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EPIC ADVENTURES, worldwide tours and cruises around
the world have all seen demand increase over the past
year as the so-called experience economy continues to
thrive, according to a new report by Kuoni. 
The study shows that people are investing in travel as

never before alongside life’s big milestones, from
marriage proposals to retirement and big zero birthdays
to destination weddings.
The operator confirmed that around half of its bookings

are now for special occasion trips, with honeymoons
topping the list, followed by landmark birthdays, weddings
and vow renewals, bucket list trips and family gatherings. 
Engagement travel also makes the list for the first

time. Princess Eugenie getting engaged in Nicaragua
highlights a trend for couples seeking to make their
marriage proposal as memorable as the big day itself.
The Indian Ocean archipelago which makes up the

Maldives tops the list of destinations for special trips,
including honeymoons, where the average spend is now
£6,000 per couple.  

Worldwide tours to Japan, Vietnam and Costa Rica are
also on the rise, with growing numbers of people opting
for epic adventures of 20 nights or more. 
Demand for premium worldwide cruise trips, has also

risen by 45%. 
Equity release from homes and a relaxation in pension

regulations in recent years is one of the reasons for the
growth of premium travel as people seek to tick places
off their wish list. Older, wealthier consumers, who are
fit and healthy, are investing in seeing the world as they
continue to live life to the full.
Meanwhile, travel planning has become more of a

headache than a holiday dream, with 79% of people
admitting that they’re saturated with online data,
forums, reviews and prices according to the operator's
research, which has prompted a return to real advice
from trusted experts.
In a new study almost two thirds of people want to

know that the person they book a trip with has really
'been there and done that'. This shift in perception sees

TRAVEL COUNSELLORS has launched an inspirational speaker series called ‘TC Talks’, with its first speaker a female astronaut who
spent more than 100 days in space. The new regular events will be hosted from the consortium's Manchester based headquarters
and has been designed to support its self-employed franchisees as they look to build their businesses, as well as inspire its own
team. Pictured, from the left, are: representatives from Kennedy Space Centre - Rebecca Shireman, Gabriele Bauer-Cornish, 
Philip Britton and astronaut Nicole Stott, with Travel Counsellors' global sales director, Jim Eastwood. 
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A FUN family show and activities
exploring Earth’s science and stories
await visitors at the Eden Project’s
Wow Weekend: Operation Earth on
March 10 and 11.
During the interactive performance

there is a chance for members of the
audience to become trainee
environmental scientists when ‘Earthy’
– a mini version of the planet earth –
takes a trip to the doctors. 
With the help of Eden’s expert

scientists and storytellers everyone
can help investigate Earthy’s land,
air and oceans to try and find
solutions to Earthy’s problems.
Operation Earth is a two-year

national programme to engage
school-age children and their
families with the latest science of
the environment, exploring the work
of the Natural Environment
Research Council (NERC) and how it
relates to everyday life.
During the weekend there will be a

host of hands-on activities including an
insect pollination game, origami
plant craft, a seed-planting
workshop and a chance to 
explore the microscopic world of
flowers and insects.
Experts from NERC’s Soil Security

Programme will also be on hand to
talk about the science of soil and run
activities to discover its properties.
Operation Earth is suitable for all

but especially recommended for
families with children aged six to 11.
For details visit edenproject.com

Buy one get one half price deal on
cruises from Newmarket Holidays
NEWMARKET HOLIDAYS has announced a 'buy one, get one
half price' offer on a selection of cruises on MS Olympia.
Customers booking before March 15 on the classic

itineraries featuring the Rhine’s scenery and Swiss gateway
Basel will benefit from the offers, which are available on
air-, coach- and rail-inclusive departures, as well as
‘make-your-own-way’, meet-at-ship holidays.
The company's trade sales manager, Richard Forde, said

that the river cruise programme had been selling strongly
through the trade since the start of the year, with “Spring
cruises along the Dutch waterways all but sold out, and cabins
on May and June Rhine departures selling very quickly.” 
The new offer, with a short booking window, is valid for

the operator’s summertime south-bound Romantic Rhine
Cruise to Switzerland (nine days from £1,509) and north-
bound Stunning Switzerland & the Majestic Rhine (nine
days from £1,529), both of which take in the Rhine Gorge
and classic riverside ports and offer the opportunity to join
an excursion to Swiss lakeside gem Lucerne.
Agents wanting to take advantage of the offer must quote

promotion code FEBRCS.
Meanwhile, the company has also extended its £50 per

person discount offer on other selected Olympia cruises.
Agents should book clients by March 15 using the
promotion code JANRC.
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BUBBLY BUDDIES...Wendy Cameron, business development
manager at Super Break, popped in to see Paul McCarroll House
of Travel last week with some bubbly to celebrate the store's
recent opening. Located on Great Western Road in Glasgow, the
shop is an Advantage member and will be working with the
operator to promote its wide range of products. Pictured with
Wendy is the store's owner, Paul McCarroll.

more people turning to experts and specialists when it
comes to booking holidays, who are able to cut through
the conflicting online reviews and search results.
Further research showed that we now spend more than

an hour doing online holiday research, before seeking a
professional’s opinion to help shortcut to the best choice. 
This company's managing director, Derek Jones, said:

“Holidays are a big investment and the exciting bit starts
with the planning. Increasingly, people end up with so
much conflicting information when they start searching
that it ends up being more of a headache than a holiday.
“Despite transformational technology, there is a

growing thirst for genuine expertise. Conversations are
still at the heart of holidays, from planning them to
remembering them in the years that follow. Trust has
never been more vital when it comes to travel.”

continued from previous page

A WOW! Weekend at the Eden Project explores Earth’s science & stories
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Canada cruise is Princess Cruises’ best seller for 2019 
PRINCESS CRUISES has
stated that a roundtrip
sailing from
Southampton to Canada
and New England,
which includes a call to
New York, is currently
its best-selling voyage
of 2019. Furthermore,
UK bookings are being
made more quickly for
the cruise than any
other sailings offered by the cruise line during the past five years.
The voyage, which went on sale in December, already has four times as many

guests as the next highest-seller. It is the first time that one of the line's ships will
set sail on a return journey to Canada and New England from the UK, with the 24-
day crossing to be completed by the 2,670-guest Sapphire Princess.
The ship sets sail on September 14 next year, with ports of call including Boston,

Nova Scotia, Newfoundland and two days in New York. A visit to Rockland, home of
the Maine lobster festival, will also take place.
Tony Roberts, the line's vice president for UK and Europe, said: "Our Canada and New

England sailing has proved a hit with agents and we're delighted with the support we've
received. We've had great feedback from the trade on both the opportunity to travel across
the Atlantic with us as well as the specific destinations Sapphire Princess will visit.”
Prices for the Canada & New England sailing start from £2,499 per person

departing on Saturday September 14, 2019. 
To book or for more information visit princess.com or call 0344-338 8663. 

The popular cruise includes a call at New York

Paul Gauguin unveils
Wildlife Discovery Series 

PAUL GAUGUIN Cruises has
announced the line-up of Wildlife
Discovery Series lecturers on
2018 voyages, as part of its
partnership with the Wildlife
Conservation Society (WCS).

WCS has been saving wildlife
and wild places worldwide for
more than 120 years and aims to
protect the world's largest wild
places in 16 priority regions,
home to more than 50% of the
world's biodiversity, while
ensuring a positive impact on
millions of people. 

Guests of The Gauguin have
the opportunity to learn about
marine wildlife and habitats from
scientists and conservationists.
For this series, lecturers will be
sharing their research and
expertise during presentations
aboard select sailings.
For further information call 020-
7399 7691 or visit pgcruises.com
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Seven Seas Food Festival returns 
to SeaWorld Orlando this spring
SEAWORLD ORLANDO’S Seven Seas Food Festival has
returned for a second course this spring, and the park is
now serving all-new dishes and fan-favourites to
accompany world-class entertainment each Saturday
and Sunday until April 15. 
Like all food served at SeaWorld, each item at the Seven

Seas Food Festival reflects the park’s commitment to
sustainable foods and farming. Guests will discover dishes
that are crafted with organic ingredients, free range eggs,
regional produce and sustainable seafood.
A selection of menu highlights include a new German

Market, a new All-American Market, an Asian Market,
Mexican Market and Caribbean Market among others. 
To accompany all of the savoury and sweet samples

sprinkled throughout the park, guests can choose from
70 beers and 50 wines to pair with the specialty food
items. Five new beverage and brew huts stationed
throughout the park will provide opportunities for guests
to indulge during the festival. 
The festival is included with park admission – including

the festival’s concerts and performances at Bayside
Stadium – with the food dishes available to purchase at
individual booths.
A complete menu of the Seven Seas Food Festival dishes and
drinks can be found at seaworldorlando.com/sevenseas.

