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SPONSORS

Agents, come and join us at one of these informative, fun events and learn more about the accommodation 
and � ight options available to this amazing part of the world. Soak up the Caribbean ambiance and discover 
the diverse range of activities, wedding and honeymoon and tailor-made packages on o� er to meet your 
customers’ needs.

These evenings will involve a combination of networking and presentations, delicious authentic food and 
drinks, exciting entertainment along with a free prize draw with a number of fabulous prizes to be won.

Registration: 18:00 hours
Networking & Presentations: 18:30 hours
Bu� et, Entertainment & Prizes: 20:00 hours
Carriages: 21:30 hours

To con� rm your place at one of these amazing events, email the names and job titles of up to 5 sta�  
members by Thursday 7th April 2016 to: gemma.reeve@travelbulletin.co.uk or telephone:

020 7834 6661
For more information.

These events are by invitation only and will be booked on a � rst come � rst served basis.

Tuesday 
12th April

Hilton Hotel, York

Monday 
11th April

Park Plaza, Nottingham

Invites you to attend a

agent networking evening

Caribbean 
Islands
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THE ASSOCIATION of Women Travel Executives (AWTE)
released its ‘Women in Travel Empowerment Index’ at an
event held in London last week, which revealed that the UK
travel sector has seen an increase in the influence of women
in senior management roles in the last decade. 
The cruise sector, which had 15% of its board of directors

as female in 2005, has seen that figure rise to 29% in 2015,
while tour operators also report an increase in female
directors - from 10% in 2005 to 20% in 2015.
The index, which is a first of its kind in the industry, aims

to monitor and highlight the role of women in senior and
middle management positions in the sector. It was
commissioned by the AWTE and compiled by the University
of East London’s Business and Law School. The index saw
statistics gathered from 12 major tour operators and cruise
lines operating in the UK. A further seven in-depth
interviews with senior female directors was also instigated
as part of the study.
Other findings in the report reveal that while senior

women agree that there are not enough females in senior
roles within the travel industry, they are universally against
quotas, whereby companies are forced to include a quantity
of a gender on its board. The female respondents were all in
agreement that people should only be selected for board
level roles on merit alone, not gender. Going forward, the

report will be undertaken annually at the end of each year
and will be available for download to members on the AWTE
website, or by emailing pr@awte.org.uk. It will be expanded
in future with additional travel sectors added to the survey. 
Commenting on the report AWTE chair, Debbee Dale, said:

“There has not been any definitive study on the role of
women in travel and so any debate has been based on
anecdotes or gut feel. Our Empowerment Index will put
some actual statistics against a more meaningful debate and
the interviews will add real insight too. The travel industry
has a majority of female staff right across the sector, so
while there has been a positive improvement of women in
senior positions in the past decade, we clearly have some
way to go before we see a more gender equal industry.”
Dr Petra Glover from the University of East London, said:

“Overall the report has achieved what it set out to achieve.
Things have improved over the last ten years and clearly
there are travel companies that are at the forefront of
providing opportunities for women. It is hoped that in the
future this will become the norm rather than the exception.”
The association also plans on issuing a desktop survey in

the next few months to receive feedback from women across
different levels, and is encouraging the industry to get behind
the initiative and offer their input. 
To download a copy of the report visit bit.ly/21EVmo2

London Luton Airport (LLA) recently celebrated the launch of Vueling’s first route to Barcelona from the airport. The airline will operate
twice-daily flights to the Catalan capital, with more than 125,000 seats available during the summer season, as well as flights to
Amsterdam (with up to two daily flights) and to Zurich, with up to six weekly flights. Pictured marking the launch is the airline's cabin crew
with Simon Harley (bottom left) and Elliot Renton (top) from LLA. For details see vueling.com/en
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A sunny outlook...

Women taking senior travel positions on the rise reveals AWTE Index 
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FUNWAY HOLIDAYS has issued its first scratch-and-sniff
USA brochure which, using aromas, promotes all areas
of North America. 
The campaign, #scratchsniffandgo, targets

holidaymakers as they prepare to book their next holiday
and uses smells that are associated with each region.
Rebecca Evans, the company's senior marketing

executive, said: “Consumers actually do follow their
noses, which leads them to buy more. Capturing the
essence of an area through its characteristic scent is an
unusual and very powerful communication device. We
hope to really bring the holiday to life with our new
scent branding strategy."
The operator has worked with a firm in America to

develop the scents and the printing. Regions
represented in the brochure include The East & Hawaii,
which is presented by the scent of pink plumerias filling
the air and fresh cut Maui pineapples; Texas, The South
evoked by the perfume of BBQ and pizza plus the smell
of suntan oil with fresh citrus to recreate the Sunshine
State of Florida; and finally the North East, which has
the bouquet of cranberries, hot dogs and seafood.
To mark the launch, the operator’s on-the-road sales

team will be out and about delivering limited edition
‘Scratch & Sniff’ American themed stickers to travel
agents. They will also be armed with seawater sprays
for agents to spray in their nostrils first to flush them
out before sniffing the sticker - in order to fully
appreciate the scents of America.

Kids under 12 stay free at Club 
Med's Mauritius resorts 
CLUB MED is now offering all children under 12 free
accommodation at its Mauritius resorts La Plantation
D’Albion and La Pointe aux Canonniers. 
Both resorts offer a variety of activities that include

trapeze school, sailing school, mini football, scuba diving,
table tennis, tennis school, golf school, archery school,
kayaking, water-polo, teen spa and a baby gym.
In addition, the children’s clubs are open all week (except

Saturday) and include Petit Club (ages two-three), Mini
Club (ages four-ten) and Juniors (ages 11-17).  
The promotion is available to clients with kids under 12

travelling from now until July 30 and between August 20
and October 29 when booked by May 7. The offer is valid for
bookings made at least seven days before departure.

Pictured marking the launch of the scratch-and-sniff
brochures is the company's Nick Talbot and Rebecca Evans. 

www.travelbulletin.co.ukApril 1 20164

newsbulletin

Free 'Start In Style' service from Cosmos Tours & Cruises
COSMOS TOURS & Cruises is taking the hassle out of customers getting to the airport with a privately chauffeured
home pick-up service included with any holiday booked before April 11.  
Originally an early booking offer on selected holidays, the service has been extended to apply to all of the operator’s

European, North American, long-haul and cruise holidays and is valid for departures from May 1 to October 31.  
The offer applies to customers living within a 50-mile radius of their departure airport or rail station on a return

basis, with additional miles charged at £1.70 per mile. The deal is applicable to new bookings only and agents must
ensure they have the customer’s address and contact details before the service can be added to the booking. 
For more information call 0844-573 4261 or see cosmostoursandcruises.co.uk

Debut #scratchsniffandgo campaign
from Funway Holidays

Scotland’s premier travel trade event

Royal Highland Centre, Edinburgh
20 -21 April 2016

Register FREE at visitscotlandexpo.com

Your chance to meet over 250 Scottish tourism 
suppliers from hotels, visitor attractions and activities 

to create the perfect trip for your clients’ needs.

For more information, ideas, contacts and suggested itineraries 
go to visitscotlandtraveltrade.com or email us at  

traveltrade@visitscotland.com
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Norwegian Airlines offers accessibility
to Guadeloupe Islands via the US
NORWEGIAN AIRLINES has announced the launch of a new
service connecting Gatwick and Pointe-à-Pitre –
Guadeloupe Pôle Caraïbes International airport, on the
Islands of Guadeloupe. 
Following a successful first winter season flying

between the US (New York, Boston and Washington) and
the French Caribbean Islands since last December, the
carrier will take British travellers to the islands of
Guadeloupe this winter, with fares leading in at £210 one-
way including taxes. 
From November 10, the airline will operate non-stop

daily flights to New York and four weekly direct flights to
Boston, all serviced by Boeing 787 Dreamliners. By flying
from London to Guadeloupe with this particular route,
passengers will be given the opportunity to take an
overnight stay in the Big Apple or Boston before taking off
in the afternoon to the Guadeloupe Islands. 
Located in the heart of the Caribbean, the Guadeloupe

Islands is an archipelago of five islands offering sandy
beaches, tropical rainforests, popular tourist resorts and 
a distinctive Créole Art de Vivre. 
Meanwhile, the airline is launching new flights from

Manchester and Edinburgh to three popular Spanish
destinations in time for the summer getaway, with fares on
sale today from £34.90.
From April 30, two weekly flights will take off from

Manchester to Barcelona offering nearly 20,000 seats for
the summer season; from June 2, four weekly flights will
depart Manchester to Malaga; and from June 3, two weekly
flights to Alicante are scheduled. New flights from
Edinburgh to Barcelona also take off from June 15, with
15,000 seats available this summer.

newsbulletin

Scenic launches 2017
River Cruise brochure
SCENIC HAS announced
the release of its 2017
Europe River Cruise
Preview brochure, which
showcases a portfolio of
all-inclusive journeys
through central 
Europe, France, Russia
and Portugal. 
Designed in the style of

the new-look brand, the
full colour brochure is
available to order now
and, to celebrate the
launch, the company has
an exclusive preview offer
for 2017 bookings. 
Clients booking before

May 16 can take a 2017
cruise at 2016 prices with
savings up to £2,000 per
couple with free door-to-
door transfers included.
There are 17 itineraries

to choose from including
three new river cruises -
Majestic East, Bordeaux
Affair and Eastern
Enlightenment. 

