
WIN up to £200 with our British Airways 
Mega MoneyCard competition for USA & Caribbean

For full competition terms & conditions visit www.funway4agents.co.uk. All prices & details are correct at time of print and are subject to availability and change. 
We are 100% nancially protected – ATOL: 2853 / ABTA: V000X / IATA: 1273442

To book call 020 8290 9754 or visit www.funway4agents.co.uk

10 PRIZES 
TO BE WON

BOOK BY
 30 SEPTEMBER!

Turn overleaf for more details
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WIN with Funway Holidays & 
British Airways

Fly in style with American Airlines & British Airways
British Airways is the ag carrier of the United Kingdom and is the largest airline in the UK, based on eet size, 
international ights and international destinations. British Airways offers direct services to 20 North American 
cities and services to 14 destinations in Mexico & The Caribbean. 
American Airlines offers direct ights from London Heathrow to 8 US cities from which you can then connect 
to hundreds of destinations in North America. Both airlines offer regional departures from many UK airports. 

To book call 020 8290 9754 or visit www.funway4agents.co.uk

We are delighted to announce the 
launch of an exclusive competition with 
British Airways where 10 prizes of up 
to £200 are available for simply making 
a booking to the USA & Caribbean 
throughout the month of 
September 2017. 
The prize is available for all MoneyCard 
members, please just remember to 
quote your MoneyCard member ID or 
email moneycard@funway.co.uk with 
your booking reference to be entered 
into the draw. Each booking will be 
eligible so the more times you book, 
the more chances you have of winning! 

5 X £200 
PRIZES AVAILABLE:
Any booking including 

British Airways / 
American Airlines return 

ights to any USA, 
Mexico or Caribbean 

destination in Premium 
Economy classes and 

above.

5 X £100 PRIZES 
AVAILABLE:

Any booking including 
British Airways / 

American Airlines 
return ights to any 

USA, Mexico or 
Caribbean destination 

in Economy class. 
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TRAVELZOO PREDICTS the future success of tourism
destinations and products will lie in the travel industry’s
ability to recognise the importance of social media as a
source of inspiration. 
The company says that today’s traveller – especially at

the younger end of the market – expects to be able to
experience and share an ‘Instagrammable holiday’ with
friends and family back home, no matter where they are in
the world. This is based on the findings from its recent
Autumn Travel Trends Survey, which reveals that how a
holiday photo will look on social media platforms is an
important consideration for 55% of those born after 1996
(Generation Z) when choosing a destination. 

While the appeal of social bragging declines going back
each generation, Millennials (those born between 1987 and
1995) are highly focused on the photogenic appeal of their
holiday choice (42%), so destinations and travel companies
should bear this in mind when planning things such as new
hotels, aircraft, restaurants, airports and public spaces. 
In terms of the power of social media to influence

holiday bookings, almost two thirds of Generation Z use
social media for inspiration on what to book. For
Millennials and Gen Z, Facebook and Instagram are the
most powerful channels, with Facebook marginally more
influential for Millennials. 

TRAFALGAR HOSTED a group of 20 agents from across the UK and Ireland on its eight-day family itinerary Monkeys, Jungles and Volcanoes
in Costa Rica. Pictured on the jetty of an eco lodge the group stayed at along the Tortuguero River in the Tortuguero National Park are, from
the left: Nicola Raw, SpearTravels; Ian McCaughan, Midcounties Co-op; Melanie Cope, Fred Olsen; Victor Goord, Peter Goord Travel;
Stefanie Trevett, Baileys Travel; Debby King, Departure Lounge Travel; Gina Cassidy, Andrew Earles Travel; Tessa McMinn, Flight Centre;
Elaine Lee, Prestbury Travel; Chris Price, Trafalgar; Kayleigh-Anne Elliot, Travel 2; Josie Brennan, USAirtours; Fabian Guzman, Trafalgar;
Louise Crawford, Oasis Travel; Mark O’Neill, Trafalgar; Laura Povey, Butterfly Travel; Zoe Barnes, Wotton Travel; Stephen Moran, Exploring
Vacations; Maria Scriven, Millington Travel; Jordan Evans, North America Travel Service; Lauren Kent, Hays Travel; Doug Moss, York Road
Travel; Jeannette Taylor, Sunway; and Sharon Driffill, Thomas Cook. 

newsbulletin

bulletin briefing
news & views from AITO 

This week

03 news
we highlight new industry offers,
developments & trends

09 agent bulletin
booking incentives, training & fam
trips – just for you

10 notes from normanton 
sandy looks at the things that travel
agents have been asked to do

11 puzzle bulletin
play Su Doku for your chance to win a
£50 M&S voucher

12 staff review
we head to London to try out the
ThamesJet experience

16 personality bulletin 
find out which industry personality is
in the hot seat this week

15 air bulletin
a round-up of new flight launches &
airline introductions

14

continued on next page
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New survey predicts the importance of social channels when it comes to holidays 
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RECENT RESEARCH by Travelex has
revealed that it's possible to spend six
weeks in Thailand with just £500,
making it the cheapest destination for
Brits on a budget. 
The foreign exchange provider has

unveiled the ten best and worst
destinations for those on a budget this
year, with results based on the
average cost of living in each country
and current exchange rates. The
results reveal how long £500 could last
if you ate out three times a day, had
four soft drinks, two beers, a coffee

and two trips using public transport. 
The top three cheapest destinations

were Thailand, Mexico and Jamaica,
where travellers could last 44 days, 26
days and 25 days respectively. In
contrast, the top three most expensive
destinations were Switzerland, Norway
and Denmark, where travellers could
expect to last for six days in
Switzerland and Norway and seven
days in Denmark before running out 
of money. 
John Rayment, the company's UK

commercial director, said: “When it

comes to holiday budgeting it can be
difficult to know where to start. It’s not
just cheap flights and accommodation
that make a trip good value. Thorough
research before you book about how
much spending money you’ll need can
really help you stick to a set budget.”
To help travellers budget better, the

company has launched a spending
calculator tool which offers a
suggested budget based on the real
time cost of living. 
It can be accessed at
travelex.co.uk/currency-converter

travelbulletin.co.ukSeptember 1 20174

newsbulletin

CRUISE MATES...A total of 24 agents joined Travel 2 on Holland
America's MS Koningsdam for an exclusive dinner to celebrate
Cruise Plus by Travel 2’s partnership with the cruise line. Pictured
are Bryan Bath from Bryton Travel and Catherine-Anne Anderson
from Travel 2.

• NEW: Win a luxury Cabin Suitcase
courtesy of Sandos SMART Agents 

•  WIN 150,000 MeliaPRO Reward
Points to use on your personal stays
with Melia Hotels International

•  Win a five-night stay, £100 Love2Shop
vouchers and a summer hamper with
Outrigger Resorts

Travelzoo believes hotels, restaurants and destinations
should curate their own content to share on these social
media platforms as a way to engage with a younger
audience and win more customers.
The company's UK general manager, Joel Brandon-

Bravo, said: “Most people’s social media feeds are full of
images of friends and family enjoying the sunshine and
many hoteliers are getting wise to the power of making
their properties as ‘Instagram-ready’ as possible. One
example of this is Thomas Cook’s Casa Cook resorts,
which the tour operator has created in a bid to attract a
younger, cooler, savvy traveller to the brand. Modern

gyms and nutritious food choices appeal to the health-
conscious modern traveller, and the hotels are designed
to feel authentic and provide the perfect backdrop to your
selfie – a deliberate move away from the traditional
package holiday hotel.” 
While the appetite to share the holiday experience on

social media shows no sign of abating, the survey also
reveals an awareness of the benefits of switching off
digitally. Despite their love of social media, 53% of
Millennials and 45% of those born after 1996 say the idea
of totally disconnecting digitally on holiday is appealing to
them, while more than  60% of Generation Z say
switching off from social media and emails would help
them recharge more on holiday.

Research reveals how far £500 would get you in different destinations

continued from previous page
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newsbulletin

CANADA CALL...Ottawa Tourism offered training for four members of staff at Kuoni's head office in
Dorking and provided a breakfast of croissants and cookies. Pictured are the trainees - from the left:
Vicki Bramley, Gareth Evans, Steph Dillnutt and James Davinson.

BA boosts flight
schedule to

Philadelphia for 2018 
BRITISH AIRWAYS has
announced an increase in
its weekly flight schedule
from Heathrow to
Philadelphia in spring
2018, growing the service
from seven flights to ten
flights per week and
allowing passengers more
opportunities to visit
America’s first World
Heritage City.
From April next year the

airline will operate an
additional flight on
Monday, Friday and
Sunday, departing at 17:00
and arriving in
Philadelphia at 19:55 local
time, with the return
journey to London
departing from
Philadelphia at 22:00 and
arriving in London at 10:15
the next morning. 
The flight will operate on

the carrier's newest
aircraft, the Boeing 787-8
Dreamliner, offering
passengers the choice of
World Traveller, World
Traveller Plus and Club
World cabins.
Visitors can take

advantage of Philadelphia’s
tax-free shopping within
the city’s prime shopping
district Rittenhouse Row,
and new for spring 2018,
the Fashion District of
Philadelphia will offer
more than 730,000 sq.ft of
retail, dining and
entertainment space.
For more information see
discoverphl.co.uk

THE MANDARIN ORIENTAL Hotel Group
has announced its signing of a
management contract to rebrand and
manage a 310-room hotel in Chile’s capital
city, Santiago, marking the group’s first
property in South America.  
Re-launching as Hotel Santiago, the

property will see extensive renovation
across its accommodation, public areas and
landscaped gardens, with features
redesigned to reflect the hotel group’s
Asian heritage. 
The first stage of the process is

scheduled for completion in August 2018,

and the hotel will continue to operate
throughout the renovation period.
The property is located in the

neighborhood of Las Condes, with 310
guestrooms including 23 suites with views
of the city and the Andes. Its 25,000sq.m
grounds contain a large free-form outdoor
pool and landscaped gardens, while other
facilities include five restaurants and bars,
an extensive banqueting and meeting
space, spa options and a fitness centre. 
Visit mandarinoriental.com for 
more details.
(South America – page 17)

