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Look out for more Traveller, by Titan brochures coming soon!
Order your new brochures at BP Tradegate

For more information visit www.titanagents.co.uk

These great value for money holidays 
do not include home transfers or a 
tour manager throughout, but fewer 
inclusions mean exceptional prices!

This � rst Traveller by Titan trade brochure 
features 19 no-� y cruises in partnership 
with Cruise and Maritime Voyages 
aboard their new � agship Magellan, 
with a buy one, get one half price 
offer for your customers

A BRAND NEW 
COLLECTION

of more independent, lower priced 
holidays, presented under the 

banner ‘Traveller, by Titan’.

          10:59
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Members of the dedicated Cruise Plus team at Travel 2 celebrated the brand's second birthday with a
birthday party at the team’s headquarters in Glasgow recently. Since launching in 2013, the brand has
gone from strength to strength working with 14 cruise companies and developing a new partnership with
MSC Cruises that launched earlier this year. Pictured are, from the left: the company's David Irving,
Lynne Rafferty, Pamela Stevenson and Lisa Wolfson, with Gordon McCreadie from UK B2B dnata Travel.
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newsbulletin

ESCORTED TOURS operator, Back-Roads
Touring has carried out a survey into
consumer trends to help travel agents sell
its escorted tours to the right customers.

Results from the survey show that
Londoners are the most adventurous
travellers and are more likely to go abroad
than any other parts of the UK. The
historical and cultural landmarks they
visit are likely to be much further afield
such as the Inca Trail, Cambodia’s Angkor
Wat and Saint Basil’s Cathedral in
Moscow.

On the other end of the spectrum, those
less likely to travel appear to be the
Welsh, with nearly 90% of those surveyed
indicating that they would prefer to
holiday in Wales. When asked what they
believed the main draw of a UK break to
be, more than 50% agreed nature and
scenery.

Those living in Yorkshire have visited
more counties in the UK than any other
residents and also proved to be
enamoured with the British scenery with
more than 60% citing this as the greatest
appeal for a staycation. 

The results also showed that the

shorter travelling time proved very
popular to those living in Yorkshire, with
almost half of those surveyed stating that
the ease of travel within the UK was very
appealing when planning a holiday.

Other tastes were revealed in the
participant’s answers, with the Scots
agreeing that being able to experience
locally sourced food and regional dishes is
very important to them when choosing a
holiday destination within the UK. Those
from the Midlands are most interested in
visiting British beaches and coastlines,
while those from the South East enjoy
visiting cultural and historical UK sights.

One thing everyone does appear to be in
agreement on is that the majority of us
now look for a unique experience, with
65% of those surveyed saying that visiting
sights off-the-beaten-track was important
to them when choosing a holiday within
the UK. As well as visiting unusual
landmarks, Brits also want to explore
locations and see them through the eyes
of a local, with 50% agreeing that this was
a priority for them when travelling.
For more information visit
www.backroadstouring.com

A RECENT report from Travelex reveals that
food is impacting our wallets more than
ever with the average person spending £250
on food alone when on a seven-day trip
away. 

The findings reveal that half (51%) of
food-obsessed Brits research restaurant
hotspots before even stepping on the plane,
with people increasingly looking to live like

locals as two-thirds (63%) hope to find a
hidden food gem whilst away.  

Social media was scoured by Travelex to
find the most talked about food in different
locations around the world. It found that
people heading to Toronto crave sushi
whereas curry has caused a stir for tourists
heading to New York City and London has
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Back-Roads Touring offers agents insight into holiday habits

Travelex survey unveils unexpected foodie hot spots

●  Continued on next page..
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THE VIRGIN Limited Edition
group has issued special
commissionable offers for
stays until the end of
October for its Mont
Rochelle 22-room thatched
former manor house-style
hotel (and 32 hectare
vineyard) which is near
Franschhoek, less than an
hour by road from Cape
Town, South Africa.
One of the deals offers

those who stay for two
nights or more 50% off the
final night. Another offers
the final night free to those
who stay for four nights or

more. Rates start at ZAR
2,920 (around £145) per
room per night including
breakfast, complimentary
wine-tasting, free mini-bar
and all taxes and local
levies. There is also a three-
nights-for two suite deals
from ZAR 5,585 (around
£279) per suite per night
that also offers free
transfers to nearby
Franschhoek. 
For availability and to make
a booking agents or tour
operators should email
enquiries@virgin
limitededition.co.za

Special savers and a suite deal from
Virgin Limited Edition's Mont Rochelle

Mont Rochelle
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MONARCH HAS added an additional seven weekly flight
frequencies to its summer 2016 schedule from Leeds Bradford
Airport (LBA) including a new three-times weekly route to Malaga
on the Costa del Sol and a twice-weekly route to Naples. The
summer 2016 schedule also includes increased frequencies to Faro
on the Algarve and Dalaman in Turkey with flights at sociable flight
times, allowing customers to escape for a weekend or a longer
break to some of Europe’s most popular leisure destinations. 
For details see  www.monarch.co.uk

people going crazy for ice-cream, with more than ten times
more social media mentions for the dessert than Rome.
Sharing images of food online is also now a crucial part

of a 'Gastronomy Getaway', with more than a third (36%)
admitting they post pics of their holiday chow and 56%
choosing to experiment with new food when away from the
UK. Brits are also willing to put their money where their
mouth is with 77% prepared to spend more on food on
holiday than they would when in the UK, and a third of
people’s holiday budget going on food alone. 
The company's head of retail, Elvin Eldic, said: “The fact

that people are willing to spend a huge 34% of their entire
holiday budget on food alone – averaging £250 per person
for a seven-day trip – shows how important great food is
for Brits abroad. For those heading on a European food
getaway, now is a particularly good time to travel with
sterling up 14% versus this time last year – meaning an
additional 84 euros for £500 exchanged, or the cost of a
meal for two.”

MOVERS
�  MARC MCCOLLIN has been appointed senior business
development officer of the Barbados Tourism Marketing
Inc.'s (BTMI) UK office.

�  ANNABEL COVE, previously trade development manager
at DoSomethingDifferet.com, has been promoted to the
new position of head of trade sales and marketing.

�  THE BAHAMAS Ministry of Tourism has appointed
Anthony A. Stuart as director of Europe to its London
office.

�  THE ANTOR AGM elected and appointed its 2015/16
board members. Tracey Poggio (Gibraltar) was re-
elected as chairman, alongside treasurer Robin Segal
(Jersey) and vice chairman Orestis Rossides (Cyprus), in
addition to Jean Marc Flambert (Haiti) who was
appointed as second vice chairman. Other board
members for 2015/16 include Michael Michael (Korea),
Bogdan Becla (Poland), Cherrie Osborne (Antigua and
Barbuda), Nadine Rankin (Trinidad and Tobago) and Eve
Gardiner (Miami).

�  NATALIE TANNER has joined SuperBreak as sales
support executive. The company has also appointed Neil
Beard to the role of head of product & purchasing for
London.

�  CHRISTOPHER PICKARD has been appointed director of
tourism for St Helena. Pickard will be on a two-year
contract and will take up his post on arrival at St Helena
on October 14. 

�  CELEBRITY CRUISES has appointed Sarah Harraghy to
the newly created role of commercial sales director, UK
and Ireland. 

�  CENTARA HOTELS & Resorts has announced the
promotion of Chris Bailey to chief operating officer. 

�  JUMEIRAH GROUP has appointed Ton van Vilsteren as
group chief financial officer. 

�  Continued from previous page..
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WARNER LEISURE Hotels
has issued its 2016 preview
brochure featuring early
booking offers plus
information on new breaks,
new entertainment,
activities, new bedroom
suites, the latest
developments and pricing. 

Featuring details of
breaks from this month
through to September 2016,
the brochure includes a
selection of early booking
offers for breaks booked
before September 28
including the exclusive
chance for guests to save a
guaranteed 50% off all
rooms throughout 2016.

Customers booking
before this date are also
eligible for low deposits of
£35 per person, an extra
£10 off when booking a 2016
group booking for between
three and 19 guests, a £20
saving per person off seven-
night breaks in 2016, no
single supplements on
thousands of rooms in 2016
and a ‘Cheeky Bonus’ of a
£20 per person saving on a
new 2015 break when a
2016 break is booked at the
same time. 

On top of the early
booking discounts, agents
can save their clients up to
an extra £160 with a choice

of three multi-booking
offers for breaks in 2016:
book two breaks and save
£40 off the total cost, book
three breaks and save £90
off the total cost or book
four breaks and save £160
off the total cost of the
breaks. The offers are only
available when customers
book all breaks in one
transaction by September
28.

The company is also
offering ferry deals for stays
at its two Isle of Wight
properties where guests
can get the ferry for £5 on
all breaks during January
and February and for half
price from March to
December.

As an example of prices,
a three-night weekend
break at Gunton Hall
Coastal Village in Suffolk
costs from £127 per person
based on a January 8
arrival and two adults
sharing standard
accommodation. It includes
a Simply Dine package
(English and continental
buffet breakfast and three-
course evening meals) plus
the 50% early booking offer.
To book or for more
information call 0330-100
9776 and quote
TRADEPREVIEW.

SANDALS RESORTS
International has launched an
autumn sale which runs until
September 22. The company
has teamed up with British
Airways, Virgin Atlantic and
Thomas Cook Airlines to
provide a range of offers,
plus guests booking ten
nights or longer at a Sandals
resort in the Eastern
Caribbean for July and
August 2016, will save up to
£700 per couple with an
early bird air credit offer. 

As examples of deals, a
seven-night, all-inclusive
break at the new Sandals
Barbados leads in at £1,549
per person including Virgin

Atlantic flights from Gatwick,
£700 air credit per couple
and transfers, valid for travel
between May 2 and June 24,
2016. Alternatively, a seven-
night, all-inclusive stay in
Saint Lucia, staying at
Sandals Halcyon Beach,
leads in at £1,345. It includes
accommodation in a
Caribbean deluxe room,
flights with Virgin Atlantic
from Gatwick and transfers,
and is valid for departures
between September 7 and
October 22.
For more information on the
sale call 020-7590 0210 or
visit
www.sellingsandals.co.uk

newsbulletin

UNNA LUXURY Resorts and Residences in Barbados has opened
its new spa and fine dining restaurant at Port Ferdinand Marina
and Luxury Residences near Speightstown, Barbados. The
Sandbox Tree spa offers a range of signature treatments and
retreat packages using the Bamford Body Line botanical range. It
also includes a manicure and pedicure room overlooking the
tropical gully, treatment rooms with outdoor steam showers and a
private garden. There are also two indoor treatment rooms and
treatments can be carried out within the gully and in-suite in the
Port Ferdinand homes. Meanwhile, the hotel's new marina-side
fine dining restaurant, 13˚/59˚, has opened featuring menus that
use the natural ingredients of the four corners of Barbados and
its surrounding ocean. For more information visit
www.unnaliving.com and  www.portferdinand.com

2016 preview brochure from WLH

LATA welcomes boost in flights 
to Latin America  

THE LATIN American Travel Association (LATA) has
welcomed the news that LATA member British Airways is
to introduce new direct flights from Gatwick to Peru and
from Gatwick to Costa Rica from May 4, 2016.

