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New travel report from Mediahawk reveals nearly 
half of consumers use phone to book holidays
A TELEPHONE CALL is a pivotal step in the holiday booking process, a new report into UK
Holiday Planning and Booking Trends by call tracking company Mediahawk reveals. 
It seems that the art of conversation is not lost in the digital age after all. The

research found that nearly half of us (47%) prefer to call a business with a question
before going on to book our holidays.
Key trends identified include men are more likely to call a travel provider than

women, while the 55+ age group were both more likely to book by phone and spend
more, with more than half (52%) shelling out more than a grand on their last break.
The results also found that in the lead up to booking, data analysis suggests that

respondents engaged with up to eight marketing touchpoints, including both online
and offline channels like paid ads, holiday brochures, brand website, reviews 
sites and the telephone. 
The report also reveals innovative tricks and tactics that struggling travel marketers can

employ to make a profitable return and convert more enquiries. 
Michael Morrell, Mediahawk’s CEO, said: “For a travel provider, getting a prospect on

the phone not only helps to ease them through the booking process, but it’s also 
a valuable opportunity to upsell other services or features. 
“We’re finding that more and more of our travel clients get much better insight about

their prospects’ behaviour by tracking their telephone response and then feeding their data
back into their CRM (Customer Relationship Management Software). Phone call data fills
in previously unknown details about the consumer journey.”

newsbulletin

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

  
 

27 on the home front
the first in a series of 
features looking at 
homeworking options 

To infinity & beyond...

ADVANTAGE TRAVEL Partnership has revealed
its new partnership with Jetline Cruise to
provide members with a new range of cruises
packages via the Cruise & More product.  
Jetline Cruise has created a number of new

cruise products for Advantage members,
which includes visiting New Orleans, the music
and soul capital of USA; travelling on the
famous Rocky Mountaineer through Canada;
and experiencing breath-taking views of the
Great Barrier Reef in Australia. It will also
provide a full tailor-made cruise service, to
ensure that the products meet exactly each
customers requirements.   

All of the promoted products are
exclusive to Advantage members and can be
booked via a free phone number which
Jetline Cruise will provide.   
John Sullivan, head of commercial and

marketing of Advantage Travel Partnership,
said: “Cruise & More will offer members
access to unique and exclusive cruise
product enabling them to sell truly bespoke
holidays for their clients. This exciting next
stage in the evolution of our ATOL solution
will provide an extremely user-friendly
solution for booking tailor-made holidays
for member’s customers.” 

Advantage & Jetline relaunch new dynamic Cruise & More partnership 

JEWEL RESORTS, the Jamaica Tourist Board and My Booking Rewards hosted a training and quiz evening for 60 travel agents at the Jewel
Bar in London’s Piccadilly recently. Pictured are, from the left: Nicole Sharman; Kat Liutai; Aaron Bekir and Lizzie Kempson, all from Infinity
Holidays, part of Flight Centre. 
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BUTLIN’S IS launching its first digital guide
for the travel trade, the 2016 Family Breaks
Guide, which is now available for 
agents to download. 
Erman Housein, Bourne Leisure’s sales

and marketing manager, said: “Travel agents
are always at the forefront of what we do,
which is why we decided to launch our first
ever purely digital breaks guide for the trade
based on the valued feedback obtained from
our agent friends. The digital format will
allow us to update the trade far easier with
our latest messages, pricing and offers as we

can update the digital pages with our most
relevant information, which will be instantly
available for agents to view and download
from their branches.”
The 24-page digital 2016 Family Guide

features a range of new developments and
entertainment at the company’s three seaside
resorts for 2016, as well as accommodation
options, dining plans, an easy reference list of
all 2016 breaks and details of early
booking offers. 
Agents can view or download a version of the
guide from www.bourneleisuresales.co.uk 

KIRKER HOLIDAYS, which
is celebrating 30 years of
offering tailor-made
itineraries to Italy in 2016,
has added the Dolomites
and the Canavese to its
Italian programme for 
the first time.
In the Dolomites, clients

can stay at either the five-
star deluxe Castel
Fragsburg – formerly 
a 17th century hunting
lodge, set in a private park
overlooking Merano and
the vineyards of the Alto
Adige valley, with prices
from £745 per person.
Alternatively, the four-star
deluxe Auener Hof Dining
Home offers views from an
altitude of 1,600m, along
with sleek, contemporary
interiors, with prices from

£629. Both hotels offer
Michelin-starred
restaurants spas and
access to local towns 
for day trips. 
Meanwhile, the

Canavese’s historical and
artistic treasures make it
a must for culture
enthusiasts seeking a new
region to discover, while
walkers and nature lovers
will enjoy the Parco
Nazionale del Gran
Paradiso, Italy’s oldest
national park. Located to
the north of Turin, the
region provides an ideal
rural complement to a few
days in the city as part of 
a two-centre itinerary. 
Clients can stay at the

four-star superior Relais
Villa Matilde, an historic

property featuring period
furnishings just 30 miles
from Turin, with prices
from £549.  
Prices are for three-

night holidays based on
two sharing and include
flights, private transfers or
car hire, breakfast
accommodation, guide
notes to restaurants,
museums and sightseeing;
and the services 
of a concierge. 
Also new to the

operator's Italy
programme for 2016 are 
a number of hotels –
ranging from city centre
boltholes to seaside
escapes. 
For further information
call 020-7593 2283 or visit
www.kirkerholidays.com 
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Butlin’s launches debut digital 2016 Family Breaks Guide for trade

Kirker adds the Dolomites & the Canavese to Italian collection 

RABBIE’S SMALL GROUP
Tours has added Glasgow
to its portfolio for 2016.
Long celebrated for its
inspiring arts and music
scene, the city has
recently been named one
of 20 must-visit places in
2016 by 'National
Geographic Traveler',
alongside other global
destinations such as
Eastern Bhutan,
Greenland and Hawaii.
The operator's

managing director, Hazel
Rickett, said: “Glasgow
has long been a must-see
destination for our
travellers and to meet
the demand, we felt it
was important to develop
some standalone tours of
the city so people can
fully explore what this
fantastic city has to offer.
We look forward to
introducing even more
people to this impressive
destination, while
continuing to bring the
surrounding countryside
within easy reach.”
The company has

introduced two new half-
day tours for Glasgow, 
a highlights tour of the city
from £18 and a visit to
Loch Lomond and
Glengoyne Distillery. These
can be taken separately, or
combined in a full-day tour
with rates from £37 
per person. 
Visitors inspired to visit

Glasgow can also explore
beyond the city on 
a number of tours
departing from the city. 
Examples include

Scotland in a day on the
Loch Ness, Glencoe 
& Highlands Day-Tour,
with prices from £42, or 
a three-day Isle of Skye
Tour from £119. 
To book or for more
information see
www.rabbies.com
http://travel.nationalgeog
raphic.com/travel/best-
trips-2016.

Glasgow city
escapes from
Rabbie’s 

ARUNDEL CASTLE in West Sussex has launched a bumper calendar of events for 2016 which are ideal
for groups. The castle is currently closed for the winter season and will reopen on March 25, 2016 and
group visitors can take advantage of discounted ticket prices, free admission for group organisers as
well as free coach parking. Next year sees no fewer than 15 historical events, and the season will
open with Normans and Crusaders over the Easter weekend, from March 26-28. For details see
www.arundelcastle.org
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Premier Holidays launches new
Canada brochure for 2016
PREMIER HOLIDAYS has unveiled its new Canada
brochure for 2016, valid for travel until March 31, 2017.
With an increase of eight pages (previously 44 now

52), the new 2016 brochure now offers more
comprehensive destination information and holiday
inspiration, with a new layout including detailed maps
and suggestions designed to help agents when
planning clients’ holidays.  
Enhanced areas include an updated Cruise & Stay

section complete with maps showing detailed cruise
itineraries; additional self-drive and coach tours in
Western Canada (including Western Wonders and Great
Parks of the West) and in Eastern & Atlantic Canada
including Tides & Parks of Atlantic Canada, Splendid
Nature of Quebec, Discover Eastern Canada and an
Eastern Canada & New England Cruise.
New excursions have also been added, such as the

Stanley Park and North Shore Rainforest Adventure; 
a Heart of Montreal City tour; a Falls Illumination
Cruise; and a Niagara Falls & Niagara on 
the Lake tour. 
To mark the launch, the company is offering one

agent the chance to win a Wine’s of the World hamper.
To enter, agents should visit
www.trade.premierholidays.co.uk/2016Canada and
answer three questions about the new brochure. The
competition closes on December 29, with the winning
entry announced the week commencing 
January 4, 2016.

Year end deals from Malaysia Airlines
CLIENTS CAN bag a ticket to the sun this winter or for
2016 by taking advantage of the Malaysia Airlines’ Year
End Specials. Bookings made by December 7 are
eligible for savings on fares from Heathrow to
Malaysia, South East Asia and Australasia. 
Economy travel is valid up to December 8 and

between April 1 and May 31, 2016, while Business Class
travel is valid for travel up to December 9 and between
January 18 and May 31, 2016.
Economy sale fares are available from £519 return to

Jakarta, Manila and Singapore; £529 to Kuala Lumpur,
Bangkok, Hanoi and Ho Chi Minh City; £569 to Penang,
Langkawi, Phuket, Phnom Penh and Koh Samui; £589
to Kota Kinabalu and Kuching; £679 to Darwin and
Perth, Australia; £699 to Melbourne and Adelaide; £739
to Sydney and £829 to Auckland, New Zealand. 
Business Class sale fares start at £2,709 return to

Kuala Lumpur; £2,769 to Penang, Langkawi and Kuala
Terengganu; £3,209 to Sydney and £3,389 to Auckland.
The airline flies a double daily A380 service from

Heathrow to Kuala Lumpur, with onward connections
across Malaysia, South East Asia and to Australia and
New Zealand. Passengers can enjoy award-winning
service, state-of-the-art seat back in-flight
entertainment, as well as a baggage allowance of 30kg
in Economy and 40kg in Business Class.
All sale fares include taxes and charges and fees. 

