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OMAN IS positioning itself as a year-round destination
for travellers complete with a long term objective to
attract more than 11.7 million visitors by 2040.

With arrival figures reported as ‘encouraging’ by the
Oman ministry of Tourism, the destination received
98,556 visitors from the UK and Ireland, up by 2% on the
same period last year.

Marwan Al Ghassani, acting head of tourism promotion
for the ministry, said: “We traditionally have two main
seasons; from June to September we tend to see a focus
on tourism for Arab people especially from Gulf countries,
whilst our other main season is the winter season, running
from October to April, and every year we have seen an
increase in tourists from across Europe.”

Beginning with the opening of two Anantara
properties last year and a Centara branded hotel earlier
this year, the destination is also seeing something of a
trend for luxury developments emerging in its city
destinations. The end of this year will see the opening of
the Crowne Plaze Muscat, the upscale Mysk by Shaza
and business hotel Sundus Rotana Muscat, whilst at the

start of 2018 will be the opening of the Kempinski Hotel
in Al Mouj in Muscat as well as the five-star W Hotel,
the first of three Starwood Hotels & Resorts planned to
open in the city. 

There is also news that, due to demand, The Shangri-
La Al Husn Resort & Spa in Oman is set to relaunch as
a standalone resort in 2018.

Salalah in southern Oman will also play an important
role in helping the destination achieve visitor targets,
with more hotel and mall developments planned, as too
will new attractions such as the opening of a new
aquarium in the Palm Mall Muscat in 2018 and the
continuing luxury development of Muscat Bay.

There is also the $1.3billion Mina Sultan Qaboos
Waterfront project aimed at transforming Port Sultan
Qaboos into a major tourism based mixed use
waterfront destination. Plans include the introduction of
a fisherman’s wharf, fish souq, a five-star marina hotel,
as well as a super yacht and leisure boat marina. Its
completion will be achieved in phases, starting 2020.
For more information visit omantourism.gov.om

MALAYSIA AIRLINES took a group of its key travel trade partners on a tour of Malaysia on its largest fam trip to date. The party of 30 split into two
groups with separate week-long itineraries. Those looking to experience the rich culture and cuisine of Malaysia were taken on a Senses trip, while
the second group embarked on an Adventure trip to Borneo. Pictured at Langkawi Skybridge are, from the left (back row): Mohd Shahrir Mohd Ali,
Tourism Malaysia; Keth Scott, Trailfinders; Daniel Royle, Aviate; with (second row from back) Kuber Batra, Travel Up; Natalie Kromponi, MH; and
Carla Barnard, ATPI; with (third row from back) James Payne, CTM; Melissa Brockway, STA; and Andrew Lee, LTE; and (first row) Sew Lew, Lees
Travel; Naina Karsan-Mohammed, Kenwood; Romel Danny, Emerald; and the tour guide; with Jennifer Mckenzie from Travel 2 at the front. 
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Research reveals demand for ‘bespoke’ travel experiences outstrips supply 
THERE IS a ‘huge opportunity’ for UK activities companies to expand product ranges to meet demand for
personalised experiences, according to a new report commissioned by membership organisation Boundless and
conducted by the University of the West of England (UWE). 

Demand for personalised leisure experiences is far more developed than supply, according to the report, which used an
analysis of people’s prior experiences of activities, as well as their emotional response towards them, to predict future trends. 

The study also suggested travellers are placing greater significance on experiences rather than on destinations, which the
report’s author Dr Dan Knox predicts could signal a further boost to UK tourism.

Researchers also analysed the degree to which people could express the sensual and emotional experiences their activities
provided them with. Those better able to recall and articulate the emotional outcomes of their experiences were those more
likely to do a greater range and number of activities, the analysis found. The report concluded that intense emotional
experiences have an addictive quality in that they were clearly found to inspire further adventures.

Darren Milton, the company's head of brand and content, said: “We wanted to see how people really viewed the experiences
they have while doing activities, during a short break or day trip, or on holiday, to really help us improve our members’
experience, and the results were fascinating. 

“People showed a far broader range of emotional response to their activities than we expected, which goes to
show that they are very clear about what it is they want to get from an activity or trip - something that differs greatly
from one person to the next.”

CELEBRITY CRUISES has introduced a dedicated selling guide
that makes it easier for agents to customise the line's holidays
booked via its new booking system, AirWaves.

Offering top tips for maximising the revenue potential of
the new agent-friendly technology, the guide gives agents
the tools they need to personalise fly-cruise and stay
bookings in four steps.

The guide highlights the potential to extend holidays pre-
and post-cruise by up to 12 nights and, to help agents open up
their fly-cruise and hotel stay booking possibilities, the new
selling guide includes a selection of suggested flights, hotels
and transfer options across nine different destinations, along
with links to helpful online resources. 

Claire Stirrup, the company's director of sales, said: “Agents
have historically had to rely on multiple systems to pull

together the perfect fly-cruise and hotel stay packages for their
clients, so AirWaves was created to make it easier and faster to
personalise all aspects of the booking process. 

“Our selling guide is designed to show how simple to use
AirWaves is, and to highlight the complete flexibility that agents
have in planning the ideal itinerary for their customers." 

As part of AirWaves’ four-stage booking process, agents
can find flights from across 30 regional UK and Ireland
airports in real-time. They also have access to thousands of
four- and five-star hotels near ports and in departure cities,
making it even more straight-forward to extend their
customers’ holiday. 
Agents can sign up to dedicated AirWaves training at
cruisingpoweruk.co.uk/airwaves and receive additional
support at airwavessupport.online

travelbulletin.co.ukDecember 01 20174

GIFT OF THE GAB…Andrew Rowdon, of Andrew Rowdon Travel, was showcasing a honeymoon and
wedding gift list service to agents at last week's TTNG conference in Monaco. Named Panndorah, it
allows wedding guests to purchase products or experiences for the couple. Rowdon said: “It’s a great
way for clients to ask for money without asking for money. This could be an executive lounge at the
airport, private transfers or a room upgrade.” The service, which is automated with email
confirmation and allows couples to send electronic 'thank you' postcards, is being offered to travel
agents for a small fee to make money on selling ancillary services. Agencies can also put their own
branding on the system, which is free to set up, with the first gift list also offered free of charge. For
details email info@theperfectgiftlist.co.uk

New selling guide from Celebrity makes customised bookings easier for agents

Plaza Premium completes
Heathrow set with new
lounge at Terminal 5

PLAZA PREMIUM has just
opened a new lounge in
Heathrow Terminal 5 to add to
those the group operates in
Terminals 2, 3 and 4. 

Prices start from £40 for
two hours of access to a
tended full bar service, hot and
cold buffet, shower facilities
and work stations. The lounge
has views over the airport, is
near gate A7 and is open from
05:00-22:00. 

