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TRAVEL SECTOR giants are largely confident about the
future of the industry thanks to ancillary revenue
streams increasing in number and the evolution of
digital platforms, according to new insight from
Rentalcars Connect. 
The B2B ground transportation strand of Booking.com

canvassed the views of industry leaders as part of its Q1
Travel Pulse, and found that 88% felt optimistic about
the year ahead in travel. Some 70% of the respondents,
including airlines, travel agents, hotels and other travel
companies, expected the number of ancillary revenue
streams that they offer to increase over the coming year. 
The company’s managing director, Fraser Ellacott,

said: “The travel industry is thriving, and ancillary
revenue streams have become a key enabler of this
success. Offering additional services during the booking
process is becoming more popular, as it provides a

seamless transition between online and offline activity,
whether that’s before, during, or after a trip.” 
The results also suggested that advances in technology

are, at least in part, a driver for this optimism. Around 58%
of respondents stated that they expect driverless vehicles to
bring opportunities to their business, while the majority
also said that personalisation and mobile optimisation
would be one of the most important contributing factors to
the success of their digital platforms. 
Fraser said: “The results of our Travel Pulse show

travel businesses striving to provide a service that is as
comprehensive as possible, with a ‘one-stop shop’
culture bringing the entire travel experience under one
roof in many cases. Businesses in this industry have a
clear understanding that customers are increasingly
looking for convenience and personalisation, and are
utilising innovative technology to meet this demand.”

GOLD MEDAL ventured Down Under on a recent fam trip to Melbourne and Sydney. Pictured on a Sydney Harbour Bridge climb are, from the
left (back row): Brodie Kerrison, Polka Dot Travel; Louisa Jackson, Gold Medal and Travel 2; Alice Schofield and Georgina Atherton, Gold
Medal; Nic Cooper, Visit Victoria; and Paul Cooper, Sydney-Melbourne Touring; with (bottom row) Beau Smith, Midcounties Co-op Travel;
Gemma Hackney, Michael Carter Travel; Elaine Price, Spears Travel; Debbie Newman, Travel Lab; Angela Morris, Thomas Cook; Karen
Henderson, Peter Goord Travel; Claire Morgan, Tailormade Travel; and Anthony Jiang, Sydney-Melbourne Touring. 
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VISITORS TO Asia’s most vibrant cities can take
advantage of a new range of specially combined
sightseeing packages launched by isango! 
The new sightseeing packages have been created so

visitors only book once to see all the city’s must-see
highlights at value prices. The choice includes Japan’s
third largest city of Osaka, Vietnam’s harbour-front city
of Ho Chi Minh and Malaysia’s historic and picturesque
island of Penang.
A newly featured two-day package in the Japanese city of

Osaka offers the opportunity to see its attractions, nightlife
and shopping districts. The excursion package includes a
two-day hop-on, hop-off bus tour to see Osaka Castle,
Namba Parks, Shinsekai, Shitennoji temple and
Nippombashi district, a scenic cruise of the city’s
waterways as well as a subway city pass for the day. The
new package is priced from £19 per person.
A four-day saver combination offers a hop-on, hop-off tour

covering the Ben Thanh market, the zoo, the History Museum
and the Notre Dame cathedral. Also included is a cruise to see
the city’s orchard garden and a tour of the Mekong Delta tour,
with prices leading in at £56.
For those with less time, a three-day combination of a Ho

Chi Minh city bus tour and either the Cu Chi Tunnels tour
(from £31) or the Mekong Delta tour (from £36) is available.
Alternatively, for a different way to explore the city by

night, the company's Vespa Tour and Saigon River
Dinner Cruise is a popular choice for both leisure and
business travellers. 
To sign up, agents should register their interest by

sending an email to agents@isango.com.
For more information see isango.com

Brochure launch from Grand 
American Adventures 
GRAND AMERICAN Adventures has
launched a brochure dedicated to its
new collection of In-Depth
experiences. The new tour collection
showcases seven tours of North
America - each just one-week long
- that are ideal for experience-
seeking, time poor travellers. 
Although much shorter than the

existing portfolio, the tours offer a higher element of
luxury, extra inclusions, accommodation in upscale boutique
lodges, ranches or ‘under the stars’ in yurts or cabins, and
more time in locations to delve deeper still into some of the
most extraordinary natural wonders of North America.  
The collection includes the canyons in the Wild West,

Yosemite National Park, Lake Tahoe, Yellowstone National Park,
Grand Teton National Park, the Appalachian Trail and Alaska. 
The company’s managing director, Richard Hanson, said: “In

response to consumers seeking richer, life fulfilling
experiences over a shorter duration, we reviewed our current
offering to pick key locations that we know our clients would
really enjoy immersing themselves in. We are delighted to offer
these premium new products to incredible places, whilst still
demonstrating the ‘real adventure’ concept for which Grand
American Adventures is known.” 
As an example, prices for a six-day Canyon Country In-Depth

lead in at £2,539 per person. 
The operator has also announced new opening hours and

with immediate effect, the sales line will be open from Monday
to Friday 09:00-12:00 and 10:00-16:00 on Saturdays. 
To book or for more information call 0333-003 8245 or visit
grandamericanadventures.com 
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PREMIER PICK…Premier Holidays has released a selection of exclusive tailor-made packages to Thailand to
help agents secure high-value bookings. They showcase a variety of holiday options and target specific types
of clients by combining city and beach breaks, island-hopping and cultural holidays to Northern Thailand
and Elephant Hills jungle camp in Khao Sok National Park. Tactical deals start from £1,299 per adult and
£595 per child for a 13-night family city and beach holiday to Bangkok and Khao Lak. Agents booking the
packages by the end of June can earn  between £25-£150 in shopping vouchers. Pictured is agent Lisa
Lightly (left) from East of England Coop in Tiptree with the operator’s Carly Charteris. For details see
trade.premierholidays.co.uk or call 0844-493 7444.

DFDS charters new ship
for English Channel 

in 2021
EVERY YEAR, five million
passengers, one million
cars and 1.2 million trucks
travel between Dover –
Calais and Dover –
Dunkerque on DFDS’
ferries. And to
continuously meet the
customers’ demands, the
ferry company has decided
to deploy a new ship
specially designed for the
services in the Channel
from 2021. 
It will be highly efficient

and environmentally-
friendly with an expected
reduction in oil
consumption of around
25% compared to current
ferries. It will be able to
carry 3,100 lane metres of
cargo and 1,000
passengers. 

    
     

   
A

 

isango! launches flexible sightseeing
packages across Asia’s cities
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La Manga Club puts the 'Spa-in' Spain this spring
SPAIN'S LA Manga Club is offering a range of new treatments for guests to indulge
in this spring. 

Spa lovers seeking the chance to unwind can make the most of new offers when
staying at the resort’s five-star Hotel Principe Felipe or four-star Las Lomas Village, with
packages starting from 99 euros per room, per night.

Among the extensive list of treatments on offer at the resort's 2,000sq.m Wellness Centre is
LPG’s luxurious age-defying facial therapy, which minimises wrinkles, large pores and
redness while also ensuring facial hydration levels are immediately replenished.

An upgraded selection of bespoke facial products is also available, with a wide variety
of products from respected industry leaders Medik8 being used in some of the
treatments, as well as a number of ancient Oriental therapies.

