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ACCORDING TO a survey by 
Visit Anaheim, 
multigenerational travel is 
the latest trend to go viral 
across Generation Z, with an 
increasing number of young 
people opting to make new 
memories abroad with their 
older counterparts.  

The survey, which looked 
into the travel habits of 1,000 
people, found the younger 
generation (25-34) paved the 
way in terms of wanting 
multigenerational trips, with 
83% of people in this 
category wanted to spend 
more quality time abroad 
with their older relatives.  

Two-thirds (66%) of 
respondents have travelled 
with three or more 
generations of their family. 
Of these wholesome trips, 

69% are reported to be road 
trips, 67% took place on a 
mission to see family and 
48% chose to fly to a major 
destination for their holiday. 

“While Visit Anaheim knew 
that families loved reliving 
childhood experiences by 
having grandparents tag 
along on vacation, we were 
surprised by the enthusiasm 
that the millennial survey 
respondents had for this 
'grandtravel' trend,” said Jay 
Burress, president and CEO 
of Visit Anaheim.  

“Millennials often have a 
close relationship with their 
parents and are now 
becoming parents 
themselves. The baby 
boomer grandparents are 
incredibly active, so they can 
easily keep up with the 

grandkids. Additionally, as 
many smart parents have 
figured out, having 
grandparents around means 
mum and dad can escape to 
check out the local nightlife 
or less kid-friendly 
attractions, knowing their 
children are in great hands.” 

The study suggests this 
trend won’t be slowing down 
anytime soon, with nostalgia 
and reliving memories 
playing a huge role in this 
travel trend. Moreover, 56% 
of respondents strongly 
agreed multigenerational 
trips feel more special when 
visiting somewhere their 
family has never been 
before; while 65% praised 
‘grandtravel’ for allowing 
more quality time  
between generations.
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GRAND TOURS
Far from the hedonistic trends of rowdy lads’ trips and soul-
searching gap years, millenials are bringing new meaning to 

Gram-worthy travel with this latest holiday trend.

‘Grandtravel’ is playing a role in bridging 
the generation gap across families.
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A POLISH Tourism Organisation 
survey has found that British 
tourists are among the most likely 
to visit Poland, having been ranked 
among the top three nations to visit 
the European destination for the 
second consecutive year. 

In 2018, there were 1,135,000 
arrivals from the UK to Poland with 
920,000 tourist visits, according to 
the Polish Ministry of Sport and 
Tourism. The growth in visitors from 
the UK can be attributed to the trend 
towards British travellers 
increasingly looking for alternative 
travel destinations. Last year, more 
than a quarter (27%) of 
holidaymakers planned to visit a 
new country and a third (32%) 
expected to visit a new resort or 
city, according to ABTA’s 2018 
Travel Trends Report.  

Further investment into the Polish 
tourism sector has been made in 
light of ongoing growth in visitor 
numbers from the UK, with new 
daily flights from London City to 
Warsaw in 2019. Additionally, more 
than 13 new hotels are scheduled to 
open across Poland this year.  

A matter of mindfulness in the Maldives The pull of Poland 
remains strong for 
British travellers

KNOWN BY many as a 
couples’ hotspot, the 
Maldives is dialling back on 
romantic tourism promotion, 
opting instead to focus on 
solo travellers through a 
series of holistic events, 
taking place throughout the 
year across the islands. 

Among the wellness 
excursions is Hurawalhi 
Island Resort’s ‘At One with 
the Ocean’ retreat, which 
allows guests to unwind 
amidst the relaxing ebb and 
flow of the Indian Ocean. 
Guests can take part in yoga 
with the help of wellbeing 
professionals, in the space 
typically reserved for the 
undersea restaurant, before 
indulging in sound healing 
on the resort’s private beach. 
For guests who are not into 
yoga, other options such as 
aqua fitness, snorkelling and 
spa treatments are available. 
The package is priced at 
£4,165 per person, based on 
a single occupancy in an 
Ocean Villa on full-board, 
and includes a three-day 
retreat with three classes or 
sessions per day, as well as a 
one hour spa treatment and 
return seaplane transfers. 

Located in Baa Atoll 
UNESCO Biosphere Reserve, 
travellers can enjoy the exotic 
sea life of the Indian Ocean 
during a stay at Kihaa 
Maldives resort. The resort 
offers a snorkelling session in 

the Marine Protected Area of 
Hanifaru Bay − known as one 
of the core zones within the 
reserve. Here, guests can 
explore the underwater world 
of the Maldives alongside 
manta rays and whale sharks.  

Solo travellers visiting the 
resort between May 1 and 
October 31 (subject to 
availability) can enjoy a 
seven night bed-and-
breakfast stay, alongside a 
snorkelling session and one-
hour spa treatment for 
£4,165, including a 10% 
discount on all food and 
beverage outlets, as well as 
return transfers to the airport 
via domestic flights and 
speedboat transfers.  

This offer also allows 
guests to take advantage of a 
10% discount on action-
packed excursions and spa 
treatments on the island. 

Likewise, tranquility 

remains a priority for Reethi 
Beach Resort. Based on a 
tiny island of Baa Atoll, 
travellers can be at one with 
nature in locally-sourced 
semi-detached villas 
designed to embody both 
rustic style and first-class 
comfort. The five-star resort 
also offers a spa and 
wellness retreat, as well as a 
water sports centre and 
sports complex. Premier 
Holidays is offering seven 
nights at the resort (with 
breakfast) for £1,499, 
including a 25% single saver 
discount, seaplane transfer 
and return flights with 
Emirates from Heathrow, 
travelling in June for one 
person. 
For more information on the 
Maldives, go to 
www.visitmaldives.com 

Guests can enjoy tranquil underwater 
yoga at the Hurawalhi Island Resort.
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BRIMMING WITH the kind of enthusiasm that can be hard to muster on 
a Monday morning, Funway Holidays has launched a weekly sale 
which aims to start your week on a high. 

Titled ‘WTF?!’ (as in, ‘What the Funway?!’), the sale promises big 
discounts and special offers on a range of beach holidays, spa retreats, 
city breaks and multi-centre holidays on departures in 2019/2020; with 
destinations including North America, Mexico, Canada and the Caribbean. 

THE WTF?! Sale begins on May 6, with deals distributed to all UK 
travel agents within the operator’s database, as well as on its website. 
For more information, visit www.funway4agents.co.uk 

Funway gets punny with ‘WTF?!’ deals
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Springtime sporting action in sunny Whistler
AS THE winter weather 
finally begins to subside, 
Canada is putting the pedal 
to the metal with a series of 
multi-sport events in 
Whistler this spring. 

For those looking to 
explore Canadian culture on 
bike, May 17-19 marks the 
fourth annual Bici Gusti 
Gourmet Ride. The event 
combines a leisurely 70km 
bike ride (the length of 
Whistler) with all the 
gastronomy the area has to 
offer. Cyclists can explore 
Whistler’s coastal mountains 
before unwinding at a 
charcoal barbecue at the 
finish line, featuring food 
prepared by world-class 
chefs and, of course, a 
cocktail or two.  

A range of optional 
activities are available, 

including a cooking classes, 
wine tasting and a gala 
dinner featuring a surprise 
guest of honour. 

Likewise, Whistler’s GO 
Fest is a perfect opportunity 
to celebrate Canada’s Victoria 
Day and the long weekend, 
taking place from May 17-20. 
Holidaymakers can put their 
athletic skills to the test 

through a series of sports, 
including sailing, cycling and 
ping pong. Guests can learn 
to DJ, improve their 
photography skills or learn 
how to throw an axe.  

A four-day outdoor 
concert will be held on the 
Village Square Main Stage. 
For more information visit 
www.whistler.com 

The Bici Gusti Gourmet Ride combines cycling with local gastronomy.

IN AN attempt to improve airport accessibility, Gatwick has implemented an on-demand service for visually-impaired customers.  
Through registering on the airport’s Aira smartphone app, customers can call upon the assistance of professionally trained agents who will guide them through 

the airport. Agents will be available to help passengers read documents or flight information, as well as shop and find their bag on the luggage carousel.  
As a result of this service, Gatwick hopes to better cater to the two million people in the UK currently living with sight loss. According to the 

CAA, as much as 7% of the UK population is thought to avoid public transport due to disability. 
Chris Woodroofe, chief operating officer of Gatwick Airport, said: “Airports are complex environments and this system helps to give blind and 

visually impaired passengers more independence so they can more easily relax and enjoy their time at Gatwick. We have an ambition to be the UK’s 
most accessible airport, and we are looking to do this by investing and innovating and by putting the needs of every passenger at the heart of our 
operation. Ultimately, we want to make sure that everybody has an equal opportunity to fly.” 

This marks just one of several airport services designed to cater to the needs of disabled passengers, with Gatwick’s facilities including the UK’s first 
airport sensory room and a £2 million airline lounge for passengers who require special assistance – one of the biggest of its kind in Europe. 

The system is being trialled for six months at the airport, in partnership with its biggest airline, EasyJet. 

