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AS MANY as 9.5 million British adults have been
approached about making a compensation claim for
being sick while on holiday, according to ABTA. 
New figures from a YouGov survey of British adults

reveal almost one in five people (19%) have been
contacted about making a compensation claim for
holiday sickness. 
The most common way people said they were

approached was over the phone (14%), followed by text
(7%) and email (7%). Some people also reported being
contacted on social media (3%) and some were
approached in person (2%) including in airports or while
on holiday. 
The new figures are released as part of ABTA’s ‘Stop

Sickness Scams’ campaign which highlights that false
claims are costing the travel industry tens of millions of
pounds. The association is calling for the urgent closure
of a loophole in the law, which enables claims
management companies and legal firms to make more

money in fees from sickness claims abroad, than they’re
able to from personal injuries in the UK.
Evidence from the travel industry and customers

highlights that some claims management companies
are contacting people out of the blue, encouraging them
to make a false claim and often misleadingly saying
there is a pot of money waiting to be claimed - but
aren’t telling them the risks involved.
Making a false compensation claim for holiday

sickness is an act of fraud and if prosecuted could result
in a large fine, criminal record or jail term of up to three
years. However, many people are unaware of the
seriousness of the penalty. 
The new research finds that 70% of people don’t know

that making a false claim for holiday sickness could
result in a prison sentence in the UK or abroad, with
38% believing that people could receive a fine in the 
UK or abroad. 
According to ABTA, since 2013, there has been a 500%

TO TIPTO, which has just launched its debut Agent Ambassador Programme. It has been introduced to allow agents to have their say on the
association's strategic direction, and the hunt is currently on for up to 15 agents to join the leadership team at its general meetings.The
agent ambassadors will be encouraged to make suggestions and add value to current events and training sessions, and agents will also
benefit from guaranteed invites to special events, along with round table discussions and focus groups. Applications for Ambassador spaces
are now open and agents should email tipto@fore-uk.com to apply. Pictured are agents and suppliers enjoying a VIP Wolverhampton Race
Day event - from the left: Suzanna Brunt, Freedom Travel Group; Louise Tansey, Bourne Leisure; Kate Harris, Inspired Travel; Luke Smith,
Carnival Cruises; and Adam Deane, Titan.
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One in five Brits approached about compensation claim for holiday illness
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GRAND PLAN…A five-star hotel in Yorkshire has launched a
helicopter transfer service, thought to be the only such service in
the UK. The Grand Hotel & Spa in York has launched the bespoke
service in response to requests from guests visiting the hotel. In
March the hotel will almost double in size with the opening of 100
new guest rooms. Its £15m expansion also includes a new luxury
Executive Lounge and Arrivals Lounge, along with a new purpose-
built restaurant, The Rise. Prices start from £875 plus VAT for a
one-way pick up from Manchester to York. Pictured showcasing
the new transfer service is the hotel's head of concierge, Stewart
Reid. For details visit thegrandyork.co.uk

Research highlights lack of knowledge
Brits have on popular destinations  

NEWS BITES
�  VISITORS TO Sea Life Brighton this February half-term will be able

to take in its new creature installation Sea Stars, which will open
to the public on February 10. Featuring more than 170 sensational
sea dwellers from across the world, Sea Stars is the UK’s largest
celebration of the star fish. For details see
visitsealife.com/brighton or call 01273-604234.

�  HERTZ HAS launched a new route on its USA Road Trip Planner –
The Road to Civil Rights. The new route visits landmarks, historic
locations, memorials and museums between Atlanta and
Louisiana, telling the stories of the important figures and events,
and charting the progress of the Civil Rights movement,
honouring its heroes and heroines.

�  HOLIDAY EXTRAS Insurance has announced an exclusive
partnership with discount holiday suppliers, Dawson and
Sanderson, who operate 22 branches across the North East
including Newcastle, Doncaster, Humberside and Manchester. The
deal means that Dawson and Sanderson agents will be able to
issue Holiday Extras’ Insurance policies to their customers as part
of a holiday package, or they can opt to refer customers (who have
medical conditions needing cover) to the company's insurance
contact centre to arrange a bespoke policy. 

�  THE COSTA Rica Tourism Board (ICT) has launched a new
tourism strategy for 2018 –‘Wellness Pura Vida’ – a new ethos
that redefines what it means to look after the body and soul.
According to the World Health Organization, “burnout”, the
state of emotional, mental and physical exhaustion caused by
excessive and prolonged stress, is now a global issue. To
combat this, UK travellers are increasingly combining travel
with wellness, a trend that the tourist board is responding to
with the new movement for 2018. 

BRITS WERE pushed to their limits recently when asked
to identify different places, currencies and languages
around the world. 
The new research, which was conducted by cruise agent,

Bolsover Cruise Club, asked users to identify different
currencies, point to different locations on a map and highlight
what different flags of the countries were.
Firstly, people were asked to identify the different currencies

of popular destinations around the world. Interestingly, the
hardest locations to clarify the currencies were found to be the
following (ranked hardest to easier): Dubai – AED, Croatia –
HRK, Iceland – ISK, Norway – NOK and Puerto Rico – USD.
On the flip side of this, the easiest locations to identify

currencies were the Netherlands, Canada, Mexico and Sweden
where people were quick to confirm their choices. 
The public were then tested on their knowledge of flags.

Confident travellers were quick to identify the likes of Japan,
France, Canada, India and Spain with these locations coming
out on top for the easiest flags to recognise. 
However, the slightly less recognisable flag was Liberia, with

people often confusing this with the Malaysian flag and even
more concerning, the US. Other locations which deemed to be
difficult for the UK public to identify included Cambodia,
Iceland, New Zealand and the Netherlands.
Michael Wilson, MD of Bolsover Cruise Club, said: “We were

really interested by the results from this experiment, we knew
we’d be testing people with some of the countries, and even
more so when asking people to locate these on a map, but
when it came to languages and currencies – we were
particularly shocked by some of the results.
“Of those used in the experiment, the stats showed that 67%

couldn’t locate Japan on a world map, with bigger stats also
showing that 81% struggled locating Morocco and 74% Peru.
While we all love a good trip away, our research highlights that
we may be quicker to escape the British weather, without
knowing much about the location itself.” 

rise in the number of compensation claims received by
travel companies for holiday sickness - yet the number of
sickness reports to hotels in resorts has remained the
same. The problem is only associated with UK
holidaymakers – travel firms in other countries have not
experienced an increase.
The findings have been published six months after the

Government announced its plans to clampdown on the
rise in false sickness claims. ABTA now wants the
Government to make sure the new measures are in
place in time for the main 2018 holiday period. It also
wants the Financial Guidance and Claims Bill – which
will come to the House of Commons early in 2018 – to
include a ban on cold calling for personal injury claims
by claims management companies.
Mark Tanzer, the association's chief executive, said:

“Unscrupulous claims management companies are
encouraging people to make a false sickness claim which
could land them with a large fine or even a prison
sentence. False claims don’t just make UK holidaymakers
vulnerable to serious penalties – they’re also costing travel
companies and hotel owners tens millions of pounds and
tarnishing the reputation of the British abroad. 
“Closing the loophole in the law in time for the 2018

holiday season will make a big difference in tackling
fraudulent sickness claims.”

continued from previous page

S01 TB 0202 2018 Start_Layout 1  31/01/2018  11:30  Page 4



newsbulletin

CELEBRITY CRUISES unveiled its first ship in a new class in more
than ten years, as Celebrity Edge floated out of her dry dock at the
STX France shipyard. The ship will spend her inaugural season
sailing alternating seven-night eastern and western Caribbean
itineraries before transporting guests to the vistas of the
Mediterranean with a range of seven- to 11-night sailings from
iconic cities like Barcelona and Rome in 2019. Bookings are now
open at celebritycruises.co.uk 

Photo: Bernard
Biger – STX
France

Free laundry service from RSSC 
REGENT SEVEN Seas Cruises has introduced a free
valet laundry on selected European itineraries.

Usually reserved for platinum members of the line’s
past guest loyalty programme - Seven Seas Society -
now all guests can enjoy free unlimited valet laundry on
29 summer Mediterranean sailings on Seven Seas
Explorer and Seven Seas Voyager. The sailings visit
some of the most iconic ports in the region and being
only a short flight away, guests can pack that little bit
lighter, knowing that their favourite travel garments will
be returned to them clean, pressed and fresh as new.
For more information call 02380-682280 or visit rssc.com
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THE FIRST carriages from the new £100m
fleet of Caledonian Sleeper trains have
arrived in the UK ahead of their
introduction to service later this year.
Starting in October, the overnight rail

service will begin to be transformed as 75
new carriages are introduced in a phased
transition. A total of five carriages will
start extensive testing over the coming
months and will be fitted out internally
following testing.
The introduction of new trains will be the

culmination of a wide range of
improvements and investment in Caledonian
Sleeper since Serco took over the franchise
on behalf of the Scottish Government in
April 2015. These have had a dramatic
impact on the service and after years of
decline in patronage, the number of
customer journeys has increased by 21%. 
With the countdown on to the

introduction of the new trains – which will
initially debut on the ‘Lowlander’ route
between London and Glasgow/Edinburgh –
the company has announced that tickets
will be made available from next month on
Sleeper.scot. 
The new trains are currently being

constructed by CAF in Spain, at a cost of
over £100m, part funded by a capital grant
from Scottish Ministers of £60m. They will
be the first sleeper trains to be introduced
to the UK for more than 35 years. 
New features will also be included, such

as a hotel-style key card entry system,
more accessible rooms, charging panels
and Wi-Fi throughout the train. 
Ticket prices start from £45 for Comfort

Seat, £85 for Classic Rooms, £125 for Club
rooms and from £200 for Suites. 
To find out more visit sleeper.scot and
newtrains.sleeper.scot
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MERRY IN DERRY...Super Break recently teamed up with City of
Derry Airport to attend the Carefree Travel Holiday Show in
Enniskillen. Pictured busy promoting the operator’s new short
breaks with direct charter flights from Derry including Seville,
Croatia and Iceland are Charlene Shong (left) from City of Derry
Airport and Wendy Cameron from Super Break. 