The group also operates
airport hotels under the
Aerotel brand, and plans to
open an 83-room landside
property in January at
Terminal 3, where it also has
an arrivals lounge. In all, the
Hong Kong-based group
operates lounges at 37 airports
worldwide and also offers a
meet-and-greet service.

newsbulletin
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Star Alliance & Heathrow enhance passenger experience at Terminal 2
PASSENGERS CONNECTING through Heathrow Terminal 2 The Queen’s Terminal, will now benefit from a faster transfer
experience, thanks to an improved journey through Terminal 2B (T2B).

The new facility enables passengers, whose flights arrive and depart at T2B, to pass through security within the same
concourse, providing a more convenient and faster travel experience. This allows them to make better use of their time on
the ground between flights. 

Star Alliance passengers travelling in First or Business Class or holding Star Alliance Gold Status, can relax in either
the Air Canada, Singapore Airlines or United lounge, which are all located in T2B.

With this dedicated security check-point now being available, Star Alliance member airlines and Heathrow can now
work together to deliver a more seamless transition for transferring passengers with optimised aircraft stand allocation.
This means inbound aircraft can be allocated a stand close to the departing aircraft and passengers will only need to walk
a matter of steps for their next flight.

Christian Draeger, vice president customer experience at Star Alliance, said: “It is our objective to provide passengers with the
best possible Alliance travel experience at Heathrow Terminal 2. A special emphasis is on optimising the transfer experience
through the airport which is served by more Star Alliance member carriers than any other. Having all member carriers located in
the same terminal has allowed us to reduce the minimum connecting time between flights and with the additional security in
T2B, transfers via Heathrow Terminal 2 are becoming even more convenient and attractive for our customers.”

Simon Eastburn, director of airline business development for Heathrow, said: “Terminal 2 B is now a much faster transfer
experience for Star Alliance customers. Our improvements to the connection process means passengers have much more time
to relax and enjoy ‘me’ time with our beauty bar or to grab a cup of coffee and some gifts for their family.”

newsbulletin

FESTIVE FRIENDS…Jason Bailey, a Travel Counsellor from Driffield, won Super Break’s
‘Win a magical Christmas worth £500’ competition including £200 in supermarket
vouchers, £100 towards a pre-Christmas team night out, six bottles of prosecco, four
cinema tickets, board games and more. Pictured with Jason is the operator’s business
development manager, Kelly Giblin.

Visit IOM offers £1 deposit scheme
ISLE OF Man travel specialists, Visit IOM, has launched a £1
low deposit scheme for package holidays to the Isle of Man. 
The promotion, which runs until December 31, is designed

to stimulate early bookings for 2018, encouraging tourism to
the island with an affordable deposit arrangement.  
Families and couples with a stretched budget on the run up

to Christmas can book and secure their 2018 holiday with a £1
deposit per person and pay the remaining balance as little as
four weeks prior to their departure. 
For details see visitiom.co.uk

£50 discount promotion to India
from Newmarket Holidays 
NEWMARKET HOLIDAYS is offering customers a discount
of £50 per person on any holidays to India when they quote
the code TAJ MAHAL and book by December 5. 

The operator’s classic tours visit India’s greatest
cities and include visits to a number of sights and
attractions. The most popular introduction to India is
the ten-day escorted tour, India – Tigers and the Taj
Mahal, from £1,249, which features half-board
accommodation in four-star hotels. 

Debut Lake Garda brochure
from Prestige 

PRESTIGE HOLIDAYS has launched its
first dedicated Lake Garda brochure
featuring 21 hotels, ranging from
family-run three stars to 'agriturismo'
style properties and luxurious 
five-star havens. 
Reflecting its passion to get under the

skin of a destination, the operator is
focusing on the authentic western shore
of the lake, but is also covering the well-
known resorts of Sirmione, Riva del
Garda, Malcesine and Bardolino. The
programme takes in three Italian
regions: Lombardia, Trentino and Veneto.  
Breaks start from £569 per person in

April staying at the 25-room, three-star
Hotel San Filis in the small village of San
Felice in the Valtenesi region. 
The hotel has its own electric eco

boats that guests can hire to explore the
lake; and bikes are also available free of
charge. The price includes flights with
Ryanair from Stansted to Verona, car hire
and free half-board accommodation
when booked by March 20, 2018.
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Hurtigruten reveals new hybrid ships 
& 2019/20 polar adventures
NAMED AFTER two of the greatest heroes in polar history,
MS Roald Amundsen and MS Fridtjof Nansen, Hurtigruten’s
new hybrid powered expedition ships, will combine state-
of-the-art-technology and premium on board experience
with the line’s 125 years of experience to offer the next
generation of adventure travel. 
Currently under construction at Kleven Yard in Norway, MS

Roald Amundsen and MS Fridtjof Nansen will debut in 2018
and 2019 respectively – and have been branded as the world’s
greenest, safest and most advanced expedition ships. 
One of the design features will be two-level

indoor/outdoor observation decks wrapped around the top
of the ships’ raked bow. In an area behind this, guests will
find the core of the onboard experience: Amundsen Science
Centre/Nansen Science Centre, which features state-of-
the-art technology and high tech gadgets such as touch
screens and science equipment. 
Both ships will feature a variety of custom built expedition

equipment, including a fleet of Blueye underwater drones,
kayaks and large inflatable Explorer Boats used for landings
in otherwise inaccessible destinations. 
Meanwhile, highlights of the line’s 2019/20 season

include the first Antarctica voyages on MS Fridtjof Nansen;
several expedition ships – among them MS Fram, MS
Spitsbergen and MS Nordstjernen – operating four to 14-
day Arctic voyages out of Longyearbyen; and selected
Greenland expedition voyages on MS Fram. 
For details see hurtigruten.co.uk

Frequency boost from China Airlines 
CHINA AIRLINES is increasing its non-stop route from
Gatwick to Taipei from four to five flights per week. 
The national flag carrier of the Republic of China

(Taiwan) will add a fifth flight from March 25, 2018
onwards, with the additional service operating 
every Tuesday.
The A350-900 Airbus will carry up to 306 passengers

with a three class configuration, offering Premium
Business, Premium Economy and Economy cabins.  
For more information visit china-airlines.com

newsbulletin

S02 TB 0112 2017 News 1_Layout 1  29/11/2017  14:34  Page 6

http://hummingbird.travel/


travelbulletin.co.uk

newsbulletin

Pandaw cruises to new frontiers 
NEXT YEAR is set to be an action-packed year for
Pandaw River Expeditions as the South-East Asia river-
cruise pioneer will welcome a new ship to its fleet,
launch a new expedition and expand departures for its
Mergui Archipelago itinerary.

The line’s latest addition, RV Sabei Pandaw, will join
the fleet in November 2018, becoming the company’s
third ship on the Mekong River in Laos. The new ship
will be the 17th vessel in the fleet, which navigates the
waterways of six South-East Asian countries. 

The RV Sabei Pandaw, which will feature 14 classic
staterooms and an open plan saloon with flexible indoor
or outdoor dining, will begin by sailing the ten-night
‘The Laos Mekong’ itinerary from November 11, 2018.
From September 2019, it will move further along the
mighty Upper Mekong to China's Yunnan province, to sail
the 14-night ‘The Mekong: from Laos to China’
expedition. The four-country expedition will visit Laos,
Thailand, Burma and China, with highlights including
the ancient Laos capital of Luang Prabang and visits to
tribal villages and national parks.

