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CHILDREN ARE now calling the shots when it comes to
choosing family holiday destinations, a study by Royal
Caribbean International has found.  
Researchers revealed that seven out of ten mums and

dads now consult their kids before deciding where their
annual sunshine break will be, but more than 40%
admitted to ignoring their children’s advice and opting to
go somewhere else, only to later regret it.
It also emerged nine out of ten parents put the holiday

happiness of their kids before their own. 
The study was carried out by the cruise line to mark

the creation of its first Gen-Z expert panel, ‘Little
Extraordinaires’, to shape the holidays of the future.
The panel consists of children aged between seven and 11

years old, who will put family ship, Independence of the
Seas, to the test following its multi-million-pound makeover.
As part of the study generational expert Dr Paul

Redmond identified how and why Gen Z already has a
significant influence on the travel industry.
He said: “For the travel industry, Generation Z is an

incredibly important cohort. Not only do they exert a
powerful influence on their Generation X parents – who are

extremely tuned into their well-being and personal
development, but they are a generation that care more for
experiences than possessions.
‘’Moreover, as a generation which has grown up with

more digital technology at their fingertips than NASA
used to launch the Space Shuttle, they expect to see
innovation embedded in the experiences around them."
The study also found while more than 60% of parents

said relaxing on the beach was one of the main things
they enjoyed about being on holiday, more than half
conceded that waterslides and action-packed activities
were top of their children’s wish list.
Additionally, it emerged today’s children have visited

four European cities, flown long-haul three times and
been skiing twice - all before their tenth birthday. They
have also been on an average of two cruises, four ferries
and seven aeroplanes.
More than eight in ten parents felt their children were

lucky that their horizons had been widened by travelling to
other places. However, 83% complained their children had
no idea how lucky they were to have all the trips away and
holidays that they do.

GLOBAL TRAVEL Group members were recently whisked away to Ischia and Naples in Italy for a VIP trip to celebrate the group’s 25th birthday.
The VIP trip, in conjunction with Classic Collection, took in a selection of luxury properties. Pictured are, from the left: Issy Wiggins-Turner, Go
Easy Travel; Amanda Parsonage, Grosvenor Travel Group; Jo Richards, Tivoli Travel; Kate Halden, Transcend Travel; Lynne Lewis, Designed 4
Travel; Nichola Brown, Olive Lounge Travel; Emma Casburn, Infinite Travel; and Clare Simmons, Classic Collection Holidays. Every month this
year, members can win similar prizes including more VIP trips, tickets to see Justin Timberlake and VIP days out at the races.
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GARDALAND IS introducing a new
initiative designed to help those with
either mobility, sensorial or
cognitive disabilities, to still discover
and enjoy all the fun of the park.
In conjunction with ProgettoYeah!

the theme park has created ‘Easy
Rider’, a service that serves to
support those with, for example,
visual limitations, reduced mobility,
autism or down syndrome, by
accompanying group members
inside the Park and helping them to
best organise the day.
The park is the first to offer a

personalised service to guests with
special needs; assigned staff will
help put together a customised
itinerary based on the needs of the
group and identifying the most
suitable rides, will guide them inside
the park via the best routes and
accompany them to the entrance of
each attraction, describing its
characteristics and any practical
aspects before they climb aboard.
Easy Rider staff can also carry out
bookings on behalf of guests inside

the Park’s restaurants all with an aim
to help provide the most enjoyable and
worry free day possible.
Danilo Santi, general manager of

the theme park, said: “Accessibility
is a complex theme that presents
new aspects and new needs every
day, generated by a simple and
justified request by the guests to
enjoy themselves married with our
desire to involve everybody in the
fantastic experience of the Park.
After meeting with various

associations and listening to their
requests we came up with this
wonderful initiative in collaboration
with Progetto Yeah! and saw to it
that access at Gardaland would be
as inclusive as possible for all
people with disabilities.”
The service is dedicated to groups

of at least four people up to a
maximum of 12, must consist of a
balanced number of guests with
disabilities and accompaniers with
prior booking necessary.

ABTA encourages members to contact
local MPs about card payment costs
ABTA IS encouraging its members to use an ABTA
template letter to lobby their local MP in support of the
industry’s calls for government action to help reduce the
cost of taking card payments.
Letters sent by members will support ABTA’s

forthcoming response to a Treasury consultation on digital
and card payments, which closes on June 5. The
consultation is exploring ways in which the Government can
intervene to reduce the cost of taking payments and create
increased competition in the payments industry.
ABTA is using this opportunity to highlight the impact

of recent regulatory change on travel companies,
especially SMEs, and to ask for greater regulatory
oversight of the entire card payments chain, including
proactive enforcement measures to ensure greater
transparency for retailers.
Luke Petherbridge, the association's senior public

affairs manager, said: “MPs are always open to the
views of their constituents and in particular to the
concerns of local businesses. We know that many travel
businesses have been hit hard by recent legal changes.
The high charges levied by acquirers and the scheme
providers need to be urgently addressed, and this
Treasury consultation gives the industry an important
opportunity to make our case.”
The Public Affairs Team is happy to assist members

with letters if needed and would also be grateful if
members send copies of any letters (or emails) sent to
MPs to publicaffairs@abta.co.uk to enable ABTA to follow
up and provide additional information.
An editable version of the template letter is available for

download from the Member Zone of the ABTA website.
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COOL AS ICE...Westway Travel in Thorpe Bay, Southend recently
made its first winter 2018/19 Incredible Iceland booking with
Super Break, direct from Southend Airport. Donna Smithson, the
operator's business development manager, popped in with some
bubbles and chocolates to say thanks to the agency's Claire King
(left) and Donna Smithson (right). 

Easy Rider service arrives at Gardaland to help those with disabilities H
8  
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Aer Lingus launches Emerald Isle - Emerald City flights
AER LINGUS’ inaugural service to Seattle on the US West Coast has taken to the skies
from Dublin, marking the start of the airline’s 15th transatlantic route.
The new four-times-a-week service to the ‘Emerald City’ is the latest destination to

be unveiled by the Irish flag carrier, as part of its ambitious expansion plans, focusing
on offering unbeatable routes to North America.
Flight EI143 is operated by an Airbus A330-200 aircraft, named after the Irish saint,

‘Saint Keeva’. The new year-round Dublin to Seattle service will enable guests to
choose from 2,218 roundtrip seats every week and marks the start of the carrier's
new interline agreement with Alaska Airlines.
Seattle is the second new transatlantic route to be launched by Aer Lingus for this

summer, following the successful debut of the four-times-a-week Dublin to
Philadelphia service in March. 
Mike Rutter, the airline's chief operating officer, said: “Seattle as a destination

holds great promise for Aer Lingus given the strong business ties between the two
regions making this an important route for business travel as well as leisure trips as
exemplified by the high demand for business class tickets on the route to date.
“Our interline agreement with Alaska Airlines means we can offer seamless

onwards connections to our guests to 40 additional locations serviced by Alaskan
Airlines, including Hawaii and Alaska. It also ensures that we can make Ireland and
further into Europe accessible for Alaskan’s 44 million travellers.”
Fares from the UK to Seattle start from £239 each-way including taxes and charges,

when booked as a return trip. 

newsbulletin

ANTIGUA AGENTS...The Antigua Tourist Board recently escorted agents on a five-night fam trip to
the destination following a promotion with Travel Bulletin. Agents stayed at Elite Island Resorts and
activities included a Jeep safari, catamaran cruises and swimming with stingrays. Pictured enjoying
the sights and sounds are, from the left: Christiane McCorgray, Thorne Travel; Anton Sandiford,
Kuoni; Kieran Rizzo, Thomas Cook; Sean Matthew from the Antigua Tourist Board; Paula Campbell,
Jetset Holidays; Bridget Hussey, Carrick Travel; Emily Nobbs, Virgin Holidays; and Jacqueline
Bulmer, Ian Allan Travel. For more fam opportunities email tourisminfo@aandbtourism.com 

Double daily Doha
flights from Qatar

Airways 
QATAR AIRWAYS’ inaugural
flight from Doha to Gatwick
touched down recently. The
new double daily service,
operated by a Boeing 787
Dreamliner aircraft, makes
Gatwick the airline’s sixth
gateway into the UK and
second gateway to London. 
The new route will provide

more flexibility to passengers
travelling to London and will
offer enhanced connectivity
for passengers flying from
the UK to the carrier's global
route network of more than
150 destinations. Over the
summer period, flights to
Gatwick will further increase
to 16 services per week.
This summer the airline

will operate 95 flights to the
UK per week, including six
daily departures to
Heathrow, 16 weekly
departures to Gatwick and
Manchester and daily flights
to Cardiff and Edinburgh,
alongside seven flights per
week to Birmingham.
The Boeing 787 Dreamliner

features 22 seats in Business
Class and 232 in Economy
Class. In addition, lower
altitude-equivalent pressure,
improved air-quality and
optimal humidity coupled with
large, electronically
dimmable windows create
dramatic vistas and provide
passengers with extra natural
light. Full-spectrum LED
lighting also helps
passengers adjust to
changing time zones.
The airline recently

revealed a host of
forthcoming global
destinations in line with its
expedited expansion plans,
including the announcement
that it will be the first Gulf
carrier to begin direct service
to Luxembourg. Other new
destinations to be launched
include Tallinn, Estonia;
Valletta, Malta; Cebu and
Davao, Philippines;
Langkawi, Malaysia; Da
Nang, Vietnam; Bodrum and
Antalya, Turkey; Mykonos,
Greece and Málaga, Spain.