Range of new
exploration trips from

Exodus 
EXODUS HAS added a
selection of new trips for
this year.

As an example, the famous
Lenin Peak (7,000m +) has
been introduced to its
trekking portfolio. Often
dubbed as one of the ‘easiest’
and most accessible 7000-ers
in the world, Ibn Sina Peak,
better known as Lenin Peak,
rises high over Central Asia in
the remote Pamir mountain
range on the border of
Kyrgyzstan and Tajikistan. One
of the big appeals of Lenin
Peak is that whilst being a
real challenge due to the high
altitude, extreme cold and
steep ascents, it is not a
technical climb. For the best
chances of a successful
ascent, there is full porterage
up to Camp 3, a fourth
advanced camp at 6,400m to
allow for a shorter summit
day and extra reserve days in
case of bad weather. It
departs in August. 

Other new additions include
searching for the elusive Tiger
in Kipling Country and a total
solar eclipse trip in Argentina.
For more information see
exodus.co.uk

First of new Caledonian Sleeper trains arrive in UK

MOVERS
� BEN WILLIAMS has joined Fred. Olsen Cruise Lines as
head of marketing.

� AMY WILLIAMS has been appointed guest relations
manager at the luxury Tamburlaine Hotel in
Cambridge.

� THOMAS COOK Group Airlines has appointed Emma
Holliday as national account manager for Thomas
Cook Airlines UK and Condor, in an expansion of its
trade sales team.

� ANTONY PRICE has joined bmi as director marketing
& customer. 

� JUMEIRAH HAS appointed Jose Silva as CEO.
� DARREN NEYLON has joined The Ski Club of Great
Britain Council as CEO.

� LEEU COLLECTION has appointed Christophe Mercier
as area general manager, UK & Europe. 

� COSMOS HAS promoted Janet Parton to director 
of sales.
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NEWS BITES
�  BOUGHT BYMany has launched a travel insurance product
that will improve the experience of buying travel insurance for
people with serious health conditions like cancer. Nearly all
travel insurers force people with medical issues to answer
dozens of insensitive questions about their condition and
many cannot provide a quote online or at all. Bought By
Many’s product has no medical questionnaire; instead, it
simply asks customers to confirm their doctor is happy for
them to travel and can show people a price for cover in 
Europe in seconds.

�  NEW FLIGHT data from eDreams ODIGEO reveals Edinburgh,
Glasgow and Inverness have all secured places in the top ten
UK locations for return flights booked. Predictions are that an
appetite for visiting Scotland is likely to continue into 2018 as
Edinburgh looks set to be one of the most popular locations
worldwide for travellers, based on bookings made last year for
travel in 2018. According to the company's European Traveller
Insights Report, the city saw a 78% increase in the number of
forward bookings made by travellers, compared to the
amount of forward bookings made in 2016 for 2017. 

�  AT THE recent 15th annual Australia Day Foundation UK
Awards, the Honorary Australian of the Year award went to
Mike Gooley, the founder of travel agency Trailfinders. The
award goes to a non-resident of Australia who has
contributed significantly to the country: Mike opened
Trailfinder’s first office in 1968 and has led it to become the
UK’s largest independently owned travel company and the
number one tour operator into Australia, booking one in six of
all holidays from the UK to Australia. 

�  COBALT AIR has announced a new daily service from March 27,
linking Heathrow directly with Larnaca in Cyprus. Return fares
start from less than £65 one-way. See cobalt.aero for details. 

Trainline extends international reach 
for leisure travellers  

TRAINLINE HAS announced a partnership with Eurail and
Interrail, providing its customers around the world with
access to a borderless European rail experience. 

The partnerships build upon the company’s leisure
travel offering and extend its international reach by
making new destinations, in Scandinavia and the
Balkans in particular, available to customers. 

Interrail Passes (available to European residents) and
Eurail Passes (for those living outside Europe and
travelling in the Continent) are now available through the
Trainline’s platforms worldwide. 

Customers purchasing a Eurail Pass can choose
between a Global Pass, for travel in up to 28 countries, a
Select Pass, for travel across two, three or four
countries, or the One Country Pass, for unlimited travel
across one country of the customer’s choosing. 

Travellers purchasing an Interrail Pass have the option to
pick either a One Country or Global Pass, for travel in up to 30
countries. Both Interrail and Eurail Passes are available for
various durations to suit individual travel plans.
For more information see thetrainline.com

newsbulletin
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•  NEW: Win a 5 night stay at the Suite Hotel
Atlantis Fuerteventura Resort 4* Superior 

•  Win a 7 night stay in Orlando with park
tickets, £100 Love2Shop voucher and a case
of beer or wine with The Holiday Team 

•  Win an £100 Amazon voucher with Sudtirol

Visit travelbulletin.co.uk for details 
on the above websclusives.

WHAT A mix of weather we are having. I don’t think I
remember it being so varied; snowing one day, raining
the next - and then a nice clear day. I do hope we are

in for a nice sunny summer. What about Cape Town? They
could do with some of our water as they are due to run out
within weeks! Strict water limits are in force ahead of 'Day
Zero' - April 12 - when the water supply will be shut down and
taps will run dry. Residents of Cape Town, one of the world's
most popular tourist destinations, could be forced to queue for
emergency water by April as the city battles its worst drought
for a century. Strict water restrictions are already in force,
limiting the maximum use per person to 50 litres per day - and
if it gets worse they will have to queue to get 25 litres each!

I must admit, some of the holiday adverts on the TV have me
reaching for the remote to turn over. I can’t stand the TUI one
with the singing woman, but I do like the new Shearings
advert. It shows lovely scenery and quickly shows all the
different modes of transport. The best bit is at the end where
the website is etc., it also says ‘contact your Travel
Agent’...there aren’t many tour operators that put that at the
end of their adverts!

I was reading that Jet2holidays is ranked joint 9th out of
more than 250 companies in the latest UK Customer
Satisfaction Index (UKCSI) published by the Institute of
Customer Service. This makes Jet2holidays the highest ranked
tour operator for customer service.

Sister airline Jet2.com comes in at 29th on the list and is the
highest ranked airline. No other operator or airline makes the
top 50 in the list.

Six of the eight airlines included suffered a decrease in
customer satisfaction with the biggest drops of -4.7 Ryanair
and -4.6 Virgin Atlantic - are we surprised at that?

Jet2holidays was given a customer satisfaction score of 84.2,
above the national average of 78.1 - well done Jet2holidays! 

Everyone seems to be nice and busy which is great. Let’s
hope it continues without any more national disasters...happy
selling!

‘There is no greater wealth in this world than peace of mind’
and ‘Conquer a fear that you have struggled with for a long
time. Fear only holds you back!'

by SANDRA MURRAY
in Normanton, Yorkshire To respond to any 

of Sandy’s comments email 
lauretta.wright@travelbulletin.co.uk 

newsbulletin
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European Waterways offers up to 
20% spring savings in Burgundy
EUROPEAN WATERWAYS is jump-starting its spring 2018
hotel barge cruising season by offering up to 20% off both
cabins and charters in Burgundy, France.  
The offer is available for selected departures in April on

some of its most popular cruise routes in the famed wine-
making region. 
Eligible hotel barges include L’Impressionniste, La Belle

Epoque, L’Art de Vivre, Finesse, and Renaissance. They offer
a wide variety of experiential excursions that introduce
guests to the renowned wines, sumptuous cuisine,
historical architecture, and cultural heritage of the region.  
Prices start at £2,392 per person and are based on double

occupancy and cruises must be booked by February 19.
For more information visit europeanwaterways.com or call
01753-598555. 

Normanton...
Notes from
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Booking incentives
�  AttrAction World has launched a selection of Valentine’s day gift offers and is giving agents the

chance to win one of five romantic Afternoon tea’s for two when they make a gift experience

booking between now and February 13. Winners will be announced at midday on February 14! offers

for agents to sell include a romantic Hotel Stay & dinner for two for £119 (was £169); romantic

Afternoon tea & Bubbly for two at the Hilton london for £44 (was £59) and Valentine’s time out

for tea Spa day for two for £119 (from £169). For details see attractionworld.com 

�  cyplon HolidAyS is offering agents a range of booking incentives. they include a £10 voucher
per adult booked on Gold and Silver package holidays to any destination for a minimum of
seven nights and £1,000 booking value; free stays for agents and a friend; a £10 voucher per
hotel-only bookings on Gold and Silver commission levels for a minimum seven-night stay; and
free gifts for bookings over £5,999. to view all incentives visit cyplon.co.uk/agent-
login.phtml

�  HolidAy ExtrAS has launched a celebratory incentive for its partners and agents to mark 35
years in business helping to make travel easier. to enter the daily draw agents and partners
can post their booking references to the company's Facebook page. the prizes will be
announced every morning at 09:00 and the winners will be announced every evening at 17:00.
the incentive is open to all partners and agents and applies across all products. the
#35daysfor35years incentive will conclude on February 24.

