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ALMOST HALF of package holidaymakers will be heading
abroad on all-inclusive trips this year, but changing habits
mean that most travellers will find their trip costs far more
than they expected, according to the Post Office Travel
Money All Inclusive Holiday Report.    
Research for the report reveals that almost half (44%) of

holidaymakers now view all-inclusive resorts as a base
from which to venture out for meals and drinks in local
bars and restaurants, with around two-thirds of parents
who go all-inclusive in Europe spending extra on meals and
drinks away from their hotel. 
Those who do so spend an average of £254, which is 9%

more than a year ago. Nearly three-quarters (72%) paid for
meals in local restaurants at an average cost of almost

£60. Depending on
their resort, this
could add up to 21%
to the cost of their
all-inclusive
holiday. 

In addition, the research found that families on long-haul
holidays are even more likely to visit local resorts away
from their all-inclusive hotel for meals, drinks and snacks
than is the case in Europe. Almost four-in-five paid extra
for meals at an average of more than £53. Up to 73%
splashed out more than their European counterparts on a
range of drinks and snacks, which means that their extra
spend overall averages around £288 – 44% more than when
the Post Office researched spending habits 12 months ago. 
Andrew Brown of Post Office Travel Money said: “The all-

inclusive holiday generation is now showing clear signs of
having more realistic expectations and no longer assume
everything to be included in the package. 
“Most holidaymakers now prefer to get out and about,

spending money in local restaurants and cafes where they
will get a real flavour of their holiday resort. That is good
news for local businesses but it means that holiday cash
may be stretched. Be prepared and take enough foreign
currency to cover the cost of items bought outside the all-
inclusive hotel.” 

CHOCS AWAY...
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TO CELEBRATE Independence Day in the US, Funway Holidays is giving away specially curated American themed chocolate hampers
filled with a selection of retro treats - from Reese’s big Peanut Butter Cups and Hershey Wonka bars to Baby Ruth and Butterfinger
bars. To claim a hamper, agents should make a package booking to US destination with the operator on July 4 via
funway4agents.co.uk. Pictured are the operator's sales team members - from the left: Amy Drummond, Andy Travis, Anna Hawkins
and Craig Liddle.
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VOLCANO BAY is to become Universal Orlando’s third
theme park when it opens at Universal Orlando Resort on
June 1, 2017. 
Spanning 28 fully immersive acres, the park will combine

exhilarating experiences with hassle-free convenience so
families can get the most out of their holiday together. They
won’t have to stand in long lines or wrestle with tubes
before diving into the unique attractions found throughout

the park. They can enjoy a variety of experiences, ranging
from winding rivers and private, two-storey cabanas to
family raft rides and twisting body slides that launch guests
above the water.
The theme park will soon introduce a new, three-park

Explorer ticket for guests where they can plan to experience
Volcano Bay for travel dates beginning on June 1 next year. 
For more information see universalorlando.com

20% summer savings from Best Western
TO HELP tired and overworked Brits take the breaks they
deserve, Best Western Great Britain is offering 20% off stays
at any of its 260-plus properties throughout the summer. 
With 59% of survey respondents stating lack of

finances as the key factor holding them back, the
company has stepped in to save the summer and
champion the great British break. 
The study of 2,000 Brits also revealed that more than

a quarter of those polled feel more refreshed having lots
of short breaks throughout the year rather than one long
holiday. The most popular region respondents wanted to
visit is South West England, closely followed by Scotland
and North West England.
Prices at the Best Western The Dartmouth Hotel Golf

& Spa property in South Devon start from £73 per
person, per night as part of the company's summer
campaign. To take advantage of the 20% off for stays
until September 4, guests can sign for 'Best Western
Rewards' for free. 
For details see bestwestern.co.uk or call 0844-387 6310.  

www.travelbulletin.co.ukJuly 1 20164

newsbulletin

WHO BEARS WINS...Destination British Columbia hosted five
luxury operators on a VIP product development fam to show them
what the destination has to offer. Highlights included flightseeing
in Vancouver, a floatplane trip over the mountains and glaciers
from Campbell River to Whistler and viewing grizzly bears, seals,
dolphins and bald eagles at Knight Inlet Lodge. Pictured ready for
some nature spotting at Knight Inlet Lodge are, from the left:
Patrick Smith, Scott Dunn/Imagine; Will Boocock, Original Travel;
Charlie Hewitt-Davies, Eden Collection; Claire Ranganathan and
Lisa Cooper, Destination BC; Andrew Bird, Purely Canada; and
Gary Worthington, Destinology. 

Auto Europe survey reveals holiday habits of Brits abroad
MODERN BRITS will consume 56 alcoholic drinks, have four rows, pick up four local phrases - and moan about
being ‘too hot’ eight times on an average two-week holiday abroad.
The survey, which polled almost 2,000 British holidaymakers and was commissioned by autoeurope.co.uk,

revealed that we will spend an average of £1,863 including everything from flights, accommodation and spending
money – as well as fly 2,479 miles to reach the perfect destination. 
We will also finish two books, and get half way through a third, as well as spend two-and-a-half hours glued to

our mobile phones, iPads or laptops every day – that's 35 hours during the entire holiday.
A further 1.6 hours a day will be spent checking and updating social media including Facebook, Instagram and

Twitter, while more than a third of Brits sunbathe for three hours on average. 

Universal Orlando unveils new Volcano Bay water park for 2017

An artist's impression of Volcano Bay
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Seven-night Galápagos itineraries from Silversea
FROM MARCH 25, 2017 Silversea will alternate two new seven-night Galápagos
itineraries approved by the Galápagos National Park Service. 

The 100-guest, all-suite Silver Galapagos will operate both itineraries sailing
Saturday to Saturday, with San Cristóbal as a new arrival or departure port for guests.

The new north central itinerary departs Baltra for San Cristóbal with a newly added
circumnavigation of Isla Daphne Grande (Daphne Major). The voyage also explores
Bahía Darwin and El Barranco in Genovesa; Galapaguera Cerro Colorado and Punta
Pitt in San Cristóbal; Bahía Gardner (Gardner Bay) and Punta Suarez in Española; El
Edén, Fausto Llerena Breeding Centre and Puerto Ayora in Santa Cruz; as well as
Bahía Sullivan, Seymour Norte, Rábida, and Plazas Sur.

Departing from San Cristóbal for Baltra, the new western itinerary is enhanced by
new points of interest such as Cerro Dragón and Playa Las Bachas in Santa Cruz and a
circumnavigation of Roca León Dormido (Kicker Rock). 

The line's commercial director UK and Ireland, Lisa McAuley, said: "These new
itineraries will continue to highlight the amazing scenery and wildlife of the Galápagos.
For the first time, Silver Galapagos will circumnavigate iconic Kicker Rock and Daphne
Major, both spectacular settings for spotting an array of exotic birds. And nature lovers
will appreciate the chance to witness beautiful flamingos and sea turtles at Las
Bachas Beach, also a new destination." 

Meanwhile, the line is offering roundtrip Caribbean airfares from £299 from select
UK gateways on new bookings.

This offer is available on eight voyages in 2016 and nine in 2017 on the 540-
passenger Silver Spirit or 296-passenger Silver Wind. 

The line's head of trade sales and partnerships UK and Ireland, Connie Georgiou,
said: “We’re delighted to introduce this exclusive airfare promotion which allows
agents across the UK to offer their customers return Caribbean airfares from just
£299. With voyages departing from destinations such as Barbados and Fort
Lauderdale, agents will have access to incredible value airfares allowing their
customers to experience ultra-luxury cruising at its best.” 

Prices include open-seating gourmet dining; complimentary butler service for all
suites; Champagne, select wines and premium spirits; free Wi-Fi for each guest, plus
a number of included amenities. 
For details see silversea.com and silversea.com/ships/silver-galapagos

newsbulletin

PERU PARTY...Veloso Tours recently arranged a nine-night fam trip for agents to Peru in
conjunction with BA, to highlight the carrier's new Gatwick - Lima flight. Agents visited a variety
of sights including Lake Titicaca, Cusco, Machu Picchu, the Sacred Valley of the Incas and Lima.
Pictured at Machu Piccchu are, from the left: Sue Pye, Travel Talk; Diana Twyford, Quality Travel;
Naina Mehta, Select Travel; Kamran Bashir, British Airways; Claire Rosser, C The World; Mark
Davidson, Oasis Travel; Sandra Mutter, Andara Travel; Nigel Waters, Norseman Travel; Tina
Shillito, Beaver Travel; and Nick Goodchild, Veloso Tours.