For bookings and further information visit
www.malaysiaairlines.com or call 0871-423 9090.
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JET2.COM AND Jet2holidays are spreading some much
needed sunshine today with the launch of their 2016/17
winter sun flights and holidays programme.
Early birds can now book next winter’s break to 25

hotspots across the Mediterranean, Canary Islands and
Europe; with Jet2holidays passengers able to secure their
holiday with a £60 per person deposit.
Customers have more choice and chances to jet away with

more flights and extended season lengths on the companies
most popular destinations. More than 750,000 seats will be
available for winter 2016/17 - an 18% uplift on this year.
Next winter will see both companies operate their biggest

programme to the Canary Islands, with more than 400,000

seats available - a 20% increase year-on-year, with extra
flights to Fuerteventura and Gran Canaria. There is also
growth across other key destinations including the Algarve,
Madeira and Malaga.
Steve Heapy, CEO of Jet2.com and Jet2holidays, said:

“We’ve really enhanced our winter sun programme for next
year, giving people even more opportunities to escape the
cold to their favourite holiday hotspots. It’s certainly going to
be an exciting season, especially with our highest ever
number of flights to the Canary Islands, and I’m confident it
will be our most successful one yet.”    
For more information or to request brochures 
call 0800-408 5587.

THE ARORA Group, Whitebridge
Hospitality, an LJ Group company and
InterContinental Hotels Group (IHG)
have announced an exclusive
agreement with Heathrow Airport
Limited, to develop two hotels directly
connected to Heathrow Terminal 4. 
The two adjoining hotels, Crowne

Plaza London - Heathrow Terminal 
4 and Holiday Inn Express London -
Heathrow Terminal 4, are due to open
in 2018 and will operate under 
a franchise agreement with IHG and
will be managed by Arora Hotels. 
Crowne Plaza London – Heathrow

T4 will feature 300 bedrooms and 
a range of business and meeting

facilities including five meeting rooms
and two boardrooms to enable guests
to be at their most productive during
their stay. 
Meanwhile, the 450-room Holiday

Inn Express London – Heathrow T4 will
be a ‘next generation’ Holiday Inn
Express hotel, featuring the latest
technology, an Express Café and Bar
and larger cosier beds. 
The two hotels will be well

connected, located within walking
distance from Heathrow’s terminals
via an air bridge and with direct access
to the London Underground, Heathrow
Express train service and 
nearby motorways. 

Crowne Plaza London Heathrow T4 and
Holiday Inn Express London Heathrow T4
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Jet2.com & Jet2holidays issue 2016/17 winter sun flights and holidays programme

Powder White is offering a range of deals on December and
January ski holidays with chalets in some of Europe’s top high-
altitude resorts now available from £299 per person, per week. 
As an example, a seven-night stay at Chalet Appaloosa, Val

d’Isere from December 19 costs £599, offering a saving of £500
per person. The price is based on accommodation on a fully
catered basis and 14 sharing.
Alternatively, prices at The Verona Chalet in Verbier lead in

at £949 per person based on a December 26 departure. The
price offers a saving of £350 per person and is based on six
sharing a fully catered chalet. 
To book or for more details see www.powderwhite.com 
or call 020-8877 8888.

Ski deals from £299 with Powder White 

WOW air launch from Bristol 
BRISTOL IS to become WOW air’s second UK departure
point for flights to Iceland and North America. Tickets
for flights beginning May 13, 2016 are now on sale from
£39 to Reykjavik and £99 to the US and Canada.
Flights to Reykjavik will depart Bristol on Mondays,

Wednesdays and Fridays. Passengers travelling through
will then have a short stopover before continuing on to
one of the airline’s North American destinations -
Boston, Washington D.C., Montreal, Toronto, Los
Angeles or San Francisco. 
For more information visit www.wowair.co.uk

Two directly connected hotels to open at Heathrow Terminal 4 

HAVING A GIRAFFE...SeaWorld Parks & Entertainment
partnered with the St. Pete/Clearwater Tourist Board for its
annual superfam for the first time this year, hosting 30 agents
from a range of companies including Attraction World, Gold
Medal and Travel Republic. The agents visited some of
Florida’s top theme parks including SeaWorld, Aquatica
Orlando, Discovery Cove and Busch Gardens Tampa before
heading down to St. Pete/Clearwater for some relaxation time
on the beach. Pictured is the group getting photo-bombed by 
a giraffe on Serengeti Safari at Busch Gardens Tampa. 
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Topdeck Travel launches in Asia 
TOPDECK TRAVEL is expanding its global reach with the
launch of 11 new trips across Asia. The programme
adds a new continent to its current mix of destinations,
spanning Europe, Australia and New Zealand, North
America, Egypt and the Middle East and Africa. 
The company is the first to launch a product of this

style in this location and, according to the operator, it’s
a picture of what is yet to come. The trip range is
designed to suit 18-39 year olds looking for adventure,
local experiences and a premium product at an
affordable price, and trips feature smaller group sizes
and local guides for an authentic Asian experience. 
The company’s global brand director, Sarah Clark,

said the decision to move into Asia was part of a bigger
growth plan to meet the demands of the youth travel
market and open up more of the world for 18-30
somethings: “The results from our Global Youth Travel
Survey saw more than 31,000 people respond with the
common trend being that Asia was the next sought 
after destination.
“Topdeckers can expect three- to four-star hotels

including pools, rooftop bars and twin share
accommodation - a great example of our one size
doesn’t fit all mantra. 
“We choose vehicles relevant to the area such as

bullet trains in Japan, tuk tuks in Vietnam and ferries in
Thailand, as well as using modern purpose built air-
conditioned coaches. The trips are designed with local
trip leaders to give customers an all access guide to
Asia to see it like the locals do, 
“Experiencing authentic street food markets, a social

enterprise restaurant and lunching with locals in remote
villages delivers an all-round unique trip.” 
Clark recommends the 27-day Indochina and Thailand

trip as an ideal way to explore Vietnam, Cambodia, Laos,
Thailand and Bangkok. 
Meanwhile, to celebrate the launch, the company is

offering a 25% discount for all departures before June
30, 2016 and a 15% launch deal paid in full by January
15, 2016 for departures after July 1, 2016. 
See www.topdeck.travel for more details.

STAR ALLIANCE has redesigned its website to offer 
a fresh, modern look and user friendly experience across
both desktop and mobile devices, complementing the
individual websites of its member airlines.
The new website, at www.staralliance.com, features

bold visual design throughout as well as mobile-friendly
navigational principles that allow it to be accessed easily
on any size of screen. 
The site is a one-stop shop for access to information

about the whole of the Star Alliance network, the benefits
offered to its frequent flyers, and about products for both
leisure and business travel. 
Selecting ‘flight search’ allows the user to scan the

schedules of all 28 member airlines, serving more than
1,300 airports worldwide, to find connections that
best meet travel needs. Once the right connection has

been identified, a link is offered to the relevant airline
website for booking.
Upgrades to its iPad and Android apps to improve usability

and add new features will also be available shortly.

New look for Star Alliance website 
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Notes from

THE WORLD’S largest indoor theme park, Ferrari World
Abu Dhabi, which is home to the world’s fastest
rollercoaster, Formula Rossa, is to open another record-
breaking ride. 
The new ‘Flying Aces’ ride – scheduled to open in the

first half of 2016 – will be the steepest steel rollercoaster
in the world, with a 51-degree incline, and will also feature
the world’s tallest loop at 52m (170ft). 
The ride is inspired by Italy’s ‘ace of aces’ Count

Francesco Baracca, a famous Italian aviator of the 1900s,
whose legendary Prancing Horse emblem was inherited 
by Enzo Ferrari.
For more information see www.ferrariworldabudhabi.com 

Ferrari World, Abu Dhabi

Attended Travel Bulletin’s Indian Ocean Showcase
in Leeds. As always it was a great evening with lots
of interesting exhibitors - and what’s not to like
about the Indian Ocean?!  Saw a familiar face - Jane
Eastwood who is now with The Residence who have
some fantastic properties.  Richard Hey was there
with lots of info on If Only... and the Indian Ocean
and they also feature Arabia and Asia as well, plus
they are 100% trade focused. So support them and
give them a try if you haven’t done so already - you
have nothing to lose and everything to gain. I was
very lucky and won a Champagne afternoon at
Malmaison Hotel from Seasons. 
Saw Cassy Cullen the new Yorkshire & North Mids

Chairwoman (congratulations Cassey), and she was
telling me the next regional ABTA meeting is on
December 8 at the Mecure Sheffield Parkway Hotel,
at 18:00. Noel Josephides the ABTA Chairman will
be there and the evening is sponsored by
Newmarket Holidays. Email Den dashby@abta.com
to book your place.
The Yorkshire Ball is selling very well. Only got

half a table left – can’t believe it! Put the date in
your diary – Thursday July 21 at the Village 
Hotel, junc 28 M62.
Well it’s confirmed I have heart failure! (I’m so

glad I got a second opinion), which has been caused
by high blood pressure, atrial fibrillation & various
other things which I won’t bore you with. I have to
have a cardioversion (shock treatment) which I hope
will be sooner rather than later, I regard it as a
second chance and being positive, can’t wait. I do
get fed up of the constant blood checks and weekly
checks on my warfarin levels though!
‘A negative mind will never give you a positive life’

and ‘A word to the wise ain’t necessary, it’s the
stupid ones who need the advice’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...

New record-breaking ‘Flying Aces’ ride
at Ferrari World Abu Dhabi 

•   Chance to win a Kindle Fire HD with the
Fonab Castle Hotel.

•   Win a two night stay at the INNSIDE Hotel, in
Manchester with the brand new MELIA PRO
programme.

•   Bottles of Champagne, tasting sessions & food
pairing to be won with La Champagne, La
Marne. Enter for the chance to win one of
three prizes. 