Regent Seven Seas Cruises issues 2019/20 Cruise Atlas 
REGENT SEVEN Seas Cruises has unveiled its new 2019/20 voyages season,
comprising 118 new sailings, departing from March 2019 to June 2020 on four of its
most luxurious cruise ships, Seven Seas Explorer, Seven Seas Mariner, Seven Seas
Voyager and Seven Seas Navigator.
Travellers can choose from a selection of new, enriching and immersive itineraries

that range from seven to 131 nights in the Mediterranean and Northern Europe,
Alaska, Canada and New England, Bermuda and the Caribbean, South America, Asia
and Australia and the South Pacific.
Fares include all-suite accommodation and exquisite speciality dining, free return

flights, free unlimited shore excursions, free unlimited Wi-Fi, unlimited beverages –
including fine wines and premium spirits, prepaid gratuities and transfers between the
airport and the ship. Guests in Concierge-level suites and higher also enjoy a free one-
night, pre-cruise hotel stay before embarking on their voyage. 
Travellers can also choose among two new Grand Voyages, which provide guests with a

regionally immersive and extended experience with no repeating ports. The 77-night,
Grand Arctic Quest, sailing from London to New York on Seven Seas Navigator, takes
guests throughout the British Isles, Iceland, Scandinavia, Greenland and New England. The
66-night, Circle South America itinerary sails roundtrip from Miami on Seven Seas
Mariner, circumnavigating South America and cruising the Amazon River. 
Meanwhile, guests on a Grand Voyage or World Cruise receive complimentary

bespoke amenities, such as free Business Class flights, exclusive shore-side events,
unlimited laundry – including dry cleaning and pressing, a commemorative gift, and
phone time per suite, among others.
For further information see rssc.com or call 02380-682280.

Mandarin Oriental to enter South American market 

New travel poll!
This month on the site
we're asking...
Should the seat recline
function be banned on
short-haul flights?
Submit your answers at
travelbulletin.co.uk/trave
l-bulletin-poll
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GOLFING FANS can end the 2017 season in
style by heading to Spain’s flagship resort to
compete in its popular La Manga Club Golf
Open from December 5-8.
Taking place for the 17th successive

year, the 36-hole event – which will be
played on the resort’s North and South
courses – attracts men and women from
all over the continent and offers the ideal
chance to grab a sunshine golfing break
before Christmas.
Players will compete over a number of

different categories for an array of top
prizes, with this year’s competition also
featuring a halfway cut and a consolation
plate tournament.
Tournament packages feature four

nights’ accommodation in the five-star
Hotel Principe Felipe or four-star Las
Lomas Village, with breaks including
breakfast and a welcome pack; a cocktail
reception; a gala dinner and prize-giving
ceremony. 
Prices include tournament entry for

golfers as well as a practice round,
practice balls and on-course refreshments
during the event.

In addition, event guests receive
discounts of 15% when eating at any of the
resort’s Amapola, Asia, Luigi’s and La
Bodega restaurants and recently-rebranded
and renovated The Village cafe, as well as
complimentary access to the five-star Spa
La Manga Club’s fitness centre, indoor pool,
saunas and steam rooms.
A choice of four-night packages are

available with prices from 510 euros
(approximately £425) per person in the
resort’s Hotel Principe Felipe or 425 euros
(£355) in the four-star Las Lomas Village
apartments.
To book or for more information email
reservas@lamangaclub.com or visit
lamangaclub.com

travelbulletin.co.ukSeptember 1 20176

newsbulletin

CERTIFIED AGENTS...The Travelsphere and Just You trade sales team have been out on the road
presenting the Agent of the Month Award to staff from Aspen Travel in Sale for June. The award is
based on booked passenger volume for both companies. Pictured is Travelsphere and Just You's
Georgia Lewis (second from right) presenting the award to, from the left: Yvonne Montgomery, Karen
Allen and Lisa Ward of Aspen Travel in Sale.

New winter walking break in Spain’s Costa de la Luz from Inntravel 
INNTRAVEL HAS put together a new winter walking break to Spain’s Costa de la Luz.
Guests begin their stay with three nights in the UNESCO Heritage town of Vejer de la Frontera with its whitewashed

houses and terracotta-tiled passages. From Vejer, guests will walk out to the headland of Cape Trafalgar (site of the
famous naval battle), through pine forests and beneath cliffs, en route to Barbate, with its promenade and where tuna
are still caught by the ancient and sustainable fishing technique known as almadraba. 
Transferring down the coast, using the hire car provided, guests will then spend the next four nights in the coastal

town of Tarifa. Here there are plenty of options for walking, including a varied linear trail which takes in sand dunes and
the Roman settlement of Baelo Claudia; a route through the pastoral scenery overlooking the Barbate river plain, past
windmills and through woodland; and a stroll along the sands of Playa de los Lances where visitors might spot species
of whales and dolphins or migrating birds.
Prices are from £635 per person based on two sharing including seven nights’ breakfast accommodation, two

dinners, seven days’ car hire, route notes and maps. Departures are available from September 18 to December 15, and
January 2 to May 31, 2018.
Call 01653-617000 or visit inntravel.co.uk for more details.

Early booking deals
from Olympic

Holidays  
OLYMPIC HOLIDAYS is
offering an additional £50
off per person on all 2018
summer holidays booked
before September 7 along
with a range of early
booking deals available
including 'two weeks for
the price of one' and
Family and Island 
Hopper options. 
As an example of prices,

a seven-night breakfast
stay at the five-star Atrium
Platinum Resort Hotel &
Spa costs from £589 per
person based on two
travelling (including the
£50 early discount). It
includes accommodation in
a twin room garden view,
private taxi transfers in
destination and flights
from Gatwick, with
departures available on
May 16, 2018.
For further information or
to make a booking call
020-8492 6868 or visit
olympicholidays.com
quoting Summer18. 

Pre-Xmas golf offering from Spain's La Manga Club 
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NEWS BITES
�  SUPER BREAK has launched a range of gin tasting packages, aimed

at the hen and special occasion market. Available at a range of
locations around the UK, packages are for one or two nights and
include a variety of treats including a 90-minute gin tasting
session, breakfast accommodation, a three-course meal and VIP
guest list entry to a club. 

�  JAMIE OLIVER has unveiled his new flagship restaurant, The Diner,
at Gatwick Airport. It pays homage to American comfort food,
serving up honest home-cooked dishes in a relaxed and vibrant
setting.  

�  RED FUNNEL has placed an order with Wight Shipyard Ltd in East
Cowes for another 41-metre high-speed catamaran.

�  MACAO IS gearing up to host PATA Travel Mart, Asia-Pacific’s
premier travel trade show, from September 13-15. The event, which
will be held at The Venetian Macao, will be celebrating its 40th
anniversary with a business programme as well as giving
delegates the chance to get to know Macao through a
programme of pre- and post- event tours.

�  IN CELEBRATION of the release of PADDINGTON 2 on November 10,
Belmond has announced steam-hauled Paddington Afternoon Tea
journeys aboard Belmond British Pullman, the train that plays a
starring role in the sequel of the firm family favourite. Departing
from London Victoria Station on December 2 and February 16,
2018, Belmond British Pullman will take families on a Paddington-
inspired Afternoon Tea adventure with prices starting from £550
based on two adults and two children under 16 travelling together.
See belmond.com

�  MONARCH HAS put a feel-good spin on traditional plane food, as
it unveils a new experimental snack-box offering mood-enhancing
food to relax, re-energise and reduce the stresses of travellers. It
features ingredients specially selected to get travellers in the
holiday mood, enhance happiness, relaxation and wellbeing and
follows new research which reveals that more than a third of Brits
(33%) don’t relax until at least day three of their holiday, and 72%
find travelling to their holiday destination stressful. 
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newsbulletin

AIRPORT LOUNGE operator No1 Lounges has announced
ambitious expansion plans to double the number of its lounges at
UK airports by the end of 2018 and expand to 24 lounges by the
end of 2020. The company currently has eight sites - at Heathrow,
Gatwick, Edinburgh and Birmingham, offering three different
types of lounge – My Lounge, No1 Lounges and Clubrooms, with
entry starting from £18 per person.  

S02 TB 0109 2017 News 1_Layout 1  30/08/2017  14:29  Page 7

http://www.osborneandebel.com/


Call: 0800 014 7777 
Visit: goldmedal.co.uk

Terms and conditions: Prices are per person based on twin share. Valid for departures specified. Prices include return flights from specified airport with specified airline, pre-payable taxes, accommodation and tours as specified. Car hire based on economy rental. Offers are subject to availability. Book by dates 
apply. Terms and conditions apply. Gold Medal reserves the right to withdraw this offer at any time. Holidays operated by Gold Medal Travel PLC, ATOL protected 2916, ABTA V6805. Western Australia package bookings flying with Qantas made with Gold Medal during incentive period 24 August – 30 
September will be automatically entered into the incentive. The four agents with the highest qualifying revenue sales during the incentive period will win a place on the FAM trip. All winners will be announced at the end of the incentive. Prize is non-transferable and there is no cash alternative available. Prize 
will be rewarded at an agency level, individual winning agent will be at the discretion of the agency manager. Details and inclusions of the FAM will be confirmed closer to the time of travel – experiences highlighted are an example only at this stage. Gold Medal reserves the right to withdraw this incentive 
or change prize details at any time. The promoter of this competition is Gold Medal. Important information: London Heathrow to Perth flights are non-stop, scheduled from 25 March 2018 (subject to aircraft and schedule change). Subject to government and regulatory approval.

Cable Beach, Broome

Book Western Australia & Qantas between 24 August  – 30 September 2017 
THE TOP FOUR SELLING AGENTS WILL WIN A PLACE!

Win a Western Australia  
& Qantas FAM trip!
To celebrate the launch of the first non-stop flight from the UK to Australia in 
March 2018, Gold Medal are giving you the chance to win one of four places 
on a Western Australia and Qantas FAM trip travelling in May!