In between luxury pampering sessions, guests can use the Fitness Centre, while the
Wellness Centre’s ‘water zone' – featuring two heated pools, hydro massage beds, a
swan-neck fountain, steam bath and cold tub – is also available for guests to use. 

Each treatment comes complete with a ‘tailored to you’ experience which is fronted by
a leading health expert. One-night spa breaks are available to book at Las Lomas Village
from 99 euros per room, per night, based on two people sharing and including breakfast. 
For more information visit lamangaclub.com
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EUROSTAR IS now offering customers
access to an exclusive range of hand-picked
hotels with special rates when booked
together with travel. 

The new hotel collection has been
curated by the company to provide
travellers with a selection of high quality
city-centre hotels across all price-points,
grouped in different themes to make
booking the ideal trip quick and easy.  

Designed to offer leisure passengers a
more streamlined experience when booking
their trip, customers will also soon be able to
tailor their entire trip by theme. From culture
and cuisine to relaxation, celebration, budget
and family, travellers will select their preferred
options at the point of booking, helping them
to choose the ultimate hotel and journey
options suited to their specific need.

Roberto Abbondio, the company's
managing director of New Digital Business,
said: “We’ve created the new platform to
engage with our passengers on more than
just their journey, bringing our destinations
to life with a range of accommodation and

experiences that can be selected to suit their
individual needs, to create the ideal trip.

"The first step is by offering quality
places to stay, and then we will be forging
long term partnerships with the best our
cities have to offer, from the top attractions
to more bespoke ‘bijou’ adventures. With
the majority of our colleagues living in our
key destinations, we know them intimately,
and look forward to opening them up in a
whole new way to those that travel with us.”
For details see eurostar.com/uk-
en/packages

Discover Japan by
sea with MSC

MSC CRUISES is offering
travel seekers the
opportunity to discover four
Japanese cities in nine days
in a once-in-a-lifetime
cruise itinerary – departing
in August. 
MSC Splendida, one of the

line's modern and elegant
ships, will sail on August 2
calling at the Japanese cities
of Yokohama, Muroran,
Aomori and Sendai. Guests
will also be treated to a call
in the oriental Russian city
of Vladivostok.
The cruise has been

timed to coincide with the
cultural event of Aomori
Nebuta Matsuri; the
colourful ‘fire festival’ is
celebrated across Japan,
attracting millions of visitors
each year. Evenings come
alive as large illuminated
lanterns, constructed from
coloured rice-paper
displaying huge images of
demons, warriors, and
horses, are pulled through
the streets by groups of
local people. Supporting
them is the rhythmic beat
of large Taiko drums, a
cacophony of bells, flutes
and hundreds of dancers
that flood the lively streets.
Guests can book on a
dedicated shore excursion
in Aomori to experience
the event.
For more details see
msccruises.co.uk

New hand-picked hotel collection from Eurostar 
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NEWS BITES
� THE EXCLUSIVE first sailing of the new-look Independence of

the Seas, will see celebrity Mark Wright hosting this year’s Royal
Caribbean Trade Awards, which recognise the hard work of
agent partners across the UK & Ireland. The two-night
inaugural sailing from Southampton takes place on May 13.
Details at myclubroyal.co.uk

� TUI HAS opened a new holiday store in Liverpool Shopping Park,
fitted with the latest digital facilities. It includes interactive
touch screens showcasing in-depth information on exotic
destinations and inspirational videos of resorts and hotels. 

� THE SECOND annual everywoman in Travel Awards is now open
for nominations. Entries are free and are open until June 11 and
the winners will be announced at an awards ceremony at the
East Wintergarden, London on November 14. To nominate, visit
everywoman.com/travel-awards  

� AVIS CAR Rental has announced its return to the Japanese
market with the opening of its flagship location at Chitose
International Airport on Hokkaidō Island. The opening is the
first of several planned this year, with locations at Fukuoka
International Airport, Narita International Airport and
Kagoshima International Airport, scheduled for the summer. 

newsbulletin
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Up to half price savings across selection of room types this summer from WLH 
WARNER LEISURE Hotels is offering savings of up to 50% available across thousands of room types during the
sunny summer months. 

An additional £40 saving is being offered on selected room types on breaks between now and August, along
with low deposits of £35 per person, no single supplement on selected breaks and savings of up to £20 per
person on seven-night breaks.

The company will bring out the bunting to celebrate the many exciting events of the summer. Individual properties
will host their own events including outdoor pool parties and summer garden festivals with lawn games and egg and
spoon races at Sinah Warren; guided summer strolls of the Suffolk landscape available at Gunton Hall; and Lakeside
will offer a good old-fashioned knees-up in its Village Green twice a week.

Other events that properties across the portfolio will celebrate include the Royal wedding on May 19, Royal Ascot
from June 20-24, Tour de France on July 7-29, FIFA World Cup from June 14-July 15 and Wimbledon from July 2-15. 

A three-night stay at Norton Grange Coastal Village, Isle of Wight arriving on June 15 starts from £165 per person
including the Simply Dine package.

Singapore Airlines & SilkAir sign
codeshare agreement with Fiji Airways 
SINGAPORE AIRLINES, SilkAir and Fiji Airways have
announced the signing of a codeshare agreement that will
provide more convenient connections for customers travelling
to Fiji from ten destinations in Asia and Europe through the
Singapore hub.

Under the agreement, Singapore Airlines and SilkAir
customers can access Fiji Airways’ non-stop flights between
Singapore and Nadi, including the airline’s third weekly
seasonal service that was launched last month. 

Customers can also travel on codeshare flights between
Nadi and three domestic destinations, including the Fijian
capital Suva, Labasa and Savusavu.

In turn, Fiji Airways customers will be able to access
Singapore Airlines and SilkAir-operated flights to destinations
in, China, Germany, Japan, South Korea, Thailand and the UK.

Tan Kai Ping, Singapore Airlines' senior vice president of
marketing planning, said: “This is another example of how we
are continuously looking to expand our reach to provide our
customers with more travel options.”

Andre Viljoen, Fiji Airways’ MD and CEO, said: “We’re
pleased to sign this codeshare agreement with Singapore
Airlines and SilkAir, which leverages the airline group’s
impressive global distribution network and significantly grows
our footprint across Asia and Europe, with some of these cities
appearing on the Fiji Airways network for the very first time.
We are confident that this codeshare agreement will allow
more international travellers to experience the beauty of Fiji
and the wider South Pacific region."
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Roma Experience introduces VR tour 
A NEW virtual reality tour will allow travellers to walk through
ancient Rome in summer 2018. 
Rome tour specialists, Roma Experience, has launched its

new 3D ‘Virtual Tour of Rome Ancient City’. The immersive new
tour will allow participants to walk through the Roman and
Imperial Forum, visit the Circus Maximus and the Barracks of
the Gladiators and experience Rome as it was 2,000 years ago.
The virtual reality tour has been designed in collaboration

with experienced archaeologists and tour guides in the city who
have provided the company with an accurate insight into
recreating ancient Rome, while a team of developers and
graphic designers have brought the city to life.
The immersive walking tour follows a carefully designed

itinerary, stopping at Rome’s most impressive and inspirational
spots and recreating the ancient setting.
Viewpoints throughout the route include the Colosseum, both

interior and exterior, the Roman Forum, Circus Maximum,
Nero’s House, Arch of Constantine and more. The tour is led by
an expert tour guide who will enlighten participants on the
history of the ancient city while they take in the sights.
The operator's marketing manager, Davide Bolognesi, said:

"We are incredibly excited to be launching our first virtual
walking tour of Rome at the end of April. It has been thrilling to
be at the forefront of utilising this evolving technology in the
travel industry and we are honoured to be able to provide our
clients with this unique and wonderful travel experience. At
Roma Experience we are enthusiastic to keep abreast of new
developments within the industry and we are continually
looking for new and exciting ways to provide our clients with
the best experiences.”
The tour leads in at 79 euros per person. 

newsbulletin

•   NEW: £150 shopping vouchers, ship visits and
more to be won with Ponant Yacht Cruises &
Expeditions. 