Thomas Cook partners with
GP Smartphone app

THOMAS COOK, in partnership
with Now Healthcare Group, is
offering Now GP – an app
connecting holidaymakers with
UK-based GPs while abroad.
Complementing the tour
operator’s existing travel
insurance policy, the app provides
holidaymakers an enhanced level
of customer care and greater
peace of mind.
Clients who have taken out an

insurance policy with the
company (through White Horse
Insurance Ireland Ltd) can
connect with a qualified, English
speaking doctor online, and video
calls with GPs are guaranteed
within ten minutes of a request
being made.
Aiming to boost confidence

among travellers and alleviating
any cause for concern, medical
advice can be sought both in and
out of the EU. Furthermore, if
treatment is required to combat
any prolonged periods of illness,
electronic prescriptions can be
made available to collect from any
local pharmacy.
Chris Mottershead, the

operator's managing director,
said: “Now GP is a great
enhancement to our insurance
policy and enables our customers
to travel abroad with an even
greater peace of mind. Customer
welfare and satisfaction is very
much at the heart of what we do
and it’s through listening to
customer feedback that we
decided to improve our offering.
We hope that our customers feel
even further protected by having
free access to an NHS-
qualified GP from anywhere in
the world where they can
connect to the internet.”
Founder and CEO of Now

Healthcare Group, Lee Dentith,
said: “Thomas Cook customers
will benefit significantly from the
convenience of being able to
speak to an English-speaking
doctor when abroad through our
innovative video consultation
platform. Now GP will provide
holidaymakers with access to a
qualified doctor at the touch of a
button and we’re delighted to be
working alongside such a
recognised global travel brand.”
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NEWS BITES

THE EGYPTIAN Tourism Authority (ETA) has announced it
will relaunch its Red Sea Riviera logo for its marketing
activities in the UK, as part of plans to extend the Red
Sea Riviera brand to other resorts including El Gouna,
Hurghada, Sahl Hashish, Makadi Bay, Soma Bay and
Marsa Alam.

The initiative will see the logo used by the tourism
authority and UK tour operators in promotional activities

and advertising campaigns. 
Rasha Azaizi, UK director of the ETA, said: “The Red Sea

Riviera logo was part of Egypt’s most successful tourism
advertising campaign in the UK, perfectly capturing the
country’s unique promise of both a relaxing and exciting
holiday. Extending the Red Sea Riviera brand into the region’s
other beach destinations will enable us to put Egypt back in the
‘Riviera League’ of popular international tourist destinations.” 
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VIEW FROM THE TOP...Co-operative Personal Travel Agent,
Richard Slater (left), was the winner of TIPTO's giveaway and
picked up a View from the Shard experience. Pictured with Richard
is Simon McDermott from AmaWaterways.

New Toronto service from Air Transat launches this winter with £339 fares
AIR TRANSAT has announced that it is to increase flights to Toronto this winter by offering a daily service from
November to April, meaning the airline will fly year-round daily flights to Canada’s largest city. 

Return flights start from £339 per person and the carrier is also offering free ski carriage to winter customers
(one bag per person), in addition to the standard baggage allowance depending on their cabin - Economy or Club
Class.

The airline will continue with its seasonal winter flights direct to Toronto from Glasgow and Manchester
weekly. Passengers can also fly direct from Gatwick to Vancouver twice-weekly from December, offering easy
access to Canada’s popular ski resort, Whistler. Passengers can also connect to the Rocky Mountains with a
flight to Calgary (weekly via Toronto).  

Meanwhile, the carrier's Gatwick to Vancouver route also gains a second weekly flight from December.
For more information visit airtransat.co.uk 

Egyptian Tourism Authority relaunches Red Sea Riviera logo 

� The Association of Group Travel Organisers’ (AGTO) Silver
Anniversary Showcase Weekend will take place at Dunston
Hall Hotel, Norwich, from October 28-30. The event brings
together group organiser and associate members from all
over the UK to participate in a programme of business and
social sessions. Details at agto.co.uk

� Holiday Hypermarket has reported a surge in the
popularity of Aruba, with sales up by 71% this year.
Contributing factors include the addition of flights from
Manchester combined with existing departures from
Gatwick,  which has led to an overall increase in passengers
travelling to Aruba of 107%, according to a representative.

� A new ride will open next summer at Efteling theme park
resort in Holland. With an investment of 35million euros,
Symbolica will be the park's largest and most expensive
ride. See efteling.com

� As Vertical Systems prepares for the start of its 35th
anniversary celebrations, staff are going for gold with a
collection of fund-raising activities to raise as much money
as possible for charity. They include Race for Life, in aid of
Cancer Research; The Longest Day Golf Challenge,
supporting Macmillan Cancer Support; and 10-team
Football Tournament, in aid of Epilepsy Action. For details
or to participate in the activities email
nyki.dilworth@verticalsystems.co.uk

� Royal Brunei Airlines’ 'Frequent Flyer Program', Royal Skies,
has added an 'Award Shopper' facility where members can
redeem tickets using their miles online at
flyroyalbrunei.com.

New complimentary Shuttle service
from Simon debuts in Orlando
SAVVY SHOPPERS heading to Orlando this year will be
among the first to benefit from Simon’s new complimentary
Orlando Premium Outlets Shopper Shuttle.

Transporting guests between selected hotels and
Orlando Premium Outlets Vineland and Orlando Premium
Outlets International -  where everything is at 25%-65% off
everyday prices - the Orlando Premium Outlets Shopper
Shuttle will offer 50 passenger seats, free Wi-Fi and will
run on a first come, first serve basis. 

The shuttle, operated by Mears Transportation, will pick
up guests at each hotel once daily from 09:30 to 12:45 and
return guests to their hotels from 15:30 to 20:30.
For more information visit premiumoutlets.com
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Free transfers from Fred. Olsen 
FRED. OLSEN Cruise Lines has released a new brochure,
entitled ‘The World at Your Doorstep’, which highlights 24
sailings in 2017/18 that are available to book (up to July 31)
with free door-to-door transfers, for up to 90 or 250
mainland miles. 

Guests can choose from cruise holidays to the
Mediterranean, Norway, the Canary Islands, the Caribbean,
Canada or even a 108-night ‘Wonders of the World’ voyage
in January 2018.  

As an example of prices, Balmoral’s 14-night
‘Scandinavian Capitals & St. Petersburg’ cruise, ex
Newcastle on July 16, 2017 costs from £1,699 per person,
with free door-to-door transfers up to 90 miles. 
For further information see fredolsencruises.com 

Prestige adds hotels in Canaries & Madeira 
PRESTIGE HOLIDAYS has revealed its collection of winter
breaks in the Canaries and Madeira with the addition of nine
hotels and prices from £477 per person for a week's breakfast
stay at the Quinta da Penha de França in Funchal, Madeira
including flights and private transfers.
David Skillicorn, the operator's general manager, said: "The

Canaries and Madeira are two of our stand-out destinations for
this year, and their popularity looks set to continue into the
winter as clients move back to trusted and familiar
destinations. With demand high, the key is to book early and
make the most of our offers.”
In response to demand for the destinations, the company

has introduced four new hotel options for Tenerife, three to
Madeira and one each for Lanzarote and Gran Canaria. Early
booking incentives apply to many of the properties, with per
person savings from £151 per week for bookings made before
October 31.
The Tenerife additions are largely located within the

upmarket Costa Adeje on the Southern Coast. These include
the five-star Baobab Suites, a sleek, all-white luxury
apartment complex, with prices from £862 per person for a
week on a bed-and-breakfast basis including flights from
Gatwick and private transfers. Alternatively, H10 Costa Adeje
Palace is likely to be a popular choice for the cost-conscious
traveller with seven-night stays from £583 based on half-board
accommodation, with flights from Gatwick and private
transfers.
In Gran Canaria, the four-star Costa Canaria in San Agustin

makes an entrance. The adult-only hotel is situated on the
seafront at San Agustin and features an outdoor pool area as
well as a spa, a range of sporting activities and a restaurant.
Prices are from £669 for a week’s stay on half-board with
flights from Gatwick and transfers.
The operator has also added hotels on the sub-tropical

‘floating garden’ of Madeira, including two new Funchal
properties. 
Prices start from £594 for a week’s breakfast stay at the

Castanheiro Boutique Hotel, including flights from Gatwick and
private transfers.
Holidaymakers wanting to maximise their Madeira

experience can choose from a number of fly/drive itineraries
combining some of the smaller ‘Quinta’ hotels around the
island with a stay in the capital, Funchal. 
Prices for a seven-night fly/drive start from £595, including

Group B car hire, accommodation split between three
properties and flights from Gatwick.
For details see prestigeholidays.co.uk or call 01425-48040.  
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Prize Draw please visit www.hoseasons.co.uk/pdfs/schoolsout.pdf. 
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New wildlife officers trained to support MARINElife day trips with Condor Ferries
THE TEAM from wildlife charity, MARINElife has been training a new batch of volunteers on Condor Ferries' fleet, as they
prepare for a busy summer season of wildlife spotting on the cross-Channel service. 