Prices for the ten-night Laos Mekong cruise, featuring
the new RV Sabei Pandaw ship, start from US$4,200 per
person, based on twin-share. Prices for the 14-night The
Mekong: from Laos to China cruise start from $6,808.50
based on twin-share, including local transfers, entrance
fees, guide services, crew gratuities, main meals, locally
made soft drinks, local beer and local spirits, jugged
coffee and a selection of teas, tisanes and mineral
water. Flights are additional.

Next year will also see the launch of a new expedition,
‘The Great Irrawaddy Delta’. Sailing into the heart of the
vibrant and varied landscape of the Irrawaddy Delta and
exploring its maze of tributaries which remain
untouched by tourism, the new itinerary was initially
scheduled for just two departures on March 10 and 18,
2018. However, due to popular demand, the company
has confirmed further departures in 2019 and 2020. 

The cruise will set sail from and return to Yangon,
weaving through the complex labyrinth of waterways on a
seven-night expedition. Passengers will savour the
contrasts of indigenous village life, markets, ancient
trading ports, temples, churches and mosques, plus have
the chance to spot a plethora of birdlife and wildlife. 

Prices for a seven-night itinerary start from $2,117
based on twin-share including accommodation on the
16-cabin RV Katha Pandaw, local transfers, entrance
fees, guide services, gratuities to crew, main meals,
locally made soft drinks, local beer and local spirits,
jugged coffee and selection of teas, tisanes and mineral
water. International flights are additional. 

Meanwhile, the line’s MY Andaman Explorer has been
refurbished and has been offering voyages around the
Mergui Archipelago’s 800 unexplored islands, with
further departures now confirmed for 2018 and beyond. 

The vessel features ten generously proportioned
suites, with a separate sitting room area and private
bathrooms, and also features a saloon, dining room and
two teak observation decks.

The motor yacht will sail seven-night ‘Mergui
Archipelago’ itineraries, exploring many islands which
have remained unvisited since colonial times, with
prices starting from $3,510 based on two sharing. 
To book or for more information call 020-8326 5620 or
see pandaw.com
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Trade commitment from Carrier 
IN A bid to further commit to agents, and following the
recent reveal of its planned office relocation, Carrier has
announced that, as from Monday (December 4), the
sales team based at the new head office in Didsbury will
service trade enquiries only. 

The change will allow for all areas of the business to
have a single minded focus on the trade, with the
operator able to commit even more to travel agents.

The well-established retail travel agency, Carrier
Travel, based in Alderley Edge will be the sole location
handling customer enquiries directly.

Speaking at the company’s annual Preferred Partner
Awards at the Four Seasons Hotel London at Park Lane,
managing director Mark Duguid, said: “Since joining
Carrier earlier this year, I’ve been amazed by the level of
support from the trade. 

“With more than 80% of our business generated by
travel agents, they are the most valuable part of the
business and we’re increasingly looking at ways we can
improve our service to them. 

“I’m proud of the long standing relationships with our
travel trade partners and I’m confident that the renewed
focus at head office will lead to even stronger partnerships.”

Barmouth

travelbulletin.co.ukDecember 01 20178
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GARLAND GIRLS…Colleen Crisp (left) and Amanda Cresswell of
Fred. Olsen Cruise Lines presented cupcakes to guests at
Manchester Airport to mark the launch of the line’s first flight
from Manchester to Mauritius, in partnership with Thomas Cook
Airlines. A total of 250 Fred. Olsen guests boarded the A330-200
flight to Port Louis, Mauritius last month, with a duration of 12
hours, to join 880-guest cruise ship, Boudicca, on a 14-night
‘Islands of the Indian Ocean’ getaway.

Corsican Places boosts portfolio with selection of new properties for 2018 
CORSICAN PLACES has added a further eight properties to its 2018 holiday collection in Corsica with the introduction of
three sister villas; a stone built house with a modern vibe; two further apartments with easy access to the waterfront
and town areas; a family-run three star hotel; and a high-quality villa in the southern countryside with a vineyard and
renowned beaches nearby.

The tour operator is offering a wide range of flight choices, including its own exclusive charters into Calvi and Figari,
enabling convenient travel and access to accommodation throughout the French island. 

As an example of prices, Villas at Hôtel la Villa in North West Corsica sleep between eight and ten people with prices
leading in at £1,843 for seven nights’ self-catering accommodation including flights and car hire.
For details see corsica.co.uk  or call 01489-866931. 

New routes showcase the best of Wales
VISIT WALES has announced the launch of The Wales Way,
a family of three national scenic touring routes that cross
the country’s most epic landscapes, showcasing its history,
coastlines and attractions.

Offering more than 6,000 years of history, the three
routes lead travellers across ancient paths, drovers’ ways,
and along roads built by the Romans. Meandering through
the very best of Wales’ landscapes and attractions, the
routes allow visitors to unearth the country’s gems and
unique, authentically-Welsh experiences. 

They have been designed to intersect, so can be enjoyed
alone for shorter breaks, or linked together for longer
adventures. Also, they are not confined just to driving and
offer rail connections, walking paths, cycling routes and
horse-riding trails – so anyone can explore the best of what
Wales has to offer in a way that inspires and excites them.  

The Coastal Way celebrates Wales’ coastline and travels
the wild and rugged west coast around Cardigan Bay from
Aberdaron to St Davids, where dramatic seascapes meet
the mountains. The 180-mile (290km) road trip, with the
sea on one side and mountains on the other, tours a
series of picturesque harbour towns and resorts such as
Barmouth, the historic city of St Davids, tiny fishing
villages such as the brightly painted Aberaeron and
countless beaches, cliffs and hidden coves. 

Travelling from top to bottom along the mountainous spine
of the country, The Cambrian Way focuses on Wales’
beautiful countryside and runs for 185 miles (300km)
between Llandudno and Cardiff, winding through the
Snowdonia and Brecon Beacons National Parks. Guests will
pass through the quaint village of Betws y Coed in the
foothills of the Snowdonia, before embarking on zip-lining
and underground adventures at ZipWorld and Bounce Below. 

The North Wales Way is rich in culture, and although
just 75 miles in length, offers thousands of years of
history and includes two UNESCO World Heritage sites.
The North Wales Way offers a gateway to Snowdonia’s
mountain adventures and the ancient history of Anglesey.
For more information see walesway.com and
fforddcymru.cymru
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CUT TO THE CHASE…Hollie Stillion (right), key accountmanager for Travel 2 and Gold Medal congratulatesCatherine Dorsett from Colchester Travel for winning aplace on Travel 2’s fam trip to Atlantis, The Palm at 'TheChase Is On To Atlantis' event.