Western Australia is one of the largest 
and most diverse places in the world 
and it’s never short of unique and 
extraordinary holiday experiences. 
From swimming with whale sharks in 
the pristine waters of Ningaloo Reef, 
hopping between award-winning 
wineries and restaurants in the 
Margaret River Region to tackling the 
legendary Gibb River Road in the 
breathtaking North West, these 
experiences and more are all just 
another day in WA. 

The incredible Qantas Dreamliner 
will cover the 14,498km from 
London to Perth offering customers 
a choice of Business, Premium 
Economy and Economy cabins. 
This game-changing flight will take 
around 17 hours, and marks aviation 
history as the first non-stop service 
between the two continents. Qantas 787 Dreamliner

Gibb River Road

Bungle Bungle Range, Purnululu  
National Park

Perth

Perth, Broome and the Kimberley
Mounts Bay Waters Hotel, Perth  

3 NIGHTS ROOM ONLY 

Qantas domestic flight: USE THE EXTENSIVE QANTAS DOMESTIC NETWORK 

TO FLY FROM PERTH TO BROOME – INCLUDED

Oaks Broome  
3 NIGHTS ROOM ONLY

Bell Gorge Wilderness Lodge, Gibb River Road  
2 NIGHTS HALF BOARD

El Questro Emma Gorge, Kununurra  
2 NIGHTS ROOM ONLY

ibis Styles Kununurra  1 NIGHT WITH BREAKFAST

Bungle Bungle Wilderness Lodge  
1 NIGHT HALF BOARD

Kimberley Hotel, Halls Creek  1 NIGHT ROOM ONLY

Fitzroy River Lodge  1 NIGHT ROOM ONLY

Avis car hire: Pick up at Broome Airport on day 4, drop off at Broome 
Airport on departure. Day tours include: Broome Sightseeing Tour

14 nights from £2,999pp
Includes a FREE Pearl Luggers Tour with the Broome Sightseeing Tour

Includes non-stop flights from London Heathrow with Qantas. Valid for departures 01 - 05 May 2018.

Non-stop
flights from 
London to 
Perth

              15:35
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Booking incentives
�  With just months to go until the
launch of the RV African Dream,
CroisiEurope is giving agents the
chance to win a cruise in
southern Africa with the launch
of a new booking incentive. For
the chance to win, agents should
sell three cabins or six guests
on the RV African Dream between
now and December 15. Qualifying
agents will then be put into a
draw to win a place on a unique
three-night cruise-safari
followed by a four-night stay at
the five-star CroisiEurope owned
Cascades Lodge. to help agents
make these bookings the company
is offering £350 per double cabin
discount. Details at
croisieurope.co.uk

�  tRAVEL 2 is giving agents the
chance to win one of three Abu
Dhabi themed evenings worth £500
each as part of its latest
campaign – ‘Experience Abu Dhabi.
Experience life.’ the campaign is
being run in conjunction with Abu
Dhabi tourism, Etihad Airways and
Yas island to showcase everything
there is to do in Abu Dhabi. As
part of the incentive, agents can
win a team night out to
experience Middle Eastern food or
a Formula one driving experience.
For the chance to win, agents
should make a qualifying booking
to Abu Dhabi, including flights
with Etihad Airways and a minimum
of five nights ground arrangement
in Abu Dhabi by september 30. 

�  MonARCh hoLiDAYs has launched a
new ‘Deal Finder’ section on its
trade website,
monarchagents.co.uk, and is
offering agents the opportunity
to win one of 20 prizes as part
of the launch programme. Agents
making a booking before september
10 will have a chance to win the
top prize of a £500 holiday
voucher. other prizes include two
£250 Monarch holiday vouchers,
four £50 shopping or dining
vouchers and goodie bags. 

Fancy a fam?
ROBINSON IS inviting 15 agents to
join them on a fam trip to Robinson
Apulia. Onsite activities include
cookery classes, yoga sessions and
parties on the beach, plus bike 

tours, archery and paddle-boarding.
The trip is from October 18-21 and
interested agents should email
george.morris@robinson.com

agentbulletin

AGENT TRAINING
�  THE MALL of America in Bloomington,
Minnesota has launched its new travel agent
training programme in the UK and Ireland
with Online Travel Training (OTT) and is
giving away ten Nickelodeon soft toys to
agents who complete the programme before
September 29. See mallofamericatraining.com  

�  TOURISM AUSTRALIA has launched a
Youth module on its Aussie Specialist
Programme (ASP), designed to give agents
the knowledge and confidence to sell
Australia to their clients. The new module
helps them tailor ideas for their younger
customers including information on the
Working Holiday Maker visa. To complete the
new module, agents need to have completed
the core modules and be a qualified Aussie
Specialist. See aussiespecialist.com/en-gb

�  THIS MONTH Silversea is giving ten agents
the chance to win an Amazon Fire HD 10
tablet as part of its Silversea Advocates
recognition programme. The winners can also
enjoy the cloud-based voice service, Alexa,
featured on Amazon’s latest tablet. Winners
will be chosen from a shortlist provided by
the line’s regional sales managers, with each
putting forward agents based on their sales
performances, marketing promotions or
events. The selected agents also have the
chance to experience the product themselves
on a VIP fam trip at the end of the year. 

September 1 2017
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Well I don’t know about anyone
else but are the papers worth reading? They
are full of bad news and terrible things

happening – we have all these grooming gangs that
are doing awful things! A biker pushing a jogger into
oncoming traffic, all this acid throwing and thugs on
scooters stealing mobile phones from people
walking along! I have said it before, but we are too
soft in this country and we think more about thugs’
human rights than their poor victims!
I did a JTA New York booking for Dec - a mum

taking her daughter for her 18th birthday present
and I don’t know where time goes; I knew her mum
when she used to come into my shop with her
husband to be and then baby arriving - and now she
is nearly 18! I must admit when I ring JTA I always
seem to get someone that I’ve spoken to before and
that has been there 10+ years which is nice. It’s the
same when you go into travel shops and it’s mainly
the same staff there and they know what you like
etc., instead of the agency having a quick turn round
of staff all the time.
Was talking with Tony Mann from Idle Travel and

he was telling me how he got a phone call from a
girl who had been in Subways next door. She had
been short changed and had been trying to ring
them. After not being able to get through, she called
Tony and asked him to go round with the phone so
that she could speak to them and get her refund! As
he said a) phone line wasn’t long enough and b) did
she not think it was nothing to do with him?! It’s
unbelievable what some people ask. It’s a bit like
another incident when some people had booked
their own holiday and then went into Tony to ask if
he would mind printing off their boarding passes!
Bet you haven’t had anything as mad as those two
requests! 
‘Life is not measured by the breaths we take, but

by the moments that take our breath’ and ‘Don’t
judge those who try and fail, judge those who 
fail to try’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

LEED-ING THE WAY...Leeds Bradford Airport has this summer
welcomed more than 120,000 passengers in a week for the first
time in its history. The record was set during the week
commencing August 7 in the peak of summer holiday season. The
airport currently offers more than 70 direct destinations, as well
as worldwide connectivity through the hubs of Heathrow T5,
Amsterdam and Dublin. Pictured are staff from LBA marking the
new milestone - from the left: Josh Blinman, Lauren Creevy,
James Baldwin and Kayley Worsley. For details see
leedsbradfordairport.co.uk

MOVERS
�  THE GERMAN National Tourist Board (GNTB) has
appointed Beatrix Haun as director UK and Ireland. 

�  FUNWAY HOLIDAYS has appointed Sam Robinson as
marketing manager and Christian Brett as marketing
executive.

�  ROYAL CARIBBEAN has appointed Guy Farrow as key
account manager to boost the line's agent relationship
across the UK & Ireland. Sophie West has also joined
the company as regional sales manager to strengthen
relations in the Midlands area.

�  AS PART of its continued expansion across the Asia-
Pacific, ONYX Hospitality Group has announced two
senior promotions with David Cumming named
regional vice president of operations for Bangkok,
Malaysia and Laos; and Pierre-Andre Pelletier named
regional vice president of operations for South
Thailand, Vietnam and the Maldives.

�  DEIRDRE WELLS OBE has been appointed chair of the
Tourism Alliance, the tourism industry’s umbrella body
that represents 53 organisations.

�  THEONA NECHITA has joined Uniworld Boutique River
Cruise Collection as sales development executive.

�  BMI REGIONAL has appointed Andreas Weingartner as
director of sales.

�  JAMES GINNS has taken up the role as regional
general manager Europe for Cathay Pacific.

�  MICHEL CHECOURY has joined Mövenpick Hotels &
Resorts as chief financial officer. 

�  BOOKABED HAS promoted Adam McKnight to country
manager for the UK. 

S03 TB 0109 2017 News 2_Layout 1  30/08/2017  11:34  Page 10



puzzlebulletin

11travelbulletin.co.uk September 1 2017

Where Am I?

Described as ‘The pearl of the Adriatic’, this UNESCO city is
known for its distinctive Old Town and the well preserved city

walls that encircle it, which can be walked along today.
Some of this city’s sites have also been used as settings for

the TV series Game of Thrones.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 7th. Solution and new

puzzle will appear next week.

The winner for 11th August is Sue Lawrance , Amity Travel

in Fareham.

August 11 Solution: A=5    B=6    C=2    D=4

Number: 033

Across 
1. P&O Ferries operates from this port (5)
3. Ancient port in southern Spain (5)
5. Founded in the Netherlands, Golden ___

Hotels (5)
7. New TV game show, Partners in ___, hosted

by Len Goodman (5)
8. Quito is the capital (7)
12. Italian region (7)
15. Oranjestad is the capital (5)
16. Longest river in France (5)
17. Narita international airport serves this 

city (5)
18. Part of this mountain range runs through 

8 Across (5)

Down 
1. American city and a movie at a cinema 

near you (7)
2. Currency of the Seychelles (5)
3. Popular Greek holiday isle (5)
4. Co-host of The Big Family Cooking

Showdown, ___ Ball (3)
6. Famous London cricket ground (5)
9. Cancun International airport code (3)
10. HQ of Emirates airline (5)
11. Glasgow football team (7)
13. Rent A Car company (5)
14. Black Sea resort (5)
15. Australia's capital is in this territory, 

initially (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

03
3

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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staffreview
Travel Bulletin’s editor, Lauretta Wright, tried out a
ThamesJet adrenaline ride along the Thames. Here’s

what she thought of the ride…

First impressions ................................8/10
The waiting area for the ThamesJet experience is on West-
minster Pier and it’s fairly easy to find (near the end of the
floating pier platform). 