Training to become Wildlife Officers for MARINElife, the volunteers will be on a number of MARINElife day trips to the
Channel Islands offered by the company this summer. Sailing from Poole to Guernsey on Condor Liberation, the day trips
offer passengers the opportunity to marvel in the marine mammals and seabirds in the English Channel for a day out on
the water. 

To make the most of the wildlife, the ferry company is offering weekly MARINElife day trip sailings from Poole to
Guernsey throughout the summer. With a Wildlife Officer onboard, birdwatchers, marine enthusiasts and nature novices
will have the chance to discover the various species in both air and sea and learn more about how to spot and identify
species. 

Day trips run four to five times a month up until October 21, with tickets costing £20 per person, which includes a £5
donation to MARINElife when booked using promotion code 'MARINE'.  
For more information visit condorferries.co.uk/day-trips/view-marinelife-day-trips
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AGENT OFFERS
To celebrate the release of Newmarket Holidays' new Escorted
Holiday Collection by Air brochure, the company's sales manager,
Richard Forde, has placed 50 golden tickets randomly into the new
brochure packs that will be arriving with agents this month. If an
agent finds a golden ticket they will win a Samsung Galaxy Tablet
(one available) or a £20 Love2Shop Voucher (49 available). To redeem
their prize, agents must post a picture of themselves with the golden
ticket to Nic Newmarket of Facebook and quote their winning code.

Aurora Expeditions is offering agents an additional 10% commission
when they book clients on 2016 Antarctica expeditions - the
Photographer’s First Light (ASG66) and New Year in Antarctica
(ANP113) departures by August 31.
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THREE CHEERS...Global Travel Group members,Cactus Travel, E-Travel and Silver Dream Travel,celebrate completing their two-week agent trainingcourse - new to the travel industry at the consortium’sdedicated training centre in Chester. Pictured are,from the left: Neal Stone and Kirie Hansen, CactusTravel; Lizzie Barrett, E-Travel; Gina George, SilverDream Travel; and Rob Griffiths, Lezli Flaherty andMark Rowlands, The Global Travel Group.

AGENT TRAINING

Travel 2 is giving agents the chance to win
one of three £250 Red Letter Days
vouchers as part of its latest USA and
Canada campaign. The operator has
teamed up with United Airlines and Air
Canada to promote the regions’ city break
hotspots including sightseeing in New York,
taking in a show in Las Vegas and the
parks and wildlife in and around
Vancouver. Agent winners will be able to
put their vouchers towards a range of
adventures including driving experiences,
pampering spa getaways and UK mini-
breaks. To be entered into the prize draw,
agents need to make a booking to the USA
or Canada that includes flights with
United Airlines or Air Canada by July 31.
See travel2.com for details.

Hoseasons is offering agents the chance to
win one of five breaks as part of its latest
trade campaign. Luxury lodge and cottage
escapes from across the domestic holiday
giant’s specialist Autograph, Evermore,
Wanderwood and Daisy Door ranges are up
for grabs as part of the five-week 'Schools
out for Summer' giveaway. Agents who
confirm a summer booking by July 24 will
automatically be entered into a weekly
prize draw, and winners will be randomly
drawn on July 27. Agents should email their
booking reference along with their name,
agency name and ABTA number to
agency.sales@hoseasons.co.uk by July 24.
For details see
hoseasons.co.uk/pdfs/schoolsout.pdf

agentbulletin

�

�
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AWARD WINNING chef James Martin
was recently on Virgin Trains serving
up treats from his new seasonal menu
to surprised customers in a newly
refurbished First Class carriage. 
The train operator’s new executive

chef then put his catering skills back into
action as he travelled from King’s Cross

to Leeds, delighting
customers

with samples from the new menu.
On arrival in Leeds, James met

suppliers whose food is featured on
his recently launched First Class
menu, which is currently being served
to Virgin Trains’ customers on the east
coast route. Amongst these was award
winning rare-breed farmers, Taste
Tradition.
James said: “It was great to hear from

the local suppliers
whose produce has

gone into making the new Virgin Trains
seasonal menu and to be able to share
with them the great feedback we have
had so far from customers.”
A new James Martin menu is also

being rolled out to Standard Class
customers in autumn as part of the
company’s ongoing £40m investment
in its fleet. 
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HIGH FIVE FOR HAINAN...Hainan Airlines took a group of agents
on its non-stop, inaugural flight from Manchester to Beijing
recently. Pictured ready to enjoy a party at Manchester prior to the
flight are escorts from both the carrier and Manchester Airport,
along with the airline's crew and travel agents. Agents spent four
days in the city visiting a range of sights including The Great Wall,
Forbidden City and Summer Palace.

HF Holidays launches six new European walking holidays for 2017
HF HOLIDAYS HAS announced six new walking breaks to a range of destinations across Europe for 2017, and the
company is offering £25 per person off the European holiday price or free travel insurance (single trip for under
70s) if booked before July 31.  
New holidays include Villages of Las Alpujarras, where guests can discover the valleys of the southern Sierra

Nevada on a seven-night guided walking holiday to Capileira in Spain. Prices start at £949 including flights and
£799 excluding flights, and include transfers to and from Malaga airport.
Alternatively, holidaymakers can head out for a seven-night break to eastern Sicily and enjoy walks in the

volcanic landscapes of Mount Etna on a Sicily – the Foothills of Etna itinerary, with prices starting from £999
including flights and £799 without.
Also new for 2017 is Evia – Authentic Greece, where visitors can discover the Greek island of Evia which offers

traditional walking paths between pretty villages and the blue Aegean coastline. Stays for seven nights start from
£999 including flights and transfers or £799 without flights. 
For more information visit hfholidays.co.uk or call 020-3424 6162.

Virgin Trains’ new executive chef James Martin serves up sweet surprise 

�  Royal Caribbean International has revealed details of a new,
exclusive partnership with the University of Chester which offers
its students the opportunity to embark on a six-week co-created
internship programme.

�  PortAventura World is hosting the 2016 Euro Attractions Show
(EAS) from September 18–22, where more than 9,000 industry
professionals will attend. Attendees will have the opportunity to
join education sessions and special events held in PortAventura
World over the week. For details see IAAPA.org/EAS

� BLACKPOOL is on course for one of its best seasons following a
huge rise in May half-term visitor numbers to a number of
attractions. Record crowds – up 50% on last year – flocked to
Blackpool Zoo during the half-term fortnight, with bosses saying
the sunny weather also played a large part in the unexpected
tourist boom. The boost in visitor figures comes at the start of the
new campaign Blackpool Has It All. 

� POP, a new low-cost, long-haul airline in the making, plans to
operate non-stop flights from the UK to Amritsar (ATQ) and
Ahmedabad (AMD). Currently, flights between the UK and India
are predominantly between Heathrow and two main destinations,
Mumbai and Delhi, and three supporting ones, Bangalore, Chennai
and Hyderabad. There are also a number of indirect UK to India
routes through the Middle East. It is anticipated that the first
flight will depart from Stansted later this year to Amritsar using a
378 seat all-Economy Airbus A330-300 aircraft in POP livery. Details
at flypop.co.uk

NEWS BITES
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Where Am I?

With the 15th century Assumption of Mary Pilgrimage Church
adorning its peak, this is the only naturally-occurring island
in this country. The site can only be accessed by a special
boat with a roof, called pletna, and features a wishing bell.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, July 7th. Solution and new puzzle will

appear next week.

The winner for 17th June is Claire Watters, 1 Up Travel in

Brechin.