Website growth from Barrhead Travel
BARRHEAD TRAVEL has invested in new website
search technologies to improve the user experience
and support its online growth.
The investment in online search technology follows

the travel group’s recent announcement of new store
openings in key High Street locations. As well as
investing in web technology, the company has also
expanded its web team to develop fresh content and
engaging copy.
Developments to the website include enhanced speed

of search and instant result-filtering to provide a slicker
user experience. Instant filtering enables users to narrow
down their search based on multiple criteria including
board basis, rating, facilities and budget, with results
shown in less than a second.
Sharon Munro, the company's CEO, said: “Investing

in online technology and rich, engaging content is
hugely important to our business as more and more
consumers start their holiday planning online.
“While we continue to grow our footprint on the High

Street with bricks and mortar, we recognise that every
customer has different booking habits. 
“This is why we are continually striving to offer

multi-channel booking options to suit all of our
customers’ needs.”
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W&O heads east for tailor-made travel
WESTERN & Oriental has introduced the Philippines to
its portfolio, launching a selection of tailor-made beach,
multi-centre and touring holidays to the country.

Adventure seekers can explore mountain ranges,
volcanic lakes, waterfalls and rivers; and for those
interested in Filipino culture, the country is home to half
a dozen UNESCO World Heritage Sites, bustling cities
and a heritage revealing Malay, Chinese, Middle Eastern,
American and Spanish influences. 

Erica Moore, the company's Far East product
manager, said: “There’s great potential in the
Philippines, but right now it’s still quite off the radar for
British holidaymakers – particularly when compared to
destinations like Thailand, Malaysia and Indonesia. 

“Our suggested itineraries will help travellers and
agents understand what there is to see and do in the
different regions and our destination specialists will
then help to craft a journey that’s as relaxing, as
intrepid or as far-reaching as the client wants.”

The operator is initially featuring accommodation in
ten different regions of the Philippines - Palawan,
Banaue, Sagada, Vigan, Cebu, Siargao, Southern Luzon,
Manila, Bohol and Boracay. 

As an example of itineraries, a 12-night 'Highlights of
the Philippines' options allows visitors to take a tour of
the historical area of Intramuros or go shopping during
their two-night stay, before taking a trip to Lake Taal for
one night. They will then spend three nights each in
Bohol, Boracay and Palawan to give a flavour of the
Philippines’ different regions. 

The trip costs from £2,699 per person based on two
adults sharing and includes flights, ferry tickets, 12 nights’
breakfast accommodation and private transfers. 
For details call 020-3588 6130 or see westernoriental.com

newsbulletin

Scenic Escorted Touring 2018/19
launches to trade with new offer
FOLLOWING THE announcement earlier this year that Scenic
is launching its escorted touring products to the travel trade,
the brand has officially announced that its full portfolio of
touring products are now available, with a new offer. 
The company's Australia, New Zealand and Americas

escorted tours have now joined Egypt, Jordan and Africa to
complete the full escorted touring products available in the UK.
The touring products were initially previewed in January

this year, and following the huge amount of interest from
travel agents, are now available with enhanced activity for
partners to promote to their customers.
Angela Sloan, head of sales UK, said “We are delighted

that every one of Scenic’s products in the UK is now
available for travel agents to promote, and with the new
offer of a guaranteed £1,000 per couple discount on
Australia and New Zealand and Americas escorted touring,
we are sure that these itineraries will be incredibly popular.
“We have Scenic Eclipse launching in August this

year, and recently announced her sister ship, Scenic
Eclipse II, which sets sail in 2019/20. There are also
some more exciting developments in escorted touring
which will be announced soon, so watch this space.”
For further information email agencysales@scenic.co.uk 
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•   NEW: Win a seven-night all-inclusive stay for two
people at the Grand Bahia Principe San Juan.

•   NEW: Win round trip tickets with Aegean
Airlines to Athens.

•   £150 John Lewis vouchers to be won with EL AL. 

•   Two bottles of Spanish wine to be won courtesy of
Bahía del Duque.

•   Win one of three fabulous prizes with 
Hawaiian Airlines. 

Visit travelbulletin.co.uk for details on the
above websclusives.

WELL EVERYONE certainly seems to be busy
which is good. I’m amazed when people plan for
more than a year ahead; it takes me all my time

to sort myself out for this year! I just love travelling and I
can’t ever imagine getting tired of it - the more the
better! I have a cousin who says “Oh I travelled loads
when I was younger I’m not bothered now.” I travelled
loads too when I was younger and I always say I think I
got my love for travelling when I spent five years as a
child in India, when my Dad got a job out there after the
army. I always want to go somewhere - anywhere! I made
my cardiologist laugh when I told him last year that he
hadn’t saved me so that I sit on a settee all day - he
saved me so that I could travel the world!

I attended a networking evening in Hull recently and
one of the things that kept being mentioned was how
many operators said there was parity with their pricing.
They include Cosmos (their Inspired Adventures is a
great brochure) Saga and Great Rail Journeys – I think
more people are thinking about rail to avoid the stress,
hassle and queues of the airport. Newmarket Holidays
also has so many different types of holidays and their
prices are fantastic value. You can do so much with their
coach tours. Another company with lots of choice is
Leger Holidays - they are the experts for Oberammergau
Passion Play 2020 which is nearly sold out - and what
about their Battlefields and Single Travellers brochures?
The lovely Sarah from Hoseasons was telling us about
their e-brochures - if anyone wants her to come and do a
training session with breakfast or coffee morning then
email agency.sales@hoseasons.co.uk. I also liked the
look of the Kennedy Space Centre visitor complex in
Orlando - you can book it with
Dosomethingdifferent.com. Plus Julie from Silverseas
was showcasing the small boutique style luxury ships,
some with butler service! Training sessions are also
available if you email her at julien@silversea.com  

‘Helping one person might not change the whole world
but it could change the world for one person’ and ‘FEAR
has 2 meanings - forget everything and run OR face
everything and rise - the choice is yours’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

travelbulletin.co.ukMarch 2 20188

Normanton...
Notes from

newsbulletin

DEBUTING AS an Autograph Collection hotel, California's Lido House
has been designed with a definitive beach house vibe and is
anticipated to be Newport Beach’s favoured guesthouse for locals and
out of town visitors. When it opens on March 29, the property will offer
130 guestrooms, including one presidential suite, several executive
suites and five custom designed three-storey cottages. Located in the
heart of Newport Beach on Balboa Island Peninsula – a three-mile
stretch flanked by the harbour and sandy beaches - the property
will feature The Mayor’s Table, a full-service restaurant, along
with Topside, the only rooftop bar in Newport Beach. Other
highlights include 4,000 sq.ft of meeting rooms, a ballroom and
events lawn, a saltwater pool with private cabanas, a high-end
fitness centre and a spa. For details see lidohousehotel.com
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AGENTS ARE being invited to experience Banyan Tree
Phuket’s luxury pool villas in Thailand. 

The world-class golf resort is making its villas andservices available at up to 50% off for a limited time,giving employees of travel agencies, hotels and airlinecompanies the chance to take a discounted break. The offer also includes 50% off the standard green feesat Laguna Golf Phuket, 20% off all restaurant and barpurchases and 20% off all spa treatments. Breakfast iscomplimentary and resort and lagoon activities are alsoincluded. The offer is valid for a minimum stay of twonights in May, June and September and some blackoutdates apply. For details email phuket@banyantree.com 

Booking incentives
�  Aer Lingus has teamed up with
Birmingham Airport to give agents the
chance to win a pair of tickets from
Birmingham to anywhere in north
America when they book a transatlantic
flight between the two destinations by
March 15 – for travel before June 30.
Agents should email the Prn booking to
pnr@birminghamairport.co.uk and
winners will be notified by March 30.
see birminghamairport.co.uk and
aerlingus.com for details.

�  Agents Booking Qatar Airways flights
from Birmingham this month are offered
£50 in World Duty Free vouchers to
pass to clients to spend at Birmingham
Airport. the offer runs until March 31
and the travel period is between now
and June 30 with no blackout dates.
Vouchers will be awarded upon proof of
the Pnr/ticketed bookings sent to
qrincentive@birminghamairport.co.uk
upon ticket issuance.