•   Up to £100 gift card vouchers to be won with
Excite Holidays.

•   Win a seven-night stay for two people at the 
TRS Yucatan, Riviera Maya in Mexico 

•   Win Eurostar tickets to Amsterdam and
bottles of Gin!

Visit travelbulletin.co.uk for details on
the above websclusives.

travelbulletin.co.uk
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SUPER BREAK is offering a series of
week long holidays to Madeira this
autumn, using direct whole plane
charter flights from six regional airports. 

The new packages provide agents
with something unique to sell from
their local airports, where direct
flights are currently not available.  

Seven-day ‘Madeira: Funchal &
Island Experience’ packages depart on
Fridays from October 12 to November
16, with prices staring from £799 per
person. Each package includes direct
flights, accommodation in a choice of
eight Funchal hotels, 20kg luggage,
transfers and two full-day excursions.
One departure is featured from each of
the following airports: Humberside,
Bournemouth, Norwich, Cardiff, Exeter
and Durham Tees Valley.

Each package also includes two
excursions (worth up to £110 per person)
to ensure customers get the most out of
their trip. They are the ‘Funchal City
Sightseeing Ticket’ the 24-hour hop-on-
hop-off open top bus tour and a full
day ‘Panoramic Island Tour’ with a
guide, which aims to show off the best
of the island in one day.

A range of other optional
experiences can be added such as the
chance to go in search of dolphins on
a catamaran trip, walking tours and a
trip into Nuns Valley.
For more information or to book call
01904-436000 or visit
superbreak.com/agents
(Portugal & Madeira – page 20)

Set sail for Eklectica with Red Funnel
TICKETS FOR the Isle of Wight’s Eklectica music festival are
now on sale via Red Funnel, along with an early bird ferry offer. 

Taking place at Robin Hill Country Park from September
7-9, the line-up announced to date includes The Fratellis,
Pixie Lott, Toploader, Scouting For Girls, The Noisettes, The
Hoosiers, Reggie Yates (DJ set), Tinchy Stryder and more.

The go-to festival for an escapist weekend full of chart-
topping acts and wellbeing activities, Eklectica is also
committed to championing newcomers in the music
industry and will welcome artists including The Wolf Club,
The Isle of Wight’s own Nakamarra and blues-rock guitarist
Kris Barrass.  

Eklectica is also providing an opportunity to showcase
the region’s local independent food and retail outlets, from
quirky stalls such as hand-made, small-batch Mermaid
Gin, to the Isle of Wight Ice Cream Company.

Day tickets are available for £30 for adults (£25 for ten-17
years and free for children up to nine years old), whilst
weekend tickets start from £60 for adults, with camping
options available and free on-site parking (must be
reserved in advance).

As well as being an official Eklectica ticket agent, for a
limited time only Red Funnel is offering a 25% early bird
ferry discount for festival goers, available for private vehicle
travel on its Southampton-East Cowes route between
September 6 and 11. In addition, for those not opting to
camp, Red Funnel Holidays offers a range of
accommodation options on the Isle of Wight.
For more information see redfunnel.co.uk/eklectica
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QUIDS IN…Steve Pattenden of Double S Travel, Luton, scooped £50 in
Love2Shop vouchers following TIPTO and Great Rail Journeys’ joint
March Incentive, where agents had to make a successful booking with
one of the three GRJ brands – Great Rail journeys, Rail Discoveries or
GRJ Independent. Pictured with Steve is Claire Webb of GRJ. 

Voglr launches to offer one thousand properties on video search engine
VOGLR.COM HAS officially launched, showcasing more than 1,000 hotel promotional videos on the new video search
engine. Travel agents around the globe can now add the platform to their own websites in the form of a white label or
branded pop up window.

The video search engine focuses on showcasing luxury hotels, resorts and destinations from around the world, with
technology that enables travel agents to offer a true virtual journey to their clients. 

Hotels and destinations can also access Voglr to create a commercial account, through which to upload their
promotional videos. A variety of advertising options allow for tailored promotional solutions at various price points, and
the platform allows users to display contact information in a directory listing, secure prime placement for a video with
Voglr Choice, or circulate news and offers to a database of agents.

Madeira charter programme from Super Break offers week-long getaways
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THRILL SEEKER...Debra Francis from ChartwellTravel and Barbara Charlton from The Sussex TravelCompany recently won a set of prizes from EuropaPark in Germany as a result of her entry online withTravel Bulletin in March. Pictured is Barbara, readyto take on the thrill rides. 

AGENT TRAINING
�  The Global Travel Group is
celebrating the roll out of its
Webinar Wednesday programme of
training. Trade partners who have
delivered webinars include
hurtigruten, Intrepid, accor
hotels, emirates and Great Rail
Journeys. The training webinars
are an opportunity to hear about
new developments, the latest deals
and to have questions answered by
the product experts. all webinars
are made available on the
consortium’s horizon intranet for
agents that aren’t able to watch
live, as well as for agents that
want a quick refresher on the
products and selling tips
discussed in each session. For
details see globaltravelgroup.com
or call 0844-826 4567.

�  InGhams has added eight new
modules to its bespoke online
training portal, The academy. They
include lapland: santa breaks  and
Inghams lapland; lakes &
mountains: Family lakes &
mountains; ski: skiing in
switzerland, austria, France and
Italy and  ski Packs and extras.
agents who complete five or more
of the new modules will be
automatically entered into a
monthly prize draw, which will run
until the end of september. Prizes
range from a spa day voucher or
amazon echo to a free holiday for
two. For details see
https://learning.inghams.co.uk 

agentbulletin
AGENT 0ffer

booking incentive

ATTRACTION WORLD has launched an exclusive offer
for Katmandu Park in Mallorca. Agents booking before
May 31, for travel at any time this year, can pass on

savings of up to 35% with the company's 'Adults at Kids
prices' offer. Best selling tickets ‘the Mega Passport’
and the ‘VIP Unlimited Passport’ are both currently

selling at £20, offering a saving of 35% off the gate rate.

THE GAMBIA Experience has launched its largest
brochure to date and is offering agents the chance to
win a weekly prize for bookings made up to June 30.
Agents will automatically be entered into the prize
draw, held every Friday. Prizes up to the value of
£100 include designer sunglasses, Ticketmaster and

Amazon vouchers, cinema tickets, a suitcase and more. 
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Industry
Insight by...