The association's chairman, Byron Shirto, said: “We are
thrilled with the news that British Airways is introducing
direct flights to Peru and Costa Rica from the UK – this is
additional evidence of the growth and popularity of the
Latin America region as a tourism destination. A recent
survey of LATA members revealed Costa Rica seeing the
biggest increase in holiday enquiries, whilst Peru remains
one of the top destinations for first time travellers to Latin
America. The Lima flight will make travelling to the iconic
Machu Picchu and the Inca Trail much easier and Lima is
also a convenient gateway to many other South American
destinations. Costa Rica has become very popular due to
its national parks and biological reserves, as well as its
vast array of fauna and flora, whilst both Pacific and
Caribbean beaches provide a stunning backdrop.”

Autumn sale from Sandals 
and Beaches Resorts
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ELITE ATHLETES and budding runners
alike now have the rare opportunity to
add North Korea to their marathon list
and get a glimpse of the world’s most
secretive country on Intrepid Travel’s
new Pyongyang Marathon Expedition,
departing in April 2016.  

An addition to the operator's popular
Expedition range, the North Korea
Pyongyang Marathon trip allows
travellers to participate in a full
marathon (42.2km), half marathon
(21.2km) or 10km run on April 10, 2016

in the nation’s capital. For travellers
who don’t own a pair of trainers, then a
ticket to a local football match offers
an alternative option. 

The company's managing director,
Michael Edwards, said: “It’s not
possible to enter the Pyongyang
Marathon without being part of a tour
group, so it’s exciting to be able to offer
such a rare opportunity to both
amateur runners and those who travel
around the world clocking up
marathons in different countries.

“The marathon takes place early on
in the trip, leaving a week to travel
around the Democratic People’s
Republic of Korea and explore this
fascinating country.”   

The trip includes a flight from
Beijing into Pyongyang and visits
landmarks within the city as well as
surrounding sights. Prices lead in at
£1,695 per person for an April 8
departure. 
For more information visit
www.intrepidtravel.com

Intrepid Travel launches North Korea Marathon Expedition trip for April 2016
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e
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UNITED AIRLINES' customers
flying through the airline’s hubs in
the continental United States will
now find navigating through the
airport easier and moreinteractive with the airline's
updated mobile app. Features
include new, interactive indoor
maps for its Chicago, Denver,
Houston, Los Angeles, New
York/Newark, San Francisco and
Washington hubs, with more
airports to be added soon; an
'Indoor location' functionality,
currently in beta testing for
customers travelling through
Newark Liberty International
Airport, using beacons to help
customers navigate the airline’s
Terminal C complex; and new
self-booking functions that offer
more options for faster re-booking
in the event of a flight delay or
cancellation.

FLYBE HAS confirmed an expansion of
its 2015/16 winter schedule to include
two new routes between Edinburgh and
Liverpool, and between Southampton
and Dusseldorf, the return of a direct
daily service between Exeter and
Glasgow, as well as added extra
frequency on 20 existing routes that
includes the return of conveniently
timed, twice-daily flights between
Southampton and Guernsey. 

Flights are available for booking now,
effective for travel from October 25 to
March 26, 2016, with one-way fares from
£24.99 including taxes and charges.

The carrier's chief commercial
officer, Paul Simmons, said: “We’ve
added further capacity into our winter
schedule on some of our most popular
routes and are pleased that we have
been able to also add some new
routes to better serve and reflect the

needs of our passengers."
In total, the airline's extensive

winter programme features 104 routes
with a choice of up to 1,425 flights a
week.
Full details are available at
www.flybe.com

Flybe announces new routes & extra frequency for 2015/16 winter programme 
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Shearings welcomes host of new
itineraries on board for 2016
SHEARINGS HOLIDAYS has launched 21 new itineraries
and added the four-star MS Serenade 2 to its range of five
exclusively chartered ships as part of its 2016 river cruise
programme.

The company, which reports strong growth in river cruise
again this year, will offer cruises on MS Serenade 2 for the
first time. Five new itineraries will operate on the ship,
sailing along the Danube River including the 17-day
‘Spectacular Danube to the Black Sea’ tour, with visits to
six countries, including cruising through the iconic Iron
Gates. Prices start from £1,969 per person.

The operator has also updated its selection of ‘Exclusive
to Shearings’ cruises, operating four new itineraries on the
four-star MPS Da Vinci including a ten-day ‘Rhine in
Flames – The Night of Fire Magic’ cruise, available from
£1,139. It has also added three new itineraries on the
popular MPS Rotterdam, including the ten-day ‘Majestic
Rhine and Main Valley’ cruise, available from £1,179.

In addition, and in-line with customer feedback, the
company now offers a larger collection of ‘Escorted by
Shearings’ all-inclusive cruises, touring along a range of
rivers in France and Italy. 

Customers who wish to make the most of their river
cruise experience, or simply want more time to explore
their chosen destination, can choose to extend their stay or
take advantage of one of the ‘Combination cruises’ offers,
which gives them the flexibility to combine two river cruises
from the company’s chartered collection. 

Agents can also offer a new three-night ‘Scenic Rhine
Mini-Cruise’ itinerary which provides a taster experience
for customers who are new to cruising, with stops in Bonn,
Andernach and Cologne, with prices from £579. 

The company's commercial director, Caroline Brown,
said: “Our 2016 programme will help us to meet the
growing demand for river cruise holidays, offering
customers a variety of new and unique experiences at
competitive prices. We’re very excited with the addition of
the MS Serenade 2 and its great array of itineraries,
offering customers the opportunity to explore charming
destinations further afield. 

‘We worked hard to develop an exciting programme,
which appeals to both existing and new customers alike.
We’ve also for the first time included a brand new pull out
‘Rivers of Europe’ map within our 2016 River Cruise
brochure, to help agents find the perfect cruises for their
customers." 

Customers booking an itinerary before November 16 can
save up to £100 per couple.
For more information see www.shearings.com
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www.osborneandebel.com
All above offers are subject to availability.     Terms & Conditions Apply

 

 
  

 

SRI LANKA - MAURITIUS - SEYCHELLES - INDIA - UAE
Over 150 hotels and a selection of tours available on our website
Including exclusive offers for Summer 2015 and Winter 2015/16

NIKA ISLAND RESORT MALDIVES
EXCLUSIVE O&E TRAVEL TRADE OFFER!!!

Garden Villa on FB basis for 5 Nights with Return Seaplane 
Transfers.  Valid for stays now through to 31 Oct 2015 

 From £ 599 per person 

THE BAREFOOT ECO HOTEL HANIMADHOO, MALDIVES
5 nights from £729 per person based on Half Board 

Above includes Return Transfers by Domestic Flight
Run of House accommodation - Ex night £52

Valid for stays from now through to 31 Oct 2015 

MORE EXCLUSIVE DEALS FOR TRAVEL TRADE 
PERSONNEL ONLY VISIT OUR WEBSITE 

FOR MORE INFORMATION

RONIL ROYALE GOA, INDIA
FANTASTIC OFFER!

7 Nights from £59 per person based on Bed & Breakfast
Extra Nights £8 per person per night

Valid for stays between 01 Oct 15 – 30 Apr 

newsbulletin

Santa’s Lapland promotes husky rides
CLIENTS VISITING Santa with Santa’s Lapland this
Christmas are being offered a husky-sled ride as one of the
included activities.

The company is offering three-day Magic packages
departing on December 10 from Manchester from £679 per
person including flights, transfers, half-board
accommodation, thermal clothing and a selection of
activities. 
For more information call 01483-791945 or visit
www.santaslapland.com
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Finnair is set to launch a
seasonal service from
Edinburgh to Helsinki in
2016, offering travellers
faster connections to its
network of Asian
destinations. The service
begins on April 18, 2016 and
will operate to October 27,
2016. 

Edinburgh will be served
by three flights a week
operated by a Finnair Airbus
A319.

Petri Vuori, the carrier's
vice president of global sales,
said: "The new Edinburgh
route will open up travel to
Finnair's extensive Asian
network for Scottish
passengers with short
connections at Helsinki
Airport. 

“Edinburgh Airport is
seeing a continuous growth
in demand for international
flights, recently announcing a
10.2% growth year-on-year
to July 2015 and we look
forward to welcoming these
passengers on board." 

Gordon Dewar, chief
executive at Edinburgh
Airport, said: “This is a
significant route for
Scotland and one we have
been working very hard to
secure.  Not only will it give
Scots fantastic connections
to the Far East via Finnair’s
excellent hub in Helsinki, it
will also open up our
country to significant traffic
from Russia, China, Japan
and Finland itself.

“I hope that this is the
beginning of Edinburgh
Airport further
strengthening Scotland’s
links with these key global
destinations.”