�  sAnDALs AnD Beaches resorts has
launched a new incentive where agents
can earn cash every time they make a
new booking between now and March 15.
Qualified agents will receive £10 for
every Luxury room they book, £15 for
every Club Level/Concierge room or
suite they book and £20 for every
Butler elite suite they book. Agents
can also double the cash for any
wedding booked, if they have attended
one of the company’s scheduled wedding
webinars For details email
olivia.knight@sandals.co.uk with your
name, agency, town and ABtA number.

�  Hot on the heels of the new 2018/19
Far east brochure launch that saw gold
Medal add 11 new properties to its
portfolio, the long-haul specialist
has teamed up with thailand tourism
and Qatar Airways to offer ten agents
the chance to win a place on a ViP
fam to thailand in June. For the
chance to win, agents need to make a
new package booking to thailand that
includes Qatar Airways flights by
March 31, with the top ten sellers
overall winning a fam trip place. 

Agent training
CARNIVAL CRUISE Line has announced that
its first Carnival Cruise Line University

(CCLU) training day this year is planned for
Wednesday March 21 at the Radisson Blu

Edwardian Mercer Hotel in London, and there
are 30 places on offer. It will run from  09:30 to
13:00 and will include key product training as
well as updates on the latest news. After the
training, agents will have the opportunity to
take part in a three-hour cookery class. See
surveymonkey.com/r/cclutrainingday-march

Fancy a fam?
A PLACE on a fam trip to St John's in

Canada is being offered by
Newfoundland Labrador and Air
Canada, taking place from June 28-

July 4. Agents should watch the video at
http://bit.ly/2CILPa4 and answer the six
questions for their chance to win! 

agentbulletin
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Where Am I?

Built for the 1962 World’s Fair, this iconic observation tower
has an observation deck at 520ft. offering uninterrupted 

360 degree views over the Emerald City.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 9th. Solution and new puzzle will

appear next week.

The winner for 16th February is Emilia Fader, Altour

International in London.

February 16th Solution: A=8    B=6    C=9    D=4

Number: 009

Across 
1. Safari holiday specialists (5)
3. Busch Gardens theme park is found in this

city (5)
5. Located on the Thames, __ Pie island, sounds

fishy (3)
6. Italian party resort on the Adriatic (6)
8. Polar region (9)
10. State capital of Tennessee (9)
15. Car rental company, sounds economical (6)
16. Glasgow International airport code (3)
17. TV quiz show hosted by Bradley Walsh, 

The ___ (5)
18. The ___ is the largest privately-owned

cruise vessel (5)

Down 
1. This BBC drama is set on a Scottish

archipelago (8)
2. Sliema is a popular resort on this island (5)
3. River separating Devon and Cornwall (5)
4. Impressionist with a famous garden at

Giverny (5)
6. One of the signs of the Chinese zodiac (3)
7. Singer and presenter Jane, currently cruising

on TV (8)
9. Alderney Channel Islands airport code (3)
11. Underwater diving gear (5)
12. Fashion and lifestyle magazine (5)
13. Carrier operating from Warsaw airport (3)
14. Mountain overlooking the resort of

Grindelwald (5)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 34

Crossword

Su Doku

N
um

be
r: 

00
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

A boost in holiday bookings, GDPR, no-shows at events...
Neil Basnett, chief executive of the Elite Travel Group, shares his thoughts...

STATISTICS HAVE emerged showing that this year’s sales
so far are showing growth. It is good news that Turkey is
selling well again after a few years in the doldrums and
that flights have resumed to Tunisia after the beach
massacre in Sousse three years ago. With Eastern
Mediterranean countries having had tough years owing to
security issues, this has resulted in ‘safer’ destinations
such as Spain and Portugal having boom times with
resulting pressure on prices. Our members told me that
last year there were no last-minute bargains in the
Western Mediterranean, so if there is a wider spread of
holiday destinations being chosen this year, this has to be
good news in that prices might start to stabilise again
despite the continuing weakness of the pound. 
How many more issues are travel agents going to have

to contend with? After the ramifications of the directive
that credit card fees imposed by banks can no longer be
passed on to consumers, agents are bracing themselves
for ensuring that they are able to cope with the new
General Data Protection Regulations (GDPR) coming into
effect in May. Is it therefore good news that a date seems
to have now been fixed when details of the revised EU
Package Travel Regulations will become available? I am
sure that travel agents are not trembling with excitement
that shortly after Easter they will now be told exactly what
the government’s definition of a package is and how this
differs from linked travel arrangements: any changes to
comply then need to be implemented by July 1. We all wait
with anticipation and hopefully not dread. Even though the
travel industry was quite rightly ‘consulted’ and several
serious concerns were apparently raised, is it going to be
another case of government proposals going to have to
be implemented with few of the industry concerns
having been properly tackled? We are led to believe
that is this a far-reaching document and its importance
has quite rightly been recognised by ABTA. I am
pleased that they will be holding a seminar in
Birmingham on the issue in May but I remain worried

that the charge of £195 to attend will deter most
agents from being there.
The vast majority of those working in this industry are

decent people with good manners and with an
appreciation of those who generously provide hospitality. I
have worked in this industry for many years and there
were some weeks when there was almost a nightly travel
event to attend! Budgets were not so stretched in those
days but for retail travel agents, there is still a good
number of functions to which we are kindly invited by
suppliers. Elite organises many such events so I know only
too well what is involved in their organisation and the
costs incurred. Sadly, there does seem to be a small
number of agents who only accept invitations if there is a
decent prize and who forget the prime reason for
attendance: to learn about products and destinations
for their own benefit - with this knowledge in turn
passed on to potential clients.
It was sad therefore to read that Diogo at Hainan

Airlines felt disappointment that some agents declined an
invitation to his dinner as there was no big prize on offer
e.g. air tickets. To make matters worse, some who had
‘accepted’ the invitation then did not turn up. There are
always legitimate last-minute reasons for not being able
to attend, but whatever happened to the common courtesy
of at least letting the organiser know? There is the chance
that they can fill the place as some events have a wait-list.
Most venues require payment upfront and do not
refund for any meals not required as they will have
been prepared. Diogo is quite within his rights to
charge those agents the full cost for their non-
attendance rather than having to justify to his company
why they wasted £1,000. Perhaps there should be a
black-list of agents who are notorious for having
accepted invitations and then not turning up?
Fortunately, they are very much in the minority but
there is the scenario that their thoughtless behaviour
could deter suppliers from arranging future events.

bulletinbriefing
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WITH SO many details to consider, planning a wedding can
be stressful at the best of times. From choosing the venue
to thinking about how many guests to invite to the song
choice for the first dance. Lots of couples are now choosing
to add in an extra layer of detail by having their wedding
overseas, which is great news for us in the travel industry.
At the end of last year we saw a 14% increase in our

overseas weddings business compared with 2016. Overseas
weddings represent a great opportunity for agents as more
customers look to marry overseas with a trusted company
and our own team of wedding planners provides specialist
support to agents, from the organisation of bespoke
ceremonies to advice on legalities.  

Conversation starters
The average destination wedding is booked one year in
advance and from the time of enquiry to the big day, each
event involves an average of 20 conversations, so it’s worth
being prepared when chatting with a wedding couple. From
flowers to hair and travel arrangements for guests, to who
will conduct the ceremony we have found that the hottest
topics are:
• What will the weather be like?
• What will our wedding reception look like?
• Who will be there to help organise us?
It can be useful to work with a company which has

wedding planners on hand to help an agent have these
conversations with the couple and who can provide
planning packs to help get the most out of them.

What’s trending
Mauritius, Saint Lucia, Antigua, Sri Lanka and Italy are our top
five wedding destinations this year and for our same-sex
couples the top choices are New York, Las Vegas and Portugal. 
Mauritius is our most popular destination for a good

reason. There is a great choice of hotels offering weddings
to suit every wedding type, whether that’s somewhere
small and intimate or somewhere where couples plan on
bringing family and friends to help them celebrate. The
icing on the cake is that hotels in Mauritius only allow one
wedding per day so couples are made to feel extra special.

Romantic gems
South Africa is new to the Wedding collection. In the Cape
Floral region, The Twelve Apostles Hotel & Spa, which is in
a spectacular location between Table Mountain and the
Twelve Apostles mountain range, is one of the flagship
locations, along with Lion Sands Game Reserve, which
features lodges in both Kruger National Park and Sabi
Sands Game Reserve – and has a spectacular treehouse.
It’s always worth having a list of the most romantic

places to marry up your sleeve as an ice breaker. Here are
some that we suggest:

1) Santorini – overlooking the Caldera.
2) Malcesine Castle in Lake Garda on the outside terrace.
3) Lion Sands Game Reserve in the treehouse.
4) Sri Lanka – Uga Bay on the east coast.
5) Kata Rocks Phuket with its spectacular panorama of 

the Andaman Sea.