Comfort ..............................................8/10
The seating area is a welcome touch - especially if it’s cold
or raining outside. There were eight seats inside but the
boat seats 12, meaning that late arrivals had to stand. It
took me a few minutes to adjust to the moving platform too.
The boat itself is comfortable with plenty of leg-room at the
front for the long of limb – luckily not something I have to
worry about! 

Quality ..............................................10/10
The ThamesJet experience itself was excellent. The ride is
a good mix of sightseeing and white knuckle thrills when
you get beyond Tower Bridge. Both the story-telling and 
action adventure music added to the overall experience; I
came back grinning like a Cheshire cat and feeling like a
Bond girl! 

Affordability ........................................9/10
A 50-minute Thamesrush option costs from £39 per adult
and £29 per child, but you can create packages with other
local attractions. Also the price may vary according to time
of year and number of passengers booked.  

Service ................................................9/10
Staff were friendly and attentive - from the safety briefing
prior to the ride to helping you on and off the boat. 

Good to know..............................................
If kids want to take part there is a minimum height of 1.35
metres. Also, avoid riding in heavy rain as there’s no cover
and you will get wet. Wearing the waterproof jackets they
provide helps – even if it’s dry as it gets chilly on the water
when you’re whizzing along at 40mph! ThamesJet is owned
and operated by City Cruises. For details see
thamesjet.com

Overall scoring:..........................................

10/

newsbulletin
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New dining options from Bateaux
London’s Harmony & Symphony 
THROUGHOUT DECEMBER, Bateaux London’s Harmony
and Symphony vessels will be decked with fairy lights, as
diners step aboard for lunch or dinner cruises past some of
the capital’s most famous landmarks.
The company, which is celebrating its 25th anniversary

this year, has launched special festive packages for parties
of six or more friends, family members or colleagues.
Its shared festive lunches will operate from December 6-

8 and December 13-15 and, during a two-and-a half-hour
cruise, guests will be served a three-course lunch created
by the company's on-board team of chefs.
Tickets will include a half bottle of wine, mineral water

and entertainment from a live band and singer.
Three-hour shared festive dinners take place on

December 7, 8 14 and 15 when guests are also served a
drink on arrival.
In the run up to Christmas, Harmony and Symphony will

also be available for private hire for parties of 100 guests or
more.
For more information or to book call 020-7695 1800, email
reservations@bateauxlondon.com or visit
bateauxlondon.com

9

Autumn sale from Sandals Resorts
SANDALS RESORTS has launched its ‘Autumn Sale’ with
savings of up to 60% off Luxury Included air inclusive
holidays to the Caribbean in 2017 and 2018, with an
added extra £100 off per booking. 
For those looking to travel to the beach for Chrismas,

the sale includes Sandals Barbados, with
accommodation spanning three unique villages.
As an example, clients can travel to Barbados from

Manchester with Thomas Cook Airlines on December 20
from £1,685 per person for a week’s Luxury Included
stay in a Crystal Lagoon Luxury Honeymoon Room with
Balcony Tranquility Soaking Tub. 
The sale also includes a range of luxury resorts

throughout the Caribbean available throughout the
autumn (September to December) which can be booked
until September 5 using the promo code ‘HUGE 100’. 
For further information or to book call 020-7590 0210 or
visit sellingsandals.co.uk
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                                    A LUXURY HOLIDAY 
                        TO DUBAI
Win one of eight £500 Farebank Reward prizes. Simply make 
a PURE LUXURY package booking to Dubai flying with Emirates 
between 01 August – 30 September 2017 and email your 
booking reference to win@pureluxuryholidays.co.uk to enter the 
weekly prize draw. PLUS the agent with the most improved sales 
year on year will win their own five night luxury 
holiday to Dubai including flights with Emirates!

Increased Farebank 
Rewards 
from PURE LUXURY
Make a booking with PURE 
LUXURY between 25 August 
– 17 September 2017 and 
to earn increased Farebank 
Rewards. Earn up to £550 
per booking!

Terms & Conditions apply to all incentives. Please see www.goldmedal.co.uk for more details.

DOUBLE Farebank 
Rewards
Earn DOUBLE Farebank Rewards 
on all Gold Medal packages 
booked 22 August – 
17 September 2017.
£1 £2 per economy long haul fl ight
£1 £2 per room night
£1 £2 per car hire day
£10 per business or fi rst class fl ight

Rock, Shop 
& Recover
Win a fi ve night holiday for two 
staying at The Cosmopolitan of 
Las Vegas, with concert tickets, 
$1,000 spending money and 
$200 spa credit.

Book a USA holiday fl ying with Virgin Atlantic / Delta Air Lines 
with Gold Medal between 04 July – 17 September 2017 and 
send your booking references to win@goldmedal.co.uk.

R CK,SH
REC VER

P
&
with Gold Medal, Virgin Atlantic & Delta Air Lines

Golden 
Jackpot
In Gold Medal’s brand new 2017 
‘golden’ incentive, you could win 
a Golden Jackpot of £10,000 
CASH, VIP FAM trip places and 
extra Farebank Rewards!
Book an Atlantis The Palm, Dubai 
holiday with Emirates or Qantas to win 
and send your booking references to 
GoldenJackpot@goldmedal.co.uk to enter.

Call: 0800 014 7777 
Visit: goldmedal.co.uk

TO SPEAK TO A PURE LUXURY AMBASSADOR 
CALL TODAY ON 0800 747 0000

Win BIG this September 
with Gold Medal & PURE LUXURY!

Win a Western Australia 
& Qantas FAM trip
To celebrate the launch of the fi rst non-stop fl ight from 
the UK to Australia in March 2018, Gold Medal is 
giving away four places on a Western Australia and 
Qantas FAM trip!
Book Western Australia & Qantas 
between 24 August – 30 September 
2017. The four top selling agents will 
win a place!

when you book with

Thailand 
FAMtastic
In partnership with EVA Air and 
Bangkok Airways, Gold Medal 
is giving you the opportunity to 
discover Thailand on the Gold 
Medal and Travel 2 FAMtastic trip.
Book Thailand and EVA Air with Gold 
Medal between 03 July - 24 September 
2017 for your chance to WIN!
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Industry
Insight by...

Rob Debenham, show manager at Clarion
Events (Destinations), responds to AITO’s
request for tips on how to avoid wasting time
and money at consumer shows...

AITO HAS taken stand space at Destinations for
many years now, and Kate Kenward, AITO’s
Executive Director, recently asked me for my

tips on how best to run exhibition stands. 
I told her that I abhor waste because it’s

thoughtless, and thoughtlessness is not clever. What
frequently strikes me as a waste is someone
completely missing an opportunity that’s easily
within their grasp. What’s worse is the knowledge
that (a) they’ve paid good money to be in that
situation and (b) the solution wouldn’t have cost
them a penny more than they’ve already spent.
I’ve run countless events and exhibitions and have

seen over five million visitors flood through show
doors. What’s become apparent to me, whether it’s
an in-store promotion, outreach activity at a
shopping centre, a local show or a larger consumer-
focused event like the Destinations Shows, is that
the principles of good practice when engaging
customers face-to-face are the same. Here are my
top six tips to avoid wasting time and money:

1A simple, well thought out strategy is your
first and most important step. It’s crucial if
you are going to make the money you’ve

already spent work harder for you and increase
your ROI.  

2Have a clear and defined objective. It’s an
obvious starting place but you’d be surprised
how many companies don’t think of this. It

could be data collection, branding, market
research, onsite sales, follow-on sales or a
combination. My recommendation is to avoid
trying to do everything - choose what is most
important to deliver your key objectives.

3Once you’ve agreed your objectives, select
the team best placed to deliver them. This
may be a mix of sales and product experts,

so consider the type of customer you will engage
with and select a team that gives you the best
chance of success.

4Clearly explain to that team what their role
is, what your expectations are and what the
measures of success will be. Explain the

reason for being at the event so that all onsite
staff clearly understand what they need to
achieve. 

5Ensure you have the collateral and
information that will enable you to
demonstrate why your company is the right

one for consumers to choose. This is especially
important if competitive brands, that may appear
to deliver similar options to yours, are present.
Again, it sounds obvious, but know your USPs -
and make certain your team knows them too.

6Set a standard for behaviour on your stand;
agree how your team will engage with
customers. Remind them that smiling faces

attract people but sitting behind a desk, being on
your phone or, worse still (and I have seen this),
reading the paper, won’t!

Once the event is over, remember to follow up any
leads. I know so many companies that don’t and
subsequently struggle to evaluate their ROI.
Proper face-to-face engagement is so important for
building long-term relationships with customers. It
works - so please don’t waste the opportunity. 

bulletinbriefing
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airbulletin

FLYBE HAS announced its extensive 2018 summer schedule featuring
157 routes with a total choice of up to 2,959 flights a week across the
UK and regional mainland Europe. Seats are on sale now from £24.99
one-way including taxes and charges at flybe.com and currently
available for travel between March 25 and June 17, 2018.  Seats with
Flybe’s franchise partners, Blue Islands and Stobart Air, are also
available to book for next summer. Details at flybe.com

Air Malta to relaunch Manchester route
STARTING FROM May 1, 2018, Air Malta is reintroducing
flights from Manchester to Malta on a weekly basis
throughout the summer until October 16. 

The Tuesday flight will depart Malta at 07:30 and
arrive into Manchester at 10:05. It will then depart
Manchester at 10:55, landing in Malta at 15:15.