•   NEW COMPETITION: £100 Marks & Spencer
vouchers to be won with Cox & Kings.

Visit www.travelbulletin.co.uk/competitions for
details on the above competitions
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FUNWAY HOLIDAYS has teamed up with British
Airways to launch a new Mexico and Caribbean
Christmas competition for agents, with the
opportunity to win a range of prizes including an
ipad Mini, Afternoon Tea for two at the Shangri-
La Hotel at The Shard and a personalised
engraved Parker Pen. 
Launching on December 7, the competition

involves agents following the trail to find elves
who have hidden in the tour operator’s website
at www.funway4agents.co.uk. Clues will be
made available and agents must use these to
locate each hidden Christmas elf (there will be
five clues in total) by firstly working out the
mystery destination. 
The next stage is to then find the destination’s

webpage and, if the destination is guessed
correctly, agents will find the Christmas Elf with
a gift. 
To enter the competition, agents must advise

the following for all of the five clues revealed -
Name of the destination and the gift from the
Christmas Elf. 
To submit answers, agents can either send 

a private message on the Facebook
‘Funway4agents’ page or email at
marketing@funwayholidays.co.uk
Agents can submit the answers each time 

a clue is revealed throughout the competition, or
provide them all at once before the competition
ends at midnight on December 21.  
Elf seekers don't need to worry if they miss

one of the clues, they just need to check the
website which will have all of the latest clues
posted up until the closing date.
Agents guessing all answers for all five clues

correctly will be entered into a prize draw, which
will be drawn at random on December 22.

Christmas comp

The team at Funway Holidays is pictured markinga new Mexico & Caribbean Christmascompetition with British Airways (see story,above). From the left is Craig Liddle, AnnaHawkins, Andy Travis and Amy Drummond.

agentbulletin
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TRAVEL 2 is investing in its T2 Academy with
the introduction of two new modules and
generous incentives. Throughout this month,
agents have the chance to earn up to £90
worth of T2 Reward points with the ‘double
your earnings’ incentive available for agents
completing the training modules. 
For details see www.t2academy.co.uk

Agent Training

Booking incentives
AGENTS CAN claim a £100 gift e-card for every
Regent Seven Seas Cruises booking made by
December 19 in a new agent Christmas incentive.
The gift e-card can be used online at more than 50
UK major retailers such as Amazon, Next, Argos,
M&S and many more, and once validated, the e-card
will be delivered by email. To claim the e-card
agents should email salessupport@rssc.com quoting
‘Xmas agency gift’ with the booking reference, name
agency, position and email address, registering the
claim by midday on Monday December 21.

DIAMOND RAIL Holidays is hoping to encourage
bookings ahead of the New Year rush by offering
agents increased commission of 18% on all
bookings made this month, for travel in 2016. The
company’s sales and business development
manager, Tim Fleming, said: “All of our holidays
start on the Eurostar from St Pancras and make use
of Europe’s fantastically well-connected rail
network, so it couldn’t be easier. Our commission
boost offer is intended to reward existing agents
booking ahead of the traditional busy period, and to
inspire those agents who are not already registered
with us, and who have not yet tapped into this
growing area, to get in touch.” The operator is also
offering a range of early booking offers for 2016
dates, with up to £150 savings per person. 
For details visit www.diamondrailholidays.co.uk 
or call 0844-544 7581. 

AGENTS CAN enter the Oman Ministry of
Tourism’s 'A Picture Tells A Thousand Words'
photo competition for the chance to win 
a Samsung Galaxy S6 edge. For the chance to
win, upload your favourite photo of Oman,
including the location to
https://www.facebook.com/OmanTourismUK by
Friday December 11. 

BUTLIN’S IS giving agents the chance to win 
a free break by completing its new online
training course. Agents can also enter to win
£50 in Love2Shop vouchers for the best Butlin’s
window display. Both competitions close at
midnight on December 17.

Agent competitions

It’s a cracker...
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SEABOURN HAS announced its plan to return to 'The Last
Frontier' of Alaska in 2017. 
Having not deployed a ship there for 15 years, Seabourn

Sojourn will offer a series of 11-,12- and 14-day itineraries
sailing from Vancouver, British Columbia and Anchorage
(Seward), Alaska, combining Alaska’s most popular ports
with rarely visited hidden gems. Taking advantage of
Sojourn’s intimate size and nimble manoeuvrability, guests
will enjoy a privileged view that larger ships cannot access.
Guests will also benefit from a special team of naturalists,
science, wildlife and historical experts who are always on
hand to enhance guests’ experience of the incredible places
the ship visits.
Itineraries include visits to iconic sites, such as the

towering virgin forests along the Inside Passage; the

glaciers and breaching humpback whales in the Kenai
Fjords; Juneau, the state capital, inaccessible by road;
Ketchikan, the southernmost town in the state; and Sitka,
whose Tlingit history traces back 10,000 years. Guests will
also visit the unspoiled hideaways of Alert Bay, British
Columbia, a tiny Namgis First Nations community offering
rare insights into the region’s aboriginal cultures; and
Klemtu, a small island outpost in the Inside Passage.

In addition, each of the new 11-, 12- and 14-day cruises
will include complimentary all-weather jackets; special
onboard guest speakers; opportunities for frequent wildlife
sightings from the ship and shore; and 'Caviar on the Ice'
deck party and other special deck events.
To book or for more information call 0843-373200 or visit
www.seabourn.com

FOR THE upcoming holidays, Carnival Cruise Lines will be
giving guests a chance to make the season extra special
with shipboard appearances by The Grinch. 
The experiences have been launched as part of the

line’s exclusive Seuss at Sea programme in partnership
with Dr. Seuss Enterprises. 
Decked out in his signature 'Santy Claus' costume, the

legendary green character will surprise and delight
guests of all ages as he makes appearances on all the
line's holiday cruises taking place throughout next month. 
The young and the young at heart can catch a glimpse

of the cantankerous curmudgeon as he slinks and slithers
throughout the ships with both scheduled appearances
and spontaneous pop-up visits.  

The line's president, Christine Duffy, said; “The Grinch
is an iconic and beloved Dr. Seuss character and we’re
looking forward to incorporating his mischievous
personality into our fleet wide holiday activities 
next month.” 
Arts and crafts sessions where kids can create their

own Grinch Christmas ornaments and masks, as well as
Grinch-themed face-painting sessions, will also be
available, while special screenings of both the live action
and animated classic 'Dr. Seuss’ How The Grinch Stole
Christmas' will be shown on Christmas Day.
Kids can also complete their own Grinch Good Deed

Tracker. 
For more information call 0845-351 0556. 

TTIFFANY & CO. has announced its first free-standing boutique
at sea on Royal Caribbean International’s Oasis of the Seas. 
The store is located in the ship’s Central Park

neighbourhood and will offer a full selection of Tiffany
jewellery, including engagement rings and the recently
introduced Tiffany T and Atlas collections, as well as
Swiss made CT60 watches.  

The company's senior vice president, Mark Tamis, said:
“Tiffany & Co. is a distinguished global luxury brand and
having a boutique on board will truly enrich the premium
onboard experience for our guests. From surprising your
loved one with a timeless keepsake to popping the question
with the perfect engagement ring, what better way to
remember a cruise adventure of a lifetime.”

www.travelbulletin.co.ukDecember 4 201510
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Seabourn announces plans to return to Alaska for first time in 15 years 

Grinchmas Time' this festive season on Carnival Cruise Lines

Tiffany & Co. adds boutique at sea with Royal Caribbean International

Azamara has announced plans for its 2018 itineraries including the introduction of a 102-day World Journey, which begins in April 2018,
plus 30 new ports and visits to global events such as the Cannes Film Festival. 
For a full list of voyages visit www.azamaraclubcruises.com
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Where Am I?

Most commonly known as 'Dracula’s Castle'

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, December 10th. Solution and new

puzzle will appear next week.

The winner for 20th November is Katherine Watson, 

Co-operative Personal Travel Advisor

November 20th Solution: A=7    B=5    C=4    D=6

Number: 046

Travagrams

Across 
1. Tour operator, part of Acromas (5)
4. One of the New England states (5)
6. Girl band, Little ___ (3)
7. Greek island group (6)
9. European capital city (9)
11. Florida resort, popular with families (9)
14. Scenic region of Italy (6)
16. Carrier with hub at Warsaw Chopin 

airport (3)
17. London's tallest building (5)
18. Car hire comparison website, Holiday ___ (5)

Down 
1. Bridge of Spies star, appearing at a cinema near

you (3,5)
2. US state on the Gulf of Mexico (5)
3. Jomo Kenyatta International Airport serves this

city (7)
4. Manchester airport code (3)
5. Known in the US as the Gem State (5)
8. Airline featuring Jennifer Aniston in its current

advertising campaign (8)
10. Capital of Uganda (7)
12. Polynesian island country (5)
13. Popular resort on the shores of 15 Down (5)
15. Sea between Africa and Asia (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 
04
6

The national carrier airline of Ireland

Final resting place for pharaohs

Gale Ruins

Heavenly Fog Kilts

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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If you could change one thing in
the industry what would it be? 
Price parity should be compulsory and
agents should not have to try and justify
why a product can be purchased cheaper
online. Sadly, many suppliers go down this
route so agents should endeavour to
support the suppliers that support the trade.

What's the best thing about your
job? 
I get to use all of the skills and
knowledge I’ve gained over the past 30
years to help others either start up their
own business or develop existing
businesses and also use new skills such
as social media marketing to help agents
promote to new, wider audiences.

What's a typical day like? 
I don’t really have a ‘typical’ day. I visit new
and existing agents whose knowledge and
experience can range from two weeks to
over 30 years, so the meeting depends on
how much support and advice is required. I
have one ‘base day’ and I’m on the road the
other four, covering 45,000 miles per year so
‘typically’ I’ll be driving to get somewhere
between Aberdeen, Belfast, Birmingham,
Skegness or Pwllheli.