With destination weddings on the rise, Claire Ross, head of
specialist products at Kuoni, shares with agents top tips to
help perfect a client’s special day…
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DESIGNED TO help couples craft the contours of their ideal wedding, Bahia
Principe Hotels & Resorts has put together a collection of themes and packages
available across its resorts in the Caribbean. Packages start from the ‘Free
Wedding’ option, providing all the essentials for a memorable day, running
through to ‘Sunshine’, ‘Unforgettable’, ‘Romance Extravaganza’ all the way up to
‘Emerald’, with each tier offering additional wedding extras and romantic
experiences for the couple and guests. For an additional fee, clients can also opt
for a wedding theme such as: ‘Blue Marine’ with nautical motifs designed to
gracefully compliment the beachside setting; ‘Vintage’ to enhance the romance
with its bohemian style; and ‘Glamour’ to provide a sophisticated backdrop to the
special day. Visit bahiaprincipe.com

Pop the question with Funway 
FUNWAY HOLIDAYS’ latest campaign, 
‘Pop the Question’, includes a round-up of its
top recommendations around the USA, 
Mexico and the Caribbean, in which to give a
marriage proposal.

As an example the operator has put forward
the Secrets Maroma Beach Riviera Cancun with a
‘Pop the Question’ engagement package which
includes: a romantic rose petal and candle path
decoration leading towards the proposal spot on
the beach; a “Will you marry me XXX” message
carved in the sand; one bottle of sparkling wine;
one bouquet of roses; one door band reading
“Just Engaged!”; and an engagement photo shoot
with five photos included. The package is
complimentary when booking a minimum of five
nights in a Preferred Club Junior Suite Ocean
View or higher room category. 

Funway is offering seven nights at Secrets
Maroma Riviera Cancun in a preferred Club
Junior Suite Ocean View Double from £1,845 per
person. This includes flights from Gatwick with
Air France / Delta Airlines, based on two adults
travelling on December 6 and  also includes the
complementary 'Pop the question' engagement
package at the resort.
Visit funway4agents.co.uk for more information.

Honeymoon options in scenic Georgia 
COUPLES SEEKING a honeymoon in the US, might like
to consider travelling to Savannah located near to
Georgia’s coastline to take in its scenic surroundings,
sandy beaches and luxury resorts.
As an example, tucked on a barrier island just off the

coast, is The Jekyll Island Club Hotel. Here couples can
lounge on the sand, go on a dolphin cruise, explore a
local lighthouse or go for a romantic horseback ride
along the beach. They can then take it easy and wrap up
the day with an in-room couples massage, followed by
dinner in the Courtyard at Crane.
Alternatively the Valhalla Resort Hotel in Helen, nestled

in the foothills of the Blue Ridge Mountains, opened its
doors for visitors last summer.
Featuring 25 luxury suite rooms, guests can escape

to their private balcony to take in the views, curl up by
the fireplace, and with spectacular seasonal colours
lighting up the mountainside visitors won’t want to
leave the comforts of the ‘castle’ where room rates
start from £303 per night.
Located on five acres inside the Innsbruck Golf

Community, the hotel has been designed to combine
‘old world charm and true Southern hospitality’.
Amenities include the Solasta Spa and outdoor pool,
allowing guests to continue their relaxation poolside
whilst taking in the mountain views. After a busy day
exploring the North Georgia Mountains, guests can
refuel in the hotel’s Caledonian dining room, enjoy
private dinners in the Abbey Wine Cellar, as well as al
fresco dining at the roof-top Sky Bar.
Go to exploregeorgia.org for more inspirational venues
and details.
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Programme Sponsor - Cook Islands

A match made in heaven! Travel Bulletin recently made
its way to the Hilton in Bournemouth and 

Mecure Boxhill Burford Bridge Hotel in Dorking,
bringing local agents together with a wide range of

dreamy destinations and romantic resorts as part of its
Wedding & Honeymoons Showcase. Marrying practical
advice with romantic inspiration, a fabulous evening

was had by all and agents had the chance to partake in
invaluable networking opportunities, a delectable

dinner and win luxurious prizes!

eventbulletinbournemo
uth

#TBSHOWCASES

A TASTE OF TUNISA…Sami Tounsi from the Tunisian National Tourist
Office gifts Leanne Mudd from Cruise.co.uk with a hamper full of
Tunisian delicacies and foodie delights.

CHAMPAGNE CELEBRATIONS…Joanna Rymaszewska (left) from AM
Resorts presents Juliet Heather of Not Just Travel with her goody
bag raffle prize and a bottle of Champagne.

FAM-TASTIC…From the left, Olivia Knight from Sandals presents
Ricky Harvey of Not Just Travel with a place on a fam trip, whilst
Claire Kyprianou from Trailfinders, Christchurch Road receives a
goody bag from the operator’s Faye Read.

COOK CHAT…From the left, Mark Easton, Racheal Brazill, Dan Gibb
and Claire Kprianou all from TrailFinders, Christchurch meet with
Kay Jackson from the Cook Islands.

AGENT READY…Ready to meet with agents is a line up of some of our
amazing exhibitors: Costas Catsellis of the Cyprus Tourism
Organisation; Sue Wright from the Sun Siyam & The Racha; Kay Jackson
of the Cook Islands; Shannon Ingleton and Graham Brooks from Hard
Rock Hotel & UNICIO; Jo Peters from Palladium Hotel Group; Kostas
Sinis of Grecotel Hotels & Resorts; Elodie Callari from Bahia Principe;
Joanna Rymaszewska of AM Resorts; Sami Tounsi from the Tunisian
National Tourist Office; and Olivia Knight & Faye Read from Sandals.

WINE WINNINGS…Costas Catsellis from the Cyprus Tourism
Organisation presents Tuesday Hilton from Hays Travel, Bridport with
six bottles of Cyprus wine. 

ROCK ON…From the left, Graham Brooks and Shannon Ingleton of
Hard Rock Hotels/ UNICO pose with Danelle Sigley from Hays Travel,
Bournemouth and Neil Pirie from Not Just Travel.
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Want to get in on the #TBShowcases action? 
Travel Bulletin will be hosting its ‘North America Showcase’ in Brighton on March 19 and

Cambridge March 20. Join us and secure your spot by emailing 
events@travelbulletin.co.uk 

eventbulletindorking

CORKING RESULT…Sarah Ryan from Veranda and Heritage Resorts
presents Travel Counsellor Eddie West with three bottles of Moet et
Chandon Champagne.

IN THE BAG…AM Resorts’ Joanna Rymaszewska (left) gifts Fiona
Calverley from Explorer Travel with a goodie bag raffle prize.

TALKING TUSINIA…from the left, Zakaria Fathallah of Tunisian
Airlines and Sami Tounsi from Tunisia Tourism discuss the latest
destination news with Travel PA Michael Sharp, Eddie West from
Travel Counsellors, Travel PA Jackie Sharp and Travel Counsellor
Victoria Smitherman.

SIT DOWN WITH SANDALS…From the left, Olivia Knight from
Sandals chats with Sophie Hills, Raine Martin and Sarah Garrett
from Not Just Travel.

PORTUGAL PRIZE…Antonio Padeira from Visit Portugal presents Sarah
Garrett from Not Just Travel with three bottles of Portuguese wine.

HOLIDAY PRIZE…Yiannis Loannou Abaton from Abaton Island Resort
& Spa presents lucky winner Justine Pountney from The Sussex
Travel Company with a three-night stay for two at the new five-star
resort in Crete.