BSPOKE TOURS is now offering guided
group walking tours of some of the world’s
most iconic and enthralling locations
including Mount Everest, Mont Blanc and
the Inca Trail.
The move sees the operator broaden its

portfolio to include guided group
adventures across Asia, North Africa and
the Americas alongside its successful self
guided offerings in Europe.
With more than 150 tours across more

than 50 countries, the operator has curated
a collection of more than 50 walking tours
for the 2018 season and beyond. 
Ben Roseveare, the company's activities

director, said: “This year we’ve gone global
to offer active breaks in iconic locations

worldwide, doubling our portfolio. Our new
walking tours extend our self guided
offering in France and Italy, as well as
allowing us to broaden our guided offering
into countries such as Peru and Nepal. Our
collection continues to grow, reflecting our
customers’ desire to discover and explore
the world’s most intriguing places with total
confidence in our expert guides.”
New guided group walking tours include

a 16-day Everest Base Camp option from
£2,399 per person; a nine-day Inca Trail in
Comfort from £2,269; a 14-day On Foot in
Vietnam from £1,899; and an eight-day
Mont Blanc Highlights from £1,149. 
For more information or to book see
bspoketours.com/mont-blanc-highlights

New walking options from BSpoke Tours 
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PLAZA PREMIUM Lounge has announced the official
opening of its operations in Rome.  
Located in Terminal 3 (Area E), at the Extra Schengen

Departures on the upper level of Rome Fiumicino-Leonardo
da Vinci International Airport, this contemporary lounge
spans more than 1,000sq.m and has been designed as a
premium facility at the new airport terminal that will offer
travellers a tranquil space to relax ahead of their flight.
The independent lounge will be available to all travellers

regardless of their choice of airline or class of travel,
offering 300 comfortable seats - including the signature
honeycomb seating to provide extra privacy - is open 24

hours daily and also houses six shower rooms - the first of
its kind in Fiumicino Airport - with amenities for guests to
refresh before their onward journey. 
Other facilities and services include complimentary Wi-

Fi, a series of entertainment options including an extensive
variety of digital reading material and TV channels plus
ample recharging stations for all electronic devices. 
The option of pre-booking is available on the company’s

website for two and five hours packages with prices
starting from 40 euros for two hours’ lounge access
including shower.
For more information visit plaza-network.com

travelbulletin.co.ukJune 1 20186
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CLIA WINNER...Throughout the CLIA conference, which took place in Southampton last week, agents
had the opportunity to win on the spot prizes gifted by the cruise lines and operators in attendance.
Pictured winning the Travel 2 Cruise Plus prize of a cruise to Alaska was Nathan Lewis (centre left)
from Thomas Cook, with, from the left, the operator’s Catherine Anne Anderson, Nicola Payne and
Mark Henderson. (See p.12 for the full conference round up)

Florida freebie from
Attraction World 

CLIENTS BOOKING any of
Attraction World's main
Florida theme park tickets
or packages through June
and July for any 2018 or
2019 departures will
receive a free Theme Park
Shuttle Express Pass valid
for 14 days of unlimited
transport to Walt Disney
World Resort and
Universal Orlando Resort.
The deal, which is worth

more than £60 per person,
is available when clients
book tickets to Walt
Disney World Resort,
Universal Orlando Resort,
SeaWorld, Aquatica, 
Busch Gardens or
Discovery Cove Orlando.
In addition, customers

will still receive a free
Florida Packed Pass,
which offers savings 
on dining, shopping 
and more. 

Plaza Premium Lounge debuts in Rome and leads in at two hours for 40 euros 

THE LATEST brochure from The River
Cruise Line has been launched with a
choice of seven new itineraries and the
addition of five new ship options,
making it the operator's largest
programme to date. 
The company's managing director,

Steve Goodenough, said: “This is the
first time that we have added new ship
choices to the River Cruise Line since it
became part of Arena Travel’s growing
portfolio in March 2017. It feels timely
that we are able to do this now, having
spent the last 12 months setting the
company on a strong course, firmly in
the right direction for growth.”
One of the new itineraries has been

personally created by the captain of the
line's exclusive ship, the MPS Lady

Anne. This is the second cruise that
Captain Wido Arts has designed, using
his knowledge of his own country and its
waterways to offer an exploration of
some of Holland’s little known fishing
villages, historic towns and the idyllic
Nieuwe Meersluis – the green heart of
the Netherlands. 
The new Heart of Holland and

Keukenhof Gardens cruise follows an
eight-day itinerary that departs from
Arnhem and covers a route that
includes Deventer, one of the oldest
cities in Holland; an optional excursion
to the Medemblik Bakery to learn
about old fashioned Dutch bread-
making is included, as is the cheese
town of Gouda and star-shaped
Willemstad. Also included on the

itinerary is a visit to the iconic
Keukenhof Gardens. The cruise will
depart on May 12 and 19, 2019, priced
from £929 per person.
Other new itineraries for 2019 include

the ten-day Treasures along the Danube
from the Black Sea, which costs from
£1,395 per person and departs in August
and September 2019; an eight-day The
Blue Danube, which starts and ends in
Vienna and costs from £1,095,
departing in August 2019; and The
Danube to the Black Sea, a newly
redesigned cruise from Passau to the
Black Sea which costs from £1,595 per
person, departing in July 2019.
For more information visit
rivercruiseline.co.uk or call 01858-
435655.

New itineraries & ship additions unveiled by The River Cruise Line for 2019
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•   NEW: Californian wine to be won with 
Premier Holidays.

•   NEW: £500 vouchers to be won with 
The Holiday Team.

•   NEW: Win a special hamper with The Beaches of
Fort Myers and Sanibel. 

•   Win Antler luggage with Scandinavia Only.

Visit travelbulletin.co.uk for details on the
above websclusives.

NEWS BITES
�  NORWEGIAN HAS launched a new feature on its website that allows
customers to find their next destination based on their preferred
temperature – a first by a low-cost airline in the UK. Holidaymakers
now have another simple way to choose from more than 40
destinations served by Norwegian from the UK by selecting a
temperature range on its new route map to filter destinations at
norwegian.com/uk/route-map/

�  BIG BUSTours has announced its expansion into Los Angeles. Due to
launch this autumn, the company will provide visitors with three
tours that offer live guides and will concentrate on the must-see
places to visit, including Hollywood, Downtown and the Oceanside
locations of Venice and Santa Monica. Details at bigbustours.com 

�  ACE HOTELS has launched a ‘Fruit Salad Days’ room sale meaning
that clients booking by June 8 for stays between now and September
3 will receive 20% off. Blackouts and exclusions apply. Participating
locations include London, Downtown Los Angeles, Portland, NYC,
Palm Springs, New Orleans, Chicago and Pittsburgh. For details see
acehotel.com  

�  AIR EUROPA has taken a new step in improving the gastronomic
offering for passengers on all transoceanic flights. Given increasing
demand for allergen-free foods, the airline is offering passengers
menus consisting of special meals that are free of the 14 main
ingredients that can pose a risk to people who suffer from food
allergies or intolerances, according to the Food Information Act.

newsbulletin

travelbulletin.co.uk
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ROYAL BRUNEI Airlines has
announced the launch of daily non-
stop flights between Heathrow and
Brunei International Airport, effective
from October 28.
The non-stop flight to Brunei, a

result of the airline dropping its Dubai
stopover, will see guests enjoy faster
journey times, with the Brunei-
Heathrow route reduced from 18.1
hours to 14.6 hours and the
Melbourne-Brunei-Heathrow route
reduced to 23.2 hours from 28.4 hours.
Karam Chand, CEO of the airline,

said: “The introduction of our non-stop
flight between Heathrow and Brunei is
a significant milestone as, for the first
time, Brunei and the UK will be
seamlessly connected by a direct air
link. With the strong cultural,
economic and political ties between
the two countries, we are very proud to
be able to provide this daily
connection. Our Dubai stopover has
served us well but, following an
increasing demand from our
customers for a direct connection, we

have been working toward this goal
and are very excited to be able to
announce its implementation before
the busy Christmas period. 
“The approximately 14-hour flight

on the Boeing 787 Dreamliner will
show off our very best in-flight
services including 1,000 entertainment
options, lower cabin altitude, low noise
and less turbulence to help reduce jet

lag. We are also looking forward to
announcing further product and
service innovations throughout 2018.”
While the carrier will cease

operating the Dubai-London-Dubai
route, it will continue to serve the GCC
region with four weekly Brunei-Dubai-
Brunei services from October 29.
For more information see
flyroyalbrunei.com

