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WHEN IT comes to overseas holidays, it seems that today’s
55 and overs are ‘Golden Boldies’ rather than ‘Golden Oldies’,
with age proving no obstacle to ambitious travel plans. 
In a new report by Post Office Travel Insurance, more

than a quarter (27%) of over 55s are more adventurous
than when they were younger, both about where they
travel and what they do. The key priority for three-in-five
of those questioned is being fit enough to enjoy adventure
holidays to far flung destinations and take part in action
sports. Jungle trekking, horse-riding, scuba diving, off-
road safaris, mountain-biking, snowboarding, canoeing,
water-skiing and cycling all featured in a list of activities
undertaken by 27% of the 55 and overs surveyed, while a
third (33%) plan to do one or more of these on their next
trip abroad. in addition, more than one in ten (11%) had
been cycling on a recent holiday and 15% intend to do so on
future trips – making this the most popular action sport.  
However, the older generation could lay themselves

open to problems, as just three in ten of those surveyed

checked rules and safety advice before taking part in an
activity; less than a quarter (23%) asked organisers if they
had accident insurance and 48% failed to establish
whether their own travel insurance would cover them. 
Children – or the lack of them – were one of the key

drivers of destination choice. While only 6% of 55 and overs
used inheritances and 5% raided their pension pot to fund
holidays, 25% said they could afford dream trips once they
no longer had children to pay for. 
The US, Canada, New Zealand and Australia topped their

bucket list of destinations for future holidays and, of those
aged 65+, 20% had already visited the US, 8% had been to
Canada, 7% to Australia and 4% to New Zealand. 
While relaxing on a beach or by the pool remains a

popular holiday pastime for around half of those in the
older age groups, discovery and exploration are more
important. Almost three-quarters (73%) rated visits to
historic sites and heritage attractions as their favourite
holiday activity and 71% liked exploring new destinations. 

The Association of Independent Tour Operators (AITO) celebrated its 40th anniversary at a special dinner last week at the Royal
Horseguards Hotel in London. Pictured are the winners and presenters - from the left: Roland Hunter, The Mountain Company; Stephen
Brook, CICERONI Travel; Peter Sommer, Peter Sommer Travels; Phil Pritchard, Faremine; Claire Purvis, Holiday Extras; Peter Eastaugh,
Travellers World Salisbury; Barbara Kolosinska, C&M Travel Recruitment collecting on behalf of 3For Ltd; Derek Moore, AITO chair; TV
presenter and guest speaker Simon Reeve; and Helen Hunter, The Mountain Company. Winners included Peter Sommer Travels for Tour
Operator of the Year; Traveller’s World Salisbury for Agent of the Year; and joint winners 3For and Holiday Extras for Affiliate of the Year.
For more information see aito.com 
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Join Bateaux for tea on the Thames 
LONDON VISITORS keen to escape the city’s hustle and
bustle are being invited to experience tea on the Thames
this spring, with the return of Bateaux London's afternoon
tea cruises.
From April 2, on Wednesdays through to Saturdays, the

company's flagship, Harmony, will weigh anchor to take
guests on a 75-minute cruise, taking in some of the city’s
most iconic landmarks.
And, along with views of attractions such as the Houses

of Parliament, Tower Bridge and St Paul’s Cathedral, diners
will be served a traditional English afternoon tea which
includes an assortment of sandwiches, pastries, cakes and
scones, accompanied by a range of quality teas and music. 
A Classic Cruise costs £32 for adults and £21 for

children, while a Premier Cruise, which includes a window
table and glass of Champagne, costs £42 per adult.
In addition, a flight on the London Eye can be added to

either package for an additional £23 per adult and £17
per child.
The Harmony will board at 15.15, departing at 15.30 and

returning at 16.45. Child rates apply to those aged between
three and 12, however children under the age of three are
not permitted on board.
For further information call 020-7695 1800, email
reservations@bateauxlondon.com or visit bateauxlondon.com
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TRIO OF TREATS...Jet2holidays gave customers checking in for its
inaugural flight to Tenerife an extra special surprise of Siam Park
and Loro Parque vouchers to mark the start of its biggest year at
Edinburgh Airport. In addition to Tenerife, inaugural flights to
Lanzarote and Gran Canaria have also commenced, the hotspots
being three of 12 new destinations available to Scottish customers
this year. They include Crete, Dalaman, Gran Canaria, Lanzarote,
Paphos, Rhodes, Tenerife and Turin plus exclusive routes to
Kefalonia, Larnaca, Vienna and Zante. Pictured marking the
inaugural flights to Tenerife is Jet2.com's Fiona Black with
Jonathan Rayner from Edinburgh Airport.

NEWS BITES
ABTA’s annual Westminster conference – Travel Matters
– will take place on June 22 with the theme
‘Confidence in a changing world’.  The half-day event
will bring together industry heavyweights and key
speakers from Government to discuss the geopolitical
landscape and how the travel industry is responding. It
will explore current issues facing the industry,
including the key issues at play in the EU referendum
campaign; Westminster’s response to a changing
security landscape; the Government's approach to
airport capacity and taxation; and ATOL reform.

A new marketing campaign, designed to communicate
the variety of things to see and do in York and North
Yorkshire, is now live. Part of the new initiative
managed by VisitEngland and supported by
government, the city will benefit from a £1m campaign
announced to encourage British families and couples
to spend their half-term and Easter holidays in the
North. ‘York - the Original City Adventure’ is the
biggest domestic tourism campaign yet for York and
North Yorkshire and is being supported by Virgin Trains
East Coast, City of York Council and North Yorkshire
County Council. Make It York has teamed up with
Virgin Trains East Coast to offer passengers 30% off
advanced bookings for a limited period.

Haven is offering Easter breaks from £179, based on 
a family of up to four sharing a standard two-
bedroom caravan for three nights, arriving on April 
8 at selected parks.

Average travel salaries rose last year to their highest
level this decade, according to the 2015 Travel Salary
Index from C&M Travel Recruitment and C&M
Executive Recruitment, which looked at all new roles
registered at the companies during the year. The
average new travel job carried a salary of £25,172 which
was 1.46% (or £362) higher than in 2014.

Luton airport reports that it saw record growth last
month as passenger numbers grew by a quarter
(24.9%) compared with the same month last year.

With International Women’s Day on March 8 fast
approaching, Amazon Creek’s inaugural Women’s Ski
Break will be launching for the 2015/16 winter ski
season on Chamonix’s famed slopes where, from
March 9-13, rooms across the luxury chalet collection
will be available to women who are looking to improve
their technique. The break will include a combination
of guided ski instruction, gentle yoga, spa treatments
and gourmet cuisine. Prices lead in at £2,100 for single
occupancy and £1,700 for double occupancy. Details at
amazoncreek.co.uk or call 01865-865456. 
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HURTIGRUTEN’S NEW ‘Flavour of
Norway’ packages offer a short
polar adventure that includes sailing
past some of Norway’s most scenic
fjords, mountains and islands.
The new five-day trips include

scheduled flights from Gatwick to
Tromsø, where passengers will enjoy
a three-course meal in a local
restaurant, before boarding their
ship, heading southwards to Bergen.
There are a multitude of

experiences and activities on offer,

from heading out to sea with local
fishermen in the Lofoten Islands, to
joining a mountain hike that
promises spectacular views over 
the fjords or exploring Trondheim’s
impressive Gothic style 
Nidaros Cathedral.
On arrival in Bergen there is time

to take a stroll through the city’s
UNESCO-listed Bryggen district with
its charming colourful wharfs,
before flying back to Gatwick. 
Daily departures are on offer from

April 7 to October 4 and prices start
from £745 per person on a choice of
dates, based on two sharing an
inside cabin on a full board basis.
Flights, transfers and a three-
course dinner in a local hotel on
arrival in Tromsø are also included,
and options to extend the trip in
either Tromsø or Bergen are 
also available.
For more information see
hurtigruten.co.uk or call 
020-3582 6642. 

newsbulletin
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bmi regional adds new routes to Italy, Sweden & Germany
BMI REGIONAL is strengthening its position in Europe and building its global connections with the launch of three new
routes from Munich, increasing the airline’s network from Munich to eight destinations. 
The new flights to Milan Bergamo, Norrköping and Rostock will operate in partnership with Lufthansa as code-share

flights with joint BM and LH flight numbers. The flight schedule from each city has been tailored to ensure seamless
travel connections for business and leisure travellers via Lufthansa’s worldwide Munich network of more than 200
destinations around the world. 
Flights to  Milan Bergamo operate twice daily and six times weekly to Rostock from March 31, while flights to

Norrköping are offered six times weekly from April 15. 
Fares cost from 92 euros to Rostock and 99 euros to Milan Bergamo and Norrköping, with all prices including

allocated seating, 30-minute check-ins, 20kg of hold luggage and drinks and snacks on-board. 
To book or for details see bmiregional.com.

Hurtigruten offers 'Flavour of Norway' polar adventure packages

Warner Leisure Hotels adds new activities
& line-up of entertainment for 2016
WARNER LEISURE Hotels has announced a line-up of new
entertainment for guests to try this year.  
Following a guest satisfaction survey, feedback showed that

whilst all current activity was highly rated, regular visitors felt
that there was a gap for additional outdoor sports and
something that required team work. The company’s
introduction of Walking Rugby in 2015 was a huge success and
so the entertainment team have set about bringing other new
and exhilarating activities to the portfolio for 2016. 
Other additions for this year include ‘Foot Golf’ at

Bodelwyddan Castle; new swings at Nidd Hall and Sinah
Warren; ‘Walks with Hawks’ at Thoresby Hall; an outdoor
bowling green at Alvaston Hall; and laser clay pigeon shooting
at Holme Lacy. 
Guests can still save up to 40% on thousands of rooms

throughout 2016 as well as take advantage of advanced 2017
bookings with savings of up to 50%. 
Prices for a four-night, mid-week break at Norton Grange

Coastal Village, Isle of Wight start from £179 per person
arriving on April 4, based on two adults sharing standard
accommodation that includes the Simply Dine package. 
For more information see bourneleisuresales.co.uk
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THOMSON CRUISES has
been revealed as the mystery
brand behind the bold, new
social media campaign,
#NotForMe. 
Used as a hashtag by 12

influential photographers,
bloggers and vloggers on
their social channels
throughout February,
#NotForMe challenges the
common misconceptions
about cruise holidays, using
typical British humour to
turn existing opinions on 
its head. 
Over the past month, the

group of intrepid explorers
have been onboard Thomson
Dream and Thomson
Celebration, visiting the very
best the Caribbean and
Central America has to offer,
keeping tight lipped over the
fact that they are on a cruise.

