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'MICROGAPPING' IS one of the latest buzzwords to 
spread across the travel industry, with more young 
holidaymakers ditching the gap year in lieu of a series of 
mini-adventures across the British Isles.  

As the concept of ‘finding yourself’ becomes more about 
short enlightened expeditions over a grand coming-of-age 
adventure, microgapping encapsulates the excitement of a 
year abroad within the duration of a long weekend away. 
Instead of soul-searching at a niche music festival in 
Budapest, more people are ticking off their bucket lists at 
home. To satisfy the UK’s newfound love for microgapping, 
Visit Britain has put together a series of local expeditions 
on which travellers can satisfy their wanderlust at the end 
of the working week. 

The tourism association’s two-day ‘Manchester and Lake 
District’ itinerary begins with a Manchester United Stadium 
Tour, where visitors can take in Old Trafford in all its glory 
before visiting John Ryland’s Library – home to one of the 

world’s finest collections of rare books and manuscripts 
– and end their day indulging at the fast food hotspot of 
Mackie Mayor. Day two ventures through the steep 
country lanes of the Lake District’s Honister Slate Mine, 
getting visitors active on the steep rock face of Via 
Ferrata, and embarking on an alpaca guided tour on 
Lingholm Estate. 

Alternatively, London’s three-day microgap itinerary 
begins with beekeeping at Kennington Park, rounded-off 
with drinks and dancing in Soho and its effervescent 
nightlife. Day two blends sightseeing with a trip to the top 
of London’s O2 Arena followed by a Drink London tour 
covering many of the city’s landmark pubs while day three 
begins in the bustling heart of Borough Market before 
finishing with the breathtaking views from Western 
Europe’s tallest building – the Shard. 
For more information on microgapping itineraries and 
suppliers visit www.trade.visitbritain.com 

THE SEAWORLD Orlando rescue team returned 16 endangered Kemp’s ridley sea turtles to the waters near Canaveral National Seashore, 

Florida. The turtles, which are the most endangered species of turtle, were rescued off the coast of New England suffering from cold 

stunning and sent to the SeaWorld animal care team to receive treatment for malnutrition and pneumonia. After three months of TLC, the 

animals were ready to return to the water. More than 2,000 sea turtles have been rescued by the SeaWorld rescue team since 1980.
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BUTLIN’S HAS hatched plans for the 
ultimate Easter season with a series of 
holiday-inspired events. 

An alternative to the usual chocolate 
eggs, Butlin’s is celebrating Easter with the 
opening of a £40m swimming pool. Decked 
with stick-of-rock-slides, rapids, a wave 
machine and a colourful toddler-area, the 
pool is set to make a splash at the holiday 
chain’s Bognor Regis Resort. 

Alongside an Easter-themed arts and crafts 
session, the holiday brand will also host a 
Spring Farmyard where guests can interact 
with donkeys, rabbits and piglets; and what 
Easter would be complete without an egg 
hunt? Children will have to look high and low 
to find treats hidden throughout the resort. 

Easter also marks the update of Butlin’s 
Cirque Du Hilarious lineup, featuring clowns, 
comedians and dancers from across the 
globe. Everyone’s favourite bear with also be 

making an appearance over the holidays, 
with Paddington set to perform at all three 
seaside resorts during the Easter break. 

Guests can enjoy a three-night Easter 
break at Minehead Resort, Somerset, 
starting from £65 per person. This price is 
based on two adults and two children 
sharing a Silver self-catering apartment 
when arriving on April 5. 
For more information visit 
www.BourneLeisureSales.co.uk 

FRED. OLSEN Cruise Lines is 
launching a new 108-night ‘Around 
the World’ voyage, setting sail on 
Black Watch on January 8, 2021, 
with ‘Free On Board Spend & Tips’ of 
up to £600 per person, for bookings 
made by May 31.  

This global expedition will give 
guests the choice to board from either 
Southampton or Liverpool – the first 
time that a ‘World Cruise’ has 
departed from the popular Merseyside 
port in the cruise line’s history. 

Justin Stanton, sales and 
marketing director for the line, said: 
“This exceptional ‘Around the World’ 
sailing, aboard 880-guest Black 
Watch, will allow guests to explore 
and enjoy diverse landscapes, 
cultures and wildlife, right across 
our magnificent planet. And what's 
more, guests will be able to return 
to the ship and refresh themselves 

in the bar, unwind with a treatment 
in the Atlantis Spa, or enjoy an 
action-packed shore excursion, all 
on Fred. Olsen, with up to £600 per 
person in free on board spend.We 
will even pay your tips! 

“This inspirational voyage – taken 
from our eagerly-awaited 2020/21 
cruise programme – is particularly 
exciting, as it is the first time that 
guests will have the option to set 
sail on such an epic exploration 
from Liverpool.With scenic cruising, 
spectacular sights and culture a-
plenty, this 'Around the World' 
voyage has all the makings of a truly 
sensational holiday, sure to create 
memories to last a lifetime.” 

Prices for the 108-night cruise, ex 
Southampton on January 8, 2021 
start from £10,799 per person. 
Guests can also choose to set sail 
from Liverpool on January 6, 2021, 

returning to Liverpool on April 29, 
with prices starting from an 
additional £200 per person. The 
price is based on two adults sharing 
a twin-bedded Interior Room, and 
includes accommodation, all meals 
and entertainment on board, plus 
port taxes. 

This is the fourth itinerary to be 
teased from Fred. Olsen’s 2020/21 
cruise programme, which will be 
launched in full later this month. It 
follows the early launch of 
Boudicca’s ‘Black Sea Discovery with 
the Med’ sailing, the ‘Greek Islands 
and Corinth Canal’ cruise aboard the 
shallow-drafted Braemar and the 
‘American Waterways in the Fall with 
New York’ sailing aboard the 
flagship Balmoral.  
For further information visit 
www.fredolsencruises.com/agent or 
call 01473-746164. 
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England legends host football academy in Dubai 
SOME OF the biggest names in football history are making their way to Dubai for a 
series of football academies running through the UK and Ireland’s Easter holidays. 

The recently reopened Jumeirah Beach Hotel in Dubai will play host to ex-Chelsea 
midfielder Joe Cole as he shows off his skills under Dubai’s sweltering sun. Former 
Real Madrid, Liverpool and Manchester United striker Michael Owen will also be 
running drills in the City of Gold as part of the hotel’s Football Academy. The course 
allows children of all abilities aged between five and 15 to kick around with two of the 
nation’s best ever players. With both legends doning the captain’s armband for England 
during their careers, a spot on the Jumeirah Beach Hotel’s Football Academy is a rare 
opportunity for aspiring footy stars. 

Spaces on the courses are limited to 75 children per week so the resort will be 
operating on a first come, first serve basis for places. The courses are priced at £505 
per week and include a daily training session led by either Cole or Owen, as well as a 
full Football Escapes kit, a medal and signed certificate.

Butlin’s reveals cracking Easter lineup

Around the world with Fred. Olsen & inaugural boarding option in Liverpool
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TO CELEBRATE its newfound Forbes 
Travel Guide five-star status in all ten 
properties, Peninsula Hotels is offering 
guests complimentary upgrades and 
dining or spa credits. 

Speaking of the achievement, Peter 
Borer, owner and operator of The Peninsula 
Hotels, said: “This exceptional result is the 
culmination of an immense amount of hard 
work from colleagues across our ten hotels. 
Our employees dedicate themselves to 
providing our guests with the best possible 
standards of luxury service, and to be 
bestowed with such an exclusive award is 
testament to this.”  

The offer applies to customers booking 
between February 27 and May 31, and is 

available at all Peninsula Hotels; including 
Hong Kong, Shanghai, Beijing, Tokyo, 
Bangkok, Manila, New York, Chicago, LA 
and Paris. 

Wilderness meets glamping with rustic jungle villas 

FAIRMONT MALDIVES Sirru Fen Fushi has announced the launch of its safari inspired 
Tented Jungle Villas as “a unique alternative to overwater accommodation”. 

Fitted with an outdoor rain shower and roll-top hot tub, the Tented Jungle Villas are 
testament to the growing demand for luxury travel among nomads hoping to experience 
jungle life, without all the dirt. Each villa features a king-sized bed with en-suite bathroom, 
a lounge and spacious dining area made using locally sourced materials; and for any 
cinema buffs on their travels, cinema screenings can also be organised, showcasing the 
best of Hollywood under the Maldivian sky.

Peninsula Hotels is celebrating in style.

Birthday celebrations 
at Baur au Lac 

ZURICH’S BAUR au Lac is 
launching a unique room 
package to celebrate 175 
years in hospitality.  

The two-night room 
package includes tickets 
to a performance of 
Wagnerian opera 
Tannhäuser at the Zurich 
Opera House, a five-
course tasting menu in a 
two Michelin-starred 
Pavillon, unlimited 
transportation through 
Zurich and free minibar. 
The package costs £3,325 
per room, based on two 
adults sharing a deluxe 
junior suite.  

Alternatively, two adults 
can enjoy a night in the 
junior suite, alongside a 
private Zurich city tour, five 
course tasting menu, daily 
buffet and more for £1,411 
per room.

Peninsula Hotels gives free upgrades to mark stellar status
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VOLCANOES SAFARIS has launched an 
ecotourism project in an bid to preserve 
Uganda’s Kyambura Gorge ecosystem. 

Known as the ‘Valley of the Apes’, 
Kyambura Gorge is home to a rich 
collection of wildlife including 
chimpanzees, red tailed monkeys and 
over 100 species of birds. 