The Edinburgh service is
one of four new routes
launching in summer 2016,
with the launch of services
from Helsinki to Billund,
Denmark; Pula, Croatia; and
also the Norwegian
archipelago of Svalbard in
the Arctic Ocean.
For more information visit
www.finnair.com

Finnair announces new Edinburgh-Helsinki
seasonal route for 2016
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GOLDEN BUCKET LIST...Chris Knowles (left), Emma Moss and
Imran Patel from the Gold Medal sales centre are pictured
promoting a new incentive for agents, which offers the chance to
win one of ten ‘Golden Bucket List’ holidays to Atlantis The Palm,
Dubai with Emirates. Worth £12,000 each, the holidays will include
‘must-do’ experiences including dolphin and sea lion encounters,
Michelin-star dining, helicopter rides and much more. For a chance
to win, agents should make bookings to Atlantis, The Palm,  flying
with Emirates, through Gold Medal. Rewards are also offered for
each booking including £10 Farebank Rewards, doubling to £20 if
the booking includes a suite of premium flights. 
To book or for more information call 0800-014 7777 
or visit www.goldmedal.co.uk

Newsbites
� THE FIVE-star hotel Phum Baitang has opened in
Cambodia. The second property from luxury hotel group
Zannier Hotels, Phum Baitang is located ten minutes
from Siem Reap, gateway to the Angkor World Heritage
Site and numerous natural wonders and cultural
experiences. The property offers 45 private villas
designed to resemble Cambodian houses that also
blend into the vegetation. After a day or so of exploring
the Angkor region, guests can retreat to the resort’s
wellness area with a 50m outdoor infinity pool, seven
spa treatment rooms, sauna, steam room, relaxation
area as well as a yoga pavilion. Cookery classes are
being offered throughout the year giving guests the
opportunity to learn about authentic Cambodian cuisine. 
For details see http://phumbaitang.com and
http://zannier.com

� CHESHIRE-BASED business Venndoor has launched a
new online trading platform which brings together
companies and individuals buying and selling tickets
and hospitality packages. Operating in real time, the
new platform, also called Venndoor, provides
constantly updated live trading. The main benefit to
travel agents is the ability to access hard to find or
sold out events that their clients may require in order
for them to close a booking. 
For details see www.venndoor.com

TAP has announced the launch of a new dedicated portal
for UK travel agents at www.tapagents.com

With no log-in required, the website means more
information is available at agents’ fingertips, enabling a
better service for their clients and an easier booking
experience with the airline.

The 'TAP Agents' site is designed to assist agents and
travel organisers with extensive information about the
carrier and its services, along with technical information
regarding booking and ticketing procedures. 

There are four main areas to the site: All About TAP,
Services and Information, Procedures & Special Assistance
and Book your Group. Agents are asked to pay special
attention to the Procedures & Special Assistance section
where updated information regarding chargeable SSR`s
(e.g. Excess baggage, musical instruments, etc) are
available, as well as new policies regarding chargeable
special meals.

Agents also have the option to subscribe to receive the
newsletter that offers technical information, updates on
new services and destinations the airline operates to.

New dedicated trade website from TAP
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�  TO CELEBRATE its ten-year anniversary,
One&Only Reethi Rah is offering UK
trade partners the chance to win a luxury
holiday to the Maldives to experience the
resort themselves. With every new
booking made to the resort until
September 30 (for travel between June 1
and September 30, 2016), agents will
earn a £20 Amazon voucher and will be
entered into the grand draw to win a
five-night holiday for two. 
For details see
www.oneandonlyrewards.com or call
01753-899800.

�  WARNER LEISURE Hotels has launched
its ‘Simple Pleasures of Life’ autumn
booking incentive, giving agents the
chance to claim a £5 Love2Shop voucher
for every break booked until December.
Agents who make a minimum three-
night booking by October 4 at one of the
company’s 13 properties can claim by
logging on at
www.bourneleisuresales.co.uk. Agents
who book a Christmas or New Year break
can claim a £10 Love2Shop voucher and,
for every voucher claimed, agents are
automatically entered into a weekly prize
draw to win a range of prizes including a
spa experience for two. 

ATLANTIS PARADISE ISLAND, Bahamas Resort, is
offering agents a special rate for their own bookings,
with Royal Tower rooms starting from $175 per night.
Children 11 years and under stay free with parents and
also eat for free if the parents stay on a half-board basis.
The offer is valid to book until September 30 for arrivals
up to December 17. To book, agents should email the
requested dates (up to three options) on a company
letterhead to customercare@atlantisparadise.com. 
For details see www.atlantisbahamas.com

Booking incentives

THE SEYCHELLES Tourism Board is encouraging agentsto take part in its international video competition, MySeychelles Experience, which runs until January 29,2016. Agents can highlight what they have loved andenjoyed most about their holiday in Seychelles and canfeature photos and footage of their holiday, with a rangeof prizes to be won including a VIP holiday. For details see www.myseychellesexperience.com

PHILIPPINE AIRLINES is offering travel industry fares inEconomy and Business Class for travel industry staffplus three companions. The deals are from Heathrow toselected destinations for travel up to September 30 andbetween January 7 and March 15, 2016, for bookingsmade by September 30. As an example, a return flightto Manila leads in at £435 in Economy. 
To book call 01293-596680 or email sales@pal-uk.co.uk
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Agent training
VISIT USA is holding a series of roadshows foragents in London, Manchester and Glasgow onOctober 6, 7 and 8 respectively. The eveningevents will see agents meeting with Visit USAmembers to learn more about their products anda range of prizes will also be on offer. For details see www.visitusaroadshow.com

A g e n t  o f f e r s  
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InBrief
�  OCEANIA CRUISES is offering free gratuities and a complimentary
House Select beverage package (usually £24.99 per person, per
day, to include all wine, Champagne and beer with lunch and
dinner) on bookings for a Veranda stateroom or above, on selected
sailings in October and November. The cruises also include all
meals, no supplement for speciality dining, complimentary soft
drinks and bottled water, plus the opportunity to take part in wine
and food pairings or cookery workshops. For details call 0845-505
1920 or see www.oceaniacruises.com

�  CRYSTAL CRUISES has expanded its complimentary Internet access
to all of its luxury guests on Crystal Symphony and Crystal
Serenity. The line is offering one free hour per guest, per day for
Deluxe Stateroom and Penthouse guests and 90 minutes for
Penthouse Suite guests. Details at www.crystalcruises.co.uk

�  PAUL GAUGUIN Cruises is offering savings of up to £1,518 per
person on a selection of South Pacific, Mediterranean and
Caribbean itineraries if booked before September 30. As an
example, an eight-night Caribbean cruise from Colon to St
Philipsburg on March 11 costs from £2,557 per person, cruise-only,
offering a saving of £425 per person. Details on 020-7399 7691 or
visit www.pgcruises.com

SILVERSEA CRUISES has created a diverse range of
enriching overland adventures to complement its World
Cruise 2016. A total of 20 optional land programmes will
allow guests to witness natural wonders, from Australia's
Great Barrier Reef to the magical scenery of Vietnam's Ha
Long Bay; spot exotic wildlife, such as tigers and
orangutans, in their natural habitats; discover the ancient
cultures and inspirational landmarks of India, Arabia, and
Israel; and fly to isolated regions to explore legendary
kingdoms including Bhutan and Kandy.
Departing in January, and sailing from Fort Lauderdale to

Venice, the line's World Cruise 2016 will be hosted on the
all-suite Silver Whisper, enabling guests to voyage 115 days
across six continents as they visit 51 ports in 31 countries.

The company's commercial director, Lisa McAuley, said:
"Our destination experts have specially crafted an inventive
selection of overland explorations to enhance our guests'
world cruise experience. These unique opportunities blend
together luxury and comfort with the authenticity of hands-
on exciting adventures to reveal the amazing cultures,
wildlife and natural attractions that lie just beyond the ports
of call."
Starting at $999 per person, the optional overland

programmes feature deluxe accommodation (if overnight
stays are required), all transport, transfers, guided
sightseeing and some meals.
For more information visit
www.silversea.com/destinations/world-cruise/cruise-2016

FRED. OLSEN
Cruise Lines is
offering cruise
guests four
completely
unique
‘experiential’
cruises this
autumn. 
Guests can

choose from a
five-night
comedy
extravaganza

on Braemar’s ‘Sea is for Comedy’
cruise; an 11-night around the UK
‘Myths and Legends’ sailing on

Boudicca; an opportunity to tell the
Captain where to go on Braemar’s ‘You
Choose Your Cruise’ sailing; or a 13-
night ‘Agatha Christie Cruise’, which
celebrates the 125th anniversary of the
legendary author. 
The line's sales and marketing

director, Nathan Philpot, said: “These
four cruises, setting sail in October
and November, showcase our
commitment to giving guests a ‘once-
in-a-lifetime’ experience. They are the
perfect opportunity to escape daily
routines and try something completely
new.”  
As an example of prices, the 11-

night ‘Myths & Legends’ cruise,

departing from Newcastle on October
6, costs from £799 per person. Arriving
first in Portsmouth, guests can take a
tour to explore Stonehenge, followed
by a visit to Falmouth to take in
Tintagel Castle. The itinerary then
journeys to Cobh in Ireland, followed
by Dublin, Belfast, Invergordon (in
Scotland) to learn about the mystery of
the Loch Ness Monster and
Edinburgh.  
Throughout the cruise, talks are

offered by Dr. Patrick McCafferty, a
guest speaker on Irish Mythology.  
For further information or to book see
www.fredolsencruises.com or call
0800-035 5242.

Fred. Olsen Cruise Lines offers four experiential autumn cruises

Silversea unveils selection of overland adventures for World Cruise 2016 programme
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MSC Cruises has revealed plans to make its first sailing to China,
with the newly-renovated MSC Lirica calling in Shanghai on May 1,
2016. The 65,000-GRT ship will make the company’s maiden call
in China’s biggest megalopolis after a 60-day round-the-world
Grand Voyage via Europe which departs on March 3, 2016 from Rio
de Janeiro, Brazil. For more information see
www.msccruises.co.uk or call 020-3426 3010.

S03 TB0407 2015 News 2_Layout 1  02/09/2015  12:33  Page 10



puzzlebulletin

11www.travelbulletin.co.uk September 4 2015

Where Am I?

A Roman Catholic church and the 
‘Sacred Heart’ of Paris

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 10th. Solution and new

puzzle will appear next week.

The winner for 24th July is Kemal Kenan, Cyprus Premier

Holidays LTD  in London.

July 24 Solution: A=5    B=8    C=6    D=7

�A

�B

�C

�D

Number: 033

Travagrams

Across 
1. Holiday parks operator (5)
3. River border between Devon and Cornwall (5)
5. Could be a tropic or star sign (9)
7. London Heathrow airport code (3)
8. Former contestant, now co-presenter on X-

Factor (4,4)
11. The port of Holyhead is found here (8)
15. Celeb, Mr McPartlin is better known by this

name (3)
16. This Cape is home to the Kennedy Space

Center (9)
18. Lancaster-based holidays operator and

Greek letter (5)
19. One of the Saronic islands, sounds

mythological (5)

Down 
1. Princely role played by Benedict Cumberbatch

at the Barbican (6)
2. Kathmandu is the capital (5)
3. Major travel group (3)
4. Nevada gambling city (4)
5. Cruise ship, ___ Princess (5)
6. Corfu airport code (3)
9. Carrier with a Casablanca hub, ___ Air Maroc

(5)
10. Riga is the capital (6)
12. Indian state with a Portuguese flavour (3)
13. Ms Beeny, who can Double Your House for

Half the Money (5)
14. Call sign (4)
17. By way of (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

03
3

Operator whose tagline reads: ‘see the world from the inside’

The volcanic archipelago home to Tenerife

Far Lag Art

Rainy Scandals

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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ROTANA HAS opened at KidZania Dubai, an interactive
edutainment centre for kids. To celebrate, the hotel group is
offering guests in Dubai 15% off on KidZania tickets and free
express entry for youngsters looking to enjoy an ‘alternative’
playtime experience. With 15 properties to choose from in Dubai,
families can also receive a further 15% off at SEGA Republic, the
Dubai Aquarium & Underwater Zoo, Dubai Ice Rink at The Dubai
Mall. The offers are valid until August 31, 2016.

agentreview
Lynda McLaughlin from BCD Travel spent 14 nights at

Hard Rock Hotels’ Riviera Maya in Mexico with her family.
Here’s what she thought…

First impressions ..................................10/10
The private transfer from the airport had a playlist of fantastic
rock music and from that point on we only encountered
excellent service. The grounds and the beach are better than
the pictures –stunning. 