From viewing the crystal
waters of Antigua by
helicopter, to touring the
famous city of Havana in
classic cars, the team shared
inspirational pictures and
videos across their channels,
jokingly using the hashtag
#NotForMe – a typical
response from those 
who wouldn’t consider 
a cruise holiday.  
The tongue-in-cheek

campaign challenges
mistaken beliefs about
cruise holidays, by bringing
to life the diversity of
destinations visited, and
cultural experiences to 
be had on a Thomson
Cruises holiday. 
The company's managing

director, Helen Caron, said:
“Our #NotForMe campaign
is a playful way to get people

thinking differently about 
a cruise holiday, turning
common misconceptions on
their head. We often hear the
phrase “not for me” from
people who haven’t explored
what experiences a cruise
has to offer. We tailor our
itineraries to make sure
everyone from couples to
families gets the most out of
their time ashore."

www.travelbulletin.co.ukMarch 4 20166
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HEARTFELT SURPRISE...Holiday Extras has launched its 'Agent of the Month' campaign and Toni Smith
from Hays Travel in Bolton was the first winner, picking up a £50 meal voucher and, as a special
Valentine’s celebration, a heart-shaped box of chocolates. To nominate yourself or a colleague, visit
the company's Facebook page at Holiday Extras Agents.

Range of Finnish adventures from £399 per person with On The Go Tours
ON THE Go Tours has extended its portfolio with new tours launched in Finland.
After witnessing a large number of enquiries for product in the destination, the operator has broadened its offering into

the Scandinavian country to coincide with its expanding portfolio of European destinations.  
Carl Cross, the company's managing director, said: “Finland remains one of the relatively unknown corners of Europe,

however, the enigmatic country is becoming increasingly popular with tourists. We have curated a range of tours which
showcases some of Finland’s most in-demand destinations at a very competitive price point and of great value.”
Targeting UK travellers heading to Australia, and their Australian and New Zealand counterparts travelling to Europe,

the operator has created tours with Helsinki in mind as a stopover destination. Heading out of the city, tours will also
cover Lapland and Levi covering the country’s varied landscape, from snowy peaks to ancient forests, with prices leading
in at £399. 
For more information see onthegotours.com

Thomson Cruises unveils bold new #NotForMe campaign

New sale brochure
from Gold Medal

GOLD MEDAL has launched
its latest tactical sales
brochure featuring long-
haul offers to destinations
including the US, Canada,
Caribbean, Dubai, Indian
Ocean and the Far East.
The 16-page brochure
features more than 30
holiday offers, 
including city breaks and
family favourites.

Gordon McCreadie, the
company's sales and
marketing director, said:
“As we continue through
the peak selling period we
are keen to ensure agents
have all the latest and
most up to date offers
available through Gold
Medal. And there really
are some fantastic offers
here with prices starting
at £399 per person 
for a seven-night 
Orlando holiday for 
a family of four.”

Agents who would like
to receive printed copies
of future tactical
brochures can email
brochures@goldmedal.
co.uk
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Saga promotes 'Great Italian Cities 
by Rail' tour 

CLIENTS CAN join a classic tour with a twist on Saga’s
new Great Italian Cities by Rail escorted tour of cultural
Milan, Florence and Rome.

Guests travel on Italo high-speed trains and travel at
up to 360km an hour in quiet Prima (First Class)
compartments with air-conditioning and reclining
leather seats. The trains take guests to the heart of the
three cities to take in the attractions and indulge in
Italian cuisine.  

The holiday starts with a flight to Milan where guests
stay at the Hotel D'Este for two nights, followed by 
a train journey to Florence for a four-night stay in the
city centre Grand Hotel Mediterraneo. It includes 
a panoramic walking tour of the main sights, while an
optional 'foodie tour' visits the covered Mercato Centrale
which sells everything from fruit and vegetables to meat
and fish plus artisan shops. Another optional tour goes
further afield to the historic cities of Siena and San
Gimignano, with lunch included at a local trattoria.

A visit to the Florence’s Uffizzi Gallery (one of Italy’s
greatest art galleries) is also included in the holiday as
is a rail journey to Rome where guests stay in the Grand
Hotel Palatino, which is within easy walking distance of
the historic centre. Tours include strolling 
through the village-like Rione Monti quarter to visit
architectural treasures.

Other highlights include an optional excursion to the
historic town of Castel Gandolfo and an optional full-
day’s walking tour of Rome with entrance included to the
Colosseum, the Forum and the Palatine. 

The ten-night tour costs from £1,299 and departs from
Heathrow on September 7 and 14, October 26, November
9, December 7 and January 25, 2017. It includes flights
and transfers, airport taxes, ten nights' hotel
accommodation, 16 meals, First Class train journeys,
porterage, a tour manager, excursions (some optional
with an additional charge) and optional travel insurance. 
To book or for details call 0800-300 500 or 
visit saga.co.uk/italy

newsbulletin

Icelandair offers flights from Aberdeen
ON MARCH 9, Icelandair begins a new year-round service
from Aberdeen International Airport (ABZ) to Reykjavik
(KEF). The new gateway will become the carrier's second in
Scotland and sixth in the UK. 
Flights will operate four times weekly on Mondays,

Wednesdays, Fridays and Sundays, and the new flight will
provide easy connections to the airline's 16 gateways in
North America plus reduce current travel times by up to
several hours. 
Destinations in North America include New York,

Orlando, Seattle, Toronto and recently announced Chicago
starting on March 16 and Montreal on May 19. 
The new Aberdeen-Reykjavik service will be operated on

behalf of Icelandair by Air Iceland, a subsidiary of Icelandair
Group. The aircraft used will be a Bombardier Q400 that
seats 72 passengers and offers passengers two cabins of
travel to choose from, Economy and Economy Comfort. 
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•   Voyages SNCF is giving away a pair of return
tickets with Eurostar to Paris.

•   Video Box: Become a super travel agent with
Melia PRO and discover exclusive discounts

•   £100 World Duty Free vouchers, a Nandos'
hamper and yummy sweetie hamper to be won
courtesy of Liverpool John Lennon Airport.

•   Video Box: The Caribbean's first open-water
sports park, Splash Island. 

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos 

Attended an Events for Travel Luxury roadshow
at Oulton Hall covering four- and five-star
hotels in the Canaries, Portugal & Madeira -

and boy are there some fantastic hotels to choose
from, all with an emphasis on looking after the
customer. All the hotels seem to have fantastic spas
- the La Plantacion del Sur five-star Hotel in Adeje
Tenerife is done out using Feng Shui, so being a fan 
I must try and pay the hotel a visit. I was lucky my
card got picked out and I won two nights at the
Tenerife Golf four-star Hotel at San Miguel - an area
I haven’t been to even though I have been to Tenerife
many times. Both the hotels are Vincci hotels and
there is something for everyone in the Canaries,
with each island different and unique. Portugal and
Madeira are old favourites and there is more to
Portugal than the well known areas. I think if
customers are offered lovely hotels they will try
different areas and, I know we are going back a long
time, but when I was leaving Thomsons I asked Mum
where would she like to go for a holiday and she
said Madeira. We had afternoon tea at Reids
Palace..what can I say!

I must admit I do like Facebook - not just because
I can bore everyone with pictures of my cats, but
that you get to find out things good and bad! I was
pleased to see that Thomas Cook have stopped
promoting elephant rides and shows after
responding to a petition of 175,000 signatures
asking that they stop contributing to the cruel
industry. The other good bit of news was that they
are also planning to audit their entire range of
wildlife experiences. With 22 million customers
each year, their influence on the tourist industry
(and animal attractions) is huge. 

‘Never get so busy making a living you forget to
make a life’ and ‘The mind,  like a parachute,  only
functions when open’.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...

New campaign from Ras Al Khaimah  
THE RAS Al Khaimah Tourism Development Authority
has launched its rebranding campaign across the UK,
designed to better showcase the destination as 
a premier tourism spot for genuine Arabian experiences
in the UAE. 
The campaign includes a new logo representing the

Emirate’s most iconic landmark and symbol of heritage
- the watch tower – alongside a creative strategy to
raise awareness about the destination’s new identity
and destination positioning. 
Haitham Mattar, the authority’s CEO, said: “What

we've done differently is engage and involve the local
community in order to extract the brand essence and
values; how they see it through their eyes. This insight
has allowed us to expose the Arabian culture, heritage
and authenticity that Ras Al Khaimah has to offer,
more so than perhaps over destinations.”
One of the fastest growing tourism destinations in

the world, the destination is currently seeing almost 
a 6% growth in tourist numbers, with an aim to
welcome 46,000 UK visitors, up from 35,000, by the
close of 2016.  
The tourism development authority also plans to

diversify its hotel and resort portfolio, increase routes to
and from the destination via Europe, restore historical
sites and enhance digital platforms with the
introduction of new apps and services. 
Visit rasalkhaimahtourism.com for more information.
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Fancy a fam?
� Haven is giving agents the chance to experience and
enjoy a three- or four-night break with their families
from £59 per family. The deal applies to midweek
breaks on selected dates throughout March, April
and May, based on a family sharing 
a deluxe two- or three-bedroom caravan that sleeps
up to six or eight people. 

� PURE LUXURY has announced the launch of a new
incentive offering travel agent partners the chance to
win a place on a luxury fam trip to Barbados with
British Airways. Places on the trip will be awarded
based on both British Airways and Elegant Hotels’
revenue throughout the campaign period, which runs
until April 30. 

� Kamili Safaris is giving agents the chance to join 
a South Africa and Botswana fam trip from May 10-
14 to see and experience its two new properties, Tuli
Safari Lodge and Pafuri Camp. The trip costs £405
which includes all accommodation, meals, park fees,
transfers and activities. For details email
hannah@kamilisafaris.com
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GIVING YOU MOORE...SuperBreak ran a weeklyincentive last month for agents who booked a Valentine’s, half-term, Mothers Day or Eastershort break to win a prize. Pictured is KarenMoore (right) from Strachan Travel in Cleveleywho won a bouquet of flowers, delivered by theoperator's Freya McCann.