The Kyambura Gorge Ecotourism 
Project has played an integral role in 
the gorge’s conservation since 2009, 
but hopes to reach new heights 
through its partnership with Volcanoes 
Safaris. 

By connecting the luxury 
Kyambura Gorge Lodge with 
conservation and community 
activities, the project aims to protect 
the land’s diverse range of fauna 
and flora, located in Queen Elizabeth 
National Park, Uganda. 

Speaking at the launch of the 
Kyambura Gorge Project, Praveen 
Moman, founder of Volcanoes Safaris, 
said: "The Albertine Rift stretches 
from Murchison Falls to the Virunga 
Volcanoes. It is one of the richest 
areas of biodiversity in the world. It is 
also one of the most densely 
populated areas of Africa. The 
challenges of safeguarding habitats 
for wildlife, preserving wilderness, 
creating world class tourism products, 
maximising revenue from tourism, 
ensuring communities have a 
substantial stake, remain enormous. 
We are proud to make this significant 
contribution to the future of the 
Kyambura Gorge system.” 

Volcanoes Safaris has introduced a 
series of guided walks along the 
Lodge in order to allow tourists to 

experience the natural beauty of 
Kyambura Gorge first hand. Guests are 
also encouraged to plant a tree in 
order to show their support in for the 
gorge’s growing conservancy area.

Haven goes for gold with Team GB 

HAVEN HAS announced its partnership with Team GB 
ahead of next year’s Olympic Games in Tokyo. 

With Team GB’s sights set on gold, Haven hopes to get 
more people excited for next year’s Olympics by 
encouraging guests to take part in a range of onsite games 
including swimming, cycling, archery, sailing and tennis. 

Bill Sweeney, CEO of the British Olympic Association 
said: “We’re proud to partner with such a well-known and 
liked British brand as Haven. The British holiday industry 
continues to be hugely in demand with Haven’s approach to 
creating great, affordable family holiday experiences. We 
feel sure there is real overlap between loyal Haven 
customers and the Team GB fanbase. 

“We're excited by the creative discussions we've already 
had about how Team GB can promote activity and fun 
across all of Haven’s parks, including the inclusion of 
Olympic sports and initiatives linked to Team GB on holiday 
parks during and outside of Games time. With Tokyo 2020 
under 18 months away, they join us at the perfect time." 

The partnership will also see Britain’s top athletes 
appear in Haven resorts across the nation, alongside their 
furry mascot, Pride the Lion. Through sharing their 
experiences with guests at Haven parks across the UK, 
Team GB hopes to inspire the next generation of athletes to 
step up to the mark and work their way towards stardom. 

The ‘Valley of Apes’ 
is nearly 1km wide.
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THE ANNOUNCEMENT was made alongside Rio 2016 Olympic gold 
medalist Kate Richardson-Walsh, who was awarded with an OBE 
in 2017 for her contributions to hockey.

National Geographic team up with G Adventures on kid-friendly expeditions 

G ADVENTURES has announced a new travel programme alongside the exploration experts at National Geographic. 
Following the success of  National Geographic Journeys with G Adventures – a programme of small group 

expeditions which has grown to include 89 trips in 53 countries during 2019 – the pair decided to dip their toe into the 
family market with their latest travel-based endeavour. 

Discussing the partnership with National Geographic, Brian Young, EMEA Managing Director, G Adventures, 
said:“This programme of trips is perfect for adventure-loving families looking to discover the world together. The 
itineraries have been developed from scratch to inspire travellers of all ages to uncover each destination’s diverse 
characteristics, from wildlife and conservation to history and culture, exploration, photography and storytelling.” 

The programme includes 12 itineraries tailored for children and adults alike planning to travel next year, and will be 
bookable online and through travel agents on May 7. 
For more information visit www.gadventures.com 

No monkey business with Kyambura Gorge ecotourism project
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Budapest Airport boosts links across  
Europe with new routes 

EXPANDED PARTNERSHIPS with Ryanair and Wizz Air 
mean Budapest Airport will be serving new destinations in 
France, Spain, Italy, Ireland and Greece. 

From June 6, Ryanair will be flying weekly from Budapest 
to Palma de Mallorca, and new routes from Budapest to 
Bordeaux and Toulouse will commence for the winter  
2019-20 season, with twice-weekly services to both cities.  

These routes follow on from the budget airline 
confirming it will start flying to Bari, Cagliari, Cork, Rimini, 
Seville and Thessaloniki from the Hungarian capital. 

From June 16, Wizz Air will be expanding its services 
from Budapest with a seasonal service to Castellón. This is 
the eighth destination for Wizz Air from Budapest, along 
with Madrid, Malaga, Alicante, Ibiza, Tenerife, Barcelona 
and Palma de Mallorca.

Discovery Cove becomes a certified 
autism centre following staff training 
DISCOVERY COVE, in conjunction with the International 
Board of Credentialing and Continuing Education 
Standards (IBCCES), has announced the completion of a 
staff-wide autism sensitivity and awareness training as 
well as an onsite review of the park property and guest 
experience. The completion designates the Orlando 
attraction as a Certified Autism Center (CAC), making it 
the first all-inclusive day resort and animal interaction 
park in the US to attain this certification. 

The certification follows sister parks Sesame Place, the 
first theme park in the world to reach this accreditation, 
and Aquatica Orlando, the first water park in the world to 
be accredited. The accreditation acknowledges that the 
property has open, clear spaces to make attractions more 
accessible, which reduces sensory overload for guests with 
cognitive disorders. A sensory guide is available to make it 
easier for parents of special needs children to plan visits.  

Kyle Miller, president of Discovery Cove, said: “Autism 
certification is a natural step for us as we continue to create 
safe and meaningful experiences for all of our guests. We 
have seen how well received this certification has been at 
our Sesame Place and Aquatica Orlando parks, and we are 
committed in our efforts to offer families inclusive activities 
for children with autism and other special needs.”  
For more information, visit www.seaworldparks.co.uk   
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Guests can learn in comfort to better 
understand the natural wonders on the cruise.

OVER THE last few years especially, the industry 
has seen a surge in people of all ages choosing 
solo travel as lifestyle option, visiting places far 

and wide to fulfil a lifelong ambition or simply to snap 
that “perfect image” for social media. Either way, the 
singles travel market is a big one and offers a great 
opportunity for agents to boost their sales. If you do it 
right, that customer will come back to you time and 
time again. 

As any good travel agent will tell you, listening to 
what the customer wants is the first step to booking any 
trip. However, this is amplified when dealing with a solo 
traveller, especially a first timer – you will need to have 
answers ready to help allay any fears they may have 
about going on this type of holiday. 

Will I have to pay single supplements? What if I’m not 
with people my own age? Will I have to be with the 
group for the entire holiday? What if we don’t get on? 
These are just a few of the many questions that always 
pop up when first dealing with a solo traveller. 

Make sure you have answers to these sort of 
questions ready to give to them. Not only does it 
reassure nervous customers that you know what you’re 
talking about, but it puts them at ease for the rest of the 
booking process. 

One of the biggest things to consider when dealing 
with solo travel is how appropriate the holiday is. The 
customer’s age and moreover, their physical 
capabilities must be considered when deciding which 
holiday(s) to present to them. 

As the singles market has grown, so too has the 
number of specialist suppliers. There is something for 
everyone, no matter where they want to go or what they 
want to do when they get there. The likes of Just You, 
Intrepid and G Adventures, to name but a few, have got 
you covered for just about every eventuality and have 
extremely knowledgeable staff who are clued up on the 
destinations and tours and understand the issues a solo 
traveller may face. 

Finally, when presenting the trip to your solo 
traveller, be sure to highlight the value your customer 
will be getting for the price they are paying. This does 
not just apply to the big things like the airfares, 
accommodation and excursions. Don’t forget about 
what you might think of as the “little things”, such as 
welcome drinks and the local guides helping to sustain 
that particular area’s economy. These little touches are 
often overlooked but can make all the difference to 
someone travelling alone in a strange country.  
For more on solo travel, turn to our special feature on 
page 21.

newsbulletin
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Encouraging careers for BAME 
women in the travel industry 

WOMEN IN Travel (WIT), a social enterprise dedicated to 
empowering women though employability and 
entrepreneurship in the travel industry, will launch the 
‘BAME Women in Travel’ initiative at an event in London on 
March 11. The initiative will assist black, Asian and minority 
ethnic (BAME) women in the travel industry to fulfil their 
potential through training and mentoring aimed at fostering 
entrepreneurship and employment. Women in Travel will 
work with forward-thinking travel and tourism businesses 
and organisations who wish to engage with and build 
knowledge of the BAME travel communities. 

Attendance will be free to pre-registered guests from the 
BAME community and for representatives from travel 
companies keen to champion diversity. Speakers, including 
Eulanda Shead Osagiede, WIT’s executive director of the 
BAME division, will discuss issues around diversity, talent, 
employee engagement, innovation and competitiveness. 

“Despite the voices of women of colour within the travel and 
tourism industry traditionally being marginalised, there is a 
new wave of disruptors changing the narrative within this 
space. BAME Women in Travel plans to play a key role in 
providing resources, networking opportunities, training, and 
events focused on making advancement within the travel and 
tourism industry more accessible,” said Ms Osagiede. 
For further information, visit www.womenintravelcic.com 
and to register interest in attending, email wit@gecpr.co.uk

In-depth studies of the sea with 
Hapag-Lloyd Cruises 

HAPAG-LLOYD Cruises has added an educational element 
to cruises aboard the HANSEATIC inspiration and the 
HANSEATIC spirit expedition ships, with the addition of the 
Ocean Academy. Guests can conduct research to deepen 
their knowledge of the natural wonders they encounter 
during the voyages and shore excursions.  