Comfort ....................................................9/10
The rooms are an unusual diagonal shape which made it feel
less like a hotel room and more like home. We had everything
we needed including Rock Spa amenities, bath robes, slippers
and a fully stocked mini bar with optics – plus a hammock on
the balcony. There was a daily maid service with everything re-
stocked and a nightly turn down with little Hershey bars on the
pillows for the kids. We had one superking size bed and one
single, but I would recommend a family suite for families with
older children.

Quality ....................................................10/10
When most hotels say ‘premium’ drinks they mean fairly well
known brands. When Hard Rock says ‘premium’, we are
talking about the really expensive stuff! The food was also
incredible. 

Affordability ............................................8/10
The hotel is more expensive than other five-star properties
along the peninsula. However I did my research properly and
was not drawn in by the false economy of seemingly ‘cheaper’
options. When I calculated the cost of all the excursions I
wanted to do, the spa treatments I wanted to have, the beach
cabana I would want to reserve – The Resort credits offered by
Hard Rock actually made the overall cost cheaper - even with
the 20% admin fee. For example, a dolphin swim for our family
of four worked out at £40 total, whereas the actual cost should
have been $250. In the end we spent less by booking Hard
Rock and every penny we paid was more than worth it. 

Service ..................................................10/10
The staff all have this energetic enthusiasm that makes you
feel so welcome, even the maintenance staff who aren’t
customer facing. The waiters and entertainment staff knew
my kids' names from day one and
greeted them as if they were friends.
Nothing was too much trouble. 

Overall scoring: .................... 9.5
10/

newsbulletin
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Lynda receives a £10 M&S voucher for her review. 
If you'd like to take part and receive a £10 M&S

voucher please email lauretta.wright@travelbulletin.co.uk 
or call 020-7834 6661 with your name and contact details. 

Newsbites
� WESTERN & ORIENTAL has introduced a series of
short city breaks to India in response to the
introduction of India’s new e-Tourist Visa service.
Prices lead in at £799 per person including flights and
accommodation. 
For details call 020-7666 1234 or see
www.westernoriental.com

� AS PART of its summer offering, Jumeirah city hotels
in Dubai is offering guests unlimited access to Wild
Wadi Waterpark. The ‘Jumeirah City Break’ offer
includes Jumeirah Emirates Towers, Jumeirah
Creekside Hotel and Jumeirah Living World Trade
Centre Residences by Jumeirah Living while guests
will also receive 20% off the best available rate when
they book three nights or more. Until the end of
September the park will also be open until 22:00 on
Fridays. General admission on ‘Late Night Fridays’ is
AED295 per person (approximately £50) and children
under 1.1m in height only pay AED260 (approximately
£45). 

� ON THE weekend of September 12-13, a free festival
will see Potters Fields Park on London’s South Bank
transformed into a vibrant celebration of Vietnamese
culture, cuisine and crafts. Organised by the Embassy
of Viet Nam and sponsored by national carrier
Vietnam Airlines, Quang Ninh Province and Thien
Minh Group, the Viet Nam Discovery Festival will
showcase the beauty, warmth and charm of this
dynamic country. After an opening ceremony featuring
dance performances, traditional and contemporary
music and an Áo dài fashion show, visitors can
immerse themselves in the sights, sounds and tastes
of Vietnamese culture - from taking a 'virtual' tour of
the country in a 3D Cube Space to watching a
traditional water puppet theatre show.
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IT HAS been a summer that many Tour Operators willwant to forget. The news has been dominated by so
many negative stories that one can almost forget the

catalogue of situations that have been in the headlines.
The refugee crisis in Europe is currently in the news
every day, whether it is the ‘swarms’ concentrating
around Calais that caused chaos down at the channel
ports or the boatloads of migrants arriving on the Greek
holiday islands of Kos and Lesbos. Macedonia is now
affected with huge numbers now converging at the
border crossings and an abandoned lorry in Austria had
70 migrants on board who tragically lost their lives. What
with Tunisia, Turkey and Greece having been constantly
in the news as well, potential holidaymakers are probably
scratching their heads as to where they can have a
holiday in a destination that has not been in the news.
For those who have stayed at home, it has been mainly a
poor summer weather-wise and for those living in the
Preston area, it has not been safe to drink tap-water!
Perhaps therefore we all ought to go into hibernation and
wake up in 2016, pretending that 2015 has simply never
happened!

I have been fascinated with the series of television
programmes about Indian Railways, concentrating on life
at Mumbai’s grand Chhatrapati Shivaji Terminus (CST)
station. Having seen just a few of the millions of people
who use this station each year, never again should
commuters in this country complain about over-crowded
trains! The most amazing thing to come out of the
programme is that the whole network seems to work
despite the huge number of trains and passengers each
day and it is a testimony to the resilience of the Indian
people themselves that despite what could be chaos,
they make it work. Whenever I plan an itinerary for
clients in India, I try to include at some stage a journey
by rail so that they get to experience the real India. There
are of course some fabulous luxury trains operating
within India as well but at least one journey has to be a
‘must do’ during any holiday. 

Much of our time here in the office over the last few
weeks has been spent in finalising arrangements for our
conference to be held in Cadiz over the first weekend of
October. In addition to the never-ending challenge of
persuading our members to invest in their businesses by

attending conferences so that they can return home
motivated with new ideas to develop their companies, we
also have to devise new programmes of relevant topics to
be discussed each year rather than churning out the
same old stuff. Yes: Simon Calder will be with us again
but he is very adept at looking at constantly changing
developments within the industry meaning that he has a
different story each time. We have taken the bold step of
having two sessions with a guy who is able to read
people’s minds: I just hope that he does not get me
involved personally as it would be highly embarrassing to
be sitting up on stage for three hours whilst he
desperately tries to find any mind at all to read! “I am
getting nothing” could be his fatal response whilst the
audience sits there not at all surprised!

I was stunned to hear that many British people think
that bananas are produced in the UK and are not sure
where potatoes come from! Amazingly, 40% did not know
that cauliflowers grow on the ground and they thought
that melons hang from trees. More than half did not
know what scampi is while one in five thought that our
old favourite – the pork pie is in fact a foreign dish! 2,000
people apparently took part in this study and it just begs
the question: where do they find these people? Are these
the same people who are asked how they are going to
vote as I have never met anybody who has ever taken
part in these opinion polls? It is said that travel broadens
the mind in which case I would suggest that these people
spend their whole lives travelling to dispel their theory
that spaghetti does actually grow on trees in Italy! 

Industry Insight 
by...

Neil Basnett, chief executive of The Elite Travel Group, finalises plans 
for next month’s annual conference...

"In addition to the challenge of

persuading our members to invest in

their businesses by attending

conferences, we also have to devise

new programmes of relevant topics to

be discussed each year rather than

churning out the same old stuff…"
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After a major 18-month renovation, The Lanesborough has reopened as one of the
masterpiece properties of the Oetker Collection. Overlooking Hyde Park Corner, the hotel
comprises of 93 rooms and suites including The Royal Suite – the largest suite in London
with seven bedrooms and bathrooms, two living rooms and a dining room. All guests of
the hotel have a private butler, with a fleet of 23 catering to guests' every need. The re-
launch also includes a new restaurant, Céleste. Opening rates start from £720 per room,
per night. For details see www.thelanesborough.com

On September 21 seafood champions Mitch Tonks and Mat
Prowse will join forces with Nathan Outlaw to present the
ultimate fish dinner at Outlaw’s at The Capital in
Knightsbridge. Mitch and Mat will take over the kitchen for
one night only to create an exclusive four-course meal paired
with wines. Priced at £180 per person, the evening will include an
aperitif and canapés, and guests will have the opportunity of a Q&A
session with the chefs. Guests can take advantage of a specially-
reduced bed-and-breakfast rate of £269 per room, per night, based on
two sharing and available exclusively to diners, by quoting ‘Tonks Dinner’
when making the reservation. Call 0207-591 1202 or visit www.capitalhotel.co.uk

Hotel Updates

To mark the fifth birthday of its award-winning tours with homeless and formerly
homeless guides, Unseen Tours is inviting people to try any of its tours for a 'fiver' per
person - half the usual £10 ticket price - under a 'bring a friend for f ree' promotion that
will run throughout this month. Tours can be booked at www.unseentours.co.uk

Attraction News�
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� On the Thames
This festive season City
Cruises is introducing the
Thames Christmas Lunch
Cruise, sailing from
November 26 until
December 19 daily. The
experience includes a
three-hour cruise and a
three-course festive
lunch with tea or coffee,
suitable for parties of
between ten and 180
people. The company has
also launched Thames
Christmas Party and New
Year’s Eve packages. Visit
www.citycruises.com or
call 020-7740 0400 for
details.

Visitors can pick up a
River Roamer ticket from
MBNA Thames Clippers
and enjoy the last few
days of summer with
unlimited hop-on/hop-off
travel up and down the
river. Some of the
riverside attractions
highlighted by the river
bus service include
Southbank Centre’s
Urban Beach, open until
September 7 and the
Wonderground Festival
running until September
27. 

�

Outlaw’s at The
Capital Restaurant
and Mitch Tonks (left)
with Nathan Outlaw

The Lanesborough exterior and junior suite
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JAPAN IS EXPENSIVE!’ This is one of the most frequent
comments I hear when I visit tour operators and retailer
shops for Japan training. The British pound stands at a
strong 186 yen now, making Japan great value for British
travellers. On the ground in Tokyo, a one day travel card is
£8, a sushi lunch starts from £6 And a room at a modern
budget hotel in Tokyo is available from £46. Flight prices
from the UK to Japan have also dropped this year, with the
current best offer being £499 return with KLM.