Kudu Travel launches
eight new cultural

walking tours 
KUDU TRAVEL has
launched eight new
cultural walking tours 
for 2016.
Accompanied by tour

leaders and usually a
local guide, tours include
daily walks, cultural and
historic elements, food
and wine, plus itineraries
designed for exploring
off-the-beaten-track.
Remaining new tours

with availability departing
this year are various and
include a week following
shepherds’ trails in
southern France from
£2,190 per person; 
a week visiting five of the
islands that make up the
Faroe Islands from
£2,490; a Cordoba to
Granada cultural walking
tour (seven nights) from
£2,190; a walking tour of
Greece from £2,290 for
ten nights; and a 13-night
walking tour on the
Indian Ocean island of La
Réunion from £4,690. 
Flights are excluded

but can be booked
through the operator.
For details see
kudutravel.com or call
01225-436115.

TO REWARDmembers for their loyalty,
the Elite Travel Group has announced
two VIP trips in conjunction with 
key partners.
Seven agents will be jetting off to

Antigua for a week on April 30, hosted by
the Antigua & Barbuda Tourist Board,
Virgin Atlantic, Hawksbill Hotel and Blue
Waters Hotel. The Antigua & Barbuda
Tourist Board and Blue Waters Hotel are
both Elite Industry Partners (EIPs), 

a scheme which offers tourist boards,
hotels and representation companies an
opportunity to promote themselves to
members of Elite.
Neil Basnett, Elite chief executive,

said: “The Caribbean has always been 
a popular destination for our members’
clients and the product knowledge
gained from this trip will be invaluable.
The support shown to us by the Antigua
Tourist Board and Blue Waters Hotel in

particular has been immense and we
are fortunate to work closely with 
such organisations.”
Ten more members of Elite will be

travelling on a four-day cruise on MV
Magellan from Tilbury on May 28,
provided by Cruise & Maritime Voyages.
The voyage will visit Amsterdam and
Ghent and will give agents the
opportunity to see the facilities offered
on the ship.

New fam trips from Elite Travel Group reward loyal members
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FOLLOWING FIVE years of meticulous
planning, new tour operator Beneath
The Sea Adventures has launched with
a once-in-a-lifetime North Pole
adventure holiday, writes John Guinn.  
Using a decommissioned Russian

Quebec-class diesel-electric
submarine, travellers will be taken on
an 800-mile round trip under the
frozen Arctic Ocean.
The two-week holiday includes ten

days of training and a three-day round
trip that travels 15m under the sea to
the North Pole. 
Trevor Dunne, the operator’s CEO,

was looking for an adventure trip that
no one else offered. He remembered
that in 2007 Russia had caused an
international incident by planting flags
on the sea floor to claim the North
Pole as Russian soil, and so the idea
for an underwater trip to the North
Pole was born.
He said: “For safety reasons, the

journey under the ice had to be as

short as possible. As the polar ice
cap is at its minimum in September,
me and my team looked at the
average ice coverage to find the idea
starting point. This turned out to 
be a choice between Greenland 
and Canada. 
“I chose Ellesmere Island, Canada

as I can’t speak Danish. The romantic
trip would be to travel up from the
Greenland Sea, under the ice cap and
out via the Bering Strait. But travelling
in a submarine between the USA and
Russia isn’t a good idea. Commercially
available submersibles do not have the
range for this trip. They also have too
much glass, which could be dangerous
even when ten metres under the sea
ice, so myself and my business
partner, Steve Smith, searched and
found a suitable submarine.”
The diesel-powered Quebec-class

submarine can only accommodate 30
people, so holidaymakers have to
double up as crew. 

Smith said: “Becoming part of the
crew actually makes the trip.
Otherwise the passengers would 
just be sitting in a metal tube for
three days.”
Some of the adventurers will be

trained in two methods of underwater
navigation, the Omega navigation
system and dead reckoning. Others
will be cooks, mechanics or pilots.
There will be a short party (no

alcohol) when the submarine reaches
90.0000° N, 0.0000° W and the sub
will then return to Ellesmere Island.
Two trips are planned for September,
with a provisional trip for October
(weather permitting). 
Prices lead in at £10,525 excluding

insurance. The debut adventure 
will also be filmed by a cable 
TV company.
Travel agents selling spaces will

get a fixed fee. 
To book call 020-7834 6661 or visit
www.youvebeenhad.com 

North Pole debut from Beneath The Sea Adventures follows five years of planning

MONARCH HAS announced that it will be starting scheduled
flights to Kittila, the home of Santa Claus, from December 2. 
To complement the new scheduled route, the airline group

will also be offering a greatly expanded holiday programme
with the full Santa experience, plus the opportunity to see the
‘other side’ of Finland with an Arctic experience to the new
resort of Yllas.
Flights and holidays start on December 2 from Gatwick and

Manchester, with the last flights departing Manchester on
January 3 and Gatwick on February 14.
As well as featuring the resort of Olos and the family-

friendly active resort of Levi Fell, there is also the chance for
guests to experience a New Year Action Adventure and, for the
first time this year, a three- or four-night ‘Arctic Experience’
trip to the resort of Yllas.
Customers can choose from a variety of accommodation

with prices from £479 per adult and £369 per child to include
flights and three nights’ breakfast accommodation.
For a special treat, there is a four-night trip over Christmas

offering a traditional celebration for the whole family with a
host of activities and events plus a private meeting with Santa
on Christmas day.  
The trip departs on December 23 and prices start at £999

per adult and £825 per child on a bed-and-breakfast basis. For
older children, a four-night New Year Action Adventure break is
available, departing on December 30 from Gatwick and
Manchester. Prices start at £1,135 per adult and £825 per child
based on full board accommodation.  
New for this year is the ‘Arctic Experience’ in Levi Fell and

the new resort of Yllas, with prices from £495 per adult and
£399 per child for a three-night trip. 
For details or to book visit monarchagents.co.uk 
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ALL BRAINZ...The first prize winner of Bourne Leisure’s refreshed training course ‘Get Smarter with Brainz’ has been named. Ian Rowlands
(left) from Love2Shop Holidays won an iPhone as he successfully completed all of the operator's training course and secured more than two
bookings within three months of completing the course. Pictured with Ian is the operator's national sales manager, Louise Tansey.

Monarch launches scheduled flights to Kittila & expands range of Lapland holidays
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HAYS LAUNCH....Hays Travel Metro Centre in Gateshead has opened its doors and Kelly Giblin of
SuperBreak (right) went along to congratulate staff on the new store opening. Pictured with their
personalised chocolate Champagne bottle are the agency's Nicola Hughes (left) and Rachel Keith.

Visualise delivers new
VR Fantasy Flight
Experience for

Thomas Cook Airlines
VISUALISE, A VIRTUAL
reality production specialist,
has announced the launch of
its latest VR experience
alongside digital creative
agency Catch Digital for
Thomas Cook’s Fantasy
Flight campaign. The project
gives customers the
opportunity to experience 
a 360º in-flight experience
from Thomas Cook Airlines. 
The concept, devised by

Catch Digital, involves
holidaymakers being
transported to the cockpit of
a Thomas Cook plane, 
where they can then choose
videos taken within 
both the Economy and
Premium classes.
Joined by some familiar

faces and characters,
connected to three of the
airline's newest
destinations, viewers are
invited to find clues within
each film and submit their
answers to a microsite
where they have a chance to
win a £3,000 holiday to 
Los Angeles.
The experience is best

viewed through the mobile
YouTube app and Google
Cardboard, although it has
also been made available
online in a browser. The
footage was captured using
three GoPro cameras, the
best rig option in order to
shoot the action within a
closed internal environment. 
The latest developments

follow on from Thomas
Cook’s Virtual Reality ‘Try
Before You Fly’ campaign,
which saw Visualise visit
popular tourist hotspots
including New York, Egypt
and Singapore to capture the
immersive VR experience
that allows customers to
experience a holiday
destination from within
selected Thomas Cook
Concept Stores in the UK,
Germany and Belgium.