The academy has a study wall and four study seats with 
swivel touchscreens where guests can explore the content 
of the study wall in more detail, at their own pace. 

More than 250 topics from the fields of oceanography, 
ethnography, and geology have been digitised for the study 
wall, together with regional information. 
For more information or to make bookings, agents can call 
0800 0513 829 or visit www.hl-cruises.com 
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WALLACE ARNOLD Travel opened a new branch in Hillsborough, Sheffield.  Super Break’s sales executive Briony Smith joined the team for their official opening, donating an Amazon Echo Dot for the grand opening prize draw. Pictured are: Victoria Smallwood - sales consultant; Sue Brook - branch manager; Rachel Broadhead - sales consultant; and Briony 
Smith - sales executive at Super Break. 

AGENT INCENTIVES
●   KOREAN AIR is giving away 50 prizes 
in an agent incentive to kick-off 
celebrations for the airline’s 50th 
anniversary year. Every UK agent 
issuing a Korean Air flight before 
March 15 will be entered into a prize 
draw, with 50 winners drawn at random 
when the incentive finishes. Prizes 
range from an Amazon Echo Show and a 
Fitbit Charge 3 to a selection of 
Korean Air branded goodies including 
500GB external hard drives, 64GB USBs, 
pilot teddy bears, passport wallets, 
umbrellas and fridge magnets. To 
eneter your booking details, go to 
www.surveymonkey.co.uk/r/koreanair50  

 
●   AGENTS CAN earn £30 as an incentive 
plus bonuses for each St. Kitts 
booking logged by April 30. As part 
of the My Booking Rewards Peaks 
Campaign, St. Kitts Tourism Authority 
(SKTA) is offering a triple incentive 
for all new bookings logged on the 
St. Kitts Rewards programme. All 
bookings must include flights and a 
minimum of seven nights’ accommodation 
at a St. Kitts hotel. Go to 
www.stkittsrewards.co.uk to log each 
booking. 

 
●   THE JAMAICA Tourist Board is running 
fam trips in April, May, June, 
September and October as part of the 
‘Sell It & See It’ trade campaign.  
To enter the draw to win a place, 
agents need to make any booking  
to Jamaica, then log on to 
www.jamaicarewards.co.uk and register 
their booking. The first winners  
will be announced in March and  
the other winners will be revealed 
throughout the year.  

agentbulletin

● Win a five-night stay in a deluxe 
double room for two people at 
the Creta Maris Beach Resort. 

 
 
● Win a two-night stay and island 

tour, plus return flights for two 
people to Guernsey. 

 
 
● Win a four-night all inclusive 

stay for two at the new 
Palladium Hotel Costa del Sol. 

AGENT TECH
TRAVEKNOWLEDGY, A Sweden-

developed solution offers travel agents a 

system to automate processes such as 

finding the best fares and reserving tickets. 

It also notifies agents about lower fares and 

unused coupons. For more information about 

the functions or to sign up for a free trial, 

go to www.traveknowledgy.com
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THE RAS Al Khaimah Tourism 
Development Authority (RAKTDA) is 
promoting a range of special offers for 
its summer campaign, which runs 
from May 1 until September 30. 

The scenic emirate, which offers 
64km of coastline, unspoilt beaches 
and the UAE’s highest mountain, Jebel 
Jais, is located just 45 minutes drive 
from Dubai International Airport. 

The summer offers, which are 
focused on attracting families 
include: two kids aged under 12 to 
stay for free in selected hotels and 
resorts; free tickets for children and 
half-price tickets for adults on Jebel 
Jais Flight, the world’s longest 
zipline and for Dubai Parks & 
Resorts; free shuttle services 
between selected Ras Al Khaimah 
hotels and Dubai International 

Airport, Dubai Mall and Jeble Jais; 
and special discounts at Dubai Mall. 
For more information about Ras Al 

Khaimah and the participating hotels 
and resorts, go to 
https://en.rasalkhaimah.ae/     

Faroe Islands: Volunteers only for a 
weekend of maintenance 

FAROE ISLANDS is promoting sustainable tourism, with a 
view to keeping tourist numbers at a level where the 50,000 
island residents can benefit economically without the 
volcanic islands suffering from the ravages of overtourism. 
Currently around 100,000 tourists visit the islands, located 
between Iceland and Norway, each year. However, for one 
weekend this spring, the Faroe Islands will be closed to 
tourists, apart from 100 volunteers. 

The destination’s idea is to close for maintenance and 
open for voluntourism over the weekend of Friday April 26 
to Sunday April 28 – and to repeat and expand on this idea 
each year if it works well. It has been announced that only 
those prepared to work with locals over the maintenance 
weekend will be able to visit.  

There will be a range of projects led by local people, 
aimed at rejuvenating the Faroese countryside, readying it 
for visitors for the rest of 2019. 

“For us, tourism is not all about numbers. We welcome 
visitors to the islands each year, but we also have a 
responsibility to our community and to our beautiful 
environment, and our aim is to preserve and protect the 
islands, ensuring sustainable and responsible growth,” said 
Guðrið Højgaard, director of Visit Faroe Islands.  
For more information, visit www.preservefaroeislands.com 

Jebel Jais Flight is the world’s longest zipline.
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THE LIGHT FANTASTIC... Hurtigruten has upgraded the 
Radisson Blu Polar Hotel Spitsbergen in Longyearbyen on  
the Norwegian archipelago of Svalbard. The hotel includes  
an outdoor Jacuzzi, lobby with fireplace, fine dining restaurant, 
pub and upgraded rooms. It is an excellent base for  
dog-sledding adventures under the Northern Lights.  

Amadeus integrates Barclaycard solution to streamline supplier payments 

AMADEUS PAYMENTS has outlined the integration of Barclaycard’s PrecisionPay solution for virtual cards with 
Amadeus’ B2B Wallet. The integration offers a range of benefits for travel agencies and their suppliers by making B2B 
travel payments quicker, easier and less prone to human error. Barclaycard and Amadeus are integrating Barclaycard’s 
virtual cards offering, Precisionpay, into Amadeus’ B2B Wallet payment solution. Virtual card technology allows 
businesses to generate single-use digital cards, providing greater control and oversight of spend. Because each card is 
linked to a specific purchase, transactions are automatically reconciled, saving time compared to traditional supplier 
payment methods. It also offers the ability to pay suppliers up-front without affecting cashflow or tying up capital. 

Bart Tompkins, managing director of payments, Amadeus, said: “Payments is not a one-size-fits-all business. That’s 
why we developed the B2B Wallet concept, which gives travel agencies access to a range of different payment options in 
a single link. The addition of Barclaycard brings greater choice and deepens our credit offer, enabling our travel 
agencies to better manage their cashflow.”  

Putting on the Ras Al-dazzle with big family offers in Ras Al Khaimah
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Where Am I?

The legacy of a prehistoric lake that went dry around 40,000 
years ago, leaving behind a desert-like landscape of bright-

white salt rock formations and cacti-studded islands.  
During the rainy season, the water reflects the sky and this 

sight becomes the largest natural mirror on Earth.

Fill in all the squares in the grid so that each row, column and each of the 

3 x 3 squares contains the digits 1-9. 
Once you have completed the puzzle, simply identify the numbers that relate 

to the letters, A, B, C and D then e-mail the solution, with your name, 

company name, and full postal address plus phone and ABTA number if 

applicable to: 
 
competition@travelbulletin.co.uk 

Closing date for entries is Thursday, March 7th. Solution and new puzzle will 

appear next week. 

The winner for 15th February is Angela Jiang, Fred Olsen 

Travel in Dorset. 

February 15th Solution: A=2    B=6    C=1    D=5

Number: 009

Across  
1. Hotel brand, part of GLH (7) 
4. 2019 is the Chinese Year of the ___ (3) 
6. This fabled creature is the national animal of 

Scotland (7) 
7. Vigo airport code (3) 
8. City which recently saw a flypast to honour a 

WW2 American air crew (9) 
11. Vilnius is the capital (9) 
14. Melbourne international airport code (3) 
15. West African country (7) 
16. Abu Dhabi is the capital (3) 
17. Scenic rainforest tour railway, operating 

from Cairns (7) 
 

Down  
1. Jayne, one of the Dancing on Ice judges (7) 
2. Lively Corfu resort (5) 
3. Justin, prime minister of Canada (7) 
4. Tourist boats leave from this harbour to 

Brownsea Island (5) 
5. This tipple is being celebrated in festivals 

across the country (3) 
9. Carrier operating from Helsinki airport (7) 
10. She recently won the British Single award 

with Calvin Harris at the Brits (3,4) 
12. Prominent South African landmark, ___ 

Mountain (5) 
13. Capital of Jordan (5) 
15. Currency of Romania (3) 

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?  
Please see page 30

Crossword

 Su Doku

N
um

be
r: 

00
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

➠A

➠B

➠C

➠D
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BUSCH GARDENS is celebrating its 60th birthday with the launch of a new rollercoaster: Tigris. 
Opening in spring, the 150-foot high track twists and launches to reach speeds of over 60mph.

Norwegian’s big numbers to the Big Apple 

NORWEGIAN HAS become the largest non-North American airline to serve the New 
York and New Jersey area in 2018. 

Data from the Port Authority of New York found Norwegian carried 2,004,896 passengers 
last year, overtaking British Airways to become the leading airline in transatlantic traffic. 