Gatwick launches airport app for visually impaired passengers

SEVEN NEWLY built GoldLeaf 
Service train carriages will be 
offered on Rocky 
Mountaineer’s Western 
Canadian rail routes to  
meet the growing demand 
from travellers. 

Four new train carriages 
have been added for the start 
of the 2019 season. By 2020, 
the train company will add a 
further three GoldLeaf 
Service rail cars, increasing 
its overall GoldLeaf capacity 
by 60%. This follows on from 
a record-breaking year in 
2018, where Rocky 
Mountaineer welcomed the 
most British guests onboard 
in its history. 
Visit 
www.rockymountaineer.com 

Turning over a  
new GoldLeaf
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LONDON MARYLEBONE’S 
former Park Plaza Sherlock 
Holmes has been treated to a 
multi-million pound refurbishment 
to become PPHE’s debut premium 
boutique hotel, Holmes Hotel. 

Comprised of four classic 
Georgian buildings spanning over 
four floors, the hotel’s extensive 
revamp has seen all 118 guest 
rooms, loft suites and public areas 
receive an upmarket boutique 
aesthetic, providing guests with a 
chic-yet-contemporary theme 
indicative of central London’s 
fashion-forward streets. Facilities 
include three meeting spaces, a 
gym and a seasonally inspired 
restaurant, aptly named Kitchen  
at Holmes. 

“We are excited to open the 
doors of our first major 
repositioning project in 2019, the 
Marylebone located Holmes 
Hotel London,” said Boris Ivesha 
president and CEO of PPHE Hotel 
Group. It marks the company’s 
first step in a series of property 
repositionings, with similar 
projects expected to take place 
across Amsterdam, Utrecht  
and Croatia. 

Holmes Hotel will officially 
open on Marylebone’s Chiltern 
Street on May 22. 
For more information, visit 
www.holmeshotel.com

Stars and (racing) stripes at South Lake Tahoe A reboot for Holmes

WITH SUMMER fast 
approaching, California’s 
South Lake Tahoe has 
unveiled a full calendar of 
sun-filled festivals ideal for 
holidaymakers hoping to (as 
the Ramones put it) have fun 
under the warm California 
sun. 

For guests looking to 
experience Independence 
Day in The Golden State, 
‘Lights on the Lake’ is 
expected to take place for its 
38th consecutive year. Paired 
with a playlist of iconic tunes 
by all-American artists such 
as Bruce Springsteen, Gareth 
Brookes and Nina Simone, 
the event promises to wow 
viewers with a 25-minute 
fireworks display, decorating 
the evening sky with brightly 
coloured lights which reflect 
off the shimmering lake for an 
awe-inspiring experience. 

Lake Tahoe will also be 
home to a summer concert 
series, with some of the 
greatest names in music 
belting their ballads in the 
picturesque backdrop of 
Emerald Bay State Park.  

Acts include Lionel Richie, 
Tim McGraw, Pentatonix, 
Blake Shelton, Trevor Noah, 
Miranda Lambert, Jackson 
Browne, Steve Miller Band, 
Luke Bryan and Dave 
Matthews Band, with more 
artists to be announced in 
the coming months. 

For those looking to keep 
active during their trip, the 
2019 Amgen Tour of California 
– America’s premier cycling 
event – is tipped to be the 
longest and most challenging 
tour in its 14-year history 
when it kicks of on May 13. 
Starting at sea level, the route 
gains an elevation of 14,500 
feet, giving participants a 
glimpse of Highway 89 over 
Carson and Luther Passes. 
Likewise, runners can put their 
endurance to the test at the 
fifth annual Rock Tahoe Half 
Marathon. Taking place on 
June 15, the 13.1 mile course 
starts at the top of Spooner 
Summit before dropping more 
than 1,000 feet, propelling 
down Highway 50 to the finish 
line at the Hard Rock Hotel & 
Casino Lake Tahoe. 

Alternatively, 
holidaymakers hoping to 

indulge in the local 
gastronomy will be right at 
home at Lake Tahoe’s third 
annual Brewfest. Taking 
place on June 1 at Heavenly 
Mountain Resort California 
Base Lodge, the festival 
features a plethora of beer-
based events, including 
regional craft brew tastings, 
a homebrewers competition, 
food trucks, and live music, 
as well as crafts vendors 
showcasing the best of 
offbeat Californian artwork.  

In a similar spirit, Tahoe 
Art Alliance’s Artfest 
provides artists with a free 
glimpse into a range of 
artforms, including visual art 
and film, alongside a ‘Hair of 
the Dog’ mimosa tour, with 
different flavours featuring at 
each participating location. 
For more information, visit 
www.tahoesouth.com

SCENIC LUXURY Cruises & Tours has unveiled its 2020/21 
pre-season Southeast Asia Collection itineraries, with a 
price-freeze and business class upgrades on offer across all 
departures. In an offer that runs until June 30 this year, 
prices will be held at 2019/20 fares.  

The two new itineraries are a 20-day cruise and tour along 
the Mekong from Ho Chi Minh City to Bangkok; and a 29-day 
“Grand Indochina & Luxury Mekong” tour which takes in the 
north of Vietnam, Cambodia’s floating villages and Angkor 
Wat, and Luang Prabang, the spiritual capital of Laos. 

For more information, go to www.scenic.co.uk  

Scenic launches new south-east Asian  
itineraries featuring the mighty Mekong
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CORAL EXPEDITIONS has launched a new vessel with the 
aim of offering guests a combination of luxury and 
adventure as they cruise through the waters of Australia 
and its neighbours. 

As well as offering the latest technology for cruising in 
remote waters, Coral Adventurer features luxurious cabins, 
specially commissioned indigenous artworks in the 
common areas, an observation lounge that allows guests  
to experience the ship’s navigation activity, and a  
multi-purpose space, the Barralong Room, which will host 
interactive activities. Capacity has been limited to 120 
people to ensure guests enjoy a personalised experience. 

The vessel’s maiden voyage took place last month, an 18-
day journey through the Indonesian Archipelago, tracing 
the route of Dutch explorer Abel Tasman. 
For more information, go to www.coralexpeditions.com

A cabin on the all-new Coral Adventures expedition ship.

MULTIPLE MEMBERS of AITO, the specialist travel association, 
have pledged to build support for the Sri Lankan tourism 
industry and the people of the country, following the Easter 
Sunday terror attacks, which targeted churches and hotels.  

Sam Clark, from Experience Travel Group, said: “Our primary 
aim is, of course, to provide safe and comfortable travel 
arrangements for all clients currently in Sri Lanka and for those 
with plans to visit the island in the future.” 

He added that Experience Travel Group has been in touch with  
customers who have travelled to Sri Lanka since the incidents 
and said they feel “safe and are happy to be on the island.”  

Clark added: “In continuing with their holidays, visitors are 
providing valuable support to the individuals working within the 
travel industry and their wider families, as well as delivering a 
strong message to the terrorists.”  

AITO members are planning how to assist the Sri Lankan 
tourism industry to recover from the attacks in practical terms 
and are looking to make an announcement in the near future. 

The Foreign and Commonwealth Office has advised visitors to 
Sri Lanka to follow directions of local security authorities and 
hotel security staff, avoid crowded places and demonstrations, 
keep up-to-date with developments, avoid travelling during 
curfew periods (except to and from airports) and keep in touch 
with family and friends, while being mindful that access to 
social media may be restricted.

Travel companies show solidarity with  
Sri Lanka following Easter Sunday attacks

Coral Adventures sets a high 
standard on the high seas
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Pilgrims to make progress on the  
Camino coast

CAMINO WAYS, a specialist 
in pilgrimage tours on the 
Camino coast, has launched 
a series of itineraries for 
summer. 

A new product on offer is 
“Camino Espiritual Across 
The Sea Of Arousa”, an 
eight-night itinerary with a 
Portuguese focus, retracing 
the journey of the body of 
St James, taking in the 
historic town of Cambados, 
which features a wine 
museum. 

The “To The End Of The 
World And Back” tour takes 
guests from Santiago de 
Compostela to Cape Fisterra 
and Muxiz on the shore of 

the Atlantic in Galivia. For 
July, there are many 
summer events along the 
route, such as a beach party 
in Fisterra, while in July, 
food lovers can celebrate at 
the razor clam festival.  

Keen cyclists might be 
tempted by a route from 
Porto to Santiago on a two-
wheeled trip taking in 
Portugal and Spain. This 
one is recommended for 
late June so pilgrims can 
enjoy the lively Sao Jaoao 
festivities in Porto before 
hitting the road. Meanwhile, 
the “Camino Del Norte” 
route includes Bilbao, a 
must-do for foodies in the 

Basque region as well as 
the city of Santander and 
historical coastal towns 
such as Castro Urdiales and 
Laredo. This tour is 
particularly recommended 
for August, when the “Battle 
of the flowers” festival is 
held in Laredo. 