Who has been your inspiration in
the travel industry? 
Those who inspire me most are agents who
have had the motivation, courage and
determination to start their own business.

What skill are you most proud of? 
I have developed a keen interest in social
media marketing over the last few years
and take great pleasure in showing agents
how to create their own adverts and
inspirational messages using various
methods such as Pixabay, MS Snipping Tool,
Canva, Pic Monkey and YouTube.

What do you love about the travel
industry?
No matter what is thrown at the industry it
always bounces back.  

Darren 
Bond

Where would you most like to visit 
and why? 
I’ve been to a lot of fantastic
destinations over the years but Barbados
seems to top the list every time as it’s
just so beautiful, relaxed and easy going
with very friendly locals. 

What are your hobbies? 
I collect Fender and Gibson guitars as
well as display my collection at shows.
I’m also getting back into golf after
several years away.

What's your favourite 
(non-work related) website? 
Has to be eBay! Sadly I very rarely buy
anything from a shop and love that you can
buy something from anywhere in the world
and have it delivered in a few clicks. 

Do you use social media for 
work and play? 
All the time. Facebook and Twitter are
fantastic tools to use to keep in touch,
share, learn, advise and seek advice.

What trait do you dislike in 
other people? 
Laziness is an inexcusable characteristic.

What is your best quality? 
I like to think I can help anyone to
achieve their goal or at least offer the
best advice I can.

What's your most embarrassing
moment? 
I once locked myself out of my hotel room
whilst sleepwalking completely naked after
a very boozy night out at a windsurfing
event. I slept in the corridor as I didn’t
know where my room was and was woken
up at 06.30 by a 70- year old woman.

Do you have any nicknames? 
I’ve had a few in my time for various
reasons but the majority are due to the 007
link. James, Basildon, Brooke, Bond-it,
Bondex but the one that has stuck with just
a few friends is ‘Bondy’.

If you could invent a new law,
what would it be? 
Everybody wins the Lottery at least once –
what they choose to do with the money will
shape the future of their lives (blow it all,
invest it, give it to charity, start a business,
travel the world...). 

At work

At play

What's your favourite 
household gadget? 
Definitely the hoover! I love a good tidy up.

What are your favourite 
TV programmes?
I don’t really get time to watch a lot of TV
but Breaking Bad was very addictive.

Who does the cooking? 
Normally I do the cooking but Mrs B and I
do love a good takeaway at the weekend.

What's a typical weekend for 
you like? 
I like to try and get in a round of golf before
trying to prise the kids away from computer
games and take the dog for a walk.

What's your guilty pleasure? 
Watching ‘Nashville’, a programme about
country music.

What do you do to relax? 
I like to sit in the garden when it’s sunny
with a cold beer, although its been less
frequent this year as the North East has
been fairly chilly all summer. 

What music do you listen to? 
Mainly rock music – especially Canadian
bands RUSH and Big Wreck but also Jimi
Hendrix, Led Zeppelin, Free and anything
with a guitar in it.

What's your favourite movie? 
Gladiator is very hard to beat in terms of
action, storyline, sound track and
stunning cinematography, but Top Gun is
a very close second.

What's been your latest 
DIY project? 
A new kitchen and a new bathroom – not
strictly ‘DIY’ but I’ve been heavily involved
in the design and planning (and changing
my mind a lot).

At home

Sales & business
development manager,
The Global Travel Group,
Independent Options 
& Triton Rooms

personalitybulletin
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londonlife

NH Hotel Group will bring its nhow brand to the capital
in a new development from internationally acclaimed
studio Foster + Partners, located within Shoreditch and
the City of London. The area, known as ‘Tech City’ is the
heart of the Capital’s technology and digital sector and
widely recognised as the most rapidly growing
commercial centre in the UK. Following a management
agreement between the company and AXA IM - Real
Assets, NH expects to operate its first nhow hotel in the
UK by 2019. The eight-floor hotel will feature 190 rooms,
a restaurant, bar, gym and meeting rooms. 

Upcoming
event

Yoga classes have
been re-introduced to
Tower Bridge
Exhibition's high-level
glass walkways. The
next session takes
place on Wednesday
December 16 from
07:30-08:20 and costs
£25.  
For details see
http://tower-bridge-
yoga.eventbrite.co.uk 

Hotel Updates�

Belgravia family restaurant Santini has launched a new
Butterfly Bar with pre-theatre menu and private dining/events
space. The bar is open daily from 12:00 until late, and the new
menus feature signature Santini cocktails, along with a new
autumn menu in the main restaurant featuring, for example,
butternut squash, chestnut and ricotta as well as braised
lamb shank with grapes, balsamic and polenta. A two-course
theatre menu costs £33 per person or £40 for guests returning
for a post-theatre cocktail. 

A bite to eat

100 WARDOUR ST, on the site of the legendary Marquee Club,
will offer a new restaurant, bar and music venue in the heart of
Soho, designed by Russell Sage Studios. Set over two floors,
the venue will offer an all-day restaurant, lounge and cocktail
bar situated on the ground floor and a second restaurant space
on the lower ground floor opening in the evenings featuring live
music performances and special guest DJs. 
For details see www.100wardourst.com

As part of its winter sale, Hilton Hotels is offering 
a saving of up to 30% on weekends throughout Europe,
Middle East & Africa, while Hilton HHonors members can
save up to 35% when booking stays. The savings are
available on bookings made by January 31, 2016 and
include offers for some of the company’s most popular
hotels for weekend breaks now and throughout 2016. As
an example, Hilton London Tower Bridge is offering 
a 25% promotion (30% for HHonors members), with
rooms starting from £168 a night. 
For details see www.hilton.com/sale   

�

THE 2016 UCI Track Cycling World Championships take
place in London from March 2-6 at Lee Valley VeloPark.
Great Britain’s track stars return to the Queen Elizabeth
Olympic Park venue to compete against the world’s best for
the coveted rainbow jerseys and the chance to head to the
Rio 2016 Olympic Games as world champion. Adult tickets
cost from £15 via www.ticketmaster.co.uk/britishcycling
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As this is my last article of the current calendar
year, it has given me the opportunity to reflect on
the year that is just about to come to an end and

to see if there are any common themes on the activities
that I have featured.
That being said, it has proven to be a very challenging

year for the travel industry. If the financial pressures of
everyday life aligned with competitive market forces are not
enough, we have as an industry, been faced with one
terrorist atrocity after another which has clearly dented the
confidence of the traveller at key points during the year. But
the travel industry will no doubt bounce back fighting as it
always does and I am sure that the UK consumer will still
take holidays and travel on business during the coming year.
However, getting back to the common themes across the

year and the one area that I found myself returning to time
and again has been that of personalisation and the need to
treat customers as individuals rather than as a collective.
I reported a few months ago about the investment that

we have made as an
organisation in a new
customer relationship
management system
(CRM) which will allow
us to better engage with
our members on an
individual basis. We are
all accustomed to using
sophisticated online
businesses such as
Amazon and supermarket
brands where they not only
recognise you as a returning
customer but have the
intelligence to interpret your

buying patterns and suggest
logical additions to purchase. Our
new system will be in place by
the end of this year and we
are excited to explore its
potential in the new year.

This theme has
continued during the
year as I have argued
the importance of
having a clear

business plan that is closely aligned to the structure
and attributes of the business with realistic goals on
delivery - a personalised business plan based upon an
honest appraisal of business strengths and weaknesses.
In addition, the new technology platform that we are

building as a direct replacement for the Advantage Travel
Gateway will allow members in time to personalise the
search criteria for their customers in order that the
returning product options are wholly tailored to the
requirements of the customer.
And the journey through personalisation continues

through until the end of the year with the latest round of
member workshops which were completed at the end of
November with a focus on boosting ancillary sales. You may
recall that these workshops were the third in a series of
annual autumn regional workshops, the previous two
having concentrated on improving frontline selling skills
and the increasing the value of the team leader.
As far as the format of the workshops were concerned,

the afternoon sessions concentrated on speed dating
appointments between our members and preferred
ancillary partners, with a focus on individual member
training and support needs.
The morning sessions were again delivered by our new

training partner Future Sales Factory, the organisation
which ran the leadership training courses during the
summer. Matt Quinn, the managing director of the
business, chose a very different approach to sales training
and rather than simply focus on selling techniques, he
concentrated more on the psychology of buying and the
motivations that drive consumers to buy.
In his presentation, Matt argued strongly that our

likelihood to buy something is dictated by factors that are
hard-wired into us and that once you understand individual
motivation, you can tailor your approach to appeal to those
motivations. For example, many of us are driven to buy one
product over another on the basis of security and the more
security reinforcements offered, the greater the chance of
purchase. It was a fascinating approach to training and
takes the notion of personalisation to another level.
Needless to say we will be working more with Matt and his
team in 2016.
So there you have it, another year coming to an end but

the scene is already well set for 2016 when we will carry on
where we left off this – certainly a lot refreshed and
hopefully a little wiser.

I am NOT a number says Colin O'Neill, business development director of
The Advantage Travel Partnership

bulletinbriefing

www.travelbulletin.co.ukDecember 4 201514

Industry Insight 
by...

S03 TB 0412 2015 News 03_Layout 1  02/12/2015  14:15  Page 14



wow!

@T2news
3228

*T’s & C’s apply: http://www.travel2.com/sitecontent/terms/learnandearn15.html

THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 182

up to £90 with T2 Academy!

From 01 November to 31 December 2015 double your earnings when you reach Bronze, Silver & Gold status!

Status

Bronze

Silver

Gold

Total

Points

175

+125 (total 300)

+100 (total 400)

400

Earn T2 Rewards Points

£10

£15

£20

£45

Earn Double T2 Rewards Points

£20

£30

£40

£90

wow!