CYPLON SMILES...Victoria Smitherman (left) from Travel Counsellors
was the winner of Champagne and Swiss Chocolates presented by
Cyplon’s Stephanie Robins.
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Ritz-Carlton Dubai forms new
partnership to meet millennial demand
THE RITZ-Carlton, Dubai has announced a new
partnership with My Dubai Wedding in order to create
what it describes as unique and incredible weddings. 
With millennials changing the face of travel,

destination weddings are no exception to the trend and
nowadays a standard beach and sunset ceremony is no
longer enough in the age of social media. Many of
today’s brides are seeking epic, once-in-a-lifetime
celebrations, opting for exotic insta-worthy locations
and, according to Martha Stewart Weddings: 
“Exotic destinations for wedding celebrations will
continue to trend in 2018, especially in locations where
you can get off the grid.”
Saying ‘I do’ under a desert sky, arriving on

camelback amidst hundreds of twinkling lights strewn
amongst palm trees and lush gardens, a tented
reception under a pink hued sunset - the Ritz Carlton
Dubai is looking to meet this demand from couples who
want a glamourous destination wedding paired with
authentic and exotic experiences.
The hotel’s new partnership with My Dubai Wedding

will offer bride and grooms’ personalised celebrations,
whether they are intimate or large-scale, with an array
of wedding styles, paired with creative food and
beverage options complete with an impressive cake. The
property has also factored in the emerging trends for
the year ahead. In 2018, expect to see the use of natural
materials and colours from bamboo, flowers and fruit,
as showcased on the farm-to-table and organic display
tables. Using dehydrated fruits, not only for table
decoration but also used to ornate a matching cake and
drinks options, carefully weaving the chosen theme
across all features of the very special day.
With 294 rooms including 193 guest rooms, 60 Club

Level rooms and 41 suites, the five–star hotel is located
within the Duabi Marina district, moments from the
beach and the famous JBR Walk. It offers spa facilities
and six outdoor swimming pools for adults and children.
All the rooms and suites are sea-facing and have private
balconies overlooking the garden and the pool. 
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Agents can earn cash in Sandals &
Beaches’ latest booking incentive
SANDALS AND Beaches Resorts has launched a new
incentive where agents can cash every time they make a
new booking up until March 15.
The incentive is applicable to both Sandals and

Beaches Luxury Included package holidays for a
minimum stay of seven nights, and qualifying agents will
receive £10 for every Luxury Room they book, £15 for
every Club Level/Concierge Room or Suite they book and
£20 for every Butler Elite Suite that they book.
The brand has also recently been educating agents

on its new destination wedding concept: Aisle to Isle.
With eight new inspirations – such as ‘White
Romance’, ‘Love Is In Bloom’, ‘Caribbean Breeze’ and
‘Island Chic’ – it’s now easier than ever to sell the
wedding packages and each one can be tailored to
meet a couple’s personal tastes 
For further details and wedding inspirations, agents can
call 020-7590 0210 or visit sandals.co.uk/agents.

First impressions ..............................10/10
The Grosvenor London is a very grand building – both inside
and out – and offers welcome respite from the bustling
Victoria train station with its refined old world charm,
marble-balustraded staircases and up-scale bars and
restaurants. Check-in was quick and we were escorted to
our suite which draws inspiration from French interior
styling of the 1800s. Highlights were the period-style
working telephone, sepia-print wall-mounted erotica and a
claw-foot roll-top bath. It certainly had the ‘wow factor’.

Comfort ............................................10/10
No complaints here. I had a sound sleep in the super king
sized Hypnose bed and the suite contained everything I
needed for a comfortable stay. I really could have stayed in
the room all day!

Quality ..............................................10/10
The Cora Pearl Suite is ideal for a romantic short-stay, 
pre-wedding stay or as a honeymoon suite. The quality of the
hotel and the suite is second to none and I was surprised to
discover it’s a four-star not a five-star hotel. Breakfast
choices were plentiful and services was always with a smile.

Affordability ........................................9/10
Prices for the suite start from £318 per night – not bad at
all for a special occasion stay. The price also includes
admission to the executive lounge.

Service ................................................8/10
Staff were attentive and very helpful in general – especially
at breakfast, but the staff in the Reunion Bar appeared
flustered, despite not having many customers. It could have
been the change of menu though, as they seemed a little
unsure themselves.

Good to know..............................................
The hotel is a great one to recommend to clients staying in
London – and the Cora Pearl Suite is ideal for anything
wedding-related. The hotel’s enviable location means that
it’s a stone’s throw from theatre entertainment, a plethora
of restaurants and great shopping opportunities.

Overall scoring: ................

staffreview
Travel Bulletin’s editor, Lauretta Wright, spent a night in
the Cora Pearl Suite at The Grosvenor London in Victoria.

Here’s what she thought of her stay…

10/9
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Sail on the world’s only one-
cabin superyacht

XINDO YACHTS’ 31m one-cabin
superyacht can offer exclusive charters
just for two, providing a one-of-a-kind
experience for honeymoons,
proposals and exotic getaways.

As the only vessel of her kind in
the world and available from as little
as three nights, a seven-day charter
on ‘Alexa’ could see guests cruise
from Labuan Bajo in Flores to Moyo
Island in Sumbawa. 

During a tour of Indonesia’s exotic
wilderness, the yacht’s two guests will
visit The Komodo National Park and
cruise through the Pacific ‘Ring of Fire’,
with a dedicated crew of seven at the
couple’s full disposal. Experiences
include arrival on board via seaplane,
beach dining on Wai Nilu beach, on-
deck barbecues, spa treatments,
swimming with turtles and Manta Rays,
and trekking for Komodo Dragons and
other native Indonesian wildlife.
For more information and availability
visit indoyachts.com/alexa/

AMResorts issues weddings and honeymoons guide
AMRESORTS HAS launched a new weddings and honeymoons guide showcasing
its resorts throughout the Caribbean, Mexico and Central America. 
The new guide allows agents and customers to discover the romance and

luxury offered at each resort, as it highlights its all-inclusive concepts; Endless
Privileges, Unlimited-Luxury and Unlimited-Fun.
Travellers can say “I do” for free with the company, with each of the properties

offering a complimentary symbolic wedding package for up to ten guests when
the required room category and length of stay is booked. The package includes a
dedicated wedding coordinator, bouquet for the bride and a boutonniere for the
groom, wedding cake, sparkling wine toast and a special turn down service on
the evening of the ceremony. In addition, if clients are planning a bigger wedding
or looking for something extra special, two upgraded packages are available
including breakfast in bed the morning after the ceremony, private dinner
reception, private cocktail hour, a video of the ceremony and more inclusions. 
With more than 50 resorts across six destinations, the company has put the

wedding guide together so as to help make that choice easier by showcasing its
top wedding locations and, for those that have already tied the knot, provides
information on the resorts’ honeymoon and anniversary packages.
To download or request a copy of the guide visit amragents.blog
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NEWLYWEDS CAN relax and explore on a honeymoon safari break at the Sabi Sabi Private Game Reserve in
South Africa. Selati Camp’s newly refurbished Lourenco Marques Honeymoon Suite in the South African
bushveld has been exquisitely renovated and its secluded outdoor space offers a deep stone bath and open-
air shower, allowing couples to revel in their very own hidden sanctuary beneath the stars. A stay in the
Lourenco Marques Honeymoon Suite starts from £5,861 per person for seven days. Visit sabisabi.com

SHANGRI-LA Hotels & Resorts is offering a
twin centre trip to Sri Lanka and the Maldives
- ideal for couples wanting to combine a
safari with romance in the Indian Ocean.
With the Sri Lankan Airlines route

between Colombo and Gan, guests can
embark effortlessly from Shangri-La’s
Hambantota Golf Resort & Spa in Sri Lanka
to sister property Shangri-La’s Villingili
Resort & Spa in the Maldives. 
This combined trip offers couples

adventure in Sri Lanka with a private
safari to Yala National Park – home to the
elusive Sri Lankan leopard and majestic
elephants. A short drive away is Mirissa,
on the Sri Lankan south coast, which
boasts the best blue whale watching spots

on the Indian Ocean. Couples can then hop
on a plane for a short journey to the
Maldives to indulge in more traditional
romantic experiences with couple’s spa
treatments, a secluded beach barbeque for
two and private accommodation options in
iconic water villas strung along the
coastline or high up in the treetops in the
resort’s treehouse villas.
As an example of packages, prices start

from £2,799 through TrailFinders, including
flights, room discounts with five nights at
Shangri-La’s Hambantota Resort & Spa and
breakfast, and five nights Shangri-La’s
Villingili Resort & Spa in a Pool Villa with
free half-board representing a saving more
than £1,900 per couple and all transfers. 