The company focuses on 
making pilgrimages along 
this route easy by ensuring 
accommodation is booked 
in advance and arranging 
luggage transfers along the 
way so guests do not have 
to take heavy suitcases 
while walking or cycling.  
For more information, go to 
www.caminoways.com 

Easy Dusit in the Qatari capital
AS PART of its Middle Eastern expansion, Dusit International has 
launched its first Qatar property; Dusit Doha. Located 20 minutes from 
Hamad International Airport, the five-star hotel opened on April 25, 
welcoming short- and long-stay guests to its 261 suites and 96 
apartments. The hotel features a rooftop pool, children’s pool and a 
sundeck with panoramic views of Qatar’s West Bay.  

The Devarana Spa occupies the entire 29th floor of the hotel and is 
equipped with separate male and female sections.  

Special offers are available, including an exclusive opening rate for 
bookings made by July 31. Visit www.dusit.com/ddh

Westjet on  
a mission 
CANADIAN AIRLINE Westjet 
has ambitious plans to 
become an international full-
service carrier, following the 
launch last month of its 
Boeing 787 Dreamliner 
flights between Calgary, the 
airline’s hub, and London 
Gatwick.  

To celebrate, the airline 
held an event at the 
Canadian High Commission 
in London, where it was 
announced that the airline 
plans to purchase at least 13 
new 787 Dreamliners  
so it can launch new long-
haul routes. 

As well as sharing its 
expansion plans, the 
London event had a strong 
focus on the importance of 
indigenous tourism. 
Representatives from 
Canada’s First Nation people 
were on hand to talk about 
how partnerships are being 
formed with the airline as 
well as tourism industry 
bodies and tour operators, 
to ensure this sector is 
developed in the spirit of 
“reconcili-action”, for the 
benefit of all stakeholders. 

The event concluded with 
performances of traditional 
dances and songs by the 
First Nation representatives, 
including a friendship song.  
For more information, go to 
www.westjet.com
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ALTHAMS TRAVEL in Clitheroe won Super Break’s agent of the month 
for the north-west region in March, after beating their targets for the 

month. Pictured from left to right are: Andrew Pilkington, deputy 
manager; Julie Ridgway. branch manager; Caroline Harrison, travel 

consultant; and Jodie Clarkson, sales executive at Super Break.

AGENT TRAINING
THE GIBRALTAR Tourist Board has launched it's 

biggest trade initiative in more than a decade and 
as part of that, the board aims to bring 200 

British travel agents to Gibraltar over the next 
two years. Agents will qualify to join a trip by 

completing the Gibraltar online training 
programme, with departure points from each of 

Gibraltar’s UK airport hubs. In addition, four 
lucky winners will be selected each month to win 
a £25 Love2Shop voucher. To find out more and 

take the training modules, go to 
www.travelbulletin.co.uk/travelgym/ 

destination-training 

FAM TRIP places to Barbados and shopping 
vouchers are among the prizes on offer for agents 

who complete the Barbados Elite Club launch 
course, run by BTMI. The course is designed to 

broaden agent knowledge with a specialist 
qualification and Barbados Elite Clib membership. 
Members can then earn points towards vouchers, 
undertake additional training modules and be in 

the running for fam trip opportunities. To find out 
more and take the training modules, go to 

www.travelbulletin.co.uk/travelgym/ 
destination-training  

AGENT INCENTIVES

● AGENTS CAN win an overnight stay aboard a floating super-yacht in 
London in a booking incentive from Premier Holidays. To be in the 
running, agents need to make a cruise-and-stay booking with Premier 
Holidays and email the booking reference and their ABTA number to 
cruisecomp@premierholidays.co.uk before May 31. The prize is for an 
agent plus one, staying on the Sunborn London Yacht Hotel, which 
overlooks Docklands from the Royal Victoria Dock. For more 
information, go to www.trade.premierholidays.co.uk   

 
● FUNWAY HOLIDAYS and SeaWorld have joined forces to offer two agent 

incentives. Until June 30, any package holiday bookings including 
SeaWorld Parks & Entertainment will be automatically entered into a prize 
draw to win a £500 MoneyCard reward. The winner will be selected at 
random. Also running until June 30, the 500 Club agent who books the 
most package holidays including SeaWorld Parks tickets, will win their 
choice of either an Apple Watch, Bose SoundTouch 20 Series III wireless 
speaker or a Virgin Experience voucher. There is a prize to be won at the 
end of May and June. Agents who are not 500 Club members can find 
out more by emailing marketing@funway.co.uk 

 

● AGENTS WHO make a Princess Cruises booking between now and June 
30 on any of the cruise company’s voyages will be in the running to join 
the first sailing of its newest ship, Sky Princess. Winners of the 
competition will be part of a four-night voyage departing on October 16 
from Trieste, Italy to Athens, via Kotor, Montenegro. The prize includes 
return flights, transfers and onboard activities. Winners will be chosen at 
random and notified by email on July 5. To be in the running, agents need 
to submit booking references to www.surveymonkey.co.uk/r/skyprincess 

 
● THROUGHOUT MAY, all agents booking any Paul Gauguin Cruises 2019 

voyages will earn a £100 Lifestyle voucher. There is no limit to the 
number of bookings that can be made with this incentive. To make a 
booking, visit www.pgcruises.com 

VISIT 
TRAVELBULLETIN.CO.UK/COMPETITIONS

COMPETITIONS!

Win a trip to Lapland for two 
people with  

Newmarket Holidays.

Win a trip to Slovenia  
with flights.

Win three Pairs of tickets to 
Amsterdam or Rotterdam  

with Eurostar4Agents
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BEST PLACE TO EAT 
IT IS ESSENTIAL TO TRY THE BEST ISLAND OFFERINGS  

ANTIGUA’S NUMBER one fish and rum spot, Papa Zouk, 
just outside of St John’s Port, boasts the greatest rum bar 
in the Caribbean, with the most diverse rum selection of 
any bar in the region. It’s famous for the Ti’ Punch, and its 
excellent seafood options such as its Antiguan-style 
bouillabaisse and fresh fish – from snapper to butterfish 
and lobsters - served grilled or fried, among fiery lights and 
a nautical decor. It’s the most chilled-out place for some 
freshly caught seafood and rum-drinking, island-style. 

BEST WAY TO 
TRAVEL AROUND 
RIDE THE REEF 

ANTIGUA REEF Riders, 
situated in the 
picturesque Jolly Harbour 
Marina, is a short taxi ride 
from St John’s Port. It 
presents you with a 
unique opportunity for 
you to captain your own 
10-foot, two-seater 
inflatable Reef Rider. Hold 
on tight as you and your 
friend explore the 
beautiful west coast of 
Antigua out to the 
stunning Cades Reef. It’s 
at the top of the “things to 
do in Antigua” list.

BEST ADVENTURE 
EXPERIENCE 
SAIL AWAY ON THE BAY  

ANTIGUA IS considered 
the sailing capital of the 
Caribbean so it’s the 
perfect destination for 
learning to sail. 
Programmes are available 
at hotels such as Nonsuch 
Bay, which offers a 
dedicated centre 
(www.40knots.net) or you 
can enrol OnDeck Antigua 
or National Sailing 
Academy in English 
Harbour, the only Royal 
Yachting Association-
registered dinghy training 
centre in the Caribbean. 
There is also a women’s-
only sailing school.

BEST KEPT SECRET 
SPECTACULARLY CLEAN, GREEN SCENERY  

ANTIGUA AND Barbuda is highlighting another side of 
its gorgeous landscape on the south-west coastline. 
Here, the focus is on lush green rainforest, rolling hills, 
environmentally aware hotels, restaurants and activities 
that surround the area, which is known as ‘The Green 
Corridor’. From December 2016, Antigua and Barbuda 
became the first Caribbean islands to ban plastic bags. 

BEST BEACH 
PERFECT PINK SANDS FOR  
A UNIQUE TREAT 

THE BRILLIANT beaches of 
Barbuda, Antigua’s sister 
island, are among the best-
kept secrets of the Caribbean.  

With its smooth coastline 
edged with alternating pink 
and white sand beaches 
protected by barrier reefs, 
Barbuda offers beach 
experiences quite like  
no other.  

Although most of 
Barbuda’s beaches are 
composed of fine white sand, 
a few are noticeably different. 
These are fabulously 
Instagrammable striking pink 
“sand” beaches, 
complemented by turquoise 
waters. The distinctive hue is 
created from the tiniest of 
pink shells, the colour of 
cotton candy, that are 
washed ashore in  
various coves.

The pink sand beaches 
are truly special.

MY ANTIGUA AND BARBUDA IN SUMMER
Antigua and Barbuda, sister islands in the Caribbean, offer visitors a range of 
experiences, from chilled-out pink beach escapes to adventures on the water.  

Joel O'Henry, marketing & business development manager for Antigua and Barbuda 
Tourism Authority UK & Europe shares his top tips. 

Commercial feature in partnership with
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A historic port city found 
on the Caribbean coast. 
By the sea is the walled 
Old Town, founded in the 
16th century and UNESCO 
World Heritage site, with 
a maze of cobbled alleys, 
squares, cobblestone 
streets and colourful 
colonial buildings.

WHERE AM I?

S
U

D
O

K
U

Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, May 9th. Solution and 
new puzzle will appear next week. 