The sun might not be shining at home, but it's tempting visitors to other far-flung
destinations says ANDY STARK, managing director of The Global Travel Group 

SUMMER TEASED the country last month with four
days of high temperatures and glorious sunshine,
only to disappear as quickly as it arrived. The

smell of barbecues hung in the air, as some of us
turned a lighter shade of post-box red, and got a little
over excited to finally say goodbye to winter. Summer
always seems to take the country by surprise, and in
the rush to make the most of the sunshine, it can
seem that the world goes a little bit mad. Over on the
high street though, travel agents kept calm and
capitalised on the mini heat wave.

That tantalising taste of summer quickly focuses
attention on where to get a more reliable dose of
summer sunshine than the UK has to offer and the
travel industry has been doing a cracking job of
capitalising on our sun-seeking tendencies this year.

The weather that had us reaching for the sun-cream
and flip flops was thanks to warm air coming up from
Africa (or so I have been assured by our office’s
resident meteorological expert). It got me thinking
about North Africa and some of the great holidays I’ve
had there. The news over the past few weeks that
holidaymakers are starting to return to Egypt and
Tunisia has been very heartening. They are beautiful
countries with fantastic hotels and tourist facilities,
incredibly welcoming people and a great choice for a
family holiday. The tourist industries in Egypt and
Tunisia were impacted as a result of utterly horrible
circumstances, so to see visitors making their way
back this year is very encouraging. Here at The Global
Travel Group our members have seen double digit

growth into these destinations this year. Their
knowledge and passion for these destinations that they
know and love is infectious.

Another destination that is gaining more momentum
again after a turbulent couple of years is Turkey. The
package holiday still reigns supreme in Turkey and it is
a great option for families looking for a memorable and
hassle-free holiday. With the rise of accommodation
only sites like Airbnb and holidaymakers booking
individual travel components themselves, the package
holiday has been unfairly painted as outdated by some.
The package holiday is a great time-saver, money-
saver and worry-saver. 

Travel agents are skilled professionals with a
wealth of knowledge and personal travel experience.
I know from The Global Travel Group’s perspective,
our members pride themselves on the advice and
the high level of  customer service that they offer to
their customers.

Package holidays make booking simple; agents are
able to offer added value that customers just can’t get
if they were to book all the elements individually. This
is thanks to the relationships and partnerships that we
nurture with our suppliers to get the very best deals for
our membership. Those packages cover everything –
travel, accommodation, food – meaning holidaymakers
only have to get themselves to the airport for a hassle-
free holiday in the sun. So while I keep one eye on the
window for a return of summer behind the clouds, I’ll
be thinking about where to head to next for another
dose of sunshine, sand, and relaxation.

bulletinbriefing
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Where Am I?

Called the ‘Oasis of America’ this small lagoon was once a
popular beauty spa for wealthy Lima residents. These days
travellers mostly enjoy exploring the surrounding sand dunes

by dune buggy or sandboarding.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, May 10th. Solution and new puzzle will

appear next week.

The winner for 13th April is Kay Willis, Newells Travel 

in Cornwall.

April 13th Solution: A=1    B=6    C=8    D=9

Number: 017

Across 
1. Part of Wyndham, ___ Villa Holidays (5)
4. Capital of Peru (4)
7. Highest mountain in Britain, Ben ___ (5)
8. Currency of Romania (3)
9. Facebook multi-billionaire, ___ Zuckerberg (4)
10. Menaggio is a popular resort on this lake (4)
13. Flows through Tuscany (4)
14. City in Galicia (4)
16. Australian state, initially (3)
18. The UK's most southerly city (5)
19. Sea bordering Israel and Jordan (4)
20. This city was once the capital of Japan (5)

Down 
1. He hosts BBC's Eggheads (6,4)
2. One of the Balearic islands (7)
3. Capital of Fiji (4)
4. Popular European city break destination (6)
5. Melbourne international airport code (3)
6. San Juan is the capital (6,4)
11. South American river (7)
12. Major US airline (6)
15. Capital of Greenland (4)
17. Scenic Valley between England and Wales,

sounds like a letter (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

01
7

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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New Oman tour from G Adventures 
G ADVENTURES has added an eight-day Highlights of Oman
option to its portfolio, which travels roundtrip from Muscat with
departures starting in October. 
Priced at £1,499 per person (excluding flights), the tour

will show travellers the highlights of Oman, including
Muscat’s Grand Mosque, Bait Al Zubair Museum and
historic Muttrah souk, swimming in the turquoise waters of
the Bimmah Sinkhole - which measures 40m across and is
20m deep - and a visit to the oasis and natural pools
nestled in the East Hajar mountains.
Nature lovers can also enjoy a visit to the Ras Al Jinz turtle

sanctuary, the nesting home of the endangered green turtle
(Cheloniamydas), to witness the nesting process on the beaches. 
Travellers then head to an Omani Bedouin Desert Camp

for a traditional meal and to spend the night camping
underneath the stars.
History enthusiasts can visit Jabrin castle in Ibra, built in

1675 as a centre for astrology, law and medicine, and the
historic fortress of Bahla, with parts dating back to 500 BC.
Travellers will also have the opportunity to experience local life
with a visit to the early morning cattle market in Nizwá, where
locals buy and trade livestock directly from the herders. 
The tour includes a visit to the Mud Houses of Misfat Al

Abriyeen – an authentic Omani village built into the
mountainside of the Al Hamra region where homes are
constructed using rocks and plastered with mud, causing them
to merge into the mountainous backdrop.
Finally, travellers will discover the ‘Grand Canyon of Oman’,

Wadi Nakhr, before heading back to Muscat.
For more information see gadventures.com 

Up to 60% savings with the Dubai Pass  
DUBAI TOURISM is launching a new way for visitors to
enjoy the city’s range of attractions, experiences and
tours at reduced rates. 
Dubai Pass, an all-inclusive pre-paid card, grants

cash-free access to 33 key events and venues across
Dubai, making it an ideal way for tourists to explore the
city’s world-class destination proposition. 
The pass offers ‘Select’ and ‘Unlimited’ packages, with a

specially-curated list of popular attractions and
experiences. These include Burj Khalifa, Dubai Parks and
Resorts, IMG Worlds of Adventure, Wild Wadi Waterpark, Ski
Dubai, Desert Safari Tours and more. 
With every purchase, visitors will also receive a 50%

discount on tickets to La Perle – the city’s live
entertainment show with acrobatics and aerial stunts –
by presenting their Dubai Pass when buying a ticket to
the show. 
The ‘Select’ package is priced at around £77 and

allows card users to enjoy a range of attractions – one
from each of the three-tiered attraction pools providing
savings of up to 50%. The pass is valid over seven
consecutive days, beginning with the first day of use.
Meanwhile, the ‘Unlimited’ package is available for
approximately £175 and offers savings of up to 60%.
Users can choose unlimited events and activities, and
the pass is valid for three days.
The pass will be available to redeem from May 16 and

can be bought online at dubaipass.ae
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DESTINATION DEVELOPER Miral has announced that the Warner Bros. World Abu Dhabi indoor theme park will open its doors to the public
on July 25. When Warner Bros. World Abu Dhabi opens this summer on Yas Island, it will feature six immersive lands including DC’s
Metropolis and Gotham City, as well as Cartoon Junction, Bedrock, Dynamite Gulch (pictured) and Warner Bros. Plaza. Tickets are
available from wbworld.com
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A NEWLY opened hotel, Zabeel House MINI by Jumeirah, has redefined the Dubai hotel scene with its
‘upscale casual’ offering. Located in Al Seef, the new neighbourhood on the south bank of Dubai Creek,
the hotel’s focus is on creating a playful guest experience that is friendly to the bank balance;
stripping back the non-essentials and instead encouraging guests to explore all that the vibrant city
has to offer. ‘Pocket Rooms’ start from £47 and include pop-art maps of Dubai on the ceilings, an open
rail instead of a wardrobe, a ‘suite-pad’ iPad that controls the flatscreen TV and provides an A-Z of
Dubai’s attractions and a SMEG mini fridge and Nespresso machine. The hotel also offers free bike
hire and use of a plunge pool, sunbathing area and gym. The £47 rate is available if booked by June 14
for stays until the end of September. See zabeelhouse.com