JET2HOLIDAYS HAS revealed details of its prestigious VIP
conference for independent travel agency partners, with more
than 270 top performing agents being whisked away to the
five-star Gloria Golf Resort in Turkey's Belek resort in Antalya.
This year’s conference further strengthens the operator's

commitment to independent travel agency partners and
follows its biggest ever conference which took place last year.
The details of the conference were revealed by the

company's head of trade, Alan Cross, at an exclusive launch
event for agency partners in London. He announced that
the UK’s second largest tour operator will fly more than 270
independent travel agents to the conference, which takes
place from November 26-29. 
This year’s single extended conference will give top

performing agency partners more opportunity to learn about
how they can work in partnership with the company to promote
and sell package holidays to drive business growth. They will
hear about its future vision from senior figures including CEO
Steve Heapy, and take part in sessions with representatives
from across the business, giving them insight into all the
opportunities that are available to them through working in
partnership with the package holiday specialist.
There will also be presentations, supplier showcases

and a gala dinner, as well as an awards ceremony
recognising the best-selling and most successful agents
of the past 12 months.
Cross said: “We believe 100% in selling through independent

travel agents, which is why our partnership approach to
working with them goes from strength to strength. Since our
last conference we have grown our trade team to 18,
introduced more partnership initiatives, and launched a huge
Summer 19 programme, all of which gives our agency
partners even more opportunity to grow their businesses.
“As well as celebrating this, and saying thank you to our all-

important independent agency partners for their support, this
conference is a great time to get together and explore the
partnership opportunities that Jet2holidays offers so that we
can continue to enjoy even more success. Against the
spectacular backdrop of the Gloria Golf Resort and the
beautiful Antalya region, this promises to be our best and most
productive conference ever.”
The Gloria Golf Resort is part of the Gloria Hotels & Resorts

Group and features its own championship golf course, on-site
waterpark, a number of indoor and outdoor pools, as well as a
wide selection of eateries and bars.
For further information see trade.jet2holidays.com

travelbulletin.co.ukJune 1 20188
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Royal Brunei Airlines announces daily non-stop Heathrow-Brunei flights 

Jet2holidays announces annual VIP conference for travel agency partners

Pictured at Jet2holidays' exclusive launch event for agency
partners in London last week are Mandy Thornley (left) and
Lianne Fallon from Sodexo Travel in Milton Keynes.
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Booking incentive
ATTRACTION WORLD has issued a new

educational incentive where agents have to solve
weekly riddles which will lead them to find a clue
hidden on its website. When the clue is found a
question is revealed; agents should answer the
question to reveal a ‘Golden Ticket’ word. When
agents have answered all five questions (over the
five-week period) they should be able to make a

phrase that is their entry to win a trip to Universal
(including two return flights to Orlando, a seven-
night stay at Loews Sapphire Falls Resort and

tickets to all three Universal Orlando Resort theme
parks for two adults. Plus for every Universal

booking agents make by June 30, they will receive
an entry to the competition.

agentbulletin

AGENT OFFERS
�  glh hotels has announced that it
is increasing the booking
commission from 8% to 10% on
Meetings & events and group
bedroom business across three of
its london brands, Amba, guoman
and thistle. 

�  the Dusit thani Bangkok is
offering special industry rates for
travel agents looking to experience
the property for themselves. Valid
until october 31, agents can stay
at the property from 2,999 baht
(around £70), with a free upgrade
to a deluxe room, free Wi-Fi and
breakfast. For details email
dtbkrsvn@dusit.com BEDFORD BESTIES...The team at Cruise Select inBedford enjoyed a breakfast training session withShearings Holidays recently to learn all about theoperator’s newly launched 2019 river cruise programme.Pictured are, from the left: Julie Barker, Cruise Select;Mike Bowers, Shearings; and Tracey Cunningham, SarahOlkes and Bella Sudra, all Cruise Select. 

AGENT TRAINING
BOURNE LEISURE has unveiled its new mobile
friendly ‘Train with Brainz’ online courses, helping
agents to learn whilst on the go. The launch comes
hand in hand with more benefits and any agent that

completes the course by June 10 will be
automatically entered in to a weekly prize draw for

the chance to win £25 Amazon vouchers.

BARRHEAD TRAVEL has launched a new training
portal, with more than 150 training courses

accessible to all staff, via their own personal login.
Bespoke training programmes with specialist

support is offered on subjects such as CRM, sales
and customer service. 
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TRAINING IN TURKEY...The Travel Franchise has just completed its latest Millionaires Retreat, that sees it
whisk away its newest Travel Consultants for a week of training in a five-star resort. Held at the Lara Hotel
in Turkey, the Retreat (sponsored by Thomas Cook), provided travel consultants with comprehensive
training, advice and support to build on their initial week of residential training. The event was attended by
almost 70 of The Travel Franchise's newest travel consultants and was led by its co-founders, Steve Witt and
Paul Harrison. Through a series of presentations and practical sessions, they shared their secrets to
success, from being an entrepreneur, the principles of success and how to secure repeat business. For
details see thetravelfranchise.com 

Jumeirah Group set to open Abu Dhabi hotel this year
JUMEIRAH GROUP has announced that it
will open Jumeirah at Saadiyat Island
Resort, a luxurious beachfront resort in
Abu Dhabi on November 11. 
With a strong commitment to

sustainability, the contemporary
beachfront resort overlooks 400 metres
of protected sand dunes and is located 10
minutes from downtown Abu Dhabi and
20 minutes from Abu Dhabi International
Airport. Its location offers guests an
experience where world class art and
culture seamlessly cohabit with
mangroves, dolphins and turtles - the
original ‘guests’ of Saadiyat Island. In
keeping with its location, the 293-room
hotel values sustainable tourism and will
be free of plastic straws and single-use
plastics bottles. 
The hotel’s general manager, Linda

Griffin, said: “This resort is a place like no

other, located footsteps from one of the
most beautiful protected beaches in the
Arabian Gulf. Every aspect of the resort’s
design and intended guest experience has
been influenced by the beauty of this
location. Guests can embrace sunrise
yoga, find a secluded spot to watch the
sunset, or relax in one of three infinity
swimming pools that merge into the sand
dunes and, during the turtle nesting
season, there will be a special opportunity
to see the Hawksbill turtles on the 9km
sweeping beachfront. This will be island
life at its best.”
Rooms are made up of eight villas with

private pools, 64 suites and six panoramic
suites offering floor-to-ceiling glass walls.
The hotel will also offer a spa, eight food
and beverage outlets and 600sq.m of
meeting space. 
For further information see jumeirah.com

Thomas Cook spreads
sun safety message in
Calypso partnership 

FOLLOWING THE launch of
its Choose Your Favourite
Sunbed service in January,
Thomas Cook has partnered
with Calypso Sun to provide
free sun protection to
customers who opt to pick
their sunbed in advance 
this summer. 

The operator has teamed
up with sun care brand
Calypso to supply a free
bottle of SPF30 or SPF40
sunscreen to holidaymakers
going on holiday this
summer when they reserve a
sunbed online.

The company's Choose
Your Favourite Sunbed
service, which allows
customers to pre-book their
sunbed for the entirety of
their holiday, has already
proven to be popular with
customers. Half of bookable
sunbeds available, which will
now also include a free bottle
of sunscreen per sunbed,
have already been reserved.     

Stuart Adamson, director
of media and partnerships at
Thomas Cook Group, said:
“We are excited to partner
with Calypso this summer as
part of our Choose Your
Favourite Sunbed service. It
has proved popular since we
launched at the start of the
year, and by joining forces
we are able to help
customers prepare for their
holidays and stay safe in the
sun while away.”
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Where Am I?

Surfs up at this sweeping white-sand crescent found ‘down under’.
Reliable waves draw surfers to this iconic beach whilst nearby,

hardy locals swim in the Icebergs ocean pool year-round.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, June 7th. Solution and new puzzle will

appear next week.

The winner for 11th May is Ataya Stammers, East of

England Co-operative Travel in Colchester.