Between January and July this year, 148,130 UK visitors
travelled to Japan - 19.5% more than in the same period
last year. UK tour operators and cruise companies have
reported to us that Japan products have become very
popular and sales are going so well, especially for autumn
and spring 2016 departures, where travellers can marvel at
the gorgeous autumn colours and picturesque cherry
blossoms. However, these two periods are not must-visit
times; the annual average temperature of Tokyo is 19.6c,
while London is 13.8c. Our mild climate in April, May, from
late September and early November allows you to explore
Japan more comfortably. 

ITINERARY IDEAS
THE MOST popular Japan itinerary is Tokyo, Hakone, a
national park with a spectacular Mount Fuji view, and
Kyoto.

Tokyo has two international airports - Narita and
Haneda. Narita is located 42-miles from Tokyo station and
requires an 80-minute bus journey, whereas Haneda is
located a closer 13-miles away, just 45 minutes by train.

Tokyo is the capital city, Japan’s financial or economic
centre and has a unique culture. There are a number of
attractions in Tokyo that should not be missed. These
include the Ginza, Shinjuku, Asakusa, Shibuya and
Akihabara areas, not forgetting Tsukiji, an open-air
wholesale fish and food market. 

Kyoto, one of Japan’s ancient capitals, retains its unique
traditional culture and atmosphere and is easy to travel
around with a £6 one-day pass for the underground and
buses. A total of 17 historic sites, including the Kiyomizu-
dera Temple and Nijo Castle, are preserved as World
Cultural Heritage Sites. You might spot the 'maiko’ girls

(apprentice geisha) who walk around wearing colourful
kimonos in the Gion district. Why not try kaiseki ryori ? This
is Japan's haute cuisine: simple but immaculately prepared
and presented to reflect the changing seasons.

A WINTER BREAK
A SEVEN-DAY JR Pass (£153) allows you to travel all over
Japan by JR trains including the bullet train, so it is so easy
to go beyond Tokyo and Kyoto. Back in March this year, the
new JR Hokuriku bullet train line opened connecting
Tokyo-Nagano-Kanazawa in just two-and-a-half hours, so
it is now easier to explore the north-western part of Japan.
After spending a couple of nights in Tokyo, take a bullet
train to Nagano, followed by a 90-minute local train journey
to rural Yudanaka for the Jigokudani Monkey Park, where
you can watch the delightful Japanese monkeys bathing in
the hot springs. Spend a night at a Japanese style inn
called a ryokan, then continue travelling to Kanazawa and
visit Kenroku-en garden, which is considered to be one of
Japan’s most beautiful gardens. Kanazawa is also famous
for its delicious seafood and crabs are particularly tasty in
winter time! This north-western part of Japan has great ski
resorts for perfect powder ski and the number of keen
skiers and snowboarders is increasing rapidly.

ESCORTED TOURS 
A GREAT number of Japan tours are available from the UK
major operators and Japan-specialised travel companies.
There are tailor-made itineraries for schools, families and
honeymooners, and themed tours for experiencing
gardens, birdwatching and diving, which are easily
arranged. For any itinerary or tour suggestions visit
www.seejapan.co.uk, call 020-7398 5670 or email
trade@jnto.co.uk

TRAIN TO GAIN
THE JNTO is offering online training at TravelGym featuring
the destination's key selling points and FAQs. Agents will
gain a vast amount of useful information in no time. Plus,
complete the course and get a Japan goody bag! For details
see http://travelbulletin.co.uk/travelgym/destination-
training

japan

TICKET TO RIDE: IT'S NOT JUST THE BULLET TRAIN CREATING GREAT
MEMORIES FOR BRITS 

by YUMI TAKAKUBO, travel trade partnerships manager, Japan National Tourism Organisation
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Tauck is issuing its first 'UK Exotics' brochure
which includes an Essence of Japan trip. Leading in
at £5,595 for 14 days (excluding flights), highlights
include a ferry to Miyajima Island, a guided tour of
Osaka Castle, visits to Kyoto, Kinkaku-ji Temple and
Nijo Castle, a journey on the Thunderbird train to
Kanazawa with a visit to the 21st Century Museum
of Contemporary Art and a stroll through Kenroku-
en Garden, plus a visit to Wakura Onsen at Nanao
Bay. The full itinerary can be found at
www.tauck.co.uk 

INSIDER JOURNEYS is
offering a number of tour
departures that are timed
to coincide with local
festivals and large annual
events in Japan next year. 
Customers can take in

the Takayama Festival with
two seasonal departures -
‘Secrets of Japan with
Spring Takayama Festival’
departing on April 8, and
‘Secrets of Japan with
Autumn Takayama
Festival’ departing on
October 3. Customers can
also learn about the
thriving geisha culture in
Kyoto during a 15-day
itinerary, with the operator
offering an exclusive
maiko performance and
dinner to give an insight
into the lives of the
apprentices, plus a visit to
the Gion district to spot a
traditional Japanese
geisha.
Spring prices start from

£4,680 per person with
autumn prices from
£4,580.
The ‘Secrets of Japan’

tour departs in late March

and explores Tokyo, before
travelling by bullet train to
stay at a traditional inn on
the slopes of Mount Fuji,
with a chance to see Old
Town Takayama and the
geisha culture of Kyoto.
Prices are from £4,565
based on a March 26
departure.
The operator is also

launching a new small
group journey for 2016;
the 14-day escorted ‘Japan
Winter Journey’ will travel
from Tokyo to Kyoto via the
snow-capped Japanese
Alps. Highlights include
‘Snow Monkeys’, Chubu
Sangaku National Park
and the operator’s special
insider experiences,
including an udon noodle-
making class. There will
be two related departures
– a ‘Japan Winter
Discovery’ and a ‘Japan
Winter Discovery with
Snow Festival’ taking in
the famous Sapporo Snow
Festival in February.
For more information see
www.insiderjourneys.co.uk
or call 0186-526 8944. 

Festival focus from Insider Journeys

AMONGST ITS range of Palatial Pursuit programmes,
designed to offer guests a culturally authentic experience,
the Palace Hotel Tokyo is debuting two new packages that
combine tradition with contemporary reinvention.

With the approach of the Autumn Harvest Moon Festival,
the hotel is inviting guests to sip sake under the stars and
experience Tsukimi, a moon-viewing celebration that dates
back a thousand years. 

Until October 31, 'Moon Over Tokyo' guests can enjoy a
bottle of 1-1-1 daiginjyo sake crafted exclusively for the
hotel by the famed Hakkaisan brewery. Rates start at JPY
115,000 (approximately £608) for one night in a deluxe with
balcony room including breakfast.

Through collaboration with Japanese kimono designer
Jotaro Saito, ‘Couture Tokyo’ is a year-round fashion
inspired package which includes accommodation as well
as a JPY 50,000 gift card (approximately £260) for use at
Mitsukoshi Nihonbashi and access to a personal shopping
concierge. Rates start at JPY 176,000 (approximately £930)
for two nights in a deluxe with balcony room including
breakfast. 

Meanwhile, in recognition of the department store having
first opened as a kimono shop in 1673, guests who book
the package for stays between October 7-10 will have the
option to attend Kimono Salone, a three-day celebration of
Japan's most famous attire.
For information visit www.en.palacehoteltokyo.com 

Palace Hotel celebrates the old and new 

11-day Winter Wonders of Japan private
tour option from Wendy Wu 
Wendy Wu is promoting its 11-day Wonders of Japan
private tour, which was introduced this year and
explores Japan’s snow clad landscapes and cities
during the winter months. 
Three nights are spent in Tokyo, followed by Mount
Fuji with a boat trip on Ashi Lake. From there, there
is a bullet train ride to the city of Nagano, before
venturing into the Japanese Alps to stay in the hot
spring resort of Yudanaka. A bullet train then takes
guests to Kyoto for three nights, before heading back
to Tokyo. 
Departures are from December 2-19 and prices lead
in at £2,990 per person including flights, taxes,
transport, accommodation, all meals, touring with
guides, entrance fees and visa fees. 
The operator is also offering an 11-day Essential
Japan escorted group tour for £3,390 on an all-
inclusive basis. Tours are available on specific dates
this autumn, as well as in spring and autumn 2016.
For more information visit www.wendywutours.co.uk
or call 0844-875 2436.

The Japan National Tourism Organisation and Travel Bulletin have teamed up to promote Japan
Awareness Week. Here's a round-up of the latest news and developments from the destination...
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KYOTO CONVENTION and Visitors
Bureau has launched an infographic
to educate UK visitors planning
trips to the city on the cultural ‘do’s
and don’t’s’ whilst in Kyoto. 

The ‘Kyoto-ites’ has been
released in partnership with

TripAdvisor and outline 18 of the
major customs in Japan’s former
capital, with the help of a three-
stage emoji guide, which indicates
on a scale of one to three how
offensive certain behaviour can be. 

They include not cycling under

the influence of alcohol, which can
carry a penalty of one million Yen
(equivalent to £5,200) or five years
in prison and reminding tourists to
mind automatic taxi doors. 
To find out more visit
kyoto.travel/en

japan

Kyoto Convention & Visitors Bureau releases infographic for UK travellers
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Solos Holidays promotes October
availability on 15-day escorted tour 
SOLOS HOLIDAYS has availability on its 15-day ‘The Land of
the Rising Sun’ escorted tour.
Departing on October 23, prices start from £3,879 per

person including BA flights from Heathrow to Tokyo,
transfers, a single room with private facilities throughout,
breakfast, five dinners, a welcome drink and information
meeting. It also includes a 14-day Japan rail pass,
sightseeing tours in Tokyo and Kyoto, a boat ride on the
Hozu River, a bullet train from Kyoto to Tokyo and the
services of a tour leader.  
For details visit www.solosholidays.co.uk 

2016 Japan extensions from Princess Cruises 
PRINCESS CRUISES is extending its Japanese voyages next
year by offering cruises from Tokyo to Kobe that
circumnavigate the country, visiting the top-rated ports
including two new ports of call on the island of Kyushu. 
The voyages are designed to offer passengers the

opportunity to explore UNESCO World Heritage sites and to
participate in some of Japan’s largest cultural festivals and
special events. 
As examples, guests on July 25 and August 4 voyages

will be able to experience Japan’s Nebuta Festival, while
sailings on August 15, 24 and September 9 feature some of
Japan’s largest firework festivals.
In addition, new Land and Sea packages will take

travellers into the heart of Japanese culture. For next year
the company will offer multi-day land tour package options,
available for add-on with most cruises, to explore Kyoto
and Tokyo. 
Kyoto tours will include sightseeing at Nijo Castle, the

famed Kinkakuji Temple (Golden Pavilion) and popular
Japanese gardens, while guests on the Tokyo tour will
explore the fascinating city as well as Mt. Fuji, Togendai
and Lake Ashi.  