GREAT RAIL Journeys is offering a 13-day Middle-Eastern
adventure that discovers the remnants of the ancient
Persian Empire. 
Leading in at £3,945 per person, the itinerary takes in

bustling bazaars to dessert cities and various UNESCO
sites including Persepolis, Fin Garden, Chehel Sotoun
Palace and Naqsh-e Jahan Square.
Julian Appleyard, the company’s commercial director, said

"Many tourists shy away from venturing into the Middle East,
but this area has some fascinating history and culture. Iran is

one of my favourite destinations as it is a country that offers so
much more than anyone expects. 
“With lots of UNESCO sites it is home to many of the world's

lesser-known treasures. For example, the UNESCO Fin Garden
is the oldest public garden in Iran and is more than 420 years
old. The garden was built to represent paradise and with
beautiful azure pools, stunning Persian architecture and
ancient cedar trees it really is a paradise."
The tour departs on September 8.

For more information see greatrail.com or call 0800-240 4470. 

Middle East debut from ME by Meliá sees plans for new Dubai property
ME BY Meliá has announced its debut property in the Middle East with the launch of ME Dubai at the end of this year. 
Designed by late architect, Zaha Hadid, ME Dubai is set to become a legacy hotel; it is the only hotel project where

Hadid personally designed all of the interiors and exteriors, showcasing her vision of ‘interconnectedness’. 
ME Dubai will take residence in the 95-metre high Opus building, which is the newest architectural icon in the Dubai

skyline. Situated in the heart of the upcoming Burj Khalifa district in Downtown Dubai, The Opus building is managed by
leading Middle East real estate developer, Omniyat.
The new hotel will offer 93 rooms and suites across 19 floors, an ultra-luxurious ‘Suite ME’, as well as 98 serviced

apartments, along with 15 restaurants, including ROKA, the contemporary Japanese robatayaki restaurant. 
Gabriel Escarrer, Meliá Hotels International’s vice chairman and CEO, said: “Dubai is a fascinating, exciting city,

known for its progressive feats of design; all of which are characteristics that resonate with ME by Meliá hotels and the
high standards we offer our guests.  
“We’re confident that our unwavering commitment to exemplary service, coupled with Zada Hadid’s remarkable

design and ROKA’s sumptuous cuisine will make for an unparalleled experience for our guests in Dubai.”
For more information see mebymelia.com  

13-day ancient Persian Empire tour from £3,945 with Great Rail Journeys

Extraordinary Pass 
from Etihad 

ETIHAD AIRWAYS has
teamed up with some of Abu
Dhabi’s best attractions,
restaurants, spas and
beaches to offer the Abu
Dhabi Extraordinary Pass to
its customers. 
By simply showing a

boarding pass at
participating retailers
visitors can receive
discounts on attractions
that include Ferrari World
Abu Dhabi, Observation
Deck at 300 and Yas Marina
Circuit, among others. 
For further information see
etihad.com/abudhabipass

middleeast
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New shuttle service for RAKTDA set to open this year
RAS AL Khaimah Tourism Development Authority (RAKTDA) is set to launch a luxury
shuttle that will offer a daily transfer for visitors and residents from DXB Airport to Ras Al
Khaimah by the end of this year. 
The new service supports RAKTDA’s aim of welcoming one million visitors by the end of

2018 and will take customers from DXB airport – Terminal 1 and 3 and drop them at all the
main hotels in Ras Al Khaimah. 
Wi-Fi, water bottles and maps will be available on board or visitors and residents can sit

back and enjoy the scenic route and desert views.  
For details see rakshuttle.com 
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RCI announces new
sailings from Dubai

ROYAL CARIBBEAN
International has
announced that Dubai will
be the new home of Jewel
of the Seas from December
2019 to March 2020.  
Returning to the region

after a two-year break, the
cruise line will offer
holiday experiences across
the Middle East, with two
different seven-night
Arabian Gulf itineraries to
choose from. 
The two new itineraries,

which are now available to
book, will include maiden
calls to Sir Bani Yas, Doha
and Bahrain.
Jewel of the Seas will be

repositioning from Rome,
her Mediterranean home of
ten years, to Dubai on a 16-
night Suez Canal cruise
from November 30 to
December 16. Once in the
Middle East, the new
‘butterfly’ itineraries will
give guests the chance to
soak up the sights of the
Middle East. The first of
the sailings will call at
Khasab (Oman), Muscat
(Oman), Sir Bani Yas
(UAE) and Abu Dhabi, and
the second at Bahrain,
Doha (Qatar), Sir Bani Yas
(UAE) and Abu Dhabi.
For more information see
royalcaribbean.co.uk

� GOLD MEDAL is offering three nights at the five-star Burj Al Arab for £2,188, staying in a one
bedroom deluxe suite with breakfast. The offer, which includes a reduced rate (saving up to
815 per person) is valid for travel between September 13 and October 11, includes flights with
Turkish Airlines from Gatwick and is based on two adults sharing. Details at goldmedal.co.uk
or call 0800-014 7777.

� RAS AL Khaimah Tourism Development Authority (RAKTDA) has announced that in response
to visitor demand for the world’s longest zip line, it will open phase two to visitors in the
third quarter of 2018. This will feature two new cables and will increase the capacity of the
Jebel Jais Flight to 400 people per day, around 200,000 per year. The bucket list, adventure
tourism attraction will also offer evening zip-lining this summer.

� PALAZZO VERSACE Dubai, an exclusive five-star hotel in Dubai designed by Donatella Versace,
has launched a new Champagne Ritual treatment at its spa to harness the power of the
Champagne treatment. It takes 120 minutes, costs from 2,000 AED (around £391) and includes
a body scrub, wrap, massage and a glass of Champagne (or mocktail). See
palazzoversace.ae/en

� THIS DECEMBER, LATAM Airlines will launch a new flight connecting Tel Aviv, Israel to
Santiago, Chile via São Paulo, Brazil. The new route will make the airline the only carrier to
operate flights between Israel and Latin America. The route will be operated three times a
week by a Boeing 787 aircraft, offering 217 seats in Economy and 30 seats in Premium
Business. See latam.com 

� AVANI HOTELS & Resorts has announced the signing of AVANI Hotel Suites & Branded
Residences currently being developed in Dubai by ALFAHIM, one of the UAE’s largest
conglomerates. Scheduled to open in 2020, the 48-storey new-build property will be the third
AVANI in Dubai and will represent the launch of AVANI residences in the region. See
avanihotels.com