May 11th Solution: A=5    B=3    C=7    D=2

Number: 021

Across 
1. City break specialist, part of Thomas Cook (6)
3. Airport serving the Algarve (4)
7. Scottish city (9)
9. Popular resort in the north of Rhodes (4)
10. Celebrity chef, Rick (5)
14. Holiday Parks operator (5)
15. Former name of Thailand (4)
18. Fashionable resort in the Tyrol (9)
19. Largest island of the Inner Hebrides (4)
20. Italian holiday isle (6)

Down 
1. A recent movie release features this Dorset

beach (6)
2. London transport system (4)
4. Athens International airport code (3)
5. Pearl Harbor is found here (4)
6. Gouves is a popular resort on this island (5)
8. One of the Balearics (5)
11. Operator based in Dublin, ___ Ferries (5)
12. Major car hire company (5)
13. Actress daughter of Edward Fox (6)
16. Vientiane is the capital (4)
17. Hotel brand, part of Accor (4)
18. Peter, of TV's Car Share fame (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

02
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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THE IMPACT and importance of technology within the cruise
sector was a recurrent theme throughout this year’s
conference. Gianni Onorato, CEO of MSC Cruises, took to the
stage to highlight three areas in which all cruise lines are
experimenting with digital innovation.
Safety and security was the first; helping to ensure guests

feel comfortable and secure whilst onboard, with most cruise
lines using tech and operational centres to monitor what a ship
is doing at all times. The second area in which technology is
being actively applied is environmental stewardship and
sustainability, with new builds becoming more environmentally
friendly and greener operations onboard. The third area was
enhancing experiences. Onorato said: “The key objectives are
how we can simplify the way the guest experiences the ship
and their relationship with the crew. 
“As ships get bigger, we need to simplify guests’ lives and

one of the key areas to help us achieve this is through
technology so that, as a guest, I can get whatever I want
immediately, with prompt access to information including
being directed to all the experiences that the ship can offer.”
In illustration of this point, the cruise line has recently

introduced an MSC digital platform and launched an industry
first called ‘Zoe’. 
Similar to Amazon's Alexa, the digital personal assistant can

be activated in every cabin and will interact with the guest,
answering questions and linking up to the television systems to
help display further information. 
Looking to the future, cruise lines will likely take this to the

next stage, with ‘smart cabins’ and more robotic experiences,
especially in relation to entertainment such as the
development of hologram features and the integration of
music/visual technology with real dancers. 
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conferenceupdate

Making waves with technology

�  DR. PAUL Redmond, director of student experience and
enhancement at the University of Liverpool, delivered a keen
insight into the generational differences between Baby Boomers,
Generation X, Y, Z and what underpins their purchase behaviour.
Across the board however we no longer have consumers; instead
we now have ‘pro-sumers’, a new generation that likes to produce
content as they experience a product.

�  “THE COMPETITION is not the other cruise lines – it’s the 98% of
travellers still taking land-based holidays” said Harry Sommer,
executive vice president for Norwegian Cruise Line Holdings. He
highlighted that the market could comfortably grow 50 times over
and with that comes a lot of opportunities for agents.

�  RAI CALUORI, executive vice president of guest experience and
product development for Princess Cruises, coined the term
‘Guestcentricity’ and showed how it’s about changing the
experience orientation from WHAT the customers experience to
HOW they experience it. 

�  P&O CRUISES took the opportunity to unveil the name of its
newest ship during the conference. As a celebration of the sea and
our island nation, the ship will be called ‘Iona’ and will join the fleet
in May 2020.

�  SAGA CRUISES announced that all agent attendees of the
conference will receive an invitation to join the Saga Team on 
Spirit of Discovery in July 2019 before she embarks on her first
customer cruise.   

�������

THE 12TH annual CLIA Cruise conference took place in
Southampton last week, with more than 450 travel agents in
attendance. During the event, agents had the chance to network
with cruise lines during a trade fair, experience Oceania's Marina
and Princess Cruises' Royal Princess on ship visits and learn more
from insightful speakers during conference sessions. With a theme
of ‘Generation Cruise’, speakers showed how cruising is now

appealing to every generation and how agents can target potential
cruise customers. Travel Bulletin’s ADAM POTTER reports…

Living in the now: CLIA shows how agents are best placed to appeal to new cruisers
WITH AN emphasis on growth, CLIA expects to see more
than 28 million ocean passengers travel in 2018 and see
the UK exceed more than two million.
Cindy D’Aoust, president and CEO of the association, was

well placed to comment on the future projection of the
cruise industry; addressing travel agents directly D’Aoust
said: “You represent the profile of the Cruise Generation -
younger people; people that are very comfortable on social
media and who grew up in the environment of sharing. That
means you should be better positioned for success than
almost any other region in the world.”
Looking to the next generation of cruisers, D’Aoust

highlighted that younger people will often prioritise unique
experiences and, though they may not have as much of a
disposable income, are willing to invest more in them –
good news for an industry that offers the options and the
variety of experiences that cruising does. D’Aoust further
advised if cruising is propositioned as something that
requires a lot of advance planning, agents run the risk of

turning clients off or even selecting another holiday option
altogether; therefore it can be beneficial to position cruise
as something that can be spontaneous.
The new generation of potential cruisers are also very

adventurous (but safety remains a high priority) and sharing
is their local currency, often turning to their communities
on social media for recommendations. D’Aoust suggested:
“Share that way with your new customers - they want
people that can speak to them in their own language so use
that medium to share recommendations from others to
support the options that you're suggesting. Whilst new
generations like to have lots of options available to them,
it’s easy to have too many. Your role is to make the
selection process really easy and the way to make that
effective is by knowing who they are, why they’re travelling
and understanding what their lifestyle preferences are so
that when you do make recommendations, the ones you
make reflect what you know about them. You are the profile
so use that to your advantage.”
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KEY ELA events for 2018 include the planned launch of the new LATA
Sustainability Charter promoting ten key principles of sustainability and
encouraging the travel industry to adopt more sustainable principles. The charter
will be revealed at Experience Latin America, outlining a number of sustainability
principles which, the organisation will be asking all its members to implement. 
Sustainability continues to be a main priority for the Latin American

travel industry with many local companies and tourist boards pioneering
sustainable initiatives. For example, in 2017 the Nicaragua tourist board
was awarded with a ‘sustainable and responsible tourism award’ by LATA
for the country’s tourism strategy which stands in line with a model of
sustainable development. Furthermore, many LATA members and
Experience Latin America exhibitors such as the Alto Atacama Desert
Lodge & Spa, Ecocamp Patagonia, and the Costa Rican tourism board,
have demonstrated their dedication to the environment by working with eco
guidelines designed to inspire sustainable travel in the region. 
LATA’s charity, the LATA Foundation (latafoundation.org) also works

closely with the travel industry to support social and environmental
projects throughout Latin America. The aim is to encourage the travel
industry to give something back to the countries that they operate in,
provide education and skills to local communities, and ultimately foster
positive change and more sustainable and ethical tourism practices.

Going green for 2018
FOR 2018, LATA has strengthened its
commitment to protecting the
environment by going green at ela. This
includes dedicated ‘green ela’ branding
featuring a new ‘green logo’, the
removal of all plastic cutlery, reducing
food wastage, and introducing a ‘zero
collateral footprint policy’ to limit the
number of brochures and marketing
materials brought to the event, in a bid
to encourage good practice amongst
all attendees. 
The initiative has been implemented

as part of LATA’s strategy to continue to
grow environmental awareness, to
propel eco-tourism to the top of the
agenda for UK travellers and to
encourage its members to adopt an
eco-sensitive approach to travel in
Latin America. 

travelbulletin.co.ukJune 1 201814

elaeventpreview

Sustainability charter promotes ten key principles

EXPERIENCE LATIN America (ela) is Europe’s only travel trade event dedicated to Latin America. Now in
its fifth edition, ela will be welcoming 127 exhibitors including 30 first-time exhibitors later this month,

taking place at CCT Venues in Canary Wharf in London from June 11-13.
New exhibitors for this year include local tour operators such as Camino Travel, Careli Tours Nicaragua

and Cuba Private Travel; and hoteliers such as Hotel B in Lima, Hotel Carlota in Ecuador, Hotel Hangaroa
Eco Village & Spa in Colombia and Jashita Hotel in Mexico. 

Returning to ela 2018 are the tourist boards from Peru, Belize, Quito, Mexico and Brazil; airlines such
as Air Europa, Copa Airlines and Gol Airlines, LATAM Airlines and United Airlines; as well as hotels and
DMCs from across the region such as Alto Atacama Desert Lodge & Spa, Argentina Travel Partners,
Araras Eco Lodge, Belmond, Crillon Tours, Inkaterra, and Hacienda Hotel Vira Vira & Sol y Luna.  

Here’s a round-up of what’s new in the region and what to highlight to clients...
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Achievement awards
FOR 2018, the LATA
Achievement Awards have
been extended with six new
categories, which will
include tour operator of the
year, airline of the year,
DMC of the year, hotel of
the year, cruise of the year,
destination of the year,
marketing campaign of the
year, product launch of the
year, people award and
innovation in 
sustainability award. 
The LATA Achievement

Award will also feature a
new judging panel led by
Derek Moore, chairman of
AITO, co-founder of
Explore Worldwide and
recipient of the
Contribution to Adventure
Travel award at the 2017
Adventure Travel
Conference. Derek is joined
by Aneil Bedi, director at
M&C Saatchi and judge of
the Travel Marketing
Awards, Barbara
Kolosinska, director at
C&M Travel Recruitment,
Quinn Meyer, founder of
the CREES Foundation and
Danny Callaghan, general
manager of LATA. The
awards ceremony will take
place on Monday June 11
during ela; Europe’s
biggest B2B travel
conference focused on the
Latin American region.

LATA update: operators report continued visitor growth 
UK TOUR operators and tourist boards have reported positive travel figures to 
the region.