Shangri-La offers adventure & relaxation in new option 

Hard Rock launches ‘Ultimate Wedding’ packages for 2018 
HARD ROCK Hotels All Inclusive has launched a new Ultimate Wedding package for couples
that stay a minimum of 14 nights in 2018.
It includes: a room certificate for a seven-night honeymoon stay to return to the hotel within

the next 12 months (a minimum of 20 rooms are required to get this certificate); two private
four hour functions including a pre-celebration cocktail reception and dinner and a wedding
cocktail reception and dinner; a champagne toast; use of the Rock Star Suite terrace to host
the pre-celebration dinner or the wedding reception for groups of 25 rooms or more (max 50
people); bridal hair and make-up; groom’s manicure; complimentary pre- or post-wedding
couple massage; a Pearl Photography package of 40 Photos; and a room upgrade for the
bride and groom. For groups of 1-12 rooms they will receive a room upgrade to Rock Royalty,
for 13-25 rooms they will receive an upgrade to a one bedroom Presidential Suite Level and
for groups of 25 rooms or more the Bride and Groom get to stay in the Rock Star Suite/ Villa
for two nights - the night before the wedding and the wedding night.
This package is free as part of the all inclusive experience for couples staying a minimum of

14 nights at any of the four Hard Rock Hotels All lnclusive: Hard Rock Hotel & Casino Punta
Cana, Hard Rock Hotel Cancun, Hard Rock Hotel Vallarta and Hard Rock Hotel Riviera Maya.
For more hotel information visit hrhallinclusive.com

Drink in those sunsets
at Cap Maison

CAP MAISON, a boutique
resort and spa in St Lucia,
has introduced a new
‘Sunset Moments’ package
perfect for honeymooners
to experience the magic 
of the St Lucia sunset to
the fullest.

Set atop a private ocean-
front bluff, the resort boasts
unobstructed views
overlooking Pigeon Island
National Park and the
neighbouring island of
Martinique. Facing west,
guests are treated to some
of the best sunset views on
the island as the sun sets
over the waters of the
Caribbean Sea.

The new ‘Sunset
Moments’ package includes:
a scenic walk to Pigeon
Island viewpoint with nibbles
and drinks provided, to
watch the sunset across
panoramic views of the
island’s striking Northwest
coastline; a sunset cruise
aboard the resort’s luxury
46ft. Sea Ray motor yacht;
sunset cocktails and nibbles
served on Rock Maison - a
private wooden deck built on
a rocky outcropping
surrounded on three sides
by the sea surging over the
reefs; and a couple’s spa
treatment at the resort’s
own Sothys branded Spa
Maison followed by a private
sunset cocktail. 
Visit capmaison.com for
more details.
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SET IN the Atlantic Ocean and known for being one of the most rural and authentic of the Canary Islands,
La Gomera is able to offer beaches and clear blue water that rarely dips below 20 degrees. Naturally,
ports are some of the island’s biggest draws and whilst the swimming season typically lasts from May to
January, the mild climate and ‘guaranteed Canary Island sun’ allows visitors to enjoy water sports 
year-round. Stand-up paddleboarding, canoeing, snorkelling, diving, deep sea fishing and boat excursions
to take in the marine life are all available across the island. Visit lagomera.travel for details.

Meliá Madrid Serrano opens its doors following refurb
THE FORMER Meliá Galgos has reopened as Meliá Madrid Serrano, following a complete
refurbishment and the inclusion of a new authentic Spanish restaurant.
The hotel has been updated to feature a multifunctional lobby and covered terrace,

decorated in neutral, contemporary tones. The refurbishment also includes the new Arado
restaurant, with cuisine that fuses authentic Spanish flavours with contemporary cooking
techniques. The hotel’s rooms have been redesigned to create a more open space,
featuring open wardrobes and large, walk-in showers. 
The property also offers ‘The Level’; an upgrade option providing a personalised service

with a separate reception area and private terrace. Located on the seventh floor, it affords
unique views of the city of Madrid and also includes an executive lounge, where guests can
enjoy food and drink throughout the day.
Gabriel Escarrer, executive deputy chairman and CEO of Meliá Hotels International, said:

“Refurbishing Meliá Madrid Serrano to match the new image and attributes of the Meliá
brand was one of the priorities of our extensive refurbishment and rebranding plan in
Spain, in which we have invested more than 500 million euros since 2011.”
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OFFICIAL FIGURES released by the Tenerife
Tourism Corporation show that the largest
of the Canary Islands welcomed a total of
2,064,743 visitors from the UK last year, the
highest number ever recorded. 
The UK market retains its position as the

largest source market to the destination,
accounting for 36% of all visitors to the island,
despite the weak exchange rate tightening
British holidaymakers’ belts on the whole.
Alberto Bernabé, tourism minister for the

Tenerife Island Government, said: “Given
the ongoing challenges facing the UK
economy, we were extremely pleased with
the performance of the UK market last year.
Tenerife remains a top choice for our
British counterparts looking for a holiday
destination that promises year-round
spring-like temperatures, beautiful and
varied landscapes and fine gastronomy. We
would like to thank all of our valuable
partners – including UK tour operators,
travel agencies and airlines – for their
support throughout 2017 and for helping us

to achieve these excellent results.”
Last November, it was announced that

Tenerife and the Canaries are leading a bid
to maintain the freedoms between the
islands and Britain post-Brexit. Carlos
Alonso, president of the Tenerife Island
Government, said: “The British market
remains the largest source market for the
island, which is why one of our key
priorities in 2018 is maintaining the fruitful
relations with our British friends.”
The island also saw a record

performance from the Irish market in 2017,
with a total of 105,431 visitors travelling to
Tenerife last year and a 12.8% increase
compared to 2016.
Overall, Tenerife welcomed a total of

5,704,047 worldwide visitors in 2017, a 1.9%
increase on the previous year. Visitors
stayed for an average of 7.37 days and their
total expenditure was 1,085 euros per
person, per holiday. 
For more information visit
webtenerife.co.uk    

Tenerife welcomes record number of UK visitors

Shakatak serenades
at Sandos

SANDOS BENIDORM Suites
will continue in its
programme of live music
and concerts, with British
jazz funk band, Shakatak,
performing exclusively for
all customers staying at
the resort this weekend. 
The group, recognised

worldwide for songs such as
‘Night Birds’ (1982) and
‘Down on the Street’ (1984),
became well known in the
80s and in addition to
attending the concert,
guests will have the
opportunity to meet the
group and have a
photograph with them as
a souvenir. The
performance is the latest
in a line-up of concerts
that began last year with
Eurovision pop band
Bucks Fizz, and will
continue throughout this
year offering live music
for the enjoyment of all
music lovers of the 70s,
80s and 90s.
Moreover, the resort has

made a series of
significant changes,
reinforcing the musical
theme of the
establishment, along with
new areas designed for
children and teenagers,
and a new exclusive Select
lounge with its own terrace
for adults only.
For more information go to
sandos.com
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THE CLASSIC Mallorcan Hotel Bon Sol
Resort & Spa is located just 6km west of
Palma and is owned and managed by the
Xamena family who built the hotel around a
former manor house in 1953. 
Spread out in tiers leading down to the

sea, there are 92 rooms in the main
building and 28 rooms and villas in sub-
tropical gardens, offering interconnecting
rooms and suites, ideal for family and
friends holidaying together. 
At Easter, during the summer months

and through most school holidays, the
resort offers a children’s club at no extra
cost. Catering for children aged two to 12,
the club includes several English-speaking
nannies and operates from 11:00 – 22.30
each day with activities such as arts &
crafts sessions, high teas, pool sessions,
beach fun (extra parent supervision is
sometimes requested) children’s yoga
classes and swimming lessons. 
Parents can pamper themselves at the

Nirvana Spa, with a wide range of health
and holistic therapies available. A Wet Spa

area offers sauna, steam rooms, Jacuzzi,
sun terraces, plunge pool, foot baths and
a hammam-style relaxation lounge. There
are also weekday classes alternating
between yoga, pilates and general
fitness, which are offered free of charge
to guests, with evening classes also
offered during the summer season from
June to September - new for this season
are Tai-Chi afternoon classes.    
Hotel facilities include tennis, squash,

mini-golf and a choice of three pools,
including a heated pool, plus a children’s
pool. There’s also a playground area and a
small beach cove with sun loungers, plus a
poolside bar and restaurant with terrace
overlooking the beach. 
Exploring further afield, there are two

public beaches within walking distance, the
marina of Puerto Portals found less than
five minutes’ drive away, with waterparks
and several golf courses also within easy
reach. The hotel closes on October 31 and
reopens in early February.
See hotelbonsol.es for more details.

spain&herislands

CLASSIC COLLECTION Holidays is offering five nights at Bon Sol, Mallorca from £1,043 per person.
The price is based on two adults sharing a junior suite with sea view on a half-board basis and
includes flights from Gatwick (with up to 24 other UK departure airports available) travelling on May
10 and private transfers. Visit classic-collection.co.uk or call 0800-047 1964 for details.