AGENT TRAINING
� DO YOU sell or operate programmes
to Cyprus or Italy? Blue Air, in
partnership with the Cyprus Tourist
Office and Turismo Torino, is playing
host to an evening of fun for agents
and operators, who are invited to learn
more about the carrier's fleet and
routes to the two destinations. The
event takes place in London on March
16 from 18:30-21:30. For details or to
reserve a place, email
gemma.reeve@travelbulletin.co.uk 

� TRAVEL AGENTS can sign up to Japan
Tourism’s free online training
programme to become a registered
Japan expert and to join the mailing list
for exclusive events and training. Visit
seejapan.co.uk for details or email
Yumi Takakubo, the travel trade
partnerships manager, at
trade@jnto.co.uk. 

� TIPTO IS giving agents the chance to
win one of two Pandora charm
bracelets when they complete all 15
supplier training modules, including
the four new training modules from
Cruise & Maritime Voyages, JTA
Travel, MSC Cruises and Saga
Holidays, and earn ‘5 Star Status’. The
competition closes on March 31 and
winners will be chosen at random. 

� IN PARTNERSHIPwith Etihad Airways
and a selection of hotel and DMC
representatives, TCA Abu Dhabi will
be kicking off its 2016 roadshow at the
Etihad Stadium in Manchester on
Wednesday March 16 from 18:30 to
22:00. To register for a fun and
educational evening with food, drinks,
cultural activities, plus the chance to
win a trip to Abu Dhabi, email
uktrade@tcaabudhabi.ae
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THE ROYAL MINT’S Visitor Centre will open
to the public on May 18, offering
unprecedented access to the processes
involved in producing coins. 

Visitors will meet the experts on hand to
share their knowledge and passion for
making coins and there will be the
opportunity for people to strike their own
coin as a memento of the visit.

Located in South Wales, the centre will
allow visitors to go behind the scenes at the
world’s leading export mint and follow the
journey of a coin, from ‘blank to a bank’
across six interactive zones. The guided
Factory Experience will enable visitors to
gain first-hand knowledge of the
manufacturing journey and a series of
static and interactive experiences will bring
the 1,000 year-old organisation’s rich
heritage to life.

Anne Jessopp, The Royal Mint’s director
of commemorative coin, said “We are

looking forward to welcoming visitors to a
unique behind the scenes experience,
showcasing more than 1,000 years of coin-
making history, and the craftsmanship and
innovation for which The Royal Mint is
known worldwide.”

The centre will be open daily from 10:00 to
17:30, excluding December 25-26 and January
1, with the last group admission at 16:00.

Tickets are available to pre-book from
April 8 from royalmint.com/the-royal-mint-
visitor-centre

Seasonal packages from The Peninsula New York  
THE PENINSULA New York has introduced two new packages this season; ‘The Camp
Peninsula Package’ designed to entertain younger guests on a family-friendly break and the
‘Warm Up for Winter Retreat Package’, which offers a focus on pampering spa treatments. 

The Camp Peninsula Package offers guests with young children who have reserved one
guestroom the chance to book an adjoining room at 50% off to create a two-bedroom suite.
Families will be greeted with a personalised welcome card and s’mores (a traditional night-time
campfire treat consisting of a roasted marshmallow and a layer of chocolate sandwiched
between two pieces of cracker) on check-in, along with a tent pitched inside the suite for in-
room fun. A picnic lunch awaits at the hotel’s glass-enclosed swimming pool, where children
under ten can enjoy complimentary dining throughout their stay. Children also receive their own
robe and slippers at turndown, accompanied with a treat each evening. A chance to explore the
hotel is also offered with a specially designed scavenger hunt. Rates start at $1,350 for two
rooms per night.

Alternatively, the Warm Up For Winter Retreat Package offers guests the chance to enjoy the
hotel’s five-star spa facilities and pool with special discounts towards spa treatments and a
complimentary bottle of wine. The package offers guests daily breakfast for two, guaranteed
late check out, complimentary use of the fitness centre, group fitness classes and is based on a
two-night minimum stay.
Visit peninsula.com/newyork for further information.
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FUNWAY HOLIDAYS has put together a special promotion aimed at 'speed junkies', to celebrate SeaWorld
Orlando’s New Coaster Car: Inspired by Sharks, Engineered for Speed. The custom-built Mako lead car
will take riders on a thrilling experience this summer - the tallest, fastest and longest roller coaster in
Orlando. The operator has packaged a seven-night stay at the three-star Rosen Inn International in
Orlando from £499 per person, including flights with Virgin Atlantic from Gatwick. Travel is based on two
adults and two children sharing. Details at funway4agents.co.uk

The Royal Mint’s visitor centre set for spring launch  

Cyprus Tourism
Organisation unveils

new website 
THE CYPRUS TOURISM
Organisation has launched a
new website at
visitcyprus.com 
The site features 

a wealth of information to
enrich the experience of
visitors to the island 
and highlight its diverse
tourist product.
A range of practical

information is also available
along with a daily weather
update, an interactive map
and individual sections on
each of the main tourist
regions. 
In the ‘Discover Cyprus’

section, visitors can obtain
detailed information on all
types of special interest
activities. There is also 
a section on events, which is
updated regularly. 
The tourist office has also

appointed a specialist
agency to manage its social
media campaign, which now
encompasses Facebook,
Twitter, Instagram and
Pinterest.  
For more information see
Facebook.com/visitcyprus.uk,
Twitter.com/visitcyprus,
Instagram.com/
cyprusinyourheart and
Pinterest.com/visitcyprus

An artist’s impression of the new centre
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Where Am I?

Dating from 1908 and part of the New Town Hall this
attraction consists of 43 bells and 32 life-sized figures which,
when it chimes every day at 11:00, re-enacts two stories from
the 16th century to the amusement of mass crowds of tourists

and locals.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 10th. Solution and new puzzle

will appear next week.

The winner for 19th February is Peter Rintoul, Co-operative

Personal Travel Advisors in Bathgate.

February 19 Solution: A=4    B=9    C=7    D=3

Number: 009

Across 
1. Airline based in 6 Across (8)
6. City dominated by the Burj Khalifa (5)
8. Asian country (5)
9. One of the Great Lakes (4)
10. This region forms the heel of Italy (6)
12. Landlocked country in southern Africa (6)
14. Capital of Azerbaijan (4)
17. Island off the west coast of Scotland (5)
18. Famous Las Vegas street (5)
19. Sailing ship or type of glass (8)

Down 
1. Twenty-seven marathons in twenty-seven

days is no joke for this comedian (5,6)
2. Major car hire company (4)
3. Norwegian Cruise Line's newest ship (6)
4. Capital of Malaysia (5,6)
5. Mr Turnbull, who recently retired from BBC

Breakfast (4)
7. Regional airline with HQ at Castle Donington

(3)
11. Food is served al fresco on this occasion (6)
13. Queen moored at Long Beach, California (4)
15. Antwerp Deurne airport code (3)
16. European capital city (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

00
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Z HOTELS HAS unveiled its new 109-
guestroom property, Z City, in London
which offers urban luxury at an
affordable price, with room rates from
£60 per night. 

A designer conversion of a former
office building, the hotel is situated on
Fleet Street between Aldwych and
Ludgate Circus, and offers a range 
of Z Double, Queen, Accessible and
Inside rooms.

The new hotel lays claim to the
group’s largest café space, with capacity
for up to 80 people. Arranged over five
floors, each guestroom features 48”
LED HD TV’s with a full selection of Sky
Sports and Sky Movies available at no
extra cost, power showers, bespoke
hand-crafted beds, luxury bed linen and
free Wi-Fi. The hotel also serves
complimentary cheese and wine
between 17:00 and 19:00. 

The capital's Somerset House,
Covent Garden Plaza and the West End
are within a short walk.  

www.travelbulletin.co.ukMarch 4 201612
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THE BUCCOO GOAT & Crab Racing Festival takes place in Tobago
this Easter and Magdalena Grand Beach & Golf Resort offers an
ideal base from which to take in the wacky races and explore the
rest of the island. The racing festivals are held annually on Easter
Monday and Tuesday, with goats being guided by barefoot 'jockeys'
who sprint behind and use a short length of string to guide the
competing crustaceans toward a chequered flag. Spectators can
bet on a billy goat or cheer for their chosen crab and join in the
fun with locals from across the island. A seven-night stay at the
four-star Magdalena Grand Beach & Golf Resort leads in at £1,225
per person, based on two adults sharing a deluxe ocean view room
on a bed-and-breakfast basis. Flights depart on March 25 from
Gatwick with BA in World Traveller Class. To book visit
kenwoodtravel.co.uk and for more information see
magdalenagrand.com/uk 

St Lucia's Anse Chastanet introduces 'Active Adventure Anniversary' programme
ANSE CHASTANET RESORT in St Lucia has created an Active Adventure Anniversary programme which includes
complimentary scuba diving, cycling through the jungle, a volcano tour, a complimentary night and $250 resort credit. 

Couples with a taste for adventure staying for a minimum of five nights and celebrating a major anniversary milestone of 25
years or more will have the chance to reconnect over this series of activities guaranteed to get the adrenaline pumping.

As part of the complimentary Active Adventure Anniversary, certified scuba divers will be treated to two dives at the resort's
‘Scuba St Lucia’ centre, while those who prefer the view from above will embark on two snorkelling boat trips.

Couples will also be invited to explore several miles of jungle trails by bike, while a guided walking plantation tour will see
guests learn about the impressive organic Emerald estate at a leisurely pace. A half-day excursion to the island’s still-active
drive-in volcano is also offered as part of the package, and couples staying for five nights or more will be treated to a free extra
night and $250 resort credit. 

The offer is available in selected room categories for travel between April 16 and December 19 for bookings made by April
30. To be eligible, a copy of the wedding certificate is required at the time of booking.

Nightly rates start at £329 ($470) in superior accommodation and are subject to 10% service charge and 10% VAT. A variety
of meal plans, including an all-inclusive option, can be added to the room rate. 
For more information visit ansechastanet.com

�  GUESTS CAN be among the first to experience Loews Sapphire
Falls Resort and receive a $150 hotel dining credit when they book
a four-night stay or longer at Universal Orlando’s newest on-site
hotel. The offer is available when booked by May 31 for stays from
July 14 to December 15. The $150 hotel dining credit (per room) can
be used toward any dining purchase throughout Loews Sapphire
Falls Resort – including room service. Visit
www.universaltravelagents.com for details. 