Tourism statistics to the region
Between January and March 2018, a total of 25,450 visitors from the UK travelled

to Costa Rica, representing an increase of 8.8% on the same period in last year
(23,383). In total Costa Rica welcomed 969,188 international visitors in the first three
months of 2018, a 5.4% upsurge compared to the same period in 2017. 
Between January and March 2018, Colombia celebrated a significant growth in

tourism arrivals. ProColombia – the Colombian Tourism Board – registered a 50.2%
increase in international visitors compared to the same period in 2017 with 1,070,985
visiting Colombia. (713,172). International arrivals to Chile from 2017 to 2018
increased by 24.7%. Between January and March 2018, UK visitors increased by
8.2% compared to the same period in 2017 and British arrivals increased by 6.8%
from 2016 to 2017. 
Nicaragua registered 1,504,414 international visitors in 2016, compared to

1,787,260 in 2017 representing a 19% increase. UK visitors were up by 3% with
16,923 visiting in 2016 and 17,389 visiting in 2017. 

Booking statistics from LATA members 
LATA member Cox and Kings has registered a 5% increase in bookings to Latin

America since January 1, 2018 compared to the same period last year. Within that,
the strongest has been Mexico, the ‘Grand Tours of South America’ (a multi-
country tour to Peru, Bolivia, Argentina and Brazil – up by 56%), Patagonia
(Chilean and Argentina tour – up by 81%), Splendours of Chile – up by 31%,
Colombia – up by 200%, Spendours of South America (Chile, Argentina and Brazil
tour – up by 14%). Bookings to Peru overall are up by 38% and Mexico is up by
close to 300%. 
Bookings for Bolivia have more than doubled for Jacada Travel from January to

April 2018 compared to the same period in 2017, and Colombia has also seen an
increase in bookings. Jacada Travel has also registered a significant growth for
bookings to Chile, up from 15 to 41 bookings (for the period January to April 2018
vs same period in 2017). 
Revealed Travel has seen an increase in Chile bookings due to improved

connectivity and related destination publicity arising from the new direct British
Airways flight from Heathrow to Santiago, which launched in 2017. Peru
continues to be a mainstay due to the continuing popularity of the iconic Machu
Picchu and other sites such as the Sacred Valley and Cusco. Argentina bookings
are up, thanks to the connectivity with Norwegian Air, which has facilitated
connectivity to the city.

elaeventpreview
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Travel Bulletin travelled to the Crowne Plaza,
Chester this month to bring local agents its
Family Holidays Showcase. Top destinations
and their tourism boards, family friendly

properties & experienced operators were all
on hand to answer agents’ questions in an
evening filled with fun and complemented
with fine wine, food and holiday prizes!

Photography Sponsor

eventbulletin

#TBSHOWCASES

BARBADOS BAG… Kayleigh Bennett of Polka Dot Travel, Market
Drayton was the raffle prize winner of a Barbados gift bag presented
by the tourism board’s Cedric Lynch. 

PARQUE PRIZE…winning a three-night stay for two at Hotel Botanico
plus two tickets to Loro Parque was Maureen Johnson (left) of
Access World Travel, presented by Rachel Dearden from Hotel
Bontanico & Loro Parque.

ROCKIN WIN…winning four nights at the Hard Rock Tenerife was lucky
winner Stephanie Solari (left) from Dragon Travel Agents, Wrexham.
Presenting the voucher is Hard Rock Tenerife’s Katrina Marechal.

ROCK ON…Graham Brooks from Hard Rock Hotels presents Helen
Walker from Orme Travel, Llandudo with a Hard Rock Hotels goody bag. 

BELLEAIR PAIR…Amanda Parsonage (left) from Grosvenor Travel
meets with Emma Lelliott from Belleair Holidays to learn more about
their wide range of holiday options.

S04 TB 0106 2018 ELA Preview & Pix Mix_Layout 1  30/05/2018  11:20  Page 16



17travelbulletin.co.uk June 1 2018

Want to get in on the #TBShowcases action? 
Travel Bulletin will be hosting its Mediterranean Showcases in Leicester on June 11 &

Cambridge on June 12. Join us by emailing events@travelbulletin.co.uk 

eventbulletinPAMPERED BY BELLEAIR…Belleair Holidays’ Emma Lelliott (left)
gifts  Sam Rickett from Thomas Cook, White Rose Centre with a
pampering treat for two.

STAR LINE-UP…Ready to meet with Chester agents are, from the left:
Cedric Lynch from Barbados Tourism Marketing Inc.; Katrina Marechal
from Hard Rock Tenerife; Graham Brooks for Hard Rock Hotels Riviera
Maya & Punta Cana; Rachel Dearden for Hotel Botanico & Loro Parque;
Katerina Bomshtein, Gran Canaria; George Morris of Robinson Club; Kostas
Sinis for Grecotel Hotels & Resort; Natalia Roman of the Egyptian State
Tourist Office; Amy Drummond with AM Resorts; Thomas Johnson
representing Ras Al Khaimah; Eva Rubio from Marconfort Hotels; Georgina
Oakley for Visit Andorra; with (kneeling left) Emma Lelliott of Belleair
Holidays; and Mieke Sweep from Bahia Principe Hotels & Resorts.

COOL KIDS…from the left, Paul Baty from Lime Management and
Brodie Kerrison from Polka Dot Travel, Market Drayton are
welcomed to the AM Resorts’ table by Amy Drummond, with
Kayleigh Bennett and Megan Salvidge also from Polka Dot Travel.

HELLO HAYS…from the left, we welcome Lucy Thompson, Sarah
Sixsmith, Vicky Hughs and Lily Whitley, all from Hays Travel, to our
drinks reception.

RUM REWARD… Amy Drummond (left) from AM Resorts presents a
bottle of Rum Chata Liqueur to Flight Centre’s Jessica Ball. 

GRAN CAN GETAWAYS…from the left, Colman Coyne and Marianne
Ladley from Not Just Travel meet with Katerina Bomshtein from Gran
Canaria, with Anthony Ladley and Rachael Coleman from Not Just Travel.
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Which three words would best
describe your personality? 
Confident, caring, driven.

What’s the best way to start a
holiday? 
In an airport lounge.

On weekends I am most likely to be
found… 
Taking my daughters to ballet,
gymnastics and ice-skating lessons.

My next holiday will be…
A family holiday to Mallorca.

What’s your favourite month – and
why? 
May, because it’s the start of nice
weather!

Do you have a nickname? 
Nerris.

The best holiday I’ve ever 
been on…
Dubai with my family.

What should you win an award for?
Managing work and family life.

The best piece of advice from a
mentor was…
Don’t over promise and 
under deliver.

What was the last gift you
received? 
Champagne.

The last picture on my mobile
phone is: 
Me trying on a ball gown.

What’s the last thing that made you
really laugh? 
A programme called This Country.

If you had to choose another
profession it would be… 
A midwife.

At weekends you’ll find me… 
With my children and husband in
the park.

I’m super proud of… 
Being a good mum.

My all time favourite movie is: 
The Sound Of Music.

What I’m binge-watching/favourite
TV programme: 
The Real housewives of Beverly
Hills or This Country.

When I retire I’ll…
Take care of my grandchildren if I
have them.

My celebrity dinner date would
be… Daniel Craig.

The one skill every person 
should possess: 
Being able to speak to people from
all walks of life.

My favourite restaurant: 
The French Hen Clent.

If I won £100,000 I would…
Buy a barn!

My favourite place in the
world is: The Alps when 
I’m skiing.

If I could invent a new app
it would…
Make my children do what I
ask them to the first time.

What I love most about 
my job: 
Going places and meeting new
people.

Companies/organisations
previously worked for: 
Qantas, BA, Monarch.

My top travel tip is…
Be prepared.

personalitybulletin
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Don’t over
promise and
under deliver
“

”travelbulletin.co.uk June 1 2018

Travel Trade Executive, Birmingham Airport 

Emma
Turner-Leitch
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AS PART of the collection of National Geographic Journeys with G Adventures, the ‘Canadian Polar
Bear Experience’ is a six-day Winnipeg to Winnipeg tour that offers travellers the opportunity to watch
polar bears in the wild. Alongside a naturalist from Polar Bears International (PBI), travellers will
journey through the Canadian Arctic taking in Churchill, Cape Merry and the Manitoba Conservation’s
Polar Bear Holding Facility before heading on a full-day excursion of polar bear viewing by Tundra
Buggy. As part of the National Geographic Exclusives, guests will also join an evening event with
representatives from PBI for a private cocktail reception to learn more about these amazing creatures.
Prices start from £5,499 per person.

Percé Geopark
accredited with
UNESCO status

THE CANADIAN
Commission for UNESCO
and Percé Geopark have
officially announced that
the region has received
the prestigious
designation of ‘UNESCO
Global Geopark’. 

This designation, which
is the first UNESCO Global
Geopark in the province of
Quebec and the third in
Canada, recognises sites
across the world 
with a geological heritage
of outstanding
international importance.