June 17 Solution: A=1    B=9    C=6    D=4

Number: 026

Across 
1. The Magica and Pacifica are ships of this

cruise company (5)
4. Capital of Morocco (5)
6. Ibiza party resort (3,7)
8. Major car rental company (4)
9. One of the home counties (4)
12. Capital of Qatar (4)
13. Could be grizzly or polar (4)
15. Capital of the island of Aruba (10)
17. Tailor made and luxury holidays

specialists (5)
18. Currency of Bahrain (5)

Down 
1. This BBC medical drama recently celebrated its

1000th episode (8)
2. Company specialising in holidays for

ornithologists (7)
3. Flows through Tuscany (4)
4. Island which may soon have a new Colossus (6)
5. Carrier specialising in regional flights (3)
7. Canadian region, sounds like a breed of dog (8)
10. State capital of New Jersey (7)
11. Singapore airport where you could win the

chance to become a millionaire (6)
14. Salt lake sea bordering Jordan and Israel (4)
16. International airport code for 4 Down (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 26

Crossword

Su Doku

N
um
be
r: 
02
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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CITY CRUISES is ready for the ever changeable British
weather with free ponchos for their passengers.
The Thames sightseeing operator is promoting a range of

sightseeing packages, where passengers can experience the
famous sights along the Thames from a different perspective.
Come rain, thunder, hail or shine, the company offers all-
weather boats with an open upper deck ready to embrace
‘summer’, and a downstairs saloon with big windows. 
The company is currently offering the Thames Circular

Cruise, from Bankside pier or Tower pier, at £10 per adult
(was £13) and £5 per child (was £7.50 ). The family ticket for
the Circular Cruise costs £26 for two adults and up to three
children. Standard sightseeing tickets start at £10 for
adults, while a 24-hour river pass, the River Red Rover
costs £37 for two adults and up to three children.
When visitors quote “free poncho” at the bar, they will

also receive a complimentary poncho, while stocks last. 
For further information see citycruises.com

AlbaStar launches twice-weekly flights
to Mallorca’s Palma from Birmingham
BIRMINGHAM AIRPORT has recently welcomed a new
carrier; Spanish airline, AlbaStar, has launched twice-
weekly flights between Birmingham and Palma de Mallorca. 
The route will be served by a Boeing 737-400 aircraft with

170 seats and will operate on Wednesdays and Saturdays.
William Pearson, Birmingham Airport’s aviation

director, said: “We are very pleased to be welcoming
AlbaStar – our 12th new airline in the space of just over a
year, to Birmingham Airport.  
“Palma de Mallorca is a very well-known and

extremely popular holiday destination from Birmingham
Airport. When this is combined with the great on board
service and very reasonable seat prices AlbaStar and
‘On the Beach’ offer, we are sure this will be a popular
route and we look forward to seeing it flourish at
Birmingham Airport.”
For details see albastar.es

www.travelbulletin.co.ukJuly 1 201612
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City Cruises offers free ponchos to help visitors deal with wet weather 

GET IN WITH INGHAMS...Inghams took a group of agents to Lake
Garda to learn about all things Inghams and Italian. The group
stayed at the four-diamond Chalet Hotel Galeazzi, Gardone
Riviera, Lake Garda and visited Bardolino, Garda, Sirmione and
Verona. Pictured soaking up the rays are, from the left (back row):
James Walker, Inghams; Carla Wilson, Miles Morgan Travel; Karl
Hays, PTA Midcounties Co-operative; and Chris Brown, Stewart
Travel; with (middle row) Julie Hanby, Toucan Travel; Kerrie
Pinch, Dawson and Sanderson; Suzanne Jeans, The Destination
Lounge; Tarnia Marks, Newells Travel; and (front row) Charlotte
Yeomans, Inghams; Linzi Read, Hays Travel South; and Sasha
Darling, Inghams.

THE ADVANTAGE Travel Partnership has launched its mid-season campaign promoting Bucket List inspiration
through a joined up B2B and B2C approach.
The ‘Bucket List inspiration’ campaign will encourage members to think about ways to inspire their customers,

as well as inspiring consumers to tick off their bucket list destinations.
A door drop booklet, personalised at member branch level, is being distributed to 500k+ households

throughout the UK including Northern Ireland, while the direct mail campaign directs recipients to their travel
agent’s website. 
For members involved in the campaign with an Advantage white label website, all the offers featured in the

direct mail and door drop booklets will be available to view online by their customers providing members with a
joined-up approach in marketing to their customers at this crucial time of year for bookings.
A dedicated landing page promoting the campaign is live on the white label sites, as well as a homepage

banner and members have received a dedicated email to fully equip them in promoting the offers across all of
their own channels.
The Advantage Bucket List competition has been launched for members, business partners and industry peers.

To enter, participants have to post an image of the
bucket list place they are hoping to tick off their
bucket list this year. Once entered they will be in with
a chance of winning £100 Love2shop vouchers.

Advantage asks 'What's on your bucket list? in new campaign
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Industry
Insight by...

Tracey Poggio, chair of ANTOR, reveals how
members feel on the Brexit outcome and how the
decision to leave the EU affects the industry...

Iwrite on the day after the Brexit referendum, as thechair of ANTOR. Our members are saddened by the
outcome of the referendum but respect that the

British people have voiced a desire to leave the
European Union. 
However, this should and will not change the British

tourist’s love for travel and in particular travel to and
within Europe. The Prime Minister has reassured us in
his resignation speech “that there will be no immediate
affects to the way people travel.”
Half (50%) of ANTOR (Association of National

Tourist Offices and Representatives) members are
from Europe and represent 20 of the 27 EU member
states. ABTA has acknowledged in its statement
that: “We are moving into a period of uncertainty,
although in regulatory terms we will not see any
immediate changes.”
We have already witnessed the negative effect on

stock markets in the UK and around Europe. While an
immediate weakening of the sterling currency gives
tourists fewer euros and dollars for their pound, this
has been fluctuating since the announcement of the
referendum and will become the norm for the
immediate future. Questions will arise around the EU
Package Travel Directive and APD, and ANTOR will
continue to lobby for further improvements.
At this moment in time, the industry needs to stand

firm together. We need to reassure tourists that they
can continue to travel to and within Europe and to have
confidence in booking their holidays for the future.
ANTOR members are ready and willing to assist agents
and tour operators to achieve this.
ANTOR members can quickly set up meetings,

training and/or webinars for tour operators,
reservations/call centres and travel agents – our
member contact details can be found on the website
at antor.com
Many of our members remain unclear how the

potential future changes will impact on travel to their
destinations. However, the Greek National Tourism
Organisation has this to say: “We believe there will not
be any immediate changes for UK travellers to Greece.
Like everyone else we will be waiting to see how the
referendum result will affect tourism in general in the
long term. 
Greece has always been and will continue to be a

great value for money destination for British travellers
looking to enjoy our country’s weather, culture and
gastronomy. We thank the British travel agents for their
continuous support and of course we are always here
to assist them the best way we can during this period.”
This was echoed by Visit Jersey who added: “In the

longer term there are concerns about the cost of fuel
increasing and border controls being introduced, as
well as the cost of imported goods that will have an
impact on our service industry, all of which is a long
way away.”
ANTOR European members will of course do their

utmost to ensure that travel to and around their
destinations is as easy as possible in the future for
British tourists, and will lobby their governments to
negotiate minimal border control and restrictions as it
is in their interest to encourage visitors from the UK to
continue to visit, whether on business or leisure.
Until the UK officially leaves the EU, no sooner than

the next two years, there will be no changes to holiday
arrangements including those already booked for next
year. Travellers are as free to move between the UK and
the EU as they were before the vote, European Health
Insurance cards remain valid and regulations such as
Air Passenger Rights remain in place. There will be no
changes to passports, visa requirements, which queue
to stand in/exit to take and unlimited goods can be
brought home until the UK officially leaves the EU.
It is at this time when we need to continue to lobby

Government to decide on additional aviation capacity in
the south east and remove APD once and for all to
ensure a level playing field. Without any question travel
and tourism must be at the forefront of negotiations.
Our message to the travel trade is that it’s business

as usual even if there is no going back. Change is for
the future and this is an industry that adapts quicker
than most. As an industry we all need to work together
in order to make this new situation as trouble free as
possible. We must lobby governments for negotiations
that provide continued freedom of movement, ease of
access, security and bi-lateral trading arrangements,
and give the consumer the confidence needed to
continue to travel. 

bulletinbriefing
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Hilton Bankside has launched a new partnership
with Geo-Fleur, London-based specialists in
geometric plant homewares and plant design.
Hotel guests and green-fingered locals alike are
invited to get their hands dirty at a series of
Terrarium-making workshops, the first of which
will be held this month at the hotel’s destination
bar, The Distillery. 
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Jumeirah Group’s luxury London hotel,
Grosvenor House Suites by Jumeirah Living, has
undergone a rebrand (and rename – from
Grosvenor House Apartments). New features
include a refreshed arrival experience; a new
director of sales and marketing, Dagmar Noe;
and a new food and beverage programme, with a
focus less on meats and more on local market
sourcing. Meanwhile, an ‘At Home Living’
penthouse series will be introduced later this
summer with special guest speakers from across
the world. 