Following the discontinuation of this route at the start
of summer 2017, the decision has now been reversed, in
line with the carrier's growth strategy.

The Manchester route will join the carrier's existing
summer UK routes, including Heathrow Terminal 4
(double daily and three times daily on a Friday), Gatwick
South Terminal (daily), Birmingham and Bristol (weekly).

� VIRGIN ATLANTIC is set to operate four flights between
Heathrow and Las Vegas in January 2018, in conjunction with
joint venture partner Delta Air Lines, offering customers more
connections and choice when travelling to the Consumer
Electronics Show 2018 - the world’s largest technology event.
The special services will fly from Heathrow on January 7 and 8
and return from Las Vegas on January 12 and 13. 

� EL AL’s inaugural flight is expected to take place on
September 12, departing from Heathrow four times weekly
until 15 March, 2018 (winter schedule)  Monday to Thursday,
on the day time flight LY316. The 787 aircraft will be joining
the company's new 737-900 aircraft, which are already
operating on short-hauls to Europe, which is currently on the
Luton route, modernising the EL AL fleet.

� Thomas Cook Airlines has issued its long haul-flight
programme for summer 2018 and announcing a new route
from Manchester to Seattle, USA, from May next year. Tickets
are now on sale with the first flight to Seattle taking off on
May 27 and fares from £399 return including checked-in
baggage, meals and inflight entertainment.

� Aer Lingus has welcomed a new Airbus A330-300 series into
its fleet. The new A330 aircraft, named Saint Carthage, has a
total capacity of 313 seats, which is made up of 30 Business
Class seats and 283 Economy.

�������

AS UNITED celebrates 80 years of
service in Denver, it has announced that
it will introduce a daily non-stop service
between Heathrow and its Denver hub,
during the period March 25 to October
27, 2018 (both dates westbound),
subject to government approval.
Flight UA26 will depart Heathrow

daily at 11:40, arriving at Denver at
14:30 the same day. The return flight,
UA27, will depart Denver daily at 17:35,
arriving in Heathrow at 09:40 the
following day (local times).  
Flights will be operated by Boeing

787-8 Dreamliner aircraft with a total of
219 seats – 36 flat-bed seats in United
Polaris Business Class and 183 in
Economy, including 70 Economy Plus

seats with added legroom and
increased personal space. 
Bob Schumacher, the airline’s

managing director sales UK and Ireland,
said: “This new flight will strengthen our
international route network and provide
our UK customers with a non-stop
service to one of our key hubs. Our
customers will benefit from additional
connections via our Denver hub to
points across the US, as well as popular
destinations in and around Colorado and
neighbouring states.”
United Polaris Business Class, the

airline’s new business cabin, features a
reimagined, sleep-enhancing experience
for intercontinental travellers. The first
phase of United Polaris is now available

onboard and features an elevated inflight
food and beverage experience, tranquil
custom bedding from Saks Fifth Avenue
and exclusive amenity kits with products
from Soho House & Co's Cowshed Spa.
United Economy Plus offers added

legroom and increased personal
space. Located near the front of the
Economy cabin, the seats give the
added benefit of allowing a swifter 
exit from the plane on arrival. 
Economy Plus seating is available

on all trans-Atlantic flights and offers
complimentary food, soft drinks,
juices, beer and wine, tea, coffee and
in-flight entertainment.  
For more information call 
0845-844 4777.

United Airlines to launch seasonal non-stop service between Heathrow & Denver
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personalitybulletin

Account Manager Trinidad and Tobago, AMG Ltd

Stephen
Smith

On weekends I like to... 
Relax with friends and family. I also
enjoy teaching Aikido, a form of
Japanese martial art in the evenings
on Sunday.

How do you relax? 
I like to properly relax by listening
to music – I like all sorts of music,
from R&B and Soul to Hip Hop.

What’s your favourite gadget?
My smartphone.

What's your favourite movie 
or TV programme? 
Game of Thrones.

What is the last picture you 
took on your phone? 
On my last trip to Tobago I took a
stunning picture of Parlatuvier
Beach, but I’m always snapping
family, friends and places I visit.

What is the strangest thing 
you have ever eaten? 
I’m not too adventurous when it
comes to strange food, but when 
I was on a trip to Paris once I did
have horse-meat and also tried
escargot for the first time.

What's been your latest 
DIY project? 
I hate DIY with a passion! It really
isn’t my area of expertise
unfortunately.

What's the best compliment
you've received? 
Many people tell me that my love
and passion for Tobago really comes
across in person, so I take this as a
great compliment!

My greatest strength is...
I’m passionate about Tobago, an
island I’m lucky enough to promote
as part of my job. It really is a
special place full of wonderful
people and experiences.

My one weakness is....
I’m a bit too impatient sometimes. 

What’s your favourite quote?
Choose a job you love, and you will
never have to work a day in your
life - Confusius.

What skill would you like 
to master? 
I’d really love to learn to play 
the guitar. 

Who is your celebrity crush? 
Lisa Bonnet or Halle Berry when I
was younger!

Who would you most like to be
seated with on an aeroplane? 
Lisa Bonnet or Halle Berry!

Which fictional character do you
most liken yourself to? 
Blade. 

What other companies/
organisations have you previously
worked for? 
Cayman Islands, Dept of tourism,
Beachcomber Tours and Maritim
Hotels. 

What do you love about the 
travel industry? 
It’s one big, usually happy family,
and of course the opportunity I get
to travel and discover such
wonderful places.

If you could change one thing in
the industry what would it be?
Instead of moaning about issues,
try and be constructive and come
up with solutions.

Do you have any nicknames? 
SVEN.

What is your top travel tip? 
Get out and meet the locals – they
will always give you a different
perspective on a destination.

Where’s your next holiday to? 
A two centre holiday to Cuba,
perhaps but open to ideas and
offers!

Where currently ranks highest 
on your travel wish list? 
I’d love to revisit South Africa.

Parlatuvier Bay, Tobago
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JOURNEY LATIN America has launched a new holiday to Peru
which incorporates the new flight from Trujillo to Cusco. The
15-day ‘Empires of Peru: Kuelap and Machu Picchu’ delivers a
varied flavour of Peru’s multi-layered history of sophisticated
pre-Conquest indigenous empires. Travellers will visit the
archaeological site of northern Peru, including cliff-top Kuelap
of the mysterious Chachapoyans, the Moche temples on the
desert coast, Cusco and the Inca citadel at Machu Picchu. The
trip is priced from £2,522 per person including domestic
flights, accommodation, transfer and excursions. International
flights are extra.

THE INKATERRA Guide Field Station in the
Tambopata Reserve has opened its doors
to guests, offering travellers the
opportunity to explore the rainforest and
participate in conservation projects.
Originally designed as a research station

and a location to train the company’s
explorer guides, the Field Station is now
open to eco-conscious travellers, families,
researchers, volunteers and students from
around the world. 
Four cabanas are available, each

providing a private terrace, mosquito nets
and private bathroom. Two large Pavillions
offer shared-living, housing eight shared
rooms, each with a private bathroom,

sleeping up to four guests per room.
The Field Station ‘Work House’ houses

an Eco Centre, designed to educate
guests on the various projects and
excursions taking place, as well as a
laboratory used for the examination of
soil and the study of flora and fauna. 
Guests can participate in ten wildlife-

focused outings, ranging from a Canopy
Walkway, suspended high above the
forest floor, to boat trips and a visit to the
Gamitana Model Farm which works with
local communities. 
Rates start from $320 for a five-day

itinerary.
Visit inkaterra.com/en for more details.

southamerica

Inkaterra opens to guests in Amazon’s Tambopata Reserve

Peru & Bolivia additions
from Ffestiniog Travel

FFESTINIOG TRAVEL has
added a Peru and Bolivia
escorted tour to its 2018
programme.
Taking in two South

American countries, Peru is
able to offer incredible
scenery, from the Inca
capital of Machu Picchu to
the impressive Lake Titicaca,
and the group will
experience one of the
highest rail journeys in the
world to Huancayo before
making its way to Bolivia,
home of the salt flats. 
Highlights also include

guided tours of Lima,
Cusco and La Paz, several
scenic rail journeys
through the Andes, a visit
to the Ballestas Islands, a
flight over the Nazca
Lines, a catamaran cruise
to Sun Island and the Salt
Flats of Uyuni.
Departing on October 6,

2018 the tour is priced from
£6,720 per person based on
two sharing. This includes
London flights, rail and
boat travel as per the
itinerary, road transfers in
a private air-conditioned
coach, breakfast each day,
nine lunches and one
dinner, entrance fees for all
excursions, the train to
Machu Picchu in Vistadome
and the services of a tour
leader from London and
throughout the tour, plus
local English-speaking
guides.
Visit ffestiniogtravel.com
for more details.

Great Rail Journeys
travels through Costa

Rica & Panama
GREAT RAIL Journeys still
has some late departures
available on its ‘Enchanting
Costa Rica & Panama’ tour. 
Over 15 days guests can

expect to see rare and
colourful wildlife, take in
vibrant cities and sample
local specialities with an
itinerary that includes a San
Jose city tour, Boquete
coffee experience, the
Monteverde Cloud Forest
and crocodile safari. 
Louise Heatley, head of

product and contracting for
the company, said: “Costa
Rica and Panama have an
amazing biodiversity that
can be seen on this
captivating tour. With
rainforests, cloud forests
and national parks there’s
just so much to see.”
Prices start from £3,595

per person with a departure
next month on October 11
and dates in 2018 on 
March 7 and November 7,
with late departures
currently available.
Visit greatrail.com or call

0800-240 4470 for more
details.