�  trAVEl 2 is giving three agents the chance to win one of three activity day out vouchers
worth £250 each. the operator’s 'Find your Adventure in canada' campaign aims to promote
canada’s vibrant cities and encourage travel to its lesser known regions in association with
destination canada, Air canada, Via rail and Atlantic canada tourism partnership. to be in
with a chance of winning, agents need to book their clients a canadian holiday by March 31
that includes flights with Air canada and a minimum of three nights’ ground arrangements in
canada. For details see travel2.com 

�  tHE FinAl film in the 50 Shades trilogy lands in cinemas on Valentine’s day and, to
celebrate two previous successful campaigns, Attraction World is launching its play on this
popular theme ‘50 Shades of Green’. Any agent making a booking can enter to win a pair of
cinema tickets to see the film at any odeon or cineworld throughout the country, with 50
pairs of tickets up for grabs. Agents need to make a booking (minimum value £99) and email
the booking reference to ilovegreen@attractionworld.com for the chance to win.

agentbulletin

THE SILVERSEA Advocates Programme is a
reward initiative aimed at recognising top
performing agents. Every month, ten winning
agents are chosen from a shortlist provided by
Silversea’s regional sales managers, with each
putting forward agents based on their sales
performances, marketing promotions or events.
Prizes range from the latest gadgets and various
activities to gift cards. February’s prize is a Jo
Malone ‘A Playful Collection’ Gift Set valued at
£217. In addition to being in the running for
monthly prizes, the selected agents also have the
chance to experience the product for themselves on
a VIP fam trip at the beginning of 2019. The sought-after
places will go to the ten most nominated agents over the year.
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THE FERRY industry is gearing up for
growth with more than £1billion of
investments announced for new ships,
port and service facilities in the next four
years, according to figures released
today by Discover Ferries, the industry
body for ferries.
New additions for this year include

Irish Ferries' £128million cruise ferry
W.B. Yeats, which is expected to weigh in
at 55,000 tonnes. W.B. Yeats will sail
between Holyhead and Dublin from mid-
September, delivering additional capacity
for 1,885 passengers and crew and 1,200
cars per crossing, onto the busiest ferry
route between the UK and Ireland.  
Red Funnel Isle of Wight Ferries is

investing £7million in a new high speed
catamaran Red Jet 7 which is being built
at the Wight Shipyard Company on the
Isle of Wight. The 277-passenger Red Jet
7 will come into service between
Southampton and West Cowes in early
July and is a sister ship to Red Jet 6. 
The company is also investing more

than £3million in the major interior
refurbishment of its ro-pax ship Red
Eagle to give her a contemporary new

look in time for Easter. The refit includes
the addition of the company's flagship
Signature Lounge which offers travellers
a host of benefits. 
New for this summer is Wightlink’s

Victoria of Wight – a new hybrid car ferry
operating between Portsmouth and
Fishbourne on the Isle of Wight. The new
ship will have the capacity to carry the
equivalent of 178 cars and more than
1,000 people on each crossing. 
Powered by hybrid energy, the new

ferry has a host of features to minimise
the ship’s impact on the Solent and its
shoreline including a sophisticated
power management system, recycling
engine heat to warm water and indoor
spaces, and a modern hull designed to
create low levels of wash. New double
deck loading ramps have also been built
at the company's ports at Portsmouth
and Fishbourne as part of the £45million
investment, for faster loading and
unloading times.
Later in the year, Caledonian

MacBrayne ferry customers will
benefit from the UK’s first liquefied
natural gas (LNG) passenger ferry, MV

Glen Sannox. The innovative dual fuel
vessel is the first of two LNG ferries
being built as part of a £97million
contract on behalf of Caledonian
Maritime Assets Limited (CMAL).  
The 102-metre, roll-on/roll-off  ferry,

is designed to carry 127 cars or 16 HGVs
or a combination of both and up to 1,000
passengers and is due to be delivered in
winter 2018/19.  
Meanwhile, in March 2019 work will

begin on Brittany Ferries’ new
£175million state-of-the-art new ship
named the Honfleur, on the popular
Portsmouth-Caen route. 
The ship will be powered by liquefied

natural gas (LNG), which emits less
carbon dioxide than diesel following
combustion and burns with no smoke.
Free Wi-Fi will come as standard in all
cabins and public spaces, and a digital
information lounge will serve as her
focal point. Quiet lounges, panoramic
views and reading areas will
complement cabins designed to sooth
and reflect the unique ambience of a
short voyage by sea.
Stena Line's ambitious development

plan involves the construction of four
new RoPax vessels which are being built
at the AVIC Shipyard in China. The four
new 1,000 passenger ships will be
delivered during 2019 and 2020 with
Stena having an option on a further four
vessels as part of the overall contract.
The vessels will be 50% larger than
today’s standard RoPax vessels and will
be amongst the most energy efficient in
the world with significantly lower
emissions compared to similar tonnage. 

G Adventures relaunches 
British Virgin Islands sailing tours 
G ADVENTURES has relaunched its sailing tours in the
British Virgin Islands. Following the impact of hurricane
Irma last year, the seven-day ‘Sailing the British Virgin
Islands’ trip will relaunch tomorrow (February 3) and, in a
bid to support local tourism, will be one of the first tours to
return to the islands. 
Sailing from, and returning to, the island of Tortola on a

47ft catamaran, the tour will see travellers snorkelling in
caves, swimming with turtles, cycling around the volcanic
islands and, of course, putting up sail to explore the BVIs’
turquoise waters. 
Designed for travellers with all levels of sailing

experience, and with plenty of shore time, the tour takes
advantage of the low tourist numbers by encouraging
travellers to get to know the friendly locals, dine at their
restaurants, visit their businesses and enjoy a truly
authentic island experience. 
The seven-day ‘Sailing the British Virgin Islands – Tortola

to Tortola’ tour hosts up to eight travellers on each
departure, and costs from £1,049 

travelbulletin.co.ukFebruary 2 201810
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CRYSTAL MARKED an important construction milestone in Crystal
Yacht Expedition Cruises’ expansion, as it cut the first piece of
steel for Crystal Endeavor at MV WERFTEN Shipyard in Stralsund,
Germany. Set to debut in 2020, Crystal Endeavor will be the
largest and most spacious purpose-built Polar Class ship
featuring the line's all-suite, butler-serviced accommodation. For
details call 020-7399 7603 or visit crystalcruises.co.uk

£1billion investment in new vessels suggests bright future for ferry industry

Ferry industry gears up for growth with more than £1billion invested in new ships and facilities
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Where Am I?

Dating to the 11th century BC and regarded as a spiritual
capital, this city draws Hindu pilgrims to bathe in the Ganges

River and perform funeral rites. Along the city's winding
streets are some 2,000 temples, including Kashi Vishwanath,

the ‘Golden Temple’, dedicated to the Hindu god Shiva.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 8th. Solution and new puzzle

will appear next week.

The winner for 19th January is Matthew Price, 
Howard Travel in Wiltshire.

January 19th Solution: A=9    B=6    C=7    D=1

Number: 005

Across 
1. Royal Caribbean cruise ship, ___ of the 

Seas (5)
4. Surname of the ITV lifestyle show host,

Lorraine (5)
6. Tourist attraction in San Francisco Bay (8)
8. Capital of the Philippines (6)
9. Hotel brand, ___ Inn (4)
11. Nevada gambling resort (4)
13. Lombardy city and 2017 European capital of

gastronomy (6)
16. Mount and national park in Sabah (8)
17. Popular Algarve resort, ___ da Rocha (5)
18. Capital of South Korea (5)

Down 
1. New coach on The Voice (4,4)
2. This European country is a popular holiday

destination (5)
3. The largest island in the Mediterranean (6)
4. Lively Bali beach resort (4)
5. Tibet's traditional capital (5)
7. Historic city on the Bosphorus (8)
10. Major French port (6)
12. Currency of Nigeria (5)
14. Cornwall's county town and only city (5)
15. Daughter of the Princess Royal (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

00
5

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Travel 2 launches new Cruise Plus mini brochure
TRAVEL 2 has introduced a new mini brochure dedicated to
cruise itineraries and designed to help agents capitalise on the
rising appetite for holidays at sea.
The new 44-page brochure has been created in response to a

31% increase in cruise revenue this year for the company, and
the number of cruise passengers rising by 15% for the trade-
only specialist. 
Featuring 20 worldwide itineraries and offers across 17

different cruise lines, stand out destinations for the
worldwide operator’s cruise programme this year include
Australasia, which has experienced 36% year-on-year
growth, and South America, which is up 86%. Thanks to its
combination of ocean and river cruise holidays, Europe has
also seen strong performance, with a 34% increase in 2017. 
To encourage agents to embrace the new selling tool, the

company’s ‘Every Day’s a Pay Day’ incentive will also
continue, with the chance for agents to earn up to £200 per
booking – including all cruises in the new mini brochure –
on their T2 Rewards card throughout this month, over and
above what an agent can earn with T2 Rewards.
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Shearings highlights
spring itinerary in the 

Douro Valley 
SHEARINGS HOLIDAYS is
highlighting its
springtime river cruise in
the Douro Valley.

During April spring can
be seen in full effect with
warm temperatures and
the vineyards, which
dominate the hillsides of
the valley, starting to
produce their fruits and
blossoms. Small bunches
of grapes can be seen on
the vines, young olives
grow in the olive trees
and flowering fruit trees
offer splashes of colour,
from the pink of peach
and cherry trees and
fragrant white flowers of
the orange trees.

The operator is
offering a seven-day
‘Porto & the Douro Valley’
cruise on CroisiEurope’s
MS Miguel Torga.
Highlights include
exploring Porto, one of
the oldest cities in
Europe, and sailing the
Douro Valley. 

Departing on April 14,
ports of call include
Porto, Regua, Pinhao,
Vega de Teron, Barca
d’Alva, Senhora da
Ribiera, Ferradosa,
Folgasa, Leverinho and
returning to Porto. Prices
start from £1,254 per
person including flights
from Gatwick, the five-
night all-inclusive cruise
and one night’s pre-
cruise stay in Porto with
breakfast. The price is
based on two sharing.
Go to
shearingsagent.com for
more details.