The winner for 12th April is  
Atul Shah, Barnet Travel Ltd in London. 

April 12th Solution: A=9  B=7  C=4  D=5

Fill in the crossword to reveal the mystery location highlighted by the green squares.

Solution: 
Across: 1. SUPER BREAK, 5. LANSING, 7. FRANCE, 8. HERA, 10. ETNA, 12. CAROLE, 15. DARLING, 16. CALIFORNIA.  
Down: 1. SHEFFIELD, 2. PETRA, 3. RAND, 4. ALICE, 5. LECH, 6. GUATEMALA, 9. YANG, 11. NERJA, 13. ODEON, 14. KIWI.  
 
Mystery word: RIGA         Where am I: Answer: Cartagena, Colombia. 

Across 
1. York-based operator, specialising in UK and 

European trips (5,5) 
5. State capital of Michigan (7) 
7. This country gifted the Statue of Liberty to 

America (6) 
8. Greek goddess, wife of Zeus (4) 
10. Active volcano (4) 
12. The musical Beautiful features the songs 

of ___ King (6) 
15. Australian river, sounds like a term of 

endearment (7) 
16. Sacramento is the state capital (10) 
 
Down  
1. City currently hosting the World Snooker C

R
O

S
S

W
O

R
D Championship (9) 

2. Tourist attraction, known as the Rose Pink  
City (5) 

3. Currency of South Africa (4) 
4. Springs halfway between Darwin and  

Adelaide (5) 
5. Crystal offer holidays to this Austrian ski  

resort (4) 
6. Central American country (9) 
9. The opposite of Yin (4) 
11. The Balcon de Europa is a popular focal point 

in this resort (5) 
13. Cinema chain (5) 
14. This bird is the national symbol of New  

Zealand (4) 
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Industry  
insight by......

THE EASTER weekend again 
highlighted how terrorism 
remains a major concern 
across the world.  

The sad events in Sri 
Lanka on Easter Sunday, 
when more than 350 people 
lost their lives, brought 
home the dangers that exist 
in the world and how they 
can have such a negative 
impact on tourism.  

My deepest sympathies go 
to all those affected by this 
tragedy – and to the many 
Sri Lankan people who rely 
on the tourist industry for 
their livelihoods.  

Another country making 
the headlines for a different 
reason is Brunei.  

Since the introduction of 
new laws regarding the 
LGBT community, there have 
been calls for the tourism 
industry to boycott this 
country and its assets 
around the world.  

Such laws show yet again 
the importance of us 
accepting diversity, and 
being aware of the dangers 
some sections of society 
must face daily.  

The travel community can 
play a big part in influencing 
the thought processes within 
some of these countries in 
order to negate the many 
prejudices that still exist.  

We must accept that in 
some parts of the world 
there are beliefs and laws 
that are different to ours, but 
at the same time, we need to 
support the destinations 
where all are welcome and 
are treated equally. 

A big concern for 
independent retail agents 
has been highlighted with 
the refusal of insurance 
companies to pay 
compensation under their 
Travel Disruption Insurance 
to customers affected by the 
recent drone incident at 
Gatwick Airport.  

This has resulted in many 
agents being left out of 

pocket. I hope the insurance 
companies have a change  
of heart on this matter as  
the incident clearly was not 
“an act of God” or a “natural 
disaster”.  

A lesson for everyone is to 
be 100% clear on what is 
and what isn’t covered – and 
try to foresee and question 

what we may need to cover 
in the future! 

Brexit has been potentially 
delayed for six months. Is 
this good news or bad 
news? There are views that 
this delay could help salvage 
summer bookings as the 
uncertainty is lifted for the 
time being. But has the 
problem just been delayed?  

Summer bookings to EU 
countries are reported to be 
down and some operators 
are looking to offer bigger 
discounts to entice 
customers to book.  

There is real concern that 
prices may have to go down 
even further. If some 

operator and airline 
revenues and profits decline, 
they may be in danger of 
joining those that have 
already departed this year.  

It does not help when the 
weather in the UK over the 
Easter break was far better 
than many of the popular 
Mediterranean hotspots. 

However, hopefully a  
well-deserved holiday 
abroad will be just the tonic 
many people need to escape 
Brexit fatigue! 

How are independent 
agents performing in these 
uncertain times? At our 
recent Elite Travel Group 
Members meeting, some 
agents were reporting a 
record year, with cruise and 
luxury markets performing 
particularly well.  

It is great to hear of local 
businesses thriving, 
especially at a time when the 
high street is getting such 
negative publicity.  

Evolving your business 
and embracing new 
technology to retain and 
attract new customers is so 
important – but nothing 
beats the high level of 
customer service on offer at 
most local independent 
travel agents. 

Finally, to end on a high 
note, congratulations to 
Select World Travel, one of 
the Elite Travel Group 
members, who secured a 
booking for over £450,000 
with Lusso for a customer 
travelling to the Seychelles. 
Well done to Hannah and the 
team – and fingers crossed 
for more bookings like this in 
the future. 

John Escott, general manager of Elite, reflects on the tragedy in Sri Lanka, Brunei’s LGBT 
laws, insurance companies not paying out, and what the Brexit delay means for agents. 

A well-deserved holiday 
abroad could be the tonic 
to escape Brexit fatigue!
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EDINBURGH AIRPORT has 
invested £425,000 on the 
installation of technological 
advancements into its new call 
points to provide better contact 
between passengers with 
reduced mobility (PRM) and 
staff upon arrival. 

The 17 points have been 
upgraded to include video 
technology and hearing loops 
and are directly connecting to 
the PRM control room so 
passengers can speak to staff. 
These points can be found in 
critical locations such as the 
long-stay car park, the drop-off 
area, coach park and tram stop. 

Gordon Dewar, chief executive 
of the airport, said: “We’ve made 
great strides in improving our all-
round PRM and Special 
Assistance service and these 
call points are another step 
forward, upgrading the 
technology to allow a more 
personal connection to our 
control room and provide 
information that gets the journey 
off to the best possible start.”

Call point upgrade 
at Edinburgh

MANCHESTER AIRPORT has 
completed the first major 
phase of its £1bn 
transformation programme. 

Passengers flying out of 
the UK’s third largest airport 
were welcomed last month 
onto a giant new pier, which 
extends Terminal 2. The 
216m pier is equipped with 
11 gates and air bridges, 
more than 1,400 seats and 
stylish way-finding 
throughout along with 
panoramic views of the 
airfield. It will be used by all 
airlines which operate out of 
T2 and marks the start of the 
next phase of the airport’s 
transformation programme 
which will see Terminal 2 
become a focal point of its 
operations.  

At its opening, Andrew 
Cowan, CEO of Manchester 

Airport, said: “This is a 
significant milestone for 
Manchester Airport as we 
deliver the first phase of the 
biggest investment we have 
made in our 80-year history. 
Our customers can start to 
enjoy the new facilities and 
get a taste of what to expect 
from the next stages of our 
£1bn transformation 
programme. Over the 
coming years, we will 
transform the airport for all 
of our customers, giving the 
North the world class airport 
it deserves. The investment 
we are making and the range 
of destinations we connect 
to, in all corners of the 
world, underlines the vital 
role Manchester Airport 
plays in creating jobs and 
driving growth across the 
North of England.” 

The next phase will be the 
extension of the existing 
Terminal 2, with work well 
underway to see the terminal 
more than double in size. 
The extension will open in 
summer 2020 with 40 plus 
new food and beverage 
outlets and shops, followed 
by a further 40 when  
the existing building is  
fully refurbished. 

The £1bn investment will 
further provide 
improvements to the 
customer experience with 
new security halls and 
technological advancements. 
Once the Terminal 2 
extension opens for Summer 
2020 the existing building 
will close for refurbishment 
with it due to reopen in 2022. 
Further piers will open in 
2022 and 2024.  

Flights from new pier give passengers a taste of things to come

UK  
AIRPORTS

TAKE-OFF  
FOR MANCHESTER
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LONDON GATWICK has achieved its busiest-
ever start to a year, with passenger numbers 
growing by 4% in Q4 compared to 2018, and 
9.7 million passengers travelling through the 
airport in the first three months of 2019. 

North Atlantic routes drove this busiest-
ever start to a calendar year, up 15.3% on 
Q4 2018. Responding to this transatlantic 
demand, Virgin Atlantic and Delta have 
announced plans to grow at Gatwick - with 
new routes to Boston Logan and New York 
JFK from summer 2020 - adding to more 
than 250 flights available to the USA each 
week from the airport.  

It also comes as Gatwick welcomed more 
passengers than ever during the February 
half-term; 1.2 million between February 15- 24 
and an increase of 7% on the respective half 
term dates last year. Looking at the figures, 
Gatwick passengers are increasingly looking 

to travel further afield at half-term with long-
haul destinations up nearly 20% for the 
holiday period. Popular long-haul half-term 
destinations include Dubai and Bridgetown 
joining short haul favourites Dublin, Barcelona 
and Geneva. 