� NEW LAUNCHES
Where Pass London has launched to offer visitors to the
capital a three-in-one visa debit card that combines

travel, attractions and spending money.
The contactless card combines

travel on Tube, bus and clipper
river services with
discounted access to top
London attractions and
spending money for one or
multiple travellers. For
details see
wherepasslondon.com 

Hotel Updates�

AccorHotels has announced that its new flagship Novotel in London’s Canary Wharf
will open to guests this year. The Novotel Canary Wharf is situated at 40 Marsh Street
and, at 127m high, is set to be one of the tallest buildings in the area. The hotel
will comprise of 313 rooms including 26 suites and will also offer nine
meeting rooms and breakout areas. For details see accorhotels.com   

� ATTRACTION NEWS
The View from The Shard will be transformed into the Height
of Summer, London's tallest garden oasis this summer,
featuring thousands of brilliant blooms in celebration of The
Year of The English Garden. The immersive garden will
provide a haven for guests to enjoy 800ft above London, whilst
highlighting the immense importance of UK wild flowers in
pollination and elevating bee populations. Guests can
experience the summer garden installation with standard entry
to The View from The Shard until September 4. Tickets are on
sale from £25.95 per adult and £19.95 per child, and are available
to book online at theviewfromtheshard.com 
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How do you relax?
By eating chocolates in the morning! Ha
ha. 

What's your favourite movie or TV
programme?
The Pursuit of Happyness where my
favourite actor, Will Smith, performed a
great script about a struggling salesman
who takes custody of his son as he's poised
to begin a life-changing professional
endeavour. It was motivational.  

What is the last picture you took
on your phone?
I participated in the Destination Caribbean
Roadshow in Stoke on Trent, where the
winner of Antigua English Harbour five-year
old Rum was presented.

Do you have any nicknames? 
Jo Jo.

My greatest strength is...
I’m a people person. As a sales manager for
Antigua & Barbuda Tourism Authority for
the past seven and half years I’ve learned
how to deal with a wide variety of
personalities - whether it’s at a trade event,
on a fam trip or at meetings. I enjoy
handling tough cases as it gives me the
chance to problem solve. I enjoy interacting
with the public and love doing outreach.

What’s your favourite quote? 
“Listen more than you talk. Nobody
learned anything by hearing themselves
speak.” - Sir Richard Branson.

What skill would you like to
master? 
Swimming. Despite being born and living
on Antigua which has 365 beaches, I am a
terrible swimmer. I've always wanted to
pair up with a coach and work on the
fundamentals. 

What other companies/organisations
have you previously worked for?
I am currently vice chair and board director for
the Caribbean Tourism Organisation (CTO) in
UK.

Where’s your next holiday to? 
New York. This place is, arguably, the heart
of the international community in terms of
both culture and commerce.

What's the best thing about your
job? 
Being able to showcase the islands of
Antigua & Barbuda, which I call home, to
the travel trade community of travel
agents. There is a host of historic treasures
to explore and learn about the fascinating
past of these islands.

Joel Omari
Henry 

I am a terrible swimmer. I've always wanted to
pair up with a coach and work on the
fundamentals.“

www.travelbulletin.co.ukJuly 1 201616
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”

Manager – Marketing & Business Development 
Company, Government of Antigua & Barbuda
Tourism Authority, Antigua & Barbuda
Tourism Authority
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SuperBreak adds Seville experiences and tours 
FOR THE first time, SuperBreak is now featuring add-on tours and experiences in Seville. 
Four new fully commissionable options are available to agents to add on to packages for

customers wanting to make the most of their short break to the popular Spanish city. 
From city sightseeing to tapas tours and flamenco shows, the tours are offered year-

round and include ‘Majestic Seville and tickets to monuments’, a four-hour guided tour
taking in Royal Alcazar, Cathedral-giralda and the Jewish Quarter; ‘Typically Seville’, a two-
hour guided sightseeing tour of the city plus a boat ticket for a cruise along the
Guadalquivir river; ‘Santa Cruz Quarter night walk and tapas’, a walking tour of the famous
Jewish Quarter to some of the best tapas bars in the city; and ‘Sightseeing and Flamenco
show with Tapas’, a sightseeing tour by coach through the main streets, squares and
fountains before heading to Tablao for a Flamenco show in and old Sevillian Palace and a
tapas dinner.
A short break package to Seville in early September costs from £119.50 per person

including three nights’ room-only stay at the three-star Resitur Hotel including the
sightseeing tour and Flamenco show. Flights can be added from a variety of UK airports.
Visit superbreak.com/agents or call 01904-436000 for further information.

spainandherislands

THE LATEST figures from the
Tenerife Tourism Corporation
indicate that more than
800,000 visitors from the UK
travelled to Tenerife between
January and May this year,
representing an increase of
20.8% on 2015. 
Despite already being the

largest source market to the
destination, the UK has
reinforced its top position
with a 20% increase against
an overall global increase of
10% over the same period,
which saw a total of
2,266,116 international
visitors to the island. It
means that 34% of all visitors
to Tenerife come from the
UK, which also has the
highest levels of repeat
visitors to the destination.
Pia Louw, travel industry

and promotion director at the
Tenerife Tourism
Corporation, said: “We are
very encouraged to see
continued growth from the
UK market year-on-year,
with average growth of 3.5%
for the last five years. The
latest figures for the first
months of 2016 are also very
encouraging and
demonstrate that our beloved
British visitors recognise that
we have so much to offer –
from must-visit attractions
such as the UNESCO-listed
Teide National Park, to the
latest products including
stargazing, sports and luxury
tourism.”
The Irish market also saw

very good results last year,
helped by a 3.6% increase in
scheduled flight capacity to

the island. A total of 79,328
Irish travellers visited Tenerife
in 2015, a 9% rise compared
to 2014. In total, the largest of
the Canary Islands welcomed
5,186,307 worldwide visitors
in 2015, a 0.7% increase
compared to 2014 and the
highest figure since 2008. 
The South East of England

and Scotland were the two
geographical areas which
attracted the most visitors to
Tenerife - 13.7% and 8.3%
respectively.
Meanwhile, the majority

of Brits travelling to
Tenerife prefer to stay in
four- and five-star hotels,
especially in the beach
resorts in the south of the
island, which continues to
be the most popular area
for UK holidaymakers. 

UK visitor arrivals to Tenerife increase by 20% on last year

Magaluf summer
season updates from

Melia Hotels
MELIÁ HOTELS International
recently opened the Meliá
Antillas Calvià Beach last
month, following a total
refurbishment of 
the property.
Located at the western

end of Magaluf’s
beachfront, the hotel
relaunched following a 12
million euro renovation and
rebrand of Sol Antillas
Hotel. The hotel was
transformed to upgrade
tourist facilities and attract
a new customer
segmentation to the
southwest area of Mallorca.
A key partner within the

Hotel Association of
Palmanova-Magaluf, the
hotel group has been
contributing to the
regeneration and
repositioning of Magaluf and
transforming its portfolio
through the investment of
more than 140 million
euros, with an additional 50
million to be spent over the
next two years. 
News of the demolition

of Sol Jamaica Hotel in
May comes with a
proposed plan for a
5,000sq.m shopping centre
and modern hotel parallel
to the seafront. The 35
million euro investment
aims to attract visitors and
transform Avenida Magaluf
when it opens for 2017.
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IBEROSTAR HOTELS & Resorts is opening
its first hotel on the island of Ibiza.
Following an investment of more than 13

million euros, Iberostar Santa Eulalia Ibiza
has now been completely renovated, turning
it into a four-star Premium category hotel
featuring 188 rooms.
Overlooking S’Argamassa beach, and a

short distance from the famous Punta Arabí
hippy markets, the adult-only hotel offers a
seafront location backed by typical
Mediterranean pine groves and is 18km
outside of Ibiza Town. 
Aurelio Vázquez, the company’s CEO for

Europe, the Middle East and Africa, said:

“This new hotel will provide a major boost
for our premium offer in the Balearic
Islands, further adding to our portfolio in
one of the world’s most popular tourist
destinations.”
In other news, the hotel chain has

opened its first five-star hotel in Palma,
Mallorca. Following its complete overhaul in
2016 at a cost of 18 million euros, the hotel
has been upgraded from a four-star and
opened to the public last month. Until the
end of September, a night’s stay in a double
room on bed-and-breakfast costs from
£101.  
For more information visit iberostar.com

Catalonia welcomes
more than 17 million

tourists
THE CATALAN Tourist Board
has reported that the region
welcomed more than 17.4
million foreign visitors in
2015, 3.7% more than in
2014, equating to an
expenditure figure of 15,625
million euros - and a 3.4 %
increase on the previous year. 
The figures determine

that one in every four
tourists visiting Spain travels
to Catalonia, positioning the
destination as a major force
in Mediterranean tourism. 
The recognition of Catalan

cuisine has been a reason to
declare 2016 as the ‘Year of
Gastronomy and Wine
Tourism’ in Catalonia, giving
new momentum to these
two areas intimately related
to tourism. 
In addition to the recent

announcement of three new
summer routes from
Jet2.com from the UK to
Girona airport, Vueling has
also announced the opening
of three new summer routes
between the UK and
Catalonia this year. There
will be two flights a week
from Leeds to Barcelona,
three flights weekly from
both Liverpool and
Newcastle to Barcelona and
14 flights a week from Luton
to Barcelona. 
In addition, Norwegian

Airlines is launching a new
summer route from Cork to
Barcelona, which will start
running this year with
between four and five flights
departing weekly. 