FIFTH ELEMENT Escapes has announced its
arrival on the luxury travel scene to deliver
a mix of hand-picked travel, wellbeing and
adventure breaks to a discerning audience.
The company combines physical, social,

cultural, intellectual and emotional elements
to offer curated weeks in beautiful locations
around the world, redefining how people rest,
recuperate and reset their busy lives.
Founded by former Royal Marines

Commando and ex-British Special Forces,
Buddy Wheatley, alongside internationally-
qualified yoga instructor and former
professional dancer, Gemma Cousins, the
duo have created a range of itineraries in
sensational locations, bringing together
structured workouts, adrenaline-fuelled
adventures and restorative yoga in a series
of week-long packages.
Five 'Escapes' are planned for this year -

to Sri Lanka in March, Thailand in May,
Chamonix in June/July, Norway in July and
Bali in October, with prices starting from
£2,850 excluding flights. 
The company also offers a fully bespoke

travel service for customers wishing to
create their own adventure.
Wheatley said: “We believe that

adventurous travel is the greatest vehicle for
self-discovery, especially when done
responsibly with a keen eye on both social
and environmental impact. We are delivering
a world of luxurious experiences and unique
places that will expand our guests’ horizons,
challenge their body and free their mind. We
are open to working with agents on a
commission-based structure." 
Agents should email the team directly for

more details at hello@fifthelement.com 
or see fifthelementescapes.com

Fifth Element Escapes brings adventure, yoga, 
fitness & wellbeing holidays to the high-end market
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Esprit Ski launches winter brochure
with discounts & added-value deals
ESPRIT SKI has launched its new brochure for winter
2018/19 offering more deals and offers for customers
including loyalty discounts, buy one get one free lift
passes, and free places for children. 
The family ski specialist has also announced that it

will be adding two new UK airports for next season with
Exeter and London City now added to the list of
departure airports flying into Chambéry for Winter
2018/19. Chambéry offers access to some of the best
French ski resorts in the Three Valleys including Tignes,
Val D’Isère, Courchevel and Méribel.
Kühtai was previously added to the operator’s winter

2017/18 programme as a new ‘Easter-only’ pop-up
resort and, according to the operator, has proved to be a
big hit with customers. Back by popular demand for next
season, the Austrian resort of Kühtai will now feature on
the programme throughout the high season weeks on
Saturday departure dates. Kühtai is aimed at older
children - aged five to 12 years old - with 
greater ski experience and keen to maximise their time
on the slopes. 
The company is offering loyalty discounts for returning

families on early bookings for Winter 2018/19; 5% for
families on their third or fourth Esprit Ski holiday or
10% for families on their fifth or more trip. The
discounts are offered on all dates of the season if
booked before April 30.
Families who pre-book their children’s morning or

afternoon care will also receive free Cocoa Club
childcare. Mini Cocoa Club and Cocoa Club offer evening
care for children between the ages of three and 12, six
evenings a week from 19.30 to 22:00, depending on age -
see espritski.com/childcare for more details.
Furthermore, the operator is offering buy one get one

half price on Espace Killy lift passes for those booking
early, available on selected dates. There are also
hundreds of free child places and savings on children’s
lift passes, ski school and equipment hire. 
For more information visit espritski.com
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VIKING HAS revealed the details of its new 2019 river cruise
programme, featuring destinations across Europe, France,
Portugal, Egypt, China and Russia along with an array of
itineraries, cultural experiences and enriching excursions.
Customers who book before March 31 can receive a £1,000
discount per person which means a seven-night cruise starts from
£1,095 per person inclusive of air travel, shore excursions,
entertainment and wine, beer or soft drinks with lunch and dinner.
For details call 020-8780 7995 or visit vikingcruises.co.uk 

E-ticketing developments from DSD
to provide benefits for trade 
DOSOMETHINGDIFFERENT.COM IS offering improved
ticketing functionality for travel agents booking tickets 
in the US.  
The popular multi-attraction Go Cards and Explorer

Passes in major US cities are now available as an instant
gate-ready e-ticket meaning customers do not have to
exchange a voucher in resort and agents can make sales
right up until the point of departure.   
Go Cards can be purchased in durations from one to

seven days, and are on offer in Chicago, San Diego, Los
Angeles, Boston, San Francisco and Miami.  
Explorer Passes are priced on the number of

attractions visited – varying by destination but providing
significant savings against door prices and offering
flexibility over a 30-day period. 
The passes are available in New York, Las Vegas,

Washington, San Francisco, Miami & the Keys and Orlando.  
For more details visit dosomethingdifferent.com or 
call 020-8090 3890.

New brochure launches from Emerald
Waterways showcase 2019 itineraries
EMERALD WATERWAYS has issued both its 2019 European
River Cruises Preview Brochure and 2019 Southeast Asia
Brochure, each showcasing a range of itineraries from
across the globe.
On announcing the new brochures, David Winterton, the

company's global brand curator, said: “Our fleet of seven
revolutionary Star-Ships is one of the youngest on Europe’s
waterways, with three innovative new Star-Ships launched last
year, offering our guests modern luxury at an affordable price. 
“This year is shaping up to be another eventful one for us as

we continue to grow our destinations, and with more product
launches on the horizon as the year goes on. In Europe, we’re
excited to unveil two new eight-day Danube River itineraries for
2019, while in Asia we have added cruise and tour options
along the Irrawaddy River.”
An eight-day Classic Danube river cruise: Nuremberg

offers an insight into German military history on coach
tours passing the Nazi rally grounds, the Justice Palace
and the WWII Documentation Centre. Guests can sail the
final stretch of the Main-Danube canal on their way to
Regensburg and walk the cobblestone streets of Passau
and view the Oberhaus Fortress from below.  
Meanwhile, an eight-day Lower Danube Waltz river cruise

navigates Vienna’s famous Ringstrasse by coach or as part of a
guided bike tour and explores Budapest on a guided city tour
and during a hike to Buda Hill. Guests will also enjoy a
romantic Danube river cruise through Budapest. 
In an expanded Asia programme, 2019 sees the operator

once again sailing on the exclusively chartered Mekong
Navigator, travelling along the Mekong River and new for
2019, guests can sail along the Irrawaddy River on the
stylish Irrawaddy Explorer.
As part of the brochure launch, the company has also

launched its EmeraldEXPLORER loyalty scheme, and to
celebrate the brochure launches, 2019 river cruises are
being offered at 2018 prices on all European river cruises,
offering a guaranteed saving of £1,000 per couple, along
with 250 euros per cabin to spend on board. 
Prices start from £1,245 per person, including the saving,

for the eight-day Secrets of Douro itinerary departing in
November next year. 
To book or for more information see emeraldwaterways.co.uk
or call 0808-115 6269.

S04 TB 0202 2018 News 3_Layout 1  31/01/2018  14:30  Page 14



S04 TB 0202 2018 News 3_Layout 1  31/01/2018  11:58  Page 15



MSC SEASIDE was officially named in a high-profile
event held at PortMiami with guests from around the
globe including authorities and key partners from the
travel industry in attendance.
Paying homage to traditional seafaring customs,

international screen legend and Godmother for all the
cruise line’s ships, Sophia Loren, was on hand for the
official naming ceremony, as too were other
internationally renowned celebrities including Ricky
Martin who headlined the evening’s entertainment.
The innovative ship is the second to be launched in

the past six months by the cruise line as it aims to bring
into service 12 new mega-ships in total between 2017
and 2026. It sails year-round from Miami to the
Caribbean offering seven-night eastern and western
Caribbean itineraries.
Pierfrancesco Vago, the cruise line’s executive

chairman, said: “MSC Seaside’s naming embodies a
pivotal moment for us and the industry overall. She is
the first ship of the fifth new prototype that we have
developed since we entered this industry in 2003 and
she introduces a wholly-innovative concept that has
already set a new standard for the industry to follow.” 
For more information visit msccruises.co.uk
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SAVINGS ARE on the calendar for guests of Seabourn, with
shipboard credits, veranda suite upgrades and more on select
2018/19 voyages. The sale runs until March 13 and offers include
complimentary Three Veranda Suite category upgrades,
complimentary Veranda for Ocean View Suite category upgrades,
up to US$500 (approximately £375) shipboard credit per suite, up
to $500 air credit per person and up to 15% savings on
Combination Cruises. See seabourn.com for details. 

Fred. Olsen kick-starts 2018 with
free extras on Brabant river cruises
FRED. OLSEN Cruise Lines has hailed the start of
2018 by adding a number of European river itineraries
to its biggest sale of the year on its new river cruise
ship, Brabant. 
The company’s ‘Cruise Sale’ features more than

125 sailings from its 2018/19 ocean and river
programmes, and holidaymakers can take advantage
of free benefits – either complimentary drinks or
shore tours – when a booking is made by March 1.
Guests booking one of the 27 featured river cruises

on the 156-guest Brabant can opt for a free Dining
Drinks Upgrade – with a choice of house wines, beers
or branded soft drinks with their lunchtime and
evening meals – or free shore tour credit of up to
£100 per person.
Justin Stanton, sales and marketing director for the

cruise line, said: “We are extremely encouraged by
the success of our 2018/19 'Cruise Sale' so far, and
we are now giving our guests an extra treat to
welcome in the New Year by extending the offer to
include our new river cruise programme, on board
classic, intimate Brabant.
“Guests can experience some of Europe's best river

cruise highlights, including the Moselle, Rhine, Danube
and Main valleys all for less, as they choose between
the free dining drinks upgrade or free shore tours.”
Fred. Olsen will be operating its inaugural river

cruise programme on Brabant from April 5 to
November 3, taking in some of Europe's most
beautiful rivers, on a total of 31 departures in 2018,
on durations ranging from five to 25 nights.
For further information see
fredolsencruises.com/river-cruises

MSC Cruises names MSC Seaside at
PortMiami naming ceremony  

Inghams Italy explores the lagoons of Venice
FOR 2018, Inghams Italy has introduced a four- and five-
night all-inclusive cruise, which takes visitors on a journey
through the unique lagoons of Venice. 
Based on the MS Michelangelo, which combines the

intimacy of a small ship with modern cabins and gourmet
cuisine, guests can sail past the architecture of Venice and
explore the city at their own pace or on a guided excursion. 
During their journey, clients can take in the Gothic

Doge’s palace, visit a workshop to see how gondolas are
built or follow in the footsteps of the legendary Casanova
before returning to their ship each evening for a three-
course dinner and evening entertainment.
A four-night cruise in the Venetian Lagoon costs from

£899 per person on an all-inclusive basis with flights 
and transfers. 
The five-night cruise also includes the River Po Delta

with stops in Verona, the islands of Burano and Murano, as
well as an option to hike the wine route of Padua. The
cruise costs from £999 per person on an all-inclusive-basis
with flights and transfers.
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HURTIGRUTEN HAS issued its most diverse
selection of expedition voyages and as part
of this, in addition to the 11 ships daily
sailing the Norwegian coast, the adventure
travel brand is to bring both its new hybrid
powered vessels to the Norwegian coast for
the summer of 2019.
MS Fridtjof Nansen will depart from