Don’t delay, visit t2academy.co.uk today!
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ON YOUR BIKE: 
DAN JACKSON, UK AGENCY SALES MANAGER AT EXODUS,
TELLS US HOW SMART AGENTS ARE GETTING THEIR CLIENTS
INTO THE SADDLE
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adventureandactivity
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At Exodus we are seeing a greater number of agents
embrace the world of adventure travel and
understanding that an active holiday does not mean

you need to be 30 years old and wanting to bungee jump off
the nearest available bridge.
Agents are realising that this sector of the industry is

growing at a healthy rate; that many of the repeat
customers are in their fifties and sixties, of good health,
with a ‘can do’ attitude to life and travel.
Over the last few years we have seen consistent year-on-

year growth in bookings to Europe, perhaps dispelling the
notion that for ‘adventure’ you need to be travelling long-
haul, popping malaria pills and armed with a Swiss army
knife (if you can get it through customs…).

On foot
A gentle walking holiday to the Amalfi Coast has been our
best-selling tour for the past two years – perhaps it’s
something to do with the fantastic local hospitality, copious
amounts of great food and Amalfi wine that appeals.
Eastern Europe is now much more accessible and

attractive as a holiday destination. Long gone are the
iron curtain days of grim, prison like state run hotels
which made you feel about as welcome as a sausage roll
at a barmitzvah.
Cycling in Albania is in our top five selling tours on two

wheels for 2015.

Two wheel revolution 
It is boom time for cycling in the UK.  This is great news for
Exodus as we have been waxing lyrical about the virtues of
seeing a country by bike for over 20 years of our 40 year
history and this area of our business has shown the biggest
growth over the last five years.
Which leads me nicely on to the subject of MAMILs

(middle aged men in lycra) who as most of you know are
everywhere, much to the irritation of some motorists, but
they are a very brightly coloured movement and are growing
in numbers and undoubtedly in an area very close to you.
Smart agents are cottoning on to this fast growing

market as it is very lucrative and perfect for small groups

of friends travelling together. The pro-active agent is
contacting their local cycling clubs and tapping into this
fast growing area. 

Do your homework
A key element of making sales is confidence, not to be
confused with blagging (or a stronger word I can think of...).
The successful agent does not have to care two hoots about
doing a cycling or walking holiday themselves but must
have a basic understanding of how they operate and who
these tours appeal to.
This all sounds very simple, but it requires the agent to

do their homework in advance, look at the relevant
websites and brochures, and do some research in order to
make a few sales in an area that other less informed
agents will be missing out on.
An excellent starting point for an agent trying to tempt

their clients into taking the plunge into their first cycling
holiday is to recommend our range of self-guided tours.
These are very easy paced, low mileage trips with an
emphasis on relaxed cycling and staying in high quality
accommodation with excellent local cuisine and wine –
hardly adventurous.
The majority of our self-guided tours are in France, Italy

and Spain giving clients the flexibility to travel by car, train
or plane to the starting point. Some cycling ‘days’ are as
little as 25km which even the most occasional of cyclists
can manage in a leisurely morning, leaving the afternoon
free for wine tasting and eating….even I could manage that!
I must finish by thanking the many agents who so

generously contributed to our Nepal earthquake appeal
which has raised quite a staggering £265,000. We have
been truly blown away by the response from clients and
industry colleagues – thank you.
Work is starting very soon on the rebuilding of two

schools in the Langtang region and progress updates
are regularly posted on the Exodus website. Please do
encourage potential walking clients, and mountain
lovers to visit this breathtakingly beautiful country as
tourism will play a big part in getting the country back
on its feet again.
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See you by the Red Sea 
SHARM EL SHEIKH -  HURGHADA

www.egypt.travel

Selling trips to Egypt?  
Our e-learning programme is 
now live!

Complete the course and you 
could be one of  lucky FAM trip 
winners jetting o� to Egypt.                   
Get started...
For more details visit
www.egyptiantravelexpert.com

the Red Sea the Red Sea the Red Sea 
SHARM EL SHEIKH -  HURGHADASHARM EL SHEIKH -  HURGHADA

www.egypt.travel
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New flights increase access to 
golf in Mallorca

GOLFERS CAN enjoy easy winter access to Mallorca's
golf courses Son Gual and Alcanada following the launch
of new flight routes to the island for early 2016.
Improved flight connections from the UK will begin

with Jet2 launching twice-weekly flights from
Manchester on February 11, rising to three times weekly
from March 5, before the summer schedule starts in
May. From Leeds, the airline will begin twice-weekly
flights from February 26, while it launches from
Edinburgh on March 3 with three flights a week. 
There is also an increase in capacity in the spring and

summer, with Ryanair increasing its Birmingham-Palma
service to nine times a week, and Vueling moving to 
a thrice-weekly service from Cardiff from March 28 until
the normal daily summer service begins. In addition, Aer
Lingus is to increase its flights from two to five per week
from Belfast city airport.
Some 20 minutes from Palma's international airport, Son

Gual recently reinforced its status as the number-one golf
destination in Mallorca, jumping two places to 42 in the new
Golf World Top 100 Golf Courses in Continental Europe
2015/16 ranking. The par-70 course features large lakes,
66 bunkers, 800 olive trees, wild flowers in the rough and
vineyards in areas around the course. 
On the north coast, Club de Golf Alcanada is the only

course next to the sea on the island. Overlooking the
Bay of Alcudia, the 7,108-yard course blends naturally
into the Mallorcan terrain and takes its name from an
island with a lighthouse, situated just offshore, which
can be seen from most of the holes.
Visit www.son-gual.com or www.golf-alcanada.com for
more information.

To be honest, activity and adventure doesn’t usually
appear when I’m away. I could be the poster boy for any
fly-and-flop holiday.

When I’m on holiday adventure means trying a new cocktail
and activity means that the TV remote isn’t working so I have
to get up to change the channel. However, I’m not at the stage
where a mirror has to be held in front of me to check that I’m
still alive while I’m binge-watching on Netflix. Not yet, anyway.
There have been rare instances where I have been active

while on holiday, and this did make the trips extra special. It
just takes the right motivation to get me to move.
I once played football for a hotel in front of dozens of

people at the Municipal Stadium in Mombasa. If I had just
stayed by the pool I would never have experienced people
mocking me in Swahili or travelled in a matatu. My
motivation? I knew that representing the hotel would earn
me extra special service at the bar. 
One trip I went on was all activity based. My wife wanted to

work on an animal sanctuary in Namibia for a couple of weeks.
The motivation for this one was having a quiet life. All the hard,
physical work was worth it though. There’s nothing like
cuddling a cheetah or hugging an ostrich before breakfast. I’m
just glad that I took plenty of hand cream with me. My poor
office-worker hands were not used to manual labour.
It was while I was here that I discovered that I could give

Usain Bolt a run for his money. This was when I was
‘volunteered’ to become a fireman to fight a bushfire nearby. 
I was given a spade and I had to put out flames by covering
them with dirt. Suddenly, the wind changed direction fuelling
the flames in front of me and I had to make a run for it.
I’m built for comfort not for running, but as I mentioned - all

I need is the right motivation.

For an adventure,
John Guinn
advises that all it
takes is the right
motivation 

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

adventureandactivity

19www.travelbulletin.co.uk December 4 2015

Highland hiking in Scotland for 2016
with The Wilderness Collective   
‘WILDERNESS WALKING - Sutherland's Mountains and
Coast’ is a new walking trip from The Wilderness Collective
for 2016, aimed at those who enjoy hiking and encountering
wildlife and Highland culture. 
Hikes will take in roaring waterfalls and white sand

beaches, expanses of forest and ancient mountain-scapes,
with wildlife and culture en route, with walkers seeking out
dolphins in the waters of Moray Firth, listening to live
traditional music and enjoying a spot of whisky tasting.  
The break is offered from £2,095 including six nights'

breakfast accommodation, all meals and guiding with
set departures.
For more information call 0147-942 0020 or visit
wildernessscotland.com

      
     

     
O     

 

     
        

                       
 
   

Taber Holidays offers new Arctic
Snowmobile adventure for winter
NEW FOR this winter, Taber Holidays is offering a once in 
a lifetime trip to ‘Explore Spitsbergen by Snowmobile’. 
Located halfway between Norway and the North Pole, the

journey by snowmobile passes glacial landscapes where
few have trodden before. The archipelago is not only home
to roaming polar bears, but also lounging seals, grazing
reindeer, arctic foxes and colonies of birds that all exist in
this harsh environment. 
The seven-day journey starts with a full day to enjoy the

arctic town of Tromsø, including a visit to Polaria, an arctic-
themed experience centre to learn a little about polar
exploration. After transferring to Longyearbyen, the main
settlement on Spitsbergen, guests can get acquainted with the
town with its population of just 2,000. Included here is a full day
and half-day snowmobile expedition, with a free day in between
where guests can take an optional dog sledding excursion or
take an ice cave tour. 
Prices for the break are from £1,835 per person based

on two sharing, which includes flights, breakfast
accommodation and snowmobile expeditions. Trips
depart every Tuesday and
Friday from February 16 to
May 10, 2016. 
For more information 
call 0127-4875 199 or visit
www.taberhols.co.uk
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SKILAS TOURS has introduced a new two-week adventure
in Hokkaido, Japan combining a stay in the cosmopolitan
city of Sapporo with the chance to explore several of the
region's ski areas.
Targeted at recreational skiers who have some

experience in off-piste and powder snow conditions or at
those who might want to try it for the first time, the trip
combines an introduction to the island’s deep powder
snow conditions led by knowledgeable guides with 
a sampling of Japan's culture.
During the first week, accommodation is based in the

city of Sapporo where guests will be taken on daily
excursions to a variety of smaller ski resorts, well known
for their powder snow and quieter than some of the
larger, more commercial resorts. Once the ski day is

over, the city itself offers a huge variety of restaurants,
bars and clubs for an alternative après ski experience.
In the second week the holiday moves to the resort of