AGENT TRAINING
�  KirKer Holidays is giving agents
the chance to win a luxury
Christmas hamper and experience
Venice simplon-orient-express for
themselves in a new booking
incentive. For every new Venice
simplon-orient-express booking made
between now and december 31,
agents will receive a luxury
Christmas hamper plus entry into
the prize draw to win one of four
places on a Venice simplon-orient-
express fam trip next year. The
winners will be announced no later
than January 8. For details email
patrick.millar@kirkerholidays.com  

�  JeTseT Has launched a new campaign
called Winter Wanderlust, which
offers discounts of between 2-5%
on all properties in a number of
top winter destinations. agents
making a booking are automatically
entered into a draw to win a
travel hamper worth £175. 

�  FunWay Holidays will celebrate its
25th anniversary next year and is
starting celebrations early with a
month-long Christmas incentive for
agents. Throughout this month, the
operator is giving away daily
prizes from spa vouchers to
commemorative coins. agents need to
make a package holiday booking to
any of the destinations featured
by december 25 and winning agents
will be selected at random each
day from all of the bookings made
the day before. 

agentbulletin

aGENT OFFER
P&O CRUISES will open the start of the Wave sales period
by launching the Shine Rewards Club, a new loyalty club

dedicated exclusively to travel agents. The club will operate
a points system and once registered, every interaction with
the brand, from making cruise bookings to engaging with

events and completing training, will give agents the
opportunity to benefit. Agents can save up and exchange
points for the ultimate reward of a P&O Cruises holiday.

Also on offer are designer goods, experience days, technology
and brand related experiences with P&O Cruises Food

Heroes. Agents can register at shinerewards.com and the
Shine Rewards Club goes live on December 21. 
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glh Hotels launches new meetings & events rewards incentive for organisers
GLH HOTELS has announced the introduction of a new meetings and events rewards incentive. 
Making bookings more rewarding, the exclusive new scheme gives back to those who give their all into organising

meetings and events across the capital.  
Available on all of the hotel group’s 120 meeting and event spaces spread across three of its London brands, Guoman,

Amba and Thistle, the new scheme rewards organisers and bookers with shopping vouchers, ranging in value from £50 to
£500 for confirmed bookings of more than £2,000 in its hotel spaces before May 31, 2018. 
In addition, event organisers confirming bookings taking place before December 22 will receive double vouchers.
For every enquiry registered, meeting and event organisers will also be entered into a free monthly prize draw, with

prizes including return flights to Europe, Smart Watches, experience vouchers and wireless headphones.
Meetings booked and taking place before May 31, 2018 will also receive a free meeting and events upgrade, enhancing

clients’ mornings or afternoon breaks to free breakfast rolls or full afternoon tea, plus a guaranteed room upgrade for 
the organiser.
For more information see glhhotels.com/rewards or email events@glhhotels.com

travelbulletin.co.ukDecember 01 201710
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DIAMONDS ARE FOREVER...South African Tourism has announced the winner of the Diamond Gallery
competition it launched at World Travel Market – Travel Counsellor, Rosanna Fogel (second from right).
Rosanna won a 1.46-carat Tanzanite and diamond pendant and 9-carat white gold necklace worth £3,000
from the Diamond Gallery in Cape Town. Pictured celebrating with her are, from the left: MEC Desbo
Mohono for North West Tourism in South Africa; The Honourable Ms Tokozile Xasa, Minister of Tourism; and
Tolene van der Merwe, head UK & Ireland Hub for South African Tourism.

A £9.5MILLION car park development has
commenced at Bristol Airport.
Construction of the multi-storey car park
– the first on the airport site – is now
underway and will create more than 1,000
spaces situated within a short walking
distance of the terminal.
The development also includes improved

internal road design, landscaping and
signage all geared to assist passengers
when parking cars on site. 
Construction of the multi-storey car

park follows recent improvements
elsewhere across the site this year,
including a £2.5million customer
reception centre in the Silver Zone car
park and a £2.3million upgrade to the
immigration hall in the terminal.
Andrew Goodenough, the airport's

development director, said: “These
developments demonstrate our continued
commitment to enhance passenger
facilities at Bristol Airport. The multi-

storey car park will meet the demand for
high quality, secure car parking close to
the terminal.”
The route network available from

Bristol Airport is also growing, with direct
flights to more than 120 destinations and
frequent daily services to major hubs
including Amsterdam, Brussels, Dublin
and Frankfurt.  

Work begins on Bristol Airport's multi-storey car park

An artist’s impression of the new development

New route to Seville
from East Midlands by

Ryanair 
PASSENGERS LOOKING for
winter sun in Andalucía
can now fly to Seville from
East Midlands Airport
(EMA) with Ryanair.

The carrier launched its
new twice-weekly route at
the end of October, taking
the total number of
destinations Ryanair flies
to from EMA to 23.

Seville, Spain's fourth
largest city, has just
beaten the likes of
Hamburg, Oslo and Detroit
to be named the top city in
the world to visit in 2018 by
travel guide Lonely Planet.
This was based on
suggestions by travel
writers, editors and
bloggers. 

While temperatures in
Seville can soar into the
low 40Cs in the summer,
during winter months it
rarely drops below 16C
between December and
February, which makes it
an ideal year-round
destination. 
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Where Am I?

Situated on top of a cliff on the north of the island, this
picturesque village offers a view over the volcano of Palia and
Nea Kameni and the island of Thirassia. Charming houses in

narrow streets, blue domed churches and sun-bathed
verandas add to its touristic appeal.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, December 7th. Solution and new puzzle

will appear next week.

The winner for 17th November is Alana Stewart, Jigsaw

Travel in Hamilton.

November 17th Solution: A=9    B=7    C=4    D=1

Number: 046

Across 
1. Family-friendly P&O cruise ship (5)
4. Jennifer ___, aka JLo (5)
6. Addis Ababa is the capital (8)
8. Traditional Japanese robe (6)
10. Flag carrier of Israel (2,2)
12. Cruise company, sounds like a Verdi 

opera (4)
13. Ferries depart Newhaven for this Normandy

port (6)
15. US state and one of the Great Lakes (8)
17. Famous museum and gallery in Madrid (5)
18. Fairmont-managed London hotel (5)

Down 
1. British boxer in the celebrity jungle (4,4)
2. Abu Dhabi is the capital (3)
3. European city break destination (6)
4. Vientiane is the capital (4)
5. This Morning co-presenter, ___ Schofield (7)
7. One of the Channel Isles (8)
9. The triangular houses of Santana are a tourist

attraction on this island (7)
11. Popular resort on the Costa Dorada (6)
14. Columbus is the state capital (4)
16. Month of the year, in short (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

04
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Cherie Richards, commercial director of The Global Travel Group, reflects on a year of
success for many of its members...