Save more than £200
with Le Boat

LE BOAT is offering
savings of more than
£200 to mark Queen
Elizabeth II’s birthday. 
On the self-drive cruise,

holidaymakers can travel
to sites such as Windsor
Castle, Hampton Court
Palace and Cliveden
House. After visiting the
regal buildings, guests can
then explore Kew Palace
and Botanical Gardens
before dining at some of
England’s best restaurants
that are located along 
the Thames.
Prices lead in at £808

(from £1,010), offering 
a saving of £202 for 
a week’s self-catered stay
on Consul which sleeps
up to four people, for an
April 16 departure. 
For details or to book call
0844-417 2028 or see
leboat.co.uk

Experience Travel Group launches
range of new holidays to Borneo 
EXPERIENCE TRAVEL Group has launched its first
programme of holidays to the island of Borneo. 
Having designed holidays to Borneo for repeat clients for

several years, the company has steadily built up an expert
team and created the new experiences that form the basis
of the new programme.
The getaways cover all bases - from in-depth adventures

around the whole island to tours that combine wildlife with
exotic beaches and cultural hotspots. 
As examples, a Beach and Wildlife: The Classic option

leads in at £2,990 per person including all accommodation,
experiences, entrance fees, guides, transport, flights and 
a number of meals. The 15-day itinerary enables travellers
to explore the destination's flora and fauna, while also
allowing time to relax on its beaches. Highlights include
getting up close to orangutans in Kuching and exploring the
majestic Mulu caves. With accommodation in the best
hotels included throughout, the trip takes visitors off-the-
beaten track and into the wilderness, without
compromising on comfort.  
Alternatively, a 16-day Borneo Adventure leads in at

£2,650 including accommodation, experiences, entrance
fees, guides, transport, flights and a number of meals. The
itinerary allows travellers to get a true feel for the depth
and variety of Borneo's wildlife, village life, culture and
tradition, and highlights include a five-day adventure in
Mulu National Park, scaling Mount Kinabalu and exploring
some of the world’s biggest caves.

Grab a weekend in the Faroe Islands with Atlantic Airways 
ATLANTIC Airways has resumed services from the UK to the Faroe Islands following a short
winter break.
The twice-weekly scheduled service operates from Edinburgh on Friday mornings and

Monday evenings, with return flights on the same days. 
Fares start at £145 return including taxes, charges and fees, and flights are ideally timed for

people wanting to take a weekend break in the Faroe, with the 144-seat Airbus A319 departing
Edinburgh at 10:10 on Fridays, arriving in the Faroe Islands at 11:35. Return flights depart at
16:50 on Mondays, arriving in Edinburgh at 18:15. A 19:00 departure from Edinburgh on Mondays
arrives in the Faroe Islands at 20:25, and an 08:00 Friday departure from the Faroe Islands
arrives in Edinburgh at 09:25. 
The airline is also offering an onward service to Reykjavík, Iceland with a connection time of

less than one hour, on Fridays, with return flights from Reykjavík to Edinburgh, on Mondays. 
For further information visit atlantic.fo
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NEWS BITES
�  G ADVENTURES HAS launched three new ‘G Adventures for
Good’ community development projects designed to support
women in Morocco, Australia, and Belize. The launch kicks off
with a month-long campaign by the operator called 'Planet
Her', which aims to raise awareness and funds for additional
projects that benefit women. Details at gadventures.co.uk

�  AIRPORTR IS now operational at all Heathrow terminals, as
well as at Gatwick and London City. The company offers 
a same day and on-demand service that securely and
promptly delivers clients' bags between London airports and
any London address, allowing all inbound and outbound
passengers the option to travel bag free to and from the
airport. Agents can sign up to earn commission from the
service at https://booking.portr.com/partner/register

�  THE LATIN AMERICAN Travel Association (LATA) has announced
the return of exclusive by-invitation-only event Experience
Latin America 2016. From June 6 to 8, Latin America suppliers
and buyers from the UK, Europe and Latin America will come
together at the CCT Venues in Canary Wharf, London. Details
at experiencelatinamerica.co.uk 

newsbulletin
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•   Win a £50 Marks & Spencers voucher with Taber
Holidays

•   £100 World Duty Free vouchers, a Nandos'
hamper and yummy sweetie hamper to be won
courtesy of Liverpool John Lennon Airport.

•   Up to £100 of One4All Gift vouchers to be won
with Innstant Travel

•   Voyages SNCF is giving away a pair of return
tickets with Eurostar to Paris.

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos 

Well what can I say...the bombs in
Brussels were horrendous. I think it is about
time we stopped pussy footing about and start to

show these people what we are made of. People are
going to be so scared of travelling it will be ridiculous. 
I have even heard people say things like ‘Oh I wouldn’t go
down to London, you never know...’ which means the
terrorists have won and haven’t even set a bomb off! 
Our Government is too worried about upsetting 
other countries. 
Was talking to Wayne Beard from Cruise & Maritime

the other day and he was telling me about their new ship
- an ex P&O ship (renamed Columbus), ready for action
on June 9 next year. It will have 775 cabins including 150
singles at 25% supplement, and 77% of cabins will have
an ocean view including 64 de-luxe balcony 
cabins and mini suites, so that will make for a lot of
happy cruisers!
Saw my cardiologist the other day and I’m so glad to

report that he has allowed me to come off Warfarin
which I hated being on – you couldn’t have many green
vegetables, chick peas which of course makes hummous
and regular blood checks, but with this newer drug there
are no diet or drink restrictions so fingers crossed. Just
need to get the back improved!  Having regular physio
and hoping to start acupuncture soon! 
Let’s finish with a feel good story; a little boy was

reunited with his teddy after BA staff helped fly it back
home when it was lost in Buenos Aires. The bear had
been in the family for 30 years originally passed down to
him from his dad and the family took to social media to
try and track the bear. Within days BA were able to fly Mr
P. Bear back to Leeds Bradford Airport to be reunited
with his owner, and documented the journey as he
travelled from Argentina to Leeds, totting up 7,400km! 
‘Forgive someone from your past. Holding on to

bitterness is like buying poison and taking it yourself, so
forgive them’ and ‘Cut out any toxic friends you 
have. They will never change, and you don’t need 
that negativity’.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

Normanton...
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AGENT TRAINING
The Caribbean Travel Guru training
programme
(caribbeantravelguru.com), managed
by the Caribbean Tourism
Organisation (CTO) will be hosting 
a number of trade roadshows across
the UK and Ireland this year. The
roadshows will begin in Ireland on
April 12, where agents will be able to
meet the CTO team and its partners in
the cities of Dublin, Limerick and Cork.
The evenings start at 18:00 and close
at 21:30 and include a prize draw.  

9www.travelbulletin.co.uk April 1 2016

agentbulletin

SHIP MATES…Viking Cruises recently took a group of agents on a fam on the Viking Star,sailing the Mediterranean Explorer itinerary, whichvisits Palma, Valencia and Barcelona. Picturedenjoying the trip are, from the left: Nikki Smith,Affinion International Travel; Jo Rigby, Flexicruise;Rebecca Martin, Bolsover Cruise Club; JennyWade, Viking Cruises; and Ellie Rigby, HPBTravel Club.

Booking incentives
� TRAVEL 2 is giving agents the chance to win
a pair of Jet Airways tickets as well as two
other chances to win £200 worth of T2
Rewards as part of its ‘Jet Off with Travel 2
and Jet Airways’ campaign. The winning
agent can choose from destinations
including Singapore, Hong Kong and
Thailand and the two runners up can spend
their £200 of T2 Rewards in 50 top brand
stores across the UK including Marks &
Spencer and Argos. To be entered into the
prize draw, agents need to make a qualifying
booking with return Jet Airways flights by
April 6. Details at travel2.com 

� CELEBRITY CRUISES is extending the newly
simplified approach to its agent loyalty and
incentive scheme, Celebrity Rewards. The
new four tiered approach was introduced for
the peak selling season of turn-of-year, and
will now roll over to the rest of year. The
company is also awarding agents double
points between now and May 3 for every
2016 European cruise that they sell for
Celebrity Eclipse and Celebrity Reflection.
So, for example, for every cruise sold with
the guest holidaying in Suite Class
accommodation on either ship, agents will
earn up to £20 in rewards points, which they
can then convert into luxury gifts. The
company’s latest campaign to support agents
in securing new bookings throughout spring
offers agents training webinars and a selling
guide tool kit. Agents can also tempt
customers with free drinks packages worth
more than £500, plus save up to £500 per
stateroom when booking an Oceanview
category or above before May 3.  Details at
cruisingpower.co.uk 

� PURE LUXURY has launched its biggest
agent incentive in partnership with
One&Only Resorts, where the winning agent
will spend a year enjoying a whole host of
lifestyle luxuries including a monthly
mortgage allowance, a luxury car for 12
months, a One&Only holiday, a monthly
shopping allowance and a monthly VIP treat.
To be in with a chance of winning, agents
need to book with either the operator or
Gold Medal by May 13. The top five agents
with the highest One&Only revenue
throughout the campaign period will be
invited to a Michelin-starred dinner party
where the overall winner will be announced.
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THIS EASTER VISITORS to the
National Marine Aquarium will be
able to learn about eggs of a very
different variety, with a host of
activities dedicated to the weird and
wonderful eggs found in our oceans.
Families can look forward to

exploring the ‘eggstra’ special 'ocean
babies' themed trail throughout the
Easter holidays - up until April 
10, and discover fun facts about
marine infants. 
A daily family-friendly interactive

show will also be hosted in the Just
Add H2O Aqua Lab, educating visitors
by showing how marine eggs survive

under water and how infant marine life
copes in the big wide ocean. Visitors
will also be able to get involved in the
shows, with lots of volunteer
opportunities and experiments. 
The aquarium will also have an