Amsterdam for a series of voyages, taking
guests to the Norwegian fjords, across the
Arctic Circle and visiting the North Cape
before sailing via the isolated Bjornøya
halfway between the North Cape and
Svalbard, to call at Longyearbyen.
Alternatively, guests can choose to sail the
same route southbound. Highlights include
known Hurtigruten ports and landing sites,
plus new destinations such as Rosendal,
Sommaroy, Trollfjorden and Skarsvag -
described as the world’s northernmost
fishing village – and several days of
exploring Svalbard. In a nod to the
company’s heritage, the itinerary has been

inspired by the Sportsman’s Route,
established by it’s founder, Captain Richard
With, to bring visitors to the high north in
1896. 
Daniel Skjeldam, CEO for the line, said:

“The classic route marked the start of
Hurtigruten’s expedition voyages more than
120 years ago. We are proud to offer
modern adventurers a premium quality,
modern version from the heart of Europe to
the heart of the Arctic wilderness with the
unprecedented new hybrid vessel MS
Fridtjof Nansen.” 
Alternatively, guests can experience the

highlights of the dramatic Norwegian coast,
departing from Hamburg on the next-
generation expedition ship MS Roald
Amundsen on a variation of the brand’s
traditional coastal sailings which is to
include the UNESCO listed Geirangerfjord,
the Lofoten Islands and tiny fishing villages
under the Midnight Sun. 
Visit hurtigruten.co.uk for details.

scandinavia

Sweden publishes open letter inviting all to its capital
THE CITY of Stockholm together with Visit Sweden has published an open letter inviting
lovers, haters and hesitators to come and experience Stockholm. 
Situated over 14 small islands, Sweden’s capital is renowned for its progressive values

and, in the spirit of openness, is welcoming the global community to a city built on the idea
of an inclusive and open society with democracy at its core. 
Thomas Andersson, CEO of Visit Stockholm, said: “The idea that everything should be

accessible for everyone is in the DNA of Stockholm. People across the world are curious
about Sweden and Stockholm, in relation to our values of equality, sustainability,
accessibility and much more. We believe that ‘openness’ is one of the things setting us
apart.” 
Turning words into action, Visit Stockholm and Visit Sweden have followed-up on the

open letter by sending invitations to people mentioning Sweden and Stockholm on online
platforms such as Instagram, Facebook, Twitter and Reddit, with a free two-nights-stay at
a hotel in the city. The city has a total of 50 hotel nights reserved for visitors invited
through social media and the campaign will continue until all of the rooms have gone.
The ‘Open Letter’ is also accompanied by a short video, shot in Stockholm last August. It

features real tourists live on the streets of Stockholm, and marks the start of the city’s
effort to both show and communicate the values of the Swedish capital.
The letter can be found at visitstockholm.com/open-letter or for more information go to
visitstockholm.com or visitsweden.com

Feast like a Viking with
Great Rail Journeys 

FOR 2018, Great Rail
Journeys has introduced a
new Scandinavian
experience on its ‘Arctic
Norway & Midnight Sun on
the Lofoten Isles’ tour.
Guests can spend 11 days

experiencing life in the
Arctic Circle, starting from
£3,865 per person, as they
travel the length of Norway
on some of the world's most
impressive railroads,
discovering cities and island
communities along the way.
The itinerary includes Bodo,
Bergen, a journey on the
Flam Railroad and on the
Rauma Railroad, along with
a Viking Feast.
Julian Appleyard, the

operator’s commercial
director, said: “No trip to
Scandinavia would be
complete without ‘playing
Viking’ and the trip includes
a Viking Plank Feast so
guests can have a true
Viking experience. In a
traditional Norse-style
building complete with an
imposing central fireplace,
guests can enjoy this feast
with a selection of local
beers and feel like they are
part of a Norse legend. This
really is a must in any
Scandinavian trip and, for
me, it is the best part as it
really encourages a
comradeship between
guests that are already
developing great
friendships.”
Tour departures are

scheduled for June 14 and
August 23.
Visit greatrail.com or call
0800-240 4470.

Hurtigruten expands hybrid exploration of Norwegian coast

S05 TB 0202 2018 Scandinavia_Layout 1  31/01/2018  12:03  Page 17



WITH LIMITED availability and trips already
booking up fast, Santa’s Lapland is
encouraging families to book ahead for winter
2018 so as to avoid missing out on the chance
to travel to Finnish Lapland over the
Christmas break.
The Santa’s Lapland ‘Santa’s Magic’ three-

day family winter adventure offers an action-
packed trip to Lapland including a husky-sled
ride, visit to the Reindeer Centre and an
exclusive private family meeting with Santa in
his hideaway log-cabin. Holidaymakers will
stay at the three-diamond Santa’s
Saariselkä Inn in a family room and the
company offers free half-board for children
aged five and under, saving up to £56 per
child when two adults book half-board. 
Alternatively, for those keen to spend an

extra day of exploration, the ‘Santa’s

Spectacular’ four-day family trip offers guests
the addition of a special Adventure Day on day
two of the trip. Families can start building
up the excitement before meeting with
Santa with a choice of optional activities
including a snowmobile safari, Northern
Lights Adventure, skiing or toboggan run.
Families will stay at the four-diamond Hotel
Riekonlinna with its own special Northern
Lights viewing room, saunas and children’s
play area. Again the company is offering
free half-board for children aged five and
under when two adults book half-board and
the hotel provides free use of toboggans
and snowshoes. 
A range of regional departures are

available for both itineraries.
For more information see santaslapland.com
or call 01483-791915
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PRINCESS CRUISES’ Sapphire Princess will be sailing roundtrip from Southampton and across
Scandinavia on a seven-night cruise, departing May 26. Calling at Brussels/Bruges (Zeebrugge),
Belgium; Copenhagen, Denmark for an overnight stop; Helsingborg, Sweden; and Oslo in Norway;
prices start from £599 per person for two people sharing an inside stateroom. The cruise will feature
onboard speakers including, celebrity speaker and actress Beverley Callard, known for her role as 
Liz McDonald in Coronation Street, and Norwegian explorer Halfdan Tangen. Visit princess.com  

Finnair expands service from Edinburgh to Helsinki  
IN RESPONSE to high demand, Finnair has announced an expansion of its Edinburgh-
Helsinki route to a year-round service from March 25. 
The route will operate three times per week and increase up to nine weekly flights during

the summer. The service means that Scottish travellers can now also enjoy a year-round
shortcut to Asia with fast transfers via the Finnish capital and the airline is expecting to
receive its twelfth A350 aircraft this year which will see it add more frequencies to long-haul
destinations. Fares from Edinburgh to Helsinki start from £193 in Light Economy Class with
carry-on luggage only and from £228 in Economy Class including all taxes and charges. 
Furthermore, following the success of its direct flights from Gatwick to Lapland, the airline

has announced it will operate them again for winter 2018/19. 
Travelling from Gatwick to Kittilä in Finnish Lapland and Gatwick to Ivalo, the

northernmost airport in Finland, these routes offer UK holidaymakers the flexibility to travel
throughout Lapland and to experience all the destination has to offer; they can explore the
wilderness on guided husky rides, cross-country ski through wintery landscapes and
experience the region’s unique beauty, including a chance to sight the Aurora Borealis. 
The Gatwick to Ivalo route operates twice a week on Thursdays and Sundays with fares

starting from £220 return in Economy Class while the route from Gatwick to Kittilä operates
once a week on Tuesdays with prices from £169 return in Economy Class. 
Visit finnair.com or call 020-8001 0101 for more details.

   

   
 

 

Early booking encouraged for Santa’s Lapland this winter 

Magnetic North Travel
launches Game of

Thrones suite packages 
GAME OF Thrones fans
looking to fill the gap before
the epic comes to its final
conclusion in 2019 can top
up their addiction to all
things Westeros on a
holiday to Finnish Lapland’s
Snow Village resort with
Magnetic North Travel.

The tour operator has
launched packages to the
seasonal resort built from
snow and ice and which is
entirely Game of Thrones
themed for the 2017-18
season. The Snow Village
has teamed up with HBO
Nordic to offer visitors a
live-sized Iron Throne, a
White Walker complete
with glowing blue eyes, an
icy map of Westeros and a
Braavosi Hall of Faces, as
well as rooms and suites
featuring Game of Thrones
ice sculptures.

Stays in the ice rooms,
where the temperature
ranges from -2 to -5C,
include the use of fleece-
lined sleeping bags to
guard against the cold,
while guests are woken
with a glass of warming
hot berry juice before
breakfast. Activities at
the resort include
reindeer or husky rides,
snowmobile safaris and
snowshoe hikes.