On the topic, Bjørn Kjos, chief executive officer of Norwegian, said: “We have continued 
our growth in passenger numbers in a fiercely competitive and critical market across the 
Atlantic to the New York City area. We see this as a positive indicator that passengers on 
both sides of the Atlantic continue to embrace and support our award-winning service 
and our disruptive model on transatlantic routes. Being the number one European airline 
to serve the New York City Area is a tremendous achievement and we will continue to 
offer high a quality product, inflight service and value fares moving forward.” 

Norwegian operates up to three flights a day between Gatwick to New York’s JFK 
International Airport, with fares starting from £149.90 one way including taxes. 

CORSICAN PLACES has highlighted the top 
five family offers among its self-catering 
collection, to encourage families to visit the 
mediterranean island of Corsica without 
breaking the bank. 

Located just off the coast of France, 
Corsica’s destination specialist offers 
flexible travel and easy access flying into all 
four of Corsica’s airports. Flights, luggage 
allowance, transfers and car hire are also 
included in each holiday package. 

Included in Corsican Places’ top offers is a 
four-night stay on the island’s Casa di l’Olivu 
property, located in the L’Extrême Sud region 
of the island, on May 18. Guests can enjoy 
the countryside with a private pool, 
picturesque grounds and, for an extra 
Mediterranean touch, a variety of ancient 
olive trees. The package starts at £499 per 
person, a saving of £154, with flights from 

Stansted to Figari and car hire included.  
There is also a four-night stay in Maisons 

Bervily in Calvi, La Balagne, on May 18. A 
quick stroll away from the town of Calvi and 
ten minutes from the beach, Corsican Places 
has a collection of six terraced houses and 
two apartments. Offers start from £499 per 
person, with flights and transfers from 
Stansted or Manchester to Calvi included. 

Child discounts of up to 15% are available 
through the tour operator, with booster 
seats and pushchairs transported free of 
charge to take some of the hassle out of 
travelling with children. Highchairs and cots 
are available with all accommodation. 

Trade incentives are available from the 
Corsican Places’ trade team. 
For more information email 
trade@serenityholidays.co.uk or call 01489 
866955.

Top child-friendly trips with Corsican Places

newsbulletin

FCO relaxes travel 
advice to Nicaragua 

THE FOREIGN & 
Commonwealth Office 
(FCO) has changed its 
travel advice to 
Nicaragua, no longer 
advising against all but 
essential travel to  
the country. 

In 2017, Nicaragua 
welcomed a 19% increase 
in international 
travellers, attracting 
visitors seeking an 
alluring mix of nature, 
exotic beaches and 
Spanish and British 
colonial heritage. In 
2018, however, tourism 
slowed down due to 
unrest and a change in 
FCO guidelines.   

As the situation 
improves, the FCO has 
relaxed its guidelines, 
enabling tour operators 
and travellers to return 
to the country and paving 
a way towards tourism 
recovery. Visitors are now 
advised to exercise a high 
degree of caution when 
visiting the Central 
American nation. 

Speaking of the change 
in guidelines, Colin 
Stewart, chairman of the 
Latin American Travel 
Association, said: “Whilst 
we would urge travellers 
to follow FCO advice, we 
feel confident that this 
change in guidelines will 
help put the destination 
back on the map and 
encourage renewed 
tourism growth, thus 
benefiting travellers and 
the local Nicaraguan 
travel industry.” 

The Latin American 
Travel Association  
is working with the 
Nicaraguan Tourist  
Board to provide up-to-
date information on the 
latest travel situation. 
For more information, 
visit the Foreign Office 
website on 
www.gov.uk/foreign-
travel-advice 
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No more Lone-ly nights with this indulgent escape from Jet2 

PART OF Jet2’s Indulgent Escapes collection, Hotel Lone is the embodiment of modern Croatian creativity and nautical 
design, featuring a sleek faced exterior and contemporary interior complete with scenic views and five-star facilities; 
ideal for honeymooners seeking a stylish getaway. 

The five-star property offers spacious rooms, two large outdoor pools and a selection of bars and restaurants. Couples 
can also take advantage of the hotel’s Spa Istra, offering a range of wellness facilities and treatments. 

For those looking to explore the resort of Rovinj, the hotel is located 150m from the pebble beach and 600m from the 
nearest shops, bars and restaurants with the resort centre 1km away. Rovinj Old Town makes for an idyllic afternoon stroll, 
with its narrow, cobbled streets dotted with little shops and quaint squares leading to small churches, arches and monuments. 

Jet2holidays is offering a seven-night stay on bed-and-breakfast from £989 per person based on two sharing and 
travelling from Birmingham on May 12. This includes a 25kg baggage allowance and private transfers. 

weddings&honeymoons

A hammock for two 
ELITE ISLAND Resorts 
Group will open Antigua’s 
newest all-inclusive 
boutique retreat – Hammock 
Cove – in late summer.  

The adults-only retreat 
consists of 40 freestanding 
single-story 1000sq.ft and 
780sq.ft private villas. Each 
will feature its own infinity 
plunge pool and spacious 
veranda furnished with sun 
loungers, hanging Papa San 
chair, cocktail counter and 
temperature-controlled 
wine cooler. Located a few 
hundred yards from Devil’s 
Bridge National Park, a 
UNESCO World Heritage 
Site, the resort will provide 
vistas across a serene bay 
with the Caribbean Sea as 
its backdrop.   

The opening will mark 
the group’s fifth location on 
the Caribbean island, joining 
St James’s Club & Villas, 
Verandah Resort & Spa, 
Pineapple Beach Club and 
Galley Bay Resort & Spa. 

KUONI HAS put together a new weddings 
collection featuring 113 different venues 
spread across 25 destinations. 

With the number of overseas weddings 
rising for 2019 and enquiries for 2020 on 
the up, the company has compiled a ‘top 
ten’ list of destinations for agents to keep 
an eye on. This year, the number one 
destination for an overseas wedding is 
Mauritius with the Maldives coming in 
second thanks to its popularity for blessing 
ceremonies and vow renewals. Italy, as the 
only European destination to make it into 
the top ten, came in third with Caribbean 
destinations Saint Lucia and Antigua 
following respectively. Fast climber Sri 
Lanka is sixth, moving up two places over 
last year whilst the call of wild Kenya still 
holds strong at number seven. The 
Seychelles rounds out the popular Indian 
Ocean mix at eight. Thanks to its safari 
experiences Tanzania came in at number 
nine with Mexico squeezing in to complete 
the top ten. Looking ahead to 2020, strong 
demand has already been seen for the 
Maldives and Antigua. 

Preskil Island Resort is one of Kuoni’s 
best-selling resorts in Mauritius, and is re-
opening this month following a multi-

million pound refurbishment. Another 
highlight in the collection is the Grand 
Convento Di Amalfiin Italy; once a convent to 
Capuchin monks this iconic hotel has its own 
chapel and 13th century cloister for intimate 
ceremonies. New wedding locations have 
been introduced in Portugal, Mauritius, 
Barbados and Mexico and a renewed focus 
on the east coast of Sri Lanka. 

Sam Brooker, Kuoni weddings expert, 
said: “Everyone has their own style, so we 
wanted to reflect the types of occasion that 
couples are looking for; from small and 
intimate to bigger venues and unique 
locations to beaches, we’ve got much more 
choice than ever before. With more than 31 
years’ experience planning overseas 
weddings, we’re continuing to reflect the 
trends and stay one step ahead. The big shift 
in overseas weddings now is that we’re able 
to offer couples an event management 
service, so they can add more of their own 
ideas to the event rather than booking a 
standard wedding package offered by a 
specific hotel. We’ve also reviewed the way 
we present every venue in our brochure, 
dedicating extra space to all of our 
destinations and locations.” 
Visit www.kuoni.co.uk/weddings-abroad 

The top ten places for an overseas wedding…
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HEADLINE SPONSOR

IT WAS a marriage made in heaven when Travel 
Bulletin met with local agents in Belfast last 

week for our Weddings and Honeymoons 
Showcase. Dreamy destinations and romantic 

resorts were on hand to offer top tips on how to 
help perfect a client’s big day and bring the 

‘wow factor’ to honeymoon escapes. Sharing 
the love, there was even the chance for agents 

to win one of several holiday breaks for two and 
other luxurious prizes, all spread across an 

evening of learning and fun!

eventbulletin

#TBSHOWCASES

WELCOME… looking forward to the showcase are Travel 
Counsellors Aimee Morgan (left) & Sharon Morgan. 

SHOWCASE READY… Catching up during the drinks reception is Keiran O’Donnell 
(left) and Conor Maguire from Barrhead Travel. 

SANDOS SMILES…Delighted to win a holiday for two 
with Sandos Hotels & Resorts was Claire Cooke (left) 
from Independent Travel Experts, which was 
presented by the company’s Bibiana Banovska.

PRIZED PEARL… Mike Solly from Trailfinders was the lucky winner of 
a rare black pearl, gifted by Kay Jackson from The Cook Islands. 

IN THE BAG… Alan Hill from Oasis Travel was picked as Sanctuary 
Retreats’ raffle winner, receiving a gift bag filled with luxurious 
Crabtree & Evelyn products from the company’s Renette Hartridge. 
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Want to get in on the #TBShowcases action? 
Our next event will be the Escorted Tours Showcase taking place in York on March 11. 

To confirm your place or find out when we will be hosting our next event near you 
contact events@travelbulletin.co.uk  

TRAVEL EXPERTS…a warm welcome to Rachel Edgar (left) 
and Claire Cooke from Independent Travel Experts. 

BAHIA BREAK… Keiran Odonnell from Barrhead Travel 
was overjoyed to win a seven-night all-inclusive stay 
for two, presented by Bahia Prinicipe’s Elodie Callari. 