The Percé UNESCO
Global Geopark is situated
on the eastern edge of the
Gaspé Peninsula in
eastern Quebec and is
famous for Percé Rock, a
sheer rock formation in
the Gulf of Saint Lawrence
and one of the world’s
largest arches over water.
This area of Quebec also
has strong historical and
geological roots with its
long maritime history,
extensive network of
hiking trails and
abundance of geological
sites. Last summer the
Geopark also unveiled a
new suspended glass
platform offering views of
Percé Rock.
For more destination
details visit
quebecoriginal.com/en-gb 

canada

DESTINATION CANADA regularly updates its
travel agent training programme to reflect
the latest travel trends and current needs
of the trade, in order to help agents gain
more confidence in understanding the
country and to increase their Canada sales.
However for those top revenue agents who

go above and beyond, and new for 2018, the
tourism organisation will identify them as
Elite Agents and has subsequently invited
eight of these individuals onto an Elite fam.
Taking place later this month and running

in partnership with Air Canada, Via Rail and
the provinces of Quebec, New Brunswick,
Nova Scotia and Newfoundland & Labrador,
the agents will undertake a tour starting in
Montreal travelling to Quebec City, with
onward connections via Via Rail’s Ocean
service on to Moncton, St. John and St.
Andrews in New Brunswick and Halifax,
Nova Scotia culminating in a whistle stop
tour in St. Johns, Newfoundland and
Labrador before their four-and-a-half hour

direct flight back to the UK. 
The fam has been constructed to help

showcase areas of Canada that these
agents may not have experienced for
themselves before and to aid them in
selling to both their new and repeat
customers. These agents will also get to
celebrate the National Day, Canada Day, on
July 1 in Canada itself.
Adam Hanmer, travel trade manager for

Destination Canada UK, said: “Our Elite
Agent Programme is a great way to
recognise commitment to the travel agent
training programme and to reward those
amongst the top revenue earners, whilst
also showcasing parts of Canada which are
perhaps lesser known but still provide great
experiences. We feel confident these agents
will return with knowledge that will also be
converted into future bookings.” 
Agents interested in signing up to the
training programme can do so via
csp.canada.travel/gb 

Destination Canada rewards top sellers with celebratory fam

Premier Holidays helps holidaymakers take in city highlights 
PREMIER HOLIDAYS has introduced city break packages to Ottawa and Quebec into its 2018 Canada brochure.
With departures available until October, the independent tours include accommodation, flights and transfers and are based

on two adults sharing. The breaks also feature added value experiences to enable clients to make the most out of their stay.
The three-night ‘Ottawa Highlights’ package starts from £1,199 per person and includes a city cycling tour, river

cruise experience and the Ottawa Haunted Walking tour. Meanwhile the ‘Quebec City Highlights’ city break itinerary
costs from £999 per person for three nights, with a city tour and a culinary tour and a tasting excursion included.
Agents can also earn between £25 - £150 for every booking.

For more information visit trade.premierholidays.co.uk or call 08444-937666.
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THE FAMILY run Northern Lights Resort &
Spa, located in the Yukon River Valley, is
building three new Aurora Glass Chalets for
the 2018-19 winter season. 
The chalets are purpose-built for Aurora

viewing and packages can be booked now
for stays from December 1 onwards for a
minimum three-night stay. The chalets will
also be available for year-round use too and
can be booked as bed-and-breakfast
accommodation in the summer season
from June to August 2019.
All the chalets are designed for double

occupancy with a queen bed and, directly in
front, large floor-to-ceiling wrap-around
windows open to the Northern Sky. The
chalets also feature recliner chairs for
lounging, a fireplace and in-floor heating, a
small kitchenette and bathroom with tiled
walk-in shower. Just a few steps away from

the chalets are the resort’s other services
including a spa, an outdoor jacuzzi, lounge,
bar and dining room and other catering
services. The resort also has four traditional
log cabins, all with the same interior comforts
and amenities as the new glass chalets.
Aurora viewing packages in the new glass

chalets start from approximately £467 per
person, based on double occupancy. The
price includes transfers from/to Whitehorse
Airport or downtown Whitehorse location,
three nights’ accommodation, breakfasts
and three-course dinner, nightly guided
four-hour Aurora viewing and photography
assistance, English speaking guide, use of
the outdoor jacuzzi and private use of spa
facilities, snowshoe hire and Wi-Fi.
For further information visit
northernlightsyukon.com or for more
destination details go to travelyukon.com
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HURTIGRUTEN RECENTLY joined forces with Travel 2, taking a group of ten travel agents on a section of its
‘Exploring Canadian Maritimes (southbound)’ tour - one of the brand’s latest pole to pole itineraries.
Starting in Halifax, agents explored the local culture and history of Nova Scotia before boarding MS Fram
and tracking the coastline. Along with hikes, whale spotting and expedition lectures, there were a few brave
souls who took part in a polar plunge! Pictured at sea are: (top left) Danny Giles, Hurtigruten; Patricia
Theophanides, Baldwins Travel; Ian Gratton, Althams Travel; Ann Bolland, Blue Water Holidays; Stacey
Bogg, Lincolnshire Co-op; Carla Wilson, Miles Morgan Travel; Joanne McCabe, Tailormade Travel; with
(bottom left) David Johns, Carrick Travel; Zoe Fielden, Cockermouth Travel; Andy Harris, Travel 2; Ricky
Doyle, Cruise Plus; and Phillip Grossart, Bryton Travel. Visit hurtigruten.co.uk

New Aurora Glass Chalets to open in the Yukon 

OTTAWA TOURISM recently co-hosted an event with Outaouais Tourism at No.4 Hamilton Place in
central London. Approximately 50 UK travel industry attendees joined the event, where seven FAM trip
places were won which will include travel to both destinations this summer. Pictured from the left is
Emma Cashmore from Axis Travel Marketing (UK representation agency for Ottawa Tourism) with
Emerson Velasco from Outaouais Tourism presenting the FAM trip prizes to Erika Cortez-Red of STA
Travel, Lam Sim from Reliance Tours, Travel Counsellor Richard Harbourne, Liz Engel from Explorer
Travel Holidays, Catherine Cheeseman of Virgin Holidays, Nick McGreevy from Round The World
Experts and Andy Austen from Wexas, together with Ottawa Tourism’s Diane Houston.

Ottawa Tourism and
Outaouais Tourism
join together to

target UK
holidaymakers

OTTAWA TOURISM, the
organisation charged with
promoting travel to
Canada’s capital region,
has announced a strategic
partnership with its
neighbour, Outaouais
Tourism, the body that
promotes the Outaouais
region in western Quebec
as a tourism destination.

Although the two
tourist boards have
worked closely for a
number of years, they are
now conducting a series
of joint sales initiatives
across Europe. These
efforts also saw a
delegation of senior
members from both
tourist organisations
meet with leading Canada
sellers and travel media
at a recent event in
London (see picture). The
UK is Canada’s number
one overseas source
market, and both
organisations are
committed to working
with the British travel
trade to grow visitor
numbers to the region.

Michael Crockatt,
president and CEO of
Ottawa Tourism, said: “It
is really inspiring to see
how the collaboration
between Ottawa Tourism
and Outaouais Tourism is
progressing and is
leading to tangible
initiatives that allow us to
portray Canada’s capital
region as a place without
borders.”

Geneviève Dumas, chair
of the Outaouais Tourism
board of directors, added:
“We are proud of this
partnership with Ottawa
Tourism and look forward
to the opportunities that
will come from working
so closely together.”
Go to ottawatourism.ca
for more details.
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NEWMARKET HOLIDAYS has introduced a new ‘Jersualem, Galilee & The Holyland’ product which offers
customers the chance to journey to sacred lands and undertake an in-depth visit to this fascinating part of
the world. This fully escorted tour includes all the highlights of this sacred region explored in the company
of a knowledgeable guide and is priced from £1,399. During their journey clients will tour the places
associated with Christ’s life with highlights including Gethsemane, the ‘Wailing’ Wall, the Church of the
Nativity, Acre and the Dead Sea. Superior half-board touring accommodation is included with stays in Tel
Aviv, Tiberias (overlooking Galilee) and Jerusalem. Visit newmarketholidays.co.uk

Cyplon recommends guided tours collection to guests seeking immersive options
WITH A fascinating history and religious importance which draws people of all faiths from across the world, Israel offers a
truly unique experience to its visitors. However, in order to gain a greater appreciation and understanding of the
significance of the region’s sites, Cyplon Holidays is recommending its collection of guided tours.
The operator currently offers a ‘Heritage of the Holyland Tour’, ‘Israel Bibleland Tour’ and ‘Israel Highlights Tour’, each

designed to help clients make the most of their time as they explore the country’s most significant sights.
As an example, the operator’s seven-night ‘Israel Highlights’ can be packaged as a deluxe tour with stays in the five-star

The Carlton Tel Aviv, Sheraton Tel Aviv, David Citadel Hotel, Mamilla Hotel and Kibbutz Kfar Giladi.
Travelling roundtrip from Tel Aviv, highlights of the tour include a visit to the Massada fortress; a possible ‘float’ in the