Ocean Eggs & Babies trail for visitors
to take part in, where they can track
down the animals around the building
and match the size of each marine egg
or baby with its parent. A range of
Easter-themed arts and craft activities
will also be available in the Creative
Centre daily from 11:00 until 15:00.
For further information visit national-
aquarium.co.uk
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newsbulletin
Advantage agents can now book Bspoke Tours & Cycling for Softies
CYCLING AND walking holiday specialist operators BSpoke Tours and Cycling for Softies have joined Advantage Travel to
maximise reach in the UK market, through the consortium’s network of travel professionals.
Both brands, which are part of Ski Solutions’ activity division, have extended their product significantly for 2016 with

the launch of ten new tours in four countries.
Miles Porter, head of activities for BSpoke Tours and Cycling for Softies, said: “Cycling for Softies and BSpoke Tours

are both established brands within their own right and enjoy high levels of repeat bookings. By introducing exciting new
product, we want to broaden their appeal even further, tapping into a younger market where there is an appetite for
activity holidays.
“Working with Advantage is core to our growth strategy. We can offer agents a quality product sure to be in high

demand in the run up to RIO 2016 and beyond, whilst they can provide the sales expertise and reach we require to
expand our operation nationwide.”
Prices start from £745 per person for the new ‘A Stroll Through Sudtirol’ walking tour of Italy including flights,

transfers, five nights' accommodation in four hotels and luggage transfers.
Both companies are also giving agents a helping hand with the offer of a case of wine for customers on all new

bookings made by April 30. 
For more information see bspoketours.com and cyclingforsofties.com

MOVERS
�  AVIS Budget Group EMEA has appointed Lynette
Dungey as international commercial manager. 

�  INGE VAN OOTEGHEM has been appointed senior vice
president for Upscale and Midscale hotels at
AccorHotels UK & Ireland.

�  Cruise Lines International Association (CLIA) has
announced that its global executive committee has
appointed Cindy D’Aoust as president and CEO,
effective immediately.

�  KELLY CALVER has joined Cosmos Tours as trade
sales manager, while James Mortimer has joined as
trade sales executive.

�  ROYAL BRUNEI Airlines has appointed Karam Chand
as CEO.

�  HARD ROCK International has appointed Sally Lopez
as Hard Rock Hotels & Casinos’ regional director of
global sales - Europe.

�  KEVIN MYHILL has joined Amadeus as head of
corporate direct, while Liz Emmott has been
appointed head of sales.

�  THE JAMAICA TOURIST Board has announced that
Edmund Bartlett, M.P, has been appointed Jamaica’s
new minister of tourism.

�  WOW AIR has appointed Ben Baldanza to the airline’s
board of directors.

Join in the ‘Eggstravaganza’ at the National Marine Aquarium this Easter 

10

BARCELONA BREAK...Alex Johnson from Newell’s Travel in Truro has
won a two-night city break for two to Barcelona with Osprey Holidays
after completing a booking and entering the operator's competition.
Alex will be staying at the five-star Grand Hotel Central.
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Where Am I?

Once considered the centre of the universe, this 178-acre
walled compound of opulent halls, gardens, and winged

pavilions is listed by UNESCO as the largest collection of pre-
served ancient wooden structures in the world. For five hun-
dred years it served as the home of Emperors and now houses

the Palace Museum. 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 7th. Solution and new puzzle will

appear next week.

The winner for 18th March is Jeremy Burrell, Personal

Travel Advisors in Horsham.

March 18 Solution: A=8    B=7    C=5    D=2

Number: 012

Across 
1. Fred. Olsen cruise ship (7)
4. Flag-carrier of Lebanon (3)
6. Chinese geometrical puzzle (7)
7. Flows through Chester (3)
8. Major car hire company (4)
10. Country currently hosting the cricket Twenty20

tournament (5)
13. Argentinian footballer, Lionel ___, sounds untidy (5)
14. Organisation representing the airline industry,

initially (4)
17. Estimated time of arrival, initially (3)
18. The most populous city in Texas (7)
19. Cross Solent operator, ___ Funnel (3)
20. Ben, who plays the part of 1 Down (7)

Down 
1. Hero squaring up to Superman at a cinema near

you (6)
2. One of Cunard's Queens (4)
3. Resort city on Italy's Adriatic coast (6)
4. Funchal is the capital (7)
5. Reduced fare for an advance booking (4)
9. Taber offers holidays to this island (7)
11. Volcanic holiday isle in the Tyrrhenian Sea (6)
12. Egyptian temple complex and tourist 

attraction (6)
15. First name of survival expert, sounds like an

animal (4)
16. Carrier with HQ in Manama, ___ Air (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?
please see page 26

Crossword

Su Doku

N
um

be
r: 

01
2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Colin O’Neill, business development director of
Advantage, digs deep to find cause for celebration...

Iam writing this article the day after the most recentterrorist atrocities in Brussels and I must admit
that I am finding it quite difficult to be upbeat. After

all, even without the events of yesterday, the industry
is currently facing some tough challenges at the
moment owing to general consumer safety concerns.
Tunisia and parts of Egypt are essentially shut for the
summer, whilst availability in the Western
Mediterranean is rapidly running out as many
European countries shift their holiday products to 
the region. 
It is interesting to note that as a consequence of

high holiday prices in the Western Mediterranean and
drive up by demand exceeding supply, a number of
long-haul destinations are comparing favourably on
price and we might see a number of clear long-haul
beneficiaries by the end of the summer.
As if these events weren’t enough to knock

consumer confidence, we now have the Brexit debate
to contend with. Don’t get me wrong, the issue of our
continued participation in the European Union is
crucial, but the discussion in my view so far, has been
devoid of many well-argued points on either side and
has largely concentrated on scaring the general public
with the dire consequences of staying or leaving. 
I don’t really think that much has been done to offer 
a measured view either way other than to shake the
general sense of consumer wellbeing. 
In all of this however, I draw my confidence from

the strength and versatility of the independent agents
who are part of the group and I am sure that together
we will weather the current storms.
I must admit that there are a few recent highlights

that have put a smile on my face. We are proud that so
many of our members have been shortlisted for 
a number of industry wide awards. We have always
recognised the business talent that runs through the
membership and it is only fitting that they receive
national recognition. We wish them all the very best of
luck as the judging process progresses. 

A very special mention should also go to one of our
most long serving members, Beryl Gibson, owner of
Northumbria Travel in the North East, who was
named as Godmother of Viking River Cruises during 
a ceremony that recently took place in Amsterdam. 
Beryl is an inspiration to all her industry colleagues

who know her and I can't think of a more fitting
tribute to her and her family in recognition of what she
has done for the industry over the last 40 years; she
also shows no sign of taking it easy.
Our belief is that when things are difficult you get

out and about within the membership to offer support
and to do your best to put a smile on their faces. At
the start of April, myself and a number of members of
the central team will be making flying visits to
members across the UK. Celebrating the latest
developments with the Cruise & More bespoke
product offering, the team aim to visit 60 agents in six
hours to hopefully make a real business impact.
Taking ‘selfies’ with the members as a record of their
visit, the team will aim to put cruise well and truly on
the agent map. Watch out on our social media website
for details of the sales blitz as it develops.
Finally, with the 2016 Advantage Conference taking

place in the middle of April, the timing of the event
could not really have been much better from a morale
perspective. As well as a hugely entertaining social
programme on MSC Fantasia, we have created 
a business programme that will challenge, enlighten,
inform and, above all, motivate all of our delegates at
a time when it is sorely needed. The conference
theme, you recall, is ‘Blink’ – proffering the notion
that things can change in the blink of an eye and that
businesses need to have the necessary versatility and
agility to adapt to that change  - never has the need
for those business prerequisites been so needed.
I end my article on a more positive note than 

I began, but that is the travel industry for you,
although on occasion I would crave a little more
mundane predictability. 

bulletinbriefing
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GREAT NEWS! YOU CAN NOW BOOK FRENCH RAIL FOR TRAVEL FROM 01 JULY UNTIL 
28 AUGUST 2016

BOOK HIGH SPEED SERVICES FROM PARIS TO POPULAR DESTINATIONS INCLUDING
AVIGNON, MARSEILLE AND NICE FROM JUST £40 RETURN*

DON’T FORGET TO BOOK YOUR EUROSTAR WITH US TOO, FROM JUST £69 RETURN*

BE QUICK - BOOK TODAY TO GET THE BEST FARES AT VOYAGES-SNCF.EU 

*Based on the cheapest Standard class return, subject to availability, terms and conditions apply 

FABULOUS FRANCE BY TRAIN
PEAK SUMMER DATES NOW ON SALE
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DESTINATION DUO…Cheers to the hosts - Orestis
Rossides from the Cyprus Tourism Organisation
and Veronica Rossi from Turismo Torino.