Stewart Wingate, chief executive officer 
for the airport, said: “Gatwick’s year has 
started as we mean the rest of 2019 to go 
on. Our pioneering spirit at the airport is 
driving for success in both the short and 
long term. In the immediate period, we 
continue to innovate, enabling new and 
established airlines to grow to all parts of 
the world – including most recently a new 
service to Rio de Janeiro. Looking ahead to 
further opportunities, we will publish the 
final version of Gatwick’s masterplan later 
this year, outlining potential options for 
future growth.” 

FAMILIES MAKING their way through Heathrow this spring might want to keep an eye out for a 
real life dinosaur wandering through Terminal 5. 
A 13m skeleton of a 155 million year old diplodocus named ‘Skinny’ has been welcoming 
travellers throughout April and will stay on exhibition at the airport until June 3, before being 
sold by the French auction house Aguttes for an expected £2million. The unique skeleton shows 
significant impressions of the skin of the dinosaur, never before discovered on this type. 
Heathrow has predicted that more than 4.5million passengers will travel through the airport over 
the Easter period and those travelling from Terminal 5 will have the chance to step back in time 
to experience this Jurassic sight.  
Ross Baker, chief commercial officer at Heathrow, said: “What a sizeable welcome for families! 
We’re excited to see the ‘roar-some’ reaction from our passengers, as they encounter this 
completely unique specimen before heading on their travels with loved ones.”  

Get ready to dino-soar at Heathrow 

HIGH-FLYING  
START TO 2019 BODYENGINEERING AND design 

company Atkins has been 
appointed to a series of contracts 
at Birmingham Airport to manage 
the upgrade and extension of the 
airport terminals, and to oversee 
the airfield reconfiguration, as part 
the airport’s Master Plan to 
provide a sustainable future for air 
transport in the Midlands. 

In November 2018, the airport 
outlined its 15-year vision when it 
published and consulted on its 
draft Master Plan, showing how 
the airport will make a self-
financed investment of £500 
million to improve, modernise and 
extend facilities, deliver increased 
capacity and further enhance the 
passenger experience.  

Nick Barton, Birmingham 
Airport’s CEO, said: “Our Master 
Plan looks ahead to the year 
2033 and outlines how the 
airport will develop the site to 
handle the 40% expected growth 
in passengers. A significant 
element of the £500m 
investment over the next 14 
years is the terminal 
transformation project, to deliver 
a world-class terminal facility for 
our customers that can cater for 
the growth in demand. We are 
therefore delighted to have 
awarded Atkins the contract for 
the lead design and project 
management for this package of 
works and we look forward  
to working in collaboration  
with them.” 

Birmingham 
Airport’s Master Plan 
gets underway

1.2m passengers see in Gatwick’s busiest ever February half term
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FOLLOWING THE launch of Visit The 
USA’s ‘Hear The Music’ campaign, the 
destination marketing organisation has 
compiled a list of the top cities that live 
and breathe great American music, that 
agents can signpost clients to: 
  
Chicago, Illinois 
At the birthplace of modern blues, the 
Chicago Blues Experience, which is set to 
open in 2020, will walk visitors through the 
pioneering artists who have influenced 
blues music with a series of interactive 
displays and memorabilia. For a taste of 
the real thing, visitors should check out the 
city’s lively blues clubs such as Blue 
Chicago. Visit www.choosechicago.com 
 
Austin, Texas 
On a trip to Austin, music lovers are best 
off touring some of the city’s 270 music 
venues, including Continental Club, an 
intimate space that’s been rocking for 60 
years. Travellers can walk along the 
Colorado River, pausing for a picture of the 
statue of blues guitar legend Stevie Ray 
Vaughan, or head to Ginny’s Little 
Longhorn Saloon for live honky tonk and 
ice-cold beers. Visit www.austintexas.org 
 
Detroit, Michigan 
Detroit lays claim to two types of music. 
There’s Motown, with this year marking 
the 60th anniversary of the founding of 
Motown Records, which is now home to 
the Motown Museum and a must for fans 
of The Temptations, Diana Ross & The 
Supremes. Motor City was also the 
birthplace of techno. Go to 
www.visitdetroit.com  
 
Jackson, Mississippi 
With a tagline of the ‘City of Soul’, it’s no 
surprise that Jackson is one of the USA’s 

most celebrated destinations for authentic 
tunes. Visitors can join locals at the Frank 
Jones Club, where live blues is played 
until 04:00 every Friday and Saturday or 
for a blues-inspired road trip, fans should 
seek out the Blue Front Cafe in Bentonia. 
Back in the city, the Fondren district is the 
place to discover upcoming artists. Go to 
www.visitjackson.com 
 
Las Vegas, Nevada 
Whether visitors are set on hearing Celine 
Dion’s ballads at Caesars Palace or would 
prefer to party by the pool with Calvin 
Harris, the lights of Las Vegas and its big 
name artist residences cater to a wide 
range of musical tastes. Downtown Las 
Vegas is home to some gritty rock venues, 
including the Double Down Saloon, or to 
appreciate the city’s history, visitors 
should head to The Golden Steer 
steakhouse, where Sinatra had a regular 
booth, or check into The Tropicana, where 
the Rat Pack reportedly liked to hang out. 
Go to www.visitlasvegas.com 
 
Miami, Florida 
Beyond the beach, Miami has a vibrant 
Latin music scene. Visitors can head to 
Little Havana’s Ball & Chain, where strong 
mojitos are paired with Latin house DJs, 
salsa and live jazz. Nearby at Hoy Como 
Ayer, travellers will hear everything from 
soul singers to seven-piece bands, with 
plenty of salsa and rumba, too. Visit 
www.miamiandbeaches.com 
 
Minneapolis, Minnesota 
Raucous rock bars and friendly locals set 
the scene in Minneapolis. Whilst there are 
plenty of venues to keep music lovers 
occupied on a long weekend – from the 
Cedar Cultural Center to Cabooze – no visit 
here is complete without following the trail 

of the capital’s hometown hero, Prince. 
Visit www.minneapolis.org 
 
New Orleans, Louisiana 
The south’s biggest party city and 
birthplace of jazz. Brass bands gather on 
the pavement of New Orleans to treat 
pedestrians to impromptu concerts or 
suggest a visit to one of the world-famous 
bars, like the Spotted Cat. Visitors may wish 
to also visit the New Orleans Jazz Museum 
or delve deeper in a dedicated jazz history 
tour. Visit www.neworleans.com 
 
Owensboro, Kentucky 
For a heady combination of barbecue, 
bourbon and bluegrass, travellers should 
head to Owensboro, a riverside city 
located in Kentucky and about 100 miles 
southwest of Louisville. To see banjos, 
fiddles and mandolins in action, visitors 
should coincide their visit with the state’s 
biggest bluegrass gathering, Romp 
Festival, or enjoy the ‘Friday After 5’ free 
summertime concert series. Go to 
www.visitowensboro.com 
 
West Hollywood, California 
Aspiring musicians have descended on 
West Hollywood for decades. Visitors can 
learn about the area on a ‘Rock ‘n Walk’ 
jogging tour with former musician and 
Sunset Strip resident, Jon D’Amico. Then 
it’s on to West Hollywood’s famous music 
venues: The Troubadour, which saw Elton 
John take to its stage; Whisky A Go Go, 
which has hosted The Doors, Janis Joplin 
and Led Zeppelin; and the Viper Room, 
which has welcomed Oasis, Tom Petty and 
the Heartbreakers. Go to 
www.visitwesthollywood.com 

  
For further musical inspiration, check out 
www.visittheusa.co.uk/music 

HIT THE RIGHT NOTE 
Rock, Motown & Blues: Visit The USA puts top music-loving cities in the spotlight 

USA  
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FOR 2019, Simon Shopping Destinations has 
seen the introduction of new shops and some 
iconic brands to many of its properties – 
including Louis Vuitton Men’s at Caesars Palace 
in Las Vegas, Karl Lagerfeld Paris at Desert Hills 
Premium Outlets in California, Alex and Ani at 
Sawgrass Mills (its first outlet location in 
Florida) and H&M to be welcomed at Orlando 
International Premium Outlets this summer. 

Beyond shopping, a new partnership 
between Marriott International and Simon 
Shopping Destinations will see the launch of 
five new hotels adjacent to leading shopping 
centres over the next few years. Sawgrass 
Mills in Miami, for example, will welcome AC 

Hotel by Marriott in 2020 - the first of the 
brand in Broward County. The property will 
offer approximately 170 rooms perched next 
to the shopping centre, making it a 
convenient location for those who want to 
enjoy some shopping while staying in the Fort 
Lauderdale area. 

More than 100 Simon Malls, Premium 
Outlets and The Mills are located in or near 
major destinations such as New York, Orlando 
and Las Vegas.  
Any agents keen to find out more, or want to 
help their clients pair a trip with some retail 
therapy, can find out more at 
https://uk.simon.travel 

THE WORLD Heritage City of Philadelphia has recently welcomed a 
plethora of new tourism developments, including the opening of an 
elevated Rail Park, which sits on top of the former Reading Railroad 
viaduct, and a transformation of the historic Bourse exchange 
building into a food marketplace. 