Valencia sees increase
in UK flights & visitors  
THE NUMBER of British
visitors to the Spanish city
of Valencia continues to
grow, surpassing the
100,000 mark in 2017. The
record figure was aided by
new direct flights from
three UK airports – Luton,
Glasgow and Edinburgh –
making the city more easily
accessible to British
travellers across the
country.
In total, UK arrivals to

Spain’s third largest city
reached 108,624 in 2017,
representing a 14.2% year-
on-year increase. The
number of British visitors
to Valencia is anticipated to
receive a further boost in
2018, as the Spanish city
will gain direct link with
two more UK airports;
Bristol when Ryanair
begins its new service this
month and Belfast
International with new
flights by easyJet to launch
in June. The latest
additions will bring the
number of UK airports
connected to Valencia up to
nine, making it simpler to
reach than ever before for
British travellers.
This year, visitors will

have even more reasons to
visit the city with Valencia’s
icon, the futuristic City of
Arts and Sciences,
celebrating its 20th
anniversary with a series
of special events planned
throughout the year.  
For more information go to
visitvalencia.com 

Book Seville packages and earn Love2Shop vouchers with Super Break
SUPER BREAK is offering agents the chance to earn a £20 Love2Shop voucher for every booking made on the
operator’s ‘Authentic Andalucia’ short breaks to Seville in southern Spain. 
All agents need to do is book a package from any of the regional airports featured with the more bookings made

equating to more vouchers. To claim their vouchers agents should email their booking references to
sales@superbreak.com
Seven departures are featured with direct flights to Seville from seven regional airports across the UK. They

are: Norwich for five days on March 5; Humberside for four days on March 9; Bournemouth for 5 days on March
12; City of Derry for four days on March 16; Durham Tees Valley for five days on March 19; Cornwall Airport
Newquay for four days on March 23 and Cardiff for five days on March 26. 
Prices start from £549 per person including flights, accommodation, transfers and two excursions worth £120 per person.  

For more information visit superbreak.com/agents

Family-friendly services at Bon Sol Resort & Spa 
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palladiumconnect.com

* Valid until 1/3/2018

J O I N  N O W

Time is money,
So why waste another day 
without Palladium Connect.
We´ll help turn your guests into life-long fans and 
you´ll receive amazing rewards that covert 
into cash for every booking you make – paid onto a 
VISA Palladium Connect card.
 
There´s even more ways of earning once you´ve 
signed up too – Complete e-learning, 
recommend another agent or write a review of your 
own experience.

 SIGN UP FOR PALLADIUM CONNECT 
AND EARN 50€.  YES, IT’S THAT EASY.*

Follow these simple steps:
· Sign up for palladiumconnect.com
· Make your first booking
· Instantly earn 50€ using the PROMOCODE: TR-UK
· Keep booking and enjoy more benefits

TASTE THE PLEASURE OF DETAILS
Hard Rock Hotel Tenerife is a cutting edge, luxurious hotel combining 
the style with the vibrant atmosphere the island has to offer. With 
the finest signature dining and bars, an amazing spa, swimming 
pools for all ages, unique entertainment and personalized service,
Hard Rock Hotel Tenerife is the best choice to live an 
unforgettable holiday.
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HRHTENERIFE.COM
TENERIFE    AV.  ADEJE 300, S/N, 38678, PLAYA PARAÍSO, COSTA ADEJE
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SPAIN IS to welcome a new luxury
hotel later this month when the Nobu
Hotel Marbella opens its doors on
March 29, writes Paul Scudamore. 
The Small Luxury Hotels of the

World member property says it is set
to transform the so-called ‘Golden
Mile’ between Marbella’s rustic old
town and the bling-glamour of
modern Puerto Banus.
Nobu is regarded as one of the

world’s finest restaurant and hotel
groups, and this new addition,
whose neighbour property is the
infamous Marbella Club, will offer
81 suites, a private beach, pool with
bar, Six Senses Spa, tennis club,
golf course and equestrian centre,
plus private access to La Suite on-
site nightclub.
The hotel will also feature the first

Nobu restaurant in Spain, Nobu
Lounge for cocktails, and access to
the beachside La Plaza, described as

a gastronomic hub with 14 restaurants
seating between 70 and 300 and
featuring global cuisines including Thai,
Japanese, Spanish, Mediterranean,
Italian, French and International.
The rooms have been designed

along minimalist lines and each
features a balcony. There is also a
mini-bar stocked with premium
brands that are included in the price
of some suites. The project follows a
15-month total refurbishment of a
previous property at a cost of 50,000

euros per room plus a huge
investment in all the public areas.
The UK is the hotel’s main market,

followed by the US and Scandinavia,
with the target age range for clients
between 30 and 70. There is an
adults-only policy, although over-
16s are welcome.
Low season (November-March) rates

start at 295 euros and high season (May-
September) rates at 700 euros. 
More details can be found at
nobuhotelmarbella.com

Jetset unveils 2018 city hotspots 
AS JETSET celebrates record sales and 50 years of
operation with the UK travel trade, it has shared which
of its Spanish cities are proving the biggest draw for UK
holidaymakers in 2018.
Chloe Smyth, product executive for the operator, said:

“From a city perspective, Barcelona is still just as
popular a destination for short breaks. Despite the
events from last year, Barcelona has quickly recovered
and there is as high a demand as ever for Tapas,
Estrella and a city steeped in culture. 
“An alternative to some of the most popular cities, such

as Madrid or Barcelona, is Seville, the home town of
popular TV Series, Games of Thrones, which has certainly
been a surprising winner in early January. With so many
similarities to its bigger city cousins in terms of gothic
culture, food, allure and winding medieval lanes, Seville
undoubtedly fulfils the needs of every Spanish culture
vulture as an alternative and is served by daily flights
from many parts of the UK, including both low-cost and
scheduled airline options.”
JETS packages to Seville start from £165 for two

nights bed-and-breakfast in a four-star hotel, flying
from London in the first week of June. 
Call 020-8328 3900 or visit jetsetflights.co.uk for details.

travelbulletin.co.ukMarch 2 201830

spain&herislands

HARD ROCK Hotel Ibiza is gearing up to welcome its fourth
consecutive season of ‘Children of the 80s’. Launching on June 1
and running until September 28, the event will bring its old-school
vibes, 80s tunes and retro style every Friday to the beachfront
hotel on Playa d’en Bossa. All Ibiza residents, hotel guests and
those attending the event in 80s outfits can enjoy free access
otherwise tickets start at 20 euros and are now on sale. Rooms at
the Hard Rock property are priced from 300 euros a night, based
on double occupancy with breakfast included. Visit
childrenofthe80s.com or hrhibiza.com

Royal Caribbean’s Symphony of the Seas sails to Spain for Mediterranean cruise
WITH ROYAL Caribbean set to launch its newest and largest ship this April, holidaymakers looking for a Spanish
getaway will be able to hop aboard and soak in the sights of the Western Mediterranean. 
Symphony of the Seas will be sailing on April 14 from Barcelona for a seven-night cruise, calling at Palma de

Mallorca, Marseille, La Spezia - Florence/Pisa, Civitavecchia - Rome , Capri – Naples before returning to Barcelona,
Spain. Prices, based on two sharing a stateroom with a balcony, start from £1,499 per person. 
One particular highlight on the cruise is a shore excursion to the Drach Caves in Palma de Mallorca, situated on the

outskirts of the fishing village of Porto Cristo and home to the largest underground lake in the world. Guests can then
continue to Majorica Pearl, a modern showroom, to admire the ancient artisan process of manufacturing pearls. Prices
start from £44.25 per adult. 
Go to royalcaribbean.co.uk or call 0844-493 4005 for more information.

Nobu Hotel set to take up residence on Marbella’s Golden Mile
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Sunvil presents new breaks to Extremadura
SUNVIL HAS expanded its programme to Spain for 2018, now offering
trips to the lesser-known region of Extremadura. 
Having launched in Andalucía last year, the tour operator has added new

properties to its hand-picked collection, alongside new itineraries showcasing
the history, natural beauty and cuisine of this little-known region. 
A remote region bordering central Portugal, Extremadura is one of the

least-known parts of Spain, perhaps slightly under the shadow of
neighbouring Andalucía. 
The company’s Noel Josephides said: “Extremadura features beautiful

towns and villages just waiting to be discovered. With mountains,
forests, steppes, lakes and nature reserves, the area is set against a
spectacular backdrop of rolling hills and vast plains. There are
enormous expanses of cork oaks, holm oaks and olive trees, and this
wild region is also home to the famous pata negra pig, which roams
free, grazing meadows and eating acorns. The end result is the world-
famous and delicious Jamón ibérico Puro de Bellota, one of my
favourite treats.” 
Rich in history, the region offers an array of fortress hill towns,

medieval architecture and ancient settlements, all of which can be
explored through the operator’s new itineraries inlcuding the eight-night
‘Exciting Extremadura’, seven-night ‘Highlights of Portugal’s Alentejo
and Spain’s Extremadura’ and ten-night ‘Historical Hospederias of
Extremadura’. 
The company is also able offer a selection of Paradors stays – grand

accommodation located in converted historical castles, monasteries and
Renaissance palaces. 
Call 020-8758 4747 or see sunvil.co.uk/spain for more details.