Dead Sea; an exploration of Jerusalem’s New City contrasting with its Old; a visit to Bethlehem and the Church of the
Nativity; travelling through Jericho, the oldest city in the world, to Nazareth to visit the Church of the Annunciation and the
carpentry workshop of Joseph; ascending the Golan Heights; wine tasting in Israeli wine country; descending to the
shores of the Sea of Galilee (with an option for a sailing); and a visit to ancient ruins of Caesarea. 
Travelling on July 1 from Luton with easyJet flights, the company is offering the deluxe tour for £1,880 per person

staying in a twin room on bed-and-breakfast.
Visit cyplon.co.uk for more information.

israel

OFFERING MORE non-stop flights than any
other airline to and from Israel, and with 27
weekly flights out of Heathrow and Luton
Airport, EL AL has introduced a new pricing
model for its Economy Class product set across
all of the European destinations it serves. 
The new model will look to enable

passengers flying with Israel’s national
carrier to fly at attractive prices and to
choose between, with complete
transparency, the flight package that best
suits their needs.
There are now three types of flight tickets

offered in Economy Class: Lite, Classic and Flex.
‘Lite’ has been designed for those looking

for a basic flight and helps passengers
quickly negotiate through the airport with a
basic flight ticket that includes one carry-
on and food and beverages service.
Additional paid services includes checked-
in baggage and seating.
For clients looking to fly with a suitcase

and pre-assigned seating, ‘Classic’ includes
one carry-on, seating, food and beverages
and one checked-in baggage. It also
enables passengers to cancel or change the
ticket for an additional charge (not valid for
Lite ticket purchasers).
Alternatively, ‘Flex’ offers maximum

flexibility for changes and cancellation. This
ticket includes a variety of services including
two carry-on bags, expanded seating options
(including preferred seats), food and
beverages, checked-in baggage and additional
services that will be introduced in the future. 
Oranit Beithalahmy, the airline’s regional

manager for North Europe and Africa, said:
“EL AL continues to innovate. The new pricing
model enables our customers to choose the
flight package that best suits their needs and
even combine tickets. At the same time, our
business customers will continue to enjoy
flexible tickets, a favourable flight schedule
and a luxurious Business Class.”

EL AL introduces new pricing model for Economy Class

LATAM to operate
flights between Israel

and Latin America 
FROM THIS December,
LATAM Airlines will launch
a new flight connecting Tel
Aviv, Israel to Santiago,
Chile via São Paulo, Brazil. 
The route, which will be

operated three times a
week by a Boeing 787
aircraft, offering 217 seats
in Economy and 30 seats in
Premium Business, will be
the first route connecting
Israel and Latin America.
Tickets are now available. 
Jerome Cadier, CEO of

LATAM Airlines Brazil,
said: “This is a unique
service for passengers
across much of Latin
America. No other airline
connects Latin America
with Israel. Travellers from
Israel, for example, will
now be able to travel with
ease to to Brazil, Argentina
and Chile with this new
flight.” Yariv Levin,
minister of tourism for
Israel, added: “The launch
of the direct route from
Israel to Brazil and Chile is
an important achievement.
We believe that the new
route will strengthen the
cooperation between Israel
and Latin America, and
increase the flow of
tourists travelling between
the two regions.”
Go to latam.com for more
details.
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ISRAEL’S TEL Aviv was crowned Destination of the Year
at the British LGBT Awards which took place last month. 
Widely acknowledged as the world's ‘most gay-

friendly city’, Tel Aviv was celebrated for its
cosmopolitan, energy-packed and inspiring 
atmosphere, holding strong values of freedom, tolerance
and democracy.
The city was hailed at the star-studded awards

ceremony for its annual Pride event – one of the biggest
in the world. Taking place this year on June 8, it attracts
more than 200,000 revellers who take to the streets
annually to celebrate; 30,000 of whom are international
visitors. Set behind sixteen beaches, with a buzzing
cultural scene, gastronomic treats and world-class
nightlife, the city destination has been described as the
‘Gay Capital of the Middle East’. 
Tel Aviv’s nightlife and LGBT establishments are often

packed seven days a week; Evita is one of Tel Aviv’s
oldest gay bars, whilst Shpagat offers a relaxed café
experience during the day, transforming into a lively gay
bar at night. Visitors can also explore Israel's unofficial
‘gay beach’, Hilton Beach – situated just by the Hilton
Tel Aviv hotel, right off Independence Park.
Sharon E. Bershadsky, director for the Israel

Government Tourist Office, said: “We are delighted and
proud that Tel Aviv has beaten tough competition to the
title of LGBT Destination of the Year. It is so exciting that
our commitment to the amazing and thriving LGBT

community in Tel Aviv, which has been built on
acceptance and liberalism, has been recognised. There
really is something for everyone, whether it’s the food,
nightlife or soaking up the sun – there has never been a
better time to explore it.” 

israel
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CRAMMED WITH fresh fruit, olives, nuts, teas, spices, vegetables
(and just about anything else grown or picked locally) the Mahane
Yehuda - also known as The Shuk - makes for a unique place for
visitors to Jerusalem to explore. During the day all walks of local
life converge at this bustling food market but, at night, it reinvents
itself as a restaurant and bar hub where local foodies, hipsters
and tourists convene. In recent years, dining establishments have
set up around the market, supplementing the traditional fare of
Middle Eastern favourites with a continued focus on Jerusalem’s
distinct flavours. For those looking to discover a vivid nightlife
scene, the area in and around Mahane Yehuda Market is one of the
trendiest places in the city and, on Thursday evenings, visitors can
join the throngs of locals as they head down to party into the early
hours for the start of the weekend.

Tel Aviv awarded ‘Destination of the Year’ in LGBT 2018 Awards

Pictured at the LGBT awards ceremony is, from the left: Mel B;
Sharon Ehrlich Bershadsky, director of the UK Israel Government
Tourist Office; Michelle Roberts, business development manager of
the UK Israel Government Tourist Office; Mark Foster, Daniel
Winterfeldt and Duncan James.
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Ben-Gurion to expand
BEN-GURION International Airport has received an
investment of approximately NIS 1 billion from the
Airports Authority budget for expansion, in anticipation of
the record number of flights expected in summer 2018.
The expansion of Terminal 3, which will add an

additional 36,000sq.m on the four-story building, will
include a new and separate HBS system with an
additional 56 check-in counters on one floor and another
32 counters on the lower floor. The expansion will be
connected to the original terminal with a bridge.
Ahead of the summer season, a temporary 2,500sq.m

hall has been added on the ground floor where there will
be additional space for departing passengers with an
additional 25 check-in counters. 

IMOT builds on ‘Two Cities 
One Break’ campaign
THE ISRAEL Ministry of Tourism (IMOT) initiated the next
stage of its tourism campaign earlier this season with
the launch of a new inspirational TV advert. 
With an advertising investment of £2million - which

ran on UK TV channels ITV, Channel 4 and Sky, video on
demand and online spend - the 40-second promotion
was designed to further build upon the Ministry’s ‘Two
Cities One Break’ message and encourage tourists to
visit the country’s main cities, Jerusalem and Tel Aviv, in
one incredible trip.
The advertisement saw television and radio presenter

Sian Welby, the weather girl on duty forecasting ‘always
sunny’ skies, as she experiences the golden beaches of
Tel Aviv to the historic sites of Jerusalem in an
Instagram Stories-style format.
For those who may not have seen the full advert, it can
be found on YouTube at youtube.com/watch?v=NlOJ-
i5hJdI or for more destination details visit goisrael.com

israel

travelbulletin.co.uk
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SAPPHIRE RIVIERA Cancun now offers Unlimited-Luxury getaways for multigenerational
travellers, families with teens and children, couples and friends. Set amidst a tropical
landscape and perched on a beach in Puerto Morelos, the property’s architecture and décor is
inspired by the ancient Mayan Culture and is located 15 minutes from Cancun International
Airport. Clients can enjoy limitless access to gourmet a la carte dining options, unlimited
international and domestic top-shelf spirits, pool and beach waiter service, a complimentary
traditional Temazcal ceremony, nightly entertainment and more. Visit amresorts.com

Superbia returns to
Unico 20°87° 

FOLLOWING ITS successful
New Year’s Eve event, Unico
20°87° will be welcoming
back Superbia to offer guests
a summer of authentic
culinary adventures.
Summer Superbia will

feature restaurant and bar
takeovers, exclusive events
by Michelin-starred and The
World’s 50 Best Chefs, wine
and tequila tastings and
handcrafted cocktails from
top mixologists; this will be
mixed with pool parties and
sounds from Tulum’s DJs. 
The party begins from this

week and will continue until
August 27, and in addition to
helping guests immerse
themselves in the locale’s
tradition and culture with this
veritable edible tour of
authentic Mexico, those
staying at the property can
also take advantage of the
hotel’s ‘Unlimited Inclusions’
programme.
For more details visit
UnicoHotelRivieraMaya.com