The city is experiencing a hotel expansion, with numerous new hotels 
opening across the city and several properties under construction. By the 
end of 2019, the city is expected to celebrate a 10.9% year-on-year 
increase in room supply. By mid-2019 for example, the city will welcome 
the Four Seasons Philadelphia (concept pictured) offering guests 360-
degree views of the city from the top of the new 60-floor Comcast 
Innovation and Technology Center, the tallest building in the city.  

Later, in September, Philadelphia will see the opening of Fashion 
District Philadelphia, which will include three blocks of retail, dining and 
entertainment space.  
For more information go to www.discoverPHL.co.uk 

Philadelphia to celebrate 10.9% increase 
in hotel room supply

SLO CAL (San Luis Obispo 
County), located on California’s 
central coast, brings together 
some of the best features of the 
Golden State; with 80 miles of 
coastline and beaches to be 
found along Highway 1, the 
third-largest wine region in the 
state, a rich history, and outdoor 
adventures that can be found on 
land and sea.  

The Highway 1 Discovery 
Route, the newest addition to 
California’s central coast’s award-
winning ‘Stewardship Travel 
Program’, beckons visitors to 
connect deeper and give back 
whilst on holiday. During their 
journey, intrepid roadtrippers can 
step back in time along this iconic 
stretch of Highway 1 in SLO CAL, 
exploring landmarks that shaped 
Central Coast history, including 
train depots, ports, ranchos, 
townsites and homes which 
show how early SLO County 
residents once lived. The 
notorious Hearst Castle is also a 
must see, highlighting newspaper 
magnate’s William Randolph 
Hearst’s lavish lifestyle and 
impressive collection of 14th to 
17th century fine and decorative 
European art. New for 2019 is the 
reopening of the grand Neptune 
Pool, the ornate centrepiece of 
the sprawling grounds.  

Other educational and 
conservation activities that 
holidaymakers can enjoy along 
the route include sea kayaking in 
Cayucos, discovering the trails in 
Montana de Oro State Park, 
historic lighthouse tours, and 
beach clean-ups in Cambria, Avila 
Beach, Cayucos and San Simeon.   

Hit the highway 
through SLO CAL

Travel Texas, along with partners Visit Houston and Visit San Antonio, and United Airlines hosted an event at 
London’s Edition Hotel for local travel agents, the wider travel trade and media representatives. Throughout the 
evening attendees were challenged to discover more about the state’s broad range of holiday experiences and 
about the airline’s unique selling points from in room representatives for the chance to win a holiday for two, all 
whilst indulging in American eats and putting their vocals to the test with live band karaoke. The grand prize 
winner was Angelina Periskic from Travelbag, who collected her prize from Anja Puschmann from Visit Houston 
and Sara Ellis from Travel Texas.

Simon supersizes the shopping experience
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OUTRIGGER HOSPITALITY Group 
has unveiled Waikiki 
Beachcomber by Outrigger – its 
first lifestyle hotel located in the 
centre of Waikiki, Hawaii.  

Following an extensive  
$35 million modernisation, the 
property now offers 498 freshly 
designed guest rooms and renewed 
public spaces including a pool deck, 
two meeting areas, an all-new 
lobby, porte cochere and more. 

Jeff Wagoner, the hospitality 
group’s president and CEO, said: 
“With its thoughtful design, smart 
technology and bespoke art, the 
all-new Waikiki Beachcomber by 
Outrigger encapsulates the past, 
present and future of Waikiki. Our 
legacy in Hawaii spans more than 
70 years and this modernisation is 
the first of many more milestones 
in our renewed commitment to 
enhancing this special place for 
both locals and visitors alike.” 
Go to www.outrigger.com or 
www.waikikiBeachcomber.com 
for more details. 

An all new Waikiki 
Beachcomber

SITUATED BETWEEN New 
Zealand and Hawaii, Samoa 
easily fits the idealised image 
of a South Pacific Island, 
offering lush greenery, 
turquoise waters and white 
sand beaches. But here are 
some further inspirational 
ideas agents can utilise to 
convince their clients that this 
inspirational destination is 
worthy of a visit. 

Total immersion into 
traditional Samoan culture is 
a top selling point. Samoa 
and its people generally 
adhere to a 3,000 year old 
way of life called Fa’a Samoa; 
a guideline for every Samoan 
on how to lead their lives by 
celebrating and embracing 
traditional values, their culture 
and environment. It means 
that the friendly nature of 
Samoans will put solo 
trippers at ease and 
holidaymakers can visit any of 
Samoa’s 360-plus villages to 
immerse themselves into 
local island life.  

There are big adventures to 
be had too. A visit to the To 
Sua Ocean Trench is a must; 
accessed via a long ladder (or 

by a daring jump off said 
ladder), this turquoise 
waterhole offers an out-of-this-
world swimming experience.  

Clients can lose themselves 
in the tropical Falealupo 
Rainforest Reserve and 
experience the Papaseea 
Sliding Rocks (natural water 
slides). There are also 
Samoa’s ‘Taga Blowholes’; 
impressive lava formations 
that see fountains as high as 
60m rocket into the sky when 
the waves of the sea are 
pushed through.  

A relaxing day at Lalomanu 
Beach makes for a great 
recommendation. Named one 
of the ten most beautiful 
beaches in the world, here 
clients can soak up the sun 
with views over the Pacific 
Ocean and the scenic 
mountains of Upolu. Clients 
can even opt to spend the 
night in one of Samoa’s 
traditional beach fales where 
they can fall asleep under the 
stars and share in the life of 
the local villagers. 

The Samoa Tourism 
Authority was at Travel 
Bulletin’s Pacific Islands 

Showcase in Chester 
highlighting these top selling 
points and more to the travel 
trade. On hand to chat with 
agents on the night was 
tourism authority 
representative, Sebastian 
Sarrasin, who said: “Beautiful 
Samoa was delighted to be 
part of the Travel Bulletin 
Pacific Islands Showcase. It 
took place at a great location, 
was well organised with a 
good quality group of agents 
who were engaging; an 
excellent opportunity to talk 
about Samoa’s off the beaten 
track location, stunning 
natural surroundings and 
cradle of Polynesian culture. It 
really is a beautiful destination 
that offers a slice of paradise 
for everyone, including those 
that like watersports and 
adventure. The best piece of 
advice we would like to 
reiterate from the evening is 
how easily reachable 
Beautiful Samoa is from 
Australia and New Zealand 
with a choice of airlines and 
frequent flights.” 
For more information go to 
www.samoa.travel 

Image Credit: kirklandphotos.com, 
via Samoa Tourism Authority

SELLING SAMOA 
Three great ways to put Samoa on your client’s bucket list

PACIFIC  
ISLANDS
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PACIFIC ISLANDS 
SHOWCASE 

TRAVEL BULLETIN  made its way to Chester, 
bringing the picture perfect paradise of the Pacific 

Islands direct to local travel agents. Throughout our 
Pacific Island Showcase, agents networked with 

cruise lines, airlines and dreamy destinations, while 
being wined and dined. They even had the chance to 

pick up some epic prizes. 

Kaye Jackson (left) for the Cook Islands was on hand to present 
some goodies at the end of the night including a prized Black 
Pearl to raffle winner and Co-Operative Personal Travel Advisor, 
Sheila Dawson.

Catching up over drinks is, from the left, Maureen Johnson and Cheryl 
Johnson from Access World Travel with Sheila Dawson, Co-Operative 
Personal Travel Advisor.

Daniela Parnoffo (standing) from Fiji Airways presents the  
carrier's latest news and unique selling points to a table of  
attentive agents. 

Fay Ramessur from Travel Inspiration was delighted 
to win a coconut beauty gift box set gifted by the 
Samoa Tourism Authority which was represented on  
the night by Sebastian Sarrasin. 

HEADLINE SPONSOR
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Want to get in on the #TBShowcases action?  
Our next event will be the Family Holidays Showcase taking 
place in Bristol on May 13 and Airline Showcase on May 14 
in Manchester. To confirm your place or find out when we 

will be hosting our next event near you, contact 
events@travelbulletin.co.uk

Pictured at the Cook Islands table from the left is: (standing) Caroline  
Houghton and Joanne Hughes from Travelplaces; Travel Counsellors  
Amanda Rudham, Gwyneth Prosser and Dawn Hilliard; (sitting) Yvonne  
Matthias, Travelplaces; meeting with the tourism board’s Kaye Jackson. 

Picking up Fiji’s goody bag prize was Amy Pudge from Dragon Travel  
Agents, Oswestry pictured here with Andrew Sharpe for Fiji Tourism.

Debbie Thomas from 
Holywell Travel was the  
raffle winner of a Boeing  
787-9 Dreamliner model  
aircraft gifted by Air Tahiti  
Nui’s Peter Sherman.

From the left and meeting with Peter Sherman at the  
Air Tahiti Nui table is: Damien McNamara, Kay Finlay,  
Paulina Twarog, Theresa Kelly, Marianne Ladley,  
Karen Greenwood and Janice Hill, all from Not Just Travel.