Rusutsu and also includes a day's skiing in its more
famous neighbour Niseko. Here, skiers will experience
the famous tree skiing followed by relaxing in the hot
springs. Night skiing is also available.
Prices for departures in January and March next year are from

£1,145 per person, with February departures at £1,195, which
includes 13 nights' breakfast accommodation based on twin
occupancy in a three-star hotel, transfers, ten-day ski passes,
guided tours of the ski areas and resorts and a welcome dinner
party meal. A four-star hotel upgrade is available from £396.
For more information visit www.skilasjapan.com or email
info@skilastours.com 

LA MANGA Club is running a range of
new three- and five-day health and
fitness programmes and spa pamper
experiences to help people get fit and
healthy over the winter months, with
prices starting from 199 euros or
approximately £140 per person for 
a three-night beginner's fitness break.
Available at both beginner and

advanced levels, the fitness packages
include fitness and nutritional
assessments, body composition and
ECG tests, individual work-out routines
and access to group classes and
weight control.
Optional weight control, detox and

wellness menus are also available on 
a full-board basis for 35 euros per day,

while additional personal training
sessions can also be booked along
with physio and massage sessions to
ease aching muscles.
Alternatively, two- and three-day spa

pamper experiences cost from 220
euros per experience (approximately
£155), excluding accommodation in the
resort’s five-star Hotel Principe Felipe
or four-star Las Lomas Village.
Complimentary use of the fitness

centre, indoor pool, saunas and steam
rooms are included, with all packages
based on two sharing a room.
The nearby Mar Menor and

Mediterranean Sea allow for open-
water swimming and the surrounding
area provides various routes and

terrain for running and cycling, with
advice available on the best course to
use and a wide range of high-
performance bikes available for hire
through the Independent Activity
Centre on resort.
For more details visit
www.lamangaclub.com

www.travelbulletin.co.ukDecember 4 201520

adventureandactivity

ELEGANT HOTELS Barbados is offering guests the chance to join
in the ‘Elegant Hotels Golf Tournament’ in January 2016. Guests
staying a minimum of four nights from January 22 at Colony Club,
Crystal Cove, Tamarind, The House and Turtle Beach, are invited
to join in for an afternoon of golf at the Apes Hill Club Barbados
for free. The property overlooks the Caribbean ocean, and
following the event guests are invited to enjoy cocktails and
canapés and attend an awards ceremony. Registration is on a first
come first serve basis with limited capacity. 

Skilas Tours introduces new two-week powder adventure in Japan

Tone up for 2016 with Spain's La Manga Club

Hawaii addition from TrekAmerica
TREKAMERICA WILL soon offer tours in all 50 states,
completing the set with Hawaii and a new ‘Hawaii Big
Island Tour’ from April 2016. 
Louise Hughes, head of marketing for the operator,

said: “The Big Island tour is a hugely exciting new
venture for us, and something that our customers have
had ‘on the wish list’ for quite some time. Our affordable
group tour offers younger, more budget-minded and
typically solo travellers the chance to discover the
beauty of Hawaii without expensive hotel costs, single
supplements or compromising on experiences. 
"Camping next to the ocean, listening to the waves as

you sit around the campfire with new friends is
undoubtedly the best way to get a real 
Hawaiian experience.”
The eight-day itinerary encompasses snorkelling with

Hawaiian Green Sea Turtles, kayaking with dolphins, hiking
trails from lush green valleys to 442ft waterfalls in
rainforests, soaking up the sun on beaches and watching
the lava flow at one of the most active volcanoes in the
world. The maximum group size is 14 with activities,
equipment, transport and services all included in the price
of £859 per person, excluding flights. 
For more details visit www.trekamerica.co.uk or 
call 0333-999 7959. 
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CLIENTS IN search of a riding safari adventure can now
saddle up in Tanzania’s northern reaches with Ranch Rider. 
Complimenting its existing portfolio of South Africa,

Botswana and Namibia, Tanzania is a new destination for the
operator and is due to launch next year. 
Unchartered territory for tourists, the ride will take

adventurers across the western base of Mount
Kilimanjaro toward the Kenyan border and Amboseli
National Park.
The journey covers pastoral farmlands, a chance to engage

with the Maasai tribe and see wildlife en route, including
elephants, the elusive gerenuk and Africa’s Big Cats. 
The mobile safari also includes dramatic vistas - Mount

Merupo, Namanga, Longido and the roof of Africa spied from
one of the remote campsites. 
Six nights are available from £3,179 per person based on

two sharing for a March 25 departure. It includes

accommodation in a private villa one night with a butler,
private chef and waiter; tented ensuite camping for five
nights with all meals and local beverages; all riding; a
private guide and transfers. The price excludes gratuities
and flights. There will also be additional departures for the
Tanzania riding safari in June, July, September and October. 
Also new for 2016 is a Cowgirl Gourmet Getaway at

Montana’s Triple Creek Resort Ranch. Available in January
and February, the culinary package includes cooking
classes, wine tasting, an evening at the chef’s table, a cross
country horseback ride with fireside gourmet lunch, daily
yoga classes and a one-hour massage. It costs from £2,836
per person based on two sharing including accommodation
in a luxury cabin, meals with house wines, spirits and beer,
most ranch activities, taxes and gratuities.  
For more information call 0150-9618 811 or visit
www.ranchrider.com

ON THE Go Tours has launched a 15%
reduction on all small group tours to Sri
Lanka including their bestselling
‘Colombo, Caves & Kandy’ tour and ‘Wild
About Sri Lanka’ tour. 
Ideal for travellers with less time

to spare, the eight-day ‘Colombo,
Caves & Kandy’ tour showcases the
highlights of Sri Lanka including the
rock fortress of Sigiriya, the ancient
Temple of the Tooth in Kandy and
Dambulla Rock Temple in the
UNESCO World Heritage site of
Polonnaruwa. Travellers will also
have the chance to travel by train
past the country’s green tea
plantations before arriving in
Udawalawe National Park, home to

leopards, Sloth Bears and elephants. 
Priced from £799 per person, it

includes five nights in a four-star
heritage property and two nights in 
a three-star hotel on a bed-and-
breakfast basis plus transfers. 
The ‘Wild About Sri Lanka’ tour

offers adventurers the chance to
embark on three safari game drives
across the country’s most
spectacular national parks, as well
as a whale and dolphin watching
excursion in the tropical waters 
of Mirissa. 
Priced from £1,049 per person, it

includes seven nights in four-star and
heritage properties and two nights in
a three-star hotel on a bed-and-

breakfast basis plus transfers. 
The offer for both tours is valid for

departures between January 9 and
June 25 and is valid for bookings until
January 31, 2016.
For more information visit
www.onthegotours.com or 
call 020-7371 1113
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SPEEDVEGAS, A 100-acre motorsports complex featuring a 1.5-mile supercar track inspired by Formula One, is scheduled to open early
next year and is currently taking reservations for March, 2016. Located ten minutes from the ‘Welcome to Las Vegas’ sign, Las Vegas Strip
and McCarran International Airport, the destination will offer an entire speed experience with activities such as drifting, demonstrations,
simulators and driving the world’s most sought-after exotic and muscle cars. For more information visit www.speedvegas.com

Ranch Rider rides into Tanzania for 2016 with six nights from £3,179

Up to 15% Sri Lanka savings with On The Go Tours
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JENNIFER BARTLETT-ALPERT from the Colorado Tourism Office continued the destination's bid to become the most cycle friendly state at
World Travel Market. With a strong focus on 2016 as the year of cycling in Colorado, the state has more than 5,000 miles of cycle trails,
ranging from city routes to mountainous terrains and suitable for all levels. The state will also be bringing back the USA Pro Challenge for
next year. First launched in 2011, it saw some of the world’s top athletes racing through the Colorado Rockies and proved to be one of the
largest cycling events in US history.

SpiceRoads Cycle Tours launches eight-
day road bike discovery of Laos 
SPICEROADS CYCLE Tours has introduced ‘Hidden Laos
by Road Bike’, a moderately challenging eight-day road
biking adventure. 
Struan Robertson, CEO of the specialist operator, said:

“Road biking is becoming increasingly more popular and to
cater for this interest we are launching more road biking
tours. We recently introduced a ride along the mighty
Mekong on the Thailand border with Laos and have now
launched Hidden Laos by Road Bike. This tour is perfect for
riders who are
explorers at heart but
like the pace and style
of riding a road bike.”
Tour highlights

include cycling along
the Mekong River
through small villages,
riding through the
foothills of Laos'
highest mountain and into the Xaysomboun Special Zone
which has recently opened to tourists, visiting the
mysterious Plain of Jars and the karst cliffs of Vang Vieng. 
The route is designed with road bikers in mind includes

six days of cycling 80km to 150km per day and is 100% on
tarmac, with a support van following the group with cold
drinks and snacks available. 
Departures are in March, July, October, November and

December next year, and in January 2017 and prices are
from US$1,850 with a $250 single supplement and
additional $125 standard bike hire.
Visit www.spiceroads.com for more details.
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THIS DECEMBER, DUKES London is inviting guests to
embrace the holiday season and indulge in the hotel’s new
Christmas packages.
A ‘Special Christmas Experience’ package starts with a

traditional horse-drawn carriage from the five-star address
in St James with a warming mulled wine or hot chocolate
in hand. 
From there guests will be taken to Somerset House,

where they can skip the queues thanks to fast track tickets
to one of the city’s much-loved ice skating rinks, before
returning for an overnight stay with a full English breakfast.
It is available between December 16 and 30 and costs from
£833. During December and January, a ‘Christmas Family
Package’ includes a stay in a deluxe family suite with 
a personal butler throughout to help make stays as relaxing
as possible and leads in at £750 per night.
Alternatively, an ‘Ultimate Christmas Break’ ensures

every last detail is meticulously planned; on Christmas

Eve, guests can settle in with mulled wine, hot chocolate
and mince pies delivered to the room followed with
celebratory cocktails and canapés served in the
Champagne Lounge, before dinner in the hotel’s
contemporary restaurant. Guests will then be escorted
to Midnight Mass before returning to festive treats. 
For little ones preparing for Father Christmas, the

hotel will deliver drinks and snacks at bedtime including
goodies for Mr. Claus and his reindeer. On Christmas
Day, after stockings have been unwrapped, guests can
start the day with a full English breakfast followed by a
stroll in nearby Green Park to work up an appetite for a
six-course Champagne lunch. Rounding off the
festivities, cheese and wine will be served in the
Drawing Room that evening. Prices are from £940 per
person for two nights.
Visit www.dukeshotel.com or call 0207-491 4840 

for further details.