�  FOLLOWING A MULTI-MILLION pound refurbishment, Holiday Inn
Express Portsmouth – North is now open. The property currently
offers 84 guestrooms, which will increase to 150 by spring 2016 as
the next stage of the redevelopment and investment into the
property continues. Facilities include free Wi-Fi and a new Express
Café and Bar.

�  PRINCIPAL HAYLEY GROUP, a hotel and conference centre provider,
has announced its purchase of the historic Martins Bank building
in Liverpool, and plans to convert the Grade II-listed property on
Water Street into a 227-room luxury hotel with destination spa
and food & beverage offerings.

�  SANDS STUDIO, located in Downalong and overlooking St. Ives Bay
in Cornwall, opens next month. Whilst a self-catering holiday
apartment, a concierge service is available to arrange picnic
hampers, fridge stocking and restaurant reservations. Prices start
from £665 per week in low season to £1,610 in high season
including breakfast at sister property, Trevose Harbour House. 
A 10% introductory offer is avalable for early bird bookings made
by April 28. For details see www.sands-studio.co.uk

�������

Z Hotels announces launch of 109-guestroom property, Z City, in London
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Industry
Insight by...

Cherie Richards, commercial director at
The Global Travel Group, looks at the
opportunities arising from National
Apprenticeship Week...

National Apprenticeship Week will be taking
place from March 14–18, celebrating
apprenticeships and the positive impact

they have on individuals, businesses and the
wider UK economy. They give young people the
opportunity to learn a valuable and often practical
skill that will equip them with the experience
required to excel in a specific industry. This got
me thinking about the important part that young
people play in travel.
I myself started in the industry as a student,

choosing to take a National Diploma in Travel and
Tourism whilst at college. I didn’t get to do an
apprenticeship, but the practical hands on
experience as a junior travel consultant for an
independent travel agent was just as important in
terms of learning how to liaise with customers
and build relationships with tour operators.
Nurturing young talent is key for the industry.

You just need to look at our own members for
proof of this. Emma Casburn, managing director
at Infinite Travel, spent time travelling the world
before setting up her own agency in May 2014. In
2015, Sam Cassem and John Stephenson
harnessed their industry experience and went out
on their own by setting up Your Travel and turning
over £1.2million in their first year of trading
alone. Their successes are proof that young
people are to be championed in travel.
Whilst my early days stand me in good stead

for understanding the ins and outs of travel, it is
important that we continue to welcome those that
also bring with them different approaches and
new ways of working and, as we’ve seen in recent
years, more and more travel businesses are

looking to the next generation to lead the way
with new ideas.
Welcoming young people with a passion for

travel through apprenticeships and graduate
schemes is vital for the sector to thrive and
evolve, but we should also be looking outside the
travel sphere. There is some great talent out
there working in other sectors who may not have
considered travel before. It’s important that we
shout about what the industry offers career wise,
to ensure that we are attracting young people
from different backgrounds. 
Here at The Global Travel Group we have

hosted students from local colleges, giving them
an insight in to the world of travel and how our
business works, and we’re big believers in
nurturing young talent with the average age of
our workforce at 36. I have also spoken at my
local college on issues affecting the industry and
each time I visit it’s fantastic to see so many
young people keen to be a part of our industry
and their enthusiasm for what they are studying.
Every year it’s great to see the new rising stars

taking the industry by storm and I’m certain that
2016 will be no exception. Here’s to the young’uns
keeping us all on our toes!

"Welcoming young people with a
passion for travel through

apprenticeships and graduate
schemes is vital for the sector to

thrive and evolve"

bulletinbriefing
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SUNSCAPE ESCAPE…
Kirsty Lilley (left) from
AM Resorts presents
Sararat Klaihiran from

STA Travel with 
a three-night stay at

Sunscape Montego Bay.

PRIZE PEARL… Debbie
Lewis (left) from the
Cook Islands presents
Jessica Ball from
Flight Centre with her
prize of a Black Pearl. 

TABLE TALK…Victoria Bruce-Miller (left) from Fred & Mildred talks with, from the left: 
Yvonne Matthias, Travelplaces; Kathy Prescott and Richard Prescott, Luxury Leisure Travel; Clare
Collins-Doyle, Not Just Travel; Jack Allen from Travelplaces; Denise Hodgson, Travel the World 2;
and Katrin Von Enden from Albee Adventures.

eventbulletinChester

CLUB CENTURIA…from the left, Max Tchanturia
from Club Centuria presents to a table of agents
including Angela Davies and Nicola Cullen, Sandy
Lane Travel; Abby Packham, Peter Douglas, Sarah

Thompson and Jo Shilling from Trailfinders.

SANDOS SMILES…collecting
their goody bags are from the

left, Jo Shilling from
Trailfinders, Kerry Cook from

Deva Travel and Scott
Foulkes from STA Travel with
Juanjo Torrico from Sandos

Hotels & Resorts

ROCK REWARD…Graham Brooks
from Hard Rock Hotel presents
winner Sam Rome from STA
Travel with a complimentary
three-night stay at either the
HRH Riviera Maya or HRH &
Casino Punta Cana

Love was in the air when Travel
Bulletin held its Weddings and
Honeymoons Showcase at the

Crowne Plaza in Chester and at The
Grange Holborn Hotel in London last
week. Agents were romanced with

an evening filled with
entertainment, education and

excellent prizes…
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Fancy joining in the showcase fun?
Travel Bulletin will be hosting its North America Showcase event in Chester on March
21 and in Newcastle on March 22. Agents interested in attending can secure their place

by emailing gemma.reeve@travelbulletin.co.uk

CHAMPAGNE
CELEBRATION…Teresa
Ryan (left) from Thomas
Cook, Eltham and Maureen
Murphy from Your Holiday
Expert (right) win a bottle
of Champagne each from
Mathilde Robert, Planet
Weddings.

EGYPTIAN ART…Natalie Roman from
the Egypt Tourist Board presents
Stuart Abbott from Paradise Dreams
ltd. with a beautiful piece of Egyptian
art craft.

JAMAICA
VACATION…
Sarah Spooner
(right) from AM
Resorts presents
Guillaine Nioka,
CWT with a
three-night
break to
Sunscape
Montego Bay.

xxx

KANIKA HOLIDAY…winning a seven-night all inclusive stay for
two in a junior suite at the Elias Beach Hotel is Jenny Jackson,
Travel PA (right) from Kanika’s Maria Evripides.

eventbulletinLondon

BANYAN BREAK…George
Singh from Hays Travel

wins a three-night stay at
Banyan Tree Vabbinfaru

and two nights at Angsana
Velavaru including
transfers from the

company’s Victoire Cliffe.

LUCKY LEZLIE… Flight Centre’s Lezlie McClean (left) was the lucky
winner of three nights’ accommodation at the St Raphael Resort,
presented by Sandra Bruce, the resort’s representative. 

COOK CHAT…Talking all things about the Cook Islands are, from
the left: Jonathan Stuart, Daniel Barners and Stacey Adam from
Flight Centre Bloomsbury; Sharon Frame, Kuoni; Ian Griffiths and
Halatoa Fua, Cook Islands Tourism; Stacey Owens, Kuoni; and
Lezlie McClean and Ana Richmond from Flight Centre.

HOLIDAY HARD ROCK…Hard Rock
Hotels’ Fiona Boss (left) presents three
nights’ stay at the HRH Riviera Maya or
HRH & Casino Punta Cana to Jackie
Prats, Personal Travel Advisor.
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Following an extensive renovation, The Kensington
has relaunched featuring redesigned spaces. They
include the hotel’s restaurant, now called Town House;
the interconnected drawing rooms on the ground floor ideal
for afternoon tea or a relaxed meeting; K Bar - a glamorous new
bar; plus a new look for all 136 rooms and 14 suites. The renovation is part of a multi-
million pound investment programme across The Doyle Collection's portfolio of eight
properties in the UK, Ireland and Washington DC and is the first of the hotels to unveil 
a complete new look and style. Rates start from £235 for room-only. For details see
doylecollection.com/kensington 

The St Ermin's Hotel in Westminster is holding a series of taster urban beekeeping
workshops during the Chelsea Fringe on April 16 and 30 and May 7 and 21, with more
dates to follow in September during the hotel's annual 'honey
month'. Two options will be available to book – the two-and-
a-half hour workshop plus speciality honey cocktail in the
Caxton Bar at £30 per person or the course plus
afternoon tea in the hotel's Tea Lounge for £45. Full
bee suits are provided. For further information or to
reserve a place email Gemma Wren on
gwren@sterminshotel.co.uk

Hotel updates�

� THEATRE NEWS
Daniel Evans’ five star production of Show Boat will
transfer from Sheffield to the West End this spring,
with previews beginning at the New London Theatre in
Drury Lane on April 9. Based on the novel of the same
name by Edna Ferber, Evans’ romantic musical
production is booking to January 7, 2017 with preview
prices between £19.50 and
£59.50 and normal prices (from
April 26) between £19.50 and
£69.50. For details call 
0844-412 4654 or see
showboatmusical.co.uk 

Two new limited edition creations from executive
pastry chef Zoe Wager have been introduced at
Conrad London St. James. Conrad Catwalk is
available until April 4 and showcases a walk
through fashion’s most iconic eras, while An
English Country Garden runs from April 5 to
June 19 and offers a quintessentially British
approach to spring time. Both are available for
£65 per person including free-flowing
Champagne or £39 without Champagne. To book
or for more information visit
conradhotels.com/London or call 0203-301 8080.

