workplaces for
Women, Wilderness Scotland is to introduce a range of guided women-
only departures for 2019.

From sea kayaking among the Summer Isles to hiking the West
Highland Way, the trips will feature expert guiding (predominantly by
female guides), charming accommodation options and inspirational
itineraries designed to help women develop their love of and confidence in
the outdoors and to meet like-minded women adventurers.  

Rachael Gavan, the adventure operator’s programme manager, said: “Of
course, women have always been active in the outdoors but in the past it’s
been hard to be heard in a culture that can appear quite macho. Recognising
this and after the positive steps we’ve taken on equality inside the company
(45% of the management positions are now held by women), we are delighted
to be offering a range of awesome female-only departures this year.”

As an example ‘Mountain Biking – Coast to Coast’ is a multi-day ride
through some of the most spectacular scenery in the Scottish Highlands and
geared toward women looking to mountain bike in a safe and non-competitive
environment. The trails are varied, ranging from flowing single track to rocky
and challenging mountain passes to mellow forest fire-road. Beginning in
Aberdeen, adventurers will leave the city behind and ride all the way across
the Highlands through the backcountry to the tip of the Ardnamurchan
Peninsula, the westernmost point of mainland Britain. Departing June 8,
prices start from £1,595 per person sharing, including six nights’ bed-and-
breakfast accommodation, daily lunches, two dinners, transfers and guiding. 
For further information go to wildernessscotland.com or call 01479-
898740.

Go for a ramble with Shearings’
packages to BBC Countryfile Live 2019

NEXT YEAR, BBC Countryfile Live is heading
north for the first time, to Castle Howard 
in Yorkshire.
This event will be staged from August 15-18,

two weeks after the popular Blenheim Palace
show in Oxfordshire (which runs from August
1-4) and Shearings Holidays now has five-day
coach breaks on sale for agents to promote.
This new event will represent the best of the

northern countryside and celebrate regional
farming; showcasing the wide variety of
Yorkshire food and drink, stunning rural
destinations and regional attractions. The BBC
Countryfile presenters will also be onsite
alongside a host of exhibitions and experiences.
A five-day package departing August 12

costs from £289 per person including all coach
travel from various pick up points around the
UK, four nights half-board at the Bay Royal
Hotel in Whitby, a full day at BBC Countryfile
Live at Castle Howard and a half-day trip to
Scarborough. This is based on two sharing.
For those customers who would prefer to

attend the Blenheim Palace dates, the operator
also has packages on sale for this event too.
Visit www.shearingsagent.com for 
more details. 
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We asked our staff the following question this week:

It's a New Year & a new start so in 2019 I'm going to make more of an effort to...

Crossword:
Across: 1. MAJESTY, 5. KLM, 7. PALERMO, 8. PENANG, 9. VINE, 
11. POLO, 13. DIRHAM, 16. TWITTER, 17. SIN, 18. VAN DYKE. 
Down: 1. MARY POPPINS, 2. JAPAN, 3. SOLENT, 4. YORK, 5. KUONI,
6. MICKEY MOUSE, 10. HILTON, 12. LUTON, 14. HARRY, 15. KIEV. 

Highlighted Word: LILLE

Where Am I?: Seven Coloured Earths, Chamarel, Mauritius 

puzzlesolutions

020 7834 6661

THANKS TO an increasing interest in film tourism − and to celebrate the release
of the new ‘Mary Poppins Returns’ starring Emily Blunt and Meryl Streep − The
Kensington in London has launched a new family package: ‘Suite Nannies’.
Guests can be booked in for a stay in one of the hotel’s top suites with a package
that include their very own ‘Mary Poppins’ style nanny from the Imperial Nannies
agency for 12 hours per day, as well as local excursions, games and tasty treats
for the children. The package is available to book up to March. Visit
www.doylecollection.com/hotels/the-kensington-hotel
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