Hokkaido adventure from £2,460
AS PART of its Ski Club Freshtracks' group holidays which
matches up skiers of a similar ability, the Ski Club of Great
Britain is running a new programme of holidays to Japan
this year.
As an example, the Hokkaido Backcountry Adventure -

running from January 19-29 is new for the 2015/16 season
and explores the island of Hokkaido. It offers the chance to
ski in a different area each day, mixing up exploration of
the back country whilst staying in traditional Japanese
accommodation. Costing £2,460, it includes ten-night, half-
board accommodation on a twin share basis, a private
minibus for the group, guide fees and expenses for the
duration of trip, plus lift passes.
For details call 0208-410 2022 or visit www.skiclub.co.uk

japan
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CHINA LINKS Travel has added two new tours in Japan to
its 2016/17 brochure.
The first offers a 13-day, twin-centre option with China

and highlights include visits to the Great Wall of China and
views of Mount Fuji. 
The second option offers a 13-day Cherry Blossom and

Garden tour, which explores the best of Japan’s classic
cultural and natural locations. Highlights include a journey
on the bullet train, spending time in the cultural city of
Kyoto and visiting two national parks. 
Prices for the Cherry Blossom and Garden tour lead in at

£3,330 per person, land-only (based on a March departure),
with a single supplement starting at £624. 
For further information see www.chinalinkstravel.co.uk

Hokuriku Shinkansen: West
Japan Railway Company

New tours from China Links Travel
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Families can benefit from free child travel this December with
Australis on its Patagonia Expedition Cruises. The three- or four-
day cruises run through the glacial channels of southern
Patagonia and on to Cape Horn, allowing guests to experience
landscapes and untouched wildlife. A three-night cruise costs
from £1,217 per person and a four-night cruise from £1,476 on
an all-inclusive basis. The offer represents a saving of up to
£1,476 per child and bookings must be made before October 31.
For more information visit www.australis.com

Journey Latin America offers dedicated site for agents
WITH THE approach of the 2016 Rio Olympics, Journey Latin America has set up a
dedicated page with Frequently Asked Questions, to make it easier for agents helping
clients who wish to travel to the region. 

Although unable to sell tickets to the event, the operator can organise trips around
Brazil to complement the games.

The operator is also featuring a new and exclusive excursion in Buenos Aires
visiting the main cattle and craft market in Argentina. The Feria de Mataderos sees
gauchos from all over the pampas come to set up stalls and carry their cattle to
show and sell their wares and food products. Wearing their
traditional outfits, the market is a lively affair with typical
music, dances and a vast array of local street food. The
private tour includes transfers, a guide, a tasting of a wide
selection of local food and beverages, plus a typical
merienda at a historical cafe. 

Also highlighted are two new hotel openings in Santiago,
Chile - Hotel Matildas in Barrio Brasil and Hotel Luciano K in
Barrio Lastarria, which is due to open in November. 

Meanwhile, from May 4, 2016 travellers will be able to fly
direct and non-stop to Peru’s capital Lima with a three-times
weekly service from British Airways. 
For details visit www.journeylatinamerica.co.uk 
or call 020-8600 1881.

Tucan Travel launches overland
tours through Patagoni
TUCAN TRAVEL has launched new Overland Tours connecting
the transport hubs of Santiago and Buenos Aires with the
remote region of Patagonia through a series of flights.

Jac Callan, sales and marketing manager for the company,
said: “We understand that our client’s time is precious. This is
why we have created these new Overland Tours that will take
passengers to one of the most remote regions on earth in a
shorter period of time.”

The new tours range from ten days to 24 days in length, with
the first departing for the beginning of the 2016 season and
from November to April.

As an example of new tours available, Complete Patagonia
is a 24-day journey starting from either Santiago or Buenos
Aires and costing £1,839 plus a US$1,500 local payment. From
the Chilean Lake District in the north to the towers of Torres
del Paine in the south, the tour highlights the full diversity of
the region including Cuevos De Los Manos, Los Glaciares
National Park, Moreno Glacier, Torres del Paine and Tierra del
Fuego National Park.
For more information visit www.colombia.travel
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FOLLOWING THE successful
launch of the four-day
heritage train journey, Tren
Crucero, Ferrocarriles del
Ecuador has added two new
high altitude tourist-only
train journeys to its 2015
portfolio. 

Tren de los Lagos is a new
service that operates in the
Northern Andes between the
historic market towns of
Ibarra and Otavalo, where a
steam locomotive takes
passengers through
mountainous landscapes.
The special service departs
twice-monthly and can be

booked as a separate
journey or as an extension of
Tren Crucero.

Meanwhile, Tren de los
Volcanes now operates with
new carriages and increased
capacity between Quito and
Boliche and offers air-
conditioned cars and
onboard snacks and drinks
for passengers travelling in
the ‘Plus’ coach. The journey
is available in three different
formats, all of which start
and end at Chimbacalle
Station. 
For details see
http://trenecuador.com

UK visitor numbers to Colombia up 24%
PROCOLOMBIA has announced that UK visitor numbers
to Colombia increased by 24% in January to May of this
year. 

The destination saw a total of 15,187 UK tourist
arrivals compared with 12,258 in the same period in
2014, and this follows an annual increase of 28.5%
year-on-year when comparing total UK visitor numbers
for 2014 against 2013. 

The increase has been attributed to UK
holidaymakers taking advantage of the air links to
Colombia, with Avianca now operating seven direct
flights a week to Bogota from Heathrow in addition to
indirect routes serviced by airlines including KLM,
Iberia, Air France and Tap Portugal, as well as a
plethora of new hotel and attraction openings. 

Two new Radisson Blu hotels in Colombia have been
announced, making this the brand’s first foray into
Latin America. The hotels will be in the Caribbean
coastal city of Santa Marta for 2017, and the resort
Caribbean island of San Andres opening in the first
quarter of 2016.
For more information visit www.colombia.travel

New routes from Tren Ecuador 
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New ways to sell Rio Carnival
PASSION BRAZIL is giving agents and operators two ways
of selling next year’s Rio Carnival, which begins on Friday
February 5, continuing through to the final Parade of
Champions on Saturday February 13. A choice of a five-
night or three-night package is offered in Rio de Janeiro,
with tickets to the event, local transfers and excursions to
Sugar Loaf Mountain by cable car. The five-day Carnival
Package leads in at US$3,340 (approximately £2,122) and
includes five-star breakfast accommodation, costumes for
participation in the opening parade, tickets for the
Sambadrome Stadium, private transfers throughout and
tours of Corcovado mountain and the Sugar Loaf tour with
English-speaking guides. A three-day package starts from
$1,372 (approximately £873) for five-star accommodation
or $712 (approximately £453) for three-star
accommodation and includes tickets for the final parade.
For details email info@passionbrazil.com or call Philip
Cooke on 01452-500663 or email philip@thedmg.co.uk

HOT TIPS FOR A HOT CONTINENT
by KATHRYN COLES, UK and Ireland sales manager, Tauck

Why South America?
It’s not every holiday destination that lives up to the claim
‘there’s something for everyone’, but South America does:
extraordinary landscapes, dramatic Andean mountains, vast
deserts, iconic rivers, cloud forests and fabulous beaches;
fascinating ancient cultures; world- famous heritage sites
and amazing wildlife. It’s a continent both grand and
diverse. 

Who’s going?
On my trip to Peru this year it was delightful to see
grandparents taking their grandchildren to see something
extraordinary together, as well as families opting for more
than the standard beach holiday. South America is changing
rapidly - for the better. Many of the larger cities have
become more tourist-friendly and safer, with English more
widely spoken, and the architectural sites are, increasingly,
better preserved. There’s also been a football effect, with
the 2014 World Cup in Brazil boosting European interest. 

When to go?
As a general rule the European winter is the best time to
visit, although much of the continent can be enjoyed at any
time of the year.  June to August is the high season in Peru,
Argentina and Chile. The shoulder seasons, April to May
and September to October, are good times to visit, with
fewer crowds. December through to March is an excellent
time to visit Patagonia – and of course there’s summertime
in Brazil (November to April), with the world-renowned
carnival in February. From next year British Airways is
offering direct flights to Costa Rica and Peru, making it
even easier for your clients to travel to these destinations. 

Where to go?
Having decided on the continent, now comes the difficult
part. Which of the 13 countries to visit? South America is an
ideal location to visit on an organised tour. This way you can
get a snapshot of the continent, as well as taking a closer
look at some of the highlights. For example, a tour that
includes Chile, Argentina and Brazil, will give a good insight
into the culture, landscapes and people, as will tours of
Peru or Costa Rica. If you’ve covered all the above, the next
trips should include Antarctica, Patagonia or Galapagos.
Finally, it is important to ask your clients the right questions
and tease out exactly what they are looking for. There are so
many ways to see South America and it’s too vast to
conquer in one trip.
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Bespoke Nordic luxury from Scandinavian Travel
CLOUDBERRY JOURNEYS is the latest addition to Scandinavian Travel’s portfolio.
Offering bespoke itineraries, the operator has put together a three-week Ultimate Cloudberry Journey through the heart

of Scandinavia. It offers clients the chance to experience the Scandinavian capitals of Helsinki, Stockholm and Oslo; the
wilderness of the Finnish Lakelands; the chance to take in the Arctic Circle cruising along the Norwegian fjords; and views
of the midnight sun in the Lofoten Islands before ending up in Bergen. 
For details call 020-7199 6013 or email enquiries@cloudberryjourneys.co.uk

'Wild Aurora' is an experience offered through Go Barefoot that
takes guests on an adventure under Norway's Northern Lights
with husky and reindeer sledding, a sea eagle safari on the
Lofoten Islands, plus an indigenous Sami experience on the
fringes of the Arctic Circle. For two passengers in a shared room,
staying on a half-board basis in four-star accommodation, prices
lead in at £1,999 per person between October and March,
including activities and transfers.