Pura Aventura introduces four new Spanish adventures to portfolio this year
PURA AVENTURA has introduced four new Spanish adventures for 2016 including a new inn-to-inn walking route in Ordesa
National Park, an area of the Pyrenees previously untouched by tourists. 
‘Pyrenees Inn to Inn’ takes in the peaks, valleys, forests and villages of the remote Ordesa and Monte Perdido National Parks.

Walking along ancient paths between villages, Mediterranean forests and narrow gorges, guests can expect distances of between
six and 12 miles a day, along with substantial climbs of up to 500m and accommodation in a mix of boutique hotels, traditional
Paradors, mountain-style hostels, plus a homestay with a local artist. 
An eight-night, half-board break costs from £1,075 per person based on two sharing. It includes some picnics, car hire,

luggage transfers between inns, briefing, walking notes and maps, plus a GPS with route loaded. Flights to Barcelona are extra.
The new range of itineraries also offer walking with shepherds in Basque country; a family foray of hiking, biking and canyoning

in the Picos mountains; and a journey on two feet from the mountains to the Catalan coast. Although mostly self-guided, local
guides and artisan producers are also on hand to point out the cultural and historical significance throughout the new journeys.
Visit pura-aventura.com or call 01273-676712 for more details.

THE TENERIFE Tourism Corporation recently hosted a fam trip for agents to experience the
diversity of the island and its most popular visitor attractions. The itinerary included activities in
both the north and the south, including stargazing at the Teide National Park; a cycle tour in
UNESCO-listed La Laguna; a whale and dolphin watching excursion; and a visit to Siam Park.
Pictured enjoying a gentle hike in Teno Rural Park are, from the left: Enrique Martin, Hume
Whitehead; Kimberley Sellman, Hays Travel; Helen Whiteford, Barrhead Travel; Nicola Scott,
Spirit Away Travel; Jackeline Wilde, Your Holiday Booking; and Hannah Newbury, The Co-
operative Travel. Visit webtenerife.co.uk for details. 
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Ibiza launch from Ibersotar Hotels & Resorts
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NOW IN its fourth year, the annual Formentor Sunset Classics
Festival at Barceló Formentor in Mallorca kicks off this month.
Four performances from acclaimed classical musicians and
emerging stars will take place in July, September and October,
with guests experiencing an open air concert from the hotel’s
setting on the Formentor peninsula. Accommodation is from 500
euros per room for a two-night stay over the concert period.
Visit formentorsunsetclassics.com or barceloformentor.com for
more information. 

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

   

 

 
 

  
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

 
   

 
 

 

 

   

 
 

 

 

   

 
 

 

 

   

JET2HOLIDAYS AND Jet2CityBreaks recently celebrated the
inaugural flight to its new summer Spanish destination of
Girona, with flights now departing from Belfast, East Midlands,
Edinburgh, Glasgow, Leeds Bradford, Manchester and
Newcastle. Located in the north-eastern corner of Spain,
Girona is a classical Catalan city and a gateway to the Costa
Brava. The operator is offering a three-night city break for
£239 per person at the four-star Ultonia Hotel including
breakfast, based on a July 15 departure from Newcastle and
two sharing. Visit tradesite.jet2holidays.com

Classic increases capacity in the
Canary Islands following demand
CLASSIC COLLECTION
Holidays has reported “very
strong sales” to the Canary
Islands, with an average
year-on-year increase of
more than 9% across
Tenerife, Gran Canaria,
Lanzarote and Fuerteventura. 
Gran Canaria is reported

to be the strongest individual
performer amongst the
islands, with summer
increases in sales of more
than 30%, while Tenerife has
recorded a 9% rise. 
Gary Boyer, head of

purchasing for the operator,
said: “We’re delighted with

the performance of these
perennial island favourites
and continue to work closely
with our hotel partners in
the islands to deliver the
best possible value and
price to our customers.
“We are also very thankful

to the travel trade for their
support and we will continue
to go the extra mile to secure
a booking on behalf of their
clients. At the moment,
summer is shaping up to be
very busy and many hoteliers
have precautionary ‘stop

sales’ in place. However, we
won’t take that at face value
and our reservations staff will
always ring the hotel at the
enquiry stage to see whether
or not it is possible to secure
a room for agents’ clients.”
In response to demand,

the operator has increased
capacity throughout the
region for 2016/17 with the
introduction of 20 new
properties in Tenerife, Gran
Canaria, Fuerteventura 
and Lanzarote. 
These properties debut in

the operator’s new-look
Canary Islands brochure

which now includes
an events, golf and
spa guide in the
opening pages. The
operator is also
promoting twin and
multi-centre holidays
to the islands, as well
as an eight-day
boutique cruise on
the motor cruising

mega-yacht, Harmony V. 
The company has also

secured the much-
anticipated Hard Rock Hotel
Tenerife which offers direct
access to Playa Paraiso
beach on the island’s south
coast. Three-night prices in
November start from £788
per person on a bed-and-
breakfast basis, while
seven-night prices next
January start from £1,331.
For further information

call 0800-008 7288 or visit
classic-collection.co.uk
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FOR SPRING/SUMMER 2016 Inntravel has introduced a
new collection of self-guided ‘Slow Motion’ adventures
with a 12-night, self-drive journey through rural
Andalucia amongst the tours by train, boat or car
offered across Europe.
From the country hotel Posada de Marcos, set in the

traditional village of the Aracena Sierra, guests can explore
the region famous for jamón and visit the secadero to learn
about how the region’s hams are cured. 
With the region changing very little over the centuries,

‘Andalucia – The Deep South’ aims to offer clients a
glimpse of Spanish rural life – men leading donkeys laden
with vegetables and chestnuts, shepherds herding goats
and farmers tending the black-footed, free-range pigs

which feast at leisure on acorns.  
Guests will then drive on to the mountainous region of

Grazalema Sierra before a stay at Casa Las Chimeneas in
the foothills of the Sierra Nevada. The trip ends in the Cabo
de Gata Natural Park where, as well as a dip in the sea,
highlights include visiting the nearby old goldmines and
visiting Cortijo El Fraile, the setting for the story of Lorca’s
Blood Wedding.
Prices start from £985 per person based on two

sharing, and include 12 nights’ breakfast
accommodation, five dinners, car hire, site visits and
detailed route notes and maps.
For further information visit inntravel.co.uk or 
call 01653-617000.

Train like an Olympian at La Manga Club’s new high-altitude training facility
LA MANGA Club is offering guests the chance to train like an Olympian after opening a new high-altitude training facility.
Installed in the resort's High Performance Sports Centre, the new iAltitude system simulates the effects of

training at heights of up to 7000m helping to increase lung capacity, resilience and tolerance to tiredness and
improve athletic performance.
The venue, in Murcia, south-east Spain, boasts an array of five-star facilities which provides athletes of all

abilities with the technology to study all aspects of their health and training programmes. As well as including three
18-hole golf courses and a Leadbetter Golf Academy, the resort features a 28-court tennis centre and a 2000sqm
spa and fitness centre. It also offers the choice of a five-star hotel, four-star serviced apartments and townhouses
and more than 20 bars and restaurants.
For more information visit lamangaclub.com
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Inntravel takes in Andalucia on 12-night ‘Slow Motion’ tour this summer
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Experience hidden Dubai with selection of cultural city tours
THE SHEIKH Mohammed Centre for Cultural Understanding (SMCCU) Heritage Walk is
inviting participants to step back in time and enjoy the winding streets of the Al Fahidi
Historic District, one of the oldest traditional Emirati neighbourhoods in Bur Dubai. 