EXCELLENT EXHIBITORS…from the left and ready to meet 
with agents is: Renette Hartridge from Sanctuary Retreats; 
Bibiana Banovska of Sandos Resorts; Joanna Rymaszewska 
for AMResorts; Kay Jackson from The Cook Islands; and 
Elodie Callari of Bahia Principe.

ROMANTIC RETREATS… from the left: Julianna Ayton from Not Just Travel; Claire 
Cooke and Rachel Edgar, both Independent Travel Experts; Maura McCready and 
Collette Kielt for Not Just Travel; and Ruth Garrett from L’amore World Travel; 
discover more about AMResort’s collection of luxury properties from the 
company’s Joanna Rymaszewska.

CHAMPAGNE CELEBRATIONS… Joanna Rymaszewska (right) from 
AMResorts was on hand to present on the spot prize winners Joanne 
Hardy (left) from Travellers Secrets and Julianna Ayton from Not Just 
Travel with Champagne and a goody bag.

STYLISH SANCTUARIES… from the left and learning more about Sanctuary 
Retreats is: Una McCartan from Oasis Travel; Kim Brown from Club World 
Travel; Alyson McIlroy and Mary Murphy, Oasis Travel; Freedom Personal 
Travel Advisor Amanda Pollock; Alan Hill, Oasis Travel; and Beverly Weir from 
Century Travel; from the company’s Renette Hartridge.
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Get hearts racing with an ‘Adventuremoon’ in Saint Lucia
CAP MAISON Resort in Saint Lucia has introduced a new 
style of honeymoon for those clients that want more than 
just a romantic setting to celebrate their nuptials. 

The resort’s new ‘Adventuremoon’ concept has been 
designed for those that love action and adventure with a 
menu of hand-picked excursions that newlyweds can 
choose from, exploring the beauty of Saint Lucia whilst 
being hosted in the luxury enclave of the boutique hotel. 

As part of this programme the hotel offers an opportunity 
to climb to the skies and up the largest of the island’s 
iconic Pitons which, although will require an early start, will 
see couples rewarded with 360-degree views at 2,530ft. 
looking out across the island. 

The Piton Sunset Cruise meanwhile takes guests to 
Jalousie Beach, a secluded sandy stretch nestled between 
the Pitons and a secret retreat only the locals know about. 
Scarcely populated, it is a great romantic setting for 
couples and this excursion also includes a snorkelling 
session, allowing guests to spot the many rare species of 

the region and concludes at sunset, allowing couples to 
enjoy a magical moment as the boat sails back to the hotel. 

Guests can also set off towards the scenic nature trail 
of Mount Pimard on a guided Segway tour or soar above 
the tropical rainforest on a Zip Lining Excursion. 
Alternatively, they can explore Cas en Bas Beach on 
horseback, one of the wildest and best-preserved 
beaches on the island with a Caribbean style BBQ half 
way through. 

Couples can stay at the five-star resort in a Villa Suite 
from US$745 per night on a bed-and-breakfast basis. 
These activities can also be included as part of a 
honeymoon package, which also includes a 
complimentary bottle of champagne upon arrival, another 
at the hotel’s restaurant Rock Maison, a one-hour couples’ 
massage at Spa Maison, and a free excursion aboard the 
resort’s own luxury yacht with drinks included. 
For more information visit www.capmaison.com or call  
020-8977 6099. 
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RIXOS PREMIUM Dubai Hotel and Resort, 
situated at the heart of Dubai’s iconic 
Jumeirah Beach Residence (JBR) and 
overlooking the world’s largest Ferris Wheel 
and The Dubai Eye, has launched a series of 
indulgent wedding packages, carefully curated 
for couples to celebrate their union in style.  

For a sumptuous backdrop the five-star 
resort’s Diamond Hall is available as part of 
the Diamond Package. The state-of-the-art 
850sq.m ballroom can be divided into two 
separate spaces, both fitted with LED lighting 
and ceiling-mounted projectors to adapt the 
space to each individual couple’s tastes. 
There is also an elegant foyer ideal for a pre-
event area where ornate canapés and 

refreshing welcome drinks will set the tone.  
For those who prefer an alfresco 

wedding, The Rixos Garden packages 
include bespoke menus, a stylish choice of 
table settings, a one-night stay in a one-
bedroom suite, in-suite honeymoon 
breakfast, tailor-made five-tier wedding 
cake, and a dedicated lifestyle event 
manager. The hotel's beachside garden 
offers sweeping seascape views and found 
in the middle of Azure Beach, a stylish 
beach club where everything from 
sophisticated sunset banquets to parties 
under the stars can be arranged. 
For more information visit 
premiumdubai.rixos.com 

Tale as old as time in the tropics with Heritage Resorts 

SITUATED IN the south of Mauritius, Heritage Le Telfair Golf & Wellness Resort has 
introduced a wedding package at its newly restored 19th century Heritage Le Château. 

The package offers couples wanting more than a ‘sun and sea’ wedding, an elegant venue 
that incorporates history and authenticity with tropical finesse, surrounded by the natural beauty 
of a 2,500-hectare private nature reserve. With the ‘Colonial/Garden Wedding Package’, up to 80 
guests can be seated under the mansion’s sweeping veranda or in the living room which offers a 
snapshot through time. To make the most of the grounds, the package also gives couples the 
option to wed outdoors, with a selection of picturesque locations situated around the mansion. 
Following the festivities, newlyweds will be able to reflect on their day in the château’s 
Presidential Suite that features a four-poster canopy bed, paintings that revive scenes from 
yesteryear and antiques that add to the romantic old-world charm. Pricing starts from £1,550. 

For couples seeking an intimate ceremony on the beach with the Indian Ocean as their 
backdrop, the resort also offers a ‘Tropical Wedding Package’ from £1,135. Following this 
private celebration, newlyweds can enjoy a romantic candlelit dinner under the stars with 
dedicated staff that attend to their every need. This package also includes a 90-minute 
couples’ massage in the Seven Colours Pavilion gazebo, a boat trip with tropical cocktails 
and canapés served on board, seats at the Chef’s Table Heritage Le Telfair’s restaurant 
Annabella’s, butler service and more. 

Heritage Resorts has a dedicated team on hand to ensure that every bride and groom-
to-be’s dream wedding in Mauritius is realised and each wedding is tailormade to suit 
couples’ individual style, size and budget. 
For more information visit www.heritageresorts.mu or contact resa@heritageresorts.mu 
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TOWERING HIGH above the streets of Slovenia’s capital, agents will no doubt be aware of the draw of 
Ljubljana Castle, but did you know this historical hot spot can also go heavy on the romance? For 
decades it has been a popular location for marriages thanks to its beautiful halls for wedding 
receptions and 15th century Chapel of St George in which wedding ceremonies can be held. Moreover, 
the venue can also look to help arrange that perfect moment to pop the big question; from a surprise 
picnic in a quiet corner of the castle’s vineyard serenaded by musicians to an engagement with a view, 
giving couples private access to the Viewing Tower, the city’s highest point, when first light stretches 
across the landscape or in the evening above the city’s twinkling lights. 

Incorporate the colours 
of the Caribbean with 
Elegant Hotels décor 

collaboration 
ELEGANT HOTELS has joined 
forces with celebrity wedding 
designer Emma Corrie to 
launch four new wedding 
design concepts alongside its 
refreshed luxury 2019 
wedding packages. 

Marrying Caribbean 
charm with sophisticated 
style, Emma Corrie’s four 
décor themes will be able to 
be integrated across the full 
wedding day – from 
ceremony to cocktail 
reception, wedding breakfast 
and evening festivities – and 
available across seven 
Barbados properties: Colony 
Club Hotel, Treasure Beach, 
Tamarind, The House, Crystal 
Cove Hotel, Waves Hotel & 
Spa and Turtle Beach Resort. 
The themes include: 
‘Timeless’, elegant decor 
using a white, silver and 
crystal colour scheme, 
incorporating hydrangeas, 
cream roses, silver lanterns 
and crystal chips; ‘Starfish’, 
capturing the essence of the 
Caribbean with nautical rope, 
starfish, white pearls and 
beach sand all in keeping 
with white, pastel and 
seashell hues; ‘Barefoot 
Elegance’ for a rustic beach 
feel that taps into a white and 
natural earth palette, 
including driftwood logs, 
white flowers, wooden 
lanterns and natural burlap 
fabric; and ‘Island Style’, 
using green coconuts, 
tropical flowers and palm 
leaves for a vibrant island 
inspired atmosphere. 

The announcement comes 
as the hotel brand unveils its 
revamped wedding portfolio, 
offering the classic ‘Simply 
Elegant’ package, which can 
be upgraded to the ‘Tropical 
Luxury’ and ‘Just The Two of 
Us’ packages. The portfolio 
also includes two honeymoon 
options, ‘Renewal of Vows’ 
and the ‘Classically Elegant 
Honeymoon’, which allows 
couples to tie the knot as 
soon as they arrive before 
enjoying their honeymoon. 

Diamonds are forever at Rixos Premium Dubai
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solotravel

ADVENTURE TRAVEL operator Explore has commissioned a survey into solo travel, revealing 
that many people planning to take a trip of a lifetime are being held back by reluctant partners. 

42% of holidaymakers have experienced challenges with partners when choosing where 
and how to holiday. The biggest relationship disagreements when planning a trip crop up 
when it comes to holiday activities (16%) and, crucially, where to travel to (13%). Many 
admitted to being held back from taking the trip of a lifetime by a reluctant partner, but 
more than half (59%) of those refuse to let that stop them, and would consider travelling 
alone or have already taken a solo holiday.  