BLUE BONANZA…winning flights to Larnaca was
Gabi Birbeck (right) from Rendezvous Travel,
gifted by Raluca Pauna (left) and Iulia Muntean
from Blue Air.

SAY CHEESE…Meeting with Marios Christodoulou (right) from the
Cyprus Tourism Organisation are, from the left: Ravi Prashar, Ana
Morris and Vickie Elliot from Travel Republic.

Blue Air, in collaboration with the
Cyprus Tourism Organisation and
Turismo Torino, recently invited

agents to Hotel Russell in London to
experience a taste of 
Cyprus & Italy. 

EVENING HOSTS…Enjoying the evening are, from the
left: Tudor Constantinescu, Blue Air; Orestis
Rossides, Cyprus Tourism Organisation; Vikki Joyce,
Blue Air; Yannis Efthymiou, Association of Greek
Cypriot Travel Agents; and Iulia Muntean, Blue Air.

AGENT FUN…Tony Manning, personal travel agent, and Carol Smith from 
Co-operative Travel strike a pose.

eventbulletin

www.travelbulletin.co.uk
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FULL HOUSE…Agents
seat themselves ready
for the presentations.

TRAVEL TABLE…Enjoying the drinks reception at the start of the evening are,
from the left: Mario Christoforou, Profile Hotels; Gabi Birbeck, Rendezvous
Travel and Andrew Neophytou and Panos Kyprianou from Travelmania.

AGENTS ASSEMBLE…Arriving at the event are, from the left: Angelos
Agathangelou, Anemone Travel and Holidays Ltd; Panos Kyprianou and Andrew
Neophytou from Travelmania; and Mario Christoforou from Profile Hotels.

TORINO TRAVEL…From the left, Gail O’Donohue from Travel Counsellors,
discusses the latest destination news with Turismo Torino’s Veronica Rossi
and Marcella Gaspardone, with Dennis Jackson from Drifters Travel.

FLYING HIGH…From the left, Blue Air’s Iulia Muntean and Raluca
Pauna present a prize of two tickets flying to Turin to lucky Travel
Councillor Gail O’Donohue. 

CYPRUS SMILES…Marios Christodoulou (left) and Orestis
Rossides, UK director of the Cyprus Tourism Organisation, at
the Cyprus table.

www.travelbulletin.co.uk 15

LUTON LIFTOFF…Chika Austin
(left) and Jackie Bowry ready to
deliver all the latest news from
Luton Airport

April 1 2016
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This Easter, Café Royal is thinking of its younger
guests with a special seasonal package in
collaboration with Hamleys, where children can take
a VIP tour of the world’s best-known toy shop and
receive a goodie bag, including pick and mix treats,
plus a 10% discount across all toy ranges in store -
excluding concessions. Families at Café Royal will
stay in interconnecting Grand Deluxe Guestrooms
and will also receive playful tickets for an in-room
movie experience and popcorn. The stay will also
include a traditional English breakfast in the Ten
Room each morning of the stay. For more
information email reservations@hotelcaferoyal.com
or see hotelcaferoyal.com 

Hotel Updates�

11 Cadogan Gardens is relaunching in May
following a year of extensive renovations. The hotel
will comprise 56 keys, 25 of which are new,
individually designed suites. Prices start from £400
based on double occupancy in a junior suite. See
11cadogangardens.com 

� OTHER NEWS
Ten of London's iconic black cabs,
displaying imagery of the 
St. Kitts Scenic Railway, and with fully
branded interior, have taken to the streets of
Central London in a joint partnership with
British Airways. The campaign, in conjunction
with London Taxi Advertising, will run for 12
months in the UK, and build momentum and
awareness of the destination. Supporting the
campaign is a series of activities designed to
engage with Londoners and visitors to the
Capital. A ‘Spot The Taxi' Competition will
award spot prizes of St. Kitts goodies to
Londoners who tweet a picture of the St. Kitts
Taxi, while promotional creatives on interior
tip-up seats allow passengers to use their
smartphone to enter a competition to ‘Win 
a London Pass'. The Campaign also
encourages travel to the destination via
special holiday offers around key island
events, such as the St. Kitts Music Festival,
Restaurant Week and Cricket Fixtures. To
ensure a fully rounded campaign, taxi drivers
will play a key role as ambassadors for the
destination, highlighting island experiences to
passengers as they travel around London. 

newsbulletin

Eccleston Square Hotel in London is now
offering guests a complimentary smart phone
which includes unlimited free mobile phone
calls to the US and selected countries in Europe.
The hotel’s new collaboration with Handy makes
it easier for guests to stay connected throughout
their stay. 

London Marriott Hotel County Hall is undergoing a multi-
million pound transformation – to be unveiled next month.
Set at the foot of Westminster Bridge, the 200-room
property will see redesigned accommodation with balcony
suites offering views of Big Ben, Westminster Bridge, the
River Thames and the London Eye. Rooms start from £300
per room including breakfast. For details see
londonmarriottcountyhall.co.uk or call 020-7928 5200
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To mark the 400th anniversary of William Shakespeare’s death, City Cruises will be treating passengers on the Thames
Circular cruise to spontaneous performances to celebrate the famous English playwright, poet and actor. Running
throughout this month, actors will take to the Thames to entertain passengers with renditions of his plays. The 50-
minute sightseeing cruises depart from Bankside next to the Globe between 11:15 and 16:15, and performers will also
demonstrate how regularly we use Shakespearean language in our lives. Prices are £13 for adults and £6.50 for
children. See citycruises.com   

Attraction Developments�

From April 19-22, a series of events at the National Theatre (NT) will commemorate the 400th anniversary of the
death of William Shakespeare and the long history of Shakespeare productions at the National. As part of the
Shakespeare400 Partnership coordinated by King’s College London, the NT will celebrate Shakespeare’s legacy
with a series of talks, an exhibition and a special outdoor film screening. For details see nationaltheatre.org.uk

Theatre News

The West End production of Roald Dahl’s Charlie and the Chocolate Factory, directed by Sam Mendes, continues to
capture the imagination of audiences as it enters its fourth and final year at London’s Theatre Royal Drury Lane, and
tickets for a UK-wide tour will go on sale next year. Tickets are currently available for performances up to January 7,
2017. For more information see charlieandthechocolatefactory.com 

�

newsbulletin

ZSL London Zoo’s newest four-legged resident has been causing a stir on
the streets of London – a replica Asiatic lion with an important role to play at
Land of the Lions, the Zoo’s new Indian-inspired big cat exhibit. The incredibly
detailed model was created by specialist designers and will be part of the
£5.2m exhibit’s roar-some roster of immersive experiences. The replica breathes,
has a heartbeat and even realistic-looking wounds for budding vets to learn how to
treat. As part of the new exhibit, which is now open, actors playing the role of a forest
rescue team will be calling on kids to help treat the imitation injured lion. They will be encouraged to get involved in
the rescue by holding drips, checking his heart-rate and cleaning its injuries. For details see zsl.org  

A new experience
starring larger than
life figures of larger
than life Angry Birds
- Red, Chuck and
Bomb, will open at
Madame Tussauds
London in the run
up to the release of

The Angry Birds Movie. The unique digital experience
will be in London from the end of this month until July,
before touring Madame Tussauds attractions around
the world. For details see
madametussauds.com/london  

Following confirmation of the State Opening of Parliament on May
18 and the EU referendum on June 23, the Houses of Parliament
has announced extra tour dates in May and June. Tickets can now
be booked for most weekdays between May 27 and June 3 as well
as June 16-17 and June 23-24. These dates are in addition to the
Saturday tours throughout the year and Monday to Friday summer
tours between July 26 and September 2. Tours offer visitors several
contrasts of styles; from the huge medieval Westminster Hall, to
the Victorian splendour of the Lords Chamber with Augustus
Pugin’s gilded throne canopy, to the post war Commons Chamber
with its famous green benches and despatch boxes. Individual
visitors and groups can choose between a 90-minute guided tour
led by a Blue Badge guide or set their own pace on a self-guided
audio tour. See parliament.uk/visiting for details. 
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PARTY PALS…The
Holiday Discount
Centre table make the
most of the evening.

BOURNE BABES…
The Bourne

Leisure table don
shades for a fun

photo.

ALL SALUTE…The team from DFDS strike a pose.

GEORDIE AWARD… Darren Phillips receives recognition
for putting on another great event. 