DECEMBER TENDS to be that time when we look
ahead and start planning for the next year,
resolutions start racking up - however quickly

we might eventually abandon them. In that inevitable
temptation to look forward we should take a moment
to acknowledge the successes of the year gone by and
the achievements of the present… ’tis the season to be
jolly after all, and we’ve got a lot to be jolly about. 
I love Christmas time; spending time with my family,

putting up the tree, over-indulging in a few too many
chocolates and the odd tipple or three. Once the town
centre Christmas lights get switched on I can’t help
but get into the spirit. High Streets up and down the
country look their festive best, and with the recent
news that High Street
openings have
outstripped closures in
the first half of 2017,
they’re feeling at their
best too.
Working with our

members to help them achieve and thrive is the
biggest thrill of my job. Our philosophy is that an
independent travel agent understands their customer
in a way that few others do, and that it’s our role to
support agents in delivering tailored and responsive
travel options. That freedom to treat each customer as
an individual, to sell a holiday that works for them
rather than for someone else, builds loyalty,
strengthens reputations and enables our members’
businesses to grow.
In the last year, 11 members of the Global Travel

Group have moved from home-working to retail
including Jo Richards at Tivoli Travel in Mirfield, who

opened her first retail store within 18 months of
setting up her own business.
We’ve welcomed 37 new members to the Global

Travel Group family. Ben Hughes at Go Ben Travel
opened his first retail store in Wigan so that he
could tailor holidays that are just right for his
customers,and Kelly Lakey has branched out on her
own and opened Savannah Travel in York with 17
years of industry experience to build on. These are
just some of the High Street success stories we are
incredibly proud to have supported.
The successes aren’t just limited to new openings,

Travel Options 4 U in Bradford-on-Avon has recently
been showcased by Dragons’ Den’s Theo Paphitis as a

small business success
story. ItsSo Travel in St Ives,
Cambridgeshire, has also
been selected as one of
Small Business Saturday’s
top 100 UK small
businesses. Meanwhile,

Myriad Travel was selected to appear on Channel 4’s
How To Get Rich Quick, proving the value of booking with
independent High Street travel agencies.
Taking a moment away from the chocolate oranges

and turkey sandwiches to reflect on the successes of
our members in the year gone by, I’m immensely
proud that the High Street is thriving and our industry
is driving that success. Next year will be an exciting
year for The Global Travel Group and for our members,
and I’m looking forward to a busy and prosperous New
Year. In the meantime, if I don’t see you before the big
day, from all of us here at The Global Travel Group,
have a very merry Christmas!

"In the last year, 11 members of the
Global Travel Group have moved

from home-working to retail"

bulletinbriefing
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TRAVEL BULLETIN travelled to
Bournemouth with some of the biggest
names in escorted touring to meet with

local agents. During the showcase, which
took place at the Hilton, agents had the

opportunity to learn more about some of the
exciting worldwide tours on offer, chat
directly with operators, indulge in some
delicious food and wine, play games and 

win prizes!

#TBSHOWCASES

eventbulletin

JUST FOR YOU…Polly Poulton (left) from Travelsphere & Just You presents
prize winner Georgia Emm from Holidaze with a case of Prosecco.

NEWMARKET NEWS…Learning more about Newmarket Holidays are,
from the left: Martin Hay, Go Cruise; Nigel Dean, Nigel Dean Travel;
the operator’s Laura Pheby & Dawn Clark; and Andrew Richardson
and Nicki Richardson from Not Just Travel.

SPOT PRIZE…Tracy Ramsier from Holidaze (right) was the winner of
Sunspot Tours’ prize of a bottle of Prosecco and box of chocolates,
gifted by the company’s Sue Copper.

PRIZE WINNER…Pleased to win G Adventures’ prize of a £50
LovetoBuy voucher is Poppy Thomas of STA Travel Bournemouth with
the operator’s Gabo Quiros.

HAMPER WIN…Winner of a luxury hamper was Jane
Kolowski (left) from Fred Olsen Travel Westbourne, pictured
with Faye Anderson from Collette.
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eventbulletin

Want to get in on the #TBSHOWCASES action? 
Join in the fun at our Airline showcase in Norwich on January 22 and Canary Islands

Showcase in Manchester on January 29. Reserve your place now by emailing
hannah.carter@travelbulletin.co.uk 

SHOWCASE READY…Pictured enjoying the evening’s drinks reception are, from the left: Georgia Henley and Emily Newman of STA Travel
with John Cummings, Eloise Sandiford, Abigail Fox and Laura Hagger from Flight Centre.

SAGA SMILES…Sophie Clements (left) of Hays Travel Lymington
wins some wine, presented by Claire Hodgkin of Saga Holidays.

TITAN TABLE…Talking all things Titan are, from the left: Mike Locke
of Tantalus Travel; Samantha Burgess, Joanne Farrell and
Christopher Farrell from Holidaze; Titan’s Louise Sword; Kathryn
Skeates of Holidaysplease; and Tracy Ramsier from Holidaze. 

CHATTING RIVIERA…From the left, Holly Johnson from TUI
Bournemouth and Margaret Addison of Travel Counsellors discuss
the latest news from Riviera Travel with the operator’s Tom Morgan,
along with Leanne Mudd from cruise.co.uk and Hayley Griffiths, also
from TUI Bournemouth.

CALLING ON COSMOS…Pictured with Anna Hall of Cosmos Tours &
Cruises (centre) are, from the left: Catherine Long, Kim Sellman and
Sophie Clements from Hays Travel Lymington; and Tuesday Hilton,
Majorie Dench and Josie Arnold from Hays Travel Bridport. 

WINE WINNINGS…David McGuiness from Travel The Unknown
presents Liza Gill of STA Travel Bournemouth with her raffle prize
of a case of wine.
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Super Break increases Malta offering for 2018
SUPER BREAK has increased its hotel offering on the island of Malta by more than 
30% for 2018. 

Covering more of the island than ever before, 28 hotels are now featured. Previously
focused in and around the Bugibba and St Paul’s Bay area, the operator has now
introduced Mellieha, St Julians and increased its offering in Silema. New hotels include the
four-star Seabank Resort & Spa, Mellieha Bay from £200 per person for four nights’ all-
inclusive, the four-star Waterfront hotel in Silema from £142 per person for three nights’
bed-and-breakfast and the four-star Maritim Hotel & Spa in Mellieha from £53 per person
for three nights’ bed-and-breakfast.

With Valletta awarded the Capital of Culture for 2018, the operator is also looking to add
a couple of hotel options in the city.
Visit superbreak.com/agents for more information.

Mark Warner launches
resort videos to excite

holidaymakers 
MARK WARNER has issued
a series of new videos on
all of its summer resorts,
designed to give an
overview for the travel
trade and to entice
potential holidaymakers 
to book a Mark Warner
holiday.
During May, June,

September and October,
the company’s resorts are
predominantly filled with
adults, or adults with
younger children, making
them a little quieter and
offering more time for
guests to relax as well as
to enjoy all the free
activities on offer.
The operator has several

beach resorts across the
Mediterranean islands -
two resorts in Kos, one in
Sardinia and Corsica and its
flagship Levante Beach
Resort in Rhodes. The
flagship property offers
free guided bike tours to its
guests to explore the
island’s history and many
bike trails, ranging from
easy to challenging. This
resort also hosts a ‘Club
Mark Warner Week’
specifically designed for
solo travellers and
providing guests with a
chance to enjoy a holiday
with the operator without
paying a supplement for a
sole occupancy room.
Social dining and drinks are
also arranged for guests as
a way to meet up with other
solo travellers and this
runs alongside the usual
programme of activities. 
A seven-night stay from

September 9, 2018 costs
from £929 and a video
showcasing the resort’s
many highlights and
activities can be 
viewed at
facebook.com/mwholidays/
videos/1464309840303385/

mediterraneanislands

PALMA 365 has unveiled a gastro tourism
strategy for next year, complete with new
tourism ambassadors.