The study confirmed that the trend for ‘experiences over things’ isn’t going away. More 
than a third of those surveyed said they would prioritise a holiday over home 
improvements or clothes and Brits are more than twice as likely to book an adventure 
holiday than they are to buy a designer handbag. The research similarly found that 44% 
of us would consider a holiday to achieve a life goal and the top experiences solo 
travellers would most like to tick off their bucket list include: getting up close with 
wildlife on the Galapagos Islands (20%) spotting penguins on an Antarctic cruise (19%) 
and seeing the Big Five on safari in Africa (18%). 

In terms of obstacles to solo adventures, cost was cited as the biggest barrier.  
The operator is highlighting its policy to never charge single supplements for anyone  
who is happy to share a room with someone of the same sex and it has been running its 
biggest-ever solo sale; offering a free single room option on more than 90 trips when 
booked by March 1, saving up to £500. 

The company has found that 64% of its explorers travelling on small group trips 
travel solo and 60% of these are women. The most popular trips for solo travellers are 
walking and trekking holidays, while the most popular destinations are Italy, India, 
Spain and Morocco. The operator has also reported an increase in solo travellers 
choosing off-the-beaten track destinations such as Georgia and unusual experiences 
like travelling into the Chernobyl Exclusion Zone. 
Call 01252 883 409 or go to www.explore.co.uk/gosolo to find out more. 

More of us are leaving our partners at home to take that 
trip of a lifetime...

Welcoming Japan best 
for solos 

EARLIER THIS year, 
Travelzoo revealed some of 
the best destinations for 
value-seeking Brits. 

With an expected rise in 
the cost of holidays this 
year combined with the 
uncertainty of Brexit, many 
are choosing to book their 
trips in advance. To help, 
the travel deals publisher 
has compiled listings of 
destinations where, due to 
new hotels, budget flight 
routes or currency 
benefits, the British 
holidaymaker’s pound will 
go that little bit further. 

Japan has been noted as 
a great option. Though at 
first glance the destination 
might seem daunting to 
international visitors, 
Japanese culture 
embraces the solo 
traveller, and the plentiful 
accommodation options, 
easy-to-use transport and 
emphasis on travellers’ 
safety make it one of the 
best destinations for first-
time solo travel.  

Last year, the Post 
Office’s annual Holiday 
Money Report revealed 
Japan was becoming 
significantly more 
affordable for Brits than in 
recent years. As the country 
surges to the top of many 
travellers’ wish-lists thanks 
to the 2019 Rugby World 
Cup and Olympic Games in 
2020, now is a good time for 
holidaymakers to take 
advantage of the huge 
increase in hotel investment 
and the launch of new 
flights, such as British 
Airways’ new direct route 
from London to Osaka. 
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CLAIRE SWEENEY is embarking on her next 
adventure and discovering the world as 
Travel Ambassador for Just You. 

Alastair Campbell, the solo touring 
specialist’s managing director, said: “We 
are very excited that Claire is joining the 
Just You team as our Travel Ambassador. 
Just like our customers, she has a passion 
for travel, a real sense of adventure and 
while she enjoys being a solo traveller, 
Claire also loves sharing experiences on 
holiday with other people. Claire will be 
featuring in our marketing material, on our 
social media and at key trade events. We 
know she will be extremely popular with our 
trade partners.”  

No stranger to exploring the world, the 
stage and TV celebrity, caught the travel 
bug when she worked as an entertainer on 
cruise ships. Sweeney said: “My most 
memorable experience was when I went to 
Goa in the nineties, before it was a popular 
destination. Tony, my cabin steward on the 
cruise ship, arranged for his family to take 
me to their village. When I arrived, we had 
goat stew and the ladies covered me in talc, 
dressed me in a sari and gave me gifts. 
Being a girl from Liverpool, I’d never 
experienced anything quite like this, the 
hospitality was wonderful, and the people 
were beautiful.”  

“Just You offers the perfect holiday for me 
personally, I have a huge passion for travel, 
to see great places and countries that I 
have not been to. With Just You, I am able to 

travel solo while having the company of a 
group, but I can also go and explore on my 
own and then share the experience with the 
group later in the day.” 

Fulfilling a lifelong ambition to return to 
India, Sweeney will be joining the operator’s 
13-day ‘Spirit of India’ tour, to experience 
the magnificence of the Taj Mahal and the 
Amber Fort before searching for tigers in 
Ranthambore and discovering the sacred 
River Ganges. 

All the operator’s escorted holidays have 
been designed for solo travellers and offer 
guaranteed departures, a price promise 
and price match.   
Go to www.justyou.co.uk to find out more. 
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WITH THE trend for solo travel showing no signs of slowing down and many now seeking dedicated 
retreats in ‘Solo September’, BodyHoliday Saint Lucia has introduced a special themed month called 
‘September Solos’. The all-inclusive retreat looks to combine the best elements of health, wellbeing 
and fun with other like-minded indivual travellers who are looking for rejuvenation and relaxation. 
The initiative includes a personalised schedule of daily spa treatments, hosted dinners, dedicated 
fitness classes and a weekly sunset cruise along St. Lucia’s coastline. The experience is available to 
guests staying in Single Garden rooms or Single occupancy double room.

Claire Sweeney joins Just You as Travel Ambassador

MARKING THE announcement and pictured with 
Claire Sweeney (centre) is, from the left, Just You’s 
Phil Shipman, Sarah Weetman, Graham Bishop, 
John Docherty, Rachel Mould and Darryl Gardner.

Tauck announces  
2019 savings for  
solo travellers  

TAUCK WILL be welcoming 
solo travellers with some 
special savings in 2019.   

The company has again 
eliminated the single 
supplement on its Category 
1 European riverboat 
cabins, waiving the 
supplement entirely for 
those cabins on each 
departure of every river 
cruise itinerary. Overall, 
the single supplement is 
being waived on more than 
200 Tauck river cruise 
departures for the coming 
year. In addition, the 
company is reducing the 
single supplement by  
£690 on other selected 
cabin categories on 54 
departures of 17 different 
river itineraries.   

Solo travellers interested 
in land journeys will find 
that the company has also 
reduced the single 
supplement by up to £410 
on 175 departures of 56 
tours visiting five continents.   

Dan Mahar, the 
operator’s CEO, said: 
“We’ve long welcomed solo 
travellers by offering 
savings on our tours and 
cruises, and we’re thrilled 
to continue that tradition. 
Perhaps more than anyone, 
our solo guests understand 
and appreciate all the 
planning and choreography 
we build into our journeys – 
work they would otherwise 
have to do entirely 
themselves. And of course, 
eliminating or reducing the 
single supplement, as 
we’ve done on nearly 75 
tours and cruises, is the 
icing on the cake.” 
Visit www.tauck.co.uk to 
find out more. 
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RAMBLERS WALKING Holidays is offering sociable and savvy solo travellers the opportunity to  
twin-share on its holidays and save up to £570 by choosing to share a room. Easy to organise, clients 
can pair up with same-sex solos on set departures with options available across the globe: from hiking 
the mountains and levadas of ‘Madeira – from north to south’; exploring Andalucia’s ‘Sierra De 
Grazalema’; walking amongst the ‘Spring flowers of the Peloponnese’; to sightseeing the ‘Five Faces 
of New York’; all available this April. Go to www.ramblersholidays.co.uk/solo-travellers-twin-share.

Soppiness stops  
solo travel 

NEW RESEARCH from 
Holiday Extras has found 
that having nobody to share 
memories with is the 
biggest obstacle stopping 
those considering their first 
solo holiday. 

The company polled more 
than 2,000 people and found 
that, although the appetite 
for solo travel is at its 
highest point in recent years, 
there are still some common 
factors that prevent many 
from taking one. The top 
three factors that put people 
off include: having nobody to 
share memories with (43%); 
the expense of travelling 
alone (27%); and safety 
concerns (13%).   

However, the allure of 
solo travel still holds 
strong: 18% who have 
never taken a solo holiday 
admitted that they are 
interested in doing so and 
an additional 17% said that 
they are tempted to take 
one in order to have more 
time to themselves. 

Seamus McCauley at 
Holiday Extras, said: “Solo 
travel was one of the 
biggest trends of 2018 and 
we think it’s great that it’s 
showing no signs of slowing 
down this year. Even those 
that have yet to take a solo 
trip seem to be becoming 
more interested in trying it, 
thanks to its ability to foster 
independence and grow 
confidence. 

“The majority (86%) of 
the people we polled also 
wanted more companies to 
offer holidays specifically 
designed for solo 
travellers, with half of 
those believing it would 
open up travel to more 
people and a third hoping 
this could help avoid the 
‘single supplement’ 
associated with travelling 
alone, so if the industry is 
able to become more 
accommodating to the solo 
traveller even more of us 
could experience a solo trip 
in 2019.” 
For more information visit 
www.HolidayExtras.com 

RIVIERA TRAVEL has introduced eight 
new itineraries exclusively for solo 
travellers and available as part of its 
programme for 2019.  

The offering includes three new solo 
cruises and five new solo tours, which are 
part of a wider solo travel programme 
from the operator which spans across the 
globe and that has doubled since 2018. A 
total of 34 different itineraries designed 
for solo travellers are now available with 
itineraries focusing on authentic local 
experiences and exploring the history of 
each visited destination.  