TRANSUN HAS unveiled its newest Arctic offering for winter
2015/16: a night at the new Davvi Igloo Experience which
opens in November. The igloos will be built from snow each
winter, giving clients the chance of an authentic experience
and will vary from a two-person ‘room’ complete with ice
bed, to a family-sized igloo for the whole family. 
The experience costs £120 per person and is available on

the operator’s three- or four-night Northern Lights breaks,
or seven-night Aurora Hunter breaks, which also include
husky sledding, snowmobiling and reindeer sleigh rides.
Package prices lead in at £749 including flights, transfers
and full-board accommodation, and departures are from a
range of UK airports between January and March. 
To book or for more information call 01865-265200 or visit
www.transun.co.uk/northern-lights   

Transun offers a night at Lapland’s new
Davvi Igloo Experience for 2015/16

EIGHT NEW hotels are now available in Reykjavik through
SuperBreak, bringing the total number of properties now
available through the operator to 22.
The new hotels include CenterHotel Plaza, CenterHotel

Skjaldbreid, CenterHotel Miogarour, CenterHotel
Thingholt, CenterHotel Arnarhvoll, Hotel Klettur, Hotel
Cabin and CenterHotel Klopp.
As an example of prices, a package in early November

costs from £284 per person including four nights at the
three-star CenterHotel Klopp Hotel and flights from
Luton.
All properties are fully commissionable to agents and

can be booked as accommodation-only or as part of a
flight inclusive package with full ATOL protection. 
Visit www.superbreak.com/agents for details 
or call 0190-443 6000.

Reykjavik boost from SuperBreak 
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Swedish for ‘A Home’, Ett Hem in Stockholm is riding the wave of a
new accommodation trend for this winter – Home-tels. Situated in
the embassy quarter of Ostermalm, the 12-bedroom property aims
to offer the luxury of a hotel with the privacy and comfort of a
home. There are no strict reservation times and guests have access
to complimentary bikes and the kitchen, where they can help
themselves to a drink from the bar by signing the hotel’s honesty
book. Rates start from 445 euros (approximately £325) including
breakfast.
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John reminisces about a
childhood visit to Denmark.

by John Guinn, holiday researcher

John Guinn runs Holiday Hut and has a weekly
travel show on internet radio station, Secklow
Sounds. He also contributes regularly to UK
Health Radio.

GUESTS CAN follow the
paths of the Vikings in a
host of itineraries offered
through Viking Cruises.
Following a route from

Stockholm to Bergen,
‘Viking Homelands’ is a
15-day exploration of
Scandinavia, with a blend
of northern continental
European cities, imperial
Russia and the fjords.
Prices start from £3,390
per person based on two
sharing and include
flights, all meals on
board, wine, beer and soft
drinks with lunch and
dinner, 11 excursions,
plus port charges and
taxes.
Starting in Norway, ‘Into

the Midnight’ Sun explores
the beauty of the North
Cape over a 15-day
journey that also stops to
take in Scotland’s
Shetland and Orkney
Islands, with an overnight
stay in Edinburgh before
pulling into port in
London. Prices start from
£4,690.
For clients looking for

an extended adventure,
‘Viking Empire’ is a 50-day
cruise from the
Scandinavian waters of
Stockholm to the
Byzantine city of Istanbul
with prices from £13,585. 
For more information visit
www.vikingcruises.co.uk
or call 0800-319 6660.

Viking Cruises promotes selection of
popular itineraries for agents to sell

I’m a bit of a hoarder. Well, more than a bit to be honest.This isn’t usually a problem, but at the moment I’m
putting things into storage in preparation for moving.
I didn’t realise that I had so much stuff. I definitely

wouldn’t make a good Buddhist; I get far too attached to
things.
One of the boxes I moved out of the attic contained my old

school books, and on top of those was a toy Native American
headband. No feather, just the headband - which I got from
LEGOLAND, Denmark, more than 30 years ago.
I remember that it was very cold and there was a bit of a

breeze. Walking from the car park to the theme park we
passed some camels. One was very unhappy about
something and was having a good old spit. He was obviously
very gifted at this as he managed to get a spit-bubble to float
off in the wind.
Unfortunately, I was too old for most of the attractions. I

really wanted to get a LEGOLAND driving licence, but I was
two years too old to take part. So I had to watch my sister
and her friend have a go. The Traffic School is still running -
it has been an activity since the park opened in 1968 and
millions of children have been awarded a driving licence.
Just not me, unfortunately.
I got the headband when panning for gold. I think that the

‘gold’ was bits of Lego and according to the website I would
have had my gold ‘melted down’ to make a gold coin. I don’t
seem to have my coin anymore, just the head band. So I’ll
have borrow a niece or nephew to go back and get another
one.
As well as keeping the activities I remember, LEGOLAND

is always updating. This year’s feature attraction is a Star
Wars X-wing Starfighter. With a wing span of 13-metres and
a height of three metres, it is the world’s biggest Lego
model, built from more than 5.3 million LEGO bricks.
The original LEGOLAND is in Billund, mainland Denmark. 

For more information visit www.legoland.dk
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TABER HOLIDAYS is promoting a
Norwegian Lapland escape this winter
with a 'Northern Lights Lodge And
Husky Safari' option from £1,670 per
person. 
Staying in Stengelsen Lodge, the

four-night tour features a full day dog
sledding with a new option to spend

the night in a wilderness tent and
enjoy a second day sledding. Guests
can also enjoy a Northern Lights hunt,
have the option to give ice-fishing a go
(or snow shoeing), and take dinner
and stay overnight in the Sorrisniva
Igloo Hotel. The price includes flights
from Heathrow to Alta, via Oslo,

transfers, half-board accommodation
and all activities, based on two
sharing. 
Departures are on Mondays and

Fridays from January 18 - April 6,
2016. 
For more information call 0127-487
5199 or visit www.taberhols.co.uk

Northern Lights Lodge and Husky Safari option from Taber Holidays
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WE’RE STILL SERVING UP OUR MOST POPULAR DISH!
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Staying at a Moderate, Deluxe or Deluxe Villa Resort?^

•  Book by 3 Nov 2015, for selected arrivals 1 Jan–30 Nov 2016**, and everyone in the  
party dines for FREE for the entire stay.

•  Disney Moderate Resort guests receive Disney Quick Service Dining Plan*.

•  Disney Deluxe Resort or selected Deluxe Villa Resort guests receive Disney Dining Plan*.

REMEMBER…

•   Bookings must be for five nights or more, and include Disney Park Tickets.

BOTH OFFERS COMBINABLE WITH

14 7PARK DAYS
FOR THE PRICE OF

DISNEY

†For arrivals on selected dates 1 Jan–30 Nov 2016.

†

*Full terms and conditions apply — see disneytravelagents.co.uk for details. ^Excludes Disney’s Grand Floridian Villas and Disney’s Polynesian Villas and Bungalows. **Excludes arrivals 16 Mar–2 Apr 2016. 

FREEFREE  I N  2 0 1 6

Disney Dining

DISNEYTRAVELAGENTS.CO.UK 

BOOK EARLY FOR THE BEST OFFER OF  THE YEAR!
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Step back in time with a 

visit to Dreamland Margate

IT'S BEEN a little over two months since the
relaunch of Dreamland, a vintage inspired
amusement park in Margate designed by
Wayne Hemingway.  
The 11-year campaign to bring back to life

one of Britain's most iconic seaside institutions
has been supported by The Dreamland Trust
and Thanet District Council with a funding
package of £18million, with the overall aim of
creating a unique vintage amusement park.
With Phase one now complete (offering 17

restored rides and attractions, as well as a roller
disco, pleasure gardens, restaurants, food
courts, sides shows and arcades), phases two to
four of the park's new future will follow in 2015-
2017. 
The Scenic Railway – the UK’s oldest roller

coaster – will reopen later this year and the
park will continue to evolve over the following
three years with the final phase scheduled to
begin in 2017.  
One of the park's many interesting attributes

is that more than 200 objects have been
restored and reimaged from its former glory
years in the 1980s; something that is evident as
you walk around the park, taking in information
on billboards and signs that highlight the
history behind each ride and attraction. 

Eddie Kemsley, CEO of Dreamland,
said: "The successful launch of
phase one is a testament of all
those involved in this
project and those
campaigners that
saved
Dreamland
for the

nation. Through
their hard work and the financial support we
have received we have transformed a once
derelict site back into the beating heart of
Margate. Without their hard work none of this
would have been possible. There is still much to
do and we look forward to welcoming our first
visitors and look forward to the park continuing
to develop.”
The 16-acre amusement park is home to

three listed structures and a collection of
heritage assets. Many of the rides are the last
remaining examples of their kind in the world,
from the 1950s Hurricane Jets, the original
Dreamland Gallopers, the Double Deckers and
the much loved Caterpillar; 1870s Grade II-
listed menagerie cages - the last of their kind in
the world, classic side shows, destination dining
and evocative spaces drawing on Dreamland's
legacy throughout the decades. 
The park has recently introduced an annual

membership scheme, designed to benefit both
frequent visitors and locals. 
Kemsley said: "Membership will give our

guests the opportunity to visit the park
frequently whilst ensuring exceptional value for
money. Members will the first to learn about
new rides, attractions and events, as well as
being invited to previews and member-only
events; all part of being our exclusive club."
Meanwhile, the attraction has lined up a

selection of special events, one of which is 'By
the Sea', which takes place on November 14
and offers a musical day out for visitors,
with FOALS named as the headline
set. 
For more information see
www.dreamland.co.uk 
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THEME’S LIKE A GOOD IDEA…There are theme parks, and
then there’s Europa-Park in southern Germany, which
stands out as the epitome of how the genre should be done,
and run, writes Paul Scudamore. It is long-established, still
family-owned and run, and feels like it. The concept, the
staff, the whole resort with its five themed hotels (including
the very stylish four-star New England-style Hotel Bell
Rock) and more roller-coasters than anywhere else in
Europe, plus in excess of 50 eating outlets comprising snack
bars and restaurants, make this destination somewhere that
individuals, couples and families or groups will thank travel
agents for recommending. Unlike some theme parks, there
is no arrival checking for food and drink in the bags of
visitors. Indeed, the park – as it is run by a family –
understands the needs of families, so it embraces the bring-
your-own philosophy and consequently there are picnic
areas throughout the vast site which has areas themed on
13 countries including, obviously, Germany, plus England,
France, Austria, Switzerland, Greece, Russia and Spain etc.
There are also several event, shows and entertainment
locations across the sprawling site, as well as a Children’s
World, Grimm’s Enchanted Forest, Adventure Land and
Minimoys Kingdom, as well as acre upon acre of manicured
landscaped gardens and grounds, a natural river flowing
through the park, and shops galore. This year the resort
marks its 40th birthday and remains open from 09.00-18.00
daily until November 8. Getting there is easy with flights, for
instance, from Stansted to nearby Baden-Baden with
Ryanair, and it is featured by several UK operators. Details
at www.europapark.de

Between October 30 and November 1, Drayton Manor Theme Park
will close its 65th anniversary season with a War of the Worlds
themed fireworks event. The display commences at 19:00 with a
host of rides remaining open until 21:00. For further information

visit www.draytonmanor.co.uk or call 0844-472 1960. 
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GULLIVER’S THEMEPARKS and
Resorts has opened a host of new
attractions and concepts across its UK
portfolio.
For young diggers a new ‘JCB Zone'

has opened at Matlock Bath giving
little builders a chance to climb on
board and get to grips with the
controls of a real JCB. The hands-on
attraction includes three working JCB
mini excavators alongside a ‘discovery
dig' area where junior JCB fans can
delve among the rubble scooped up in
a giant digger bucket for hidden gems
and fools' gold.
The newest addition to Warrington

is a 16-seater Crazy Train with a
different theme for each ride.
Meanwhile, the growing popularity

of camping and glamping breaks has
resulted in a surge in summer
bookings for the camping and
caravanning site at Milton Keynes.