In 2016, UK travellers accounted for in
excess of 593,000 room nights in Palma,
making the UK the second biggest
international visitor market. During the
2016/17 low season, the destination
registered an 8.4% increase in the number
of room nights in the tourist centre of
Palma compared to the same period in the
previous year, indicating a growing appetite
for cultural city breaks rather than fly-and-
flop, and contributing to the tourism board’s
objective of growing the number of out-of-
season travellers. Encouraging low season
travel to Mallorca, many visitors use Palma
as a base to explore other destinations 
on the island. 

The tourism board also revealed that 51%
of those travelling to Palma visit with the main
objective of discovering the city, 44% to relax
and 22% to indulge in the city’s varied
shopping offering. 

Under the slogan ‘Passion for Palma’, the
tourist campaign focuses on four keys themes
including gastronomy, sport, shopping and
culture, with the aim of strengthening Palma’s
position as an attractive, year-round city break
destination. The new tourism strategy will
target frequent travellers between the ages

of 35 and 65, interested in short cultural
city breaks and four- and five-star hotels.
This demographic coined by Palma 365 as
‘cosmopolitans’ would typically come from
urban centres and would spend on average
104 euros per day throughout their holiday.

Palma’s gastro tourism strategy will focus
on cementing the city’s status as a leading
short-haul destination for food-lovers, raising
awareness of the diversity of gastro offerings
from fine-dining experiences to traditional
tapas bars. This strategy will be bolstered by
gastro tourism ambassadors to strengthen
Palma’s image as a European culinary hub
and to promote some of the lesser-known
culinary concepts in the city. The ambassadors
– revealed at WTM - are two of Palma’s most
renowned chefs: Mark Fosh, owner and
founder of the fine-dining restaurant ‘Simply
Fosh’ in Palma; and Tomeu Caldentey, the
first Mallorcan chef to be awarded a Michelin
star for his inspired cuisine and culinary
concepts at Bou Restaurant. 

Pedro Homar, general director of the
tourism board, said: “At Palma 365, we look
forward to working with Mark and Tomeu to
further develop Palma’s gastronomy
offering for visitors and to propel Palma to
the top of the list of desirable foodie
destinations in Europe.” 
For more information go to visitpalma.com/en

Palma reveals new gastronomy tourism strategy for 2018 
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Simply Luxury by Travel 2 adds extra Mediterranean options
SIMPLY LUXURY by Travel 2 is expanding its Mediterranean offering for 2018. 

Lauren Ross, the operator’s product and commercial manager for Europe, said: “We are adding Ikos Dassia Hotel in
Corfu which is due to open in May 2018 and is already proving very popular with people who have stayed in its sister
properties the Ikos Olivia and Ikos Oceania in Halkidiki. The Ikos Dassia Hotel is a brilliant five-star family option in
Corfu with a great choice of dining options including Michelin-starred menus. It also has a lot of activities including
beach sports and fitness classes as well as a great kids programme.”

Seven nights’ stay at the property on ultra all-incluisve is priced from £1,039 per person including flights and private
transfers and complimentary UK lounge passes departing on May 5, 2018.

The operator has also reported an increase in sales for Turkey for 2018 and is expanding its portfolio in the area in
response. Ross said: “We have added the luxurious five-star Susesi Luxury Resort in the beautiful Belek area of
Antalya. The hotel is perfect for all ages with a private beach, choice of pools and lots of activities for active travellers
including a golf academy, tennis courts, bowling, dance and fitness classes. The hotel also offers a large kids and teen
programme to keep the whole family entertained.”

Prices start from £949 per person, departing on May 8 next year, for a seven-night stay at the property on ultra all-
inclusive including flights, private transfers and complimentary UK lounge passes.
Visit travel2.com or call 0800-022 4182 for more information.

SUNVIL HAS reported a 30% rise in
passenger numbers to Cyprus in 2017
compared with last year, with plans to
build on this increase in 2018. 

Predominantly attracting couples,
and travellers of an older demographic,
the operator is able to offer guests an
authentic side of Cyprus with the
chance to explore its beaches and
rugged coastlines, ancient towns,
verdant mountains, the wine routes in
the foothills and gold frescoed
Byzantine churches. The destination
itself has year-round appeal with its
long, warm autumn and short, mild
winter. 

Rachel Jelley, the operator’s
marketing manager, added: “Spring
flowers are also a great reason to visit
and spring starts very early in Cyprus –
from mid to late-February onwards,
with the bright yellow mimosa blossom
that’s seen everywhere.”

The operator has recommended some

‘hidden Cyprus’ ideas for 2018, ideal for
fly/drive trips. The Troodos region offers
tranquil valleys, dense forest and
mountains that are ideal for walkers and
nature lovers, and the operator offers a
range of properties - from small inns to
spa hotels - including the mountain spa
resort Casale Panayiotis which overlooks
the historic St. John Lambadistis
Monastery, a UNESCO World Cultural
Heritage Site. 

Up the coast from Paphos,the Akamas
National Park is another good spot for
nature lovers, walkers and keen
photographers or painters, where wild
orchids can be found everywhere in the
spring months. The company offers villa-
with-pool, hotel and apartment
accommodation in villages such as
Latchi, with its marina and fish tavernas,
Droushia with its views of Polis, the
coastline and the Troodos mountains
(plus its famous fresh halloumi cheese),
and Lysos, at the edge of the Paphos

forest, with walking and cycling routes,
and rich in bird-life and wild flowers. 

As an example of itineraries, the
operator can offer a seven-night touring
holiday, including two nights at The
Library Hotel near Larnaca, three nights
at Casale Panayiotis in Kalopanayiotis
and two nights at Droushia Heights Hotel
in Droushia, from £694 per person based
on two sharing, including flights, car hire
and bed-and-breakfast throughout.

The operator is also running an early
booking offer; those made before
February 28, 2018 can benefit from a
£100 reduction on villa bookings per
week (excludes bookings from July 1 -
September 30) and a complimentary
lunch or dinner with a bottle of local
wine per couple at a local taverna. Villa
prices start from £621 per person for a
seven-night stay, including flights,
accommodation and car hire.
To find out more call 020-8758 4758 or
visit sunvil.co.uk

Sunvil sees 30% rise in Cyprus holiday bookings & reveals secret holiday spots

APHRODITE HILLS has achieved the prestigious status of being the PGA National for Cyprus. The luxury resort’s 18-hole golf course has
undergone a £2.3million renovation throughout 2017 and whilst it is still open and running on temporary greens, ihe course’s re-launch is
set to be completed and fully open to its members and golfing holidaymakers from January 19, 2018.
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Cyprus’ January to October 2017
arrivals surpass total 2016 figures
THE CYPRUS Tourism Organisation has revealed 2017 as
another record-breaking year for the island, with
January to October 2017 figures already exceeding total
visitor arrivals in 2016.  