HAL BUNNIES…
Holland America

Line show off
their chocolate

bunnies for
Easter.

pixmix

SUNNY SMILES…The
SunHotels' table get into the
party spirit.

TAXI FOR BAKER…The Holiday
Taxis’ team calls for a lift. 

The Marriott Gosforth Park Hotel was the
venue for the 2016 Geordie Ball, held on
March 17. Darren Phillips organised the

annual event, with support from key
sponsors SunHotels, DFDS and Jet2
Holidays. Here is a selection of fun

pictures from the evening…
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adventure&activity
SpiceRoads 2017

bookings available at
this year's prices

SPICEROADS CYCLE Tours
is offering riders who are
thinking of joining a cycle
tour in 2017 the
opportunity to book at 
2016 prices. 
Struan Robertson, CEO

of the operator, said:
“Before we change our
prices for tours in 2017, we
think that our riders can
profit from this new
promotion we are
announcing, especially for
those who plan their trips
months in advance.” 
The operator has more

than 130 cycle tours in 28
destinations, covering
Southeast Asia, East Asia,
South Asia, Central Asia,
Eastern Europe and Africa,
with different levels of
difficulty, from easy leisurely
cycling to challenging
mountain climbs.
The promotion is

applicable for all tours,
and bookings need to be
made before June 1 this
year, after which the new
tour costs for 2017 will 
be posted.
Visit spiceroads.com for
more information.

Cap Maison presents the wild side of St Lucia 
WITH ADVENTURE holidays on the rise, the wild side of St Lucia is set to become a popular
holiday choice this year. 
According to Thomson and First Choice, holidaymakers want to take advantage of

adventure-filled holidays, with four in ten men and more than a third of women admitting
to feeling more adventurous on a long-haul trip following new research. In response, 
Cap Maison is promoting itself as an ideal base from which to explore some of 
St Lucia’s adventures.
Located five minutes from Rodney Bay, guests can explore the marine life and coral

reefs of St Lucia at Scuba Steve’s Diving centre. Alternatively, a hike on Pigeon Island
rewards visitors with views of the island’s striking northwest coastline and Martinique, with
zip-lining experiences available through the island’s tropical rainforests as well as segway
tours up Mount Pimard departing from Gros Islet. Whale and dolphin-watching tours also
operate year-round on the island.
A garden view room at the resort starts from £275 per night on a bed-and-breakfast

basis based on two sharing. 
Visit capmaison.com or call 020-8977 6099 for details.

INTERLAKEN TOURISM continues to position itself as 
a mekka for adventure sports in Switzerland.
Located in the mountains between two lakes, the

destination offers a wide range of activities for almost
every type of visitor, catering equally to holidaymakers
seeking ‘soft’ activities with a little bit of a rush to
adventurers hunting for adrenaline-filled thrills.
Last year the region (including Matten and Unterseen)

saw a positive growth in the number of overnight stays in
hotels as well as in the hostels, compared to 2014.
Simultaneously, the partners of Interlaken Hostels 
& Adventure saw good growth in their Earth, Water and Air
activities, with increases of 14%, 21% and 26% respectively.
Bungee and canyon jumps, glacier hikes, rock-climbing,

mountain-biking, guided bike tours and gravity scooters
are all headed under Earth activities. From this summer
rope courses will be open until 20:00 and a new First
Mountain Cart experience will be introduced offering

children aged ten and over the chance to thunder along
3km of track through hill and dale from Schreckfeld 
to Bort.
On the water river, tandem and family rafting is on offer,

as too is a scenic floating trip from the medieval city of
Thun to Bern on Switzerland’s longest river, the Aare. On
Lake Brienz, kayak tours are available while on Lake Thun
wakeboarding, wasserski, wakesurfing, tube- and banana-
riding make a splash. The Jetboat Interlaken is entering its
third season this year, taking guests from the Jet-Port in
Bönigen to the Giessbach Waterfalls. The company now
has a second jetboat and a new offer in collaboration with
the traditional steam boats on Lake Brienz. 
For those with a head for heights, tandem hang-gliding,

paragliding and skydiving are on offer, as well as
helicopter rides to provide an overview of the Bernese
Oberland’s mountain world.
Visit interlaken.ch for further details.

Switzerland’s Interlaken grows as key adventure sports destination
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AN ESSENTIAL tour for both adventure and bourbon enthusiasts, ‘Bluegrass and Bourbon Fly Drive
Adventure Trail’ is a new ten-day tour from Funway Holidays. Highlights include exploring the Great
Smoky Mountains National Park, hiking in Daniel Boone National Forest and discovering how Bourbon
is made along the way. Priced from £1,189 per person, it includes all accommodation, compact car hire
and flights with American Airlines from Manchester, based on September 5 travel and two adults
sharing. Visit funway4agents.co.uk

      

  

 

THE SRI LANKA Aggressor, the first
liveaboard available in Sri Lanka, is to
launch this September. Offering three
unique seven-night itineraries around the
island nation, trips focus on snorkelling
with whales and dolphins; recreational
diving trips combining wreck diving and drift
dives; and technical wreck weeks.
The purpose built 44m yacht features 13

air-conditioned staterooms for up to 26
passengers, a partially covered sun deck,
lounge, wet bar, barbecue grill area and
swim deck. The boat is accompanied by two
skiffs, from which some dives operate, and
all snorkelling activities.
The inaugural trip begins from

Trincomalee on the east coast, and the
whale and dolphin snorkelling trip offers
guests the opportunity to encounter up to
13 species of whale and eight species of

dolphin in the water. World renowned
naturalist Howard Martenstyn will also be
on board offering expert advice and
information on behaviour patterns. 
Recreational diving trips depart from

Colombo with time split between exploring
local wrecks and enjoying drift dives along
the coral reefs. On Tech wreck weeks,
enthusiasts will enjoy a week of discovery
and exploration on world-class wrecks such
as the HMS Hermes, the first ever British
built aircraft carrier, now lying at a depth of
54m off the Batticaloa coast on the eastern
side of Sri Lanka. 
Prices are from £2,685 per person based

on two sharing, including seven nights’ 
full-board liveaboard accommodation on
the vessel, flights, transfers and diving with 
Dive Worldwide.
See diveworldwide.com for more details. 
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Swaziland tops Africa’s adventure travel hotlist for 2016 
DESPITE BEING southern Africa’s smallest country, the Kingdom of Swaziland is set to
become Africa’s adventure capital for 2016, with numerous operators introducing new
itineraries, many of which focus exclusively on the country for the first time. 
Explore has recently launched its first dedicated trip to the destination, and sales so

far have exceeded initial expectations. Out of 81 new trips that the operator has
launched for 2016, the Kingdom of Swaziland is its best-selling long-haul trip. The tour
is a ten-day journey through the last true monarchy of Africa and extra departure dates
have been added to meet demand. 
Tucan Travel has launched 27 new tour combinations that visit Swaziland, ranging 

from 12 to 76 days in length and part of either its Overland Tours or Budget 
Expeditions range. 
Cox & Kings is also highlighting a new week long holiday in the Kingdom, which it

reports is selling well. 
Kelly White from Swaziland Tourism said: “Swaziland has so much to excite all

travellers. Its compact size ensures visitors get to experience the best the country offers
including Big 5 wildlife, mountains and waterfalls, adventure activities and 
African culture. We are delighted to see such a huge increase in tours offered to this
fascinating country.”
For further information visit thekingdomofswaziland.com 

Victoria Falls Safari
Club offers Ultimate
Sporting Package 

AFRICA ALBIDA Tourism’s
Victoria Falls Safari Club is
inviting cycling and
running enthusiasts to take
part in Zimbabwe’s
national sporting
challenges and enjoy 
a stay with its new
Ultimate Sporting Package.
Two endurance tests

take place this July; The
Zambezi Cycle Challenge is
a three-day event held on
July 8, 9 and 10, with the
Victoria Falls Marathon
taking place on July 3,
offering not only 
a fitness challenge but also
the rare opportunity to
take in one of the Seven
Wonders of the World and
spot wildlife as the route
winds through the Zambezi
National Park.
The resort provides 

a setting for participants to
prepare for the events,
offering  energising
breakfasts, a muscle
massage and 
a rejuvenating celebration
afterwards.  
The package is priced

from £691 per person on
a bed-and-breakfast
basis based on two
sharing for three nights.
It includes two dinners at
MaKuwa-Kuwa
Restaurant, a dinner at
The Boma – Place of
Eating, a Vulture Culture
Experience with lunch at
Makuwa-Kuwa
Restaurant, a spa muscle
massage, a ‘David
Livingstone’ edu-
tainment presentation on
one evening or morning,
transfers from Victoria
Falls or Livingstone
airports as well as to 
and from the event 
start and finish, plus 
a farewell gift.
Guests partaking in the

Zambezi Cycle Challenge
can stay an extra night
for £160 per person,
including breakfast. 