�������

Five-star Rotana property launches on Saadiyat Island 
SAADIYAT ROTANA Resort & Villas, a five-star property featuring modern Arabic architecture and a regal presence, opens
phase one of the resort in the UAE capital. 
The new resort on Saadiyat Island offers 327 rooms and four diverse dining options, including the signature Turtle Bay Bar &

Grill restaurant, Sim Sim all-day dining, Sama Lobby Lounge (with sea views), and a swim-up pool bar. 
Regular visitors to the resort include Hawksbill Turtles, seahorses, dolphins, dugong and oryx. The Island is also

envisaged as a centre for breathtaking cultural and heritage experiences, home to world-class museums including the
Louvre Abu Dhabi. 
The resort’s general manager, Marc de Beer, said: “We are very excited to be launching the first phase of Saadiyat Rotana

Resort & Villas which is set to become the go-to destination in the Capital for a luxurious resort experience.”
Phase two will see the launch of Zen the spa at Rotana, offering ten treatment rooms, traditional Turkish and Moroccan

hammam, as well as a clubhouse for youngsters, Aladdin’s Cave; an active and engaging experience where kids and teens can
enjoy various water features and a cinema zone.  
Meanwhile, the company has strengthened its foothold in Abu Dhabi with the official opening of Pearl Rotana Capital Centre. 
The modern-designed hotel, located in the hub of the city, is 20 minutes from the airport and in close proximity to all

the main attractions. 
It offers 315 rooms and suites featuring high-speed wireless Internet, complimentary coffee and tea making facilities, daily

local newspapers and IDD telephones, flat-screen TVs and deluxe beds.
For more information visit rotana.com 

middleeast
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LONDON CITY Airport recorded its busiest week to date with more than 100,000 passengers last
month. Over the seven days across Easter, a total of 101,336 passengers either departed from, or
arrived at London City Airport aboard 1,525 flights. For the first time in the 31 years of the airport –
weekly passenger numbers exceeded 100,000, representing a 2% increase on the existing record,
achieved in June 2016. Partly responsible for the latest buoyant figures are strong performances
by British Airways and Flybe, as well as an increasing mix of passengers, as the airport seeks to
attract both business and leisure travellers. In the meantime, the airport’s £480million
development is underway, and will deliver a new airport experience for passengers, airlines,
businesses and local communities. It includes eight new aircraft stands, a parallel taxiway and an
expanded and reconfigured passenger terminal, due for completion in 2022, enabling the airport to
accommodate 6.5 million passengers per year.

Transatlantic routes drive
Gatwick to record March
GATWICK EXPERIENCED its
busiest March on record last
month, +2.5% on last year,
with a total of 3.5 million
passengers passing through.
With long-haul routes up

by 23.2% year-on-year,
March also saw Gatwick
once again adding to its
global connectivity,
launching two new long-haul
routes to Austin and
Chicago, as well as
announcing Qatar Airways’
new service to Doha.
The airport’s 61st

consecutive month of growth
saw a considerable
percentage increase in
passengers travelling to the
US and Canada, up 37% on
March last year. Oakland,
San Francisco and Los
Angeles also saw large
percentage increases,
+83.1% and +53.4%
respectively, along with
Toronto, which was +13.5%.
Meanwhile, its Asia routes

have continued to show
grow, with passengers to
Hong Kong +67% year-on-
year and a number of
African destinations also
performed well including
Casablanca  up 82.9% and
Banjul up by 57.6%.
The airport’s short-haul

business route network
continued to expand in March,
with easyJet announcing a
new thrice-daily service to
Berlin Tegel, due to launch
this month.
The airport’s CEO, Stewart

Wingate, said: “Passenger
demand for our transatlantic
routes continues to boom with
new services to Austin and
Chicago with Norwegian
starting just two months ago –
along with British Airways
adding further capacity to
Toronto with their new thrice-
weekly service.
“As our performance in

March demonstrates, Gatwick
is playing an increasingly
important role for the country
on the world stage, providing
global connectivity at a time
when the UK really needs it.”

Flybe marks first year at Heathrow Terminal 2
FLYBE HAS marked the first year anniversary of its operations from Terminal 2 at
Heathrow where it serves Scotland with routes to Aberdeen and Edinburgh. 
Both routes continue to exceed forecasts and having recently benefited from extra early

morning flights on Saturdays and Sundays from Edinburgh, and on Sundays from Aberdeen. 
The airline has also achieved top ranking for its noise and emissions performance in

the airport’s latest ‘Fly Quiet and Green’ league table last year, and its On Time
Performance record stands at 85.1% within 15 minutes arrival time, which is above
target and above the Heathrow average. 

ukairports

MAG (MANCHESTER Airports Group) is
prepared for an expanded summer
schedule by welcoming 4.3% more
passengers in March than in the same
month last year.
The fastest growth within MAG in March

came at Stansted Airport, which grew 5.8%
to serve 1.99m passengers. The routes
showing the strongest growth year-on-year
at Stansted in March were all business
focused destinations, with Belfast,
Copenhagen and Frankfurt the three
destinations to grow the most. 
Popular city break destinations Prague,

Naples, Nice and Istanbul were also strong
performers, and Stansted is set to be the
fastest growing airport serving the capital in
2018 with more than 10.8 million airline
seats available across the most extensive
summer schedule offered at the airport.
Manchester Airport grew 3.7% to also

serve 1.99m passengers, and the airport is
expecting to grow further in the months to
come, as airlines including Jet2.com,
Thomas Cook Airlines and TUI fill runway
slots left vacant by the loss of Monarch at

the start of the winter season. Jet2.com will
extend its operation into Manchester’s
expanding Terminal 2 in April, meaning it
will operate flights across two terminals at
Manchester for the first time.
East Midlands Airport’s passenger

figures in March declined slightly (-1.7%) to
272,000 but MAG expects growth to pick up
as Summer begins. The airport has
welcomed a new MD, Karen Smart, who
joins from Stansted Airport and will lead a
team of more than 500 employees at the
UK’s largest airport for pure cargo aircraft.
Together, the figures mean that MAG

served 58.9m passengers in the financial
year to March 2018, its highest figure to
date despite the sale of Bournemouth
Airport to Rigby Group, the loss of Monarch
and some cuts to Ryanair’s schedule. 
MAG expects growth to continue apace in

the months to come as Emirates, Primera
Air and Wow Air start operations from
Stansted for the first time, and new routes
and additional seats are added to schedules
at Manchester and East Midlands.
For more information see magairports.com

MAG airports prepare for passenger growth this summer 
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Six is the magic number for Luton 
LUTON AIRPORT (LLA) has announced the launch of six
new destinations, with travellers now able to fly to Palermo
(Italy), Genoa (Italy), Reus (Spain) and Dalaman (Turkey)
with easyJet and Wizz Air launching routes to Bratislava
(Slovakia) and Bari (Italy).
Meanwhile, the airport has recently unveiled its

£160million transformation project, which features a host of
new shops and restaurants. 
High Street stores penning on site recently include Hugo

Boss, Oliver Bonas, Ted Baker, Fiorelli and Kurt Geiger.
Building on the improvements already made, LLA’s

newly-extended terminal will officially open later this year.
As well as being able to choose from a greater variety of
shops and restaurants, passengers will also have access to
more seating and eight new boarding gates.
In addition, work is shortly due to begin on a light rail

system, delivered by Luton Borough Council, which will
reduce the journey time between central London and the
airport to 30 minutes. The 24-hour MPT will connect Luton
Airport Parkway station with the terminal, replacing the
current shuttle bus.
For more information see london-luton.co.uk

Artist’s impression of Luton Airport Parkway Station
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Newcastle celebrations for easyJet as carrier marks 15 years at airport
EASYJET RECENTLY celebrated the 15th anniversary of its base at Newcastle International Airport. 
Since being based at the airport, the carrier has flown more than 18.6 million passengers. With three based aircraft

and more than 150 staff members, the airline provides Newcastle passengers with 15 domestic and international
routes, including the most popular destination Alicante. 
Nick Jones, the airport’s CEO, said: “Of all our airline partners, easyJet carries the most passengers, taking

the North East travelling public to a great range of destinations and we’re delighted to be celebrating this
milestone with them. 
“The commitment shown to the region by the airline is always great, with some fantastic routes and aircraft added

over the years – including the recently added state-of-the-art, low-noise and low-emissions A320neo aircraft. We can’t
wait to see where the next 15 years will take us.”