Amongst the options
available at the site are
‘Camping Dens’, wooden
shelters set in a lightly
wooded area, sleeping up to
four with electric lights and
power as well as ten ‘Maxi
Glamping Tents’. These
safari-style tents can sleep
up to six, each with a double
bed, bunk bed and sofa bed
with a private ensuite shower,
toilet and kitchen.
Due to the increased

demand, work has
commenced on the next phase
of its accommodation offering
with plans to install luxury
family pine lodges, the first of
which will be available later
this year.
For further details visit
www.gulliversfun.co.uk

Gulliver’s meets demand with new additions across portfolio
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ITALY’S GARDALAND is offering fun
with a spooky twist as part of its
‘Magic Halloween’ event, which runs
from October 3 and on every weekend
of next month. 
The park will feature scenography,

offering magic live shows adapted to
the overall Halloween theme and,
when darkness falls, a frightening
parade.
The Gardaland Hotel will also ‘dress

up’ Halloween style, with decorations
designed to immerse guests into an
atmosphere of mystery from their very
arrival. On offer is a special package
that includes a night’s stay (inclusive
of buffet breakfast at the Wonder
Restaurant); a Sorcerer’s Apprentice
course dedicated to little guests;
scary afternoon snacks with
Prezzemolo; Horror Happy Hour at the

Relaxing Café; bon-bon times with
sweets and delicacies for children at
the café; and a buffet dinner with
drinks included.
Also available is the option to

request a ‘Scary Welcome’ setup
directly in-room with air-balloons,
decorations and sweets. 
October 31 will see a Halloween

Party unfold from 19:00 to midnight,
inviting zombies, ghosts,
sorceresses and monsters of all
kinds to dance the night away.
Tickets purchased online seven

days in advance of a visit are
discounted at a price of 29 euros
and, on October 3, those dressing
up as monsters can enter at a
discounted price of 10 euros.
Visit www.gardaland.it for more
details.

Fun and fear return with hotel packages at Italy’s Gardaland

SET TO OPEN for summer 2016 ‘Skull Island: Reign of Kong’ will be Universal Orlando Resort’s longest ride. To celebrate the return of
King Kong, Funway Holidays has put together a special package offering seven nights at the three-and-a-half-star Cabana Bay Beach
Resort including flights from Gatwick with Virgin Atlantic. Prices lead in at £739 per person including Universal’s three-park ticket for two
adults and two children for up to 14 consecutive days, based on travel on June 20, 2016. Visit www.funway4agents.co.uk for details.

PUY DU Fou has launched three new
features for 2015, including a new show.
The Lovers of Verdun is a 15-minute

show that sends audiences 100 years
back in time to the trenches of the First
World War for an immersive experience,
witnessing the exchange of letters
between a French soldier on the frontline
and his young lover at home. The resort
has also enhanced its night time shows

including The Organs of Fire, which takes
place on a lake and features giant water
jets, classical music, dancing ballerinas
and an organ that spits fire. The park also
became the world’s first to introduce
specially designed drones to enhance the
visitor experience. Taking place during
Cinéscénie, a two million euro investment
will see the sky transform into an
additional part of the set. 

Nicolas de Villiers, president of the
resort, said: “We aim to transport visitors
out of the 21st century into the past and
this technology is truly enabling us to
push the boundaries further.”
The park has achieved a record

number of visitors this season,
welcoming more than two million guests
with more expected before the seasons
end on September 27.

Record visitor numbers and new ‘Lovers of Verdun’ show from Puy Du Fou
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Shaun the Sheep Land to open in Sweden
Aardman and Skånes Djurpark have announced a new
partnership to bring the first international Shaun the Sheep
family attraction to Sweden. 
Shaun the Sheep Land will open in summer 2016 and is
budgeted to cost around £5million pounds. 
Based on the park’s six values - play, learn, share, explore,
magic and excitement – the experience will invite visitors
into Shaun’s world, all in 3D.  
Håkon Lund, chairman of Lund Gruppen, said: “Our vision
is to become the number one destination for families in
Sweden. We could not have found a better partner in Shaun
the Sheep and Aardman. They create stories that are
universal and without borders which has been an important
factor in partnering with them for this project in a location
close to Denmark, Germany, Norway and Eastern Europe.” 
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Attraction World highlights October
half-term rates at popular theme parks
ATTRACTION WORLD is promoting its range of discounted
rates to some of the UK’s top theme park attractions in time
for their Halloween offerings and the half-term holidays.
For bookings made before September 30, adults and

children can enjoy Howl’o’ween at Chessington World of
Adventures Resort for £29 between October 24 and November
1. Open late every night until 20:00, the park presents two new
attractions – the Curse of the Lost Tomb maze for braver souls
and Trick or Treat Wood for little explorers, as well as rides in
the dark and spooky animal shows.
Fright Night season kicks off this October at Thorpe Park

complete with a new circus themed scare maze called The Big
Top. Operating over the weekends, child and adult tickets can
be purchased before September 30 at £29 through the
company, offering a saving of £19.99, for dates between
October 24 and November 1. Tickets for Alton Towers’ annual
Scarefest can be purchased between these dates for £32 for
adults and £26 for children, as opposed to ‘Walk up’ rates
costing £50.40 and £45.60 respectively.
Outside of fireworks dates, a one-day pass at LEGOLAND

Windsor Resort’s Brick or Treat costs £32 for adults and £29
for kids, while at Lightwater Valley, a one-day ‘Added Value’
ticket, including a meal and one ride queue jump, is available
from £24 per adult and £17 per child over the final October
weekend.

InBrief
� Agents can now book a package with SuperBreak to Alton

Towers and add-on tickets to the new Enchanted Forest Tree
Top Quest. Prices are from £268 for a family of four staying at
the onsite Splash Landings Hotel on a bed-and-breakfast basis
including a two-day park ticket. The Tree Top Quests costs from
an additional £25 per person on top of the above package. Visit
www.superbreak.com/agents  

� Chessington World of Adventures Resort is unveiling new
Explorer Glamping accommodation available in May 2016.
Guests now have the chance to further immerse themselves in
nature with an overnight stay in one of the new family tents
available to book from October. Visit
www.chessington.com/glamping

� Summer 2016 will see the launch of Eleven Arches – an open-
air nightshow situated at Auckland Castle, County Durham.
Tickets will go on sale from October for the first series of
shows, which kick off in July 2016. The 90-minute show tells
the story of Britain from Roman times to post World War II, and
involves 1,000 volunteers. See www.elevenarches.org for
details. 

� Siam Park has opened a new waterslide called Singha. At more
than 240m in length, it features 14 changes of direction and a
water propulsion of 18m per second going down.

� Mack Rides is constructing China’s tallest roller coaster at Lewa
Happyworld. Dubbed ‘Lightning’ it will also feature the world’s
biggest loop. 

� 2015 has been the year of transformation at Cedar Point: The
Roller Coaster Capital of the World in the US’ Ohio with the
introduction of a new floorless roller coaster (Rougarou), a
refreshed hotel and a new group event facility. 

� Dubai has made the pipe dream ‘slip ‘n’ slide commute’ to work
a reality with the first urban 500m waterslide to be brought
into the middle of the city. The two lane slide will open in
Dubai this month, with people able to ride down the flume on
a giant rubber ring. 
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We asked our staff the
following question this week:

When you go into a
library what section do

you always make a
beeline for?

themeparks

Crossword:
Across: 1. HAVEN, 3. TAMAR, 5. CAPRICORN, 7. LHR, 8. OLLY MURS, 11. ANGELSEY, 15. ANT, 16. CANAVERAL, 18.
OMEGA, 19. HYDRA. 
Down:1. HAMLET, 2. NEPAL, 3. TUI, 4. RENO, 5. CROWN, 6. CFU, 9. ROYAL, 10. LATVIA, 12. GOA, 13. SARAH, 14.
ECHO, 17. VIA. 
Highlighted Word: HAWAII
Travagrams: Top: Trafalger   Bottom: Canary Island

Where Am I?: Sacre-Coeur

puzzlesolutions
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Golfers go on safari in Hersham, Surrey
HERSHAM GOLF Club in Surrey has added 18 holes of safari-themed
adventure golf to diversify its offering and make the destination more
family-friendly.
Safari Adventure Golf provides kids, teenagers and adults alike with a

series of putting challenges set against the backdrop of a host of typical
safari features that are linked by landscaped pathways and sound effects. 
Open from 09:00 until 22:00, a round of Adventure Golf costs £7 for

children between four and six years old and £8.50 for adults. Family
tickets start at £26. 
For details visit www.safariadventuregolf.com

Some-fin for the thrill seekers at SeaWorld Parks
SURFACING IN SUMMER 2016 is Mako, Orlando’s tallest, fastest and longest
rollercoaster opening at SeaWorld Orlando. 
The new coaster will be one of the world’s few true hypercoasters, a group

of roller coasters known for high speeds and steep drops and hills that
create a feeling of weightlessness. It will also be the centrepiece of a new
fully shark themed two-acre plaza, designed to make guests feel like they’re
under water with rides and educational experiences. 
Also new for 2016 is Bush Gardens Tampa’s family thrill ride, Cobra’s

Curse. Explorers on the spin coaster will come face-to-face with an 80ft
snake icon, trek over the park’s Serengeti Plain and discover the mysteries
of an Egyptian archaeological excavation.  
For further information visit www.seaworldparksagents.co.uk
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