Sri Lanka Aggressor set to launch in September 
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This is one of the greatest temples.

THIS IS EGO

ASWAN
NILE VALLEY
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IDEAL FOR serious hikers, a new five-night adventure from Taber
Holidays is aimed at clients who enjoy the great outdoors. 
Based in the Hardanger region of Norway, there are numerous

routes to explore including a hike to the top of Trolltunga. Known
as the Troll’s Tongue, this is one of the most scenic cliffs in
Norway, and hovers approximately 700m above Lake
Ringedalsvatnet in Odda, with hikes taking approximately eight to
ten hours.
Guests can then take it easy the following day strolling along

Hardanger’s fruit trail or by exploring the local area by car. The
last two nights are spent in the coastal city of Bergen, with a free
day to explore the harbour area or to take the funicular railway to
the top of Mount Floyen. 
Costing from £1,370 per person, the price includes flights from

Heathrow to Bergen, car hire, three nights at the Ullensvang
Hotel in Lofthus with fjord views, breakfast and dinner and two
nights in the historic city of Bergen in the Clarion Hotel Admiral
in a harbour view room, based on two sharing. The guided hike to
Trolltunga is also included and departures are daily from May 27
to September 30. 
For more information call 01274-875199 or visit taberhols.co.uk

Inntravel explores the quieter side of
Tuscany with leisurely cycle route
INNTRAVEL IS to introduce a new cycling break discovering La
Maremma, the quieter side of Tuscany with a carefully planned
route that avoids the steep ascents of hilltop towns.
Guests can sample the quiet countryside and pine-

fringed coast, once roamed by butteri (cowboys) in what
remains very much an agricultural area whilst cycling
across the broad plains. Noted for its red wines and olive
oil, cyclists can dismount and savour Tuscan fare en route
with ample opportunity for gastronomic interludes
throughout the trip. 
Based in three high-quality agriturismi, guests can enjoy

lesser-known historic towns and villages such as Massa
Marittima and Suvereto with a chance to explore the city
ruins built by the mysterious Etruscans who held power
here before the Romans. 
Although renowned for its hilltops, this well-researched

route provides a feel for this little-known corner with only
the occasional gentle ascent. 
Prices start from £878 per person based on two sharing,

and include seven nights’ half-board accommodation, route
maps and notes, luggage transfers between hotels and
cycle hire with accessories.
Visit inntravel.co.uk or call 0165-361 7000 for 
further details.
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OFFERING NINE different tees, six greens, seven bunkers and a
lake in the turquoise hues the Maldives is famous for, Velaa Golf
Academy by Olazabal provides a unique backdrop for guests to
develop their game. Located on a private island, the academy
tailors golf lessons to the individual with an hour on the course
starting from £70 per person and rates for staying in a beach pool
villa from £1,800.

Taber unleashes the Trolltunga Experience

adventure&activity

WENDY WU Tours has unveiled a unique
way of exploring the ancient Chinese city
of Xian with an exclusive six-day half
marathon package.
Taking place this November, the half

marathon allows competitors to run
around the city walls of Xian, built during
the Ming Dynasty. The six-day package
runs from November 2-8 and is available
from £1,299 per person including a post-

race Chinese foot massage, a visit to the
Terracotta Warriors and an evening
watching a Tang Dynasty dance show. 
Flights, domestic transport, four-star

accommodation, race entry fee, most
meals and airport transfers are also
included. Guests can extend their trip
with a three-day stay in Beijing 
including a walk on the Great Wall of
China from £199.

Laurence Hicks, managing director
of the operator, said: “Our China tours
strive to immerse people in the day-
to-day life of this magnificent country
and we’re delighted to offer our
customers the unique opportunity to
participate in one of the world’s most
picturesque running races.” 
For full details visit
wendywutours.co.uk

Wendy Wu Tours races in with half marathon package in Xian this November

Trolltunga
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WHISTLER BLACKCOMB is continuing its ongoing
objective of enhancing experiences for guests with newly
announced plans to invest approximately £4million in
winter and summer projects on and off the mountains. 
Plans include enhancements to the ski and snowboard

learning areas on Whistler Mountain, major upgrades to
the Roundhouse Lodge glacier-view deck and Garibaldi
Lift Company patio, as well as improvements to the
summer hiking trails and infrastructure on both
Whistler and Blackcomb Mountains.
Enhancements to the ski and snowboard learning

areas at the resort will involve earthwork in the Olympic
Station area to open up more beginner-friendly terrain,
as well as regrading the Olympic and Fantastic runs to
make them more accessible to novice skiers and riders. 
Enhancement plans for summer experiences include

improvements to the Harmony Lake, Peak Express
Traverse and Whistler Summit Interpretive Walk hiking
trails on Whistler Mountain, plus the Alpine Walk hiking
trail on Blackcomb Mountain. 
Dave Brownlie, president and CEO of the resort, said:

“All of these projects demonstrate our commitment to
ensuring our guests have the best possible experiences
when they come to our mountains. These plans are
designed to improve guest experience, enhance our
weather resiliency and contribute to the year-round
growth of our business. Reinvesting in our operations

and continuing to provide new offerings to guests year
after year is something we are very proud of.”
All the projects are expected to be complete by the

start of the 2016/17 ski season.
Visit whistlerblackcomb.com or tourismwhistler.com for
more information.

Whistler Blackcomb announces £4million investment in new experiences 
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Costa Rica reports
record year of

inbound tourism 
LAST YEAR proved a record
year for inbound tourism to
Costa Rica, with revenue
from tourism up by 9%.
According to the Costa

Rica Tourism Board
(CRTB), international
tourist numbers hit an all-
time high, with 2,665,608
visitors arriving through all
ports of entry,
representing an increase of
5.5% on 2014. From the UK
there were 49,499 visitors
– an increase of 20.1%– the
highest rise of all
European markets.
The tourism board is

predicting further growth
this year, following the
introduction of new direct
flights from British
Airways from Gatwick to
San Jose in April, which
will make the Central
American destination
more accessible. 
The BA Boeing 777

flight, which launches on
April 27, will depart twice-
weekly during summer and
three times weekly
throughout the winter.
Return fares start from
£687 in World Traveller,
£1,100 in World Traveller
Plus and £2,532 in Club
World, including all taxes
and charges.
Mauricio Ventura, Costa

Rica’s minister of tourism,
said: “Last year
represented an exceptional
year for our tourism
industry with figures
exceeding records from all
previous years. We expect
to see continued growth in
2016, particularly from the
UK. The new direct flight
from BA is a fantastic
opportunity for Costa Rica
and demonstrates the
airline’s confidence in our
country as an exciting,
thriving tourist destination,
with much to offer the
British tourist.”
For more information go to
visitcostarica.com

FOLLOWING A SUCCESSFUL start to 2016, Tucan Travel has revealed that tours to Peru have proved to
be the most popular, with half of its top ten packages sold to the destination. Top of the list was the
21-day ‘Peru Completed’ group tour which departs weekly from Lima. Highlights include a two-night
excursion in the Amazon Jungle, the Inca Trek to Machu Picchu with a guided tour of the site and a day
trip to Lake Titicaca costing £2,199. Also included on the list was the 15-day Magical Incas tour and
an eight-day Amazon & Incas trip, suggesting that the long-haul destination is also popular for
shorter trips. 
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CENTRAL AMERICA – the regional
gateway between North and South
America – is stepping up its promotional
effort to attract more European visitors,
particularly from the UK. The Central
America Tourism Agency (CATA) which has
seven member countries – Belize,
Nicaragua, Costa Rica, El Salvador,
Guatemala, Honduras and Panama – is
leading the campaign. 
CATA’s promotional push was marked

late last year by its first familiarisation visit
to Guatemala, El Salvador and Belize for 
a select group of journalists representing
Rough Guides, Good Housekeeping,
National Geographic, The Independent –
and Travel Bulletin. 
The agency’s primary objective is to

encourage multi-destination travel to the
area by promoting culture, history, natural
riches and values with the slogan Small
Countries, Great Experiences. 
These range across the board, from

rainforest adventures such as Ian
Anderson’s Caves Branch resort in the
centre of Belize, the Unesco-recognised
largest excavated archaeological site in the
Americas, Tikal National Park and colonial
gems including Antigua Guatemala,
another Unesco World Heritage Site. There
are also hundreds of miles of beaches
along the Caribbean coast, home to the
second largest coral reef on the planet,
and the Pacific coast. 
The region has seen a steady increase in

the number of visitors in the last five
years. For instance, last year tourist
arrivals rose by 8.6% to 13.86 million, of
which 900,000 were from Europe, with 
a significant proportion being backpackers. 
CATA’s general manager Carolina

Briones said: “Europe is one of Central
America’s most important markets and the
UK is the third most important European
market behind Spain and Germany, which
demonstrates a huge potential for growing
tourism numbers across Central America
this year and beyond. 
“The launch of new direct routes to