Romantic retreat for two at 
Hotel Jardín Tecina

SITUATED ON the island of La Gomera, the
Hotel Jardín Tecina is inviting couples to
relax and reconnect with an intimate
dining experience and set of romance
packages.
Setting the tone for a memorable evening,

a romantic dinner can be enjoyed with
absolute privacy at the ‘The Cave for Two’, a
natural cave with ocean and mountain views,
accompanied by the sound of the waves and
twinkling of the stars. 
As extras, guests can be booked onto: a

‘Romantic Getaway’ package which
includes a welcome drink, dinner with
tasting menu at Club Laurel Restaurant or
Gara Restaurant with a glass of cava at
dinner; or the in-room ‘Romantic Escape’
with a fruit selection on arrival with
Champagne, chocolate and surprise gifts,
continental breakfast in the privacy of the
room and a late check-out.
The hotel can be booked via Classic

Collection, Fred.\ Holidays, Kuoni,
Prestige Holidays, Sovereign Holidays,
Thomas Cook and TUI. 
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IN 2018, the Czech Republic will be inviting
tourists from around the world to join in the
celebration to mark the 100th anniversary
of the independent Czechoslovakia.

It will primarily commemorate the
period known as the First Republic - the
twenty years between the First and
Second World Wars - with hundreds of
cultural, social and sporting events to be
offered across the country.

Czechoslovakia was founded in the
aftermath of World War I as one of the
successor states of Austria-Hungary. The
central European country existed (with a
brief interlude during World War II) from
October 28, 1918 to December 31, 1992. On
January 1, 1993, Czechoslovakia split to
form the independent Czech and Slovak
Republics. In 2018, both countries will be
celebrating a hundred years of existence
and commemorating the best that they
have given the world together.

Monika Palatkova, general manager for
CzechTourism, said: “The twenty years
between the two world wars represent an
exceptionally rich period in Czech history. At
that time, Bohemia became one of the
centres of modern European life. Czech

towns such as Brno, Hradec Kralove,
Plzen, Pardubice and Prague boast
unique functionalist architecture, our
galleries are home to pictures and
sculptures by artists whose works are
today some of the most appreciated in
the world, and industrial production from
that period, primarily cars and
reproduction glass, captivate with the
precision of their execution and the
timelessness of their design. The inter-
war era left behind a range of
monuments, museums, period cafés and
sporting traditions whose stories are
waiting to be discovered.” 

Holidaymakers can visit the lively open-
air museum in Roznov pod Radhostem or
go on a tour taking them through the
original methods for brewing Czech beer;
follow in the footsteps of the first
Czechoslovak president, Tomas Garrigue
Masaryk; whilst the architectural visions of
Adolf Loos, Josef Gocar and Jan Kotera and
the paintings of Alfons Mucha, František
Kupka and Emil Fila will provide visitors
with a memorable artistic experience.
Find out more at czechtourism.com and
czechandslovakcentury.com/en 

Czech Republic celebrates 100 years of its unique story

Check out the Czech
Republic on Travel
Trade Day & Fam

CZECHTOURISM IS inviting
UK travel agents and tour
operators to its Travel Trade
Day 2018, with the chance to
discover the Czech Republic
on a pre-tour fam. 
The gathering of experts

from across the travel and
tourism industry will take
place from May 21 -22 with
a fam trip designed to
discover some the
country’s regions
scheduled from three
nights before.
The event aims to

strengthen the existing
business partnerships and
establish new ones with
Czech businesses, regions
and other entities and
institutions, actively
involved in incoming
tourism as well as to
promote the destination
brand of the Czech Republic
in international markets. In
addition, the event will
present CzechTourism’s key
theme for 2018 - the 100th
anniversary of
Czechoslovakia.
The full programme and

additional info will soon be
published on the official
trade webpage. 
Check out
czechtourism.com/p/uk-
travel-trade-day/        
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On Foot Holidays visits Bohemian Paradise as
featured in TV series Britannia

HOLIDAYMAKERS SEEKING some adventure from their trip
to the Czech Republic might like to visit the mystical
landscape of the country’s Bohemian Paradise region,
where scenes for Jez Butterworth’s new blockbuster TV
drama Britannia (Sky Atlantic) were set. 
With its otherworldly landscape of pine forests, fairytale

castles and extraordinary labyrinths of sandstone rock
formations through which to wander, it’s easy to see why it was
chosen as the backdrop to the epic drama which is set in 43AD.
Adventurers can test their shimmying skills up ladders and
through narrow rock passageways, enjoy a two-night stay at
the grand Château Hruba Skala and discover a fascinating
microcosm of rural life in central Europe.
Bohemian Paradise costs from £510 per person based on

two sharing including six nights’ bed-and-breakfast
accommodation, luggage transfers between hotels and
route information. Departures are available between 
April-October and flights are extra. 
Call 01722-322652 or visit onfootholidays.co.uk for 
more information.
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THIS SPRING Prague will be welcoming the 25th International
Film Festival FEBIOFEST to the city. Guests attending the festival
can take advantage of an exclusive reduced stay rate at the Vienna
House Andel’s Prague and Angelo by Vienna House Prague, which
will both be offering 10% off bookings made between March 14 -
26. The offer includes overnight accommodation and buffet
breakfast but guests must present their FEBIOFEST ticket at time
of check-in. Visit viennahouse.com 

Great Rail steps back in time in Prague
EXPLORING FOUR ‘must-see’ cities by rail over 13 days,
Great Rail Journeys’ Grand Imperial Cities tour starts
from £1,895 per person with the chance for clients to
discover the highlights of Prague.

The tour is celebrating its 35th anniversary of taking
guests through the history of central Europe. The
itinerary includes Apfelstrudel and coffee in Vienna, a
dinner cruise on the Danube, the Children’s Railway and
guided city tours in Prague, Berlin, Vienna and Budapest.

Julian Appleyard, commercial director for the
company, said: “The Grand Imperial Cities tour is one of
our most popular European tours and takes in the
history of central Europe, with my favourite city on the
tour being Prague. The guided tour takes guests through
the narrow streets of the Old Town, which is a magical
place and with Hradcany Castle, the largest medieval
complex in Europe it is like stepping back in time.”

Tours depart from March through to September.
Visit greatrail.com or call 0800-240 4470 for more details.

NYX Hotel Prague receives refresh 
FORMERLY KNOWN as the Fusion Hotel, the NYX Hotel
in Prague has recently undergone a complete rebrand
and refurbish.

Complete with the latest gadgetry, the property
features a unique design concept with a relaxed and
bohemian feel and is located 300m from Wenceslas
Square, making it ideal for couples or friends seeking a
city break in the centre of Prague’s lively new town. 

Jet2CityBreaks has put together a package in which
two adults sharing can stay at the four-star property for
three nights room-only for £269 per person. This is
based on travel from Manchester on April 16 and
includes a 22kg baggage allowance.
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We asked our staff the following question this week:

What have you always wanted to own but could never afford?

Crossword:
Across: 1. SOMAK, 3. TAMPA, 5. EEL, 6. RIMINI, 8. ANTARCTIC, 10. NASHVILLE, 
15. BUDGET, 16. GLA, 17. CHASE, 18. WORLD. 
Down: 1. SHETLAND, 2. MALTA, 3. TAMAR, 4. MONET, 6. RAT, 7. MCDONALD, 9. ACI, 
11. SCUBA, 12. VOGUE, 13. LOT, 14. EIGER. 

Highlighted Word: SORRENTO

Where Am I?: Space Needle, Seattle, US

puzzlesolutions

020 7834 6661

SPRING HAS officially sprung across Corinthia Hotels’ European
properties, with Easter packages specially crafted to kick off the
new season. Bookings for the package made before March 29 for
stays at the Corinthia Hotel Prague between March 29 and April 1
include accommodation for two, buffet breakfast, a three-course
Easter dinner with sparkling wine, unlimited access to the Apollo
Day Spa, an Easter basket full of seasonal treats, in-room
flowers, free Wi-Fi and a map showing where visitors can find the
Easter markets in the city. Prices start from 260 euros per room,
per night. Visit corinthia.com/en/easter-offers
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