Three nights’ bed-and-
breakfast, including one
night in a Game of
Thrones suite at Snow
Village and two nights in
a four-star hotel in
nearby Levi is priced from
£985 per person. It
includes flights from
Heathrow and transfers. 
Call 01664-400103 or see
magneticnorthtravel.com
for more details.
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Denmark sees stylish Scandinavian
accommodation boom in Copenhagen
WORLD-RENOWNED as a centre for Scandinavian design and
architecture, Copenhagen is in the middle of a hotel boom. By
2020, the Danish capital will have some 22,500 hotel rooms,
compared to the 15,000 recorded in 2010, indicative of the
rising demand for breaks to the city.
Billed as ‘an upscale luxury boutique hotel never seen

before in Copenhagen’ and opening in June, the new Herman
K hotel is the brainchild of Brochner Hotels. Forgoing a lobby,
check-in will instead be at the bar with its 12m high ceilings
surrounded by high-class modern design and the property will
feature 31 rooms with some offering a private roof terrace. The
hotel will be located next to Copenhagen’s main shopping
street and the Magasin du Nord department store, with prices
starting from £315 per night which will include an organic
breakfast and a daily complimentary wine hour.  
This spring will also see the completion of famed Danish

architect Arne Jacobsen’s only hotel, the Radisson Blu Royal
Hotel, Copenhagen. The world-famous 1960s-style landmark
has undergone a major redesign with a new Café Royal
Restaurant, meeting space and lobby and renovation to all the
guest rooms. However, Room 606, one of the world’s most
famous hotel rooms and a key stop on any design aficionado’s
Copenhagen pilgrimage, has remained completely untouched
and kept as it was originally designed by Arne Jacobson. Prices
start from £235 per night on a bed-and-breakfast basis.
Copenhagen’s five-star Marriott Hotel is also currently

undergoing a complete renovation and, once finished, will have
one of the most expensive hotel suites in Denmark; the
160sq.m Presidential Suite. The city will also get a new hotel
from the Choice hotel chain in 2020; set in the very unique
location of an old postal building next door to Central Station
and minutes from Tivoli, the building itself dates from 1912 and
will keep its classic exterior, with the interior being
transformed into 380 rooms, plus restaurants and wine bars.
The Krane, found on the old industrial harbour of Nordhavn,

was formerly used as a coal crane and opened only last year
as a luxurious private retreat for two. It offers panoramic views
and a  spa, complete with concierge collection from the airport
and use of a BMW i3 electric car and bikes to explore the city.
Prices start from 2,500 Euros per night.
Go to visitdenmark.com for more information.

scandinavia

FOLLOWING THE sell out success of its first direct flight
charter programme to Akyueri this winter, Super Break has
put 22 ‘Incredible Iceland’ packages on sale for winter 2018. 
Running from December 10 through to February 23,

2019, a selection of three-night breaks priced from £699
per person are featured alongside four-night breaks from
£749 with departures available from 13 regional airports,
including: Exeter; Liverpool; Norwich; Humberside;
Manchester; Cardiff; Leeds Bradford; Newcastle;
Bournemouth; Newquay; City of Derry; East Midlands 
and Durham.
Located just 62km from the Arctic Circle, Akureryi

provides a unique base from which to explore the natural
beauty that northern Iceland has to offer. Each short
break includes flights, hotel accommodation, overseas
transfers, 20kg of baggage, a Northern Lights tour and a
Lake Myvatn Adventure – Land of Fire and Ice Tour, which
includes the chance to see the region’s many terrains,
the Goddafoss Waterfall, the boiling mud pools of
Namafjall and a stop at Vogafjos working farm.
In addition, extra optional experiences can be added

such as a lava walk, beer spa, Icelandic horse riding or
whale watching.
For more information call 01904-436000 or visit
superbreak.com/agents

Super Break puts ‘Incredible Iceland’
itineraries on sale flying from
regional bases

RAILTRAIL HAS launched a ‘Swedish Steam & Hanseatic Heritage’
tour for 2018. Part of its Grand Tours by Rail series, this 15-day
journey spends a full week in Sweden staying in Stockholm and
Linköping, and seven more days at locations in Hanseatic and
maritime Germany. During their trip travellers will be treated to
three heritage railways and two cruises exploring rural Sweden,
with three more heritage railways in Hanseatic Germany including
the Molli, the Moor Express and the Racing Roland. Prices for this
exclusive July departure start from £2,895. Visit Railtrail.co.uk or
contact TravelAgents@Railtrail.co.uk
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THE ADULTS-only UNICO 20°N 87°W on the Riviera Maya in Mexico is offering unlimited fine dining, selected
spa treatments, off-property excursions and unlimited golf as part of its all-inclusive offering to guests
during their stay. The rotating chef, an all-day dining concept at the hotel’s Cueva Siete restaurant
celebrates Mexico’s culinary diversity and ingredients, whilst specialty cocktails can be mixed on request at
no additional cost. The Esencia Wellness Centre’s selection of inclusive treatments means guests can
pamper themselves with therapies such as the Esencia Signature Massage, the Sun Relief Wrap or Volcanic
Stones Massage or instead head off property and explore with a series of tours designed to fully immerse
guests in the local landscape. Visit unicohotelrivieramaya.com

NEW FOR 2018, the thrills of the Isle of Man Tourist
Trophy (TT) Road Race are among the highlights of
Saga’s seven-day, all-inclusive cruise on  
Saga Sapphire.

Sailing from Dover, and with stops in Dublin and
Liverpool, the visit to the Isle of Man has been timed to
coincide with the world-famous superbike races, when
daring TT riders burn up the island’s roads for two
weeks every year at the end of May and early June. 2018
is to be a particularly special year in the history of the

race, as the event celebrates 100 years of TT champions.
The seven-night sailing is priced from £999 based on

two people sharing an Inside Guarantee where travellers
receive their cabin number shortly before sailing or at
embarkation. The price includes all meals - and all
additional food including afternoon tea and room service
- plus free on-board Wi-Fi along with the convenience of
a return chauffeur service to the UK departure point.
The departure date has been set for May 29.
For details visit saga.co.uk/ocean-cruises 

all-inclusives

Outrigger Konotta Maldives enhances all-inclusive offerings
THE OUTRIGGER Konotta Maldives Resort has announced three new developments for
holidaymakers: a new value-added Family Getaway experience, an improved All-Inclusive
offering, and a new All-Inclusive Plus package.

The Family Getaway Experience gives a family of four to six their own private two-bedroom
luxury pool villa with complimentary transfers by flight and speed boat from Male. 

On site, parents can relax with two hours of baby sitting per day offered by the resort
and kids can enjoy beach games, yoga, meditation, ‘Little’ chef and ‘Teen’ chef lessons,
paper arts and craft classes. Children can also eat free in the Blue Salt restaurant on the
same meal plan as their parents.

Adults have multiple options such as spa treatments, group yoga, cooking classes, the art of
barbecuing, scuba diving, paddle boarding, or jet skiing, whilst activities for the whole family
include swimming across the equator, a family picnic on a remote island, snorkelling trips,
dolphin quest, semi-submarine excursions, learning about the stars, and a private family movie
night. Guests can also join the resort’s in-house marine biologist and participate in the island’s
coral conservation and education activities.

Ramping up its all-inclusive offering so that couples and families can relax without worrying
about extras, the enhanced package now includes breakfast, lunch and dinner at The Deck and
Pool Bar as well as the main Blue Salt international restaurant. It includes a selection of wines,
beers, cocktails, teas and coffees from any outlet from 11:00 daily. With a new meal and
activities credit system, guests can experience an array of themed dinners at Driftwood, enjoy
Japanese dining in Nala Rah, opt for private in-villa dining or have a barbecue on the beach.
Many non-motorised activities are also included.

For an extra US$99 per person, per night, the All-Inclusive Plus package gives all of the
above benefits plus minibar refills, discounts on private destination dining, reductions on spa
treatments and full enjoyment of the chef’s premium dining experiences at The Deck, Blue Salt,
Driftwood and Nala Rah. Guests can also enjoy discounts on private yoga and gym sessions and
on the sommelier’s premium wine selections.
For further details email reservation.konotta@outrigger.mv or visit outrigger.com

Saga Sapphire cruises to the Isle of Man for thrilling Tourist Trophy Road Race

Greener Pastures treks
in hidden Asia

FOR CLIENTS seeking
something a little bit more
adventurous from their all-
inclusive break, Greener
Pastures is offering
Rainforest Trekking in
Namdapha National Park.

The nine-day adventure
takes in some of the
remotest parts of the
Himalayas, where guests
can observe the unique
biodiversity, learn survival
skills and hear tales of
jungle life from tribal
porters and their guide. 

The trek provides an
opportunity to journey deep
inside a distant part of Asia,
through a hidden valley
where ancient forests and
culture thrive. The itinerary
includes scenic campsites,
Embeong, Noa-Dihing River,
Deban, Bulbulia to see hot
water sulphur springs and
plenty of opportunities to 
glimpse rare wildlife such as
red pandas.

Tours are available from
November to March. 
Visit
thegreenerpastures.com for
more details.
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Jet2 expands all-inclusive offering 
JET2HOLIDAYS HAS increased its capacity for summer 2018,
meaning there are thousands of two- to five-star hotels on sale
in destinations spread across Europe and the Mediterranean. 

Clients seeking sun and relaxation all in the comfort of one
resort can choose from a wide selection of all-inclusive
holidays available for a £60 per person deposit.

As an example, the recently refurbished Rei Del Mediterrani
Palace in Playa De Muro, Mallorca has transformed into an
adult-only oasis complete with state-of-the-art interiors and a
selection of on-site bars and eateries for guests to enjoy.
Visitors can relax by the pool area, take advantage of the hotels
day and night time entertainment or keep fit activities, and
have access to a complimentary shuttle bus to the local beach
situated 400m away. To make the most of an adult-only
getaway, the hotel offers suites which offer extras such as a
restocked mini-bar, bathrobes and slippers and a nightly
turndown service. A seven-night stay at the four-star plus
resort on all-inclusive is priced from £629 per person based on
two sharing, departing from Manchester in May and includes a
22kg baggage allowance and return transfers.

Alternatively, clients can opt for a stay at the Grand Hotel
La Pace situated in the hills above Sorrento, Italy. Tapping
into the charm of the Neapolitan Riviera, the property
features a marble lobby, sweeping staircase and elegant
balustrades, with spacious rooms and a newly renovated
terrace and pool area.

The hotel offers a dedicated adult-only all-inclusive
experience where guests can enjoy authentic Italian cuisine
and a tranquil pool in peace, with the chance to explore nearby
Sorrento courteously of a complimentary shuttle bus service. A
seven-night stay at the four-star resort departing from
Stansted on April 12 costs from £459 per person based on two
sharing, which includes a 22kg baggage allowance and
transfers.
Visit trade.jet2holidays.com for more details.
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MSC CRUISES has gone ‘all-in’ for 2018 launching a promotion which
will see guests who book a Fantastica Experience Fare receive an all-
inclusive drinks package in return. This applies to all cruises setting
sail throughout summer 2018 and winter 2018/19 across the cruise
line’s fleet of 14 ships. The all-inclusive drinks package covers
everything from morning coffee, to chilled wine and beer, to evening
aperitifs, and even includes ice-cream so there’s every excuse for an
afternoon treat. Visit msccruises.co.uk 

FUNWAY HOLIDAYS’ peaks campaign
includes a number of tactical all-
inclusive holiday offers for travel to the
US, Mexico and the Caribbean.  