Manchester adds new routes & retail
units & continues MAT programme
THIS YEAR is already proving to be a bumper year at
Manchester Airport with new routes, new retail units and the
Manchester Airport Transformation Programme in full swing. 
The airport’s passenger numbers continue to climb, with

27,882,845 passengers flying through in the last financial year –
a 6.4% increase on 2016/17.
A host of new routes will be introduced at the airport over

the next few months. This month sees the launch of a new
direct service to Seattle in the US from Thomas Cook Airlines,
Manchester Airport’s 13th direct service to the US. 
This summer passengers have a choice of new European

routes to explore as Ryanair launches flights to Cagliari,
Palermo and Ponte Delgado. Additionally, Primera Air recently
announced flights from Manchester to Malaga this winter,
whilst Jet2 is gearing up for summer 2019 with additional
aircraft and a new route to La Rochelle. TUI will base an
additional aircraft at Manchester Airport from summer 2019,
offering increased capacity to destinations like Montenegro,
Zante, Antalya, Dalaman, Hurghada and Cancun. 
Meanwhile, passengers travelling through the airport’s

Terminal Three are privy to three new food and beverage
outlets now open. Flat White, The Nook and Kiosco offer a
variety of culinary options for every type of traveller’s taste
and budget.
Elsewhere onsite, building work is continuing at pace as

Manchester Airport’s £1bn transformation programme
comes to life. It’s one of the biggest construction projects in
the north with 1,500 being employed on site and £1m a day
being spent throughout this year. 
Steelwork has begun on the main terminal building and in

February the final bolt was tightened in the first new pier,
which will open in April 2019. The steelwork is also underway
for the main terminal extension which will open for summer
2020, to offer passengers new terminal facilities. 
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TAP AIR Portugal is promoting its Stopover Programme, which allows agents to book tickets with a stop of up to five nights in Lisbon or
Porto and on to Madeira at no extra cost. The airline has established a network of partners who ensure exclusive prices in hotels, a
complimentary bottle of Portuguese wine in restaurants as well as complimentary experiences, such as tuk-tuk rides, visits to museums,
dolphin watching in the River Sado and food tastings. The carrier flies daily from London City, Heathrow, Gatwick and Manchester to
Madeira via Lisbon, with fares starting at £155 return including all taxes and surcharges. See flytap.com or call 0345-601 0932.
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DISCOVER MADEIRA is highlighting one of
Europe’s best kept secrets, the island of
Porto Santo and what it offers to all types of
clients. Here, we take a closer look at what
you should be promoting to clients…

BEST FOR SPA & WELLNESS SEEKERS:
Porto Santo, also known as the ‘Golden
Island’, features a range of natural
offerings to rejuvenate visitors’ bodies and
minds. The island’s fine sands are
renowned for having healing properties and
the organic combination of coral reefs and
seashells are said to be good for bones and
skin. Visitors can experience
Thalassotherapy treatments, which use the
seawater and sands’ natural elements in
marine mud masks and massages, to treat
ailments and revitalise tired souls.

BEST FOR FAMILIES: The island has a
wealth of family-friendly activities including
paddle boarding, surfing, windsurfing, kite
surfing, hiking and off-road Jeep
adventures. Alternatively, families can
spend time on the long sandy beach and by
their hotel swimming pool. 

BEST FOR GOLFERS: The Porto Santo Golf
Course in Vila Baleira, designed by golfing
champion, Severiano Ballesteros, has been
ranked the second best Portuguese Golf
Course in 2018 by Golf Digest. The 18-hole
course offers golf lovers the perfect
combination of a challenging course in a
scenic setting complete with lakes, dunes
and surrounded by basalt cliffs. After an

active day, visitors can relax with a Jacuzzi
or sauna and sample tasty Madeiran
cuisine in the contemporary Club House.

BEST FOR HISTORY ENTHUSIASTS: Those
keen to follow in the footsteps of
Christopher Columbus can come to Porto
Santo for the island’s annual Columbus
Festival; a historical re-enactment of the
time when he lived on the island. The
festival takes place in September and
features a 16th century market with
traditional food and crafts, theatrical
representations and lots of music and
traditional dancing. 

BEST FOR ADVENTURE: Hiking and biking
enthusiasts will not be disappointed by
Porto Santo’s spectacular mountain paths.
The primitive beauty of the volcanic
landscape contrasted with the azure waters
of the Atlantic, enchants visitors exploring
the coast’s rugged trails. 
In terms of getting to the island, TUI

Airways flies from Gatwick direct.
Alternatively, easyJet, BA, TAP and Jet 2 fly
indirectly. There are also daily ferries from
Funchal to Porto Santo which take around
two-and-a-half-hours.
As an example of prices, a seven-night

stay with TUI at the Pestana Colombos
Premium Club on all-inclusive costs from
£638. The price is based on two adults
sharing for a May departure and includes
flights from Gatwick and transfers. 
For further information see
madeiraallyear.com

A closer look at the island of Porto Santo, Madeira 
25% off at Longevity
Cegonha Country Club 
LONGEVITY CEGONHA
Country Club, which is
nestled in a tranquil and
green area of Vilamoura and
surrounded by beaches, a
marina, golf courses,
walking and biking trails, is
offering 25% off on
standard rates for all bed-
and-breakfast bookings.
The offer includes

complimentary access to
the Detox & Relax Wet Area
Circuit, which includes an
infra-red sauna, steam
room, ice fountain, salt
room, Sensations Showers
Tunnel experience, relaxing
room and outdoor heated
multi-jet pool; along with
free access to the Longevity
Vitality Plan daily group
activities and the gym. 
The offer must be booked

by May 31 and is valid for
travel this month. 
The hotel features 32

rooms and suites, an outdoor
pool, tennis courts and a wide
variety of spa and wellness
facilities and services. 
For more information see
longevitywellnessworldwide.
com/longevity-vilamoura