DUKES London embraces the festive season with new Christmas packages

THIS WINTER, Dorchester Collection is launching 
a three nights for the price of two offer, providing guests
with a complimentary night within any of its European
and North American properties when three or more
consecutive nights are booked. 
The offer is valid for stays between December 14 and

April 3, 2016 and must be made by midnight February
29, with some blackout dates applied.
The offer excludes Hotel Eden in Rome which has now

closed to undergo a major restoration. The project will
unveil 99 spacious guestrooms and suites, and will offer
a dynamic food and drink concept with enhanced
panoramic views across the city. The hotel will also
introduce a new urban spa featuring spa suites and is
scheduled to reopen in autumn 2016.  
For further details visit www.dorchestercollection.com 

Dorchester Collection winter deal with
‘three nights for the price of two’ 

PULLMAN HOTELS & Resorts has opened the five-star Pullman New Delhi Aerocity, the first for the brand in India. Featuring ultra-modern
interiors, travellers can rejuvenate themselves in the WOO Spa which offers a range of therapies from Ayurvedic to Swedish. Prices start
from £122 for a deluxe room including breakfast and airport transfers. Visit www.pullmanhotels.com for more information. 

SuperBreak has added the four-star Charringworth Manor Hotel
in Chipping Camden to its portfolio Set in the Cotswold
countryside and located close to Stratford-upon-Avon, Warwick
Castle and Banbury, the property features a range of leisure
facilities, including a heated swimming indoor pool, sauna and
steam room. For the more active guest, there is a well-equipped
gym, tennis court, croquet lawn and many picturesque walks
close by. Bookings are fully commissionable to agents. For details
call 0190-443 6000 or visit www.superbreak.com/agents
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THE LATEST data from hotel solutions
provider HRS has revealed that the
average cost of staying in a hotel room
is on the up across most of the world,
when looking at Q3 2015 compared with
the same period last year. 
London retained its position as the UK

and Europe’s most expensive capital to
stay at £140 per night. In the UK,
Edinburgh also kept its position as the
second most expensive destination at
£116, seeing an increase of 7% in
average room rates compared to the
same period last year. 
For the first time, Bristol emerged as

the third most expensive place to stay
following an increase of 17% with an
average room costing £96 per night. The
company suggests that this could be
attributed to the instalment of the
Shaun in the City trail, as well as the
Balloon Fiesta that takes place annually. 
With an increase of 31% in room rates

Cardiff saw the largest uplift with hotels
on average charging £95 per night. Jon
West, managing director of the solutions

provider for the UK and Ireland, said: “In
Cardiff, major sporting events such as
the Rugby World Cup and The Ashes
which took place during Q3 2015, will
have contributed to the room rate
increases as hoteliers capitalise on the
surge in demand from visitors. Looking
at the UK as a whole, room rates are
remaining buoyant as business and
leisure travellers continue to rise in
confidence when it comes to spending.” 
Average room rates in London are

£15 more per night than the second
most expensive European capital, Zurich
which averages at £125. Istanbul made
a surprise new appearance in the
number three spot with an average
room rate of £110 per night. 
Milan enjoyed the biggest room rate

increase of nearly 20%, with rooms on
average now costing £90 per night. At
the other end of the scale Moscow’s fell
by 20% seeing rooms sell for £64 per
night in Q3 of this year. 
City travellers continued to find the

cheapest rates in Prague which

averaged at £49 per night, followed by
Warsaw at £53 and Budapest at £56.
Looking at the international scene,

hotel room rates increased across
major capital cities globally showing
that consumer confidence is 
steadily shoring up. 
New York, which had previously held

the top spot, found itself sharing this
position with Boston which saw an
increase in room rates of 35%,
bringing its rooms in line with the Big
Apple at an average cost of 
£193 per night. 
Over in Asia, Tokyo enjoyed a huge

increase in its room rates, growing by
35% taking the average nightly cost to
£122. Visitors to Thailand appear to
have regained confidence in visiting
the capital Bangkok; having seen a
dramatic decrease in room rates of 9%
in 2014, data for Q3 2015 reports an
increase of one third, with the average
room costing £53 per night.
For more information visit
www.HRScorporate.com

HRS data reveals average cost of hotel rates is on the rise across the globe
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New menu for kids
from Novotel

NOVOTEL HAS launched 
a kids menu across its
collection of 33 UK
hotels, offering children 
a selection of dishes and
a choice of three courses
with a drink for £4.95.
Jonathan Sheard, SVP
operations luxury,
upscale & midscale
hotels, AccorHotels UK 
& Ireland, said: “Children
are our special guests
and we wanted to create 
a menu that was full of
fun and enticing options,
allowing kids to make
their own dining
selection, just like mum
and dad. The menu offers
value for money making it
a little easier for families
to get away together.”
Kids can choose from
four options for each
course, with dishes such
as a melon tower or
vegetable sticks with dips
for starters, mains of
Frittata with green salad
and fries or a stone-
baked pizza, and desserts
like apple strudel and
chocolate brownie.
All hotels offer free
accommodation and
breakfast for up to two 
children aged under 16
and kids receive a VIP
welcome with a free gift
on arrival.
The kids’ menu is
available now for children
aged three to 12.  
For more information
visit www.novotel.com 

THE NEWLY restored Pulitzer Amsterdam is to launch in February 2016, bringing a
new interior design that showcases the building’s heritage and architectural
splendour. It follows a phased restoration of the former 45 year-old Hotel Pulitzer to
reposition its 25 interlinked Golden Age 400 year-old canal houses as one of
Amsterdam’s leading luxury hotels. 
Historical elements have been mixed with contemporary style across the hotel’s bar,
new restaurant Jansz, meeting and event spaces and 80 guestrooms on the
Keizersgracht canal side of the hotel. 
Also to be revealed are four themed suites with private entrances, influenced by the
narrative of elaborate characters who may have lived in the buildings throughout the
years. These include the Antique Collector’s suite, The Book Collector’s suite, the
Music Collector’s suite and Art Collector’s suite.
The second phase of the restoration will begin in February and culminates in autumn
2016, when the second wing will open to guests on the Prinsengracht canal side,
marking the grand opening. Once complete, the hotel will feature 225 guestrooms and
suites with a lead-in rate of £235.
For further information visit www.pulitzeramsterdam.com

Pulitzer Amsterdam launches with new look for 2016 
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INTERCONTINENTAL Hotels Group
(IHG) has announced the signing of
Holiday Inn Express Gibraltar, the
group’s first in Gibraltar. 
The new build hotel is set to open
during summer 2017, and will
operate under a franchise agreement
with G & JB Hotels. 
Featuring 120 rooms, a restaurant,
bar and meeting facilities, the hotel
will be located within walking
distance of Gibraltar Airport on
Devil’s Tower Road at the entrance to

the city, with the city centre, marina
and coastline also within walking
distance. 
The property will offer a ‘next
generation’ Holiday Inn Express hotel
complete with the latest smart
technology, larger beds and a
modern continental Express Café and
bar. Based wholly on guest insight,
the brand’s ‘Next Generation’ guest
experience has been developed with
industry experts to meet the
changing needs of today’s smart

traveller.
Hylko Versteeg, director of
development for Southern Europe for
the hotel group, said:  “We’re thrilled
that Holiday Inn Express Gibraltar
will be the first internationally
branded mid-market hotel to have a
presence in the territory in decades.
The brand is IHG’s growth engine and
we’re opening more hotels under this
brand in Europe than any others.”
Visit www.ihg.com for more
information.

Gibraltar welcomes first Holiday Inn Express hotel for summer 2017

A suite at Pulitzer Amsterdam 
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HOMEWORKING HAS become increasingly popular
across all sectors of the UK workforce in
general over the last ten years. According to

data from the Office of National Statistics, the number
of people working from home has reached its highest
level since records began, driven by advances in
technology, an ageing population and a growing army
of self-employed workers.  

Of the 30.2 million people in work in January to
March 2014, 4.2 million were homeworkers, giving 
a homeworker rate of 13.9% of those in work. 

The advantages for both homeworkers and their
employers are plentiful and range from a reduction in
company overheads and numerous financial benefits,
through to increased flexibility and improved employee
retention – and these are just a few of the reasons why
more and more employers are introducing the
homeworking concept to employees. 

Throughout the next few pages, we’ll take a look at
some of the advantages and disadvantages that are

associated with being a home-based travel agent, as
well as examining some of the main players that offer
homeworking opportunities. Looking more in detail
about the actual day-to-day running of being a home-
based travel agent, a homeworker also shares their
views on what it’s really like ‘on the home front’. 

Firstly though, it’s not all ‘easy as pie’ being 
a homeworker. You’ve still got to put in the hours and,
to make a success of your new position, you need to be
a self-motivator. If you still think you’ve got what it
takes, consider the following main advantages and
disadvantages associated with being a home-based
travel agent…
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onthehomefront
Welcome to the first in a series of articles based on

working from home as a travel agent. 