As an example of one of the
operator’s all-inclusive deals, a
holiday to Mexico staying for seven
nights at the five-star Dreams Punta
Cana Resort & Spa is priced from
£899 per person, including flights from
Gatwick with British Airways. Travel is

based on two adults sharing and
departing on September 6.

The top five selling agents who
make an all-inclusive booking with the
operator during peaks will each be
rewarded with a £250 ‘MoneyCard’ –
part of the operator’s loyalty reward
scheme. Agents need to make an all-
inclusive package holiday booking to
any of the operator’s destinations and
the incentive runs until the end of

February. In addition, the first 25
members of the operator’s ‘500
Club’ incentive scheme to reach 25
bookings will be rewarded with a
prize. 

Agents can contact the company
to join up to the scheme.
Visit funway4agents.co.uk for more
details or to sign up to the loyalty
reward scheme go to
yourmoneycard.co.uk

Funway Holidays offers agent rewards for all-inclusive bookings throughout peaks 
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AMRESORTS IS looking to enhance all-inclusive travel with
the introduction of ‘Impression’ at the Zoëtry Paraiso de la
Bonita Riviera Maya. The new villa concept will act as a
resort within a resort and be a first for the Zoëtry Collection
of boutique wellness escapes.

Holidaymakers can choose from nine oceanfront villas with
private access and luxury amenities. Each suite features hand-
selected furniture, art and décor alongside exclusive dining
rooms and terraces offering sunset views with plunge pools
and outdoor showers completing the oasis experience. Guests
staying in one of the seven Butler Suites within the original
Zoëtry Paraiso de la Bonita property will also have access to all
the amenities available within Zoëtry Impression.

In addition to two dedicated dining options – Umami, an
Asian fusion restaurant and The Chef’s Table, a restaurant and
show kitchen – exclusive to the nine Impression suites and for

guests staying in the Zoëtry Paraiso Butler Suites, Impression
guests will also have access to the La Canoa and Restaurant
Kaax at Zoëtry Paraiso de la Bonita. Private Chefs round out
the elevated culinary offerings at this new resort experience. 

In addition to the resort’s Endless Privileges concept,
Impression will offer upgraded amenities including:
complimentary butler service; The Chef’s Table for intimate
dining experiences with an option for custom menus from the
Impression private chef; a dedicated beach and sea water
infinity pool for Impression guests only; and upgraded
amenities including Bvlgari bath items and Frette linens.

The nine Impression suites can be booked individually or the
entire villa is also available for those seeking the ultimate
private getaway. Additional amenities include access to the
resort’s Thalassotherapy Center, Mayan Temazcal Ceremony,
private marina and 48ft. catamaran offering sunset sailings.

Zoëtry Paraiso de la Bonita introduces new impression villa concept
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Sandals reveals how travellers can ‘travel hack’ 
their way to longer holidays this May
SANDALS RESORTS is encouraging holidaymakers to make the most of an extended
annual leave travel hack this May which can provide almost a month off work – time
which could be spent relaxing in Jamaica or island hopping in the Caribbean.

Planning around the two bank holidays and the surrounding weekends in
May will see savvy holidaymakers bag themselves 25 days off whilst only
using 15 days of their holiday allowance. 

During this time couples could spend a few sun soaked weeks in Jamaica
at two of Sandals Resorts’ properties. Bookings made by February 8 will see
12-nights at Sandals Ochi Beach Resort staying in a Honeymoon Grande
Luxe Poolside Villa Club Level Room and 12-nights at Sandals South Coast
Resort staying in an Italian Honeymoon Beachfront Room from £4,239 per
person. The price includes Luxury Included (all-inclusive) accommodation,
economy flights with British Airways from Gatwick and resort transfers and
is valid for travel on May 4 to 28.

Clients might also like to consider experiencing two different islands in one
trip with a twin-centre holiday for ten days and with annual leave left to spare.
Travel to the islands of Barbados and Antigua can see holidaymakers spend five
nights at Sandals Barbados Resort in a Caribbean Village Grande Luxe Suite
and five nights at Sandals Grande Antigua Resort staying in a Mediterranean
Club Level Suite from £2,395 per person, valid for travel on April 23 to June 25.
Alternatively they can head to the spice island of Grenada staying for five nights
at Sandals LaSource Grenada in a Lovers Lagoon Hideaway Walkout Junior
Suite with Tranquillity Soaking Tub and then travel onto St Lucia for a stay in a
Honeymoon Hideaway Walkout Poolside Room at Sandals Halcyon Beach priced
from £2,155 per person between April 23 and June 25
For more information visit sellingsandals.co.uk or call 0207-590 0210.

all-inclusives

Go all-inclusive in Cuba 
with Travel 2

TRAVEL 2 is highlighting the
Paradisus Princesa del Mar Resort
and Spa in Cuba and its ultra-all-
inclusive packages.

Rebecca Turner, the operator’s senior
product manager for Long Haul Luxury,
said: “For a truly luxury experience, the
properties Royal Service is like a hotel
within a hotel where guests can enjoy
exclusive facilities including a beach bar,
gourmet restaurant, personalised butler
service and beach concierge.

“Agents should recommend a trip to
Playa Coral nearby where the
snorkelling and scuba diving is
spectacular - recommend arriving
early as it gets busy after 10:00. Also
nearby are a collection of spectacular
caves called the Cuevo Saturno where
you can swim in crystal clear water
that can reach depths of 22 metres
surrounded by stalactites and
stalagmites. Agents should remind
customers to bring cash for admission
and the excellent pig roast that’s
served by the entrance.” 
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THE POPULARITY of cruising has grown beyond recognition
in recent years, with more first time cruisers, more returning
guests and a shift in the perception of the sector to one of
high-end holiday experiences, luxury accommodation, fine
food and incredible memories to treasure. 
I know from my own experience that agents have been at

the forefront of this transformation; their passion for the
Celebrity Cruises brand and confidence in selling our
products has been at the heart of our success. I’m
confident the same can be said for the cruise industry’s
success as a whole in these past years. The selling
opportunities for agents are abundant, and they are really
making the most of them, with more guests looking at
luxury options when booking.

In the moment
Holidaymakers’ tastes change and evolve all the time and
the travel industry has been very adept at keeping up with
the pace. The most noticeable trend in the last couple of
years is the move away from the single destination beach
holiday to one that involves a series of experiential
moments; those bucket-list dreams that give any traveller
bragging rights on Instagram and Facebook. Cruising has
benefitted immensely from this cultural shift.
We live in an on-demand world where our time is more

in-demand. As day-to-day life becomes more hectic,
holidaymakers, particularly the millennial generation, are
prepared to spend more of their money on a richer more
luxurious holiday experience, considering it a worthwhile
investment in their wellbeing. Luxury cruise lines are at the
forefront of satisfying this generational shift with significant
investment in on-board accommodation, guest facilities,
culinary venues and one-of-a-kind shore excursions.    

Dreamy destinations
Above and beyond the opportunity to visit several countries
and on-trend hot-spots in one holiday, cruise has the
benefit of being able to boast holidays that just cannot be
beaten by any other part of the travel sector. Sailing
among the Norwegian fjords and experiencing the

Northern Lights beneath pristine skies is an experience
quite like no other. Getting up close with an Alaskan
glacier is awe-inspiring, and witnessing the frozen
expanse of the Antarctic defies description.
Of all the destinations that cruise lines do best, none

quite match-up to the ecological haven and natural
wonder of the Galapagos Islands. The enduring
popularity of Sir David Attenborough and the recent
success of Blue Planet II has peaked the travelling
public’s interest in the archipelago. Towards the end of
last year, we announced the construction of Celebrity
Flora, our luxury 100-person ship bringing guests closer
than ever to the unique wildlife of the islands.

Help clients to choose cruise 
The last decade hasn’t always been the easiest for the travel
industry, with agents digging deep to drive success in the face
of some challenging economic conditions, yet cruise remains
resilient. The cruise industry made a concerted effort to look
beyond the short term turbulence to focus on investment in the
future. That belief in our industry is paying off now with several
new luxury ships launching this year, including our very own
Celebrity Edge in November. This is a fantastic time for agents
to be recommending cruises to their customers, with so much
on offer that cannot be found anywhere else in the world.      
Our motto and mantra is ‘Sail Beyond Borders’; it informs

everything we do as a modern luxury cruise line, bringing the
world closer together and opening it up for our guests. Falling
asleep in one port, one city, one country and waking up in a
completely new one, having spent the night in luxury
surroundings, is a feeling like no other. The cruise industry’s
determination to expand its itineraries, to include more
destinations, makes it a truly appealing option for agents to
offer to clients wanting a multi-centre experience.
Luxury cruising is succeeding thanks to the skill of agents

recognising the opportunities on offer from a holiday at sea.
Agents are at the heart of the cruise industry. Without them
and their passion for finding their customers the very best
holiday options, tailored to their wildest dreams, we would
not be in the strong position that we are in.

Claire Stirrup, Celebrity Cruises’ sales director for UK & Ireland, looks at how
agents are playing an instrumental part in the changing face of cruise…
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Nautically-inspired Harbor Club opens dockside in Saint Lucia
SAINT LUCIA'S new luxury dockside hotel, the Harbor Club, has officially opened its doors.
With Rodney Bay as its backdrop, the ultra-modern hotel features 115 tropical cabin-

style rooms and suites with a nautical-inspired design, including a bespoke swim-up room
enclave with its own private pool.
Wes Hall, owner of the property, said: “I am excited to open Harbor Club and, with a

team of world-class hospitality professionals, move one step closer to making this hotel
and Rodney Bay a top destination for the world's most elite travellers. Our expert team at
the hotel is committed to a superior guest experience; no matter how big or small the
request. We design custom experiences tailored to the unique needs, desires and abilities
of every traveller, to provide a level of bespoke service that is unmatched anywhere.”
Room rates begin at $275 per room, per night. 