Will Sarson, head of specialist product 
for the operator said: “There has been a 
real shift in attitude over the last few 
years, with travellers increasingly 
choosing to discover the joys of solo travel. 
Following this increased demand and by 
taking on the valuable feedback provided 
by our customers, Riviera Travel has more 
than doubled our solo travel programme 
in the last year. While we have always 
offered sole occupancy cabins and rooms 
on our tours and cruises, in 2017 we 
introduced our first Solo Travel 
programme offering eight escorted tours. 
Our solo offer has expanded rapidly and in 
2019 we are proud to offer customers a 
total of 34 solo tours and cruises. There 
will also be a new dedicated solo travel 
brochure available to agents.” 

“Our new tours and cruises are carefully 
created for solo travellers to ensure that 
hotels are in the right location, meals are 
included at the right times to encourage 

the wider group to come together, and that 
there is choice and flexibility for individuals 
to tailor their experience according to their 
own interests and needs.” 

New tours available to solo travellers 
include the 14-day ‘Deep South USA plus 
Texas’ tour from £3,139 per person and 
the company’s longest solo travel tour 
‘New Zealand for Solo Travellers’ spread 
over a 22-day itinerary and from £5,949. 
Due to popular demand, the company 
has introduced a four-day getaway to 
Sicily’s ‘Palermo and Monreale’ with 
prices from £649 per person. Also in 
Italy, gastronomes can eat their way 
through the four-day ‘Taste of Bologna’ 
escorted tour from £799 or for those who 
wish to stroll in the Tuscan Hills, the 
operator has put together a specially 
designed eight-day tour. Responding to 
feedback for active itineraries, Riviera 
has designed this tour to include several 
walks ranging from three to five miles, 
with difficulty levels from easy to 
moderate. Departures start from £1,269. 

Among the new cruises developed for 
solo travellers, they can explore the iconic 
landmarks of one of the world’s most 
ancient civilisations on the eight-day 
‘Spectacular Nile for Solo Travellers’; 
embark on an expedition ‘Cruising the 
Norwegian Fjords’; or see the scenic 
contrasts on the ‘Rhine, Strasbourg & 
Heidelberg Cruise’. 
For more information visit 
www.rivieratravel.co.uk/solo or call 
01283-248333. 

Riviera helps holidaymakers discover the power of one

S06 TB 0103 2019 Solo Travel_Layout 1  27/02/2019  11:37  Page 24



25travelbulletin.co.uk March 1 2019

spain&herislands

Go Classical with 
Shearings  

SHEARINGS HOLIDAYS has 
added a new eight-day 
‘Classical Spain’ escorted 
tour to its second edition 
Europe brochure.  

This circular tour starts 
from Barcelona, taking in 
the cities of Madrid, 
Seville, Granada and 
Valencia and has been 
designed to help 
holidaymakers uncover 
historic sites and see some 
of the finest destinations in 
Spain during one tour. 
There is a guided tour in 
each destination so 
customers can really get 
under the skin of each city.  

This tour is available by 
air on selected dates 
between April and October 
with prices starting from 
£768 per person. This 
includes flights from Luton 
(other regional airports are 
available), transfers, seven 
nights accommodation in a 
variety of hotels, daily 
breakfasts, four evening 
meals and one lunch and 
six excursions. 
Go to 
www.shearingsagent.com 
to find out more.  

IN RECENT years Mallorca’s capital of 
Palma has evolved into a destination in its 
own right offering a lively local atmosphere 
year round and a cosmopolitan mix of 
culture, entertainment, diverse 
architecture, designer shopping and 
gastronomy. This dynamic activity has led to 
a boom in boutique hotels within 
emblematic buildings, historic ‘palacios’ 
and mansions; currently, there are 32 
boutique hotels in Palma located in the old 
town and central shopping areas, and 2019 
will see at least two more openings. 

Recent introductions include the new Can 
Bordoy hotel; a restoration project of a 
historic mansion which dates back to 
Medieval times. Located in the heart of 
Palma’s old town, Can Bordoy features 24 
eclectic suites. Public areas include a bar 
which overlooks one of the largest private 
gardens in the Old Town and, thanks to the 
careful planting of more than 70 different 
species (including the original cherry trees 
and an ancient olive tree) the gardens 
provide plenty of privacy for those who wish 
to take a dip in the exterior swimming pool. 
Inside, the main dining area leads onto the 
garden terrace where chef, Andrés Benítez, 
who has seven years’ experience working in 
Michelin star restaurants, has created a 
menu focusing on local Mediterranean 
cuisine. In the basement, a spa area has 
been created with the original 17th century 
walls exposed, complete with Jacuzzi. 
Prices start at 350 Euros per night to 
include breakfast and local tax. Visit 
www.canbordoy.com 

Located in Palma’s La Lonja area, the 
owners of Palacio Can Marques have 
transformed an 18th century palacio, and 
the former residence of the Marques family, 

into a five-star boutique hotel comprising of 
13 individual suites. The grand entrance 
hall features gothic alabaster columns 
which open onto an interior garden and 
patio. All the suites are individually 
designed and follow the layout of the 
original architecture making them unique in 
shape and size. Some suites feature large 
private terraces or balconies overlooking 
Palma and the marinas nearby. The hotel 
also offers the possibility to join three suites 
together to make a communal space called 
‘The Riad’ for small groups travelling 
together. Facilities include the Can Marques 
Restaurant, rooftop terrace lounge and bar 
and hotel guests will also be able to (on 
request) reserve private excursions on the 
hotel’s own 33m superyacht. The hotel also 
offers all its guests complimentary VIP 
transfers from and to the airport. Room 
rates start from 371 Euros per night which 
includes breakfast. Visit 
www.palaciocanmarques.com 

Expected to open mid-2019 is the El 
Llorenç Hotel, Parc de la Mar. The hotel is 
located in the Calatrava area of Palma’s Old 
Town facing the sea and many of the rooms 
will offer sea views. The property will have 
33 rooms and suites, two swimming pools, 
a roof top bar, restaurant and a spa. The 
lead-in price per room will start at 240 
Euros per night. Visit www.elllorenc.com 

Work is also well underway on a 
converted building dating back to 1850 for 
the proposed Basilica Hotel, a close 
neighbour to the established Hotel Sant 
Francesc. The hotel’s position faces the 
famous Sant Francesc church and is 
expected to open late 2019/2020. 
Go to www.fomentmallorca.org to find  
out more. 

Palma de Mallorca sees boom in boutique retreats
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Little chefs at the 
Kempinski Hotel Bahìa 

THE KEMPINSKI Hotel 
Bahia has launched 
Andalucían cookery 
classes for children, 
encouraging its youngest 
guests to come into the 
kitchen and learn how to 
prepare Spanish classics 
with the hotel’s head chef. 

From collecting fresh 
herbs and spices in the 
resort’s horticultural 
gardens, to washing, 
peeling and chopping 
under the watchful eye of 
the hotel’s culinary team, 
tiny travellers will learn 
the secrets of how to 
make the perfect paella 
and other zesty Spanish 
classics. Children can 
then invite their families 
to join them in the new 
Baltazar Bar & Grill, 
where they will feast on 
the freshly prepared 
plates, and taste a  
variety of authentic 
Andalucían dishes.  

New for 2019, the 
property has introduced a 
new ‘El Paseo Del Mar’ 
culinary concept 
comprised of three 
design-led restaurants 
and bars: beachfront 
Baltazar and Spiler Beach 
Club, and Black Rose Bar 
situated in the newly 
refurbished lobby. With 
dedicated children’s 
menus, buzzy Baltazar 
offers grilled meats and 
fresh seafood, as well as 
an array of tapas-style 
dishes, all prepared with 
locally sourced 
ingredients. Spiler Beach 
Club, which officially 
launches in April, will 
serve-up zesty seafood, 
salads and fresh pizzas, 
with ingredients from the 
coasts of the 
Mediterranean Sea and 
fields of Andalucía; the 
ideal spot for a family 
lunch on the seafront. 
For more information visit 
Kempinski.com/en/Marbell
a/hotel-bahia.

SPAIN IS world renowned for its rich 
history and for the many traditions, 
festivals and events that take place across 
the mainland, the Balearic Islands and the 
Canary Islands year round. With so many 
cultural events to choose between the 
Spanish Tourist Office is shining a light on 
some of the lesser-known festivities to be 
found across Spain in 2019. 
 