Lasting 90 minutes, the tour is followed by a Q&A session over Arabic tea, coffee and
dates to offer attendees a full educational experience. 

The only mosque open to the public in Dubai, Jumeirah Mosque invites locals and
tourists alike to learn about Emirati culture and religion in a relaxed, open atmosphere.
Visits run six days a week Saturday through to Thursday at 10:00. Visit cultures.ae

Riding an abra was once the way that Dubai’s city commuters travelled to work, and
these traditional wooden boats traverse the Creek costing just Dhs1 each way. Visitors can
start on the Bur Dubai side and explore the textile souk before recharging at the café
Creekside, where there are frequent cultural events like poetry readings, screenings and
art exhibitions. Hopping on an abra to Deira, guests can then follow their nose to the spice
souk before arriving at the acclaimed gold souk for a spot of window shopping. 
Visit creeksidedubai.me
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OFFERING HOLIDAYMAKERS a real taste of
Denmark, Taber Holidays’ new ‘A Taste of
Skåne and Copenhagen’ tour explores the
region through its cuisine. 

The nine-night culinary break combines
the capital with the southernmost county of
Skåne, and features hotels selected for
their high-quality restaurants using fresh,
local ingredients.

Guests will spend three nights at
Ångavallen Ecological Hotel, which features
its own herb garden and uses 100% organic
produce. Another two nights are spent at
Kokkedal Slot Castle, which includes a three-
night gourmet dinner on the first evening. The
trip also includes a new dining concept,
where guests have the opportunity to dine
with local people in their homes. 

Prices for fly/drive tours start at £1,590
per person, based on two sharing and
including flights from Heathrow, car hire
with unlimited mileage, accommodation
with breakfast, dinner on the first night at

Ångavallen and Kokkedal Slot and a guided
food tour of Copenhagen. Departures are on
Sunday to Thursday until September 30. 

Alternatively, ‘Art & Nature Highlights of
Denmark’ takes in the landscapes that have
attracted artists to the north of Denmark
for the past 150 years. The nine-night
fly/drive itinerary includes time in the
picturesque town of Skagen, home to many
artists and a host of galleries, plus
Denmark’s second largest city, Århus, with
its Art Museum and ‘Den Gamle By’ - the
old town open-air museum. 

The itinerary also includes three nights in
Silkeborg in the Danish Lake District and
finishes in the capital, Copenhagen. Prices
are based on two sharing and lead in at
£1,540 including flights from Heathrow to
Århus, car hire with unlimited mileage and
breakfast accommodation, with departures
on a daily basis until September 30.
For more information call 012-7487 5199 or
visit taberhols.co.uk

Taber Holidays offers taste of Denmark with new tour options

THE GOA EXPERIENCE is giving customers the chance to explore more of the Indian subcontinent during their
holiday, with two different private tours available to add to a package - ‘North India highlights’ and ‘A taste of
Mumbai’. As an example, the two-day private Mumbai tour costs from £449 per person including internal
flights, a choice of overnight breakfast accommodation, transfers, entrance fees and guides, plus a half-day
tour of Mumbai, visiting multiple monuments, a visit to the Prince of Wales museum and exploration of the
Elephanta caves, located on Gharapuri island. See goaexperience.co.uk/india-tours for more information.

On The Go Tours travels
‘Back in the USSR’

ON THE Go Tours reports
that it has seen a doubling
in passenger numbers
year-on-year for Russia,
suggesting that the
destination is back on the
holiday map for Brits.  
The company is now

offering an immersive
group-guided tour that
takes guests to discover
the highlights of Moscow
and St Petersburg, with
stops in rural Pskov and
Pechory.
During the week

travellers can explore the
Red Square in Moscow and
domes of St Basil’s
Cathedral, before turning
up the heat in Pskov with a
steamy Russian banya
(sauna), and going on to
visit the Hermitage
Museum in St Petersburg. 
Priced from £899 per

person, the operator’s
seven-day ‘Back in the
USSR’ tour includes five
nights in three-star hotels,
an overnight train from
Moscow to Pskov, six
breakfasts, two lunches,
guided sightseeing of
Moscow, Pechory and St
Petersburg, a guided tour
and tasting at the Vodka
Museum, a Russian banya
experience, a Moscow
Metro travel card,
transfers and all relevant
transport on tour. 
Visit onthegotours.com or
call 020-7371 1113 for
more details.
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BACK-ROADS Touring has
introduced a new ‘Explore
Eastern Europe’ tour 
for 2016.  

The 11-day itinerary takes
guests to the Czech Republic,
Poland, Slovakia and Hungary
to discover their landscapes
and experience the unique
cultures and languages with
visits to some of the regions’
most iconic attractions
including the Danube River.

The group will take part in
a traditional Polish Pierogi
making class, visit the
famous Skull Chapel in
Czermna and visit local pubs
to uncover the best Czech
beers. Guests will also have
the opportunity to travel the
Dunajec Gorge on historic

wooden rafts or ride a cable
car to the Tatre Mountains.

Costing from £1,980 per
person, it includes ten nights’
breakfast accommodation,
five evening meals, one
lunch, a Budapest Central
Market Hall food tour,
Prague beer tour, Hungarian
wine tasting, Danube River
cruise, Pierogi making class
and entrances to Skull
Chapel in Czermna, Wojciech
Spring thermal baths, the
Auschwitz concentration
camp, Wawel Castle &
Cathedral and Klodzko
Fortress. Departure dates are
scheduled on selected dates
until September.
For more information visit
backroadstouring.com 
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Funway Holidays takes in US 
culture with escorted coach tour
FUNWAY HOLIDAYS’ ‘Great Eastern Cities Escorted Coach
Tour’ showcases the history, culture, scenery and
cosmopolitan cities of the US' North East region.

Starting in New York, before heading to the natural
wonder of Niagara Falls, the tour then heads back inland
through Amish Country to Gettysburg for a glimpse back in
time, with a visit to the Gettysburg battleground - a site
which helped shape America’s history, before seeing the
capital city itself, Washington DC.

Tour highlights include a visit to Philadelphia, the first
World Heritage City in the US with Independence Park
named a UNESCO World Heritage site; travel into Amish
Country where guests can learn about the local customs
and traditions; plus a visit to the historic Gettysburg Civil
War National Battleground and National Military Park. 

The company is offering the eight-day tour, which starts
and ends in New York, from £1,089 per person. It includes
flights with BA from Heathrow and is based on travel on
October 3 and two adults sharing. 
Visit funway4agents.co.uk for more information.

Spice Island teams up with Mandoo Tours
SPICE ISLAND Beach Resort in Grenada works closely with
local tour operator, Mandoo Tours, to provide a range of
rainforest and waterfall hikes and tours for visitors to immerse
themselves in local Grenadian culture.
There are several options that guests can choose from,

dependent on their fitness levels - from gentle strolls through
tended gardens to reach Annandale Falls, to 40-minute hikes
through the rainforest to reach the Seven Sisters. 
Special hiking requests can be arranged, with a tour to the

local chocolate factory also available so guests can learn how
chocolate is made from bean to bar. 
For further information visit grenadatours.com and
spiceislandbeachresort.com

Back-Roads explores the culture of
Eastern Europe in new 2016 tour
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Travelling Naturalist
introduces

birdwatching tour
across Taiwan

LATER THIS year, The
Travelling Naturalist is to
introduce Taiwan to its
collection of expert-led
wildlife and bird-
watching holidays. 
Naturalist Barrie

Cooper will lead a bird-
watching tour across
Taiwan for the company’s
‘Taiwan Endemics &
Winter Migrants’ option,
where guests will travel
through a combination of
highlands, wetlands and
coastal regions.
Highlights include a

three-hour train journey
from Taipei to Hualian and
each day brings
opportunities to spot new
species - from the Formosan
magpie to rufous-capped
babblers and the oriental
honey buzzard. 
Prices lead in at £3,995

per person, based on two
sharing, and include 11
nights’ accommodation,
most meals, flights, expert
guiding, activities, transport,
entrance fees and tips. The
next departure date is
scheduled for November 12.
To find out more call
01305-267994 or visit
thetravellingnaturalist.com