Quito welcomes boost in visitors
following new tourism campaigns
ACCORDING TO Ecuador’s Ministry of Internal Affairs
Department of Migration, between January and June this year
Quito welcomed 314,183 international visitors, representing a
2.3% increase compared to the same period last year. 
Industry officials have attributed this growth to the series

of new tourism campaigns aimed at promoting the city’s
gastronomy, history and culture. The Quito tourism board
has launched a number of new experiences across the city,
aimed at showcasing the city’s history and traditions, such
as the Traditional Trades at the El Quinde Visitor centre
where local artisans host traditional craft workshops
throughout the summer.
Veronica Sevilla, general manager of the Quito Tourism

Board, said: “Our efforts to promote Quito around the world
are providing positive results. We have new campaigns that
help showcase the experiences in Quito, including its
flavours, aromas and textures that have captivated
travellers’ imaginations.”
For more information visit quito.com.ec/en

Kuelap Fortress, Image Credit:
Journey Latin America

S05 TB 0109 2017 South America_Layout 1  30/08/2017  10:53  Page 17



southamerica

TRAFALGAR HAS launched its 2018
South America programme, featuring
16 trips designed to connect travellers
with the destination’s sights, sounds
and flavours. 
The operator has reported a 15%

sales growth in its South America
product over the past year and has
responded with enhanced itineraries,
new Be My Guest experiences and new
accommodation options for next year. 
As an example, the 11-day ‘Wonders

of Patagonia’ has been enhanced with
an extended stay in Buenos Aires.
Guests now have ample opportunity to
explore the boulevards and barrios of
Argentina's capital city on the first two
days of the trip. An ‘Authentic
Accommodation’ experience at
Remota Patagonia Lodge is also a new
addition, with the package leading in
at £4,234 per person.
Ruth Hilton, the company’s sales

and business development director,
said: “Central and South America has
been a huge success story for
Trafalgar and continues to be a big
sales driver for agents. We have

enhanced our 2018 programme in
South America to ensure that agents
can continue driving this fantastic
growth and confidentially convert
sales.
“Throughout this collection of

holidays, we took special care to select
experiences that would enable guests
to be part of the energy and vibrancy
of South America, rather than just
spectators. The result is a programme
packed with local experiences helmed
by individuals who personify each
destination’s essence, such as
passionate chef Ignacio, who shares

his love for Peruvian cooking on a
gastronomic excursion in Lima.” 
The operator is also highlighting its

signature Be My Guest experiences as
a good selling point for agents. A visit
to Hacienda Sarapampa in Cusco is
new to the programme and offers
authentic local experiences, such as
the chance to see a working farm in
action, learn about Cusco’s Giant
White Corn, savour a Peruvian style
farm-to-table lunch and watch a
Marinera performance that showcases
traditional dance alongside Peruvian
Paso horse showmanship.
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Birds & bears put Peru in the
spotlight for 2018
PERU RECENTLY showcased its ornithological tourism
offering and bird-watching highlights to the UK last month
by participating at this summer’s Rutland Birdfair.
With its Amazonian jungles, cloud forests and Andes

mountain ranges, Peru provides an extensive and diverse
habitat for its 1,830 bird species, making it one of the
world’s best bird watching locations. 
In the last three decades, on average two new bird

species have been discovered in Peru, including the
Andean Condor, the world’s largest flying bird. 
During the three-day event, Stephen Moss - one of

Britain’s foremost nature writers, broadcasters and
television producers - held a special lecture focusing on
the wide array of birds found in Peru’s Manu National
Park, following his trip to the country last year. 
Moreover, Peru’s spectacled bears will once again be in

the spotlight with the heart-warming story of Paddington
Bear turning 60 in 2018 and Paddington 2 hitting cinema
screens this November. Largely known as the Andean
bear, the species is the last remaining short-faced bear
and the only surviving species of bear native to South
America, primarily found in the Western Andean region. 
Because of its habitat loss, the spectacled bear is

classified by the International Union for Conservation of
Nature, and Peru has reaffirmed its dedication to the
conservation of its native bear species. The country’s
Spectacled Bear Conservation Society works
collaboratively with private land owners and rural
communities to ensure the conservation of the Spectacled
bear in the habitats of northern Peru (sbc-peru.org).
For more destination information visit peru.travel

Trafalgar responds to boost in South America sales with enhanced 2018 programme
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SUZEL TABER-SHAW, managing director of Scandinavia
Only, highlights the very best the region has to offer so
agents can sell with confidence…

Many agents enquiring about winter holidays to Lapland
are a little surprised when asked ‘Do your customers have
a particular country in mind?’ 

The name has become so heavily associated with a
certain festive fella in red that it now represents a certain
type of winter holiday experience, and has less to do with
the individual countries it encompasses. Lapland is a vast,
magnificent region, stretching across arctic Norway,
Sweden, Finland and a little bit of eastern Russia. It has a
huge amount of exciting and authentic experiences to offer,
only a tiny proportion of which has anything to do with
Santa!

Northern Lights & Delights
High on most customers’ wish-list is the chance to see
the Northern Lights. Excursions with a focus purely on
seeing the lights tend to range from simple and
comfortable (think fixed location, open fire and shelter
available), to relentless and determined (possibly driving
across the border into Finland - so remind clients to bring
their passport!). 

Other types of Northern Lights experiences include
evening dog-sledding and snowmobile safaris; these are a
good choice as should the lights fail to put in an
appearance, no-one is really disappointed.

Although sightings of the Northern Lights are possible
from September until early April, it is important to
remember that the Arctic, contrary to popular belief, is
not perpetually snowbound. Activities which require
deeper snow - such as dog-sledding and snowmobiling -
cannot be guaranteed before January. If one of these
activities is an important highlight of your customer’s
holiday (and they almost always are), then it’s best to
encourage them to travel between January and late March
to avoid disappointment. For customers who would love to
see the lights but don’t particularly enjoy very cold
weather, the shoulder months of September and October
are fantastic times to travel as autumn’s colours are rich,
and exploring the landscape on foot or by bike, canoe or
kayak is still available.

Sensational Sámi experiences
The indigenous people of Lapland are not Lapp people but
Sámi people, and they have herded their reindeer in these
parts for thousands of years. They are very proud of their
history and culture, and eager to share an insight into Sámi
life – past and present – with visitors. 

Typical excursions include reindeer sledding, feeding the
reindeer, listening to Sámi folklore and learning about their
handicrafts. Most of these activities are followed by a
traditional Sámi meal called Bidos (reindeer stew), which is
served around an open fire in a typical Sámi tent. I would
definitely recommend offering a Sámi activity as part of
your customer’s booking - they provide a great insight into
the Sámi culture and help to supplement an income that
often can no longer be provided by reindeer herding alone.

Cool & Cosy 
ICEHOTEL in Sweden was the first hotel to be built from
snow and ice and, with its new, year-round cold
accommodation, it’s still possible to offer a wintry
experience without actually needing winter! 

Kirkenes Snowhotel and Sorrisniva Igloo Hotel (both in
Norway) offer a very similar ‘chilled out’ overnight
experience, however they are smaller and will appeal to
those customers who prefer something a little bit more
intimate. The great thing is, if your customers are like me,
and would prefer to have a good nosy around, eat some fine
food, have a nice glass of wine, and then go home to a
warm bed this is not a problem, as all these chilly hotels
offer guided tours and dinner, without actually having to
spend the night.

Cosy lodges, log cabins, boutique hotels, tree hotels,
glass igloos, rorbus (fishermens’ cabins) and arctic
glamping are all available options and provide very high
standards, even in the most remote areas. 

A substantial Scandinavian buffet breakfast almost
always starts the day – and yes, pickled herring may be on
offer - but what is often surprising is the provision of fine-
dining, even at some of the simplest accommodation.

From a commission point of view, these short break
winter holidays are frequently as rewarding as longer,
summer holidays – sometimes even more so. These are
holidays of a lifetime for many customers and they tend to
set their budgets accordingly.

Scandinavian Lapland: More Sámi than Santa
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Saga coincides
Hardangerfjord

sailing with annual
festival

SAGA WILL sail into
Hardangerfjord in Norway
next May to coincide with
the Hardanger Music
Festival, a week-long
celebration of chamber
music and folk songs.
Every May, a series of

performances are held in
scenic locations along the
fjord, and Saga Pearl II will
sail in during the festival to
moor overnight in Eidfjord,
which is  surrounded by
towering mountains and
cascading waterfalls.
Bands on board the 400-

passenger ship will play
classical concerts and live
music for music lovers and
also on the itinerary is
Haugesund (as Norway
celebrates its Constitution
Day), and the coastal town
of Stavanger. Guests can
choose from a variety of
optional excursions to
discover more of the
country’s landscapes.
Seven nights start from

£1,268, departing Dover on
May 15, 2018.
For details visit
saga.co.uk/cruises 
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FOR WINTER 2017/18, Scandinavian Travel is introducing a series of new holiday
experiences in Swedish and Finnish Lapland. 

skiSweden is offering holidaymakers the opportunity to glamp amongst the snow and
stars in a traditional Scandinavian Lavuu (teepee style tent). Run by a local Sami guide, the
camp is situated near the Laponia World Heritage Area and provides a unique place to
sleep, tucked near the forest’s edge with the chance to see the Aurora Borealis. 

During the day, guests of the camp can try traditional forest skiing and snowshoeing
with complimentary use of equipment, or they can join one of the immersive activities that
are available, such as a visit with a traditional reindeer herding family. 

Prices are from £1,694 per person, based on two adults sharing for two nights at the
Sampi Wilderness Camp and one night at the Camp Ripan Hotel on a mixed board basis.
They includes direct flights and transfers, with departures scheduled throughout January
to March, 2018. 

Alternatively, a stay at the Korpikartano Wilderness Hotel through Cloudberry Journeys
offers an immersive escape into the Finnish wilderness with a selection of in-house
activities based throughout the hotel’s lakeside grounds and Northern Lights hunting in the
evenings. Three nights cost from £1,454 per person on a half-board basis including direct
flights, transfers and some activities, with departures available from December through to
February 2018. 
For more information call 020-7199 6015 or email enquiries@scandinavian-travel.co.uk

THE ‘NEW NORDIC’ kitchen scene is bigger
than ever and Michelin chefs are now
making fine dining more accessible in
Copenhagen. Several Michelin restaurants
have opened sister restaurants in
Denmark’s capital, serving fewer courses
but at the same high quality, as a cheaper
alternative to hungry foodies.