From January to October 2017, global tourist arrivals
to Cyprus reached 3,408,473. This figure not only exceeds
the level of visitors to the island during the same period
in 2016 (2,974,412 – a 14.6% year-on-year increase), but
also exceeds the number of global visitors to Cyprus
from January to December 2016 (3,186,531) by 6.9%.

The same trend can be seen with UK arrivals;
1,174,358 came to Cyprus between January to October
this year, not only representing a 7.9% increase on the
same period in 2016, but also exceeding the total UK
visitors to Cyprus from January to December 2016
(1,157,978) by 6.4%.

Orestis Rossides, UK director of the tourism
organisation, said: “We're delighted to have already
surpassed 2016's arrival figures by the end of October
2017. As well as being popular in the summer, Cyprus is
a great destination for winter sun and we look forward
to welcoming visitors from across the globe throughout
the rest of the year.”

In line with this increase in interest to the destination,
Cypriot airline Cobalt Air has launched a new service
from Gatwick to Larnaka, which will operate six days a
week this winter. A new Business Class service will also
launch on the Gatwick route this month.  

Looking ahead, Jet2 is to launch a new weekly route from
Belfast International Airport to Paphos for summer 2018.
For more information go to visitcyprus.com

A private Corinthia
Palace in Malta

IN A new initiative for
Corinthia Hotel’s inaugural
property, the Corinthia
Palace in Malta can now be
booked on an exclusive 
use basis.
For a minimum of three

nights, the 147-room hotel’s
indoor and outdoor
facilities and its full staff
can be booked for private
events, including access to
swimming pools,
restaurants, bars, meeting
rooms and guest bedrooms.
With Malta playing host

to European Capital of
Culture for 2018, the
property is also highlighting
that next year is an ideal
time for guests to enjoy the
year-round programme of
events taking place in the
nearby capital of Valetta.
For more information go to
corinthia.com

MARBELLA HOTELS is to open the adult-only MarBella Nido Suite Hotel & Villas on the island of Corfu
for May 2018. A total of 70 rooms are offered - from junior suites to luxury villas with private pools,
blending comfort and modern amenities with Corfiot heritage and sea views. Many of the suites come
equipped with a private terrace whirlpool and sun beds. The property has direct access to its own fully
serviced private beach, and also offers a spa and gym. Room rates start from £135 per night on a bed-
and-breakfast basis. Visit marbellanido.gr
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A-ROSA River Cruises promotes eight-day no-fly option 
A-ROSA RIVER Cruises is promoting its eight-day ‘Classic Rhine Cruise’ which combines rail
travel to Cologne with seven nights on the Rhine. Available through Great Rail Journeys, the fully
escorted tour is ideal for customers who would prefer to relax and enjoy the journey on a train.
A-ROSA Aqua will travel the length of Germany along the River Rhine, offering travellers the

chance to explore medieval towns, admire castles perched above the river and watch the ever-
changing scenery from the ship.
Departing on selected dates in May, June, September and October 2018, ports of call include

Mainz, the capital of the Rhineland province; Kehl and Strasbourg; Basel; Breisach, a fortified
hill town at the Rhine’s Edge on the outskirts of the Black Forest; Koblenz and Cologne.
Prices start from £1,095 per person including rail travel from St Pancras to Brussels and

onward train travel to Cologne, seven nights’ on board accommodation with seven breakfasts,
six lunches and seven dinners; all-inclusive selection of drinks on the ship; and the services of a
tour manager throughout. Shore excursions are extra. 
To book call 01904-527180 or visit greatrail.com 
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Embark on a German
Rail Ale Trail 
with Railtrail

INSPIRED BY the German
National Tourist Office’s
celebration of ‘Culinary
Germany’ in 2018, Railtrail
has devised its own ‘Great
German Rail Ale Trail’.
The tour stays in

Düsseldorf, the Harz
Mountains, Bavaria and
Cologne, tasting Altbier,
Kölsch, Gose, Bockbier,
Rotbier and even smoked
ale along the way. 
Rob Carroll, general

manager for the escorted
rail operator, said: “I lived
and studied in Germany in
my youth, whereas Railtrail’s
owner Dave lost his heart to
the beautiful Harz region.
This is our own personal
love letter to Germany. It’s a
grand tour of Germany’s
great beers, yet we delve
deeper to discover a country
with colourful regional
differences of taste,
language, culture and
lifestyle. Prost!” 
The nine-day tour departs

London St Pancras on April
29, 2018 with prices from
£1,295 per person. 
Agents interested in finding
out more can contact
maeve.carroll@railtrail.co.uk

THE GERMAN National Tourist Board UK
and Ireland (GNTO) is to focus on ‘Culinary
Germany ‘as its main travel and marketing
campaign for 2018.
The aim of the campaign is to highlight the

diversity of fresh, regional dishes throughout
Germany’s 16 Federal States, from traditional
favourites to new trends being developed by
the country’s emerging culinary stars. From
rural regions such as the Black Forest
(including Baiersbronn with eight Michelin
Stars), to the internationally renowned
restaurants of major cities such as Berlin,
Hamburg and Munich, from Dresden to
Düsseldorf, the campaign has been
designed to take visitors on a tour of
Germany’s foodie landscape.   
Whilst beer and bratwurst are well known

as being an integral part of the country’s
festivals and public holidays, this is only a

small part of the gastronomic delights the
country has to offer, with more than more
than 30 foodie scenic routes, 13 wine growing
regions and more than 290 Michelin-starred
and gourmet restaurants.  
Beatrix Haun, director of the tourist board,

said: “This is a major campaign to tempt
people to explore different areas of Germany
through their favourite foods and perhaps
discover something new. If you’re a wine
aficionado, you’re spoilt for choice. Swap the
big beer festivals for smaller, cosier, regional
celebrations and discover Gemütlichkeit –
Germany’s special recipe for combining good
food with good company. Not only is German
food delicious, each region has a story to tell.
Our culinary campaign is just one of the many
reasons to travel to Germany and we look
forward to welcoming all visitors in search of
good food and wonderful travel memories.”