Ian Lewis from Dragon Travel Agents,  
Wrexham was overjoyed to win a cruise with  
Captain Cook for two presented by the  
company’s Debbie Lewis.

Hello to Isabella Egerton and  
Krefren Dean from Trailfinders.
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TOURISM FIJI has launched an initiative to 
celebrate people rich in happiness through its 
inaugural ‘Bulanaires List’. The initiative ties 
into the brand’s ethos of “where happiness 
finds you” and focuses on what sets Fiji apart 
from other destinations: its people. 

The celebratory ‘Bulanaires’ list was 
compiled under the guidance of Professor Lea 
Waters PhD, a psychologist, scientist, author 
and TEDx speaker who specialises in positive 
psychology. The list includes those that follow 
Waters’ guiding principles for happiness, such 
as being selfless or giving back, or making 
time for connections through family and 
community. Many of these principles are 
common to  the people of Fiji, which may 
explain why it was deemed the Happiest 
Country in the World in the 2017 annual Gallup 
International Survey on Happiness, Hope and 
Economic Optimism. The survey found the 
world’s overall happiness had declined since 
the previous year, with Fiji bucking this trend. 

Commenting on what a ‘Bulanaire’ is, 
Professor Waters, said: “Bulanaires redefines 

the way we measure success. A common 
measure of success is often portrayed through 
the annual ‘rich lists’ that showcase the increased 
number of billionaires each year. But perhaps 
instead, we need to consider finding happiness 
and contentment as a measure for being rich. 
The inaugural Bulanaire list celebrates people 
from across the world who inspire us and 
share happiness with those around them.”  

The campaign’s launch was timed to 
coincide with March’s International Day of 
Happiness with brand assets created to 
showcase the destination’s ‘Bula Spirit’. 
Matthew Stoeckel, CEO for Tourism Fiji, said: 
“In Fiji, the warmth and friendliness of the 
locals is what visitors to the destination 
remember the most. The Bula Spirit is felt the 
second you arrive in the destination and stays 
with you well after you return home. Fiji really 
is the place where happiness finds you and we 
developed Bulanaires to share and celebrate 
this happiness with the world.”  
To find out more visit www.bulanaires.com or 
go to www.fiji.travel 

NEXT YEAR, Aranui 5 is to make a rare call to the island of Pitcairn, which 
is one of the most remote destinations in the world. 
Departing from her regular schedule in The Marquesas, the small 
passenger-freighter will make a one-off 13-day voyage taking 230 guests 
to Pitcairn Island from Tahiti on April 11, 2020. The voyage will also visit 
the Gambier and Austral archipelagos.  
The far-flung island is located between Tahiti and Easter Island and is 
home to a population of just 50 people with the chance for guests to 
discover Pitcairn’s storied history, with a full day and overnight spent on 
the island. Prices for this special sailing cost from 4,907 Euros per person. 
For further information visit www.aranui.com 

Pit stop at Pitcairn on special Aranui 5 voyage

WHO WANTS TO BE 
A BULANAIRE? PRINCESS CRUISES is to return to 

Tahiti for autumn 2020 with five 
departures set aboard the 670-
guest Pacific Princess now on sale. 

Pacific Princess will sale 
roundtrip from Tahiti and around 
the islands of French Polynesia 
over ten days. Each voyage 
includes overnight calls in Tahiti’s 
capital Papeete and Bora Bora, as 
well as a late-night stay in 
Raiatea. Additional ports of call 
include Huahine, Rangiroa, and 
Moorea. As an example of prices, 
the departure for October 5, 2020 
starts from £1,649 per person. 

Tony Roberts, the cruise line’s 
vice president of UK and Europe, 
said: “With its volcanic and coral 
islands, French Polynesia is 
always a popular destination for 
holidaymakers seeking a once in a 
lifetime experience. With sailings 
on our smaller ship Pacific 
Princess, guests can enjoy a more 
intimate voyage around these 
remote islands, witnessing first-
hand the crystal clear waters in 
this unspoilt paradise.”  
For more information visit 
www.princess.com or call 0344-
338 8663. 

Princess returns  
to Tahiti

Tourism Fiji taps into what it really means to be ‘rich’ 
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NEW FOR 2019, Funway 
Holidays has introduced a ‘Best 
of the Canadian Rockies’ 
escorted tour. 

From Calgary, clients will 
travel to Banff to tour the 
Cascade Gardens and ride the 
gondola up Sulphur Mountain. 
Following the famous Bow 
Valley Parkway they will then 
cross the Continental Divide into 
Yoho National Park to see 
Takakkaw Falls and Emerald 
Lake. A further highlight of this 
tour is Icefields Parkway, 
renowned as one of the most 
spectacular drives in the world, 
as well as a ride on the Ice 
Explorer for a close-up look at 
Athabasca Glacier. While in 
Jasper, the tour includes a 
morning tram ride up Whistlers 
Mountain and a gentle walk 
down Maligne Canyon. The next 
day features a river safari ride 
though Grizzly Bear Valley, and 
the tour ends in Vancouver. 

Prices for this ten-day journey 
start from £4,369 per person 
including flights and all 
accommodation, based on  
two adults sharing and departing 
in 2019. 
Go to www.funway4agents.co.uk 
for more details. 

Mountains, icefields 
and bears, oh my!

WITH MORE than 140 
escorted tours in its latest 
brochure, Travelsphere has 
launched an experience-led 
collection across six 
continents, including new 
tours to Australia, Africa and 
the Middle East. 

Along with this set of new 
tours, the operator has also 
unveiled a 

‘Real Smiles’ campaign. 
Harnessing the positive 
impact of travel, the 
campaign plays with the 
reaction of customers when 
they see incredible or iconic 
sights around the world, 
become immersed in the 
local culture or just share a 

‘real smile’ with fellow 
travellers. 

Alastair Campbell, the 
company’s managing 
director, said: “Real 
Smiles with 
Travelsphere, 
perfectly describes 
how our customers 
feel when they are 
on our holidays, 
whether it be 
seeing a lion in the 
Kruger National 
Park or enjoying a 
meal with a local 
family in Jaipur, 
the euphoric 
feeling that a 
holiday brings 
is something 
that will stay 
with you 
forever. 

“We rebranded 
Travelsphere just over a year 
ago and our latest campaign 
is part of that journey. We 
spent a huge amount of time 
speaking to our customers 
and trade partners, and our 
‘Real Smiles’ campaign 
encapsulates everything that 
people are telling us about 
the authenticity of their 
Travelsphere holiday.”  

Along with the new 
campaign, the operator is 
launching a host of offers, 
including an early booking 
saving of up to £1,000 per 
person, along with a low 
deposit of £99 on all 
holiday bookings.  

“For the first time, anyone 
booking two or more 
Travelsphere holidays at the 
same time will save £50 per 
person on each of the 
additional holidays. Our 
customers are incredibly 
loyal and so we are keen to 
reward those that make 
multiple bookings with us,”  
added Campbell.  
Go to www.travelsphere.co.uk 
to find out more. 

REAL SMILES
Travelsphere embarks on a fresh campaign with an early booking 

saving of up to £1,000 per person

ESCORTED  
TOURS
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IN SLAVIC languages vodka translates as 
“Little Water”, indicating the important role 
this drink plays in local culture. Now, 
holidaymakers travelling with Great Rail 
Journeys will have a chance to learn all about 
this tipple and get a taste of Russia itself with 
free entry into the Russian Vodka Museum in 
St Petersburg on select departures. 

Louise Heatley, the company’s head of 
product and contracting, said: “Vodka is 
Russia’s national drink, and so has a long and 
interesting history. If you want to learn about 
Russian culture, you have to learn about 
vodka. With free entry to the Russian Vodka 
Museum, our guests can do just that. With 
interesting artefacts, fascinating history and 
vodka tasting, the museum helps guests to 
understand why this tipple is so important. 

However, we do recommend an excursion as 
the exhibitions are only in Russian.”  

Customers can enjoy free entry to the Russian 
Vodka Museum on selected departures of Great 
Rail’s seven-day ‘Moscow & St Petersburg’ tour 
which starts from £1,425 per person (with four 
departures from May to September) or Rail 
Discoveries’ seven-day ‘Moscow and St 
Petersburg’ and priced from £1,295 per person 
(with five departures from May to September). 

All tours include the services of a dedicated 
professional UK tour manager from start to 
finish, four- and five-star hotel accommodation, 
local guides, a comprehensive programme of 
excursions, and many meals in the hotel and at 
local restaurants. 
Go to www.greatrail.com or call 0800-240 
4470 for more information. 