S06 TB 0405 2018 Portugal & Madeira_Layout 1  01/05/2018  11:32  Page 20



21travelbulletin.co.uk May 4 2018

portugal&madeira

OMBRIA RESORT, a new luxury real estate development scheduled to
open in 2020, is set in a prime position to welcome visitors and owners
to discover the authentic and real inland area of the Algarve. Set in
153 hectares and surrounded by a serene, secluded and natural
landscape of green hills, rivers and forests, Ombria will give owners
and visitors the opportunity to experience unique landscapes, secret
waterfalls, quaint villages, timeless traditions and an abundance of
outdoor activities, within easy proximity to the world’s best beaches
and award-winning golf courses. Activities include jeep safaris, wine
tasting tours, honey harvesting, hot air balloon rides, canoeing,
climbing, paragliding, stargazing, horse-riding, bird watching, nature
walking and hiking, bike tours, mountain bike trips and off-road cross
country guided tours on quad bikes or buggies in the hills. For details
see ombria.com

Inntravel responds to Portugal demand  
INNTRAVEL REPORTS that due to demand for Portugal, it
has increased the number of Portuguese holidays by a third
this year.
The operator says that not only does the country’s value for

money appeal to Brits, but accommodation is also in shorter
supply. As a result, the company has opted to introduce off-
the-beaten-track, lesser-known Portuguese regions this year,
such as the Minho and Aveiro, both in the north of the country.
On a self-guided Minho walking trip from manor house to

manor house, guests will stroll across valleys adorned with
vineyards, follow the course of the Lima river and also visit
Ponte de Lima, Portugal’s oldest town whose eponymous
bridge celebrates its 650th birthday in 2018. The holiday
concludes with a stay at the home of a local count, with whom
guests will enjoy wine from his own estate.
Prices for the trip lead in at £758 per person, based on two

sharing and including seven nights’ breakfast accommodation.
Also included are five dinners, three picnics, maps and notes,
plus luggage transfers. 
The trip is available until July 14 and between August 25

and October 31. 
For more information see inntravel.co.uk or call 01653-617000.

Visit Azores reports 14.6% rise in UK visitors & increase in holiday duration   
VISIT AZORES has reported a surge in UK visitor numbers to the destination from September to December 2017,
with the number of UK tourists increasing by 14.6% in comparison to the same period in 2016. The destination has
also seen a rise in length of stays with overnight UK visitors up 17.4% for room nights.
The new seasonal Ryanair route from Manchester to Ponta Delgada, the capital of São Miguel, launching from

June to October is expected to further contribute to the rise in UK visitor arrivals as the Azores becomes even
more accessible to Brits.
For more information see visitazores.com/en

�  QUINTA DO Peru has further enhanced its reputation as one of the
top golfing venues in Portugal after being singled out for special
recognition in the 'Leading Courses' Golfers' Choice rankings for
the second year running. The 18-hole venue, part of the ORIZONTE
– Lisbon Golf group, is located a 30-minute drive from the capital
and is one of seven courses run through management group
ORIZONTE. See orizontegolf.com  

�  THE BEACH retreat of TROIA, located on the coast of the Alentejo
region, is highlighting its range of activities for guests this summer
including boat trips, dolphin spotting, golf and visiting the largest
fish salting production complex known in the Roman world.
Watersport activities are also available and range from
windsurfing and sailing to canoeing and scuba diving. For
details see troiaresort.pt

�  INSPIRED BY the royal nuptials planned for Prince Harry and
Meghan Markle at Windsor Castle this month, the 18th century
Tivoli Palácio de Seteais offers a chance to host a stylish
celebration, from weddings and milestone birthdays to
reunions and corporate gatherings, with its Own a Palace for a
Day offer that provides exclusive overnight use. The 30-room,
five-star property is located in Sintra, a UNESCO World
Heritage Site famed for its stunning gardens, breathtaking
palaces and castles, lush greenery, and quaint shops and cafes,
just a short drive from Lisbon. Overnight rates for cost from
£25,200 (30,000 euros) for exclusivity. 

�  GREAT RAIL Journeys is offering a ten-day Lisbon and Southern
Portugal tour from £1,515 per person. The itinerary includes Lisbon,
Sintra, Vilamoura, Sagres and Lagos, and departs on June 5 and
September 4 and 25. See greatrail.com or call 0800-240 4470. 

�  SCHEDULED TO run until the end of this month, the 365 Algarve
programme offers more than 500 artistic performances across
music, dance, theatre, exhibitions and much more. With each
individual act staged in different locations across the region, this is
an ideal  opportunity for visitors to explore areas that aren’t so
well known, to discover the heritage, and enjoy first-rate artistic
performances. For details see 365algarve.pt/en

�  INDEPENDENCE OF the Seas is sailing on June 2 from
Southampton for a 14-night Canaries Adventure cruise, where
guests can soak in the sights of Lisbon and Madeira, amongst
other European highlights. Prices, based on two people sharing an
interior stateroom, start from £1,199 per person and one of the
highlights of the cruise is a panoramic drive with wine tasting in
Funchal, where guests can explore one of its traditional fishing
villages and visit a local winery, with prices from £36.75. See
royalcaribbean.co.uk for details. 

�������
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May 4 2018

We asked our staff the following question this week:

To mark May The 4th Be With You, which Star Wars character would you be? 

Crossword:
Across: 1. JAMES, 4. LIMA, 7. NEVIS, 8. LEU, 9. MARK, 10. COMO, 
13. ARNO, 14. VIGO, 16. NSW, 18. TRURO, 19. DEAD, 20. KYOTO. 
Down: 1. JEREMY VINE, 2. MENORCA, 3. SUVA, 4. LISBON, 5. MEL, 
6. PUERTO RICO, 11. ORINOCO, 12. UNITED, 15. NUUK, 17. WYE. 

Highlighted Word: MUSCAT

Where Am I?: Huacachina, Ica, Peru

puzzlesolutions

020 7834 6661

Seven-day Lisbon-Porto tour from G Adventures 
G ADVENTURES has added a seven-day Highlights of Portugal tour, which
travels from Lisbon to Porto and has been designed to show travellers the
highlights of Portugal’s West coast. 
Filled with history and culture, the tour starts in Lisbon, where

travellers will visit the historical area of Belém, enjoy a Fado night and
taste some traditional Portuguese cuisine. From here the group will head
north to the small town of Batalha, known for its ornate gothic monastery,
before heading on to the medieval capital of Coimbra. Here travellers will
spend the day discovering the windy streets and historical charm. 
In Porto, travellers can take a cruise down to the Douro Balley or

explore the UNESCO World Heritage Site before stopping by some of the
infamous port wine cellars for a tasting.
The company’s product manager for Europe, Sofia Montezo, said: “Our

new Portugal tour balances the country’s famous sites and cities,
including Porto and Lisbon with an opportunity to explore the lesser-
known areas such as Batalha and Coimbra, where travellers can get a
taste of what local Portugal has to offer.”
Prices are from £799 per person

See gadventures.com for more information. 

S06 TB 0405 2018 Portugal & Madeira_Layout 1  01/05/2018  11:32  Page 22



S06 TB 0405 2018 Portugal & Madeira_Layout 1  01/05/2018  11:32  Page 23



S06 TB 0405 2018 Portugal & Madeira_Layout 1  01/05/2018  11:32  Page 24

https://www.silversea.com/

	TB 0405 2018 Cover
	S01 TB 0405 2018 Start
	S02 TB 0405 2018 News 1
	S03 TB 0405 2018 News 2
	S04 TB 0405 2018 Middle East
	S05 TB 0405 2018 UK Airports
	S06 TB 0405 2018 Portugal & Madeira