Visit theharborclub.com for more details.

luxuryholidays

FOR CLIENTS seeking a luxury break with a difference, Virgin Limited Edition has put forward a
special summer offer for getaways to the Swiss Alps at The Lodge. Between June and September,
rooms at the property are available to book on an individual basis. Rates start from CHF910 per
room, per night based on two adults sharing. In addition, guests staying four nights or more from
Sunday to Thursday will be treated to their final night for free. 

INSIGHT VACATIONS and Luxury Gold
are helping agents secure all-
important sales throughout the peak
booking season by extending their
Early Payment Discounts (EPD) 
until February 28.
Up to this date agents can help

clients save up to 10% on 2018
itineraries from the premium and
luxury guided holiday sister brands.
As an example, agents can save

guests up to £875 per person on the
22-day Luxury Gold ‘Grand South
America’, as well as 10% off other

popular itineraries including the 14-
day ‘Majesty of the Rockies ‘ (saving
£459 per person); 15-day ‘Spirit of
North and South India’ saving £485;
and new nine-day ‘Spectacular South
Africa’ tour, saving £580. 
Agents can also secure Insight

Vacations’ Europe and North America
sales with an extended 10% saving on
itineraries such as the 14-day ‘Country
Roads of Switzerland’ saving £375 per
person; and the popular eight-day ‘New
England’s Spectacular Fall Foliage’,
saving £258 per person when booked

and paid in full before February 28.
All discounted prices include hand-

picked hotel accommodation with
Insight Vacations and first class luxury
hotel accommodation with Luxury
Gold, daily breakfast, signature dining
experiences, sightseeing, luxury coach
transport, VIP door-to-door arrival and
departure transfers and the services
of a dedicated travel director or
Travelling Concierge.
For more information visit
insightvacations.com or
luxurygoldvacations.com

St. Regis Maldives
launches luxury
private yacht

PRIVATE ISLAND resort
The St. Regis Maldives is
taking its guests to the
high seas with the launch
of a 20-metre private
yacht, Norma.
Available to charter for

diving experiences,
overnight trips, family
adventures and romantic
getaways, the vessel
features four decadent
cabins featuring the latest
technology and opulent
interiors. Passengers can
enjoy the classic St. Regis
experience including its
signature butler service
and sunset Champagne
sabering ritual, while
exploring picturesque
Maldivian islands.
The yacht costs £18,545

to charter for one night, or
from £10,385 per day for
up to eight hours. The
overnight stay includes full
board meals and is
available for up to six
guests. Reservations can
be made through
contacting the resort’s
butler service. 
For more information visit
stregismaldives.com

Insight Vacations & Luxury Gold extend Early Payment Discount throughout peaks
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Pure Luxury expands in eight new destinations for 
2018/19 & offers agents chance to win £5k holiday 
PURE LUXURY has reported a 16% increase in bookings across its portfolio year-on-year, with
Asia and North America leading the charge with sales up by 48% and 23% respectively. 
The Middle East continues to perform well for the group with bookings up by 12% year-

on-year, led by Dubai which has seen sales increase by 9% in 2017; Atlantis, The Palm and
Jumeirah Zabeel Saray continue to draw the crowds with more than 1,800 room nights
booked this year.
In response to this demand, the brand has expanded its product offering in its new 2018/19

brochure with the addition of 50 new properties, five new tours and eight new destinations
including four in California - Santa Barbara, Monterey, Sonoma and San Francisco – Africa’s
Mozambique and Zanzibar, and Cambodia and Vietnam in Indochina.
New properties added include the Hotel Californian in Santa Barbara and Fairmont San

Francisco designed to complement properties in Los Angeles and Santa Monica and make
luxury touring across the state more accessible.
The new brochure continues to highlight the Pure Luxury ‘Spa Specialists’, showcasing

properties with exceptional spa facilities and to provide agents with exclusive spa offers.
The tour operator has also continued its ongoing collaboration with Michelin starred chef

Nigel Haworth and Master Innholder Craig Bancroft both from Northcote, and textile designer
Charlotte Hudders to provide expert knowledge, insight and inspiration throughout the brochure.  
To celebrate the launch of the new brochure, agents have the chance to win one of two Pure

Luxury holidays of their choice worth £5,000 each. Agents who make a qualifying booking to any
destination from the new brochure before February 28 will be entered into the prize draw. 
In addition the company’s popular ‘Farebank Rewards’ incentive is continuing, with

agents getting the chance to earn an additional £450 per booking – based on the highest
booking value – throughout until the end of February.
Visit goldmedal.co.uk to see the full terms and conditions and further details on the incentive. 

Shop in style in New
York City

MADISON AVENUE BID has
created a ‘Madison Avenue
Luxury Shopping
Experience’ developed in
cooperation with one of the
leading personal shoppers
in New York City.  

Located on the Upper East
Side, the luxury shopping
district is one of America’s
largest with flagship
boutiques, fashion houses
and jewellery designers.

The package - which can
be booked either for a half-
day or full-day - includes
pick-up, drop off and travel
between stores by limousine,
lunch and a drink, translation
services, and pre-arrival
fashion consultations. It is
being sold via Shop America
Tours and online via Viator
with commission available on
the net rate.
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Rocky Mountaineer shows how to go luxury 
for the cost of a UK commute

RECENT RESEARCH conducted by Rocky Mountaineer has
revealed that some of the UK’s commuter rail routes now
cost as much per kilometre as several of the world’s most
luxurious train journeys in far-flung holiday destinations
including Australia, Canada and South Africa. 
For 9p less per kilometre than the packed commuter

train from Bedford to London St Pancras, Brits could
recline in luxury on Australia’s Indian Pacific Train, with
views of the Blue Mountains. Alternatively for 55p more per
kilometre than a ticket from London Euston to Birmingham
New Street, commuters could swap the snack trolley for
gourmet meals and unlimited drinks onboard Rocky
Mountaineer’s SilverLeaf Service on the train’s First
Passage to the West route, which runs from Vancouver to
Banff through the the Canadian Rockies. 
For added luxury, a GoldLeaf Service journey for two

people along the First Passage to the West route, priced
from £1,344.66 per person, would now set a couple back
£2,262.68 less than a single annual season ticket from
Cambridge to London King’s Cross – nearly half of the
total £4,952 price tag. 
GoldLeaf journeys are inclusive of unlimited cocktails,

three-course cuisine with locally sourced ingredients,
reclining heated seating, 360-degree glass domed cars and
the opportunity to spot Canadian wildlife.
In addition, until March 2, the luxury rail operator is

offering more value per kilometre, rewarding couples
booking their journey with up to £380 in credit. Applicable
to 2018 packages of five or more days on select dates, the
offer can be applied to extra hotel nights, additional meals,
meal plans and airport transfers. 
For more information visit rockymountaineer.com

luxuryholidays

Play polo in the Caribbean 
HOLIDAYMAKERS CAN combine a luxury holiday at Port
Ferdinand or Saint Peter’s Bay Luxury Resorts in Barbados
with the chance to play the sport of kings. 
New polo packages are available, offering first class

instruction from Argentinean polo master, Salvador
Sanchez Duggan, at Buttals Farm Polo Club. Agents can
offer these packages as non commissionable supplements
and are available from now until May 31 for all bookings of
a minimum seven-night stay at ether resort.
A range of Polo packages are available starting from

US$1,700 for complete beginners who have never sat on
a horse before through to $3,400 for experts who want to
play a full match. For all polo experiences the Club
provides safety helmets, chaps, mallets and balls and
Standard Rental Vehicle for one week is included. The
Club is located a 30 minute drive from Port Ferdinand
and Saint Peter’s Bay.
In addition, any guests booking a polo package will

receive: VIP Meet and Greet at the airport plus airport
transfers; welcome cocktail and food package on arrival;
breakfast daily; a Turtle Tour; and complimentary non-
motorised water sports and water taxi service between both
resorts with full use of the pool, beach and food and
beverage facilities at St. Peter's Bay.
For further information contact Victoria Cranmer at
Paradise Promotions on 020-8679 2508 or
victoria@paradise-promotions.co.uk
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FOLLOWING EXTENSIVE renovations, the Four Seasons Resort Seychelles at Desroches
Island is to open on March 1. As the only resort offering on the remote tropical island of
Desroches, it will feature 40 exclusive beach suites and 11 private residence villas, each
with direct access to beaches and the Indian Ocean alongside private plunge pools,
tropical gardens and luxurious outdoor living spaces. The resort has introduced a
Castaway Centre where adventurous travellers can pick up a takeaway picnic before
hiking, cycling or swimming along nine miles of white sand beaches, tropical forests
and colourful coral reefs. Room rates start from £1,150 a night on a half-board basis.

luxuryholidays
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sarah.terry@travelbulletin.co.uk
Diving into a refreshing pool - shake off the flight!

Hannah Carter
Events & Sales Administrator
hannah.carter@travelbulletin.co.uk
By not forgetting your passport.

Robyn Kirby
Sales & Events Apprentice
robyn.kirby@travelbulletin.co.uk
Shopping in duty free

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
With an ice-cream!

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
A drink at Wetherspoons

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
A good breakfast and good music

Eugenia Nelly Mendes
Head of Production
production@travelbulletin.co.uk
One-day break from work and then starting the

actual holiday

February 2 2018

We asked our staff the following question this week:

What's the best way to start a holiday?

@TravelBulletin

TravelBulletin

Crossword:
Across: 1. OASIS, 4. KELLY, 6. ALCATRAZ, 8. MANILA, 9. DAYS, 11. RENO, 13. MANTUA, 16. KINABALU, 17. PRAIA, 18. SEOUL. 
Down: 1. OLLY MURS, 2. SPAIN, 3. SICILY, 4. KUTA, 5. LHASA, 7. ISTANBUL, 10. CALAIS, 12. NAIRA, 14. TRURO, 15. ZARA. 

Highlighted Word: OSLO

Where Am I?: Varanasi, Uttar Pradesh, India

puzzlesolutions020 7834 6661
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