Café Royal, A five-star hotel built around London's iconic Belle Epoque Grill Room, has
launched the city's first-ever dessert restaurant at The Café on Regent Street. Featuring
a selection of dessert tasting menus, the restaurant is open from 18:00 to 22:30 nightly
and offers optional wine pairings. As an example, Childhood Memories offers a three-
course tasting menu that includes favourites such as Rhubarb & Custard and Jaffa
Cakes. Menus are priced from £26 per person. For details see hotelcaferoyal.com 

Bermondsey Square Hotel in South London is
offering a three-night Easter package (from March
25-28) which includes breakfast from £350. Details
at bermondseysquarehotel.co.uk

� EBOOK OFFER
Frugl has published its
first ebook - a guide to its
top 100 places in central
London. Covering
Camden Town, Covent
Garden, Kings Cross and
Soho, the guide features 
a broad selection of
venues including The Top
Secret Comedy Club,
Poetry Cafe, Iris Theatre
and other places not
normally found in guide
books to London. Usually
£2.99, the book is free
when using the promo
code TRAVELB at
frugl.selz.com 

www.travelbulletin.co.ukMarch 4 201616

londonlife

S04 TB 0403 2016 News _4_Layout 1  02/03/2016  11:06  Page 16



17www.travelbulletin.co.uk March 4 2016

Ostrava is the third largest city in the Czech Republic and is surrounded by tourist attractions,
museums, galleries, mountains, chateaux, ski and golf resorts. Visitors can meet the locals on the
‘Folklore Without Borders’ festival or join in the festival fun of ‘Colours of Ostrava’, walk on the
Ostrava volcano, eat frgál, taste Czech beer and enjoy Stodolní – the street of bars. At the top of the
city’s watchtower, guests can look out to see Poland and Slovakia. Visit thinkostrava.cz

czechrepublic

SUPERBREAK has introduced three
new tours in Prague, enabling agents
to offer their clients something 
a little different when taking 
a city break to this popular short
break destination.

The ‘Folklore Party and Dinner’,
costing £51.50 per person, takes
visitors to a typical Czech restaurant
for a traditional dinner including an
aperitif, coffee and unlimited
consumption of beer, wine and soft
drinks, complete with live music and
dance to be enjoyed. The tour lasts
approximately four hours.

Alternatively ‘Terezin’ (£42 per
person) takes guests back in time to 
a dark and tragic place in the history
of Europe and scene of the horrors of
the Second World War at Terezin, one
of the Nazi concentration camps. With
tours lasting approximately six hours,
a guide will show visitors around the
camp with authentic recollections of
former inmates. 

The first stop on ‘Hluboka,
Holasovice and Ceske Budejovice’ is
the fairy-tale Hluboká Castle. There
has been a chateau standing on this
site since the 13th century, and the

present 19th century structure was
built in the style of Windsor Castle and
showcases collections of furniture,
tapestries, porcelain, paintings and
historical weapons. 

The trip continues on to Holašovice,
a UNESCO-listed village built in the
rural Baroque style. The final port of
call is České Budějovice, a former
royal town founded in the 13th century
and centred around a charming main
square. Costing £61 per person, this is
a full-day tour.
For more information call 0190-443
6000 or visit superbreak.com/agents

Historical walking tour marks anniversary of Charles IV 
VISITORS CAN share in the celebrations of the Czech Republic as the country commemorates
the 700th anniversary of the birth of Emperor Charles IV. 

Known as ‘the father of the country’ by Czechs, Charles IV was born in Prague and left an
enduring imperial stamp on the city’s landscape and architecture which visitors can experience
first hand as they wander through the streets of Prague and soak in the city’s atmosphere.

The tour commences at Old Town Square, where the life of Charles IV is believed to have
begun. Visitors can find the gothic exterior of Stone Bell House dating back to the 13th century
and view the historical interiors which host exhibitions organised by the Prague City Gallery.

Guests will also visit Charles Bridge which bears the name of its founder, Emperor Charles
IV, and is adorned with 30 statues and sculptures serving as a baroque gallery in the open air.
For explorers looking to learn more about its history, a visit to the Charles Bridge Museum,
located on Křižovnické Square next to the Old Town Bridge Tower, comes recommended.

The Old Town Bridge Tower itself is decorated with sculptures, including Kings Charles IV and
his son Wenceslas IV, as it symbolically glorifies the rule of the House of Luxembourg. Visitors
can also climb to the top for views of the whole bridge and across the city. A few steps from here
on Křižovnické Square stands the Monument of Charles IV made in 1848 to mark the 500-year
anniversary of the foundation of Charles University. The heart of this vast complex in the Old
Town is Carolinum, the oldest preserved university college, which sometimes opens its chamber
doors to the public for special exhibitions and concerts. 

Meanwhile, Prague Castle offers a programme about the life and times of Charles IV with the
most important exhibits on display to visitors for free. For those interested in seeking out the
Czech Crown Jewels, they are housed at the Crown Chamber Chapel of St. Wenceslas.

The Czech-Bavarian Provincial Exhibition, organised in co-operation with the National Gallery
in Prague to mark the 700th anniversary, will introduce Charles as an exceptional personality of
European political and cultural history who was capable of using art and architecture to promote
the Imperial Majesty. Guests can visit the exhibition at the Wallenstein Riding Hall at Lesser
Town from mid-May to the end of September. 

Celebrations will also be staged in Karlovy Vary, the famous spa founded by Charles IV. 

Save 15% with On The
Go Tours’ ‘Eastern
European Explorer’

ON THE Go Tours is
offering a 17-day Eastern
European Explorer tour
from its newly launched
Eastern Europe range. 
With a saving of 15%,

travellers can spend two
days in the Czech
Republic to explore the
bustling Old Town Square
and take in the views of
Hradčany Castle and St
Vitus Cathedral.
Priced from £1,269 per

person, the trip includes
14 nights’ hotel
accommodation, one night
in a guesthouse, one night
on an overnight train, 15
breakfasts, a guided tour
of the KGB Museum in
Vilnius and the Auschwitz
Concentration camp near
Krakow, transport by 
bus, electrical trains and
overnight trains, 
plus transfers. 
Travel dates are

between April 1 and
October 29, 2017.
Visit onthegotours.com or
call 020-7371 1113 for more
information or to book.

SuperBreak adds three new tours in Prague with prices from £42
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Cox & Kings offers three-night city stay from £445 
COX & KINGS is highlighting its three-night break to Prague staying at the five-star 
hotel, The Paris. 

One of Prague's great landmarks, the hotel was built in 1904 and in 1997 the original Art
Nouveau interiors were restored. The 86 air-conditioned guestrooms all feature modern
facilities and the hotel, which is centrally located, also houses an Art Nouveau restaurant. 

In low season prices start from £445 per person and in high season from £545. This
includes a three-night stay, flights, private transfers and breakfast.

Alternatively, the operator is featuring a nine-day private tour that takes in the capitals of
Prague, Vienna and Bratislava from £960 per person, based on twin-share. 

Beginning in Prague with a three-night stay, the itinerary then takes guests by rail to
Vienna for a three-night stay, before heading to Bratislava for two nights. 

Prices include flights with British Airways, transfers and breakfast accommodation in
four- and five-star hotels.

With a stunning cityscape and compact medieval centre, Prague offers a maze of
cobbled lanes and ancient courtyards, overlooked by an 1,100-year old castle. 

During their stay, guests can explore the five historical districts of the city including
Hradcany, the castle district, Staré Mêsto, the gothic Old Town and Josefov (the former
Jewish ghetto) - connected by the landmark Charles Bridge. 
For more information visit coxandkings.co.uk or call 0203-642 0861.

       
       

         
         

 

   

         
          

         
 

   1 3    11:40:12 AM

www.travelbulletin.co.ukMarch 4 201618

czechrepublic

TO HIGHLIGHT the many sights and
sounds of Prague – from the tourist
hotspot of Prague Castle and the
Bohemian art on display around the city,
to the vineyards of Vinohrady and the bar-
filled Žižkov district, Abercrombie and
Kent has incorporated a private half-day
walking tour with a guide for 
guests departing on its ‘Prague City
Break’ itinerary. 

It includes entrance fees to the Jewish
Museum and Cemetery plus the Old-New
Synagogue, as well as flights, private
transfers, breakfast accommodation and 
a dedicated concierge. 

To appreciate all the city has to offer, the
operator suggests a four-day break leading
in at £395 per person for stays at the Aria
Hotel, or £650 for stays at the Four
Seasons Hotel Prague, based on two
sharing in low season.

Alternatively, ‘Highlights of Budapest,
Vienna and Prague’ is an eight-night
itinerary that incorporates some of the
city’s key highlights on the final few days of
the itinerary, complete with a walking tour
through the Old Town and the Jewish
Quarter and an exploration of the castle
district with a castle visit.

Costing from £2,475 per person, based
on two sharing and including flights,
previous legs of the trip take in the history
of twin-city Budapest with a guided tour of
its palace and museums, plus a private
behind-the-scenes tour of Budapest's
Hungarian State Opera House, highlights
of Habsburg-era Vienna including the
Hofburg Palace complex, gothic St
Stephen's Cathedral and a visit to
Schönbrunn Palace.
Visit abercrombiekent.co.uk for 
more information.

Abercrombie & Kent offers private half-day Prague tour 

Culinary delights in
Prague with Regent

Holidays
REGENT HOLIDAYS is
offering a variety of tours
and city breaks to the Czech
Republic, including 
a ‘Culinary Short Break in
Prague’ option. 
The three-day trip is ideal

for foodies and offers the
opportunity for clients to
learn about Czech cuisine at
the Chefparade Cooking
School, one of the most
popular in Prague. 
Here they will learn how

to prepare a range of
delicious and traditional
Czech dishes, including
potato soup with
mushrooms, chicken
paprikash and potato
pancakes with smoked
meat, as well as sweet
treats such as apple strudel
and fruit dumplings. 
Prices start from £385

per person, based on two
sharing on a bed-and-
breakfast basis. Flights with
British Airways, transfers,
two nights’ accommodation
in a three-star hotel and
cooking lessons at the
Chefparade Cooking School
are all included. 
For more information visit
regent-holidays.co.uk or
call 020-7666 1244.

Potato pancakes with 
smoked meat
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Charles IV travelled frequently to Karlštejn Castle 
during its construction to inspect the builders’ 
masterly work and to ensure that the castle would 
be a safe place to house the imperial crown jewels.

Royal quest

Karlštejn
30 minutes from Praguewww.czechtourism.com

Discover for yourself the life and times of Charles IV.
Visit the Czech Republic during the 700th anniversary of the birth
of the greatest Czech ruler and Holy Roman Emperor. 
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Shearings explores Prague in 
Eastern Europe coach breaks
OFFERING RETURN coach travel to Eastern Europe, with
planned excursions and half-board accommodation, Shearings
Holidays has a selection of holidays to Prague providing
customers with the opportunity to see the many sights and
historical treasures of this Eastern European city. 

Guests can experience three of Europe's most enchanting
Eastern cities during the operator’s nine-day ‘Prague Vienna 
& Budapest by Coach’ tour from £669 per person. With
departures from March to October, it includes eight nights’
breakfast accommodation, seven evening meals, three
excursions and luxury coach travel.