‘Just for Two’ summer escape
offer from The Sarojin

THE SAROJIN, a five-star boutique
resort in Khao Lak Thailand, is
helping couples experience the
ultimate ‘Just for Two’ escape with
its summer offer.
Guests can enjoy 50% off stays

until October 31 and an extra 10% off
stays by September 30, when booked
30 days or more prior to arrival. 
When taking advantage of this

special offer, guests can stay in a
Garden Residence for two from THB
6,874 per night, with a luxurious
ensuite couples’ bathroom and 
Thai Sala, inclusive of all-day a la
carte breakfast with sparkling wine,
and taxes.
There is also the option to

upgrade to a sumptuous Spa Suite,
complete with separate living area
and relaxation pool from THB 3,393
per night inclusive of taxes and daily
breakfast. Doing so means guests
will also receive one complimentary
hour of Pathways Spa treatments
per night per room to indulge in daily
massages or to be accumulated for
longer, even more indulgent
treatments and spa packages.

luxury

ALTHOUGH FAMILY holidays may not be
traditionally associated with luxury travel,
Simply Luxury by Travel 2 is highlighting its
range of five-star packages across Greece and
Cyprus as a good option for those clients
wanting a hassle-free week of relaxation,
rejuvenation and family fun. The operator is
also able to offer complimentary UK lounge
passes to help upgrade families’ airport
experience and also private transfers at the
destination for added ease.
Lauren Ross, the operator’s product and

commercial manager for Europe, said: “Greece
and Cyprus have so much to offer families. The
facilities offered by luxury properties in the two
countries keep the kids thoroughly entertained
whilst parents can take some well-earned
worry-free time for themselves.
“In Greece, I recommend the Westin

Resort Costa Navarino. It has been voted the
‘Best Family Destination’ in the
Mediterranean amongst Europe’s Starwood
Hotels and Resorts. What sets it apart is the
sheer variety of on-site family friendly
facilities, suitable for children of all ages.
‘Cocoon’ is a dedicated play area for four
month to three year olds. ‘Sandcastle’ offers
activities including painting, ice-cream
making, dancing and storytelling for children
aged between four and 12. For teenage
guests there are pools, basketball, volleyball,
badminton, a bowling alley and a cinema.”

The operator is offering seven nights at the
five-star resort staying in a Superior Room
Resort or Garden View Room with bed-and-
breakfast from £1,259 per person based on
two adults and two children sharing. This
price is valid for travel on August 14 and
includes Gatwick flights, complimentary UK
lounge passes and private transfers.
Meanwhile in Cyprus, the operator is

highlighting the Elysium Beach in Paphos as
a good property for those holidaymakers with
very young families. To make travelling easier
for guests with babies, the property provides
all the necessities, including car seats, bottle
warmers, baby bathtubs and a babysitting
service, making packing for a holiday with an
infant that little bit easier. For older children
aged three to 12, the Angel club offers a
variety of entertaining activities and the hotel
is located a short distance from local
attractions including Paphos Zoo, a water-
park, a go cart track, horse riding and
bowling alley. Prices start from £1,379 per
person (based on two adults and two children
sharing) flying from Stansted and valid for
travel on August 6, for seven-nights in a
Family Cyprian Maisonette with Garden
including breakfast. Flights, complimentary
UK lounge passes and private transfers are
included.
Go to travel2.com or call 0800-022 4182 for
more information.

Simply Luxury by Travel 2 highlights five-star packages
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Rainforest retreat: Bali’s Capella Ubud makes its debut  
CAPELLA UBUD, a luxurious tented camp set in the heart of the Balinese rainforest, is to
open its doors at the end of this month. 
Set on four hectares against a dramatic backdrop of lush rainforest and sloping rice terraces by

the sacred Wos River - 20 minutes north of Ubud - this hidden sanctuary combines an authentic
insight into the traditional Balinese way of life together with the luxury of chic designer
accommodation. Each of the 22 tented retreats, and one extravagant two-bedroom lodge, features
a bespoke theme and a private salt water Jacuzzi pool from which to enjoy the resort’s natural
surroundings. Property features include: The Cistern, a one of a kind outdoor rainforest pool; The
Armory, a tented gymnasium; The Camp Fire culinary experience; The Api Jiwa gourmet
restaurant; The Mortar and Pestle Pool Bar; and The Wos River Deck. Sensitive to preserving
Ubud’s densely forested terrain, no tree was felled during the hotel’s construction.
Signature experiences at the resort include bespoke culinary journeys visiting the retreat’s

honey farms, coffee, tea & cocoa plantations and the working boutique farms of Keliki
Village, Medicinal culinary healing, Spiritual healing, Adventure wellness with jungle boot
camps, mountain bike ridge tours, rice paddies’ high impact adventures, Wos River sacred
temple rituals with the Keliki villagers and a wide range of bespoke cultural experiences.
The property also has an Auriga Spa health and wellness retreat complete with treatments

based on Balinese and Hindu traditions, and signature treatments dedicated to the phases of
the Moon. 
Starting rates begin at USD $838 per night plus service charge and taxes.

travelbulletin.co.ukJune 1 201828
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DISCOVER THE Palm Beaches (DTPB), the tourism marketing organisation for Palm Beach County in Florida,
has unveiled its ‘Free Nights’ hotel promotion, encouraging affordable luxury for summer 2018. For a
limited time, 13 hotels are offering guests a free night, with prices starting from approximately USD$115 to
$700 per night – representing savings of almost 50% compared to winter rates for some of the participating
properties. To find out more and which hotels are participating head over to ThePalmBeaches.com

Meet Conrad Algarve’s
‘Yes Man’ during a stay
at the luxurious Roof

Garden Suite
FOR THOSE clients looking
for all the service and
amenities of a five-star
hotel combined with the
privacy and independence
of their own home, the
Roof Garden Suite at
Conrad Algarve has it all
for a blow-the-budget trip
to Portugal. 
Renowned as one of the

top suites in Europe, the
Roof Garden Suite is
300sq.m of penthouse
indulgence and comes
complete with personal
butler, João Seixas,
available at any time of the
day or night to cater to his
guests’ every need.
Whether guests are
content just to relax in
their own private infinity
pool, or keen foodies want
to sample the fine dining of
the Michelin-Starred Gusto
hotel on their rooftop
terrace, thanks to João
they will not need to
encounter any other guest
or member of staff
throughout their entire
stay. If hunger strikes at a
random hour, a trip to the
spa simply cannot wait, or
itchy feet want to head out
on a day trip, guests have
access to a personal lift
straight from their private
entrance, an individual
bridge to the hotel spa, and
a direct line to João
himself, 24/7.
The Suite experiences a

70% annual return guest
rate, and 90% of the guests
having stayed at the hotel
before, returning to
experience the best suite it
has to offer. Nightly rates
in the Roof Garden Suite
start from 4,220 Euros per
night during low season
and 5,500 Euros per night
in high season.  
For more information visit
conradhotels.com

FUNWAY HOLIDAYS is promoting
‘Impressions’ at Zoëtry Paraiso de la Bonita
in Mexico, designed for those seeking an
extra luxurious holiday. 
Impression is the VIP section at the resort

comprising nine additional suites and offering
a more secluded villa style experience. The
extra suites are accompanied by a dedicated
butler, a private chef kitchen, upgraded
amenities, and designated infinity seawater
pool with entry to a secluded and exclusive
beach area, plus two additional Impression-
only restaurants and bars.
Malcolm Davies, product destination

manager for the operator, said: “It really
ticks all the boxes for customers looking for
a high-end, luxury holiday from personal
butler and chef to outdoor shower
sanctuary and infinity pool.” 
As an example of packages, the operator is

offering seven nights staying all-inclusive at
the resort from £2,200 per person including
flights from Gatwick with Thomsonfly, based
on two adults sharing and departing
September 12. 
Visit funway4agents.co.uk for more details.

Funway promotes VIP holiday experience in Mexico
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We asked our staff the following question this week:

What’s the best hidden gem that you’ve found?

Crossword:
Across: 1. CRESTA, 3. FARO, 7. EDINBURGH, 9. IXIA, 10. STEIN, 
14. HAVEN, 15. SIAM, 18. KITZBUHEL, 19. SKYE, 20. ISCHIA. 
Down: 1. CHESIL, 2. TUBE, 4. ATH, 5. OAHU, 6. CRETE, 8. IBIZA, 
11. IRISH, 12. HERTZ, 13. EMILIA, 16. LAOS, 17. IBIS, 18. KAY. 

Highlighted Word: CHILE

Where Am I?: Bondi Beach, Sydney, New South Wales, Australia

puzzlesolutions

020 7834 6661

CLIENT’S CHECKING into Grecotel’s Mykonos Blu can literally immerse themselves
in blue with a two-level infinity pool that overlooks the world-famous Psarou
beach and intense cerulean of the surrounding Aegean. The resort’s whitewashed
décor is complemented by natural stone fixtures and guests can relax under the
Mykonian sky, with food and drinks delivered directly to their sunbed. Go to
grecotel.com for more details about its resort collection in Greece.
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