Delicious Deutschland: GNTO launches culinary campaign
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FFESTINIOG TRAVEL has a new escorted tour to Germany for 2018
called ‘Bonn & The Rhine in Flames’. As an addition to the rail
operator’s range of Easy Rail Holidays - one-centre European
escorted tours - the five-day trip visits the German city of Bonn during
the annual ‘Rhein in Flammen’ festival; a display of lights and
fireworks that illuminate the River Rhine as Europe’s largest boat
parade sails by. Further highlights include a ride up the Drachenfels
on the cog railway and on the Schwebebahn suspension railway with
free time in the historic cities of Trier and Cologne. Prices start from
£645 departing on May 3, 2018. Visit ffestiniogtravel.com

Shearings puts Passion Play itineraries on sale
HOLIDAYMAKERS CAN book to see the 2020 Oberammergau
Passion Play on a series of itineraries put together by
Shearings Holidays.
Taking place every ten years and expected to sell out in

advance, the world famous play was first performed in 1634
and is now performed in a dedicated theatre holding nearly
5,000 spectators. The 42nd Passion Play in 2020 expects to
receive 500,000 visitors from around the world, so agents have
a good opportunity to capture interest and bookings from those
keen to experience this acclaimed event, whilst visiting some
of Europe’s most scenic destinations.
The operator has launched four coach tours ranging from

eight to ten days on selected dates between June and August
2020, which includes the eight-day ‘Passion Play & Rhine
Valley’ coach tour from £1,134 per person, departing on August
16, 2020, and nine-day ‘Passion Play & Bavarian Castles’ coach
tour from £1,144 per person, departing on July 4, 2020.
Tours include coach travel, hotel accommodation with

breakfast and a variety of meals and excursions. 
Visit shearingsagent.com for more details.

AVALON WATERWAYS has launched a
new eight-day ‘Active Discovery on the
Rhine’ river cruise, journeying from
Frankfurt to Amsterdam and inviting
guests to explore famous and lesser-
known treasures along the river. 
Adventurous holidaymakers can hike

near Eltville, and in the idyllic landscape
around Duisburg, climb up to Marksburg
Castle, participate in a Roman Games

re-enactment in Xanten, visit a
Monastery, walk the glassy corridors of
an ancient volcano, cycle along the river,
join a running tour in Amsterdam and
take a painting class, as just a few
examples. Guests can also sip regional
wines in Eltville, indulge in the art of
chocolate-making in Cologne, and
savour hearty German cuisine in
Duisburg. 

Rates start from £2,291 which
includes flights from Heathrow,
stateroom accommodation, full-board
dining with wine and beer at lunch and
dinner, complimentary Wi-Fi, gratuities,
shore excursions at every port of call led
by certified local guides, VIP entrance
into must-see sites and a VIP private
home pick-up service (within 50 miles). 
Find out more at avaloncruises.co.uk 

germany
Maritim Hotels celebrates festive season with Christmas packages
FROM CHRISTMAS markets, carols and cake in Nuremberg, a
stroll through the picturesque Black Forest, through to
unwinding in Europe’s largest spa resort; Maritim Hotels has
launched a range of festive packages at its properties in
Germany to help people celebrate Christmas.
Bad Homburg is famed as Europe’s largest spa resort and,

having recently undergone a comprehensive renovation, the
Maritim Hotel Bad Homburg has a package for those looking
for a relaxed Christmas. A dedicated tour guide takes guests
through the surrounding spa gardens in the morning and
through the nearby city centre and shopping mile in the
evening, with plenty of scope for rest at the hotel’s swimming
pool with jet stream and sauna. The package includes four
overnight stays with breakfast, a Christmas dinner buffet on
December 24, three complimentary evening meals and a
welcome cocktail and present. Prices start at 99 euros per
person in a double room.
Located in northern Bavaria, the Maritim Hotel Nürnberg

has a package that blends regional discovery with culinary
highlights. Beginning with a visit to the local Christmas
market, guests can then listen to carol singers over a slice of
coffee and cake in the hotel, followed by a gala dinner and gift
giving on Christmas Eve. Christmas day begins with a
complimentary guided city walk around the historic city of
Nuremberg, before guests tuck into a full Christmas dinner.
Boxing Day can be spent exploring the medieval city including
discovering some of Nuremberg’s many municipal museums.
Guests can unwind with complimentary use of the hotel’s

facilities and package prices begin at 386 euros per person in a
double room. This includes three nights’ breakfast
accommodation and a present and free cocktail on arrival. 
Situated on the shores of Lake Titisee in the Black Forest,

the Maritim TitiseeHotel Titisee-Neustadt has a package for
guests to reign in the New Year complete with culinary
experiences, guided hikes and scenic excursions. Gastronomic
highlights include a festive dinner on Christmas Eve, followed
by a buffet on Christmas Day and an extensive five-course
menu on Boxing Day. Also included in the package are rustic
festive buffets in a nearby cabin, complete with ‘singing host’.
In the run up to the New Year, guests are treated to a New
Year’s Eve gala buffet in the hotel’s grand conference room with
live music and entertainment. Alternatively, and upon request,
a five-course New Year’s Eve dinner in the hotel’s Vier Täler
restaurant is also available. Package prices begin at 135 euros
per person for one person sharing a double room.
For more information visit maritim.com 

Avalon Waterways discovers scenic treasures on Rhine river cruise
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FOR 2018, Arena Rail Holidays has added a new escorted tour in
Saxony for rail and history buffs. Over eight days the ‘Berlin,
Dresden and Elbe Valley Steam’ fully escorted itinerary will offer
enthusiasts the opportunity to step back into the age of steam
with journeys on three of the oldest routes. They include the
picturesque Weiberitz and Lobnitz Valleys and the mountains
near Zittau; travel by paddle steamer on the Elbe River; city tours
in Berlin and Dresden; and a visit to Colditz Castle. Tour
departures are in May, June, September and October and prices
lead in at £1,295 per person. Visit arenatravel.com 
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We asked our staff the following question this week:

Who are you hoping to receive a Secret Santa present from?

Crossword:
Across: 1. AZURA, 4. LOPEZ, 6. ETHIOPIA, 8. KIMONO, 10. EL AL, 12. AIDA, 13. DIEPPE, 
15. MICHIGAN, 17. PRADO, 18. SAVOY. 
Down: 1. AMIR KHAN, 2. UAE, 3. ATHENS, 4. LAOS, 5. PHILLIP, 7. ALDERNEY, 9. MADEIRA,
11. SITGES, 14. OHIO, 16. NOV.

Highlighted Word: ANDORRA

Where Am I?: Oia, Santorini Island, Greece.

puzzlesolutions

020 7834 6661
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#BookCentara
Centara’s hospitality and value are well-known in Thailand, at destinations
ranging from luxurious city hotels to tropical island retreats. Our winning
formula is also available in Vietnam, Sri Lanka, the Maldives and now,
the Middle East. Each location o�ers something special: spectacular nature;
romantic ambience; prime shopping; or hi-tech style.

Your clients will find a world of delicious cuisine – not only expertly-prepared
Asian dishes, but also European and Middle Eastern favourites. They’ll be
pampered in our famous Thai spas. Families appreciate our Kids’ Clubs
and water features.

Most of all, our guests appreciate Centara’s graceful, Thai-style service.
For a unique experience your customers will thank you for, find out more
at the contacts below.

DISCOVER MORE AT 
 centarahotelsresorts.com/b2b
 rsouk@chr.co.th
 01474 872727

THAI-STYLE 
HOSPITALITY IN THE CITY 
OR ON THE BEACH

THAILAND   •   MALDIVES   •   OMAN   •   QATAR   •   SRI LANKA   •   VIETNAM
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https://www.centarahotelsresorts.com/b2b/
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http://www.manchesterairport.co.uk/travel-trade/
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