Alternatively, for those interested in exploring the heritage
and culture of Eastern Europe, the operator also recommends
its ‘Heart of Eastern Europe by Grand Tourer Coach’ itinerary. 

During the 13-day break guests will travel to five Eastern
European cities - Prague, Krakow, Budapest, Vienna and
Salzburg, with a guided tour in each one. Costing £1,089 per
person, the itinerary includes 12 nights’ breakfast
accommodation, 11 dinners, the city tours and luxury Grand
Tourer coach travel with departures in June, July and August.
To book or for more information visit shearings.com or call
0844-209 7143.

EVOLVING FROM Vienna International
Hotels & Resorts, a new hotel brand -
Vienna House -has been introduced,
bringing together four separate hotel
lines. It means that six hotels in the
Czech Republic, part of rebranded hotel
group, will also be renovated to embody
the company’s emphasis on provenance,
personalisation and customer wellbeing. 

Rupert Simoner, CEO of the company,
said: “The name ‘Vienna’ stands for the
company’s origins and for the quality of
life, joie de vivre and hospitality for which
the city is famous. ‘House’ is a place that
unites, where you can be yourself, where
the family comes together and where you
invite friends and guests as a host. This
feeling of contemporary, modern Vienna,
combined with our shared European

roots and traditions, will be reflected in
all hotels.”

The group’s properties in the Czech
Republic include the angelo Prague and
adel Prague brands. Both are four-star
hotels set at the edge of the Old Town,
with the angelo featuring extra-large
beds, bathrooms with heated floors and 
a Jazz Bar. Also in the Old Town is the
hotelier’s three-star Easy Prague which
has undergone the biggest changes, with
new lobbies and updated bedrooms. 

Meanwhile, the Diplomat Prague -
located in the diplomatic district and
close to the historic centre – offers
rooftop views, while the centrally located
four-star angelo by Vienna House Pilsen
offers modern and colourful interiors and
is a short walk from the Old Town. 

Away from the city, the group’s
Karlovy Vary is located in Carlsbad,
an Art Nouveau-styled spa town two
hours west of Prague. The hotel
offers a range of specialist spa
treatments plus the opportunity to
have meal plans devised with healthy
ingredients for light meals or low-
calorie diets.

In line with the company’s
rebranding comes investment in new
technology including high-speed
internet, web-based concierge
services and mobile check-in and
check-out. The hotels will also offer
bike stations, e-vehicle charging
stations and car sharing stations. 
Visit viennahouse.com/en.html for
more information.
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Six Czech hotels to be renovated to reflect Vienna House rebrand and vision

czechrepublic

�  THE CITY of Prague has been named the European Capital of
Sport for 2016. Amongst the many events that sport
enthusiasts can look forward is the WTA Sparta Prague Open
between April 25 and May 2. This international event for
female tennis players, which is a part of the ITF circuit, is the
most important women’s tennis competition within the
territory of the Czech Republic and contributes to the creation
of a new tradition of prestigious sporting events to be held not
only in Prague, but the whole of the country. Admission is free
for spectators throughout the entire competition. Visit
jtbopen.cz/en/news 

�  THE TOURIST board is sharing how safe the destination is with
the recent news that the Czech Republic ranked as the tenth
safest destination out of 162 countries. 

�  A NEW ROUTEwith Czech Airlines has opened flying between
Liverpool and Prague.

�  A TOP travelling tip whilst visiting Prague: Winding through
Prague’s famous places and local neighbourhoods, Tram
Number 22 offers one of the most scenic routes of the city.

�  AN APP for visitors wishing to discover the secrets and history
of Prague is available. ‘PragueSageTells’ audio guide, which can
be downloaded on smartphones and tablets, covers all the
significant sights of the city showing which ones are nearby,
with recommended routes and recordings.

�������
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THE USHUAÏA Ibiza Beach Hotel has announced May 28 as the date for its opening party for the new
season. Showcasing a selection of underground electronic music, the open-air super club features 
a 16m stage and pool area, with tickets to the opening party priced from 40 euros at
ushuaiaibiza.com/tickets. Double rooms at the hotel lead in at 210 euros based on two sharing and
including breakfast. Visit ushuaiabeachhotel.com/en for details. 

Jetset reduces
accommodation prices
for summer & winter
FOLLOWING ON from 
a successful trial in late
summer 2015, Jetset has
recently reduced
accommodation prices in
Spain and the Spanish
Islands for stays in
summer and winter 2016. 
Anna Malahova, the

company’s product co-
ordinator, said: “The trial
last August resulted in an
average drop in Spanish
prices of 5% and proved
successful. We have 
therefore decided to 
bring it back for March and
April sales.”
In addition, the new

concept on JETS places
emphasis on Spain and her
islands; the Jetset Classics
is a collection of luxury
properties designed to
satisfy the needs of
discerning clients, featured
on Package Pal, Booking
Basket and
accommodation-only. 
Currently the top selling

Spanish destination for this
summer is Costa Del Sol,
with Marbella and
Fuengirola enjoying 
a rivalry for top resort.
Based on two adults

sharing and travelling on
May 4, seven nights at the
four-star Melia Costa Del
Sol on a bed-and-breakfast
basis leads in at £506 per
person including  BA
flights from Gatwick and
private transfers.
To book or for more
information visit
jetsetflights.co.uk or call
0845-025 2777.

New elite hotel
offerings from Monarch
MONARCH HAS introduced
new elite hotels in the resort
of Playa D’en Bossa in Ibiza
which is a main nightlife
resort and home to famous
nightclubs such as Space
and Ushuaia. It also features
the longest stretch of sandy
beach on the island.
The operator is offering

stays at the Hard Rock Hotel
Ibiza from £585 per person
based on two adults sharing
a deluxe silver room on 
a May 5 departure from
Gatwick. In addition to 
a prime beachfront location,
when it comes to
entertainment, the outdoor
stage area plays host to
regular gigs and artists, DJ
nights and pool parties.
Meanwhile, for a slightly

more sedate pace, the Grand
Palladium White Island
Resort & Spa offers 
a selection of pampering spa
treatments, along with
tennis, volleyball and water
polo. Located on the beach,
the hotel also offers an
extensive pool area, with 
a kids’ pool, two additional
pools and a separate adult-
only one. 
Based on a May 

5 departure for two adults
sharing a double or twin
room, prices lead in at £639
per person.

spain&her islands

Train like an Olympian at La Manga Club 
CLIENTS CAN discover what it takes to become an Olympic
champion by heading to Spain’s La Manga Club this spring
to take part in a new four-day luxury training camp.
The resort, located in Murcia, is staging a specialist

triathlon workshop from April 28 to May 1, including the
opportunity to compete in the Fuente Alamo Triathlon – one
of Spain’s most popular events.
Taking place on Saturday April 30, the 27th edition of the

triathlon will feature 1,800 competitors from across Spain
and beyond and will consist of a 750m open water swim
and 24.4km bike ride, with a 5km run to finish.
As part of the camp, participants will have the chance to

train using the resort's sporting facilities, as well as
receiving top coaching and advice on swimming, cycling,
running and nutrition from a team of experts before putting
their new skills to the test.
In addition, triathletes can test their fitness levels in the

resort's new High Performance Sports Centre and receive
complimentary access to the fitness centre which includes
a 25m indoor pool and saunas and steam rooms at Spa La
Manga Club.
Prices for the triathlon break – which is based on two

people sharing a room – start from 320 euros per person
(approximately £246) including three nights’ breakfast
accommodation in the resort’s Las Lomas Village, with
secure bike storage and a free resort shuttle bus service
also provided.
For more information email reservas@lamangaclub.com or
visit lamangaclub.com
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Boost in Mallorca sales sees Classic add new properties 
WITH SALES currently more than 15% up for Mallorca, Classic Collection Holidays has
added five new properties, including two new hotels for summer 2016. 
The Iberostar Grand Hotel Portal Nous is a five-star, adult-only hotel overlooking the

cove and beach at Portal Nous. 
A three-night breakfast stay costs from £789 per person in July while seven-night prices

in September start from £838. 
Over on the east coast of the island, the Park Hyatt Mallorca is set to open in early 2016.

Overlooking the Canyamel Valley, the resort is built in the style of a traditional Mallorcan
hilltop village, centred around a village square. 
Guests have access to the sports facilities of the adjacent Grupo Cap Vermell Country

Club as well as the hotel’s private beach club. Four golf courses are also within a ten-
minute drive of the hotel. A three-night breakfast stay in April leads in at £889 per person.
For further information visit classic-collection.co.uk or call 0800-008 7288.  

spain&her islands

New Mallorca offering
from Mercury Holidays
MERCURY HOLIDAYS is
offering an all-inclusive
holiday at The Hotel Marina
Corfu in Mallorca.
Located on Cala Egos

Beach, the hotel is a stone’s
throw away from the centre
of Cala d'Or which offers 
a selection of bars and
restaurants and is 
close to seven small
secluded coves. 
At the hotel, twin and

double en-suite rooms
feature their own balconies,
with sea view rooms
available for a supplement. 
A seven-night stay costs

between £361 and £844 per
person, depending on travel
dates, with departures from
Luton seven days a week
between May and October. 
Visit mercuryholidays.co.uk
or call 0800-083 1725 for
more information.

Iberostar Grand hotel Portal Nous
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Easter deal at Fuerteventura’s Gran Hotel Atlantis Bahia Real
THE FIVE-STAR Gran Hotel Atlantis Bahia Real in Fuerteventura is offering a selection of
special holiday packages. 
From March 17 until April 3, the resort features an Easter holiday package with three

nights’ accommodation in a deluxe room plus breakfast and free access to the spa from
£265 per night based on two sharing a standard double deluxe room. Flights are extra. 
The hotel is also promoting special holidays for newlyweds. A ‘Honeymooners’ package

includes a variety of extras such as a welcome bottle of cava, dinner for two in ‘Las
Columnas’ restaurant, a special breakfast and a selection of discounts on treatments in the
spa. It costs from £304, based on two sharing a standard double deluxe room.
Visit atlantisbahiareal.com for more information.