Dance of Death  

On April 18, the small town of Verges 
near the Costa Brava in Catalonia performs 
an unusual dance of death with drums and 
performers dancing in skeleton-like 
costumes to symbolise the final judgement. 
This spectacle is held on the night of Easter 
Thursday and attracts thousands of visitors 
(www.laprocessodeverges.com/ca) 

 
Pick of the Patios 

In the first week of May each year, 
Andalucía’s Cordoba hosts the Patios 
Festival in which locals elaborately decorate 
their courtyards with hundreds of colourful 
flowers and plants. These courtyards are 
privately owned and remain shut for most of 
the year only reopening to win the much 
sought after award for best patio. The 
amount of patios that enter changes each 
year and so the routes through the city do 
as well. (www.puertadelospatios.com/es) 

 
Moss Men 

In the small village of Bejar in the 
province of Salamanca, men and women 
cover themselves in moss for the Corpus 
Christi procession (scheduled this year for 
June 15). Legend has it that centuries ago 
the town’s fortress was captured by soldiers 
who camouflaged themselves in moss to 
get close enough to storm the gates. 
Children who have taken part in their first 
holy communion accompany these Moss 
Men on parade, while locals shower them 
in flower petals. (www.aytobejar.com) 

 
Wine Fight  

Many are familiar with La Tomatina, the 
world-famous food fight held in Buñol every 
year, however not so many will know of a 
similar tradition that takes place in Haro, La 
Rioja. La Batalla del Vino de Haro takes place 
on June 27 – 30 every year and involves 
locals throwing glasses of wine over each 
other in celebration of St. Peter’s Day Feast. 
Following the wine fight, townsfolk and 
visitors can enjoy traditional dances, music 
and local cuisine. (www.wine-fight.com) 

 
Battle of the Flowers 

The Batalla de la Flores is a spectacular 
floral parade that will take place on July 28 
to close Valencia’s July Fair. Beautifully 

decorated floats parade down the Paseo de 
la Alameda with women in traditional dress 
on board throwing brightly coloured 
carnations to the crowd and flowers being 
thrown back at them. When the ‘battle’ 
draws to a close, the path is left in a blanket 
of pungent blooms and a huge firework 
display begins. (www.visitvalencia.com/en) 

 
Spectacle of light 

On just two days each year in Palma’s 
Cathedral of Santa Maria, a rare phenomenon 
takes place whereby the large and small 
rosettes align to form a dazzling figure of 
eight. The first rays of morning light illuminate 
the main façade triggering an explosion of 
colour from the 1,116 pieces of glass that 
make up the larger stained window known as 
the ‘Gothic Eye’. It will occur again this year on 
November 11 on St. Martin’s Day and the 
spectacle is one of the most anticipated 
events of the year for Mallorca. 
(www.catedraldemallorca.org/en) 
For more inspirational travel ideas visit 
www.spain.info 

Spain shines a light on some of its lesser known festivals

loydiacuteaz (from www.spain.info)

spain&herislands
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ITINERARIES DESIGNED to showcase the “hidden secrets” 
and local adventures of destinations visited are among the 
highlights of P&O Cruises’ new ship Iona and her inaugural 
winter season, which goes on sale on March 18. 

Between October 2020 and March 2021 Iona will sail 
south from Southampton to Spain, Portugal and the Canary 
Islands for winter sun along with visits to other cities in 
northern Europe. A mix of seven and 14-night itineraries 
will be offered during her maiden winter season.  

Guests will be able to enjoy day-into-night visits on shore 
to discover local nightlife with late departures from 
Barcelona, Valencia, Tenerife and Fuerteventura and a 
range of shore excursions are currently being developed. 
For example, guests can enjoy ‘Sundowners with the stars 
in Tenerife’ when they are taken to watch the sunset at the 
summit of Mounte Teide over cocktails and a dinner 
designed by two-Michelin starred chef, Erlantz Gorostiza. A 
‘Rafting Adventure in Vigo’ is also an option for those 
seeking a thrill; they will tackle the lively Mino River on 
a rafting adventure through white water rapids and the 

Galician countryside. On Lanzarote, cruisers can take in 
the island’s ‘luna-landscapes’ on a hike that visits its 
craters and lava gorges.    

Paul Ludlow, president of the cruise line, said: “P&O 
Cruises is promising to deliver opportunities for guests 
to discover hidden secrets in these wonderful ports. 
We’ve used insider knowledge to develop shore visits 
and adventures that will be off the beaten track and give 
once-in-a-lifetime local experiences.  

“P&O Cruises has a strong tradition of taking guests 
to enjoy winter sun and vibrant northern European 
cities, and now we’re helping them discover a new side 
of well-known destinations. By scheduling late 
departures for Iona from ports our guests will be able to 
make the most of days and evenings on shore, with an 
enviable selection of experiences that will showcase the 
very best of hidden Spain, Portugal and the Canary 
Islands and northern European cities.”  
For more information call 03453 555 111 or visit 
www.pocruises.com

spain&herislands

Get closer to nature at 
PGA Catalunya 

PGA CATALUNYA Resort, 
located ten minutes from 
Girona and within easy 
reach of Barcelona, has 
introduced NatureWalks – 
tours that encourage 
guests to discover the 
authentic aromas of the 
Mediterranean diet and get 
closer to the natural 
surroundings of the 
resort’s 300-acre grounds 
and wider area.  

During a leisurely walk 
suitable for all ages and 
abilities, guests will uncover 
some of the most unusual 
and natural tapas that 
nature can provide. At each 
stop, an expert guide will 
showcase different species 
of plants and mushrooms – 
dependent on the season – 
which are of note. Walkers 
can taste spicy flowers, salty 
leaves, crisp stalks and 
sweet roots and learn how 
these natural ingredients 
are used in traditional and 
modern cooking. The activity 
is complemented with 
interactive show-cooking 
where different tapas or 
creative recipes are 
prepared using some of the 
edible wild plants or 
mushrooms collected. 
For further information 
visit 
www.pgacatalunya.com 

A Spanish interlude for Iona’s guests as P&O Cruises reveals her first winter season 

Trip to luxury Tenerife 
THE TENERIFE Tourism Corporation and British Airways hosted a luxury fam trip for six UK tour 
operators to experience the island’s most exclusive resorts and visitor attractions, distinguished 
for their exacting standards under the Tenerife Select brand. 

The itinerary combined a variety of hotel inspections with activities in both the north and south 
of the island to showcase Tenerife’s diverse luxury product offering. These activities included: a 
whale and dolphin watching excursion with White Tenerife Sea Charter, a Spanish ballet 
performance from Ballet Carmen Mota Antologia and a traditional cooking class at Bodegas 
Monje where guests found out the secrets behind creating the perfect mojo sauce.  

Pictured at Teide National Park and taking in the spectacular views from the island’s famous 
volcano are, from the left: Rebecca Pasha from Hume Whitehead for Tenerife Tourism 
Corporation UK; Caroline Baily, Designer Travel; Sharon Frame, Kuoni; Michelle Hughes, Eton 
Travel; Diane Coleman, Tickets Travel Ltd; freelance journalist Claire Dodd; and Gabriele 
Scholes from Hallmark Travel. The group also visited the UNESCO World Heritage Centre of La 
Laguna and the tranquil town of Garachico in the north of the island.  
For destination information visit www.webtenerife.co.uk 
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RECORDING A 34% increase in sales for its winter 2019 / 
2020 season, Club Med will be continuing to expand its 
business and resort portfolio across both ski and sun 
destinations over the next three years. 

This is to include the opening of a new four-trident resort 
called Club Med Magna Marbella. The property, which will be 
nestled at the foot of the Sierra Blanca Mountains, will mark 
the company’s return to Spain after 20 years and will open its 
doors to guests during the summer of 2020.14 hectares of lush 
gardens will surround the resort, which will also offer five 
swimming pools including a family waterpark and adult-only 
Zen Zone, children’s clubs available to those aged from four 
months to 17 years of age, and a wide array of activities from 
hiking, archery and tennis, to petanque, flying trapeze and trail 

running. The holiday brand is also for the first time introducing 
padel tennis and a meditation area within the resort’s grounds. 

Estelle Giraudeau, managing director of the company for 
UK and northern Europe, said: “We cannot wait to 
reintroduce the Club Med brand to Spain and know our 
customers in the UK market will love Club Med Magna 
Marbella which is situated close to both beautiful beaches 
and the bustling city centre. Perfect for a fun family 
summer holiday or a luxurious city break, Club Med Magna 
Marbella really does have something for everyone.” 

Located near Spain’s south coast, the resort is a 20-minute 
walk from both sandy Mediterranean beaches and Marbella’s 
city centre. It is also a one-hour drive from Gibraltar, Ronda 
and Malaga or two hours from Grenade, Seville and Cadiz. 

Fun in the sun focus as Club Med readies Magna Marbella for 2020 debut
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We asked our staff the following question this week: 

What is your favourite part of travel?

 
 

Crossword: 
Across: 1. THISTLE, 4. PIG, 6. UNICORN, 7. VGO, 8. SHEFFIELD,  
11. LITHUANIA, 14. MEL, 15. LIBERIA, 16. UAE, 17. KURANDA.  
Down: 1. TORVILL, 2. IPSOS, 3. TRUDEAU, 4. POOLE, 5. GIN,  
9. FINNAIR, 10. DUA LIPA, 12. TABLE, 13. AMMAN, 15. LEU.   
Highlighted Word: PALMA 
 
Where Am I?: Salar De Uyuni, Bolivia.

puzzlesolutions

020 7834 6661

THE CARNIVAL of Santa Cruz de Tenerife is back and in full swing for 2019. With a 
deep-sea theme and calendar of festivities that runs through to March 10, the event 
will see the island’s streets flooded with music, dancing, vibrant parades and show-
stopping costumes. The internationally renowned celebration is the Canary Islands’ 
largest and considered the world’s second largest carnival after Rio, making it a highly 
anticipated festival that draws hundreds of thousands of people of all ages to Tenerife’s 
capital city every year. Visit www.webtenerife.co.uk and www.carnavaldetenerife.com

S08 TB 0103 2019 Spain and Her Islands_2_Layout 1  26/02/2019  16:13  Page 30



S08 TB 0103 2019 Spain and Her Islands_2_Layout 1  26/02/2019  16:13  Page 31



S08 TB 0103 2019 Spain and Her Islands_2_Layout 1  27/02/2019  10:51  Page 32

https://www.titanagents.co.uk/trade

	S01 TB 0103 2019 Start
	S02 TB 0103 2019 News 1
	S03 TB 0103 2019 News 2
	S04 TB 0103 2019 Weddings & Honeymoons_PixMix
	S05 TB 0103 2019 Wedding & Honeymoons
	S06 TB 0103 2019 Solo Travel
	S07 TB 0103 2019 Spain and Her Islands
	S08 TB 0103 2019 Spain and Her Islands_2