If you’re a carer of young children or
elderly relatives for example, being at
home gives you the flexibility of
looking after your loved ones and
earning an income

You decide how much time you give
to the job, but bear in mind the more
hours you put in, the more productive
and successful you’re likely to be
There may be a productivity gain –

for example, they’ll be fewer
interruptions and less time commuting
Not having to commute on a daily

basis also means that you save money
on travel
A better work/life balance in general

(if you are able to ‘switch off’)

You are working alone with no
conversation. If you enjoy company and are
a sociable person, working by yourself may
make you feel lonely
Motivation issues – you have to be a self-

starter regardless of other issues going on
in your life
There may be times when IT issues crop

up – are you confident at tackling these
yourself?
The inability to ‘switch off’. If you work

from home, you’ll be constantly reminded
about work as home is your office, so you
might find yourself doing more hours than
you would like to, or not being able to
‘switch off’
Worrying about your performance levels:

with no one to compare with, you may
worry about your sales and if you are doing
enough
Although you are saving money on a daily

commute, bear in mind your electricity and
heating bills will rise, along with the phone
bills.

“Hays Travel has come a long way since
its small beginnings - today we are the
UK's largest independent travel agent and
we're growing all the time. Our turnover
last year was a record £650million”

John Hays, Managing Director, Hays Travel

Advantages Disadvantages
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AT INDEPENDENT Travel Experts, we
believe that becoming a homeworker
can be a rewarding and profitable
career. Not only that but it can also
provide agents with a great work life /
home life balance. 

At Independent Travel Experts we
work as a family. With the backing of
The Travel Network Group - Europe’s
largest Independent travel network -
behind our team, they have all the
freedom they need to drive forward
their own business, yet have the
security of having one of the UK’s
leading travel companies to turn to

should they need support 
and guidance. 
Gary Lewis, Group Managing

Director, The Travel Network Group,
said: “We are gaining real momentum
across our Group, and no more so than
in our homeworking area, Independent
Travel Experts. Whilst our
homeworking proposition is

WENDY VEAL joined Independent Travel Experts (ITE)
in April 2014 bringing 20 years of client-facing
experience to her business, having worked for most

of the major travel agencies as a long-haul, destination and
luxury holiday specialist. 
With a proactive approach to marketing Wendy has quickly

established a strong brand and client base. In January she
achieved top seller status at ITE and has won many travel
accolades in her career so far. The sales figures to date
demonstrate the remarkable progress Wendy has made in 
a very short period of time. 

Here’s a look at Wendy’s typical working day….. 
My day starts at around 07:00 and after a much needed

cup of tea (or three!), I then sit at my desk and look at the
emails that have come through to me whilst I have 
been sleeping. 
As 09:00 approaches I gather together all of my paperwork

in order and look at the past couple of days quotes that need to
be looked at. I then check my twitter, website and Facebook for
any comments or messages that need to be addressed.  
If customers have made an enquiry, I usually then leave

them alone for a couple of days to mull over the quote before
contacting them. I don’t like to hassle them about how they
would like to take their enquiry forward, but if they don’t
come back to me after a good while, then I will follow up.   
Every day I will search for offers to put onto my social

media sites and website and regularly update what’s on
them ensuring that everything is current and up to date. 
I then start to call my tour operating partners to gain new
quotes and offers. 
My day is then mainly on the phone to customers and

business partners. I advertise locally in ‘Cheshire Life’ and get
lots of phone calls and emails asking for meetings with

regards to advertising on radio stations, newspapers,
magazines etc. It’s always a busy morning and I very rarely get
a lunch break as I get engrossed in my work! 
I chose homeworking as previously I had always worked in 

a retail travel store and after a break of a few years, I decided
that I wanted to work for myself. I felt that by working as a
homeworker I could get closer to my customers and match
their requirements perfectly. I have really strong relationships
with all the business partners I work with and this benefits my
customers enormously. 
I love the flexibility of working from home. I would say that

most of my customers work during the day, so they like to call
or message me after six in the evening. Working from home
means that I am always available at a time that suits them. I
would say that the evenings are probably my busiest part of the
day, but I make myself available to my customers 24/7, which
they really value.   
I wouldn't say that I have encountered any drawbacks as

such becoming a homeworker. You choose the hours that
suit you and if you decide to work a seven-day week, then
that is your choice. As for my earnings, the world is my
oyster. The more time I put into it, the more I earn.  
Of course you will always have the price match scenario,

and if you want the booking then you nearly always have to
discount. What I do find however, is that once I have booked
a customer, I retain them and all my customers
recommend me to their friends and family on a daily basis,
which is lovely of them. 
My advice to anyone seeking a similar career would be that

if you have a passion for the travel industry and you consider
yourself a bit of entrepreneur then give it a whirl. However, it
does take a lot of hard work and determination and you won’t
be earning a fantastic amount of money for quite a while. But I
truly believe that if you love it as much I do, it is all worthwhile.
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There are a number of home-based opportunities to be found across a range of companies including
Hays Travel, Independent Travel Experts (ITE) (part of The Travel Network Group), Travel
Counsellors and The Co-operative. Here, we take a brief glance at what each offers, along with
contact details for you to find out more information.

onthehomefront

We spoke to a home-based travel agent to
find out what they enjoy most about their
job and what advice they would offer to
those thinking about making a change….

A Day in the life of Wendy Veal from Independent Travel Experts (ITE)
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onthehomefront

Offers flexible trading options within The Co-operative Personal Travel
Advisors and also welcomes cruise specialists.
There are options to receive calls to help build a customer database, and the
company markets to your customers on your behalf, and provides agents with
their own website.
Has more than 350 suppliers available under CPTA ATOL enabling agents to
generalise or specialise.
Has dedicated teams for weddings, honeymoons and cruise.
Financial security - both ABTA and ATOL. 
Personalised and independent service at the time and place to suit the
customer
Access to a customer loyalty scheme through Co-operative Membership.
On-going central support with a personal business development manager and
a phone call away from speaking to an experienced central support team
member.
Training and development available through conference calls and online
modules.
Regular regional forums are hosted, along with national business reviews and
UK and overseas conferences. 
Full range of support options when starting up - from using your own
equipment and broadband, to receiving full back up and support from the I.T.
provider.
An annual 'VIP Rendezvous Trip’, with opportunities for the chance to travel. 

For details see www.joinpersonaltravelagents.co.uk or call 0333-003 5678.

comparable to others, what sets us
apart is the quality of our people. I am
extremely proud of each and every
one of our homeworkers and have
nothing but respect for the strong
businesses they are building and the
value that that they deliver to 
their customers.” 
Becoming a member of ITE means

you can sell packages, flights,
accommodation and all related travel
products to your customers from all
the UK's largest mainstream
suppliers and ITE Business Partners.
ITE offers a fully managed
membership package, whereby we
give you all the tools you need to set
up, begin selling and start 
earning commission.
Each member has a dedicated

business development manager to
provide ongoing support and help
businesses grow. There’s no start-up
fee – just a monthly fee of £30 plus
VAT and you retain 61% commission
on all sales made.
For details see
http://joinus.independenttravelexpert
s.co.uk/ or call 01483-545788.
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THE TRAINING you’ll receive as a Travel Counsellor is among the very best in the
travel industry – and that’s something we’re immensely proud of.
When you join as either a Leisure or a Business Travel Counsellor, you’ll

receive a desktop or laptop, printer and webcam, as well as an initial supply of
stationary, a start-up marketing pack and installation of a BT business phone
line. All the tools you need to run a successful travel business from 
your own home.
We’ll also invite you to Head Office for a four-day induction course. You’ll meet

all the team who’ll be helping you build your business, but that’s not all. We’ll
show you how to get the most out of your home office setup, as well our Phenix,
our ground-breaking in-house dynamic packaging system, our automated
ticketing technology and our powerful Contact Centre CMS system. 
Travel Academy inductees also receive the whole home office setup, but

instead of an induction you’ll enjoy a two-year training programme, including 
a ten-day training course at Head Office. You’ll return to head office for further
training during the two years, as well as being assigned your own business
development executive and an existing Travel Counsellor as a mentor – so you’re
never on your own. 
After you’ve graduated from either the induction or the full training

course, you’ll continue to benefit from hands-on support from our business
development team. 
For details see http://recruitment.travelcounsellors.com/gb 
or call 0800-987 0308.         
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Instant commission - we pay 60% commission on all bookings you make
Personal one-to-one support
Flexible working hours to suit you and your family
The satisfaction of running your own business
Full financial protection for you and your customers
Award-winning training
Expert marketing advice
State-of-the-art selling system and technology
In-house tour operation
Exclusive commercial deals
Through our continued expansion throughout the North East, North

Yorkshire and the North West, we currently operate 122 retail branches and
a call centre. We also employ over 200 personal travel consultants and
telesales homeworkers; and have in excess of 100 independence group
members.
Fully ABTA and ATOL bonded, we’re able to offer complete financial

security, and our independent status means we really can offer impartial
advice to find our customers the perfect holiday. We work with hundreds of
suppliers to ensure this.

For details see www.haystravel.co.uk or call 0800-412 5990. 

We asked our staff the following question this
week:

If you had a B&B what would
you name it?

onthehomefront

Crossword:
Across: 1. TITAN, 4. MAINE, 6. MIX, 7. IONIAN, 9. STOCKHOLM, 11. KISSIMMEE, 14. UMBRIA, 16. LOT, 17. SHARD,
18. AUTOS.
Down: 1. TOM HANKS, 2. TEXAS, 3. NAIROBI, 4. MAN, 5. IDAHO, 8. EMIRATES, 10. KAMPALA, 12. SAMOA, 13. EILAT,
15. RED. 

Highlighted Word: ALBERTA

Travagrams: Top: Aer Lingus Bottom: Valley of the Kings

Where Am I?: Bran Castle in Transylvania, Romania

puzzlesolutions
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Hand-picked hotels, villas and apartments with a wide 
choice of fl ights – all your clients’ needs catered for

Book with the specialist – fi rst-hand 
knowledge and 28 years’ experience

For an agent log-in, brochure supplies, webinar training or support, call Jason & Gill:

01489 866 955
Serenity.co.uk/Trade

Discover the islands of 

Corsica, Sardinia 
& Sicily
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