Cap Vermell launches
cultural Mallorca tours
THE CAP VERMELL Beach
Hotel has launched a four-
night art, culture and history
package for guests seeking
an enriching holiday.
For £84 a night, guests

can enjoy a guided tour of
the Caves d’Arta, a visit to a
renowned Spanish artist’s
studio, a tour of Castle de
Capdepera, and a traditional
lunch in a local restaurant.
Located on the east coast

of Mallorca next to
Canyamel beach, the historic
hotel features 12 Mallorcan-
style rooms with private
balconies and en-suite
bathrooms. Prices for four
nights in a double room lead
in at 872 euros including
transfers, breakfast and two
dinners in the hotel’s
restaurant, Vintage 1934'.
For more information visit
capvermellbeachhotel.com

Gran Hotel Atlantis Bahia Real
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Insight Vacations presents ‘Spain & Portugal in Style’ Luxury Gold itinerary 
THE ‘SPAIN & PORTUGAL in Style’ Luxury Gold itinerary by Insight Vacations introduces guests to a range of
experiences on the Iberian Peninsula.
Guests can enjoy behind-the-scenes access to Barcelona’s Liceu Opera house and a reception at its members’

club Circulo del Liceo; take in Seville on a horse-drawn carriage ride through its streets; explore the flavours of
Andalusia with a market tour and Spanish cooking experience; and sample the cuisine of the Michelin starred
Álbora bar and restaurant.
Prices start from £2,925 per person including VIP airport transfers in the UK, 12 nights’ breakfast

accommodation, one lunch, seven dinners, sightseeing, exclusive experiences, luxury transport and a dedicated
tour director.
Visit insightluxurygold.com or call 0800-206 1468 for more information.

THE BARCELÓ MONTECASTILLO Golf Resort in Jerez
has introduced a new Touché fencing programme to its
portfolio of sporting activities. 
Whether an experienced fencer or novice, families are

invited to join a three-hour class and improve their
skills whilst on holiday. Rates start from £99 
per person, per night based on two sharing 
including breakfast.
Meanwhile, new kids’ facilities have been introduced

at the Barceló Jandia Mar in Fuerteventura. They
include a new kids’ club featuring new activities and 

a kids’ corner in the restaurant for young guests to
serve themselves. New Barcy-themed family rooms
consist of two bunk beds and can sleep up to two adults
and two children with kiddy slippers and dressing
gowns, as well as bath amenities and specific snacks
for kids in the mini-bar.
All-inclusive rates at the resort start from £169 per

room, per night based on two adults and two children
sharing a Barcy Family Room.
Visit hotelbarcelomontecastillo.com and
barcelojandiamar.com for more information. 

spain&her islands

New activities and family-friendly revamps at Barceló resorts 

S06 TB 0403 2016 Spain&her islands_Layout 1  02/03/2016  11:50  Page 24

http://www.sandos.com/


25www.travelbulletin.co.uk March 4 2016

THE MUSEUM of Tomorrow has opened in Rio and is now receiving visitors ahead of the 2016 Olympics.
The science museum is based around the prediction that the next five decades will contain more
changes in science and technology than the previous 10,000 years. 

Mercury Holidays
combines Brazil and
Argentina in nine-

day tour
MERCURY HOLIDAYS is
offering an introduction to
Brazil and Argentina,
combining the
destination’s natural
wonders, tropical jungles,
world famous beaches and
vibrant cities.
During the nine-day trip

guests can enjoy city tours
of Rio de Janeiro 
& Buenos Aires, a cable
car ride to the summit of
Sugarloaf Mountain and 
a journey to Corcovado
Mountain in Tijuca Forest
to see the Christ the
Redeemer Statue. 
A visit to the UNESCO

World Heritage Site of
Iguacu National Park and
waterfalls is also included,
as well as a visit to 
the Casa Rosada in 
Buenos Aires.
Priced from £1,595 per

person, and with 16
departures between May
and June 2017, it includes
scheduled flights from the
UK, all internal travel
including air-conditioned
transport and entry fees 
to sights.
Visit mercuryholidays.co.uk
or call 0800-083 1725 for
more information.

brazil

GUESTS CAN experience the allure of South
America over 16 days on Great Rail
Journeys’ ‘Brazil, Argentina & Patagonia
2016’ tour. 
It takes in Rio de Janeiro before heading

through rainforests to Buenos Aires, then
on to Bariloche in the heart of Patagonia,
followed with Argentinean highlights such
as the Perito Moreno Glacier and a journey
on the 'End of the World Train'.
On arrival at Rio de Jeneiro, guests will

embark on a guided tour taking in the
Cathedral of Saint Sebastian and downtown
area of Carioca Square and San Antonio
Church, before making the journey by
cable-car up Sugarloaf Mountain.
The following day, an excursion to the top

of Rio's most recognisable landmark,
Corcovado Mountain with Christ the
Redeemer is made via the Corcovado Rack
& Pinion Mountain Railway, before

travelling along the coast to see Ipanema
and some of Rio's beaches.
Two nights are then spent in Curitiba,

known as one of the greenest cities in the
world, before a journey on the Serra Verde
Express train through the largest preserved
area of Brazil's Atlantic rainforest. On the
border between Brazil and Argentina guests
will also have the chance to experience The
Iguassu Falls after the park has closed and
when other visitors have left. 
With one departure in November and

leading in at £7,295 per person, it includes
13 nights' breakfast accommodation, two
lunches and 11 typical South American
dinners including traditional Brazillian
Churriscera, Argentinian steak, Barreado
and Patagonian trout and crab, plus other
activities.
For more information or to book visit
greatrail.com or call 0800-240 4470.

Ten-day 'Impressions' tour from £2,955 with Trafalgar
TRAFALGAR IS offering a ten-day ‘Impressions of South America’ tour giving guests the
chance to see Sugarloaf Mountain, Christ the Redeemer statue and Iguassu Falls by day,
with samba fun in Rio by night. 
Six nights of the trip are spent in Brazil exploring Rio de Janeiro and the UNESCO World

Heritage Site, Iguassu National Park, before crossing the border to Argentina.
During the journey, guests will learn to mix the perfect caipirinha – Brazil's national

drink – and visit a Samba school to see how it operates and prepares for Carnival week,
with the chance to join in a Samba dance lesson. 
At Iguassu National Park, guests explore the Brazilian side of the cascades with a local

specialist, including a scenic walk through the rainforest to the base of the falls before
lunch at a local restaurant.
Priced from £2,955 per person, the tour includes nine nights’ breakfast accommodation,

internal flights, one lunch and four dinners, city tours of all major cities, the services of 
a travel director and transfers.

Great Rail Journeys offers highlights of Brazil in 16-day tour 
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Discover BRAZIL 
with Air Europa.

Flights are via Madrid.
For more information call 0871 423 0717,
email: uksales@air-europa.com 
or visit us at: www.aireuropaexperts.com

With daily flights to SAO PAULO and three weekly flights  
to SALVADOR from London Gatwick.

brazil
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OAPs – or ‘Older, Adventurous Paradise-seekers’, are flocking
to experience the hot springs, waterfalls, spas and cultural
retreats of Brazil for a tropical getaway.  
According to new ABTA research, following the relaxation

around pension rules in the UK last year, many Brits aged 
55 and over have caught the travelling bug and are deciding 
to venture across the world with some of their newly 
accessible money.
The research reveals that almost a million Brits are now

considering dipping into their pension pots, with taking 
a holiday or travelling being the most popular option to spend
the money on. Of those surveyed, 59% plan to take a 'holiday of
a lifetime' and more than half (56%) said that they would spend
more than usual on travelling. 
Aimed at these older adventurous paradise-seekers looking

for a destination that will provide them with an unforgettable
trip, Brazil is highlighting its hot springs and spa towns.
Cadas Novas, in the state of Goias, is part of the hot waters

region and one of the most popular destinations within Brazil.
Visited by more than three million tourists a year who come in
search of the famous hot water that springs from the ground
at temperatures ranging from 35-52°C, the waters are known
for their therapeutic properties, along with aiding digestion and
relief for rheumatic diseases.
Also popular with older travellers (and in the Goiás region) is

Rio Quente. More than 12km in length, the 'City of the Warm
River' is one of the largest river springs in the world and is 
a four-hour drive from Brasila. Hot Park is a water-themed
recreational area inside the resort, popular with adults 
and families, and is now the largest hot water park in 
South America.
Another popular area for older travellers is a cluster of spa

towns knows as the Water Circuit in Minas Gerais. Consisting
of the towns Congonhas, Diamantina and Mariana, each is
centred on a park built around the springs, incorporating bath
houses and fountains. 

Research reveals over 55s flock to the hot springs, waterfalls and spas of Brazil 

Rio de Janeiro's Gran Melia to open ahead of 2016 Olympics
SET TO BECOME an official venue for the 2016 Olympic Games, Gran Meliá is to
open its first luxury hotel in Rio de Janeiro this June.
Originally built in 1972 as the ‘Hotel Nacional’, the resort was renowned in its

heyday as a celebrity hotspot, with guests including Liza Minnelli, BB King and
James Brown staying at the hotel, before being closed for decades. Following
extensive renovation works, the property will be restored to its former glory with the
launch of Gran Meliá Nacional Rio. 
The hotel is located in the south zone of the city, tipped to be the next big

destination for 2016, and within close proximity of the Olympic venues. Situated in
Sao Conrado, the property will feature 417 rooms, including two presidential suites
and 50 executive suites, along with an avant-garde restaurant and modern bars –
one of which is on the penthouse terrace offering 360 degree views of the city, the
San Conrado Bay, Ipanema and Copacabana.
Visit granmelia.com for more information.
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Last year was a significant one for ‘Amazing Thailand’
with 947,000 British nationals travelling to the Land of
Smiles; an additional 40,000 people or a 4.3%

increase. In fact, despite more than its fair share of natural
and man-made challenges, the UK market to Thailand has
continued to grow year after year. 
So what is the secret of Thailand’s success? One of the

defining qualities of Thailand tourism is that it continually
introduces new hotels, tours and experiences. Not a week
will go by without new developments both in established
resort islands such as Phuket or Ko Samui and little known
emerging destinations such as Khanom. This is a key factor
in the 65% repeat customer visits that Thailand enjoys. 