Costa Rica by Thomson Airways to Liberia
and British Airways to San Jose combined
with increased air connectivity between
our member countries means that Central
America is becoming more accessible to
UK travellers, enabling them in just a few
days to experience beaches, archaeological
ruins, mountains and the cultural diversity
that define the whole region. 
“It’s our objective to help the UK trade

see these new routes as a gateway to all of
Central America and understand how to
create multi-destination trips to explore
two, three, four or more countries in one
itinerary,” she said. 
As an example of its commitment to

helping the UK trade, CATA is set to launch
an online travel training course for agents
with an incentive to win a fam trip place. 
For general information see
visitcentroamerica.com   

Central America targets UK with ‘great experiences’ promo
by Paul Scudamore 
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Journey Latin America gets behind the
wheel with new 4WD adventure
JOURNEY LATIN AMERICA has announced a new 4WD
holiday in Peru.
The 16-day overland trip, named ‘Peru: Drive across the

Andes’, covers some of the destination’s top sights as well
as emerging destinations with colonial city Ayacucho
featuring top of the holiday company’s list. The journey
takes travellers off-the-beaten-track through untamed
territory, including the desert, Andes and Amazon.
Stuart Whittington, head of product for the operator,

said: “Peru is a country we know and love and so we are
delighted to offer a new way to explore this fascinating
country – in a private 4x4. 
“Staying in some simple but fascinating properties en

route, this is a unique opportunity to get behind the wheel
and explore off-the-beaten track locations, with the trusted
support of our local team at every turn.”
The operator recommends that the holiday is taken

during the drier months - from April to December. Prices
start from £2,980 per person which includes a variety of
accommodation - from mid-range hotels to simple rustic
lodges, breakfast, excursions and a support vehicle with 
a guide. Flights are extra.
Solo travellers also have the opportunity to join the 4WD

adventure and will not be charged a single supplement. 
For more information visit journeylatinamerica.co.uk or call
020-8600 1881.

Air Europa connects you to some  
of the key cities of Latin America.

For more information call: 08714230717 
or visit us at: www.aireuropaexperts.com

Fly from London Gatwick to Buenos Aires,  
Bogota (From 28th June), Lima, Sao Paulo,  
Havana and many more.

All flights are via Madrid. 

southamerica
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Pura Aventura
uncovers Costa Rica

with new break
TAKING ADVANTAGE of
British Airways’ new
direct flights from
Gatwick, Pura Aventura
has introduced a ‘Pacific
Uncovered’ option that
allows clients to discover
Costa Rica.
The new self-drive trip

explores the hidden gems
of Costa Rica’s west coast
and the variety of its
Pacific regions. From the
wildlife-rich San Gerardo,
to one of the most diverse
corners of the planet at
Golfo Dulce, where guests
stay on a 1,000-acre
private reserve, and on to
the bird-rich wetlands of
the Nicoya Peninsula –
the off-the-beaten-track
adventure is suited to
couples or families 
with stays in a series 
of lodges.
Activity highlights

include snorkelling with
sea turtles at the beach
near Ostinal, one of the
least developed stretches
of the Pacific coast, and 
a zip-line adventure. 
Prices start from

£1,995 per person
including 14 nights’
breakfast accommodation,
some meals, scheduled
activities and excursions,
plus a 4x4 rental car with
GPS. Flights are extra.
Visit pura-aventura.com
for further information.

Picture perfect: Saga
offers new

photography tour
DURING SAGA’S new
‘Photography across the
Andes’ tour, guests will
journey across Peru,
Bolivia and Chile with
professional
photographer Nigel
Foster on hand to offer
advice on how to capture
the perfect picture.
A member of the British

Institute of Professional
Photography, Nigel will
give a series of talks on
travel photography,
architecture, landscapes
and editing throughout the
17-night adventure. Guests
can also join him to take
pictures of the night sky,
during free time in Lima,
Cusco and La Paz, plus
head off-the-beaten-track
in Santiago in search of
unique photo opportunities.
Departing from

Heathrow on November
14, the adventure costs
from £4,899 and includes
a VIP door-to-door
chauffeur service, flights,
airport taxes,
accommodation, 28 meals,
porterage, the services of
a tour manager, optional
travel insurance and
additional cancellation
rights, or a discount if 
the passenger has their
own insurance. 
For further details call
0800-414 383 or visit
saga.co.uk
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THE LATIN AMERICAN Travel
Association (LATA) has highlighted 
a host of new off-the-beaten-track
tours, ranging from wild horse
tracking to skywalks, each designed to
provide visitors with a unique
experience during their journey to
South America.
Ecocamp Patagonia has launched 

a new ‘Wild Horse Tracking’ excursion
in Torres del Paine National Park in

Chile, during which travellers will
discover Patagonia’s last herds of
untamed horses. Prices are from
£1,100 per person for a seven-day stay
in a standard double suite including
meals, transport, a guide and bus
tickets to El Calafate. Flights 
are excluded. 
In Argentina, Aliwen Incoming has

launched two new adventure tours -
kayaking and rafting on the Rio de las
Vueltas near the village of El Chaltén
in the province of Santa Cruz. Visit
aliwenincoming.com
EcoCirucuitos Panama is offering 

a new skywalk tour in the Chiriqui

Highlands. The three- to four-hour
tour takes guests above the treetops
of the cloud forest onto five newly built
sky bridges. See ecocircuitos.com
Meanwhile, Andean Trails has

launched ‘Moon Temple Trek’, a five-
day trek to Machu Picchu that offers
an alternative to the popular Inca Trail.
The trip is available as a tailor-made
holiday from April to November, with
prices starting from £467 including all
camping material, transport to and
from the trail, food, guides and a day
tour in Machu Picchu. Flights are
excluded. 
For details visit andeantrails.co.uk
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Did you spot our two April Fool stories in this issue? 
Clue: They're in the news section!

We asked our staff the following question this week:

What's the best April Fool's prank you've played on someone?
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LATA highlights new adventurous activities across South America

Crossword:
Across: 1. BRAEMAR, 4. MEA, 6. TANGRAM, 7. DEE, 8. AVIS, 10. INDIA, 13. MESSI, 14. IATA, 17. ETA, 18. HOUSTON, 19.
RED, 20. AFFLECK. 
Down: 1. BATMAN, 2. MARY, 3. RIMINI, 4. MADEIRA, 5. APEX, 9. ICELAND, 11. ISCHIA, 12. KARNAK, 15. BEAR, 16. GULF. 
Highlighted Word: BERMUDA

Where Am I?: The Forbidden City, Beijing, China

puzzlesolutions
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READY to dine
Fine dining with casual to formal options in venues 
ranging from Pan Asian and informal Italian to 
speciality steak and seafood, with extra focus on 
regional cuisine.

READY to relax
Some of the most spacious staterooms and suites at 
sea, many featuring private balcony.

READY to be entertained
From culinary arts demonstrations and digital 
workshops, the classical sounds of Lincoln Centre 
Stage, BB Kings legendary Blues to 50 years of hits 
from Billboard Onboard.

READY to explore
A new partnership with BBC Earth and AFAR means 
access to the most immersive destination experience 
both before and during your clients’ cruise – as well  
as long days and overnights in port.

Now’s the time for your clients to Sail and Save!

Worldwide Cruises 
featuring up to US$1,000 of benefits
Departures 01/07/16 onwards

  7-night Caribbean from £499pp

  7-night Alaska from £649pp

  12-night Mediterranean £899pp

  14-night Asia from £1,099pp

  14-night Australasia from £1,099pp

  14-night South America from £1,199pp

  15-night Panama Canal from £1,399pp

Many more cruises and  
destinations available 

FREE: US$100 Beverage Card
FREE: up to $400 Onboard Spend
FREE: or reduced 3rd/4th fares

PLUS receive 200 FREE internet 
minutes and up to US$500 FREE 
onboard spend for Suites
Book your clients by 1st June 2016

Ways to book:

POLAR Online: via www.hollandamerica.co.uk and click on partnerships 
Reservations by phone – 0844 338 8600
Online training – www.halacademy.co.uk
Visit www.hollandamerica.co.uk

Ready to Cruise Terms & Conditions apply. Ready to Cruise is available on select cruises from 1st July 2016 onwards when booked by 1st June 2016.  Please ask for terms and conditions

       16:37
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THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 302

‘Cut Loose’ with T2 and WIN 1 of 2 holidays of a lifetime  
to Thailand, travelling Business Class, worth £10,000 each!

from £699PP

5* Centara Grand Modus Resort Pattaya
   

from £799PP

4*+ Anantara Hua Hin

from £799PP

5* Centara Grand West Sands Phuket

SAVE up to £150 per couple 1 FREE dinner with bottle of wine for 2, 1 FREE 
cooking class for 2 + SAVE up to £80 per couple SAVE up to £150 per couple + FREE city tour

Qatar Airways - A Heritage of Hospitality
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