In addition, the world-renowned
restaurant Noma will be reopening in a new
and unusual neighbourhood. Previously
ranked as the world’s best restaurant for
several years in a row, ‘the temple of Nordic
gastronomy’ closed last year but is set to
reopen this December in the Copenhagen
neighbourhood of Christiania. With its
graffiti covered walls, Christiania looks far
removed from a place that typically serves
Michelin food, but star chef, Rene Redzepi,
has visions to transform the restaurant into
an urban farm with a greenhouse on the
roof, fresh soil covered grounds with part of
the farm even floating on water.

Bringing nature into the kitchen, most of

the ingredients are from Noma’s own farm
and the menu will change every season.
During autumn, it will focus on wild game
and autumnal ingredients like mushrooms
and forest berries; during winter the
restaurant turns into a seafood restaurant;
and during spring and summer it turns
vegetarian. With a new concept of three-
season cuisine and a reinterpretation of
New Nordic, Noma 2.0 aims to challenge
the traditional view on fine dining and bring
a new food experience to the table.
For more details go to visitcopenhagen.com

New winter glamping & wilderness holidays from
Scandinavian Travel in Swedish and Finnish Lapland

Nordic kitchens & gastronomic temples in Copenhagen
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HURTIGRUTEN AND Visit Norway are
supporting adventurer Dave Cornthwaite on
his latest World Record attempt for the
longest journey by Schiller waterbike.

Since the start of August and throughout
September, Cornthwaite will be navigating
his way along 1,500 miles of Norwegian
coastline following Hurtigruten’s ‘Express
Route’ from Kirkenes to Bergen.

Anthony Daniels, the cruise line’s head of
sales for UK and Ireland, said: “We’ve been
operating along the Norwegian coastline for
almost 125 years and are thrilled to be
supporting Dave’s incredible journey along
one of our most loved routes. Encouraging
people to discover their inner explorer is at
the heart of what we do, and we believe

Dave is the perfect advocate to inspire
others to try something new and
experience Norway all year-round.”

The journey will be Cornthwaite’s 14th
adventure on ‘Expedition1000’, a series of
25 journeys, each with a minimum of
1,000 miles, using a different form of
non-motorised transport. Previous modes
of transport have included; a skateboard,
a tandem, a trike, a whike, 
a bikecar, an eliptiG, and a swifty scooter,
with more than 21,000 miles already
covered.
For more information visit
hurtigruten.co.uk or visitnorway.com and
to keep up to date with Dave’s adventures
visit davecornthwaite.com

scandinavia
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West Sweden introduces 'Meet the Locals' experience 
THIS SUMMER, a new initiative has launched in West Sweden, giving visitors the opportunity
to explore the Swedish lifestyle from a local perspective.

Meet the Locals enables curious travellers to engage and spend time with locals in
Gothenburg and West Sweden who are eager to offer a taste of the Swedish way of life, whether
hiking through stunning landscapes, cooking traditional foods or simply enjoying ‘fika’ together.

The West Sweden Tourist Board has gathered together an extensive database of locals
across West Sweden, all of whom are keen to meet visitors to the region and share a slice
of their everyday life or hobby. All of the locals are listed on the West Sweden Tourist
Board’s website, with information about themselves and what they can offer visitors.
Visitors wishing to get in touch can submit a brief questionnaire about themselves, which
is then sent through to the local in question in order for them to make direct contact. 

Ann-Charlotte Carlsson, head of marketing and communications for the tourist board,
said: “One of the difficulties when travelling to a new country or region for the first time is
meeting locals and getting a real understanding of the people and culture.

"We wanted to give visitors to West Sweden the chance to get much closer to the Swedish
lifestyle, so we came up with theMeet the Locals initiative as a new way to experience, and
travel around, the region. The fundamentally Swedish concepts of sharing, collaboration and
equality are at the very heart of the initiative, from individuals who want to share their hobby
through to activities that advocate the sharing or borrowing of resources.”

Examples of ways visitors can ‘Meet the Locals’ include meeting up with nature-loving
Anna and her dog, Ronja, in Norsesund and going for a walk with views of Lake Mjörn,
followed by fika on Anna's veranda; enjoying dinner with foodie couple Sigbritt and Calle
who live in Fiskebäck, just outside of Gothenburg, for a taste of authentic local cuisine
and conversation; and joining yoga-fan Maria for an early morning yoga class at
Hagabadet, Gothenburg’s most renowned spa.
For further information see meetthelocals.se and visitsweden.com

Super Break adds new
Iceland flights 

IN RESPONSE to demand,
Super Break has added
four additional charter
flights to Akureyi in
northern Iceland, bringing
the total number of flights
now on sale to 12. 
The company has

reported that the uptake
from agents in the
Humberside catchment
has been so high that it
has added a second date
to ensure agents have
enough product to sell.
The new date also ties in
with the Valentine’s
weekend for a romantic
incentive to travel.
New departure airports

available in 2018 include
Cardiff on January 12 for
three nights; Edinburgh
on January 15 for four
nights; Stansted on
February 19 for four
nights; and an additional
date for Humberside,
scheduled for February
16 for three nights.
Prices lead in at £699

per person for three nights
and £749 for four, and each
break includes flights,
hotel accommodation,
overseas transfers, 20kg of
baggage and a selection of
tours. Extra experiences
can be added such as a
lava walk, beer spa and
horse-riding.
For more information call
01904-436000 or visit
superbreak.com/agents

Hurtigruten & Visit Norway support explorer’s record attempt
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SINCE ITS opening at the start of the
summer season, the uptake for Ferrari
Land has been reported to be ‘very positive’,
with the strong response from guests for
the new attractions contributing towards
Portaventura World’s target of five million
visitors by the close of 2017.
As the highest rollercoaster in Europe,

Red Force remains a headline draw,
however the height of the summer
season has also seen attractions such as
Flying Dreams, Racing Legends,
Maranello Grand Racetrack and the
Ferrari Museum become increasingly
popular amongst kids and families. 
Mark Robinson, chief commercial

officer for the resort, said: “We’ve got an
expansion plan for Ferrari Land and
we’re going to be adding four or five new
attractions over the winter season which
will be ready for summer 2018. These will
be more orientated around families and
teenagers and are currently in the final
planning stages with further details to be
released very soon.
“We’re happy with our numbers and

they’re where they should be. We had a
great year last year, which saw record

growth of just over four million visitors, and
we’re on track to where we need to be with
the targets set for this year.”
The company has encouraged more fam

trips to the park for travel agents - hosting
the TUI Retail conference last November,
the Co-op mid counties conference this year
and the Hayes Travel conference scheduled
for October - and recently strengthened its
team with the addition of UK sales director
Mark Hopper who has been visiting agents
over the last six months.
Robinson added: “UK travel agents are

critical to our success; the travel agent
business is extremely important for the
reinforcement of our message and the
relationship agents have with their clients,
when it’s by word of mouth and agents
have experienced and can recommend
Portaventura, it’s absolutely fantastic.
We’ve also done a lot of joint marketing
with operators such as Jet2, Thomas Cook
and TUI and in getting our image known
now more as a leading European resort
and international destination rather than
just a theme park.”
Visit portaventuraworld.com for more
information.

Portaventura on track to achieve five million visitors target

Love2Shop voucher from DoSomethingDifferent.com
DOSOMETHINGDIFFERENT.COM is offering a £5 Love2Shop voucher to agents making a
SeaWorld add-on booking. Valid for bookings until December 31, tickets included in the
offer include Serengeti Safari at Busch Gardens, Dine with Shamu and the Private VIP
Tour at SeaWorld, and SeaVenture at Discovery Cove. 
Agents can enter by emailing their DSD order number/s to win@dosomethingdifferent.com

Halloween screams at
Busch Gardens 
Tampa Bay

BUSCH GARDENS Tampa
Bay’s Halloween event, Howl-
O-Scream, is to return this
month with two new haunted
houses, five scare zones and
thrill rides which will be
‘infected’ with roaming
creatures of the night.
New haunted houses

include the ‘Undead Arena:
Live’ which will see visitors
enter a post-apocalyptic
world and the portals of
horror in Sterling Manor’s
‘Demented Dimensions’.
The park’s scare zones

have been amped up for this
year with new additions
including the eerie ‘Carnie
Camp’ and cannibalistic
‘Meat Market’, both running
alongside the post-
apocalyptic ‘Wasteland’ and
paranormal ‘Playground’. 
Also new for this year is an

abandoned schoolhouse-
inspired scare zone 
with a name chosen by
Facebook fans.
The scares and thrills

continue on the park’s top
thrill rides in the dark,
including new spin coaster
Cobra’s Curse, with any
empty seats filled by flesh
eating zombies and spine-
chilling creatures.
The Halloween event will

run on select nights from
September 22 to October 29
with operating hours
between 07:30 and 01:00.   
For more information visit
Howloscream.com   
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FROM ADVENTURE golf to ice discos, Maritim Hotels has
put together a series of family-friendly packages with days
out at nearby amusement parks to keep 
children entertained.
As an example, package prices for a family room start

from 201 euros at the Maritim Hotel Nürnberg, including
two nights’ breakfast accommodation and a day ticket to
the nearby PLAYMOBIL FunPark. 
Family-friendly activities include go-kart racing, multiple

climbing areas, labyrinths, mini-golf courses, a pirate ship
and water playgrounds. Families can also discover decades
of locomotive history at the Germany Railway Museum, with
a ticket to the KIBALA (Children Playland). The hotel’s
airport connections and close proximity to the railway
station make it a good option for those travelling with very
young children and, to ensure they are made to feel special,
every child is given a welcome gift when checking into the
hotel, as well as a backpack filled with goodies.   
Creative minds can enjoy the attractions, shows and

rides of Germany’s LEGOLAND whist staying at the newly
renovated Maritim Hotel Ulm, with prices starting at 190
euros per adult, bookable until November 5. Whilst at the
Maritim Berghotel Braunlage, found at the edge of Harz
National Park, grandparents can travel with their
grandchildren with a package that includes (seasonal)
entry into Puppe’s Adventure Golfpark Braunlage and play
14 holes over hills, ponds and streams. During the colder
months, guests can head to the Braunlage Ice Rink Harz
for skating, ice hockey, try curling or even a dance at the
ice disco. Prices start at 109 euros per person in a double
room, with reduced price wellness treatments available for
adults and a welcome gift for each grandchild. 
For more package information see maritim.com

themeparks&attractions

UNIVERSAL ORLANDO Resort will be bringing a new Christmas
experience to The Wizarding World of Harry Potter for the
holidays this year, running from November 18 through to January
6, 2018. Festive décor will line the streets of both Hogsmeade and
Diagon Alley and each storefront will be decked out with uniquely-
themed decorations with specially themed food, drink and
entertainment available. As night falls, Hogwarts Castle will also
be transformed using projection mapping and special effects to
wrap the iconic castle in a suitably festive theme. Visit
universalorlando.co.uk 