Hidden gems
The Tourism Authority of Thailand has been championing
12 hidden gems; emerging new destinations that tourists
must not miss, particularly repeat travellers looking for
something different. 
All these places are renowned for their unique history,

culture and lifestyle and are not far from the main
provinces. For example, the provinces of Trang, Trat and
Chumphon have beaches that rival the finest beaches of
Asia. Meanwhile, other places like Nan and Lampang are
quiet towns that are brimming with history and culture.
Khao Lak, made infamous by that Tsunami (ten years ago

last December), is now one of Thailand’s fastest growing
beach resorts by far with many tour operators, only behind
Phuket and Ko Samui in the rankings.  
If there is one standout success over the last three to

four years it has been the luxury, tented camp in Khao Sok
called Elephant Hills. This animal welfare centered
experience offers a three-day, two-night experience, which
showcases two camps, one in the jungle and one on 
a series of pontoons set around a stunning lake. The good
news for agents is they also offer pick up and drop off
transfers from most of the major southern beach resorts

including Phuket, Krabi, Khao Lak and Samui, as well as up
and coming Khanom. 

Beach treats and more
Khanom is a great example of one of Thailand’s emerging
beach destinations. Opposite Koh Samui on the mainland
and in the Gulf of Thailand, Khanom has only started
selling to the UK market in the last couple of years. It offers
a more gentle and serene resort vibe than Samui, but also
therefore provides the opportunity for a great twin-centre
with a 40-minute speedboat ride between the two. 
However, Samui and Phuket still remain the big two

driving forces behind Thailand’s beach offerings. Both
islands have their own range of beach resorts, from the
neon-lit Chaweng and Patong to the quieter Bo Phut and
Panwa Beach. 
A recent emerging trend is the number of people

choosing to combine the larger islands with two or three
nights on a smaller island. Phuket, for example, combines
well with islands such as Phi Phi and Ko Yao Noi, while Koh
Samui combines well with Ko Phangan and Ko Tao.
Mainline resorts such as Krabi also compliment Ko Lanta,
and Pattaya works well with Ko Samet. 
The truth is that with more than 2,500 miles of beach

there is something for everyone.  
Don’t forget though, Thailand is so much more than 

a beach destination. Creating multi-centre holidays in
Thailand, by combining beaches with the jungle clad
mountain scenery of the north and the capital city of
Bangkok, should always be a feature in any itinerary if you,
the agent, want to avoid the customer booking a simpler
point-to-point beach holiday direct. 
Remember, every layer of complexity you can introduce

into a Thailand holiday itinerary can mean more margins
and less price matching too. So that’s just a few tips and
trends for selling Amazing Thailand - best of luck and
Sawasdee Krub!

Chris Lee, head of marketing for the UK
and Ireland from the Tourism Authority
of Thailand, reveals the secrets of
Thailand’s success and what agents
should be promoting in 2016…
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The five-star Dream Phuket Hotel and Spa in Thailand has opened featuring 174 guestrooms, suites
and villas designed in a contemporary style along with a ‘Dream Beach’ beach club, which has secured
partnerships with both Ministry of Sound and Hed Kandi, a stone’s throw away. Access to the beach
club is complimentary for guests and nightly rates start from £115 in low season. Visit
dreamhotels.com/phuket

New ways to explore Indochina with Insider Journeys’ new 2016/17 brochure 
WITH MORE travellers seeking the cultural appeal and value of Indochina, Insider Journeys has introduced its 2016/17
'Vietnam, Cambodia and Laos' brochure, featuring expert recommendations, new design-your-own touring and
itineraries with detailed guides and maps of the region.
Noting the continuing increase in demand for beach holidays in Vietnam, Cambodia and Laos, the operator has

launched a four-day 'Kep Seaside Escapade' from £526 per person, covering Cambodia's coastline which can be
incorporated into a longer tailor-made itinerary. 
Alternatively, a new 'Kratie Dolphin Discovery' visits the riverside town of Kratie in Cambodia's east, perched on the

Mekong. Guests board a small boat for a unique wildlife excursion to spot endangered Irrawaddy river dolphins on 
a journey from Kratie to the surrounding countryside, passing traditional stilt houses and rice fields along the way. The
private tour costs from £343 including two nights' accommodation, touring and local experiences.
New for 2016, the operator is allowing independent travellers to design their own day's touring by meeting with their

guide to plan a day of sightseeing and activities tailored to their personal interests for a completely unique experience.
Visit insiderjourneys.co.uk for more information.

DUSIT FUDU Hotels and Resorts has
announced the signing of a new Dusit Devarana
Resort in Haikou City, Hainan Province.
Scheduled to open in 2018, the resort will

offer 108 guestrooms and villas, located within
a 15-minute drive of the city centre and 
a 30-minute drive from Haikou Meilan
International Airport.
The resort will feature a full range of Thai-

inspired spa wellness programmes with dining
options including an all-day dining outlet and 
a Chinese restaurant, as well as a range of
recreational facilities including a gym, outdoor

swimming pool, kids’ club and boutique store. 
Meanwhile, the Dusit Thani Dongtai, Jiangsu

Hotel has announced its official opening,
making it the first internationally-branded
deluxe hotel in the city and the first Dusit Thani
to launch in the People’s Republic of China. 
To celebrate the opening, the hotel has

launched a limited-time ‘Grand Opening’
package. Priced from RMB 498 (approximately
£55), it includes a stay in a deluxe room,
breakfast for two, a seasonal fruit basket,
welcome drinks and complimentary use of kids’
club facilities, valid until March 31. 

Dusit International signs China property for 2018 launch

Samurai Discovery
from Trafalgar

TRAFALGAR IS offering 
a week-long ‘Samurai
Discovery’ which travels
from Tokyo to Kyoto. The
family trip offers an
exploration of 
Japan’s futuristic 
cities and blossoming
natural landscapes.
Guests can participate in 

a sushi-making class with
a private chef before
tasting their own creations
as well as get involved in 
a Taiko drumming lesson. 
For nature lovers, a visit

to the Fuji-Hakone-Izu
National Park is also
featured with travel by
cable car to visit
Owakudani, the 'Great
Boiling Valley'. 
Guests can enter the

volcanic zone with its hot
springs, steam vents and
bubbling pools and can try
black eggs, cooked in the
naturally hot water, which
are said to prolong life by
seven years.
The seven-day journey

costs from £2,108 per
person and includes six
nights’ breakfast
accommodation, three
lunches, three dinners, city
tours, a travel director 
and transfers.

Chance to experience the Eastern & Oriental Express with GRJ
GUESTS CAN discover three contrasting and exotic countries of South-East Asia on Great Rail
Journeys’ 12-day ‘The Eastern & Oriental Express 2017’.
Visiting Thailand, Malaysia and Singapore, travel is on the iconic Eastern and Oriental Express

with four nights in two-berth Pullman cabins. 
Highlights of the journey include a sightseeing tour of Bangkok including the Grand Palace,

Jim Thompson's House, Ban Sao Nak's ‘House of Many Pillars’, Damnoen Saduak Floating
Market, a tour of Kuala Kangsar with a visit to the Sultan Shah Gallery and a chance to see the
Bridge on the River Kwai with a local historian.
With the departure on March 7 next year, the trip costs £5,795 per person including all meals

during the rail journey, one Dim Sum lunch and four dinners, including one at the iconic Raffles
Hotel and one during a Bangkok evening cruise. Hotel stays are at the five-star Royal Orchid
Sheraton Hotel & Towers, the five-Star Peninsula Hotel next to the Chao Phraya Rive in Bangkok
and the five-star Stamford Hotel in Singapore – one of the tallest hotels in Asia.
For more information or to book visit greatrail.com or call 0800-240 4470
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Japan Links Travel, part of China Links, has added a further nine tours to Japan on top of the five it currently features. The range includes
a self-drive inland and coastal option from £1,795 plus flights, a selection of backpacking tours and a fully guided journey from Japan’s
most northerly island to its southern most island in a 15-day tour from £2,344 plus flights. Visit japanlinkstravel.co.uk for details. 

fareast

FOLLOWING THE RECENT announcement that Garuda
Indonesia is launching the first non-stop service from the
UK to Jakarta from Heathrow, the airline has also
introduced the ‘Wonderful Indonesia Travel Pass’.
The new pass enables travellers the chance to explore

Indonesia at their own leisure with the itinerary of their
choice, and also aids in promoting Indonesia’s key tourist
destinations beyond Bali. The flexible flight ticket allows
travel between three and five destinations with different 
price levels. 
For example, £25 offers travel for one-200 miles, 

£62 for 450-800 miles and £150 for 1,400-2,000 

miles, representing overall savings of up to 30% on
standard airfares. 
Business Class fares for the passes are also available

starting from £75 for up to 200 miles, up to £469 for
1,400-2,000 miles.
The pass can also be purchased to be tailored to one

of four different categories - Adventure, Underwater,
Heritage and Explore – each presenting travellers with
destinations suited to their interests.
A travel pass must be purchased in combination with

an international return ticket.
Visit garuda-indonesia.com for further information.

Garuda Indonesia launches island-hopping travel pass to offer 30% savings
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REGENT HOLIDAYS still has availability
on tours to North Korea departing
throughout April. 
In 1985, the company was the first

UK operator to take groups of
travellers to North Korea, and since
then has created a selection of tours
that allow people to safely explore
the country, while working closely
with the authorities to develop
itineraries which push the
boundaries of tourism. 

Included in its available spring tours
is the six-day ‘Kim Il Sung Anniversary
Tour’ departing on April 14. Guests can
witness celebrations in Pyongyang and
observe the local people paying their
respects to North Korea's past leaders
during this tour, which coincides with
a national holiday. They will also visit
famous political monuments and
explore the Friendship Exhibition.
Prices start from £1,350 per person,

based on two sharing on a full-board
basis. It includes accommodation,
flights from Beijing to Pyongyang,
transfers, North Korean visa fees and

the services of local guides. 
The price excludes flights to Beijing

which are available with a number of
airlines from £316 per person. 
For more information visit regent-
holidays.co.uk or call 020-7666 1244.

fareast
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We asked our staff the following question this week:

What's your best physical trait?

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Regent Holidays highlights availability on North Korea tours this spring 
Pyongyang

Crossword:
Across: 1. EMIRATES, 6. DUBAI, 8. CHINA, 9. ERIE, 10. APULIA, 12. ZAMBIA, 14. BAKU, 17. ARRAN, 18. STRIP, 
19. SCHOONER. 
Down: 1. EDDIE IZZARD, 2. AVIS, 3. ESCAPE, 4. KUALA LUMPUR, 5. BILL, 7. BMI, 11. PICNIC, 13. MARY, 15. ANR, 
16. OSLO. 

Highlighted Word: BRAZIL

Where Am I?: Rathaus-Glockenspiel, Munich, Germany 

puzzlesolutions
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