Aimed at customers keen to discover the winter landscapes in rural Bavaria, Shearings 
Holidays has put together a new winter tour to the destination which crosses the border 
into the Czech Republic, where visitors can discover the UNESCO city of Cesky Krumlov. 
This nine-day tour is based in the village of Thurmansbag, in the southeast corner of 
Germany, close to the borders with the Czech Republic and Austria. Included in the tour is a 
winter wonderland excursion into the Bavarian forest to visit a local husky dog farm, for an 
insight into the training of sled dogs. There is a visit to an igloo village to learn about how 
these ice domes are built, as well as the chance to enjoy a mulled wine to warm up. 
A highlight of this tour is a full day visiting Cesky Krumlov in the Czech Republic, a town not 
featured on any other Shearings Holidays coach tour. There is the chance to visit the ‘Three 
River City’ of Passau, situated at the confluence of the Danube, Inn and Ilz rivers.  
The tour departs on January 25 and February 15, 2020 and is priced from £579 per person 
based on two sharing. This includes six night’s bed-and-breakfast at the Hotel Schurger, 
seven dinners, three excursions plus en-route and return overnights in Belgium. All coach 
travel is included from a range of pick up points around the UK.  
Go to www.shearingsagent.com to find out more. 

Journey to a Bavarian winter wonderland with Shearings 

BOTTOMS UP
2019 HOLDS special 
significance for Peter Sommer 
Travels, marking 25 years since 
Peter Sommer (pictured), 
founder of the cultural and 
archaeological tour specialist, 
embarked on a grand 2,000-mile 
trek across Turkey, retracing the 
route of Alexander the Great.  

This was Sommer’s first time 
visiting Turkey, sparking his love 
for the destination and its people, 
and led to a chance encounter 
with history and archaeology 
author John Freely who 
encouraged Sommer to start 
leading archaeological tours.  

In a nod to this special 
anniversary, not only has the 
operator put together a nostalgic 
tour to follow in the footsteps of 
Alexander the Great, 
reintroducing its escorted tour 
offering to Turkey after a three-
year hiatus, and is offering a 
series of coastal cruises for 
2019 that explore this 
fascinating country and all 
guided by historians and 
archaeological experts. 
Go to www.petersommer.com to 
find out more. 

One step at a time…

Clients can enjoy a true taste of Russia with free entry into The 
Russian Vodka Museum with Great Rail Journeys and Rail Discoveries
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New Cosmos collection looks to UK highlights 
CAPITALISING ON the 
appetite of UK travellers for 
exploring the abundance of 
culinary, cultural and scenic 
offerings on their doorstep, 
Cosmos is offering 
holidaymakers the chance to 
delve deeper into the jewels 
of Scotland, England, Wales 
and Ireland with its UK tours. 

As part of this new 
collection, travellers can 
choose between Cosmos’ 
classic escorted tours for 
added-value getaways or 
sister brand Globus’ escorted 
tours for a more premium 
experience, staying in 
centrally-located four- and 
five-star hotels.  

For example, clients who 
would like to explore more of 
Scotland might like to travel 
on Cosmos’ seven-day 
‘Scottish Outlander 

Adventure’ which travels to 
Glasgow, Edinburgh and 
Stirling Castle. In Bo’ness, 
Outlander fans can snap a 
photo at the railway station 
featured in the television 
series. Tour only prices start 
from £885 per person based 
on a September 15 departure.  

Alternatively Globus’ 
seven-day ‘Bonnie Scotland’ 
journeys the length and 
breadth of Scotland, 
beginning with a guided 
tour of the Glengoyne 

Whisky Distillery. Other 
highlights include a ferry 
crossing to the Isle of Skye, 
marvelling at Loch Ness, 
hitting a few golf balls at St. 
Andrew’s golf practice 
centre and the chance to 
explore the winding streets 
of Edinburgh. Tour-only 
prices start from £1,139 per 
person based on a 
September 26 departure. 
For more information call 
0330-058 8289 or visit 
www.cosmos.co.uk 

GOLDEN EAGLE Luxury Trains is 
giving guests the chance to 
follow in the footsteps of 
ancient traders and through 
some of the world’s most 
remote corners on a new ‘Persia 
and the Silk Road’ rail journey. 

Passengers will board the 
luxury hotel train in Almaty, 
and journey westwards across 
Kazakhstan, Uzbekistan and 
Turkmenistan. The Golden 
Eagle then crosses into Iran to 
trace the legacies of the 
Persian Empire. 

A departure is scheduled for 
October 2 and prices start from 
£15,195 per person based on 
two sharing. Flights are extra.  
Go to 
www.goldeneagleluxurytrains.c
om to find out more. 

Follow the tracks 
less travelled 
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FOR THOSE looking ahead to the 
festive season, Newmarket Holidays 
has launched a special offer to 
further entice clients to get their 
bookings in now. 

Bookings made by June 14 will 
receive a £50-per-person discount on 
a range of more than 40 Christmas 
Market, Seasonal Getaways and New 
Year escorted tours, plus a selection 
of Festive River Cruises on board all-
inclusive A-ROSA vessels.  

David Sharman, the operator’s 

commercial director, said: “Festive 
holidays sell quickly. Several 2018 
departures were fully booked early in 
the year so we urge customers to 
reserve their holidays as soon as 
possible. This offer and our current 
£99 deposits will also hopefully 
encourage people to book now.” 

In addition to customer 
favourites, the brochure includes 
nine new tours, including a six-day 
‘Christmas in the Dolomites’ 
holiday starting from £849 per 

person, a five-day ‘Christmas in 
Moscow’ from £749 and new 
Christmas market breaks in Tallinn 
and Innsbruck. Several Christmas 
breaks can be extended to include 
the New Year celebrations and in 
addition to a full range of traditional 
‘winter wonderland’ destinations, 
breaks in Cyprus and Malta add 
some warmth and sunshine to  
the collection. 
Go to www.newmarketholidays.co.uk 
to find out more. 

What was the last travel photo you took?

Vidwan Reddy 
Online Editorial Assistant 
vidwan.reddy@travelbulletin.co.uk 
Ooty, known as Queen of hill stations.

Hannah Carter 
Events Coordinator 
hannah.carter@travelbulletin.co.uk 
Bluebells on Badbury Hill.

Ashweenee Beerjeraz 
Events Assistant 
ashweenee.beerjeras@travelbulletin.co.uk 
Caudan Waterfront in Mauritius.

Tim Podger 
Account Manager - Far East 
tim.podger@travelbulletin.co.uk 
Floating market in Bangkok.

Bill Coad 
Account Manager 
bill.coad@travelbulletin.co.uk 
Koh Lipe, Thailand.

Matt Gill 
Senior Account Manager 
matt.gill@travelbulletin.co.uk 
Me wearing a daffodil headdress

Sarah Terry 
Account Manager 
sarah.terry@travelbulletin.co.uk 
Gordons Bay in Sydney, Australia.

Simon Eddolls 
Sales Director 
simon.eddolls@travelbulletin.co.uk 
Harbour Hotel in Southampton.

Jeanette Ratcliffe 
Publisher 
jeanette.ratcliffe@travelbulletin.co.uk 
Praca do Comércio in Lisbon.

Adam Potter 
Features Editor 
adam.potter@travelbulletin.co.uk 
Strolling around Montmartre

Georgia Lewis 
Managing Editor - News 
news@travelbulletin.co.uk 
Marriage museum, Gretna Green

Emmet McGonagle 
Staff Writer - News 
news@travelbulletin.co.uk 
The view from Top of the Rock in NYC.

Christmas comes early with £50 discounts on Newmarket’s Festive Holidays collection

Ramblers Walking Holidays has launched its new Autumn/Spring 2019/20 brochure featuring more than 
110 inspirational itineraries in destinations around the world.   
Kevin O’Regan, the operator’s managing director, said: “Our new Autumn 2019/Spring 2020 brochure is 
a truly inspirational selection of holidays to some of the most enticing places on Earth. At Ramblers 
Walking Holidays, we believe the world is more beautiful on foot, and with over 70 years of delivering 
exceptional walking holidays, we are passionate about the experiences we offer. This year, we have 
added some great new holidays to our portfolio, taking in everything from long haul adventures with 4x4 
Game Drives in South Africa and Swaziland and walking in the spectacular High Atlas Mountains in 
Morocco to snowshoeing through the snow in Germany’s Chiemgau Alps. And with each trip 
complemented by knowledgeable and well-travelled leaders, there is always the opportunity to get away 
from the tourist trails for a more authentic walking experience that you won’t find in the guidebooks.” 
The holidays have been designed for all levels of fitness; less experienced walkers can still enjoy an 
adventurous experience, with more leisurely walking and wildlife watching on a selection of grade 1 
to 3 adventures such as the new ‘Kruger & Swaziland Safari’. More intrepid walkers also have plenty 
to choose from such as the new ‘Mount Toubkal Long Weekend’, a new grade 7 holiday, which offers 
an opportunity to ‘bag a peak’. 
The brochure highlights the extensive collection of UK walking holidays including Christmas and  
New Year options. The collection includes holidays for solo travellers with no single room supplement, 
combined two-week holiday options, ‘Early Bird’ discounts, a loyalty points programme and discounts 
for private group bookings.   
For further information call 01707-331133 or visit www.ramblersholidays.co.uk 

Wild walks and winter spirit from Ramblers Walking Holidays 

EVENTS 
events@travelbulletin.co.uk

PRODUCTION 
production@travelbulletin.co.uk

ACCOUNTS 
accounts@travelbulletin.co.uk

CIRCULATION 
circulation@travelbulletin.co.uk
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