OFFERING A celebration of Samoan and
Polynesian culture and now in its 26th year,
the Teuila Festival is an annual event with
activities and shows being held across the
country and in Apia, Samoa's capital city. 
Every year thousands of people visit the

capital to witness the Opening Ceremony,
held this year on September 4, which
features a display of Samoan culture with
a floral parade, along with Siva Afi fire
knife dancers and native music. Another
display is the Chief's Fiafia show, where
iconic dances and entertainment
represents the cultural heritage of
different South Pacific Islands.
Arts and crafts fairs also offer the

opportunity for visitors to partake in
traditional weaving lessons, wood carving
and cocktail competitions on a daily basis
at the Samoa Cultural Village, while

visitors can also see the long-established
art of tattooing the Samoan way, a skill
that has been passed down from
generation to generation to create
distinctive warrior-like designs. 
This year's festival will run from

September 4-10 with other activities and
events taking place throughout the week
including the fautasi, traditional Samoan
long-boat, regatta, the Best of Samoa
show, Miss Samoa Pageant and the
Scotsman's Trail - a land and water-based
challenge where participants will traverse
the island. On the last day as the festival
draws to a close, visitors are encouraged
to attend the official prize- giving
ceremony to honour all those who have
participated over the week.
For more information visit samoa.travel
and teuilafestivalsamoa.com
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Samoa celebrates culture with annual Teuila Festival 

Paul Gauguin issues summer shipboard credit promotion 
PAUL GAUGUIN Cruises has launched a summer offer of US$500 per stateroom shipboard
credit on any sailing until April 15, 2017 on The Gauguin in Tahiti, French Polynesia and the
South Pacific when booked by July 30.
Guests can use the credit for a spa treatment, to purchase a souvenir or book a shore

excursion. The bonus is in addition to the line's current offer of included round-trip airfares
from Los Angeles on The Gauguin itineraries and, as an additional plus, deposits have
been reduced to $250 per person.
The line has also recently released its 2017 voyages brochure which features fleet

distinctions, dining venues, entertainment, activities, private retreats, destination guides,
deck plans and sailing schedules, as well as new itineraries. 
New for next year is a 16-night Fiji to Bali voyage that departs on April 29, while on The

Gauguin's July 26 voyage, the line will present its third Reunion Cruise, which features a
special ten-night Cook Islands & Society Islands itinerary with two visits to the line's
private island paradise of Motu Mahana. 
Designed as a reunion for past guests and as a gala welcome for newcomers, it

presents a number of special events including a festive dinner, cocktail parties and
opportunities to mingle with senior staff and crew.
Cruise-only prices for 2017 start from £2,976 per person based on a seven-night Tahiti &

Society Islands itinerary departing on January 21. It includes accommodation in an ocean
view stateroom with all meals, soft drinks, selected alcoholic beverages and gratuities.
Also included is free airfare between Los Angeles and Papeete.  
Call 020-7399 7691 or visit pgcruises.com for more information.

NEW FOR 2016, Travel 2 is offering the three-star, adult-only Manuia Beach Hotel on the western
coast of Rarotonga in the Cook Islands. A seven-night stay in a premium garden suite with breakfast
costs from £2,429 per person, including flights from London and transfers, based on travel in
November. Visit travel2.com or call 0800-022 4182 for details.
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THE ARANUI 5, which made its maiden voyage from Tahiti
to the Marquesas Islands in the South Pacific Ocean at the
end of last year, is to take over the route previously
travelled by the Aranui 3, with 17 departures this year.
It is the only vessel to travel the 2,200-mile trip from

Papeete in Tahiti to all six inhabited Marquesas Islands in
the remotest archipelago in the world, and will also stop at
Takapoto and Rangiroa in the Tuamotu Archipelago and
Bora Bora in the Society Islands.
Dubbed ‘The Freighter to Paradise’, the Aranui delivers

essential cargo supplies to each port on its itinerary and is
warmly welcomed by islanders who view it as a lifeline to
the outside world. Passengers can take whaleboat
transfers to the shore to picnic on white sand beaches,

swim and snorkel in lagoons, listen to Polynesian music
and meet local artists and craftspeople during their
exploration of the South Pacific.
Journeys of seven-, ten-, 11- and 14-days are available,

with prices starting from approximately 2,369 euros per
person for a fortnight in shared dormitory accommodation. 
Prices for a seven-day cruise in a deluxe double cabin

start from around 3,156 euros, based on two sharing and
include three meals with complimentary wine daily, guided
excursions, picnics and meals ashore, plus taxes. 
Optional excursions such as scuba diving, horseback

riding and fishing are at an additional cost and flights
are also excluded.  
For further information visit aranui.com

pacificislands

LOCATED IN the heart of the South Pacific, Moorea Beach Lodge is a new hotel opening on Moorea
Island in French Polynesia. The lodge is located on the west side of the island, on the ocean side with a
white sand beach and next to a natural coral garden. Rates per night for two guests in a Garden
Bungalow and Beach Bungalow are priced at 197 euros and 214 euros respectively. Both options can
accommodate two children under 14 with no extra fee, while a third guest aged 14 and above costs 30
euros per person, per night.

South Pacific discovery on ‘The Freighter to Paradise’ from 2,369 euros

Kokomo Island Resort
opens this September
A NEW luxury private
island resort in Fiji called
Kokomo Island Resort is
opening this September. 
The resort will

eventually house five villas
with views over the lagoon
plus 21 exclusive bures
nestled amidst natural
rainforest and sparingly
spread across two of the
island’s beaches.
Kokomo Island itself is

relatively remote in
comparison to Fiji’s
mainstream tourism and
offers a glimpse of
authentic Fijian culture.
With an emphasis on
environmental and cultural
sustainability, local
materials were sourced for
the resort, with organic
vegetables grown on the
island and fresh water fish
sourced from the
surrounding waters.
Visit kokomoislandfiji.com
for further details.

TAHITI TOURISME introduced its new global brand messaging earlier this year,
encompassing the theme ‘Embraced by Mana’. The concept honours The Islands of Tahiti,
celebrates the destination’s beauty and culture and seeks to promote a deeper connection
to the Islands, inviting travellers to seek out authentic, lesser-known experiences.
At the end of this year, agents can take the Tahiti online training course to learn what

sets Tahiti apart from other South Pacific destinations and how to sell the destination
with confidence.
Visit tahiti-tourisme.co.uk for more information.

Tahiti Tourisme calls for agents to embrace the Mana

S06 TB 0107 2016 Pacific Islands_Layout 1  29/06/2016  14:32  Page 25



   1 2    09:25

pacificislands

www.travelbulletin.co.ukJuly 1 201626

@TravelBulletin

TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Chitty Chitty Bang Bang.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
E.T and Return to Oz. 

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Jurassic Park.

Paul Scudamore
Contributing Editor
post@travelbulletin.co.uk
Jungle Book. Or Ben Hur.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
Jaws.

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
A Fistful Of Dollars. 

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk
Jungle Book.

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Flubber.

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk
Who Framed Roger Rabbit

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk
The Lion, The Witch and The Wardobe.

Gemma Reeve
Events & Sales Administrator
gemma.reeve@travelbulletin.co.uk
The Lord of the Rings

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
The Jungle Book.

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Freckled Max and Monsters (a fairy tale horror).

When I watch it now I wonder if it's really for kids!

Liam Jackson
Design Apprentice
liam.jackson@travelbulletin.co.uk
The Pacifier.  

Nelly Mendes
Production
production@travelbulletin.co.uk

We asked our staff the following question this week:

What was your favourite childhood movie?

Crossword:
Across: 1. COSTA, 4. RABAT, 6. SAN ANTONIO, 8. AVIS, 9. KENT, 12. DOHA, 13. BEAR, 15. ORANJESTAD, 
17. KUONI, 18. DINAR.
Down: 1. CASUALTY, 2. SUNBIRD, 3. ARNO, 4. RHODES, 5. BMI, 7. LABRADOR, 10. TRENTON, 11. CHANGI, 14. DEAD,
16. RHO. 

Highlighted Word: CHINA

Where Am I?: Bled Island, Solvenia 
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Wellness Adventures at Aro Ha
ENCIRCLED BY New Zealand’s Southern Alps, luxury
wellness retreat Aro Ha fuses eco-friendly accommodation
with self-sufficient cuisine, using locally produced organic
ingredients from an onsite garden.
Designed to enhance the connection between guests and

the environment that surrounds them, the retreat offers
sub-alpine hiking and kayaking across the lake to the
natural bird sanctuary of Pigeon Island, along with yoga
and meditation sessions, daily therapeutic spa massages
and unlimited use of the water therapy suites.
Health and Fitness Travel is offering four nights at the

retreat from £3,485 per person or £3,640 for single
occupancy, based on all-inclusive which also includes a
wellness adventure programme, flights and transfers.
Call 020-3397 8891 or visit healthandfitnesstravel.com for
further details.
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