LA for kids from
Funway Holidays 

FOR BIG kids and small
alike, Funway Holidays is
recommending Los
Angeles as a fun family-
friendly destination to
holiday in this year.
Malcolm Davies, product

destination manager for
the operator, said: “Los
Angeles offers lots for the
younger crowd and
amongst the city’s latest
kid-friendly attractions is
the Museum of Ice Cream,
which includes ten candy-
coloured galleries and
installations of ice cream-
themed art and science.
It's definitely the place to
be as various celebs have
been spotted there
including Katy Perry,
Gwyneth Paltrow and Kim
Kardashian.
“We want to highlight

Los Angeles’ family-
friendly side and as such
have put together some
special packages.”
As an example, the

operator is offering seven
nights in Los Angeles
staying at the four-star The
Garland from £851 per
person including London
flights with Norwegian
Airlines based on a family
of four departing on
November 16. Prices for
museum entry are £22 per
adult and £13 per child. 
Visit funway4agents.co.uk
for more details. 

Maritim teams up with local
attractions for family packages 

Tivoli Gardens
celebrates 175 year

anniversary
DENMARK’S TIVOLI
Gardens will be turning
175 in 2018 and, to
celebrate the anniversary,
the park is introducing a
February season called
‘Winter in Tivoli’. 
In line with all themed

seasons celebrated at the
park, Winter in Tivoli will
have a strong visual
identity with wintery
events, shops and
restaurants. In addition to
rides, an ice-skating rink
will also open and the
season will run from
February 2-25.
Throughout next year,

the amusement park will
also be the setting for a
diverse programme of 400
concerts, musicals,
comedy shows and ballet
performances. With
465,000 tickets on sale and
a new Tivoli Corner
opening this November -
with a food hall, roof-top
terrace and restaurants -
the park is readying itself
for a busy 2018 and for
travellers visiting
Copenhagen.  
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OFFERING VISITORS a different way to expereince Italy’s
Gardaland Resort, the park will be running its annual
Oktoberfest event between September 16 and October 1.
Throughout this period, guests will get a taste of the

celebrative Bavarian atmosphere with a themed Welcome
Show taking place at the entrance each morning with park
mascot Prezzemolo. The streets will also be specially
decorated for the Oktoberfest theme and the Valley of Kings
square will be set up with tables and benches, seating up to
800 diners who wish to savour Bavarian cuisine. 
Meanwhilwe, the piazza will be livened up by a Bavarian

orchestra where merry spectacles with guest participation
will take place, and every evening at 17.40 costumed
dancers will parade through the streets. On this year’s
opening day those wearing a Bavarian outfit will also be
offered a special entry price of 15 euros.
From September 11, the Gardaland Hotel is also running

a special offer with a night’s stay in a standard double room
with a sofa bed (maximum occupancy two adults and one
child up to age 11) for the price of 107 euros per adult, per
night and 54 euros per child. The offer includes breakfast, a
welcome drink on arrival, entry to the park and entrance to
the SEA LIFE Aquarium. 
Visit gardaland.it for more details.

Go behind the scenes at Warner Bros. with a new Wonder Woman tour
AT WARNER BROS. Studio Tour Hollywood visitors can go behind the scenes of this summer’s cinema
blockbuster; Wonder Woman.
Joining the Harry Potter and Fantastic Beasts exhibit, the iconic Friends set, Pretty Little Liars memorabilia,

La La Land-inspired Café Sur Le Lot and legendary New York Street, the new behind-the-scenes Wonder Woman
exhibit will run alongside the permanent DC Universe: The Exhibit; a 110-acre lot featuring a collection of heroes
and villains in comic book, video game and cinematic form. 
The exhibit will showcase a variety of memorable set design elements from the Wonder Woman film including

a recreation of the Amazon armoury, complete with costumes, props and décor; the relic display with Diana’s
sword; the No Man’s Land vignette, with gas masks and Dr. Maru’s Laboratory; and the ornate London
department store set with original costumes and props from the sequence in the movie where Diana, Princess of
Themyscira is transformed into Diana Prince.
Props and costumes worn and utilised by the actresses and actors of the film will also be on display for

visitors to enjoy.
The exhibit is open from Monday through to Sunday, 09:00 to 16:00, with studio tours departing every 30 minutes.

Visit wbstudiotour.com or see discoverlosangeles.com 
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I-DRIVE 360 is Orlando’s newest dining and entertainment
complex with attractions including the Coca-Cola Orlando Eye,
Madame Tussauds and SEA LIFE Orlando Aquarium, along with
exclusive bars and restaurants. Up until December 31, Attraction
World is offering customers a free glass of Champagne with
every flight on the Coca-Cola Orlando Eye when a ticket for all
three attractions is purchased for £35 per adult.

Gardaland gears up for Oktoberfest

‘Romp in the Swamp’ addition from
Florida’s Boggy Creek Airboat Rides
BOGGY CREEK Airboat Rides in Florida has taken the
experience to the next level with the introduction of
‘Romp in the Swamp’ and the chance for visitors to
learn to drive an airboat. 
On board a dual controlled boat, clients will learn air

boating from a qualified and experienced airboat
captain and, after some training on the controls, will
be put in control to navigate and fly over the waters.
No prior air boating experience is required and the
package costs from £152 for an hour with the
opportunity for clients to take to the captain’s seat and
bring two additional guests as spectators, receive a t-
shirt and a commemorative photo.
The package is now on sale and can be booked

through Dosomethingdifferent.com
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TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Flowers to thank a friend for looking after my cat.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
French hand soap to a friend who liked mine. She would
have had to go to France to buy it so I gave her my
spare bottle.

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
A bottle of 'Emergency Gin' for Oli's leaving pressie.

Paul Scudamore
Contributing Editor
A tin box of Brays Welsh mints to fellow British Guild of
Travel Writers member Roger Bray. Why? Just because.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
A scarf to my mum as a gift from our holiday.

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
A framed picture of the family for Mothers Day.

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
A Manner Wafer after travelling to Vienna. However, this

someone is allergic to Hazelnut - doh! 

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
Blueberry scented Minion's bath foam for Miri's birthday. 

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
T-shirt Death Valley Surfers Band, just to make someone happy. 

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
Dior Sauvage, Eau de Toilette for Men  - Father's Day Gift.

Nelly Mendes
Production
production@travelbulletin.co.uk
My last chocolate Rolo to work buddy Vicky

OPENING AT the end of last year and taking inspiration from Marvel comics and
Cartoon Network characters, IMG Worlds of Adventure in Dubai is the world’s
largest indoor theme park. It is composed of four zones, each dedicated to a
particular theme and offers more than 20 rides and attractions. The Velociraptor
rollercoaster, for example, is the tallest and fastest rollercoaster in Dubai with
riders traversing from the Jurassic jungles of the Lost Valley into the desert in 2.5
seconds. General admission to the park is £51 and children go free.

September 1 2017

We asked our staff the following question this week:

What was the last gift you gave someone? (and why)

Crossword:
Across: 1. DOVER, 3. CADIZ, 5. TULIP, 7. RHYME, 8. ECUADOR, 12. TUSCANY, 15. ARUBA, 16. LOIRE, 17. TOKYO, 18.
ANDES. 
Down: 1. DETROIT, 2. RUPEE, 3. CORFU, 4. ZOE, 6. LORDS, 9. CUN, 10. DUBAI, 11. RANGERS, 13. ALAMO, 14. YALTA, 15.
ACT. 

Highlighted Word: DALLAS

Where Am I?: Dubrovnik, Dalmatia, Croatia.

puzzlesolutions
020 7834 6661

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place
London, SW1W 0EX

Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419
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Sign up to MoneyCard and start 
earning on every booking

MoneyCard is a loyalty reward scheme for UK Travel Agents to earn tax 
free incentives on every booking which is made with Funway Holidays 
and Norwegian Cruise Line. Choose from a physical MasterCard™ 
to use in-store or a virtual MasterCard™ to make purchases online. 
Remember all tax & NI is paid on your behalf so there is nothing to 
declare to the taxman. What's more there are no transaction fees or 
monthly costs with MoneyCard so all you have to worry about is how 
you spend your rewards! 

To sign up and start earning please visit 
www.yourmoneycard.co.uk or for any queries 
contact moneycard@funway.co.uk or 
call 0208 461 6867

This scheme is different to any other tour operator schemes as we give 
you a MasterCard single use virtual or physical card that you can use in 
any shop in the UK (or online) to buy goods or services of your choice 
AND the money on the card is tax free (we pay your tax and NI) so 
unlike other schemes you don't have to worry about the taxman.

You can earn the following on bookings made with Funway Holidays
✓ Earn £100 per booking when your booking value exceeds £20,000
✓ Earn £50 per booking when your booking value is between £10,000-£19,999
✓ Earn £25 per booking when your booking value is between £5,000 - £9,999
✓ Earn £10 per booking when your booking value is up to £5,000

To book call 020 8290 9754 or visit www.funway4agents.co.uk

Why sign up to MoneyCard?

We are always running additional incentive campaigns so please check 
www.yourmoneycard.co.uk for further details. 
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